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IRWIN SPEEDBOR “88” WOOD BiTS for 
electric drills and drill presses bore faster 
at any angle, sell faster in any store. 
Imitated but never equalled in boring 
efficiency in hardest or softest woods — 
even plaster and plastics. No wobble, no 
run-out. 14” machine-ground shank 
chucks perfectly. Forged in one piece 
from solid bar of special bit steel, heat 
treated full length, machine-sharpened. 
Wider size range and special features 
suarantee faster turnover, complete cus- 
tomer satisfaction, more repeat sales: 

EXCLUSIVE HOLLOW GROUND POINT with 
Irwin’s special cutting edges starts holes 


faster, permits spade-type cutters to go to 
work faster for up to 5 times faster boring. 
Holes are cleaner, more accurate, too. 
EXCLUSIVE SIZE RANGE. From 14” to 114”, 
17 open stock sizes in all. 

NEW ROLL KIT ASSORTMENTS of 4, 6, and 13 
Speedbor “88” bits increase unit sales, add 
bigger dollar volume. Plastic case set of 6 
popular sizes also available, 


IRWIN 


every bit as good as the name 


* It’s Irwin’s exclusive hollow ground point 
that makes the Speedbor “88” your best seller 


NEW SELF-SELLING SELLOPAK display jackets 
dress up all sizes, 44” thru 144”, to invite 
more impulse purchases and self-serve sales. 
NEW DISPLAY PANEL. Free with assortment of 
20 Speedbor “88” bits in fastest selling sizes. 
All metal one-piece construction. Fits in 
small space. Mounts easily on wall, peg 
board, island tables, doors for use at multiple 
traflic points throughout store. 


Order from your 
Irwin wholesaler today 


The Irwin Auger Bit Company 


at Wilmington, Ohio, USA, since 1885 








This is our latest! 


The new Quiet Turfmaster is the latest 
addition to our Turfmaster line of su- 
perior rotary mowers. We’re mighty 
proud of it. It’s handsome. Sturdy. Well 
behaved. And quiet as can be. That 
good-looking engine cover keeps the 
engine noise ‘way down. So does the 
extra large muffler of heavy gauge steel. 
Our new mower is easy to manage, too. 
A single lever on the handle controls 
the choke, regulates the speed, and 
Stops the engine. No tools are needed 
to adjust the wheels to any of five cut- 
ting heights. And those 8” steel wheels 
with semi-pneumatic tires and nylon 
bearings roll at a touch. No wonder 
we’re proud of our latest: the new Quiet 
Turfmaster has the built-in quality that 
distinguishes every other member of 
the Turfmaster family of fine products. 
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The design, construction and performance of all Turfmaster products are as good as our 88 years 
of experience can make them. Our 1962 catalog lists them all: Rotary and reel-type power mowers. 
Riding mowers. Riding units with attachments. Hand mowers. An electric mower. A multi-purpose 
power tool. Ask your wholesaler for the 1962 catalog of Turfmaster products. Or write to us in Richmond. 


; * UREFMAS TER Dille «aM Guire 


RICHMOND, INDIANA 


See us at the National Hardware Show Booths #1376-1380 October 2-6 at McCormick Place in Chicago. 





WHEN IT COMES TO LOCKS... 


YALE MAKES IT AN OPEN-AND-SHUT CASE! 


Yale locks and hardware offer a 
double benefit: A completely re- 
designed line, all new over the past 
six years, combined with the old- 
est, most reliable name in locks 
and hardware. 

In addition, Yale makes the broad- 
est line of locks and hardware any- 
where in the world. And its name 
(an aid to security in itself!) is 
known the world over. Millions of 
doors in homes, schools, factories, 


institutions and hotels have been 
secured by Yale locks ever since 
Linus Yale invented the pin- 
tumbler lock in 1868. Each year, 
Yale issues over fifty million keys, 
which secure full lines of door 
locksets, panic exit devices, pad- 
locks, locker locks, auxiliary locks 
and cabinet locks. Yale also manu- 


factures the most complete line of 
door closers in the world. 


For further information on the Yale 


line of locks and hardware, write 
us direct or see your Yale & Towne 
Distributor. Be sure to ask about 
the Yale Special listed below. 
Product of The Yale & Towne 
Manufacturing Company, Yale 
Lock & Hardware Division, White 
Plains, New York. 


YALE & TOWNE 


YALE —REG. U.S. PAT OFF 


ALE FALL 


Padlocks ¢ Nightlatches ¢ Merchandisers 


Cabinet locks ¢ Screen door hardware 


Sliding door hardware ¢ Key machines 


Want more facts? Circle 126, p. 273 
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EMPTIED... more than 3 times a year! 


Thanks to ACME’S new stock control system for faster turnover, higher profits! 


That’s right. Acme—and only Acme—gives you a new 
basic stock line with a plan. The plan reduces inven- 
tory, keeps stock turning over .. . all with minimum 
obsolescence, limited tinting, and minimum stock 
space. Write us for full details today! 


ACME auatity paints, inc. 


Detroit, Mich. « Burbank, Calif. « Garland, Texas * Newark, N.J. ERE CS: A 
Want more facts? Circle 127, p. 273 


Acme Quality Paints, Inc. 
Dept. 1-91, Detroit 11, Mich. 


Please rush me full information on the new Acme 
paint inventory profit plan. 


NAME 
COMPANY 


ADDRESS 
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Display more items in less space 
with ACCO“Complete Line” Packaging 


Designed to make your stocking and selling 
of ACCO Chain and Attachments more profitable 


ACCO’s new “‘Complete Line”’ Packaging im- 
proves your chain section four ways: (1) by 
graduated box sizes, (2) attractive box de- a 
sign and color, (3) easy-to-read labels, (4) si 
decimal system of numbering pieces in each 
box, (5 or 10 items to the box, 5 or 10 boxes 4 
to the carton). e Log chain 
* 
2 
* 
- 











Commercial grab and slip hooks 
Clevis grab and slip hooks 
Repair links 

Cotter pins 


These tight-fitting boxes require less shelf Cold shuts 
space, keep their contents clean and new Connecting links 
looking. Each box is clearly labeled as to "SS" hooks 
size, type, quantity and stock number. Boxes Koy vlan 
and labels are printed in acco’s blue and 
gold colors. For faster turnover, greater profit, build a 

Here are some of the popular products in- chainsection of compact, colorful Acco boxes 
cluded in acco “Complete Line” Packaging: and cartons. 


ume aor | AMERICAN CHAIN “5° 


for complete information about American Chain Division - American Chain & Cable Company, Inc. 
these items, or write York, Pa., for Bridgeport, Connecticut 
new “Fingertip Facts” Catalog 603, Factories: *York and *Braddock, Pa., *San Francisco, *Chicago (Melrose Park) 
which gives full details. Sales Offices: *Atlanta, Boston, *Chicago (Melrose Park), *Denver, Detroit, *Houston 
' *Los Angeles, New York, Philadelphia, Pittsburgh, *Portland, Ore. *San Francisco 
*Indicates Warehouse Stocks 
Want more facts? Circle 128, p. 273 
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The battle of costs... 


While the glamour that was once attached to discount houses is 
beginning to fade, we must not assume that these outlets are diminish- 
ing in their importance as retail outlets. They will likely continue to 
be important, but under circumstances quite different than has been 
predicted. 


The discount house is one manifestation of some major changes 
that are taking place in our distribution system. These changes can 
be summed up in the words, “lower costs.” The next 10 years are 
going to see, in my opinion, a major attack on distribution costs 
generally. 


This attack is already underway. And when the dust finally settles, 
we are going to find that the discounters, as a separate and distinct 
group, will have disappeared. They will be just another group of re- 
tailers without unusual distinction. 


And when this dust settles, we will also find independent hardware 
dealers on the scene, just as they are today. But there will be a differ- 
ence. While the stores will be with us, the faces of the men running 
them may be different. 


The local, independently-owned hardware store serves a basic eco- 
nomic need. It will survive. But the methods of operating these stores 
will be different. Dealers who cannot, or will not adjust themselves 
to change, will not endure through these years. Their places will be 
taken by others. 


There is no room, in looking to the future, for self-pity. The changes 
that are coming may not be welcome, but they are inevitable. Change 
is not something that annoys only the retail trade. It affects every 
branch of trade and commerce. It is as much a part of every day 
business as the weather. We must learn to live with it. 


If we look back over the past two decades, we will see that the manu- 
facturing industry has gone through a major technological change. 
The impact of new materials, new machines and new methods, devel- 
oped during the war, turned many factories upside down. Markets 
disappeared overnight; new ones developed with equal speed. Some 
factories survived this upheaval by adjusting themselves. Some dis- 
appeared. 


Our distribution industry is feeling a delayed effect of this indus- 
trial change. Our distribution setup has always been effective, but 
it has been a little lax in experimenting with new ideas, with utiliz- 
ing new approaches. The good post-war years found some of our 
distributing firms a little top heavy in management layers and, per- 
haps, a little too complacent. 


With the enlarged factory output and the pent-up consumer buying 
power released by the end of the war, combined with the increased 
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mobility of the American shopper, the discount house was able to find 
fertile soil for growth. There has been more noise than performance 
by the discounters, but they did exploit some areas of weakness. 


How can it be done... 


But discount selling, as it was practiced by the original firms, was 
not sound. It did not last long. They kept the name, but they changed 
the tune. Slowly they became more and more orthodox. But the dis- 
counters did maintain some original advantages. They were hungry 
for success; they worked hard at it; their staffs were kept small and 
flexible; their executives were working members; they had no tradi- 


tions to bump against; they had nothing to lose from trying new 
approaches. 


This is an over-simplification of a very complex situation, but I 
think it does underline the factors involved in our appraisal of what 
is happening now and of the future. 


At this moment, the focal point of the cost problem is the hardware 
wholesaler. But tomorrow it will be the hardware retailer. What 
affects one, affects both. Many of the avenues of cost reduction open 
to a wholesaler can be used only if his retail customers will cooperate. 
Yet, some dealers still seem to take the attitude that it’s a wholesaler’s 
problem, let him struggle with it. Nothing could be more wrong. We 
are all part of this effort and unless we wake up to the importance 
of joint efforts, we are all liable to go down, one by one. 


It is being demonstrated that costs at both the wholesale and retail 
level can be reduced. But the surface has only been scratched. We 
seem to face some obstacles in attacking this cost problem. One is 
confusion over the meaning of the word “independent.” If you, as a 
dealer, consider your activities objectively, you must concede that a 
dealer is about as independent as a fat hog on an ice pond. Perhaps 
we should start thinking in terms of effective “interdependence.” 


The whole point of a dealer’s effort is to make a living. If we can 
do it better through “interdependence,” let’s do it. There are some 
tasks that a wholesaler can do most efficiently; there are some that a 
dealer can perform. If each concentrates on his own strength and will 
share wholeheartedly on the means of reaching a common goal, then 
the discounter should hold no fears for the future. 


Another obstacle that hedges us in is the reluctance, especially at 
the wholesale level, to concede that operating costs must be lowered. 
We don’t like to face the decisions that must be made in realigning 
staffs, in changing practices that have existed over many years. We 
are reluctant to admit that certain customs are expensive luxuries. 


There are many distributors who recognize these facts. They will 
survive the coming decade, and will profit. The big question is: Will 


you be in this group, 10 years from now? 
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A SUMMARY OF EVENTS THAT WILL AFFECT YOUR BUSINESS 


Tax break for survival shelters .. . 


Family fallout shelters may be tax-deductible next year. Latest pro- 
posal is a bill (H.R. 9037) by Rep. Peter H. Dominick (R., Colo.). 
Dominick’s bill would allow home owners to deduct from income 
taxes one-half the cost, up to $600, of building an approved civil de- 
fense shelter. This and similar measures specify only that structures 
must be intended primarily as fallout shelters, thereby not ruling 
out double use as recreation room, study, etc. Congress shelved all 
such tax questions for this year, but watch for early action next 
year. (See article on shelters, p. 84.) 


Curbs on portable power .. . 


The National Park Service has slapped controls on the use of port- 
able motors and engines in camping areas of national parks. Rules 
will affect use of portable engine-driven devices such as chain saws. 
electric light generators, and pumps. Campers, hunters and woods- 
men using such devices will have to get special permission from the 
area superintendent. Users must explain where, when, and how the 
device is to be used. Saw users will also have to state what they 
intend to cut, and how they will dispose of waste and slash. 


Eusier borrowing next year... 


It’s going to be a lot easier next year to borrow from the Small 
Business Administration. SBA is modifying its loan program, shift- 
ing most of the paperwork to participating local banks. Your banker 
will take up to 25 percent, instead of 10 percent, of your loan, at his 
own interest rate, and SBA will provide the rest at 5% percent. 
Ceiling on SBA’s share will be $350,000, allowing a total loan of 
$465,000. Your local banker will do all credit checking and authorize 
the loan on his own forms. The move is expected to speed up loans 
and free more funds for small business borrowing. 


Aid for your bike sales... 


Dealers’ pre-Christmas promotions should include a pitch on bicycles, 
not only for youngsters but adults as well. The government is ready 
to endorse bike riding as a health and recreation device. On the 
advice of famed Boston heart specialist, Dr. Paul Dudley White, the 
Department of Interior is studying plans to include special bike 
paths and facilities in national parks. Officials also talk of adding 
bicycle paths and off-street lanes in planning urban renewal projects 
involving federal funds. Sales of bicycles should increase in the 
years ahead. 
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UNIVERSAL 
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® WOOD CUTTING ® METAL CUTTING 
® FIT ALL POPULAR SAWS 
® HANDY PACK 








Just what you need to get a greater share of the 
fast growing Sabre Saw blade business. High SPECIFICATIONS 
quality wood and metal cutting blades. Metal 
cutting blades are specially heat treated for NO. PURPOSE 
fast cutting and long service life. Blades are 
specially designed to fit all popular sabre saws. 306 Wood Cutting 6 








TEETH 
PER INCH 








Convenient multi-purpose package...two 310 
blades in a ‘‘Tulox’’ sleeve pack. Ideal ‘“‘self- 
sell’’ packages for bin, counter or peg board 318 Metal Cutting 18 
display. Griffin blades are priced right, pack- 


aged right, designed right and the profit is 332 Metal Cutting 32 
right for you. 


Wood Cutting 10 

















G. W. GRIFFIN COMPANY - Franklin, New Hampshire 


THE BEST IN BLADES SINCE 18890 
Sales Representatives — JOHN H. GRAHAM & CO. INC., 105 Duane St., N. Y. 8. N. Y. 


Want more facts? Circle 130, p. 273 
HARDWARE AGE, September 21, 1961 @ I1 





This report on business prospects for 


HARDWARE BUSINESS 1962 was prepared especially for Hard- 


ware Age by the Economics Division, 


Lionel D. Edie & Co., New York, economic 


out (} 0K advisor to leading business firms. 


TRENDS AND FACTS TO HELP YOU PLAN FOR THE FUTURE 


A forecast to help you plan for 1962... 


Through the rest of this year, and into next year, the economy 
will spurt ahead and approach some new peaks. 

Allowing for seasonal influences the output of factories, mines, 
and utilities reached a record level of 112 points as measured by the 
Federal Reserve Board Index of Industrial Production (1957=100) 
in July, 1961, and is expected to advance to 120 by the end of 1962. 

Government spending, estimated to go up $6-$7 billion in 1962 
will stimulate housing, highway construction, and defense industry. 

New orders, contracts, and actual disbursements should be coming 
forth later this year and in 1962 and may be expected to bolster the 
general business activity. 


Rising capital expenditures of business will also add strength to 
the recovery. 


Consumer durable spending up 7%. . . 


The consumer has increased his spending on goods and services 
every year since the end of the war. Next year will be no exception. 

Personal consumption expenditures which are expected to increase 
by $10 billion to $339 billion in 1961 should advance another $17 
billion to $356 billion from 1961 to 1962. 

A 7 percent increase in durable goods spending is in sight for 
1962. 

Retail trade in durable goods will expand in step with growing 
consumer demand, from $67 billion in 1961 to $72 billion in 1962. 
Automobile sales in 1962 are estimated to top 1961 by one million 
units. Appliance manufacturers were producing big ticket items at 
a 10 percent higher rate in June, 1961, than they were in September, 
1960, at the bottom of the slump. Consumers should spend 8 to 10 
percent more on appliances in 1962 than they did in 1961. 

Housing starts in 1962 are projected at 1,300 thousand units, 2 
percent above the 1,280 thousand units expected to be started in 
1961. 


Be ready to reshape plans next summer. . . 


A large part of the sharp upsurge of business experienced now 
and projected into 1962 is due to the recovery from the 1960 down- 
turn and should not be interpreted as a new surge forward that may 
be expected to last indefinitely. By the middle of 1962 the economy 
may be bumping against its long-term growth ceiling with cyclical 
forces and fortuitious events determining its course. 

A sharp change in the international situation requiring additional 
defense efforts may alter this outlook. On strictly economic grounds, 
as the second half of 1962 approaches, for the individual business- 
man caution and flexibility seems to be a good policy to follow. 


... Turn to page 355 for more news of How’s the Hardware Business 
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SOUTHERN SCREW HELPS SOLVE 


lf you are up in the air over a shortage of shelf space, your THE 
Southern Screw distributor will help solve your problem—fast! 


Because he carries the full line of Southern quality screws, 
and because every Southern distributor is a service-minded SP ACE 
distributor, he’s ready to act as your fastener stockroom. 


Give him a call today. Let him freshen up your fastener line with USA-made Southern screws PROBLEM 
packed in clean green boxes bearing the EZ to C© label. Zan 


WOOD SCREWS 


And while he’s solving your space problem, he'll help perk up your profit picture, too, with 
Southern’s customer-preferred screws. 


Sold Through Leading Wholesale Distributors r A SCREW COMPANY 


Warehouses: New York * Chicago « Dallas + Los Angeles 


WOOD SCREWS -+ STOVE BOLTS + MACHINE SCREWS & NUTS + TAPPING SCREWS - CARRIAGE BOLTS + WOOD DRIVE SCREWS 
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A REPORT TO HELP YOU MAKE BETTER LONG RANGE PLANS 


FARM-FRONT DEALERS GIRD FOR STRONG 4TH QUARTER. There are much better 
prospects for increased sales, through Fall and Winter. The gov- 
ernment will hand farmers some $1.5 billion in special subsidies 
and incentives (a record) this year. Price-Support loans may 
total another $1 billion. Total cash income will reach a record 
$39.5 billion. And the net may well be the highest since '53. 
Higher prices and big last-quarter marketings of crops and live- 
Stock are probable. With farmers prospering, you'd do well to go 
all out for this business. 
































A TREND TO WATCH IN SELF SERVICE. Montgomery Ward is converting a few 
Stores to experimental self-serve operations. The results could 
influence future hardware store arrangements. Ward's will use 
self-serve, with checkout lanes, in most departments of test 
Stores. Prepackaging of items will include full descriptions and 
pricing. Two angles come into focus. First, if nearby chain stores 
elect to go self-serve, your service operations could gain much 
importance. Or, will you be swayed to expand self service as a 
competitive (and budget) device? If Ward's experiment works, a new 
trend may be born, deserving your closest attention. 



































BETTER DO SOME FIGURING BEFORE YOU CUT PRICES TO MEET DISCOUNTERS 
Don't be trapped into indiscriminate markdowns. Remember, dis- 
counters make their big push on a few items. Any broad cutting can 
be disastrous. The facts: If you cut price only 3%, it takes 
153.6% more sales to get same income as you would at full price. If 
you trim prices by 10%, you must boost sales by 67% to come out 
even. If you slash 20% from list, you must hike sales by 400% to 
Stay even (figures based upon items at 25% margin). You can be 
awfully busy while going broke, with too many bargain items. 





























WHAT ABOUT SALES AND PRICES FOR 1962? There is further support for 
optimism about sales as revealed in a major study by Hardware Age. 
Of 254 manufacturers answering HA's survey, 89% foresee a median 
10% sales increase next year. Only 3% see a decline; 8% see no 
change. The study (see page 77) shows a majority of suppliers 
sees prices holding unchanged next year. Other key areas covered 
in the study: Imports, list prices, the Madden-Capehart Bill, 
etc. In sum, you can buy confidently for a strong '62. 
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SEE OUR EXCITING DISPLAY! 


oF 





ALUMINUM 
SLIDING 
TRACK 











NATIONAL HARDWARE SHOW 


JASCO ALUMINUM PRODUC SY 


A division of Irving Air Chute Company AR ity 
31 Nassau Terminal Road, New Hyde Park, L. t New York Phone: Fleldstone 3-4300, FLoral Park 4-860 


Want more facts? Circle 132, p. 273 
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° PRICED RIGHT FOR 
ECONOMY MINDED 
PEOPLE ® SELLS ITSELF 
REQUIRES LITTLE FLOOR §=>—— 
SPACE © LEADER IN | sitrcirce 


tional literature. 


Your inquiry will 
Pp R 0 M 0 T ; 0 N A [ 0 7 » | é » receive our prompt 


attention with no 


E 1 R N f T 1 ‘ f obligation to you. 


This line can be seen at the National Hardware Show at McCormick Place — Chicago — Oct. 2nd thru 6th — Booth 976 
Want more facts? Circle 133, p. 273 
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New York 


Introducing to the hardware trade an old 
established manufacturer of a complete line 
of promotional and economically priced 
steel filing cabinets, desks and other office 
furniture. We have recently and quite suc- 
cessfully placed our line with small and 
large hardware dealers throughout the 
country. They have found it a highly 
profitable, easy selling and good account 


opener. Due to the rising need for keeping 
records, both for financial and income tax 
purposes, more and more houseowners and 
middle income people, mechanics and 
others, have need for this type of equip- 
ment. VISUALIZE THE POTENTIAL IN 
THIS LINE AND WHAT IT CAN DO 
FOR YOUR BUSINESS. 


FILEX STEEL PRODUCTS COMPANY 


No. Water St. Ext. 


Ossining, New York 


Want more facts? Circle 133, p. 273 
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our exclusive 


Swan FIeX. 


(S) No Outside Competition — Swantflex fractional 
horsepower V-belts are offered exclusively to 
hardware distributors and dealers ... your in- 
surance of stable volume. 


SWANFLEX QUALITY FEATURES (8) Full Profit Return — Makes Swanflex line at- 


tractive to distributors and dealers. 
$e Specially woven high strength cover is bias- (S) Quality Product —Swan’s 30-year reputation 


cut and fully impregnated with duPont Neoprene as a leading maker of rubber products is your 
for outstanding resistance to oil and heat. An ex- : ; 
guarantee of satisfaction. 


clusive feature. 

G The tension section features a precise blend 
synthetic and natural rubbers which assures 

maximum stretching needed in operation. 

High tensile cords in the strength section are 
specially coated for added strength, flexibility and 
resistance to fatigue and heat. 

Compression section is constructed of a spe- 
cial compound that maintains crosswise rigidity 
while providing easy compression. 


HOME SHOP EQUIPMENT .. . Swanflex replacement V-belts 
keep lathes, saws, and other equipment running longer and 
more efficiently. They’re matched to the equipment. 


em 


= 
. atpeeeOODSS ret 
eel : 
' 
} 








LAWN AND GARDEN .... Swanflex F.H.P. V-belts 
provide long wearing replacements for the full range 
of lawn and garden maintenance equipment. No mat- 
ter what the equipment model, Swan has the V-belt HOME LAUNDRY ... Washers, Dryers, Ironers, Combinations 
to suit the application. ... there’s a Sucenlies V-belt to suit the job. 
Want more facts? Circle 134, p. 273 








line of F.H.P. 
_ V-belts from the world’s 
. Jargest maker 


of garden hose 































































































FANS AND AIR CONDITIONERS 
... Swanflex V-belts give continued 
peak performance over long use pe- 


Get full details 

on the Swanflex 

profit-line of 

V-belts from your 

Here’s the package for profit. s Swan distributor 

F Swanflex fractional horsepower 4 ...oOr write 


7 V-belts are fitted with individual oT Swan Rubber 
Sleeves for maximum customer Company 
’ 


‘Ampact and ease of identification. Z : 
ro Coded belt number insures Bucyrus, Ohio 
speedy catalog cross reference. 


swan F/ex 


SWAN RUBBER COMPANY «+ BUCYRUS, OHIO 


riods. And they’re so easy to specify. 

















SEE US AT THE SHOW 
BOOTH 483-484-485-486 
McCORMICK PLACE 











Want more facts? Circle 135, p. 273 
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* OXWALL’S 99¢ TOOL PROGRAM .. . A new con- 
cept in tool-selling that’s mushrooming into a 
way-of-life for hardware stores across the 


nation! Choose from many different attractive 
import and domestic items... pile them up on 
Oxwall’s self-service fixture .. . and watch the 
multiple impulse sales start like a chain re- 
action! Success stories already record sales 
increasing 13-23% without additional cost to 
dealer. The 99¢ price is magic . . . for items 
that sell regularly for as much as 1.69. Every 
item fully guaranteed. ATTENTION WHOLE- 
SALERS ...A few ex- 

clusive hardware fran- 

-, 99¢ TOOLS PER MONTH chises still are avail- 
able. Contact us imme- 

diately. AND TO DEALERS .. . Get in touch with 
your wholesaler immediately. If he is not an 
Oxwall franchised 99¢ tool hardware distribu- 
tor, please contact us directly for the dis- 


tributor nearest you. 


*based on average retail sales of hardware stores doing volume of $50,000 per year, 
dealer should sell a minimum of 25 tools per week at 99¢ each, 


HOME c 
<o* Ra 


OXWALL TOOL COMPANY, LTD. Cr 


401 PARK AVE. SOUTH, NEW YORK 16, N.Y. *. 


a 
©1961, Oxwall Tool Co. Ltd. 4p intieass ow 
Want more facts? Circle 135, p. 273 
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Two new Saylor 
THERMO-PAK ASSORTMENTS 


Designed to sell... 
Packaged to sell... 
Priced to sell... 


The “Hit” of the Housewares Show—highly practical and 
versatiie displays . .. blister packing, with sales points 
dramatically featured on the cards to promote impulse buy- 
ing ... the Taylor line for this Fall is more merchandisable 
than ever before. 


The famous TEMPRITE* line of weather thermometers has 
been completely redesigned to give your customers even 
greater value. Easier-to-read . . . rustproof... always accu- 
rate because tube can’t slip . . . they’re available in 3 basic 
styles in a range of Faber Birren approved colors. 


The cooking thermometer line has been completely “blister 
packed”’ too, based on recommendations of leading house- 
wares merchandisers. 


Make more profit out of thermometers this Fall . . . order 
from your wholesaler now. Taylor Instrument Companies, 
Rochester, N. Y., or Toronto, Ontario. 

lrade-Mark 





No. 5161 Weather Thermo-Pak Assortment 

Retail Each 
5132 Utility Thermometer. . . . . . $1.69 
5140 Comfortmeter* Wall Thermometer . $1.29 
5301 Hi-Lite* Window Thermometer . . $ .98 
5314 Deluxe TEMPRITE Thermometer . . $3.25 
5316 White TEMPRITE Thermometer . . $1.69 
5318 Green TEMPRITE Thermometer . . $1.69 
5319 Redwood TEMPRITE Thermometer . $1.69 
5343 White Dial Window Thermometer . $1.98 


NY WWWH & & BD 


23 pcs. Total Retail Valve $38.13 
No. 5161 Weather THERMO-PAK Assortment $38.00 
4-Way DISPLAY RACK FREE 














No. 5943 Cooking Thermo-Pak Assortment 


Retail Each 
6 pes. 5936 Meat Thermometer. ee. ae ee 


3 pes. 5923 Dial Freezer-Refrigerator 
Thermometer . . $1.98 
3 pes. 5931 Dial Oven Thermometer - . . . $1.98 


12 pes. Total Retail Valve $23.76 
DISPLAY RACK FREE 


Laylor Ln 











WEATHER THERMOMETERS 
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4-way display permits single or double rack arrangements 
for counter or peg board. 


COOKING THERMOMETERS 


oe a = 


Teyle Cooking Thermometers 














MEAN ACCURACY FIRST 
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| Worthington dealer service is administered by 166 salesmen*. This group is 
HARDWARE. backed by a headquarters sales staff of 58, including 3 division managers and their 
\4%=,.../ assistants and a promotional department of 6. 





Each Worthington salesman has only one job—to serve you, his dealer 
customer. A few of the many things he will do for you are: 
Help you select the newest, best and fastest-selling merchandise. 
Make sure you get rapid, profitable turnover. 
Assist you in training your own salesmen. 


Aid you in special promotions and displays. This includes Hardware 
Week in which NRHA dealers have voted Worthington the No. 1 
“‘most helpful’’ wholesaler for 4 consecutive years. 


Extend liberal “‘datings’’. 
Give you advertising assistance. 
Aid you in store layout and stock arrangement. 


If you are interested in these services—and resultant bigger sales 
and profits—write or phone Joseph Demshar, sales manager, today! 








*Includes 23 former salesmen of W. Bingham Company, 
now members of Worthington organization. 


THE GEO. WORTHINGTON Co. 


CLEVELAND 1, OHIO 


Schaberg-Dietrich Division « Lansing, Mich. 
Want more facts? Circle 137, p. 273 
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Profits You 





8 Transistor Model 8TM-4! 


Exciting new beauty, superior in perform- 
ance. Big 294" PM speaker. Push-pull output. 
Hi-Lo tone control. Vernier tuning. Jack and 
plug for mike or phono. Operates on 4 
penlite botteries. Gray with Blue ... Gold 
grille. Complete with batteries, earphone 
and leather case. 44.95 


Special AC Converter for House current 
operation. Fits into battery compartment. 


7.95 


2 Band 7 Transistor Models 


7TP-352M: AM/ Marine Band 

7TP-352S: AM/Short-Wave 
Both models feature push-button band 
controls, 22" PM speaker, Ferrite core 
and external telescoping antennas. In 
Biue or Gray. Complete with battery, 
earphone and leather case. 39.95 


Marine Band Radio Equipped with 
Special Boat Mounting Bracket © 





TOSHIBA ORIGINALS 


6 Transistor Baseball 
Radio Model 6TP-515 


A Toshiba original with unlimited 


7 Transistor Hi-Fi 
Wall Radio Model 7TH-425 


A Toshiba original that revolu- 


gift sales appeal. Styled and 
sized like an official big league 
baseball. Can be utilized as a 
portable or as a trophy show- 
piece, 2°’ PM speaker. Ferrite core 
antenna. Complete with three bat 
pedestal, battery and earphone. 


tionized home radio design, No 
unsightly cords, wires or plugs. 
Two 3” PM speckers. Push-pull 
output. Gives up to 500 hours of 
reception on 4 “D” cell batteries. 
Black or White with Gold trim. II 
in diameter. Complete with bat- 


Gift boxed. 29.95 


teries and mounting bracket. 


69.95 


TOSHIBA DISTRIBUTORS SERVING THE HARDWARE TRADE 


HARPER McINTIRE 


Ottumwa, lowa 


ACE HARDWARE 
Chicago, tilinois 
COTTER & CO 
Chicago, Hlinois 
DRAKE HARDWARE CO 
Burlington, lowa 


BELKNAP HARDWARE & MFG. CO 
Louisville, Kentucky 

KNAPP & SPENCER BLISH, MIZE & SILLMAN 
Sioux City, lowe Atkinson, Kansas 


ALBANY HARDWARE & IRON CO. 
Albany, New York 


WEED-CO 
Buffalo, New York 
EDWARD K. TRYON CO. 
Philadelphia, Pennsylvania 
WICHITA HARDWARE 
Wichito Falls, Texas 


ROSE KIMBALL, BAXTER 
Eimiro, New York 

GEO. WORTHINGTON CO. 
Cleveland, Ohio 

L. H. KURTZ CO. 
Des Moines, lowa 


CUTLER HAROWARE CO. 
Waterloo, lowe 


TRANSISTOR WORLD CORPORATION, 52 BROADWAY, NEW YORK 4, N. Y. 


Canadian Distributor: Regal international Corp., 185 Van Horne, Montreal « All Prices Suggested List. Slightly Higher In Canada 


Want more facts? Circle 138, p. 273 
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And the reason is simple. It has been our unswerving 
policy to sell only to quality and profit conscious outlets. 
That is why you will find Toshiba transistor radios 
featured only by the finest stores throughout the nation. 





World's Greatest 6 Transistor Portable Value! 
Model 6P-I5: Engineered to the uncompromising Toshiba quality Nationally Advertised la 


Sielalelolsot Mm Olalsmigelarii ticlm lela MMi lallaleMoliloMiias-tolt-t Mell elitilaeiiolar 


2'4‘' PM speaker. Ferrite core antenna. Two-tone Turquoise with Leading Mass Circulation 
Ivory, Red with Ivory. soli Customer Responsive Magazines 


, | 95 RADIC 

ust Price WO - LIFE © LOOK © PLAYBOY © HOLIDAY 
ed Pee. alge: nme SATURDAY EVENING POST © EBONY 
SPORTS ILLUSTRATED © SEVENTEEN 
HOUSE BEAUTIFUL © HIGH FIDELITY 
SHOW BUSINESS ILLUSTRATED 


Feature... 
Promote... 


and Sell... 


TRANSISTOR RADIOS 


Want more facts? Circle 138, p. 273 
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He has a 
problem 


bit. 
* : 
Pao e 


' pennuernon , 
[ WINDOW GLASS | 


the world’s finest window glass 


Want more facts? 
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Whether your customer is a homeowner 
who intercepted a pass the hard way, 
or a builder caught in short supply, ora 
home repair contractor, they’!l all mean 
repeat business if you stock PENNVER- 
NON Window Glass. 

Availability: PENNVERNON comes in 
a complete range of sizes and varieties, 
so customers will know they can always 
get what they need from your store. 
Quality: The brilliant surface and re- 
markabletransparency of PENNVERNON 
is the result of a unique PPG manufac- 
turing process that makes PENNVERNON 


the solution 


more than just ordinary window glass. 
When you sell PENNVERNON, you sell 
true vision. Service: No inventory 
problem with PENNVERNON. Your dis- 
tributor or Pittsburgh branch is there 
to deliver the sizes and types you want 
when you need them. And he’ll help you 
sell more PENNVERNON by supplying 
you with a full line of sales aids: signs, 
labels, decals, counter cards, give-away 
folders, ad mats. He’s there to help you 
sell more PENNVERNON. Pittsburgh 
Plate Glass Company, 632 Fort 
Duquesne Blvd., Pittsburgh 22, Pa. 


G) Pittsburgh Plate Glass Company 


Paints «+ Glass «+ Chemicals « Fiber Giass 


In Canada: Canadian Pittsburgh Industries Limited 


Circle 139, p. 273 A 


1961 
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Wii: | Gutter GUARD 


New, Improved design keeps GUTTERS cleaner 


Available in the original 25-foot roll-and now in the 
new 200-foot Economy size roll in a DISPENSER carton 





This is galvanized GUTTER GUARD-actual size 






































g : 
- = 
. ¥ 
~ ane 








2 ee es ee - RC = 


i There's profit for you when you offer your customers this protection for their home 
* Sells readily with house paints or gutters 
\% * Use With Wood, Aluminum and Galvanized gutters 


Galvanized for long life @ Keeps out leaves, branches and fallen litter 
Protects against clogged gutters and downspouts — icing in winter 


See your jobber or write for details 


G. F. WRIGHT STEEL & WIRE COMPANY 
WRIGHT WORPTES TER F, MASSACHUSETTS 








by FORTRESS 


SENSATIONAL NEW CARTRIDGE 
WITH THE BUILT-IN GUN 








NOW ..from the makers of FORTRESS products comes a revolu- 
tionary new concept in caulk packaging. A development expressly 
designed for the convenience of the homeowner. It’s the “Cartri- 
Gun”..a new caulking cartridge that needs no gun. A simple turn 
of the end cap to the right starts the flow..a reverse turn stops 
the flow. No mess—No waste. 


7 
THESE FEATURES MEET CONSUMER DEMAND Caulkin 


* new convenience * positive stop flow . 
* easier to use * no mess—no waste Ompou p 
* no gun needed * snip-tip nozzle 

* instant flow * airtite cartridge NO. 65021 
And..each “Cartri-Gun” cartridge contains the famous, top- 


quality, FORTRESS Caulking Compound that out-performs other 
brands. (Fully complies with Fed. Spec. TT-C-598, Type |). 





HERE’S WHAT THE “Cartri-Gun” MEANS TO 
YOU... MORE SALES... BIGGER PROFITS! 


uise item, the “Cartri-Gun" is suggested to retail 


products for building and industry aiieaiie 


FORTRESS ie 


PRODUCTS | | Vee 


FORTRESS PRODUCTS CO. *e 3148 ROANOKE ROAD ee KANSAS CITY 11, MISSOURI 
Want more facts? Circle 141, p. 273 
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... You'll find it at SECURITY. 


Because Security is concerned about YOUR success 
“WE HELP ALL THOSE WHO HELP THEMSELVES 


We help you promote your name and service . . . identify with top 





quality storm door hardware products in widely read media... 


by sharing our cooperative advertising funds for Catalogs, Direct 





Mail, Newspaper advertising, TV and Radio programming, signs, 


banners, demonstrators, and displays. 


SPECIAL MEMO TO ALL SECURITY WHOLESALERS... 


Let us mail out a Free Door Prize, with due credit to you, for any 
new store opening whose business you secure. Simply mail us the 


name and address .. . we'll take care of the rest. 


SECURITY 





al 





World’s Largest Manufacturer of Storm and Screen Door Hardware 


Want more tacts‘ Guircie 142, p. 273 
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Two-Way 
SY: | Ca 
Breakthrough 


For the first time, Royal offers the popular, round handle 
cap in colors... BROWN, IVORY, and BLACK ... to 
add new sales and new profit to vour line of wiring 
devices. In colors made possible by vinyl, these new No. 
165 Caps will really “rev” up your stock turnover. 
What’s more, No. 165 Caps are unbreakable . . . can’t 
crack, chip or discolor . . . and they feature solid molded- 
in construction — blades can’t loosen or pull out, ever! 


Ideal sales companion for No. 165 Caps are Royal 
Deluxe Chrome Wall Plates in 2-gang, 3-gang and 4-gang 
styles. Polished mirror-like finish is easy to keep clean. 
Attractive, individual packaging, for the counter trade. 


NEW Royal Vinyl Handle Caps 


Stock Royal Vinyl Caps and Chrome Wall Plates, for 
two-way sales! It pays. 


SEE YOUR ROYAL REPRESENTATIVE, TODAY! 


ROVAL 


ROYAL ELECTRIC CORPORATION 


PAWTUCKET, RHODE ISLAND 
In Canada: 
Royal Electric Company (Quebec) Ltd., Pointe Claire, Quebec 


Want more facts? Circle 143, p. 273 
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16th ANNUAL 


dil cull NATIONAL HARDWARE 
SHOW 


including the LAWN, GARDEN 
& OUTDOOR LIVING DIVISION 


McCORMICK PLACE e CHICAGO 
OCTOBER 2 tneu G6, 1961 
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McCORMICK PLACE—Chicago’s spectacular 
new $34,000,000 lakefront exposition center. 








Learn WHAT’S NEW FOR ’62 and plan your profits while you do at the largest, 
most complete, most diversified trade show in America. Talk to more than 

1,000 manufacturers of hardware, housewares and allied items ... lawn, garden 
and outdoor living products. Take advantage of your only opportunity to see the 
entire market at one time in one place. Find out how you can cash in on new 
products and services... packaging and design .. . promotions and prices... 
policies and campaigns ... merchandising plans and selling techniques. Fill out 
and mail the coupon now for your free badge of admission. 


NATIONAL HARDWARE SHOW 
Suite 1103, 331 Madison Ave., New York 17, N.Y. 


J] Please check below if you wish us to make hotel reservations for you. 
(Please Print) 
NAME TITLE 


FIRM 


HARDWARE a = 


MAIL THE COUPON TODAY FOR THE TRADE ONLY 
FOR YOUR FREE ADMISSION BADGE y 














TYPE OF BUSINESS 





SHOW 


331 MADISON AVE., NEW YORK 17, N.Y. 
MUrray Hill 2-4802 


Please check below the classification of your business. 
| ] Wholesaler |] Retailer [} Dept. & Chain Store Buyer 


|_] importer-Exporter [_] Mfgrs’ Agent [| Manufacturer [] Other 
| | Please send us your hotel reservation blank. 
— under 18 yrs. of age will not be admitted under any circumstances. | 


Want more facts? Circle 144, p. 273 
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WATCH YOUR PAINT-SELLING PROBLEMS 
60 PFFF TI! 


Under O’Brien’s famous Policy, these 
big headaches go away and stay away! 


e Shrinking profits 

e Franchise uncertainties 
e Customer disloyalty 

e Big inventory overhead 


e Ineffective advertising 
e Inadequate selling aids 
e Inferior products 

e Cut-price competition 


INSTANTLY 
All these BENEFITS can be YOURS! 


1. A proved program of mer- 
chandising, selling and promo- 
tional aids, with national and 
local advertising that gets action. 


2. A price-schedule that insures 
good mark-up, geared to all mar- 
ket conditions. 


3. The elimination of big inven- 
tory overhead through carrying 
fewer lines. With O’Brien, alone, 
you can cover the paint-needs 
of your community completely. 


4.A repeated emphasis on qual- 
ity, O’Brien quality, that means 
satisfied customers, repeat cus- 
tomers, permanent customers. 


5. The constant protection of 
prospering under the O’Brien 
Policy...a boon and boost for 
“independents.” 


6. An ironclad franchise, de- 
signed for your success. 


7. Etc., etc., etc! Many more 
benefits too numerous to list here. 


Un, sure the paint you're buyin’ is O’Brien” 


O'BRIEN 
PAINTS 


Don’t delay! 
Ask today! 


Send coupon for 
a fast answer! 








THE O'BRIEN CORPORATION, SOUTH BEND 21, INDIANA 
Baltimore e Oklahoma City « San Francisco e Los Angeles 


lle —_—_— ea 


. ge 
E PAIN 


Please send me information on how the 


O'Brien Policy would work specifically for me. 


Name 





Store Name 





Street 





Zone___State 





ee 


Want more facts? Circle 145, p. 273 
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FULLER’S 


ever-flo trp 


sparks all-purpose glue sales 





Long a favorite in the home, the office, the school 
—Fuller’s All-Purpose Glue sticks wood, paper, china, 
leather, cloth, and other materials. And now it’s so 
easy to work with—no more pin-poking or scissor ‘ 
snipping to open the spout and keep it open. The a’ LL f- et S 
new fool-proof Ever-Flo Tip adds even greater sales ALL-Py RPOSE GL 
appeal to this fast moving all-purpose glue. Order | 
this high-profit item from your distributor today— SETS QUICK— 
or write Fuller direct. ORIES CLEAR 


‘OR WOOD, PAPER. 
HINA, LEATHER, CLOTH 
‘OTHER MATERIALS 





Pull up cap to open. Push cap down to close. 














2 OZ. 
RETAIL PRICES—3 SIZES ..... . 402. 


8 oz. 


RESIWELD 
EPOXY 
ADHESIVE 


Fuller Co. 


1150 Eustis Ave., St. Paul 8, Minnesota, Dept. 728 


e. Retail Price 98c 


Want more facts? Circle 146, p. 273 A 
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IN A SMALL PACKAGE 





NEW FAMILY OF POWE 





a 


z/ 





CIRCULAR SAW DRILL PRESS 


Circular saw is equipped with built-in capaci- Drill press has fully enclosed motor with 
tor motor, miter gauge, rip fence and safety special housing design for thermal updraft 
blade guard and splitter. (Table extensions cooling action, 4%” capacity key chuck, slotted 


optional extras. ) Micrometer work table with clamping 
controls raise or lower blade $ ga edge and quick-set drill S IG 
and tilt it for angle cutting depth control. Drills wood, 


from 0° to 45°. light metals and plastics. 
Suggested retail Suggested retail 





itS the 
money-makingest 
deal ever! 


It’s COMPACTOOL—a whole new concept in 
power tools and power tool selling. So light they 


can be carried . . . so small they can be stored 
almost anywhere ... . so accurate they satisfy 
the most exacting user . . . these tools were 


created for today’s market by Rockwell, maker 
of famous Delta and Porter-Cable Power Tools. 

Smart, functional, integral design combines 
the advantages of both stationary and portable 
power tools—in low priced tools everyone can 
afford. COMPACTOOL saws, drill presses and 
jointers are engineered for safety, built for 
convenience and tailored to the needs of mod- 
ern living. 

Here’s what you can expect when you sell 


the COMPACTOOL line: 


BIG PROHTS 


—you make full mark-up on every tool; create 
potential repeat business for other tools in the line; 
cash in on continuing sales of accessories and 
many other items the tools consume. 


VOLUME SALES’ 


—you sell these tools like appliances and other 
off-the-shelf items; take advantage of proven mass 


JO I NTER market merchandising techniques; stock and han- 


dle quickly, easily. 





Jointer complete with motor, provides fully 

machined work surface with adjustable in- FAST TURNOVER 

feed table and spring loaded blade guard. 

“gp smog — pen —your sales people don’t need special training to 

, l , a“ 
betting po a a i - ovce ? sell these tools; your customers can carry them 
operations. home; you can sell as a year round gift item and 
Suggested retail tie-in with other store promotions. 





See how this circular saw tits on your shelf or counter. 
Leam how it tits your selling plans 





P 




















Tear off coupon here and mail to: 


COMPACTOOL 

Rockwell Manufacturing Company 
400J N. Lexington Avenue 
Pittsburgh 8, Pa. 


I'M INTERESTED! PLEASE SEND FULL DETAILS. 
TITLE 
‘PANY 
\DDRESS 


TY ZONE STATE 


You can count on sustained ad- 
vertising support, nationally and 
locally, from the largest, most suc- 
cessful maker of quality power 
tools for home, schools, industry. 


Your customers will be reading 
and hearing about the COMPAC- 
TOOL line starting with an intro- 
ductory press conference and 
continuing throughout the year. 


You'll get a complete package of 
colorful point-of-purchase and 
store display material to help you 
sell. Even the carton is designed to 
work for you. 


O10) "5741 On Ele) E 
another fine product by “Gy 


e ROCKWELL | 














ALCOA 
THEM UP 
WITH 10 MAJOR HOUSEWARES PROMOTIONS! 


Here’s what Alcoa gives you: Ten 
tested and proven ideas that sell 
your stock! Traffic-building “‘satu- 
ration” radio spots in key market 
areas! Two full-color pages in the 
magazine your best prospects 
read! Buy-appeal commercials on 
Alcoa’s popular network TV show, 
“Alcoa Presents’! Colorful pen- 
nants and counter cards—the 
works—to establish you as “head- 


quarters” for houseware products 
and information! 

SEND TODAY 

FOR YOUR FREE 

PORTFOLIO of Alcoa’s Market- 
Maker promotion materials. 
Write, wire or phone... or simply 
clip the handy coupon at right! 


a ee eee 


Aluminum Company of America 
1646W Alcoa Building 
Pittsburgh 19, Pa. 


Please send me a 1961 Market-Maker 
Planning Guide ... to help me sell 
more houseware products than ever 
before! 


Store Name 
Address 

City 
Ordered by 











Pe eS = 








Vac OA ALUMINUM 





ALUMINUM COMPANY OF AMERICA 


For exciting drama watch ALCOA PRESENTS every Tuesday evening... ABC-TV 


Want more facts? Circle 148, p. 273 
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SUPPLEX 


ity 


Product: Today, as when we pioneered plastic garden hose 
15 years ago, Supplex is absolute tops for quality. A complete 
line. NEW: 1” ID hose and double knit reinforced hose. 


Package and Display: Beautifully and colorfully packaged 
for quick, easy “pick-me-up” selling. 


Price: Priced to give honest value to your customers. You 
can sell Supplex with confidence. 


Profit: A sound profit structure that you know you can rely 
on at all times...Supplex is always working for your profit 
protection. 


Your loyal support has enabled Supplex to keep on growing 
with you. We shall do all in our power to continue to warrant 
this support and to provide you with products you can sell with 
pride and profit. Your Supplex jobber’s salesman will give you , 
full information and full cooperation. 


SUPPLEX 


GARDEN HOSE © SPRINKLERS 


SUPPLEX COMPANY, Garwood, New Jersey 


Want more facts? Circle 149, p. 273 
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sales 
methods 
get 
outdated, 
too! 


lf you want to “‘clean up” in ‘61... 
want to increase your water system 
volume...the place to start is with 
your sales methods. For instance, 
how do they compare with the hard- 
hitting, modern program of the FLINT 
AND WALLING Dealer? FLINT AND 
WALLING DEALERS do not waste time 
trying to grind out their own sales 


promotion ideas. Instead, they are 


handed a neat, easy-to-use package Se|| thes , rofit 
of them. — p 
This professionally planned material packa Pe Dy 


— plus a complete line of pumps, 
tanks, and water conditioners 


properly engineered and com- 


setitively priced —is backed fi gal A Da" fy mina 74 V Mt DS 


by a penetrating national KENDALLVILLE, INDIANA 


advertising program that really gets 
results. The whole thing is known as 
the FLINT AND WALLING ‘“‘PROFIT 
PACKAGE,"’ and we'd like to tell you 


more about it soon. Write us today. Purpose 
Want more facts? Circle 150, p. 273 
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Here’s a bright new note—beautiful 
FLORALITE Planter for the patio. A 
profit-maker itself, it will help boost 
sales of additional accessories. 


FLORALITE with plain or 
color-striped fibre glass re- 
flector. 


Coachlite in satin black 
with copper trim. 


OTHER STYLES IN A 

COMPLETE LINE 

Hanging bird house styling, 
4 Pathlites, Borderlites, Bar-B-Q, 
aed ee ” Gamelite and Floods. 


STEBER ~STEBER DIVISION «© THE PYLE-NATIONAL COMPANY 
2700 Roosevelt Road, Broadview, Illinois 
242 Anderson Street, Los Angeles, California 


MANUFACTURED IN CANADA BY 
Pyle-National (Canada) Ltd., Toronto, Ontario 


Want more facts? Circle 151, p. 273 A 
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Screening Display-Dispenser Rack 
Now Available through your Wholesaler 


business 


Stock All 3 Cortland Brand Insect Wire Screenings 


Fit every budget and job requirement by offering 
customers their choice of Cortland Insect Wire 
Screenings. All three screenings—Galvanized, Bronze 
and Aluminum—are easy to handle, cut, and install. 
And Cortland’s Multi-Strand Edge causes them to lie 


flat when unrolled, supplies extra strength along the 
tacking edge. 


Wickwire Brothers, Inc. 


CORTLAND BRONZE 


Rust-resistant, copper alloy. Choice 
of Bright or Antique finish. 


CORTLAND GRAY-WICK 


Durable, galvanized screening with 
attractive, light-gray finish. 


Cuithent own vane 


\ Cilland BROW 


With selling features like these, plus three Cortland 
Screenings to meet every customer need, you’re 
bound to increase sales and profits! Ask your whole- 
saler to supply you with Cortland Screening, in 100 
ft. rolls, 18 x 16 mesh, in 18” to 48” widths. Write for 
colorful, free window or counter streamer! 


Cortland, New York 


CORTLAND ALUMINUM 


Top-quality, rust and stain-proof 
screening. Tough, durable, and light. 


~% * >t, 
“ vr 


wows WEL) GIRL ORR 


Nails & Brads « Wire Netting « Hardware Cloth + Stone Wire 





Your turnover 


RAZOR-BACK 


Super-strength for tough digging, rough usage 


\\ 
, 
a . / 
iiag : ia ~ 
# , “33 7 int A 
ste ME OO ial \X La 
. % ; Ye oh: ; 4? bs : ea 4 
4G = | ‘ 3 a7 Seht s ee — 
ts a . a ta > ere e5 ss R 
its . b . hy - 
‘ & Ay ey? » S44 ah se \ a’ 
AA TE MARAE sii a4 : , 
glass Ot) OL: OSS ; aes 
= - ee 


watts BAT ORES 
ok COS 


RAZOR-LUTE ance 


; 43 ~Y Lightest and strongest of the ‘‘lightweights”’ 
WUE SAAY 
AS > 
(3 


You increase profits through greater turnover with these 
twin shovels that give premium service at popular price 


SELLING IS EASIER: These “Razor” twins are the only shovels 
with a full-length center backbone. It goes all the way from the upper 
part of the socket to the cutting edge for greater strength and dura- 
bility. Handles are clear natural white ash, highest (XX) strength, 
not weakened by shoulder chucking. New label on face of blade fully 
guarantees every shovel for quality and most service per dollar. 


GREEN THUMB Quai; 
TURNOVER IS FASTER: Four standard patterns are all you need RED eg tae — 
to do 90% of your shovel business, with home owners, farmers, con- YARD'N GARDE ats ools 
tractors, and industry. Order them today from your UNION wholesaler N Promotional Garden Tools 
for prompt delivery. FLEX-BEAM Farm Forks 


T HE U N " re Ni F O RK 2 W ra E c O. ATLAS-BY-UNION Industrial Tools 


Columbus 15, Ohio 
Want more facts? Circle 153, p. 
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PERCY: “These nuts look almost good enough to eat.” 


ALBERT: “They sure do. Look at those clean threads, 
those well-shaped contours.” 


PERCY: ‘*That’s how we know they must be Bethlehem 
nuts. They make all kinds of nuts, bolts too... 
standard and special . . . and fast delivery.” 


OLLYTLIIIIS 
Z 


For en R t T i. L e a - Lea | s T E * L gETHLEHEN 


. Economy BETHLEHEM STEEL COMPANY, BETHLEHEM, PA. STEEL 


Versatility ; i 
; Export Sales: Bethlehem Steel Export Corporation a en 


Want more facts? Circle 154, p. 273 
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ty 
Olever Winchester hired hem 
just before the Civil War 








Now frorn the farmous gun laboratories of 
Winchester comes the greatest advance in te vies 
over 600 years of gun-making: Win-Lite: the ost automatics 


work better 
incredible. wines Rher barrel. with the “Red Shells” 


:. aa Here's why: 


This shotgun is Winchester’s Mode] 59. Its 
weatherproof Win-Lite barrel is made with 
500 miles of glass fiber fused and bonded to 
an extremely thin steel tube creating a barrel 
much stronger than steel at nearly half the 
weight of conventional barrels. 


RRNA ERED SRAM OA APOE AD LODE AE ALENT 


This every likely the 
most famous shotgun 
shell ever made. 

| oe It is the original long 
. ‘ <li em range load. 
reduces recoil effect by 20 per cent. The in- ol | Others may claim this 
scribed receiver is aluminum. It will never — 7 kind of power, but Super- 
rust. The Model 59 weighs 6'/2 pounds. $149.95. X is still the boss. 
It is the strongest, fastest shooting lightweight 0 EE Eg iE Se ERATOR ciate a et When you know they 


Winchester Mode! * Like ims peamonted Super Seni gas pe with the sod o are in range~you know 


automatic ever made. It is a totally new expe- | Sage mode spare os pectcion tak: sa qituaeirsas in ney steer Big Red will reach out 
rience in shotgun handling. It will stand with foe tern encod ata ial feion precy, en ars ame oe 
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Our Advertising? 
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What is a Winchester? 


Tt wasn't toe bong age when the word Wincheste: 
meant rifle The cid mode! 18646 was as much 


a csr fotr naked antheut bis Winchester 
he was 4 preacher and 1 was om a Sumter 


a ~ Wineteesver’s frat rifle was the Henry repestes 
The Contfederste Arvay saw from the 
wrong eon. They culled it “That damned Yeniere rifle 
thet pow kertel on Burciay onct frred afl week “ 


Later Bufie'c Eat Cody toid people, 
“For general bunting o: inchan fighting 1 eomenter 
oy Wonetrester {mcdbei 1873) the Dose” 


To Tedeiy Roemecelt, his Winchester ( mediet 1665) 
was his im” 


Now @ new mite he jaemed the efitane Winchester greets 


other shells—but not often. 
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re Mares ¢ Dees «oe Mee aires TH 
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The Fabulous Story of the New Improved S:tvertip 


Be pee ps 95 ‘The most complicated, most argued over 
A —most chosen big game bullet ever made. 
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Tite we the traphy takes, 
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Your Advertising! 


These are a sample of some of your ads, for your merchandise. They’re in True, Argosy, Life, 
Outdoor Life, Sports Afield, Field & Stream and many others, pre-selling to your customers. 
Free point-of-sale displays based on these ads are available from Winchester-Western. 


Know what happens to distributors and dealers who push Winchester-Western products in hunting season? 
They make friends and money. 


WINCHESTER Heal’ 


WINCHESTER-WESTERN DIVISION Olin 
EW HAVEN 4, CONNECTICUT 





ALL-Weather TUF-DUK 


First work glove you’ve ever sold that never 
loses its grip, repels oil and water, is warm, 
flexible, washable and outwears ordinary 
jersey gloves 10 TIMES. 


A PROVEN SELLER. Fully market tested. Even 
small stores move dozens, at full mark-up, 
nice profit. And customers come back for 
more. 


SELLS ITSELF. Giant tag draws attention. Cus- 
tomers see the quality, feel the grip and all- 
weather comfort, read the money-back 
guarantee. 


A NEW KIND OF GLOVE: Liner is heavy inner- 
fleeced jersey. Water and oil proof palm 
is heavily impregnated (not just coated) with 
vinyl specially processed to give positive non- 


be 


A new kind of work glove that sells 
itself, pays 59c profit per pair 


slip grip. Back is lightly impregnated to repel 
water and resist snags. A very flexible, neat 
fitting, long wearing glove that replaces 
jersey,» cotton and leather. 


Order All-Weather Tuf-Duk from your 
wholesaler. Driver’s slip-on No. 1704; knit- 
wrist No. 1700; safety cuff No. 1707. 

Edmont Inc., 1214 Walnut Street, Coshoc- 


ton, Ohio. Makers of Green Thumb, Turtle, 
Monkey Grip and Werx Gloves. 


-dmont 


JOB-FITTED WORK GLOVES 


Want more facts? Circle 156, p. 273 
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"=| PARCEL POST [, 
i TWINE z 


Baan wty 


ART. 514 


ARCEL POST TWINE 


FAST SELLING ITEMS! 


Parcel Post Twine is one of our leading items. Our 12 ply, 
27 |b. test is an original feature as is our bleached white 
Art. 537-B which is a MIKE exclusive. 


Art. 514—12 ply 
Natural, 80 ft. cored ball, 


b a * y a i. a Be e =< > = 12 PLY 
wT An See ™ PARCEL POST 
27 lb. test - .. Nig dats ea. ; ~ = TWINE 


250 ft. cored ball, 27 Ib. 
test. 


Art. 537-B—10 ply Ml PARCEL post aa oo ART. 537 
Bleached, 250 ft. cored | A Br Ges 


ball, 24 lb. test a\ AW 


ART. 537-B 


+s 





Ce eee 


4 ¢: Put your ‘confidence in 
, the QUALITY LINE... 


Vinyl! Weather Stripping Mop Heads 
Wood Glue Wrapping Twines 
Braided 


Nylon Line 
Seine Twines 


Seine Cords 


| _ Staging — Stern a Orders of $75.00 or more, freight 
pa Examen Nolan mae | prepaid. Orders of less than $30.00 
: gry age : f.o.b. Mill, Lawndale, N. C., Los Angeles, 

Calif.. Marietta, Minnesota, Dallas, Texas, 
or Waynetown, Ind. Orders of $30.00 to 
$75.00 freight allowed to $1.00 per cwt. 
Freight prepaid does not include extra 

| charges incurred outside carriers 

} regular zone of delivery. 


a 
ESTABLISHED 1873 Cleveland Mills Company LAWNDALE, N. Ca 


3711 Medford St., Los Angeles 63, Cal. Marietta, Minn. e 2644 Freewood Drive, Dallas 20, Texas @ Waynetown, Ind. 
Want more facts? Circle 157, p. 273 
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2 announcements 


OF IMPORTANCE 


from BLACK 
SIVALLS & 


BRYSON 


»it depends on where you stand, but... 

wer lawn mowers, and can visualize the 

profit ‘potential in this\mushrooming business; IF you’ve a 

sharp eye for a goed ‘deal’ that m@ans more profits; IF you'd like to sell 

more power lawn Whowers than eWer dreamed possible, THEN THESE 
ANNOUNCEMENTS ARE IMPORTAN®, TO YOU! 


Central Metal Products Wivision of BLACK, SIVALLS & BRYSON, after build- 
ing scores of thousands @ lawn mowets and parts for other suppliers, are 
now building and marketing Swn complete line of power lawn 
mowers. B.S.&B. BUILDS Bower lawn m@wers as a prime manufacturer— 
we don’t buy parts and as§@mble. This méains no sub-contractors, or mid- 
diemen; it means more pr@fit for you.. lower prices and greater volume! 


And what’s MORE IMPORTANT ...these are ‘no ordinary lawn mowers— 

wait 'til you see them at the\Hardware Show} They’re NEW — they’re 

DIFFERENT—they’re EXCITING! They are a giant step forward. ‘in power 
} Arid that’s not all... : 


Black, Sivalis & Brysoh takes pleasunl * @bpointment of Mr. SAMUEL LEVITT, to 

the position of Marketing and Sales Din entire Lawn Mower Division. Sam is the genial 

gentleman you see smiling out at you 1 tr Z ». Most of you know him. If you don’t, you 
will; you might even think he 1s st gets ar 


Sam has been in the power » mower peels s _ inc — he’s designed them, he’s 
bought and sold them. He’§ pionee n a I =a ideas in this industry ile. ne | know. He originated and 
developed his time-tested sal@s-prodt on u sat h. 0 dramatically successful. 


if we sound as tho we like hif¥ —we do. Not e he’s a likeable fel we he knows the lawn mower business .. . and he 
produces. We don’t mind admitting that whe : hes ey 


And he’s as anxious as we are, to ring Up the cur ai NE Wane of power mowers at the Show. In his words, 
“They've got everything! BRAND NEW features that will make ® em a breeze! They do everything from saving 50% on 
gas, to letting you sleep while they mow!"’ : “ 


An Outstanding Mower, combined with a proven Sales Promotion = and backed by the vast resources and know-how of 
Black, Sivalis & Bryson, insures a great season — for all of us— that especially means you! 


“Hello there! This is Sam Levitt again—tlooking forward 
to the pleasure of seeing you at: BOOTHS 1288 « 1289 « 
1290, at the Hardware Show, McCormick Place, in 
Chicago, October 2 to 6. 


And also at BOOTH 183 at the Eastern Lawn & Garden 


Show, Coliseum, in New York, October 20 to 22. Please drop in—you'll 


Central Metal Products division of be glad you did! 


BLACK, SIVALLS & BRYSON ae 
All inquiries and sales through Samuel Levitt, c/o Central Metal Products Div. INCORPORATED 
250 West 57th Street, New York 19, N. Y. JUdson 2-5230 ) & 


67 years of building * Oilfield Equipment e Controls and Specialty Equipment « Glass Fiber Products 
Agricultural Products °* Mouldings and Stampings RELIABI LITY 





Want more facts? Circle 158, p. 273 
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you are cordially 
invited fo 
attend <-_— 


The only garden supply trade 


how in the East. sss0eeesse¢ 
Kastern™ 


Hundreds of leading man- 


AWT) properscapes a 
Or lvelae) profits by comparing 


the latest and best your 


ong industry has to offer. 


UNEARTH hundreds 
roducts of new — - 
SEIVICES. sessssessssssees 


Tere Show aan 


chandising and pro- 
motional plans. sss 


Ce oo... 
NEW YORK | Lift your pen right now and send for 

free badge of admissi he sh 
OCTOBER Zhe aii pocaieep eageilis | 
20-22, 961 & 


for the trade only 4 fill in and mail coupon immediately! 











Eastern Lawn, Garden & Allied Products Trade Show, 331 Madison Ave., New York 17, N. Y. 
Save time by registering NOW. 4 (PLEASE PRINT) 
Fill in and mail this registration 
coupon and your badge of admis- 
sion will be mailed to you. Please 
check at bottom of coupon if you 
wish us to make hotel reservations 
for you. Minors under 18 years of 
age will not be admitted under Please check below the classification of your business 
any circumstances. [] Wholesaler [] Retailer ([] Dept. & Chain Store Buyer [_] Importer- Exporter 
[] Mfgrs? Agent [[] Manufacturer [[) Other [[] Please send hotel reservation blank 


Name Title 





Firm 
Street 
City State 
Type of B 














"SP? agi: megan 
ee 
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YOU SELL MORE BULBS... 
MAKE 16% MORE PROFIT... 


WHEN YOU CARRY 


WESTINGHOUSE NEW SHAPE BULBS. 
ITS THE COUNTRYS FASTEST SELLING BULB! 


First in sales: Retailers from coast to coast report that in 
1960 Westinghouse New Shape Eye Saving Bulbs outsold 
old-style bulbs by more than 2 to 1! Proof the greatest 
demand is for New Shape Bulbs. . . proof they give the 
best light for seeing ever developed! 

First premium profit maker: New Shape Eye Saving Bulbs 
are the first to offer the faster turnover of a best seller— 
plus a premium profit (16% more) on every bulb you sell. 


First with this Maximum Profit Plan: Whatever size or type 
store you have—or brand you carry—there’s a Westing- 
house Maximum Profit Plan that will help you boost sales 
—and profits—beyond anything you expected from old- 
style bulbs. 


For more information call your local authorized Westing- 
house Lamp Agent or nearest Westinghouse Lamp Divi- 
sion Sales Office. You can be sure. ..if u's 


Westinghouse 


Westinghouse Lamp DiviSiON, westingnouse Electric Corporation, Bloomfield 2, N.J. 


Want more facts? Circle 160, p. 273 
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All-season money-maker...made with aluminum powder 


“Duro-Plastic Aluminum has been the one steady seller” 
Tom Huntley, Huntley Hardware & Garden Center, 4178 Rocky River Dr., Cleveland, Ohio 


“There have been dozens of new 

and novel menders on the market 

since I’ve been in business—but 

DURO-PLASTIC ALUMINUM 
has been the one steady seller since its introduction in 1955,” 
reports Tom: Huntley, president of the Greater Cleveland 
Hardware Association. “It’s the answer to hundreds of fix-it 
problems. I even recommended it to my competitor down 
the street.” 

Like Tom Huntley, hardware men everywhere report this 
one of the fastest selling specialty items in years. Made with 
Alcoa® Aluminum Powder by Woodhill Chemical Co., 
Cleveland, Ohio, DURO-PLASTIC ALUMINUM spreads 
like paste, dries metal hard in three hours. 

It’s a money-maker because it has so many uses—in your 
home, auto, boat or shop. Users say DURO-PLASTIC 
ALUMINUM seals, solders, bonds, repairs—adheres to vir- 


Warc OA ALUMINUM 





PIGMENTS, PASTES & POWDERS 


tually any surface. They apply it cold, just as it comes from 
the tube. Anyone can use it. 

Alcoa does not make aluminum putties, but Alcoa 
Aluminum Powders are used in all the best brands. Cold 
solders are easy to use, require no tools, heat or flame. 
They adhere to metal, wood, plastic, glass or concrete... 
are not affected by water, oil or gasoline . . . can be bur- 
nished to a luster or even painted. Send the coupon today 
for more information. 


For exciting drama watch “Alcoa Presents”’ 
every Tuesday evening—ABC-TV 


Aluminum Company of America 
1755-J Alcoa Building, Pittsburgh 19, Pa. 


! am interested in selling cold solders made with Alcoa Alumi- 
num Powder. Please send more information. 


Name 
Company 
Address 


City Zone _ State_ 


Lew w wee ee eee eee eeeas 


Want more facts? Circle 161, p. 273 
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be Foie 
EQUIPPED 
FOR SAIES 


Gifts and Roasting Aids... part of a line of over 50 cataloged 
kitchen tools and gadgets . . . designed, produced and 

packaged for consumer acceptance . . . by the makers of 

the famous Foley Food Mill. 


Banco "s Better Homes 


Minneapolis 18, Minnesota, Dept. 109 
Want more facts? Circle 162, p. 273 




















Model 47 Same ‘“‘pick-up 
... Stand-up” feature as 
Model 57. 2-tone Vinyl 
mat. Magnifying lens. 
Low silhouette. 6 decora- 
tor colors. 300-Ib. capac- 
ity. Retail Price: $8.95 








Model 37 Top quality at 
budget price, with new 
“pick-up . . . Stand-up”’ 
handie. Large platform. 
Low silhouette. Magnify- 
ing lens. 300-Ib. capac- 
ity. Retail Price: $6.95 


| 4 


Po 
5 
é 
% 
é 
> 


apes" 


" Prices slightly higher far West 


Piel iL up. , Stand i up HEALTH-O-METER 


A NEW FEATURE OF ALL MODELS, WITH NO INCREASE IN PRICES! 


Health-o-Meter’s done it again—added new beauty and convenience to the most elegant 
line of bath scales you’ve ever sold. Still the slimmest scales on the market, NOW Health- 


o-Meter’s new handles make “stand-up” storage possible in a minimum of space. Send now 
for complete details and quantity prices. 


al 
ant »! * “* 
. — 
As + 
(‘ Guaranteed by 
| 


100d Houseke eping } 


CONTINENTAL SCALE CORPORATION © 5701 Claremont Ave., Chicago 36 


Want more facts? Circle 163, p. 273 
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HOTTEST 


PROFIT MAKER 


IN YEARS 


FOR 30,000,000 HOMES WITH 
WARM AIR HEAT 


NEW 
MONITOR 
BOOSTAIR 


for warm air 
heating systems 


MAKES ANY 


COLD ROOM 
IN THE 

HOUSE 
COMFORTABLE 


Now, Monitor brings you amaz- 
ing Boostair...the exclusive, 
patented, fully automatic unit 
that helps any hot air system 
deliver uniform heat to every 
room in the house. Field tested 
and proven...will raise the 
temperature of a cold room up 
to 10° when the existing register 
is replaced with a Boostair unit. 
Not a heater, but a thermostati- 
cally controlled air flow system 
that automatically draws warm 
air thru the register in those cold 
rooms starved for heat because 
of too long ducts or too many 
elbows. Adjustable thermostat 
turns Boostair on when furnace 
goes on... shuts it off when 
furnace goes off. 

Monitor Boostair sells through 
hardware, appliance, building 
supply, drug, general, plumbing 
and heating, and lumber yard 
outlets. Retail price $29.95 com- 
plete... high profit possibility. 
Free display rack. Backed by dy- 
namic newspaper, magazine 
and TV advertising. 





JOBBERS, 
WHOLESALERS, 


REPRESENTATIVES Perfect for do-it-yourselfers ... 


instalis in minutes. Plugs into 


j . - 
PHONE, WIRE OR WRITE TO GET ay claee te UE ot ene 


IN ON MONITOR BOOSTAIR . . . THE heating systems. 
HOTTEST NEW PRODUOT IN YEARS. 





‘ MONITOR Equipment Corporation 


640 West 249th Street, New York 71, N. Y., Phone KI 3-5400 
> In Chicago: Room 1123A, The Merchandise Mart, Phone SU 7-2547 


“See new Monitor Boostair at Booth 1030 National Hardware Show.” 
Want more facts? Circle 164, p. 273 
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ANDROCK 
DISPLAY 
brings faster 


PROFITS 


Every housewife loves these top values... has fun 


choosing them from the colorful Androck Gadget 
Kitchen. 


Display presents thirty-two numbers selected from 
the Androck line of housewares, and pre-priced 
from 10¢ to $1.98. Order assortment No. 260 
complete with display fixtures. Total retail value 
$196.96. Your distributor has it or can arrange 
direct shipment. 


HARDWARE AGE, September 21, 1961 © 6] 





Compare Rid-Jid’s exclusive, years-ahead features...check Rid-Jid’s wide 
choice of models, prices... see why money-minded merchants know: 








When the name’s 


Hhidjid ...It sells! 


Rid-Jid SpredWing Knee Room 
Ironing Table, Model 1. Tapered 
end “squares off’’ into ideal surface for 
ironing tablecloths, curtains, other flatwork. 
Has more Knee Room than any other ironing table 
for maximum sitdown comfort. 12 instant 
height adjustments. Stop-or-Go wheels. The 
most modern, feature-packed ironing 
table ever designed! $19.95 
suggested retail with pad and cover 


Rid-Jid troning Pad & Cover Sets and Covers—all types 
in popular price range, including Silicone treated. 
Designed for snug, wrinkle-free fit. In smart new 
“eye-stopper” packaging. From $1.00 to $4.98 


suggested retail 


Stock...display... profit with 


Want more facts? Circle 166, p. 273 
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For hm... 


quality-built by Riabfid for easier ‘do-it-yourself’ work 


Rid-Jid Steel ’n Wood Stepladder. 50% stronger side rails— 

no grooves or cut-outs for steps. Sure-footed, crack-proof steel steps— 
reinforced with riveted tubes through side rails. 

“*W orkshelf-designed”’ steel top holds paint can, tools, etc. Steel 

pail shelf holds 50 lbs. Sturdy 4-way steel spreader. Double 

riveted steel back braces. 4’, 5’, 6’, 7’, 8’, 10’ sizes. 

Greatest advance in stepladders in 50 years! $7.95 

suggested retail, 5’ size 

f) Rid-Jid All-Steel Platform Rid-Jid Aluminum and 

kT Stepladder Model 600. Wooden Ladders 
’ Sturdy, large steel platform Extension and single. 


allows work in any direction. Made of high-strength 
No-pinch hinge. Automatic aluminum alloy or 


; 


\ 


\ 


mw! 

la m™ locking action. Specially seasoned, select 

| a \ treated for all-weather ladder-stock wood. 

i durability. Great value! $12.95 Broad range of 
suggested retail 544’ size models and prices, 


For both of them... . quality-built by 
RidJid for easier entertaining 


Rid-Jid Card ’n Party Tables and Chairs. Table sets up 
4 times easier . . . because all 4 legs open at once with 
exclusive Center Pedestal design. Vinyl or fiberglass tops— 
in smart new color motifs—are stain and alcohol resistant. 
Exclusive contour-design chairs give snug, ““‘bucket seat’”’ 
comfort. Distinctively handsome table and chair sets for 
informal dining, gracious entertaining at bridge, coffee, patio 
parties. Tables, $14.95 and up; chairs $9.95 each. 

suggested retail 


Rid-Jid Patio Tables and Chairs. Exclusive Center Pedestal 
design—all 4 table legs open and close together with 
fingertip ease. 30” x 30” table top, chair seats and 

backrests of open-mesh steel. Exclusive contour-design 
chairs give snug, “bucket seat’”’ comfort. Choice of 

satin white or seal black in long-lasting, 

weather-resistant finish. Table, $12.95; 


matching chairs, $8.95 each. 
suggested retail 


See your Rid-Jid supplier or write, wire or call: 


THE J.R. CLARK COMPANY 
Spring Park, Minn. * Reading, Pa. 


® For over 80 years creators of convenience in quality household products 


Want more facts? Circle 166, p. 273 
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STANDS 
ol 


Without Adjustments— 
No Parts to Push or Pull 


Model K600 Retail $10.95 from coast to coast 


STAND-A-WAY— Detecto’s New Hot Number 
Outstanding Scale of the Chicago Show 


The best-selling, all-new Detecto line now includes a stream-lined stand-up model...the Detecto “‘STAND-A-way’’ with chrome- 
plated platform. Just set it upright and it stands securely on its sparkling chrome carrying handle. In white and 7 additional 
decorator colors, including high-fashion sandalwood and lilac. And the entire line incorporates engineering features resulting 
from 2 years of research: @ New patented mechanism (U.S. Pat. No. 2969229) for absolute accuracy, even on carpets. 
@ new “‘stabilized zero’’ mechanism that keeps the zero from fluctuating. @ New automatic shifting for correct reading 
wherever you stand on the scale. The Detecto ‘‘sTAND-A-way’’ is one more reason why you can’t afford to be without the 
Detecto profit-making family. 


OTHER DETECTO BEST SELLERS: K300—$6.95; K400—$8.95; K500—$12.95 (coast to coast) 


New Detecto Oval Hampers to Stimulate Sales! 


These handsome additions to the Detecto family of matching scale and hamper ensembles are 
making a dramatic impact on sales volumes everywhere. Upholstered in quilted plastic with 
new oval design, they feature thick, cushiony lids...snagproof, smooth enamei interiors... 
and, they're guaranteed against rust. Sell them alone or in fashionable ensembles. 


LD = Zi _ Cc . © Hamper F42...to retail at $16.95. $17.95 WEST OF MISS. 


Basket F46...to retail at $5.95. Brush Holder F477... 


to retail at $6.95. Bench sized Hamper F43 (not shown) 
Detecto Scales, inc., 540 Park Avenue, Brooklyn 5, New York $15.95. $16.95 WEST OF MISS. 


For information, write Detecto, or contact: Atlanta, Ga.: Bob Welsh & Co. © Baltimore, Md.: A. Littlejohn @ Boston, Mass.: J. McElroy © Chicago, Il!.: W. Jacobson @ Cleveland, 
Ohio: Myers & Co. @ Dallas, Texas: Gibson & Cordray © Detroit, Mich.: Entin-Litman @ Kansas City, Mo.: O’Connor-Sawyer & Assoc. @ Los Angeles, Calif.: J. J. Firestone 
© Miami, Fia.: Robertson-McDonaid © New Orieans, La.: Charies M. Samuel, Jr. © New York: J. Goldner, F. Daub @ Oklahoma City, Okla.: T. L. Gooch © Rochester, N. Y.: 
H. N. Metzger © Sait Lake City, Utah: Berrett-Spiiman-Samson Co. © San Francisco, Calif.: Wagener & Swanson @ Seattle, Wash.: P. N. Smith © Toronto, Canada: Diwalt Sales 


Want more facts? Circle 167, p. 273 
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WIN A CHRISTMAS PRESENT FROM THE BUTCHER POLISH CO. 
EVERYBODY WINS SOMETHING IN THE BUTCHER WHITE STRIPE 
SUCCESS CONTEST! Ist PRIZE: SPORTY NEW 1962 VOLKSWAGEN 
CONVERTIBLE! THREE 2nd PRIZES: RCA COLOR TV AND STEREO 
COMBINATIONS! SEVENTY-FIVE 3rd PRIZES: REGINA TWIN BRUSH 
ELECTRIC FLOOR POLISHERS! PLUS CASH PRIZES FOR CLERKS! 
EVERY DEALER WHO ENTERS THE BUTCHER WHITE STRIPE SUC- 
CESS CONTEST RECEIVES A HANDSOME “HANOVER” WRIST WATCH 
WITH GENUINE SWISS MOVEMENT! Here’s all you do. Just place your 
order for 2 cases of Butcher White Stripe Floor Wax and 1 case of any 
other Butcher product, before October 13, 1961. Then promote and 
display White Stripe Wax for at least 1 week during the contest period. 
Send us a photo of your White Stripe display—most original and effec- 
tive = entries will be judged winners. 


Contact your Butcher’s Wax Distributor Salesman for full details. 
Or fill out the coupon below and send to: 


THE BUTCHER POLISH CO. 
183 COMMERCIAL STREET 
MALDEN 48, MASS. 


Please send me the necessary data on how | can be a winner in 
Butcher’s White Stripe Success Contest. 


YOUR NAME 
STORE NAME 
ADDRESS 


CITY ZONE STATE 


=» CONTEST ENDS NOVEMBER 1, 1961. SO HURRY! HURRY! HURRY! 
Want more facts? Circle 168, p. 273 
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INTRODUCING... 
the new sign of success 


in the housewares field 


\ AUTHORIZED DEALER 


This proud insignia in black and gold means new customers and new profits to fine stores from coast to coast. 
First: it says to the world that here is a franchised dealer entitled to sell the latest hit in cookware, Revere Ware 
DESIGNERS’ GROUP. And second: it symbolizes to the dealer his partnership in the special Revere plan 
that assures him full mark-up, full time. 

This double feature is backed by all the resources of Revere, and by a DESIGNERS’ GROUP ad-campaign 
that sparks demand in 19,000,000 magazine homes . . . plus generous cooperative newspaper advertising for 
localized promotion. 

To get additional facts on the new sign and the new line of success in the housewares field, write to Product 
Manager, Dept. H.H., Revere Copper and Brass Incorporated, Box 111, Rome, New York. 


REVERE COPPER AND 
ROME, 


Want more facts? Circle 169, p. 273 
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2 and 3 qt. Whistling Tea Kettles 3 qt. Covered Dutch Oven 10” Covered Chicken Fryer 


. 


3 and 4 qt. Covered Sauce Pans 8” and 10” Covered Skillets 5 qt. Covered Sauce Pot 


1, 1% and 2 qt. Covered Sauce Pans 8 cup Percolator 2 at. Covered Double Boiler 


MEET DESIGNERS’ GROUP, the complete companion line 
to popular Revere Ware. Streamlined. High style. Handsome. Crafted 
of stainless steel inside and out with an exclusive Revere copper core 
that spreads heat evenly across the bottom and up the sides of each 
utensil. DESIGNERS’ GROUP also features vertical sides, larger 
diameters, and flat bottoms to perform perfectly on any range. The 
handles are bakelite with cleverly recessed rings so that a housewife 
can decorate her kitchen—can show friends her modern cookware. 
No wonder DESIGNERS’ GROUP makes such very welcome gifts! 


BRASS INCORPORATED 
NEW YORK 


Want more facts? Circle 169, p. 273 
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A check and foot valve 
for every purpose=-—every purse 


@ There’s extra strength, extra sales built into every Clayton Mark check 
and foot valve @ Each one incorporates plus features that give you more 
for your valve dollar @ These include extruded brass bar stem poppets... 
large waterways for free flow... corrosion resistant monel metal springs, 
and self cleaning operation that prevents fouling @ Look into the complete 
line of Clayton Mark check and foot valves today. 


CLAYTON MARK 


AND COMPANY 
1900 DEMPSTER STREET + EVANSTON, ILLINOIS + U.S.A. 


Ja ~ 
TB rewes SQqvaren WELL SUPPLIES CONDUIT , unions gS tueme 
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Moves quickly, 
p iis PROGRESS 


Sales start to climb the day you show off your 


_ Progress products dramatically, effectively. The 
_ Progress display program permits distributors 
' ~ to give dealers, absolutely free, new, eye-catch- 
' ing displays for ceilings, counters. walls and 
floors, with purchase of nominal product assort- 
ments. These displays are sturdily constructed 
and easy to assemble. Brighten your showroom, 
too! Ask your Progress representative for all 
details, or write direct to Progress .. . Remem- 
ber, if it moves quickly it’s PROGRESS! 


> progres 


MANUFACTURING CO., INC., 
Philadelphia 34, Pa. 


WORLD'S LARGEST PRODUCER OF RESIDENTIAL 
LIGHTING AND RELATED ELECTRICAL PRODUCTS 





PROGRESS MANUFACTURING CO., INC. 
Philadelphia 34, Pa. 


Please send me complete information on your 
display program. 


Name 





Firm 





Street 





City Zone ee iiiisnemin 











Find Us Fast 
In The 


Yellow Pages 


This emblem wants to work for you 


Whenever people see this famous emblem, 
they’re reminded to ‘find it fast’ in the Yellow 
Pages. And when you associate your business 

. your name... with this emblem, you're 
reminding prospects to find you in the Yellow 
Pages when they’re ready to buy. So—if you’re 
advertising in the Yellow Pages now, it’s just 


good sense to display this emblem in your 
other advertising, on your business vehicles, 
at your place of business. And if you aren't 
advertising in the Yellow Pages yet, it’s high 
time you did. Call the Yellow Pages man at 
your Bell Telephone Business Office for details 
on how you can put this emblem to work. 


Want more facts? Circle 172, p. 273 
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luxurious towel bar 
in sparkling chrome 


accessories 
make the bath... 


The matchless quality of Hall-Mack 
accessories strikes a tone of elegance and 
charm that makes your bath one of the 
most cherished rooms in your home. 


“- O on And best of all, there’s a Hall-Mack 
AVA 1s line of bathroom accessories to 


complement every style and decor... 


FR NJ Cs a to fit any budget. 
ay AN DD) DB) =a ee hendeeme 


lucite towel 
ring with 


& BARS “ve 


heavy duty grab bars for safety |} 





HALL-MACK COMPANY 
at right: popular towel ladder division of Textron Inc. HA-961 


for talls or shorts 1380 W. Washington Bivd., Los Angeles 7, Calif. 


[) Please send your free color booklet on bathroom 
planning. 





Name 





PLEASE PRINT 


Address 





City 





Sold by leading plumbing, tile, and hardware dealers everywhere. 


Want more facts? Circle 173, p. 273 
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New Model K913 
$23.95* 
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Call your Toastmaster distrib- 
utor now for complete infor- 


mation on Toastmaster's 
exciting Fall program on fa- 
mous ‘Instant Heat’ Heaters. 


ais 
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WEATHER INSTRUMENTS 


Barometers, Thermometers, 
Humidity Indicators 


_—- 


THEIR QUALITY APPEARANCE 


Everybody everywhere is interested in 
the weather — so Airguide Weather 
Instruments enjoy universal appeal. 


Gift shoppers are attracted by distinc- 
tive Airguide beauty as well as the 
utility each model projects. Weather 
trends, temperature and humidity, all 
contribute to contemporary personal 
comfort. 


Prices range from $2.50 to $115 at re- 
tail. A wide choice of wall, desk, single 
and combination instruments is avail- 
able. (Representative group is shown 
here). 


Gift shoppers are prime prospects for 
Airguide instruments. 


AIRGUIDE INSTRUMENT COMPANY 


Aine 


GIFTS 
ARE ALWAYS 
IN SEASON 


© 1961 


A. tl. Ceo. 


THAT WILL 
BOOST YOUR GIFT SEASON SALES 


fRreaders 
Digest 


Oe ag 


ITS INFLUENCE 


is pre-selling the GIFT IDEA of 
Airguide Weather Instruments to its 


35 MILLION READERS 


in the November issue’s full color 
Guide for Holiday Gift Giving, out 
Oct. 21st. For 64 days before Christ- 
mas (and long after) the Airguide Gift 
Idea will be working on thousands of 
your gift business prospects. 


Here is a powerfully potent promo- 
tion that is sure to bring clear “selling 
weather” to dealers who are pre- 
pared to deliver Airguide. 


We invite your immediate request for 
full color catalog and further informa- 
tion. Complete this coupon and mail 
it today! 


2210 WABANSIA AVE., CHICAGO 47, ILL. 


Airguide Instrument Company, 2210 Wabansia Avenue, Chicago 47, Illinois 


Gentlemen: Sounds interesting. Kindly send further information immediately. 


Want more facts? Circle 175, p. 273 
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How to make this Christmas roll on for years 


This bit of Yuletide magic is easy: on Christmas morning, 
give a dazzling AMF Junior trike or Scat Car or AMF Road- 
master bicycle to each boy and girl in your family. Then 
watch them roll merrily through this Christmas and many 
to come. (AMF bikes, trikes and cars can be outgrown but 
never outworn. Santa’s tricycle could carry him to the North 
Pole and back.) For your three to ten year olds, choose the 


new, exciting, spin-around Twirly Trike or sidewalk bicycle Get 261 gift ideas...free from AMF. 


or gleaming, pedal drive Scat Car, pumper fire truck, police 
car, two-speed chain drive tractor or any of the other wonder- 
ful models. For the bicycle set, select any one of the brilliant 
AMF Roadmasters...the Jet Pilot, Saturn or Flying Falcon, 
for example. All AMF bicycles, trikes and pedal cars are 
styled to make them the envy of every kid on the block! 








THIS FULL-PAGE AD WILL APPEAR IN LIFE NOV. 17... Part of AMF’s six-page 
advertising ‘‘Santacular,” it will help you sell AMF bikes, trikes and sidewalk cars for Christmas 
faster than ever. Stock up now to be ready in time. DS DIVISION 
Sell the whole line. Don’t miss any sales! FAAny aaa 


Hammond, indiana 











Want more facts? Circle 176, p. 273 A 
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Folks will know Wood tools well this year, Mr. Peck 


ir 








Mir Peabody, 


























Wood’s 114PR assortment is one deal Wood's 114PR Garden Tools Deal 114 tools. 
that gives you two grades: A better Pipe etre — 

at gives you two grades: 1 ‘ Qty.| Descristion 
quality that is all your customers will 12 | BR22 Brume Rake 

oat > | , ; 12 B 22 Brume Rake (fan type) 
willingly pay for... Plus leader items 12 | A14 Round Bow Rake 

aa 8 ALS 14 Level Head Rake 
that are lighter and less well finished, S2PW Weeding Hoe | 
. » J TBBC6Y, Garden Hoe 
but a lot of tool for the money. All are AF6% Garden Hoe | 
ste ; , : “< ‘ AW4 Cultivator 
> ‘ ays { -Dz 

proven staple sellers (with no odd-ball poh ae oll 
items’’ to nibble away profits). Quan- ; 
tities are proportioned right. Order | 
114PR for drop shipment, freight 


DW36 Dandelion Weeder 
paid. Billed through your regular hard- 


GSGT Grass Trimmer 
A40S Spading Fork 

ware wholesaler. You can count on WRITE FOR PRICING, OR SEE WOOD 

more business with Wood! AT BOOTHS 1222-1225 


MEET US AT THE 


NATIONAL 
HARDWARE 


a 


McCormick Place 
CHICAGO 


oa 
I 
| 
ay 


DF6 Floral Spade \ 
DF Floral Shovel 
O5C2 Round Point Shovel 


NDAADAAHHAAHAAAH 


— 





CRA Assortment with wire display rack. 


CHROME PLATED 
SMALL HAND TOOLS 


Wood’s CRA assortment, with wire 
display rack. Drop shipped, freight 
paid. Billed through your wholesaler. 


20 gauge rolled edge, round nose tray. 


a" 


— 


FREE! 3 deluxe 10” x 2.75 ball bear- 


ing wheels with semi-pneumatic tires. 


woop 


~ 


10’’x 1.75 
rubber tire wheel 


Quantity 


36 tools of chrome plated carbon steel. 
Fire Temp finished handles. 


Description 


Regular trowels 
Transplanting trowels 
Spading forks 

Cultivators 

Weeders 

Counter display stand (free) 


CT2 
CTT3 
CSF4 

CC8 

CDW9 
GCDS 


12 


a 


— 


WBP19 
WHEELBARROW DEAL 


Buy 12 promotional bar- 
rows (No. 310RKD), and 
get 3 extra 10x 2.75 ball 
bearing wheels. Make 
better grade barrows by 
switching wheels, or sell 
the extra wheels for 
replacements. 





Write, or see us at the show! 
Booths 1222-3-4-5 NAT’L. HDWE. SHOW 
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are conspicuously advertised in the na- 
= °° tional editions of these leading magazines. 
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OUTLOOK and TRENDS 


























What can you expect in 1962 
in sales, prices and other 
trends? Here’s what 259 man- 


ufacturers predict for the year 


ahead. 


DROP SHIP 
REQUESTS 


DECREASE AND NO CHANGE 3 


SALES—62 PRICES—62 SALES—6] 


ME INCREASE 








Better sales, steady prices, more headaches over dis- 
counters, more pressure for drop shipments, more co- 
operative buying groups, and increased concern for 
the future of general-line distributors are the major 
elements in the business picture for 1962, according 
to leading manufacturers. 

These conclusions are the opinions of some 259 
manufacturers, as reported to HARDWARE AGE in early 
September. 

The outlook for 1962, as seen by these manufac- 
turers, is for a sales increase of about 10 percent, but 


with prices largely unchanged. Competitive situations 
within various industries are apparently acting to 
keep prices down. 

However, in products where steel is a major factor, 
there are expectations that any increase in basic steel 
prices will be reflected in increases in the price of 
manufactured products. At the time these opinions 
were gathered, no action had been taken by the mills 
on steel prices. 

These opinions on 1962 business were naturally 
hedged by such uncertain influences as the Berlin 
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W hat’s ahead in 62 


crisis. Thus far, it was reported, the Berlin situation 
has had no measurable effect on business. But if the 
crisis should develop into the shooting stage, a buying 
panic could develop in anticipation of some kinds of 
production restrictions. 

A summary of the views of these manufacturers 
on various subjects is given in the accompanying 
tables. 

In addition to the questions presented in these 
tables, the manufacturers were asked to comment on 
changes in distribution that might develop in 1962, 
and also for their opinions on the Madden-Capehart 
Quality Stabilization Bill. 

The most frequent reference to changes in distribu- 
tion concerned discount houses. The comments on this 
subject indicated that most manufacturers foresee 
prominence for these outlets, but at the same time 
they acknowledged that selling through discounters 
presented problems not yet successfully resolved by 
most manufacturers. 

Next most frequently mentioned trend was more 
direct selling and more drop shipments. Some fac- 
tories apparently believe that these techniques may 
help them maintain sales volume without use of the 
discounter. Only a handful of manufacturers com- 
mented on the supermarket as a factor of importance 
in hardware-housewares distribution. 

An increase in cooperative buying groups, at both 
the retail and wholesale levels, was also predicted. The 
bulk of this increase, it was indicated, is expected at 
the retail level through dealer-owned operations and 
stock-wholesaler-sponsored voluntary chains. 

A number of manufacturers voiced concern over 
the role that will be played by the general-line dis- 
tributor in the future. Several predicted that these 
firms would be less influential, while an opposing group 
took the view that the future would see fewer, but 
stronger wholesalers. 

In the replies to the question, “Do you favor the 
Madden-Capehart Quality Stabilization Bill,” it was 
apparent that a large number of manufacturers are 
not acquainted with this measure. About 42 percent 
of the manufacturers who were asked for opinions re- 
ported that they were not familiar with the bill, or 
had no opinion on the subject. 

The other manufacturers, those with opinions, indi- 
cated that 41 percent (of all manufacturers ques- 
tioned) were in favor of the bill, with 17 percent 
opposed. 

This study of the Outlook for 1962 is based on a 
questionnaire sent to leading manufacturers of hard- 
ware, housewares and related lines. An analysis of the 
replies indicated that they represented an adequate 
good cross section of plants by sizes and products 
manufactured. Several responses were disqualified 
from the tabulation because they represented an ab- 
normal situation, such as a sales increase based on a 
newly introduced line, etc. 


Store improvements are pondered by many 
dealers to meet the needs of 1962. 





Outlook and Trends for 1962 


Here is a summary of the opinions of 259 manufacturers 


of hardware, houseware and related products. A ‘“‘Consensus” repre- 


sents a median average of the increases or decreases reported in each case. 


Sales Outlook 


Do you expect sales in 1962 to increase or de- 
crease? How much? 


Increase 
Decrease 
No change 


Consensus 10% increase 


Price Trend 


Will your prices in 1962 be higher or lower? How 
much? 


No change 


Consensus No change 


Note: Of those reporting ‘“‘Higher’’ prices, the 
median average of the increases is 5%. 


Sales Trends in 1961 
How do you estimate your 1961 sales will com- 
pare with 1960? 
Increase 
Decrease 
No change 


Consensus 7% increase 


Import Trends 
Are imports hurting your business more or less 
than a year ago? 


No change 
Not a factor 


List Price Usage 


Do you recommend a ‘Suggested Retail Price’ or 
similar figure to your dealers? (See next question.) 


List Price Trend 


Do you foresee a possibility of changing the prac- 
tice covered in previous question? 


Drop Shipment Trends 


Do you find wholesalers’ requests for drop ship- 
ments increasing or decreasing? 


Increasing 
Decreasing 
No change 


Drop Shipment Practice 
Do you make drop shipments to dealers? 


* A few qualified a ‘“‘yes’’ answer by indicating that 
an extra charge is made on drop shipments. 


Drop Shipment Attitudes 
Do you (the manufacturer) favor drop shipments? 
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The hardware industry today is sound, healthy 
and growing. Consumer demand for hardware is 
increasing. 


But, remember the old war posters and their grim 
message, “Loose Talk Sinks Ships?” 


It’s time to apply this warning. Ever since last 
summer retailers, wholesalers and manufacturers have 
been trying to talk themselves into a panic. In some 
cases, they even went out of business for absolutely 
no reason except lack of fortitude and foresight. To- 
day, the panic psychology is not as rampant as it was. 
I think the time has come to talk sense and reason. 


We have problems in the hardware industry. But, 
they are no tougher than those we have licked be- 
fore. We will lick them again, as retailers, whole- 
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PPO TUNITY... 


salers and manufacturers working together. 

Our company is a 132-year-old hardware whole- 
saler, owned in its entirety by people who work for 
us daily. 1961 isn’t the best year in our history. 
Nor the worst. We have just added 23 new salesmen. 
We are making money. We are enjoying good, prof- 
itable business from independent dealers who are 
operating profitably. We are meeting competition. 
Our dealer customers are withstanding the pressure 
of their competitors. 

We expect to increase our sales 40 percent in the 
next four years by getting added volume from the 
same type of independent trade we are now serving. 
In short, we and our customers are in business to 
stay—and make a profit. 

Over the years, we wholesalers have gone along 


Many hardware wholesalers have planned their future by building new warehouses or 


Many wholesalers are making specific plans for the fu- 
ture by investing in new and expanded facilities. Typical 
of this planning are some of the news reports that appear 
in the issues of Hardware Age. Here is a boil down of 
some of these reports: 

Gamble-Skogomo opens distribution center in St. Louis Park 
near Minneapolis. Space: 280,000 sq ft. 

Fries, Beall & Sharp opens new warehouse in Springfield, 
Va. Space: 53,000 sq ft. 

W. H. Allen & Co., Dallas, relocates in Brook Hollow Indus- 
trial District, and plans an addition. Space: 190,000 
sq ft. 
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Ohio Valley Hardware Co. invests in new warehouse in 
Evansville, Ind. Space: 165,000 sq ft. 

Northeastern Wholesalers completes new warehouse in 
Mamaroneck, N. Y. 

Allison-Erwin Co., Charlotte, N. C., builds new warehouse 
for Greenville, S. C., branch. 

S&M Co., opens new warehouse in Minneapolis. Space 170,- 
000 sq ft. 

Simon Hardware Co. opens new warehouse in Oakland, 
Calif. Space: 60,000 sq ft. 

Builders’ Hardware & Supply Co. opens new warehouse in 
Tulsa, Okla. 





a frank objective appraisal of 
the future of the hardware 
trade by a wholesaler whose 
background and experience 
gives authority to his observa- 
tions. 


by N. F. Luekens, president 
The Geo. Worthington Co., Cleveland 


doing our daily jobs quietly and efficiently. But, we 
have obviously neglected one of our most important 
jobs—selling ourselves to suppliers and customers. 

There is one vital message I’d like to get across 
to my fellow wholesalers. It is this: “Let’s explain 
our operations fully to both dealers and manufac- 
turers. Let’s tell them in detail how we save them 
money with the many purchasing, warehousing, 
shipping, distribution, credit and collection, financ- 
ing and dealer merchandising services we offer 
daily.” 

Hardware wholesaling has nothing to hide. We 
are proud of our industry. Our prime need is for a 
public relations program that will portray us as 
we really are. 

In the future, wholesalers must expand services 


their facilities 


by expanding 


present 


Ace Hardware Co., Chicago, takes over larger building for 
new warehouse. Space: 400,000 sq ft. 

F. C. Stearns Hardware Inc. builds new warehouse outside 
Hot Springs, Ark. Space: 92,000 sq ft. 

Lee Hardware Co., Ltd., Shreveport, La., opens new ware- 
house. Space: 82,000 sq ft. 

Monroe Hardware Co., Monroe, N. C., builds new warehouse. 
Space: 120,000 sq ft. 

Van Camp Iron & Hardware Co. has new warehouse in 
Indianapolis. 

American Hardware Supply Co., Pittsburgh, relocates in new 
warehouse at Butler, Pa. 


to dealer customers. We must buy better merchan- 
dise for dealers to sell, provide the best new prod- 
ucts faster, reduce our percentage of outs, and offer 
prices which put our dealers in the position where 
they can’t be beat by anyone. 

Further, we must give sounder business counsel 
and offer more assistance in store management pro- 
cedures and financing. We must also offer tested 
merchandising programs guaranteed to help dealers 
sell more goods. 

In addition, we must enlist the assistance of out- 
side experts who can apply new methods and tech- 
niques to hardware selling. The hardware industry 
needs new ideas. It is up to the wholesaler to pro- 
vide these to the retailer and to enlist manufac- 
turers’ cooperation in their formulation. 

The biggest stake in the future of the hardware 
industry is that of the manufacturer. 

There will always be active demand for hardware 
in this country. Even without wholesalers and our 
vast network of independent dealers, many manu- 
facturers could sell their entire hardware produc- 
tion. But, they could never sell it as profitably as 
they now do or with less interference. 

It is my personal opinion that many manufacturers, 
who today are selling direct to “Johnny-come-lately” 
discount houses, can profitably do so only because 
their overhead is earned by long-established, legiti- 
mate wholesaler business. These manufacturers fool 
themselves into believing that the extra discount 
house volume is profitable. 

The wholesaler’s position in such cases is similar 
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(Continued ) 


to that of a man who pays $100 for a suit today 
and finds it marked down to $75 tomorrow. Why? 
Because the tailor made enough on the $100 to pay 
his rent and from here on out considers everything 
as extra profit. 

Legitimate hardware wholesalers have no intention 
of continuing to bear all the overhead and sales 
costs of manufacturers whose policies place their 
independent dealers at even the slightest price dis- 
advantage. 

What is going to happen when discount houses, 
multiplying like rabbits and vastly overbuilding, 
begin to discount each other’s prices and restrict 
even more their almost non-existent customer serv- 
ices? What happens to manufacturers when dis- 
counters must discount discounters to stay in busi- 
ness? 

In this regard, it should be remembered that 
financially-sound wholesalers have virtually elimi- 
nated manufacturers’ credit problems. 

Wholesalers and dealers want no favors. We need 
none. We ask only a fair deal based on the fact that 
our business has always paid and still earns maxi- 
mum profits for manufacturers. 

Given top quality products, with prices based on 
the cost of doing business with us, plus advertising 
and sales aids tuned to actual dealer needs, whole- 
salers can meet any competition. Under these con- 
ditions, our retailer customers can look forward to 
continued good business with satisfactory profits. 

The independent dealer is the backbone of the 
hardware industry. He must do certain things, in my 
opinion, to meet and beat competition—whether it be 
from discount houses, chains or some other type of 
merchandising. Here are some of the steps I believe 
are essential. 


(1) The independent dealer must make up his 
mind that he can’t and won’t be undersold, quality 
and price considered. He should shout this deter- 
mination to the world. Regardless of special bargain 
items offered by discounters, the hardware retailer 
can readily meet over-all price competition. Surveys 
and shopper reports prove that good quality mer- 
chandise is sold “as cheap” by independent retailers 
as by anyone. 

Before arguments start, I will agree that dis- 
counters do sell some things as startlingly low prices. 
But, they also get surprisingly big prices for a lot 
of other merchandise. They simply yell loud and 
long about bargains and depend on store traffic and 
impulse buying of other items to turn loss-leader 
red ink into over-all profit. 

Every retailer can do the same. Advertise bar- 
gains. Promote by direct mail. Shout prices with 
window signs and counter cards. Have clerks call 
them to the attention of every customer. The inde- 
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pendent hardware dealer can be a successful “dis- 
counter,” if he works at it. 


(2) The independent dealer must sell “service.” 
This is the fastest way to lick the discounter. Know 
how your products work. Explain features to custom- 
ers. Make sure each customer gets the right product 
for his own use. Expand installation and repair 
facilities. Build a list of available local craftsmen 
who will do jobs for which you supply materials. 
Call customers by name. Gift wrap holiday, birthday 
and anniversary items. 


(3) The independent dealer should emphasize 
availability of repair parts. Discount houses usually 
won’t handle these. 


(4) The independent dealer should expand his 
charge account business, and encourage installment 
buying. Installments should be paid at the store 
where customers will see other things to buy. 


(5) The independent dealer should sell the house- 
wife. Women resent pressure tactics and lack of 
“use information.” The more attractive the store, 
the better the lighting and displays, the more com- 
plete the product information, the greater the per- 
centage of women shoppers and buyers. 


(6) The independent dealer should use the tele- 
phone to sell. One of Ohio’s biggest cut rate chains 
isn’t even listed in the phone book. Nobody can buy, 
complain, or ask questions, without doing so in 
person. 


(7) The independent dealer should deliver bulky 
items. No one wants to load a roll of fence wire or 
tub of sewer cleaner into a new Rambler or Cadillac. 


(8) The independent dealer should stress quality 
of merchandise lines sold exclusively through hard- 
ware retailers and not available to discount trade. 
There is going to be more of this in the future. 


(9) The independent dealer should utilize all of 
his wholesaler’s services. Don’t stock more than you 
need. Warehousing is your wholesaler’s business. He 
will always get goods to you quickly. 

Inventory control systems and merchandise turn- 
over plans are available through practically all 
wholesalers. These provide efficient operating guides 
at minimum cost. 

Make maximum use of datings. They enable you to 
conserve your cash and increase your profit margin. 

Take full advantage of wholesaler promotional 
assistance, advertising, direct mail help, specials, 
store layouts and displays, etc. 


(10) The independent dealer should share his 
problems with his wholesaler. A wholesaler’s eco- 
nomic health is governed by the health of dealers. 
So, we, as wholesalers, are always anxious to try to 
remedy any trouble. But, we can’t help you, if we 
don’t know what you need. 

Yes, tomorrow is more than a day of opportunity. 
It will be a time when honest selling and friendly 
service will earn the profits they so richly deserve 
for retailers, wholesalers and manufacturers. ® End 





Knock on any door..... 


by Al Eagan 
Al’s Hardware-Appliances 
Hapeville, Ga. 


Scratching your head for a new 
and better way to promote? 

Perhaps a look backward is in 
order. 

In our age of sophisticated ad- 
vertising methods and gimmics, it 
may seem hard to believe that the 
oldest advertising method in ex- 
istence will still pay handsome 
dividends. 

Last summer, we at Al’s Hard- 
ware-Appliances learned that it 
not only would work, but that it 
was without doubt the most effec- 
tive sales promotion we ever used. 

We had found that our regular 
advertising program, hand bills, 
newspaper ads and direct mailings, 
was losing some of its punch. New 
shopping centers and large depart- 
ment stores were flooding the area 
with mass advertising, dwarfing 
even our best efforts. 

What we needed was a fresh 
approach, not so much to replace 
our other program, but rather to 
augment it. 

Confiding our problems to some 
of our more experienced business 
friends we found this reaction: 
“Back in the old days people went 
out and knocked on doors to get 
business.” Mcst of them really 
didn’t think that to be a practical 
approach now, however. 

The more we discussed it the 
more interesting the idea became. 

Hire a person to go around the 
community and invite residents to 
shop at Al’s Hardware? No good. 
Having an outsider do it would 
defeat the personal touch that we 
felt was our main appeal. It had 
to be people actually associated 

(Continued on page 322) 
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On a typical call, giving away promotion material and 
a free gift, Dealer Eagan finds a warm reception. 


The reception 
may surprise you! 


We learned the oldest approach to 
sales can be the freshest method 
of building new prospects and 


boosting everyday profits. 
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Fells Hardware management built this dramatic window, evoked heavy response. 


ee . . . In the event of an attack, the 
lives of families which are not hit 
in a nuclear blast and fire can still 
be saved — if they can be warned 
to take shelter and if that shelter 
is available 


President John F. Kennedy, July 25, 1961 
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You can help your customers 
survive an atomic attack 


Tense Berlin situation points up need for home bomb shelters. 





Russia’s ultimatum concerning Berlin has resulted 
in a crisis which is very real, and growing steadily in 
impact. 

The reaction of this country, sparked by President 
Kennedy’s talk about the crisis on July 25, and sub- 
sequent increases in arms’ spending and in manpower 
reserves authorized by Congress, has been realistic. 

Now the awful possibilities of nuclear warfare, 
brought sharply into focus by the situation in Berlin, 
puts you and your store into the civil defense picture. 

The public has demonstrated it is wide awake to 
the need for preparations against possible nuclear 
attack and the terrible after effect known as radio- 
active dust fallout. Preparation centers on a bomb 
shelter, or a converted basement or storage area that 
is well supplied for human needs. 

The government estimates that about 80 percent of 
the items in a survival kit for a bomb shelter are 
on the shelves of local hardware stores. 

Thus there are two elements for you to consider 
in the light of tension created over Berlin: 

—Community service. 

—A grim, but necessary promotion opportunity. 

You are in the best position of any merchant in 
your town to supply the needs of people who want to 
protect themselves and their families against any 
eventuality. On your shelves right now are the basic 
items in the bomb shelter survival kit as outlined 
by the Office of Civil Defense and Mobilization, from 
can openers to cots. 

Community-minded dealers will want to warn their 
customers of the need for survival kits. They will 
feel it a responsibility to gather up the right mer- 
chandise for displays, and to urge people to stock 
up on basic items. 

And while it is a distasteful business, preparing 
for the worst and praying it never happens, there 
are a number of steps you can take to fulfill your 
community obligation. But first, take an honest look 
at the situation. 

It is not likely that the average American is now 


Most of the items for bomb shelter survival kits are on hardware 


store shelves. Here is your opportunity to offer a community service. 


planning to build an expensive bomb shelter, though 
many persons have done so. This will happen when 
and if the shooting starts. But there are millions of 
citizens who, if urged, will take the basic precautions 
of: 

—Setting aside a protected area such as the base- 
ment of the home. 

—Stocking the area with minimum needs, “just 
in case.” 

—Having family discussions about what to do if 
an emergency comes. This includes ordering books 
and pamphlets from the Office of Civil Defense. 

A New England dealer, among others, has shown 
the way for other hardwaremen to do their part in 
“Operation Fallout.” 

Right after the President’s talk about Berlin on 
July 25, Fells Hardware, Winchester, Mass., gathered 
basic hardware items for a fallout shelter and built 
a window display (see photograph). 

Co-owners James Chisholm and John Ryan felt 
they were doing a public service, more than just being 
alert to a promotional opportunity. They report: 
“We’ve never had so many favorable comments on a 
window display.” 

The owners got quantities of Civil Defense booklets 
and brochures on survival as part of the display-pro- 
motion. 

In two days following unveiling of the “Fallout” 
window, 150 Civilian Defense booklets were given 
away. Smaller brochures disappeared fast. People were 
earnestly interested. 

In a week’s time some 300 booklets on fallout pro- 
tection and basic hardware for survival were given 
away. In that week, nearly 500 customers entered 
Fells Hardware purely because of the window and a 
basic interest in doing something to provide for their 
futures. 

The local newspaper took a picture of the store 
and urged people to see for themselves, to get govern- 
ment pamphlets, and to prepare for any emergency. 

The local director of Civil Defense willingly offered 
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Here are items to suggest for 


survival kit displays and promotions 


Civil Defense authorities suggest these items, 
most of them available in hardware stores 


for survival kits in home bomb shelters. 


Food and cooking equipment 


Water (2-week supply, a minimum of 7 gal. per 
person) 

Food (2-week supply) 

Eating utensils 

Paper plates, cups, and napkins (2-week supply) 

Openers for cans and bottles 

Pocket knife 

Special foods for babies and the sick 


Supplies and equipment for sanitation: 

Can for garbage (20-gal.) 

Covered pail for toilet purposes 

Can for human wastes (10-gal.) 

Toilet tissue, paper towels, sanitary napkins, 
disposable diapers, ordinary and waterless 
soap 

Grocery bags, newspapers for soil bags 

Household chlorine (2 pt.) and DDT (1 qt. of 5% 
solution) 

Waterproot gloves 


Shelter equipment: 

Battery radio with CONELRAD frequencies 
(640 or 1240) marked, and spare batteries for 
2-week operation 

Home use radiation meters, when available 

Flashlights, electric lantern, and spare batteries 
for 2 weeks 

Clothing 

Bedding (rubber sheeting and special equipment 
for the sick) 

A first-aid kit and supplies listed in OCDM 
Leaflet L-2-12, First Aid: Emergency Kit; 
Emergency Action 

Writing material 

Reading material 

Screwdriver, pliers, and other household tools 

Games and amusements for children 


Items outside the shelter but within reach: 
Cooking equipment (canned heat, or camp 
stove) and matches 
Home fire-fighting equipment 
Rescue tools 





Medical Publications: 

Any one of the following publications from a 
list provided by the Bureau of Health Education 
of the American Medical Association would be 
helpful when a physician is not available. 
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You can help your customers 


survive an atomic attack 
(Continued ) 


quantities of printed material, and his personal aid 
to push people into action. The director also urged 
state Civil Defense authorities to promote the idea 
elsewhere. 

Fells’ neighboring merchants contributed items for 
the dealer’s window, to round out the things that 
normally cannot be bought in a hardware store. 

In all, the citizens of Winchester are grateful to 
Fells Hardware for its alertness. 

This could happen to you, in your town. And you 
don’t have to buy a lot of new merchandise. Your 
shelves are loaded with basic hardware (see listing) 
for survival right now. —End 








< MASSACHUSETTS CIVIL DEFENSE 


i 
GB HOW TO GUARD AGAINST FALLOUT 


FOSTER FURCOLO 
GOVERNOR 


OUTDOORS: 


If you see flash of light brighter than the sun, fall face down on 
ground, cover back of neck with hands. Seek nearest shelter after 
blast passes. If you stay outdoors, odds of getting radiation injury 
are 10,000 to 1 AGAINST you. 

INDOORS: 

Go to basement, stay against basement wall for at least 48 hours 
Fallout will cover all Massachusetts. If you stay in basement, odds 
for survival are 100 to 1 IN YOUR FAVOR! 

REMEMBER: 

Food will be contaminated by fallout. If it isn’t in a container, 

don’t eat it until checked. People, and some foods, can be de- 


contaminated by careful washing. : 
OO) 


Massachusetts State Director 








Wallet-size cards available from all Civil Defense offices. 


Special report on shelters... 


... from HA’s Washington Bureau 


Ever since President Kennedy’s galvanizing TV 
speech on the Berlin crisis, the government’s Office of 
Civil and Defense Mobilization has been swamped with 
calls from people all over the nation who want to 
know about fallout shelters and what to put in them. 

Shelter builders are asking what size and design is 
best, what materials to use, how much should it cost 
and what survival supplies should be kept on hand. 

For just about everything on the answer list, OCDM 
officials are telling people to try their local hardware 
dealers. So don’t be caught napping! Here are some 
hints on how you can meet your customers’ needs. 

Write to OCDM for all the pamphlets and leaflets on 
fallout shelters and survival. The address is: Box 
“Home Shelter,” Office of Civil and Defense Mobiliza- 
tion, Battle Creek, Michigan. 

You can ask for bulk quantities of booklets to hand 
out to customers. All are available free of charge. 

These are some of the best: 

The Family Fallout Shelter (No. MP-15) 

Clay Masonry Family Fallout Shelters (No. MP-18) 

Family Fallout Shelters of Wood (No. MP-21) 

Facts About Fallout Protection (No. L-18) 

Some others covering survival supplies and equip- 
ment are: 

Home Protection Exercises (No. MP-1) 

Individual and Family Preparedness (No. NP-2-1) 

Civil defense experts say a “completely adequate” 
shelter can be built for between $200 and $1200, de- 


pending on size and furnishings. Some designs can 
serve as “dual purpose” shelters for use as play rooms, 
work shops or hi-fi rooms. This is a good point to 
remember when talking to your customers about a 
shelter. 

In case you’re thinking the new boom in fallout shel- 
ters is due for a sudden burst, here are some things 
to watch in the months ahead: 

—A strong push in Congress to give homeowners a 
tax break on shelter costs. 

—More homebuilders offering shelters as optional 
extras. 

—A change in Federal Housing Administration 
rules barring loan insurance for construction of new 
houses without shelters. 

—Revised tax laws in more and more states to per- 
mit adding shelters without an increase in taxable 
property value. 

If your town has a mayor or city hall or court 
house, it probably also has a civil defense representa- 
tive. Usually he is attached to the mayor’s staff. It’s 
a good idea to check with your local man, get to know 
him, talk with him about community plans and needs. 
He can help you plan your displays, inventories and 
sales approach. 

Civil defense officials are determined to keep re- 
minding the public about the need for fallout protec- 
tion. You can look for continued interest in shelters 
and survival equipment, and increased sales. 
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ant to be a 


BETIER 


ALESMAN 


Try these 10 ways 


to be more convincing 


To a large extent, every hard- 
ware man deals in promises. 


He claims that a particular prod- 
uct will save time, do a better job 
than other brands, deliver more 
value for the money and make day- 
to-day living more pleasurable. 


Implicit in his presentation is the 
statement “What I am telling you 
is true.” 


But today’s prospects are the 
most sophisticated the world has 
ever seen. They know that it is one 
thing to promise, quite another to 
deliver. Disenchanted by claims for 
products that have sometimes 
proved exaggerated (as far as the 
customer is concerned, one bad ex- 
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perience is enough to generalize 
from), they have grown wary of all 
claims. 

Consequently, the hardware 
dealer’s job has become tougher 
and more challenging. He continues 
to deal in promises, but he must be 
prepared to back them up with evi- 
dence that the customer can believe. 

What kind of evidence will win 
this belief? 

The answer to this question will 
upgrade salesmanship at the retail 
level. Salesmen and owners can 
study the problem as discussed in 
this article to become better sales- 
men. 

Here are the most convincing 
ways to prove your case: 


i 


Facts 


Don’t underestimate the power 
of a fact. Be ready to give your 
prospect enough facts about your 
product and service to convince 
him that he will benefit from deal- 
ing with you. Of course, facts 
mean statements that can be irref- 
utably verified. 

Facts have at least two great 
values. 

First, they sharpen and put a 
point on generalizations. You say: 
“This roofing material will save 
you money,” a generalization. But 
if you say, “Tests in 1724 homes 
like yours show that this material 
will give you better insulation at 
10 percent less cost and thus pay 
for itself in the next five years,” 
you are giving facts. 

Facts are like teeth. They put 
a bite into your claims. Your pros- 
pect has two questions in the front 
of his mind: “What is it?” and 
“what will it do for me?” Both of 
these demand factual answers. 





2 


Testimonial letters 


Among your most convincing 
proofs are satisfied customers. 

Most prospects are impressed by 
persons of similar background or 
status who say “I know from ex- 
perience.” 

Basically, there are two kinds of 
testimonial letters which carry 
special weight. The first might be 
called the extraordinary benefit 
letter: 

“We have found that using your 
rental plan has slashed our costs 
by more than 20 percent.” 

“Since we installed that fence, 
there has not been one single case 
of pilferage.” 

“Your home repair kit has paid 
for itself many times over in the 
last year.” 

The second kind of testimonial 
letter comes from a customer who 
enjoys a high reputation in his 
field. Even if he has no extraordi- 
nary benefit to report, the mere 
fact that he is happy with his pur- 
chase from you carries a punch. 
Such customers might include 
prominent businessmen, outstand- 
ing local citizens, even celebrities. 

Extra impact may be gained by 


having a testimonial letter or two 
which praise not only your firm, 
but you yourself. Frequently, the 
fact that you have rendered a spe- 
cial service, given extra attention 
or come through in a pinch is suf- 
ficient evidence of your personal 
integrity. 


3 


Guarantees 


“This product will do all I say 
for two years without the need of 
any attention from you. We will 
give you a written guarantee that 
if anything at all should go wrong 
with it during that time, we will 
replace it with a new one.” 

“If, for any reason, you are dis- 
satisfied, you can return it for a 
full refund. Here’s our guarantee.” 

Your supplier’s warranty is 
written proof that he believes its 
claim and is willing to back it up 
with money. If you have guar- 
antees, use them by all means. 
Your supplier’s confidence in his 
products begets confidence in the 
prospect. 


4 


Demonstration 


Most products can be demon- 
strated in front of the prospect. 

Suppose you are selling a floor 
cleaning machine. You claim that 
your machine will produce an at- 
tractive floor with a minimum of 
effort every time. 

“Let me show you how it works,” 
you say. And you go on from there, 
letting the prospect operate the 
machine to see how easily it han- 
dles, how quickly it gives a floor 
that brand-new look. 

Or, you sell a lighting tube 
which you claim will give more 
light than the ones now installed 
in your prospect’s shop. You light 


one of his present tubes, then sub- 
stitute your own for it and permit 
him to see the difference for him- 
self. 

He may believe what you say, or 
he may not, but he cannot doubt 
the testimony of his own two eyes. 

The dealer who can show his 
prospect that what he says about 
his product is true has the most 
convincing evidence of all. 


. 


Statistics 


Some prospects are peculiarly 
susceptible to statistical proofs. 
They like figures. They think in 
terms of figures. They trust fig- 
ures. This kind of evidence to them 
will prove more persuasive than 
any other you can bring. 

What kind of statistics can you 
provide? They may range from the 
latest census reports to a trade 
association study of the effects of 
climate on demand for your prod- 
uct. Your own suppliers’ research 
divisions may have conducted 
studies that tend to confirm your 
claims. 

For example, suppose you sell 
power lawn mowers. You claim 
that a prospect can afford to own 
one, but he is wary. 

Can you cite the rate of grov.th 
in demand for power lawn mowers 
over the last five years? 

Can you provide statistics on the 
average income of power mower 
owners ? 

What is the average amount of 
land needed to warrant a power 
mower? 

The answers to questions like 
these may very well prove to the 
prospect that he falls within that 
segment of the population which 
makes up a large portion of your 
customers. 


6 


Visual Evidence 


Photographs are 
proofs of claims. 

For example, you sell a machine 
which you claim can be operated 
more easily than others. You pro- 
duce a photograph showing a teen- 
ager using the machine. 


impressive 


(Continued on page 310) 
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SREMES 


HOW 10 GET 
MORE SPACE 
FOR DISPLAYS 


Here are three practical display ideas recently 
put to use by dealers squeezed for space. 

They show what a little ingenuity can do to in- 
crease sample areas for merchandise, but without 
hurting store appearance or crowding the premises. 

Every store has some space going to waste. In 
some stores there are waste pillars standing bare. 
They can be encased in perforated paneling to be- 
come handsome showcases for smaller merchandise. 

In some stores there is open wall space above 
doors, along stairways, and above canopies. This 
can be converted to show-space at little cost. 

Headers at ends of gondolas are low in cost, or 
can be home-built. And they can boost gondola dis- 
play area by 10 to 20 percent. 

Such examples are numerous. 

Check your store. Walk around and look for these 
things: 

—Aisle or cross-walks that are overly wide, and 
could be used more profitably. 

—Waste lines, pillars, and the like that can be 
put to use. 

—QOpen wall area, regardless of location or ceil- 
ing height. —End 


Here are ideas used successfully by dealers to widen 


display areas without sacrificing looks or elbow room. 


A last reminder 


Glick Hardware management feels 
that light bulbs, though usually need- 
ed by the average customer, are for- 
gotten if not kept in view. Accord- 
ingly, the store used waste space 
above its exit door to show dozens 
of styles kept constantly on hand. A 
2x4 tt panel of perforated paneling 
does the last reminder job very ef- 
fectively. 





Build a layer cake 


In one year, Glick Hardware, Morris- 
town, N. J., more than doubled sales 
of fireplace equipment. The store 
built this layer cake showing eight 
different ensembles, plus many ac- 
cessories in 25 sq ft of floor space. 
Openings cut into the cake show 
each ensembl/e in a natural setting. 
Cost of display: $100, “but it more 
than paid for itself in the first selling 
season,’ says owner Wm. Glick. 











Paint variety emphasized 


There are 21 different kinds of paint 
exhibited in former waste space at 
Union Paint & Hardware, Union, N. J. 
Co-owner Jack Greenstein bolted 21 
empty cans to a 10 sq ft panel of 
perforated board above wall fixtures 
as a constant reminder of the variety 
of paint he sells. ‘Customers can't 
miss this reminder, and it has become 
an effective silent salesman for us,” 
this dealer says. 





Nighttime is profit-time 


A shopping center dealer gets 45 percent of his volume 


after dark, and urges you to consider night openings. 


If you still consider the man of 
the house to be your most impor- 
tant customer, consider staying 
open a few nights of the week. 

Why? 

More and more homeowners are 
joining the ranks of build-it-your- 
selfers and fix-it-yourselfers. To 
many, this is an economic necessity 
as well as a job to be proud of. 

The man who has to fix a leaky 
faucet, or wants to carry on with 
a bookcase-building project, needs 
his hardware now, today. He 
doesn’t want to wait until Satur- 
day morning. Besides, Saturday is 
his day to mow the lawn. 

Also, more families are falling 
into the pattern of shopping as a 
team at night. If you doubt this, 
drive by nearby shopping centers. 
You'll find them open on an aver- 
age of two nights a week. 


Many dealers who have tested 
night openings have made them a 
tradition. Almost invariably, more 
volume can be done from 6 ’til 9 
p.m. than has been done for the 
half or full day preceding. And 
the only increase in overhead is the 
electrical bill, providing employees’ 
hours are staggered to eliminate 
overtime. 

The importance of night shop- 
ping hours in shopping center 
hardware stores is demonstrated 
at the new Roush Hardware, West- 
erville, Ohio. 

After six weeks of operation in 
the new outlet, E. L. Roush, owner, 
found he was doing 45 percent of 
his business after 5:30 p.m. 

Located in the Westerville Shop- 
ping Center on the south edge of 
town, the store is open six days a 
week from 9 a.m. to 9 p.m. This 


This brilliant lighting job is a magnet tor after-dark trade. 
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provides 21 hours of evening shop- 
ping time, and the trade loves it. 

Mr. Roush finds considerable dif- 
ference in the shopping pattern of 
customers visiting his new store 
from that which prevailed in the 
former store located in the center 
of town. In the old store, operated 
by Mr. Roush for nine years, rela- 
tively little business was done at 
night. Not enough stores stayed 
open on main street to draw much 
traffic. 

The new store measures 75 x 140 
ft, compared with the 40 x 50 ft of 
the original store. 

Roush Hardware operates largely 
as a self-service store in the new 
location. ““As much service as the 
customer desires,” says Mr. Roush. 
“Nighttime customers, especially 


(Continued on page 366) 


Want more facts? Circle 178, p. 273 > 
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only Black & Decker could have built it! 


THE WORLD’S FIRST 
My” CORDLESS ELECTRIC DRILL — the only drill you ever stocked that 


sells itself by the way it starts. Powered by an amazing rechargeable Power 
Pack for CORDLESS drilling in wood, metals, and other compositions any- 
where, anytime. Rechargeable in only 5 hours at any conventional 110-120 
electric outlet. It’s the newest, fastest-selling, most-asked-for “4” drill of 1961. 
This great new tool expands, but does not replace, the B&D corded drill line. 
SO TAKE THE SMART APPROACH TO SALES .. . simply put the Black 
& Decker %’’ CORDLESS Electric Drill in your customer's hands for 30 
seconds. Let him feel the instant trigger-to-chuck response of power from an 
ultra-advanced motor design that’s absolutely SHOCKPROOF. It’s quiet and 
it’s perfectly balanced for one-hand control. Weighs a trim four pounds, yet 


C-6000 Power P 












- the price tag says only $59.90* for the C-601 %’’ CORDLESS Electric Drill 


and charger. Then he’s sold! 


oo ie ame $49.95* 
See. a ee Us bs bkses eave eee te 9.95* 


See cat. pg. Form #700 for complete specifications. 


U-3 %” DELUXE DRILL 


Here’s the tool that brings your customers more 
than just an ordinary %” drill. This Black & 
Decker %’’ Deluxe Drill features above average 
power and performance for continuous, demanding, 
service drilling in steel, masonry, wood and plastics 
— but more than this it provides the extra power 
for driving B&D attachments and accessories you 
sell that multiply its usefulness. Yes, this drill can 
easily be the most valuable drill in your customers’ 
workshop, yet for all its versatility, the price is a 
low $24.95* with geared, key-operated chuck. 





U-120 %” UTILITY DRILL 


Now you can sell bonus power in a lightweight 
tool when you stock the new B&D *%” Utility 
Drill. It has over twice the torque of its famous 
lightweight look-alike ... the B&D %” Utility 
Drili. 

Customers will find it thrives on %”’ twist drills, 
¥%’’ wood bits and hole saws up to 1%”. It’s 
new double-reduction gears give it the “GO” for 
doing practically any job, even the toughest. Sug- 
gest it to the economy-minded lady customers as 
the sure way to their No. | handyman’s heart. 
Only $26.95*. 


* Recommended retail price. 
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U-251 DELUXE JIG SAW 


Just in time for Christmas selling season — a brand NEW Jig Saw. Priced below our 
still new U-351 (U-40) Professional Jig Saw. Another product to make the B&D 


L-O-N-G LINE you offer even L-O-N-G-E-R. 


Black & Decker’s New U-251 Deluxe Jig Saw has the quality features and extras that 


build more profits from more sales. 


e Extra large fan and specially designed housing direct cooling curtain of air flow that 
maintains a comfortable operating temperature and keeps cutting line clear of chips. 

e Compact, easy to hold . . . easy to control. New low profile styling looks good and 
feels good. Tilting shoe adjusts for bevel cutting to 45°. 

@ ON-OFF switch conveniently located at thumb tip for stop and go sawing. 

e CYCLOID cutting action cuts on up stroke, clears on downstroke for faster cutting 


and easier operation. 


e Nylon blade guide prevents splintering and chatter when sawing even the thinest 


veneers and plywood. 


Offer your customers a complete line of Jig Saws including the New U-251 Deluxe Jig 


Saw, medium-priced at $39.95*. 


U-440 UTILITY SANDER 


Just 9” long .. . BUT HOW IT SANDS AND 
SELLS! It's light and compact, yet ruggedly built 
with above-average power and speed to spare. Sands 
TEN TIMES faster than arm-tiring hand sanding. 
New swept-back handle with convenient thumb-tip 
ON-OFF switch—and new front knob for two-hand 
control. Easily converted to Dust-less sanding for 
clean, healthful sanding efficiency with longer abrasive 
paper life. This Black & Decker’s U-440 Utility 
Sander makes a perfect No. 1 Man Gift for Christ- 
mas day and un-numbered days to follow; saves time, 
money, muscle for only $29.95*. 
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* Recommended retail price. 






























built just 
for CHRISTMAS... 



























U-111 %” HOME UTILITY DRILL KIT— 30 PIECES 

Grab the “I don't know what I want” sale! Show your “just-looking” 
customers a No. | Man Gift. Black & Decker’s NEW '4”" Home Utility 
Drill Kit that’s built for the fun of getting things done! Women love it 
for polishing furniture, sharpening knives: men prefer it for waxing cars, 
drilling in metal and wood, wire brushing, grinding, etc. U-111 kit in- 
cludes completely new metallic blue 4%” Drill, 5 Bits, Polishing Pad, 
Backing Pad, 12 Sanding Discs, Wire Wheel Brush, Grinding Wheel, 
Wheel Arbor, Cotton Buff, Compound, Horizontal Stand, Paint Mixer, 
Picture Hanging Kit and Plaster Wall Screw Set... all at a price that 
makes it a No. | MAN GIFT value, $26.95*. 































” NEW | 
U-210 %” DELUXE DRILL KIT LINE 
Black & Decker has the “sell ‘em-up” formula! Like the NEW 
B&D 1%” Deluxe Drill Kit that’s designed to fill the needs of 
customers who can be traded up to a better drill kit. Take a 
really good look at the quality features of the NEW U-210... 
New plastic storage tray designed to hold the U-3 Deluxe Drill, 
extra-powered for those heavier-duty jobs, and 22 drill access- 
ories all in convenient order, ready to drill, sand, wire brush, 
even mix paint for hobby projects or home maintenance. With 
the biggest feature, the price, only $36.95*. 





U-1004 %” DELUXE DRILL KIT 


The right kit to show your customers how to go from 
drilling . . . to sanding .. . to polishing, all in one kit, at 
a count-the-pennies cost. Designed especially for the do-it- 
yourself home owner by the world’s leading maker of qual- 
ity power tools — Black & Decker. 

An all-purpose kit with a wide range of drill accessories that 
tempts everyone, Father and Son, Mother and Uncle, to buy. 
And they keep right on buying when you sell them the 
U-1004 4%” Deluxe Drill Kit, because they keep coming 
back for new or additional accessories. There’s no better 
Christmas gift! $49.95*. 





* Recommended retail price. 













U-136 (3430) 642” UTILITY SAW 


Your Black & Decker circular saw sales will zoom — when you show this 
Black & Decker 612” Utility Saw to the customer who wants dependable 
quality and performance, but doesn’t need all the power of Black & Decker 
Heavy-Duty Saws. 

SALES APPEAL features include: new sawdust ejector, calibrated depth 
adjustment — plus all modern safety and operating features. Cuts to 2540” 
at 90°, to 1'%4@” at 45°. Perfect as an “occasional use” saw for the budget- 
minded buyer and others. Priced at only $49.95*. 


U-137 (3437) 7%” UTILITY SAW 


Big saw capacity at low cost — Black & Decker’s 744” Utility Saw is a 
natural for Christmas gift selling! The perfect tool to advance the home- 
owner to larger projects; making furniture, adding extra rooms to the house, 
cutting lumber for complete homes, constructing built-ins. 

Full-sized features preferred by carpenters and beginners alixe include — 
powerful Black & Decker motor that drives 744” blade through the toughest 
jobs with sure-cutting accuracy, solid sawing performance. Calibrated depth 
and bevel adjustments at 90° — 2444”; at 45° — 2”. Special sawdust ejector 
with guided air-flow system for visible chip-free cutting lines. Priced to offer 
you MORE PROFIT, MORE SALES than any competitive 744" saw today 
— $59.95*. 


* Recommended retail price. 





The Saturday Evening Oklahoma 
WHAT DO YOU WANT 
FROM TV? 


gy b.C2s ROSERT W. SARNOFF 


CONSUMER ADVERTISING 


One after another — 12 months a year — regular, 
consistent advertising has made Black & Decker the 
best known tool brand in the land. 


More sales, more money for you because of the way 
Black & Decker’s advertising, aimed at all your pros- 
pects, cuts you in on an ever-increasing slice of local 
business. 


Your Black & Decker sales will get an extra push 
during the Christmas selling season — when more than 
72 million readers will be seeing these ads in Readers 
Digest, Saturday Evening Post, True and Popular 
Mechanics, setting up ready-to-buy customers for the 
Black & Decker tools you sell. 


POINT OF PURCHASE 


Black & Decker’s point-of-purchase program, the most complete 
in the industry — gives you for the Christmas selling season a 
fresh, impelling, new group of displays and streamers. 

There’s a BIG eye-catching 24” x 34” Santa Claus display that 
really puts the emphasis on Black & Decker No. | Man Gifts 
— attractive store streamers, and much, much more. All 
designed to make your selling job easier. Use them! Display 
them! Take advantage of their selling power in your store. 


30 PIECES INCLVOING PICTURE HANGER KIT 


Black & Decker 


Form #605 (8-10-61) Prices and specifications subject to change without notice. Printed in U.S.A. 
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Show Pre-View 


What YOU need to know about 
16th National Hardware Show 


A new show location and an expected new record in attendance 

are keys to planning your show visit now. The better you plan ahead, 
the more profit opportunities you will have on those hectic 

days at Chicago. Use the data on these pages to set a 


personal timetable. If you go prepared, you'll get more done. 


Here’s McCormick Place, with the roof off. Note separate lawn and garden wing, 
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Nearly one-third of the exhibitors, in shaded area on left, make up the 


lawn and garden section of the show. The other area is hardware and related 
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For a week, Oct. 2-6, more than 40,000 buyers and 
1000 manufacturers are going to come together in 
a seven-acre hardware wonderland. 

When they go home from Chicago’s McCormick 
Place, the general merchandising pattern for hard- 
ware through next Spring will have been set. 

The show is in a new location, after a number of 
years at New York’s Coliseum. This is an important 
consideration for every dealer planning his visit. 
Why? 

You'll have to start from scratch in locating key 
suppliers on your list. The length and breadth of Mc- 
Cormick Place means miles of walking and hours 
consumed. If you have no plan, and visit suppliers on 
a hit or miss basis, you’ll be criss-crossing a hall the 
size of many football fields. 

Yet, you can organize your trip in such a way as 
to minimize wasted effort and time. The lists of 
exhibitors that follow are your starting point. A check 
mark next to key names, and then a cross check on 


the diagram of McCormick Place, and your visit can 
begin to take an orderly pattern. 

Although there is one big show, it is divided within 
itself for the convenience of buyers. That is, two lists 
of exhibitors follow: First, hardware and allied lines; 
second, the lawn, garden, and outdoor living products 
division. 

Here again, an orderly plan of visits will give you 
more time to make complete rounds of this biggest 
hardware show in history. 

Why is time so emphasized? Simply because new 
contacts are important. No dealer can afford to visit 
only his old friends and old accounts at a show this 
important. The manufacturer in an out-of-the-way 
corner, one whom you may not know at all, may have 
a hit of the show on his counter. Your timetable must 
include such visits. 

There’s another big angle in weighing the value 
of time. Prospects are hot for a hectic Winter and 


and arrow showing your personal headquarters: HA Booth No. 399. 
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lines. Check booth numbers in lists that follow against this floor plan so 


that you can plan key stops without criss-crossing the hall. 
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HARDWARE SHOW SECTION 


HARDWARE AGE, September 21, 





Hardware Age 
Show Pre-View 





Spring season ahead. In other words, this will be a 
buying show. Everyone will be busy, stocking his 
larder for Christmas and working up futures’ orders 
for next Spring. 


Thus time and legwork become the keystones of 
the 16th National Hardware Show. 

There are many advantages to the new location. 

Fine restaurant facilities abound. There’s absolute 
control of temperature and humidity, and this can 
be important in Chicago in early October. 

Round-the-clock free bus service (see listing) serves 
all principal loop and shore hotels and motels. 

Make the most of the special show section that is 
in the heart of this issue of Hardware Age. Use the 
floor plan and diagram of the hall to organize your 
days. 

Also, you can shop the show in advance. On the 
following pages are listed, separately, all exhibitors 
who are advertisers in this issue. Look up their page 
numbers, then study the ads for an early look at new 
products. 


National Hardware Show Digest 


Show dates, hours 
Oct. 2—-11 a.m. to 6 p.m. 
Oct. 3—10 a.m. to 6 p.m. 
Oct. 4—10 a.m. to 10 p.m. 
Oct. 5—10 a.m. to 6 p.m. 
Oct. 6—10 a.m. to 3 p.m. 


Show location 
Main level, McCormick Place, Chicago. 


Advance registrations 

Pre-registering will save you time and trouble. Send 
request to: National Hardware Show, Inc., 331 Madi- 
son Ave., New York 17. Information is also available 
about hotel reservations and entertainment. 


How to find booths 


Booths 101 through 1075 make up the hardware 
and allied products exhibits. Booths 1101 through 
1556 comprise the lawn and garden division. Booth 
numbers follow an orderly sequence. 


Your headquarters 


HARDWARE AGE Booth No. 399 is in line with the 
main entrance of the hall, just five aisles down from 
registration desks. For information, message services, 
conversation or relaxation, see us as often as you like. 


How to plan your visit: 


This Show Preview Issue can be your springboard 
for planning your visit, at home and in Chicago. 
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If you plan to attend the show, this issue will be 
helpful in setting up your schedules. If you do not 
plan to attend, advertisements in this issue will help 
you plan your merchandising program for the months 
ahead. More information is available on products 
by circling the advertisers’ numbers on the Quick 
Check Postcard, page 273 of this issue. 


How to get to the show: 


Bus service in Chicago between hotels and Mc- 
Cormick Place will be provided again this year by 
the National Hardware Show management. 

This free bus service will be available every day 
of the show, beginning at 9 a. m. From Loop hotels, 
buses will operate every 15 minutes; from Near 
North Side hotels buses will operate every 20 min- 
utes. 


Here are the Loop loading stations: 
Hotel Loading station 
Sherman, Bismarck Sherman, Clark St. 
Morrison, LaSalle Morrison, Clark St. 
Palmer Monroe St. 
Congress, Harrison Congress, Michigan Ave. 
Blackstone Michigan Ave. 
Conrad Hilton Michigan at 8th St. 


Here are the Near North Side loading stations: 
Hotel Loading station 
Executive, Oxford Executive, Wacker Dr. 
Sheraton-Chicago Michigan Ave. 
St. Clair, Eastgate, Croydon....St. Clair, Main Door 
Lake Tower Main Door 
Allerton Main Door 
Knickerbocker Main Door 


HARDWARE SHOW SECTION 





Pre-View of 


Save yourself time; 


Check this pre-view 


National Hardware Show 


A personal pre-view of the 1961 National Hardware Show—that’s what the 


pages of this show issue offer you. 


Hundreds of exhibitors at the show have ads in this issue that spotlight the 
products being introduced or featured at this year’s exhibit. The listing below 
gives the page numbers of show exhibitors with helpful ads in this issue. 

Study these informative ads. Earmark the items and exhibits you especially 
want to see. For still more information, circle the number of those suppliers 
on the Quick Check Postcard on page 273. Make a list of key booth numbers, 
and plan to visit those booths first upon arrival. 


Page ad in Show booth 


Exhibitors thisissue numbers 


A-B 

Ackerman-Johnson Co. ............. 234 
Acme Quality Paints 
Aerosol Div. Duplicolor 

Products Co. 
Ajax Wire Specialty Co. ............ 1 
Akro-Mils 
American Biltrite Rubber Co. ....... 121. .1285, 1286 
American Biltrite Rubber Co., 

Boston Woven Hose & Rubber 

a: ao kieils bin Wade a wis oes oe Oe 241... .493, 494 
American Chain & Cable Co. 1297 
American Plastic Products Co. ...... 160... .966, 967 
American Steel & Wire Div., 


Arro Expansion Bolt Co. ........... 205 
Arrow Metal Products Co. .......... 157... .802, 803 
Arvey Corp., R-V-Lite Div. ......... 191....740, 741 
Atlantic Industrial Corp. ........... 216 
Attias Tool & Bre. Ce, 2... cc ccece 131-134 . .1185-1188 
Ballonoff Metal Products Co. 1013 


Bell Electric Co. 

C. L. Berger & Sons 

Black & Decker Mfg. Co. ......... 93-98 
Bonney Forge & Tool Works 

Bowers Mfg. Co. 

Briggs & Stratton Corp. ........ 211-213 
Bright Star Industries 

Brink & Cotton Mfg. Co. ............ 138 
W. R. Brown Corp. 

NR SO ks on 6 6 wiih bab we 110 
I CO Se ns ch eehawe i saeas 169, 170 


C-D 
Cable Electric Products ............ 229. ...774, T75 
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Page ad in Show booth 


Exhibitors thisissue numbers 


Camp Chemical Co. .......ccccceccs 129 
eg 117 
Central Metal Products Div. 

Black, Sivalls & Bryson 24. .1288, 1290 
Coastal Abrasive & Tool Co. ........ 242... .584, 585 
Colorite Plastics of New Jersey . .1256, 1257 
Congress Drives Div. Tann Corp. .. .357. . .307, 306B 
Delta Power Tool Div. 

PPE EC EA, ic cetaweeveese 35-42 
Dewitt Products Co. .......cccccces 256 
Dille & McGuire Mfg. Co. ........... 2 
Disston Div. H. K. Porter Co. ...143-145 
Dupli-Color Products Co. ........... 162 
Duro Metal Products Co. 

Indestro Hand Tools Div. ........ 136 
Dutch Brand Div. 

Johns-Manville Co. ..cccccccccccs 250.. 


E-F 
EE Ge bbe d cv va teowces tekeaten 178 
er ee eee 
Eska Co. Inc. 
Fairbanks, Morse & Co. ............ 251. . 1463, 1464 
Faultless Caster Corp. ............. 177 
Filex Steel Products Co. ......... 16, 17 
Fletcher-Terry Co. 
Foamade Industries 
Forest City Products Inc 
id i te et 8s we he at 217 
Franklin Metal & Rubber Co. ...208, 221 
ae ee aa Es vows 6 ees dee tes 154 


G-H 

SS DRS onc cake sb 6066 CES eet tes 202 
Gering Plastics Div. 

Studebaker-Packard Corp. ....... 167 
GURU EE GEL “cb ccc cece set eveses 113 
Goodell Co. 
John H. Graham & Co., King Cotton 

Cordage Div.; Seymour Smith 

207, 223 ... .635-637 
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Save yourself time; 


Check this pre-view 


(continued ) 


Pre-View of National 





Page ad in Show booth 


Exhibitors thisissue numbers 


Great Neck Saw Mfrs. Inc 

oe ES ae eee : 

gg a Et ee 

Hardware & Industrial Tool Co...... 

Hearth Industries, Inc. ............ 

I Ee SR a oe eed ah bee 244. . 1105-1109 
peewitt Bros. Bie. Co. .......csc60. : 

es i eee waawawe 252 
MN 5G 5 ies we bb 6a Ou 276, 277 

re sr Tn ae eee een 154 


I-J-K-L 


Illinois Bronze Powder Co. ......... Bee. ..: 
a ee sae aed 210 
Illinois Shade Cloth Co. ........... 176 
bas wee 174 ....996-998 
TU ED Sa eto Gao ee we eweee 126. .1211, 1212 
Jasco Aluminum Corp............... iss wes Oe 790 
Jordan Industries 256 
Karts Unlimited 156 
NR ee ace ke ba be 248 
Kerr Wire Products Co. 187 
ey I ne cs coke ces nen 164 
Waiter Ridde & Co. ....:.....se00. 234 
a tees ene 254 
Knape & Vogt Mfg. Co. ............ 214 
Lauson Engine Div.., 

Tecumseh Products Co. 197 
Lincoln Metal Products Corp. ...... 243 
Loma Industries es S oa 
FE A io Set 264 


M-N 


Macklanburg-Duncan Co. .......... 233 ....647-649 
Magic Iron Cement Co. ............ 159... .535, 536 
Magna American Corp. ........ 219, 231 

peemnetten Break Co. ...........ee> 181 

I a oS ps a an vw aa Roe 165 

mee: wes GO ek is. nos ee eee 226 

SUI I eo eee 245... 

ee: SU MOD, | so wikis 5.0 sc bas ee iiss 
Milwaukee Tool & Equipment Co... .250 

Minute Man Paint Corp. ........... 226 
a eae ee 230 

Monitor Equipment Corp. ........... 60 

Moore Push-Pin Co. ............... 135 

he fe EB eee 231, 250, 268 

ee Oe ss ck we eb iree 112 

I i 171 
ET 224... 

Newell Companies 

North American Press 
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Page ad in Show booth 


Exhibitors thisissue numbers 


Northwestern Steel & Wire Co. 


O-P-Q 
Ohio Wire Products Co., Inc . . 1467, 1468 
Ox Fibre Brush Co., Inc. ...... 172, 173... .4138, 414 
ER 4, ob 5 odes cow bee 20, 21 ... . 483-486 
Panzer Products, Inc ..1217, 1218 
Parker Metal Goods Co. ....969, 370 
Patio Products Inc. 
Pennsylvania Saw Corp. 
Pfanstiel Hardware Co. 
Pioneer Gen-E-Motor Corp. ..... 106, 107 
gE 179 
Portable Electric Tools, Inc. ........ 137 
Precision Lock Mfg. Co. ....... 198, 199 
Precision Products, Inc. ........... 269 
5, be EO Er A 
Puritan Cordage Mills Inc. 
Quickee Products Inc. 


Radio Corp. of America 

Red Devil Tools 

Remington Hardware Co., Inc. ......2? 
Republie Fastener Products Corp. ... 
Reynolds Metals Co. ............... 218 
Sn NE es ea eececae en | 
no ie 183... 
Justus Roe & Son, Inc. ............. 254 
A os so ak we eink Sica 266 


. 345-347 
.489, 490 


Savage Arms Corp. 

Schalk Chemical Co. ............... 163 
Security Storm Lock & Hardware Co..29.... 
Sharon Bolt & Screw Co. ........... 258 
Shelby Metal Products Co. ......... 257 
SON NOE INS 5. ce Ve ce cecscea 252 
Simonds Saw & Steel Co. ........... 149 
REE A na ot es ee 246, 247 
ee > er 249 
Southern Fabricators Corp. ....260,261.... 
Speedway Mfg. Co. Div. 

ZmOe FOWSF TOO] Co. ..... cc cecss 209 
Standard Keil Mfg. Co. ............ 248: .. 
Stanley Tool Div., 

The Stanley Works 203, 204... 
Star Metal Products Co. ........... 185 
Sterling Industries Inc. ............ Wes «xs 
Storz-All Industries, Inc. 

Supreme Products Corp. 
Swan Rubber Co. ........ 18, 19, 114, 115 
Swing-A-Way Mfg. Co. ............. 259 


HARDWARE SHOW SECTION 


. 747, 748 


. 348-354 
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Page adin Show booth 


Exhibitors this issue numbers 


I ee oe wi arainiete 144 
S. G. Taylor Chain Co., Inc. ....108, 109 
eee BGAN 6 ve wes occa ees wens 146... .203, 204 
Thermwell Products Co., Inc. ...... 264... .580, 581 
Thomas Industries, Wright Saw Div..155 
Toastmaster Products, 

BeCGrawomeaee CO oc ccc ccc cccen 72 
Travco Plastics Co., Inc. ...........386 
Turner Corp. 


U-V-W-Y 


Union Steel Chest Corp. ........... is oS sas 415 
U. S. Metal Pasties, Ime. ......... 307 ..1114-1116 
United States Plywood Corp. ....... , . SG es 422 
United States Steel Corp. 

American Steel & Wire Div... .122,123........ 197 
Upland Industries, Inc. ............ 148... .402, 403 
SGU Ma EINE 6 oop 'a0 00 owed 40 es Wee 645+ wae 461 
Vaco Products Co. 


Page ad in Show booth 


Exhibitors thisissue. numbers 


Visking Co. Div., 

Union Carbide Corp. ............. 234 
PE, ch nee ews <6 o'r dosage 192 
Waterbury Lock & Specialty Co. ....238 
Waterloo Valve Spring 

I nce ret veeceess 140 
Weller Electric Corp. .............. 153 
re Ie, PES hbo ee ceccadsece 200 
Wessel Hardware Corp. ............ 201 
Westinghouse Electric Corp. ....... 232 
ES EE ee 258 
Wood Shovel & Tool Co. .......... 75, 76. . 1222-1225 
Woodhill Chemical Co. ............. SeGis< ss ee see 
WE EE i 0 oe thew cow 0 uw 666s 161 
ees Ble Abo awc cc cdccenet 236 
Yale & Towne Mfg. Co. 

Lock & Hardware Div. ey, 
Se 5 6d 0 6 heeds cs 6 Ces 0 62 1143 
Yoder Mfg. Co. 





National Hardware ShowExhibitors 


The following list of exhibitors and booth numbers is a complete alphabetical listing as of press 


time. Every effort has been exercised to make this list complete and accurate, but Hardware Age 


assumes no responsibility for omissions or errors. 


Hardware and Allied Lines 


(For Lawn and Garden Division Listings, see page 176) 


A 


Booth No. Ace Mfg. Co 


Chalfont, Bucks County, Pa. 


A & B Merchandise Mfg. Co.. .903 


New York 1, N. Y. Chicago 6, Ill. 


A. K. Electric Corp.......531, 532 
Brooklyn 1, N. Y. 


Ace Home Products Co 


Brooklyn 36, N. Y. Ojus, Fla. 


HARCWARE SHOW SECTION 


Ackerman-Johnson 


Acme Shear Co 
Bridgeport 1, Conn. 


Adams Enginering Co 


Booth No. Booth No. 


Adjustable Clamp Co......... 267 
Chicago 22, Ill. 


Affiliated Can Co 
Chicago 14, Il. 


612, 613 
Airex Division 

Toledo 5, Ohio 

Ajax Wire Specialty Co 

New York 13, N. Y. 


(continued on page 108) 
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New Lawn Appliance with Amazing 
PELE SOR iS my A 


Ciyro -Vac 


ROTARY MOWERS . 


with Cyclonic-Vacuum Clea 


Patents Pending 


Violent suction action 
pulls grass straight 
and rigid for 





CLEANER cutting. 











Suction picks up 
all loose debris, 
cleaning lawn bed. 


PINCOR GYRO-VAC is a Completely New Principle 


Yes! for ’62 Pincor has it . . . the most revolutionary design in 
power mower history. Proof is in the new patents issued, or 
patents pending, on the Pincor Gyro-Vac principle. Here it is in 
detail: a tough, flexible, load-compensating plastic disc is firmly 
mounted on the power shaft just above the heavy steel cutting 
blade. Its diameter is slightly less than the mower deck. The 
cyclonic-vacuum action created by the blade and disc ‘‘stretches’”’ 
and straightens the uncut grass into vertical position for clean, 
uniform cutting. Revolving at the same high r.p.m. speed as the 
blade, the disc gathers and propels the grass clippings by centrif- 
ugal force into the discharge opening with such great velocity that 
it packs the grass catcher basket solid from back to front...not 
only with cut grass but all the loose lawn bed debris. Sounds 
simple, doesn’t it? It is . . . but there is no other mower like it, 
and your customers will certainly appreciate this new, outstand- 
ing lawn cutting appliance. There are many unique experience- 
designed advantages Pincor Gyro-Vac Rotary Mowers offer over 


Pincor Gyro-Vac Electric 
Powered Model... Heavy 
duty 1% H.P. Pincor 
motor with 4 wheel height 
adjustments and new 
grass catcher. 





any other ordinary products that are often an assembly of 
parts and pieces. They do this: 

@ Cut the heaviest wet grass without clogging or allowing 
under-deck grass buildup that requires constant cleaning. 

@ Cut with cleaner action for healthier lawn culture .. . less 
power is used because of easier cutting. 

@ High suction aerates and vacuum cleans the lawn bed, 
keeps it free of mulched clippings, twigs and other grass smother- 
ing material. 

@ Packs grass solidly into a generous-sized rugged catcher, 
never under the deck. 

@ 4 new models available as pictured below. 

Truly, the New Pincor Gyro-Vac Rotary Mower is the lawn 
appliance for tomorrow . . . There is absolutely nothing like it. 
Write for complete details, prices and get ready to order early for 
the big 1962 Pincor Gyro-Vac market . . . be the first in your area 
with the latest. 





Pincor Electric, 
Battery operated Model 
. . . Powerful motor run 
by heavy duty storage 
battery—home recharge- 
able. 


aa he) fa a - eei 4. Po eee me); mete)-j-le)-7-wulel, 


MANUFACTURERS OF: POWER MOWERS @ GASOLINE ENGINES 
ELECTRIC GENERATING PLANTS @ ELECTRIC PORTABLE POWER TOOLS 
Want more facts? Circle 179, p. 273 





Performance DOES THIS FOR YOU: | 


% CUTS GRASS FASTER, CLEANER 
AND WITH LESS EFFORT 


* PACKS IT SOLID INTO THE CATCHER 
% RESULTS: A HEALTHIER, HIGHLY GROOMED LAWN 


Grass is thrown 
3 cnt. hast f by spinning disc 
Flexible spinning disc with great force 
propels grass to outside and packed solidly 
by centrifugal force. into the catcher. 





Here’s a below-deck view of 
the new Pincor Gyro-Vac 
showing the cutting action 
which cuts the grass clean and 
spins it on the fiexible, load- 
compensating plastic disc 
with great force into the dis- 
charge chute. Note baffle 
flange under edge of deck to 
prevent windrowing. 











Other Brand New GYRO-VAC Features 


NEW © SILPNT IMPULSE STARTER— The new, safety-engineered NEW © LIGHTWEIGHT, SAFE GRASS CATCHER—AIl light-metal 
Pincor Impluse Starter is smooth, sure and safe. No click catcher is strong, decorative and rust-proof. Safety catch 
or grind wind-up with its unique helical spring design. keeps it closed. Fits securely on mower body with tubular 

brackets and handle that allow quick and simple emptying. 


NEW © PATENT@® BALANCED HANDLE— Free-floating, com- 

pound action makes it ‘‘weightless.”’ Has positive ‘““dead-man’”” NEW ® UNDERDECK BAFPLE PREVENTS WINDROWS—This in- 

control on self-propelled models. No basket weight onhandle. genious baffle is on the under edge of deck. It directs air 
flow to avoid bothersome windrowing of grass and debris. 

NEW © CONTROLS ANB HEIGHT ADJUSTMENT— Famous Pincor 

Remote Controls on handle start, stop, set engine speed. NEW ® PLASTIC SHROUD ENGINE COVER—Tough, decorative 

4-wheel finger-tip height adjustment takes an easy touch cover over engine top protects against damage, dirt con- 

to raise or lower tamination and reduces engine noise. 


In addition to the new GYRO-VAC Models there is also available a complete line of 
PINCOR standard, conventional mowers, rotary, reel and electric types. 





4 a Pincor Gyro-Vac Self-pro- 
Pincor Gyro-Vac push yn gy pelled Model... has 
Model . . . with rugged, es latest designed gasoline 
gasoline engine and new ae engine and lightweight 
grass catcher. catcher. 








ste 1 Ome, fae Ol let .4 lal. 0A -Feee Oral lot- tele mtGh—- Pam Et a -3 1 -Jeolalelal-m—i ia ¢-lalia-m ee, 2 1Ol® 


There’s A Nationwide Network ef Pincor Authorized Service Stations Meet Us At Booth No. 1338 
Pincor-trained mechanics offer a complete mower and engine service throughout the United States and Canada 


Want more facts? Circle 179, p. 273 








Rolis up profitable 
chain sales! 


The tough new Tayco Reel simpli- 
fies self-service sales—moves more 
chain faster! Made of heavy-gauge 
wire welded to sheet-steel hub 
plates, it won’t bind or buckle. 
Drop it, and it will not break apart. 
Bend it, and you can spring it right 
back into shape. And a built-in self- 
locking feature prevents slipping 
and annoying unwinding. Tayco 
Reels hold a variety of types and 
sizes of TM Chain—with the new 
Dura-Plate Finish—on the TM 
Chain Salesmaker. Contact your 
hardware wholesaler or write for 
Bulletin 100-SM today! 


Chain is our specia/ty — not our sideline! 


aylor 
ade 


Hardware Show Exhibitors 








S.G. TAYLOR CHAIN CO., Inc. 


General Office: Hammond, Indiana 


Booth No. 


Akro-Mils 
Akron 9, Ohio 


Alaska Fish Fertilizer Co... .1025 
Seattle, Wash. 


Allied Basket Co 32, 433 
Brooklyn 11, N. Y. 


All-Luminum Products ...... 213 
Philadelphia 46, Pa. 


David Allison Co 
Roosevelt, N. Y. 


American Air Filter Co 
Louisville 8, Ky. 


American Brush Corp 
Chicago 10, Ill. 


American Calmal Corp.. .779, 
Hialeah, Fla. 


American Floor Machine Co.. .: 
Toledo 3, Ohio 


American Ladder Corp.. .570, 
Amityville, L. I, N. Y. 


American Leather Specialties 
Corp. 
New York 13, N. Y. 


American Plastic Products 
Rt 66¢ eis cccuKdaboen. 966, 
Hamtramck, Mich. 


American Power Tool Co., 
Div. American Lincoln 
Corp. 3 215, 216 


HAIN °: 
1873 Plants: Hammond, Ind., and Pittsburgh, Pa. 


Want more facts? Circle 180, p. 273 
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Toledo 3, Ohio 


HARDWARE SHOW SECTION 





Booth No. 


American “Pres-Stix” Tape 
Co. 
Detroit 7, Mich. 


American Steel and Wire Div. 
United States Steel Corp.... 
Pittsburgh 30, Pa. 


American Tack Co......... 
New York 10, N. Y. 


Anchor Wire Corp............ 202 
Jamaica 23, L. I., N. Y. 


Anton Products Corp 
New York 4, N. Y. 


Apolle Ad Service............596 
York, Pa. 


Ro i'es boo ebioias 597 
Royal Oak, Mich. 


SD OE ie wos 60 whe 0 a's 801 
Chicago 28, IIl. 


Armour Alliance Industries. . .268 
Alliance, Ohio 


Arnott Chemical & Extermi- . 
WG 1073 
Indianapolis, Ind. 


Arro Expansion Bolt Co 
Marion, Ohio 


Arrow Fastener Co 
Brooklyn 12, N. Y. 


Arrow Metal Products Co. 
Shop-King 
New York 34, N. 


Arrow Metal Products 
Corp. 
Haskell, N. J. 


Art-Phyl Creations 
Newark 12, N. J. 


Artistic Latex Form Co.. .961, 962 
Brooklyn 32, N. Y. 


Arvey Corp., R-V-Lite 
Div. 
Chicago 18, Ill. 


740, 741 


Booth No. 


Arway Mfg. Corp 982, 983 


Brooklyn 12, N. Y. 


H. J. Ashe Co 
Glenbrook, Conn. 


619, 620 


Atkins Saw Div. Borg-Warner 
Ca. wt aietheveecees 4eban 278 
Greenville, Miss. 


Atlantic Industrial Corp 
Newark 8, N. Y. 


Atlas Vac-Machine Corp 
Rochester 17, N. Y. 


Automatic Service Supply Co. .746 
Detroit 12, Mich. 


How to use information 
in advertisements 
in this section 


of HARDWARE AGE 


You can use these exhibi- 
tors’ advertisements to make 
your show visit more profit- 
able. 

Read these advertisements 
for a pre-show tour of the 
Hardware Show. Note the 
products featured. You will 
see products that you will 
want to sell in your store. 

Plan your tour of the show 
to visit the booths of these 
exhibitors. 

If you cannot attend the 
show, use these advertise- 
ments for your at-home tour 
of the exhibit hall. Products 
featured will give you a gen- 
eral view of what is ahead in 
most hardware lines. 


B 


ee Gs. o's Aicwwee ees we CKs 761 
Amesbury, Mass. 


Baker Brush Co 
New York 13, N. Y. 
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geared to TAYLOR'S 
turnover! 


Taylor's bright new, Dura-Plate finish 
on all zinc-plated chain and up-to-the- 
minute packaging help move more 
chain faster—create the need for “Jack 
rabbit” service. Dealers can depend 
on such service, because our up-to- 
date chain-making facilities, and a 
nationwide network of wholesalers 
are always at their disposal. Call your 
jobber or write for Bulletin 27 today! 


Chain is our specialty — not our sideline! 


Ss. G. TAYLOR CHAIN CO., Inc. 


General Office: Hammond, Indiana 
Plants: Hammond, Ind., and Pittsburgh, Pa. 


aylor 
ade 


: SINCE 
CHAIN *:: 
Went more facts? Circle 180, p. 273 
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IF ALL TILLERS WERE SOLD 
ON DEMONSTRATION... 


Everyone Would 
Buy A 


BURNS 


TOMER 


OUTPERFORMS...OUTSELLS ‘EM ALL! 
HAS ALL THE FEATURES 
CUSTOMERS LIKE 


Burns Tillers win customers fast with built-in 
quality features like the easy handling and 
perfect balance—double braced handlebars and 
easy fingertip controls—powerful Briggs and 
Stratton Engine—LIFETIME GUARANTEED 
TRANSMISSION found only on the Burns 
Tiller. Burns Tiller performance assures you 
of complete customer satisfaction and addi- 
tional tiller sales. Cost more than some tillers? 
Of course it does. It’s the world’s finest tiller 
with the BEST QUALITY features on the 
market today! 


AVAILABLE THROUGH QUALIFIED WHOLESALE 
HARDWARE COMPANIES FROM COAST TO COAST 


For complete details write: > Be 


Burns Manufacturing Co., Inc. 
Louisville, Georgia 


LOUISVILLE, GEORGIA 





MEET US AT THE \ 
NATIONAL | 
HARDWARE | 


SHOW, <<;\ 


McCormick Place 
_ CHICAGO si! 


- 


GPP ER GR GER ES GED GD GB EBA, 








A SUBSIDIARY OF DRAPER CORPORATION 


Want more facts? Circle 181, p. 273 
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Hardware Show Exhibitors 





Booth No. 


Ballonoff Metal Products Co..1013 
Cleveland 18, Ohio 


Baltimore Brushes 
Boston 19, Mass. 


(iit: d 3 ohn 820 
Barracuda Marine Co 
Aurora, III. 


Barrett Sales & Mfg. Co 
Chicago 46, Ill. 


Basketville 
Putney, Vermont 


EE Sa Aas a are eee” 425 
Bridgeport, Conn. 


Beaut-Ease Products Co.....1019 
Chicago 22, II] 


Bee Plastics 
Cambridge, Mass. 


710 


Beh Housewares Corp........552 
New York 1, N. Y. 


ee ee i ews 281 
Chicago 36, Ill. 


Benjamin Reel Products..... 
Cleveland 25, Ohio 


.799 
Benton-Kirby 
Milwaukee 2, Wis. 


C. L. Berger & Sons...... 481, 482 
Boston 19, Mass. 


HARDWARE SHOW SECTION 


Booth No. 


Cte Bre. Cee 218 
Rochester 13, N. Y. 


Bersted Mfg. Div., McGraw- 
Edison Co. ...340, 341, 342. 343 
Boonville, Mo. 


Se BE Cc baw hes ths wes 922 
Fond Du Lac, Wis. 


Beverlee’s Satinstain . 
Visalia, Calif. 


.. -994, 995 
M. Black Mfg. Co. ...... 
Philadelphia 6, Pa. 


The Black & Decker Mfg. Co.. .173 
Towson 4, Md. 


Booth No. 


Brink & Cotton Mfg. Co.......3: 
Bridgeport 5, Conn. 


Broadway Ornamental 
Products 
Hoboken, N. J. 


Brookville Glove Co 
3rookville, Pa. 


W. R. Brown Corp 
Chicago 35, Ill. 


I Sr a at ee ts 392 
Millbury, Mass. 


Burgess Vibrocrafters ....... 297 
Grayslake, Ill. 


The HARDWARE AGE Message 
Center is part of booth No. 399, 
your headquarters at the show. Meet 
friends, send and receive messages, 
and rest tired feet at the HA booth. 


OS SES Sa 
Canton 2, Ohio 


Black Technical Industries. .1068 
San Francisco, Calif. 


H. Boker & Co 
New York 7, N. Y. 


504 


Bonney Forge & Tool Works. .15 
Alliance, Ohio 


Bonny Products Co 
New York 17, N. Y. 


Boston Woven Hose & Rubber Cable Electric Products. .774, 


Providence 7, R. I. 


3oston 3, Mass. 


Bowers Mfg. Co.............. ~ Cadillac Foam Products Co.. .1071 


Evanston, Ill. 
Toledo 2, Ohio 
Boyer Chemical Co...... 
Evanston, Ill. 


Sg SC Oo ee eee 128 
Los Angeles, Calif. 


. 598, 


Bright Star Industries....... 416 
Clifton, N. J. 


Camp Chemical Co 
Brooklyn 15, N. Y. 
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it’s easier to sell the 


ie... 


/ Modern 














Line 


than to sell against it! 


RIDING MOWERS 


4-wheel and 3-wheel models that 
embody the highest standards in design, 
construction and styling. Each is engineered 
for stability, power, easy operation and long 
life...and each is a top value in its price class. 


Hardware Show Exhibitors 








SELF-PROPELLED AND PUSH TYPE MOWERS 


A complete range of popular, fast-selling 
mowers ...18”, 19” and 22”... from 2 h.p. to 
3 h.p. This is the famous LawnFlite Line— 
America’s No. 1 Mower Line in VALUE and 
SALES. They out-sell all other mowers by a 
wide margin! 








WHEELBARROWS 


Three models of lawn and garden wheel- 
barrows, in 3 cu. ft. and 4 cu. ft. capacities. 
Also a rugged wheelbarrow for contractors, 
farmers and industrial plants, in 4 cu. ft. and 
5 cu. ft. sizes. All are priced for rapid turnover. 





LAWN CARTS 


A cart for every homeowner, in capacities of 
2% cu. ft., 3 cu. ft. and 4 cu. ft. Styled and 
constructed to Modern Line standards. Two- 
tone automotive finish...reinforced trays... 
over-size axles. Definitely your best “buy”. 





SPREADERS 


Four Modern Line spreaders...from a promo- 
tional item up to de luxe models that will please 
your most critical customers. You get all the 
best and ‘‘most wanted”’ features. Sizes range 
from 30 Ibs. capacity to 70 lbs. capacity. 





Booth No. 


Campro Products .......564, 565 
Canton 1, Ohio 


Canvas Products Co 
St. Louis 3, Mo. 


Cardinal Foundry & Supply 
Co. 
Cleveland 4, Ohio 


Carey-McFall Co 
Philadelphia 25, Pa. 


Carnation Plastic Mfg. 
Co. 
New York 32, N. Y. 


Casco Products Corp 
Bridgeport, Conn. 


Central Die Casting & Mfg. 


Se Sects ed ch be hocks obo w wks 952 
Chicago, III. 


Central States Paper & Bag 
Co. 
St. Louis 15, Mo. 


HARDWARE AGE 
invites you 
HARDWARE AGE invites you 

to visit its booth at the Na- 
tional Hardware Show. Come 
to Booth No. 399. Members 
of the staff will be there to 
help you. Come in and use the 
telephone, chairs and other 
facilities. Leave messages for 
your friends. 


Century Drill and Tool Co... .294 
New York 13, N. Y. 


Charleston Industries ........ 729 
Charleston, S. C. 


Chicago Die Casting Mfg. Co..508 
Chicago 12, Ill. 


Chicago Expansion Bolt Co... .429 
Chicago, Ill. 


Chicago Saws 


5389 West 130th Street Chicago 38, IIl. 


(Continued on page 116) 
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Cleveland 1], Ohio 


Want more facts? Circle 182, p. 273 
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HOSEM ASTER. 


(Name of Quality by GILMOUR) 


resents the All New... 


2 os ars 
et LES 











ASK YOUR DISTRIBUTOR FOR DETAILS 
ON OTHER HOSEMASTER PRODUCTS 


dc 
#520 std 
JET SPEED NOZZLE 


# 500 





#489 
HOSE REEL 





#960 
SPINNING SPRINKLER 





oled, all-brass 
“arrangement. 


ome 5 af 
2 J 
ie Bae 
pl 
ie ® “ 
a* 2 : ‘ 
<* % “ 
* 
¥. - 


ie ultimate in fertilizer 
d insecticide sprayers. Air 
yes the mixing. No | 
re-mixing of solutions — 
your customer setsthe 
- Air-O-Matic indicator, the most 
~». accurate of its kind, and 
. heis ready to spray. A highly 
engineered sprayer.’ All-brass, 
non-corrosive mechanism 
and valve arrangement. 


¢ 
es 
— 


3 3 A E Nu J Saad aoe “ >: : x “ , 
Pr somes SE Model #362 - 


Write for FREE Catalog 


See the complete Gilmour Line of precision-built, modern design 
Hosemaster Products at the Show — Booths No. 1213 and 1214. 


GILMOUR 


MANUFACTURING CO. @© SOMERSET, PA. 


Want more facts? Circle 183, p. 273 
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Now there are 18 good reasons why you should stock | 
and sell SWAN in '62 


1. Customers prefer Swan. They know Swan’s 23-year repu- 
tation for top-quality garden hose. Fact is, surveys show 
that more people buy Swan hose than any other brand. 
2. You make more money selling Swan. That's because Swan 
is pre-priced to sell at full retail — with liberal profit 
margins. You’re protected from cut-rate competition. 

3. Swan is nationally advertised in the nation’s top two 
consumer magazines: LIFE and BETTER HOMES & 
GARDENS. In 1962, millions of prospects will see Swan 
advertising, including the people in your community. 
And Swan has all-new packaging for *62—more colorful 
and appealing than ever. 

4. New Swan Pressure Master, the super hose with 500- 
pound burst strength! Strongest reinforced plastic hose 
made! Made of special vinyl compounds reinforced with 
extra heavy truck tire cord. 


Want more facts? Circle 184, p. 273 
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5. New Merchandising Idea! Free nozzle with 
50 ft. of Swan Nyl-Cord Hose. Mounted right 
on the display board—a fine quality nozzle 
made of lightweight, durable, leakproof 
Tenite by Eastman Kodak Company. This 
special offer helps you sell more Nyl-Cord. 
6. New Swanseal Supreme with six inlaid white 
stripes! Brightest, gayest garden hose on the 
market. New Swanseal Supreme stands out 
from ordinary hose—sells on sight! 


7. New Swan Sunguard, the remarkable sun- 
resistant hose made of du Pont Neoprene. 
The true all-climate hose made of a special 
rubber that resists sun and aging, reinforced 
with Tyrex® tire cord. 

8. Swan-Lite Clear Vinyl, the 100% transparent 
virgin vinyl hose in five beautiful colors. 
Lightweight, easy to handle. Fully guaran- 
teed. Popular price! 

9. Swan Single Braid Black. Features smooth 
seamless inner tube reinforced with Tyrex® 
tire cord, plus durable black rubber cover. 
A fully-guaranteed, long-lasting hose. 


Psu Me? 
Lage 3 4 eee 
+ OE CRE saa 


10. Swan Single Braid Green. Here's an ideal 
all-season hose that stays flexible at low 
temperatures and can be turned off safely at 
the nozzle. Reinforced with Tyrex® tire cord. 
11. Swan Single Braid Red—a premium quality 
reinforced rubber hose, popular red cover. 


12. Swan Heirloom is the finest hose ever made 
—fully guaranteed for 20 years! It’s practi- 
cally indestructible under even the most ad- 
verse conditions. Made with amazing du Pont 
Hypalon, reinforced with Tyrex® tire cord. 


13. Swan Double Braid Green is another super- 
Strength garden hose, reinforced with two 
plies of Tyrex® tire cord, covered with tough, 
long-wearing rubber. A heavy duty hose. 
14. Swan High Volume Water Transmission 
Hose: professional-quality hose available in 
%” and full one inch I.D. for maximum 
water delivery. 

15. New Swan Grass Stop eliminates lawn trim- 
ming for good. Made of special new plastic 
—won't corrode, lasts indefinitely, can’t cut 
hands. Easy to install—prevents soil washouts. 


when St EERE ae oS on 


16. Swan Triple-Tube Sprinkler Soaker lies flat 
on the lawn, gives wider spray with lower 
pressure. Made of super-strength virgin vinyl 
with Swan's exclusive triple-insert couplings. 
17. New Swan Hose Nozzle made of lightweight, 
leakproof Eastman Tenite. Sell like hotcakes 
at only 79c. 


18. Swan is the name of 1962's finest quality, 
fastest selling garden hose line. It's available 
only through America’s leading distributors. 
Call your distributor today to see samples, 
get more facts and prices. You can trust the 
products made by Swan. Swan Rubber 
Company, Bucyrus, Ohio. 


Want more facts? Circle 184, p. 273 
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Hardware Show Exhibitors 





Booth No. 


Chicago Specialty Mfg. Co... .643 
Chicago 25, Ill. 


Chop-Rite Mfg. Co........... 797 
Pottstown, Pa. 


C. F. Church Div., American- 
Standard 
Holyoke, Mass. 


Clark Foam Products......... §92 
Chicago, III. 


Clarke Floor Machine Co., Div. 
of Studebaker-Packard 
Corp. 

Muskegon, Mich. 


Clayton & Lambert Mfg. Co... .736 
_ Buckner, Ky. 


Coastal Abrasive & Tool 
Co. 


Long Island City 1, N. Y. 


Coastal Chemical Corp........ 632 
Garfield, N. J. 


Cecker Saw Co...............396 
Lockport, N. Y. 


Coleman Cable & Wire Co..... 
River Grove, Ill. 
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Booth No. 


Colonial Brush Mfg. Co. ..... 708 
Boston 14, Mass. 


Colonial Knife Co............35: 
Providence 9, R. f. 


Cee Se Mes vce ic a 8 ok oo ed we 143 
Indianapolis, Ind. 


Comfort Lines 
Chicago 14, IIl. 


Commercial Chemical Co.....1057 
Cincinnati, Ohio 


S|? , es 
Chicago 47, Ill. 


Congress Drives Div., Tann 
i arene: = 
Detroit 34, Mich. 


Consolidated Aero Tech...... 
New Haven, Conn. 


Continental Chemiste Corp... . 
Chicago 12, Ill. 


Continental Drill Corp........: 
Chicago 6, Il. 


Corcoran Mfg. Co 
Long Beach 4, Calif. 


Cordomatic 
Philadelphia 32, Pa. 


Booth No. 


Craftmade Products Co....... 7 
New York 1, N. Y. 


Craftools ... 
New York 13, N. Y. 


Craftwood Corp. ........ 144, 
Oconomowoc, Wis. 


Crestline Div., Federal Steel 
Se uae het so eee 720, 
New York 1, N. Y. 


CTL Co., Lummis Mfg. Co..... 
Wausau, Wis. 


Cummins Portable Tools Div.. 
John Oster Mfg. Co........2! 
Milwaukee 17, Wis. 


Cutlers Guild 
New York 19, N. 


404, 405 


D 


SI eee eee eee eT 680 
New York 13, N. Y. 


Sr 
St. Louis 5, Mo. 


Daly Protective Coating Co.. .905 
Hammond, Ind. 
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Only Lady Casco Portable Appliances Give You Extra Profits— 
Protected Profits—The Most Valuable Franchise Anywhere. 


The same Lady Casco that has created such a sensation 
with its brilliant new line of appliances and its bold new 
way of doing business . . . the same Lady Casco that has 
scored such decisive successes in the nation’s finest 
department stores . the same Lady Casco that is 
backed by the great resources of its parent company, 
Standard Kollsman Industries Inc. . . . now offers the 
exclusive advantages of the famous Reciprocal Trade 
Treaty to qualified hardware dealers! 


ExTRA Prorits Not just on a few isolated items, but on a 
whole new coordinated quality-line of Lady Casco 
Designer Match-Mate portable appliances! Spear- 
headed by the fantastic Lady Casco Chef-Mate, “a 
whole staff of appliances in one’—the star of the recent 
Housewares Show in Chicago, the talk of the industry. 


PROTECTED Profits The Lady Casco Reciprocal Trade Treaty 
protects you against price cutting, against dishonest 


hae 


> 


fictitious list pricing; provides high profit margins, yet 
maintains realistic competitive retail prices. Your in- 
ventory is guaranteed against price decline. You are 
immune to unfair competition, to dumping and deals, 
unauthorized trans-shipping (all Lady Casco products 
are sold and shipped directly from factory to dealer). 
You get peace of mind through protected profits. 

THE MOST VALUABLE FRANCHISE ANYWHERE In a day when the word 
“franchise” has become almost a trade joke, you can be 
sure that this franchise means everything it says. You will 
enjoy real exclusivity—full franchise protection in your 
marketing area. But remember: the Lady Casco“ Avenue 
of Profits” is a two-way street. You must be qualified 
for the franchise; you must be ready and able to sub- 
scribe to the provisions of the Reciprocal Trade Treaty. 
Learn whether you are eligible for a Lady Casco fran- 
chise; see the complete line of Designer Match-Mates 
at the Chicago Hardware Show, Booth 505. 


MdCO 


Casco Products Corporation, Bridgeport 2, Connecticut, Subsidiary of STANDARD KOLLSMAN Industries Inc. 
Want more facts? Circle 185, p. 273 
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Hardware Show Exhibitors Booth No. Booth No. 





J. C. Decker 5 ei i ek can 274 
Booth No. Montgomery, Pa. Danvers, Mass. 


Dapol Plastics 606, 607 Deluxe Aluminum Ladder ....978 De Walt 480, 945 
Worcester 4, Mass. South Miami, Fla. * Lancaster, Pa. 


Davies Disc Implements..... 1044 DeMert & Dougherty DeWitt Products Co 
Pratt, Kans. Chicago, IIl. Detroit 9, Mich. 


See PL ky oe vase a oe 739 Desmond Brothers oe cg 
Chicago 18, IIl. Torrance, Calif. wath iain dheben 





Dice Decal Mfg. Co. ........ 1039 
Middlebranch, Ohio 





Disston Div., H. K. Porter Co..165 
Pittsburgh 19, Pa. 





Door Supporting Co.......... 954 
Chicago 39, Il. 


travis Outen tg A _ Du-Fold Mfg. Co 
oe ee Cleveland 5, Ohio 


E. I. du Pont de Nemours & Co., 
Fabrics & Finishes Dept... .206 
Wilmington 98, Del. 


See Ment, GOD os caweia sak so s 
Fort Smith, Ark. 


Dupil-Color Products Co......2: 
Chicago 16, III. 


Donald Durham Co 
Des Moines 4, Iowa 


Dor-File Mfg. Co 
Portland 2, Ore. 


Dormeyer Corp. 
Chicago 10, Ill. 


Duro Metal Products Co. ..... 
Chicago 39, Ill. 





Now you can display all your cordage on one rack! The new Puritan HARDWARE HUMOR 
All-Steel Dispenser holds everything from mason line to heavy | 
duty rope, puts it in front of the customer, and makes his selection 
easier. Eye-level shelf displays small items and packages. 


This new, space-saving rack is FREE to you with an order of $100 
or more of any Puritan products. 


See this sturdy, compact rack 
on display in Chicago, October 2-6 at the 


Ph 
National Hardware Show, Booth No. 363. 





Want more facts? Circle 186, p. 273 A Want more facts? Circle 187, p. 273 > 
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THE QUALITY LINE 


Pennsylvania reel and rotary mowers are backed by 
85 years of engineering “know-how” and experience. 
From the blades up, Pennsylvania uses only the best 
materials available. Assembly of all mowers is quality 
controlled by expert technicians . . . right down the 
line! Pennsylvania's design team sees to it that Penn- 
sylvania styling has eye-appeal that means sales appeal. 


THE COMPLETE LINE 


Reel Power Mowers— Rotary Mowers— Riding Mow- 
ers — Hand Mowers, including the famous “Great 
American’—Trimmer & Edgers—Trio-Rig Gang Mow- 
ers. With Pennsylvania you never miss a sale... 
there's a mower made for every lawn —a Complete 
Quality Line! 


at The National 
Hardware Show 
in Chicago. 


of 
DISTRIBUTION @& 


Strategically located distributors give you fast local 
services, important wholesaler facilities for balanced 
stock, thorough sales assistance AND an adequate 
margin for a fair profit. Right across the country, 
Pennsylvania is geared to meet every service need — 
few as they may be. 


A DV E te 7s i Ss | N G A N D Prime features of Pennsylvania’s aggressive marketing 


program. There's full-color point-of-sale material: cata- 

M Ee R r 4 A N D | S N G logs, window streamers and folders — to help you make 
those mower sales as never before, plus Pennsylvania's 
extensive, quality-story consumer advertising. 


Before you buy for ’62 be sure to see the quality Pennsylvania line at your Distributor. 


Write us for a copy of our new catalog on the Pennsylvania Mower Line for 1962. 





Hardware Show Exhibitors 





Booth No. 


Dur-O-Peg 
Chicago 12, Ill. 


Durst Mfg. Co 
New York 3, N. Y. 


E 


E Z Paintr Corp 445, 446 


Milwaukee 7, Wis. 


Re Por: Bre: GOO. . ck see ss 694 
Chicago 18, Il. 


Eastern Novelty Mfg. Corp... .979 
Brooklyn 34, N. Y. 


Easy-Heat 
New Carlisle, Ind. 


Edward Can Co 
Chicago 31, III. 


Eklind Tool & Mfg. Co........977 
Chicago 47, IIl. 


Elco Tool & Screw Corp 
Rockford, II]. 


Electre Engineering Products 
EI, < ig:tltinw binni wc line Gace 321 
Chicago 6, Ill. 


Electrotone Laboratories .... .506 
Chicago 22, III. 


Eller Mfg. Co 
Brooklyn 7, N. Y. 


Emco Specialties 
Des Moines, Iowa 


Robert Emig Preducts........ 
Reading, Pa. 


Empire Brushes 
Port Chester, N. Y. 


Empire Level Mfg. Co... .334, 
Milwaukee, Wis. 


Enkay Trading Co 
Forest Hills 75, N. Y. 
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Booth No. 


Ennis Mfg. Co 
Reading, Pa. 


PU, cy wee Galas att 68 
Chicago 6, Il. 


Erie Mop and Wringer Co..... 598 
Girard, Pa. 


Essex Graham Co............. 593 
Chicago 23, Ill. 


Ethical Products 
New Rochelle, N. Y. 


Evans Rule Co 
Elizabeth, N. J. 


Exact Level & Tool Mfg. Co.. .344 
High Bridge, N. J. 


~— 


Hotel accommodations 


The National Hardware 
Show management has made 
arrangements with the con- 
vention bureau to handle ho- 
tel reservations. If you want 
the Show management to ar- 
range your hotel accommoda- 
tions write to National Hard- 
ware Show, 331 Madison 
Ave., New York 17, N. Y., for 
a hotel reservation applica- 
tion blank. 


F 


Falco Products Co. 
725, 726, 730, 731, 732 
Philadelphia 33, Pa. 


Fast Chemical Products Corp. .501 
Yonkers, N. Y. 


Fastway Fasteners 
Lorain, Ohio 


Faultless Caster Corp 
Evansville 7, Ind. 


Fedtro, Federal Electronics 
NS ee ye es 515, 516 
Rockville Centre, N. Y. 


Booth No. 


Ferry Manufacturing Co...... 603 
Philadelphia 4, Pa. 


SS Ea a 
New York 54, N. Y. 


Filex Steel Products Co 
Ossining, N. Y. 


Flare Import Co 
New York 1, N. Y. 


sl aS & Se Se 
Newark 2, N. J. 


Fletcher-Terry Co. ..........579 
Forestville, Conn. 


Flightways Div., Toolcraft 
SG abs do ob see weal oe on 235 
Geneva, III. 


Flower & Garden 
Kansas City 11, Mo. 


Foamade Industries 
Oak Park, Mich. 


Forest City Products 
Cleveland 15, Ohio 


Forest Interiors Cerp...... 
Seattle, Wash. 


Forest Specialties 
Cleveland 7, Ohio 


Four Seasons Fishing Tackle. .7: 
Chicago 14, III. 


Fox Go-Boy Carts............ 
Janesville, Wis. 


Bernard Franklin Co..... 185, 
Philadelphia 24, Pa. 


Franklin Lock & Pulley Mfg. 
MG wh eee re ba cs x bene 3s 625 
Brooklyn 12, N. Y. 


Franklin Metal & Rubber Co.. 9: 
Hatboro, Pa. 


Brooklyn 36, N. Y. 


ey 223 
Whitestone 57, N. Y. 


(Continued on page 124) 
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BOSTON VINYL HOSE The BOSTON brand gives you 
... gleaming transparent everything you need to do an all-out 
or double-extruded opaque selling job! You get the sales pull 
of a long-established, highly 

regarded name... the best-looking, 

BOSTON most complete line ... sparkling 


7 ~—=«wLON REINFORCED } ‘ 
*) vine PLASTIC og modern self-sell packaging .. . pow- 
RRR erful new merchandising aids. . . 
BOSTON NYLON-REINFORCED HOSE 7 . : 
otk aka th : | prompt service that builds your 
“takes care of itself” = Pers business and profits when the 


selling’s hot. 


BOSTON TRIPLE-TUBE 


SPRINKLERS 
BOSTON RUBBER HOSE ... every feature 


... growing in demand : ) your customers want 
year by year 


AMERICAN BILTRITE RUBBER COMPANY 


CHELSEA SO. MASSACHUSETTS 


Also makers of Biltrite Garden Hose and Sprinklers 


AT THE NATIONAL HARDWARE SHOW BOOTHS 1285-6 
Want more facts? Circle 188, p. 273 
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American Fence, Barbed Wire 

0 r v0 1 r 1 Pe X and Steel Fence Posts are strong, 


sturdy and extra-long lasting! The fence 
features tension curves and hinge joints; 


a the barbed wire comes in 9 styles with 
r i} | sharp, well-formed, evenly-spaced barbs; 
the steel posts come in three styles made 


from new billet steel. 


There is always demand for familiar brands like USS Ameri- 
can and USS Cyclone. Be sure to stock up now. Be sure to 
display these sure sellers where your customers will see 
them. For prices and fast delivery, phone your nearest 
American Steel & Wire sales office, or write American Steel 
& Wire, 614 Superior Avenue, N.W., Cleveland 13, Ohio. 


American Merchant Quality 


Wire—a fine grade of annealed and gal- 
vanized wire designed for general use on 
the farm or industry. Available in 100-Ib. 
bundles—alsoin5-, 10-,25- and 50-lb. coils. 


DVD AT 


7 eee | Sere Sree Sree es- 


American Diamond Lawn 


Fence provides an attractive, decora- 
tive touch to yards, yet is truly economical 
because of long service life. Comes in 10- 
rod rolls. Heights run from 18” up to 108”. 


Le Ae - -, eee . ; ’ i see . . . ee “+e e+e . > . 
i, ’ se ' Ae x , “;,- X. J PF ie. aN 
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Cyclone “Red Tag” Lawn Fence 
and Gates in a variety of heights and 


styles, in woven, as well as the new and 
attractive crimped welded construction. 
Both protect and beautify property. 
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Cyclone “Red Ta 


Bed Border gives a yard a neat, well- 
kept look. Available in both Woven and 
Welded styles. Easy to erect—either with 
wood or steel stakes ... or by pushing its 
pickets into the ground. Comes in 100-ft. 
rolls and three practical heights. 


wh 8) aasenica™ 


N | NAILS 











American Nails ot every type, size 
and shape are now available in attractive 
1-, 5- and 10-Ib. carry-size packages for 
do-it-yourself buyers, and a sturdy 50-Ib. 
carton for your carpentry trade. 


MEET US AT THE 


NATIONAL 
HARDWARE 


pete 


McCorinick Place 
CHICAGO 
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Cyclone “Red Tag” Hardware 


Cloth with its welded selvage has many 
uses around the home and farm. Contrac- 
tors, too, buy it in quantity! 
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American Welded Utility Fabric 


is ideal for poultry floors, bins, battery 
fronts, and various other types of en- 
closures for poultry and small animals. 


American Hextraline Poultry 


Netting offers extra strength and extra 
value because it has the additional rein- 
forcement of extra horizontal wires. Can 
be stretched taut without distortion. Un- 
rolls flat—never buckles. Does not need 
top or bottom boards. Easy to erect. 
Stays neat. 


Cyclone ‘‘Red Tag” Insect 
Wire Screening tts uniform mesh 


and improved multiple selvage insure 
snug, flat fit. Available in both steel and 
aluminum and in all standard widths 
and specifications. 


American Welded Wire Fabric 


This time of year, your customers will 
find plenty of opportunities to reinforce 
their concrete work with welded wire 
fabric. Put in a good stock and make 
extra money! Available in a variety of 
styles, lengths and widths. /t’s the same 
fine product contractors use! 








USS StormSeal Galvanized 
Roofing and Siding Sheets 


combine structural strength with pleasing 
architectural appearance. StormSeal’s 
leakproof features include twin drains, 
flat nailing seam and triple cross end 
crimps. Strong enough to be used on 
open-siat purlins. 


USS, American, Hextraline, StormSeal, and Cyclone are registered trademarks 


American Steel and Wire 
Division of 
United States Steel 





Columbia-Geneva Steel Division, San Francisco, Pacific Coast Distributors 
Tennessee Coal and Iron Division, Fairfield, Ala., Southern Distributors 
United States Stee! Export Company, Distributors Abroad 
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Hardware Show Exhibitors 





Booth No. 


G 


ee 2: ere te eee 623 
Long Island City 1, N. Y. 


G & S Umbrella Co........... 1070 
New York, N. Y. 


Gansco Products 717 
Toronto, Ontario 


Gardner Mfg. Co............. 
Minneapolis 8, Minn. 


Garner & Co............560, 
New York 1, N. Y. 


General Hardware Mfg. Co.... 
New York 13, N. Y. 


Gerber Wrought Iron 
Products 
St. Louis 32, Mo. 


440,441 


Germain’s 
Los Angeles 22, Calif. 


1020, 1021 
eee 813 
Yonkers, N. Y. 


Felix Glatz Import Co 
New York 10, N. Y. 


Globe Rubber Products Corp.. .804 
Philadelphia 6, Pa. 


Goldblatt Toel Co............ 296 
Kansas City 41, Mo. 


Ge GA ec btieeeces cn ex 521 
Antrim, N. H. 


Gotham Industries 
Chicago 10, Il. 


Foster Grant Co 
Manchester, N. H. 


Great Neck Saw Mfrs 
Mineola, N. Y. 


Griffith Ladder Mfg. Co.. .972, 973 
Waltham 54, Mass. 
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Booth No. 


Griswold Mfg. Co............. 582 
Sidney, Ohio 


Gulton Industries 
Metuchen, N. J. 


H 


H-P Tool Mfg. Corp 
Philadelphia 25, Pa. 


Hamilton Glass Co 
Chicago 12, III. 


Hamilton Skotch Corp... .303, 304 
New York 16, N. Y. 


Hampden Specialties 
RS: hick 6d wd eas 300, 301, 302 
New York, N. Y. 


Hancock Gross Mfg. 
177, 178, 179, 180,181 
Philadelphia 6, Pa. 


Handee Specialties 
Yonkers, N. Y. 


Booth No. 


Handy Tool Co., Div. of 
Tar-Gon Products 
Chicago 10, Ill. 


Henry L. Hanson Co.......... 242 
Worcester 8, Mass. 


Te . ewes 771, 772 
Aurora, III. 


Hardware Age 
Philadelphia 39, Pa. 


Hardware & Industrial Tool 
ES ae Pre rs Saar 439 
Philadelphia 21, Pa. 


Hardware Packaging Institute 195 
New York 17, N. Y. 


Hardware Products Co.. .375, 376 
Newark 8, N. J. 


Hardware Retailer 
Indianapolis 4, Ind. 


Harrison Home Products 
SG Dwk eB eae ets ccw ces 1050 
New York 17, N. Y. 


ee Se ae 971 
Mishawaka, Ind. 


ee nb ws cues 968 
Farmingdale, N. J. 
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SOUND, SOLID 
REASONS WHY... 
YOU’LL MAKE 
MORE MONEY 
SELLING 


GARD-N-YARD® LINE OF 
RIDING MOWERS... TILLERS 
AND 2-STAGE SNOW THROWERS 


Ei PRODUCTS 


The engineering design, workmanship, depend- 
ability of Ariens Gard-N-Yard line of riding 
mowers, rotary tillers and snow throwers is 
unequalled in the power equipment industry. 
Ariens manufactures to the highest quality stand- 
ards — no “second line” products. And Ariens 
Service Program assures rapid parts delivery. 


FE) PROTECTION 


Only independent distributors and dealers are 
authorized to sell Ariens products. Ariens new, 
exclusive Territory Assignment Program pro- 
tects the legitimate dealer who advertises, dis- 
plays, demonstrates and services the products he 
sells. Ariens dealers never face same-or-similar- 
product competition from chain stores, discount 
houses, mail order catalogs! 


E] PRICING 


Ariens line of Gard-N-Yard Power Equipment 
is realistically priced to assure the distrrbutor 
and dealer a fair profit and the consumer of a 
fair value for his money. And, highly important, 
is the fact that the relatively trouble-free per- 
formance and dependability of Ariens products 
lets the dealer keep that profit. 


Zi PROMOTION 


Ariens products are pre-sold by a strong, consis- 
tent National Advertising program in leading 
home owner, gardening and specialty publica- 
tions. Reader inquiries are processed rapidly 
and the sales leads are rushed to Ariens dealers 
for immediate followup. Full color sales litera- 
ture, ad mats, 50-50 Co-op ad program and sales 
aids are powerful, sales-closing tools! 


Coming to the National Hardware Show at Chicago’s McCormick Place on October 2nd to 
6th? Be sure to visit Booth 1193 for the full facts on Ariens profit-making dealer program! 


Write today ... 


COMPANY f 127 CALUMET STREET, BRILLION, WISCONSIN 
Want more facts? Circle 190, p. 273 
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Hardware Show Exhibitors 





Booth No. 


I ee ee 
Milwaukee 4, Wis. 


Heldak Lighting Products 
Paterson, N. J. 


... 1007 


Hercules Chemical Co........366 
New York 13, N. Y. 


Herman’s Novelty Mfg. Co..... 628 
Brooklyn 11, N. Y. 


Hild Floor Machine Co........ 192 
Chicago 7, Ill. 


S. A. Hirsh Mfg. Co...... 900, 901 
Skokie, Il. 


Hi-Test Premier Prod- 
ucts 
New York, N. Y. 


Holland Tack Co. & Shelton 
| aR RA ieee a REE 161 
Shelton, Conn. 


Booth No. 


Home Furnishings Daily...... 195 
New York 3, N. Y. 


Housewares Review 
New York 38, N. Y. 


~ 


Your headquarters 
at the show 


Make the HARDWARE 
Booth No. 399 your head- 
quarters during the _ show. 
When you want to meet peo- 
ple, make a date to meet them 
at the HARDWARE AGE booth. 
We will take messages and 
there will be plenty of chairs. 
There will also be a telephone 
for your convenience. So 
come in and make yourself 
at home; check the HArpD- 
WARE AGE Message Board if 
you expect messages while 
at the show. 


AGE 


Booth No. 


Husky Tools Div., New Britain 

ks cas cows ee 463 
New Britain, Conn. 
Hyde Mfg. Co 330, 331, 332 
Southbridge, Mass. 


Hy-Ko Products Co 
Cleveland 3, Ohio 


Ideal Rubber Products 
Saks ve cb eee ve a 792, 793 
Brooklyn 7, N. Y. 


Illinois Bronze Powder 
ee aki as ay anti aaa 359, 360 
Chicago 16, Ill. 


Se vet 698 
Wheeling, Il. 





FC You get action 
with Jackson 


nrow-— . 
Ae ional, low-priced 
for volume sales. 


Model 10 LAWN 
price, big seller. 
Other models. 


ACKSON LINE 

= Teen 1201-1212 
AT THE NATIONAL 
HARDWARE SHOW 


ATLAS BARROW — 
e capacity, 
hervew for lawn and 


deluxe 


yew © 
Model 20-26 / 


READER — Positive 
selick-Exe” rod ae 
system. Other models. 


AV 


m41/, BARROW — 


tractor-tyP 
ons leakproof tray- 


e. Deep- 


THE COMPLETE LINE 


HANDI-CART — Leader 


i low-price field. 
ad san Cart available. 


HAND 
a Carries up to 


ibs. safely and 
peony Other models. 


AILABLE THROUGH LEADING DISTRIBUTORS 


MANUFACTURING 


Oldest And Largest 


: 3 COMPANY 
Wheelbarrow Maker in America 


Jackson Harrisburg, Pa. 
Want more facts? Circle 191, p. 273 
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we 


Ooo 
the bill... 


happily 


If you’re going to have an unconditional guarantee .. . have one 
with teeth in it. 


Of course, at COLORITE our returns are the lowest in the business. 
This is important to anyone who sells Colorite hose. You know 
when Colorite goes out, it isn’t coming back. 


COLORITE’S exemplary behavior isn't just luck. We make our hose 
more carefully than anyone else. We’re downright generous with 
the poundage of vinyl that goes into the product. You won't find 
comparable quality and sturdiness in any other hose. 

it all adds up to one thing: We produce a quality hose with a 
record for pleasing your customers. This means we can give a 
big unconditional guarantee. 


CoLonR ttre 


PLASTICS OF NEW JERSEY, INC. 


America’s Most Complete Line of Garden Hose 
50 CALIFORNIA AVENUE @ PATERSON 3, N. J. 


Want more facts? Circle 192, p. 273 
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qu 


STEEL CHEST 4° 
BOOTH 415 


NATIONAL 


a HARDWARE SHOW 


% McCormick Place, Chicago © 


i .. ~ 16" § 
mK Sg 


Att P ue Se See N'Y: 
for yourself 
ro the UNION 
label attracts 
more customers 
. sells more 
customers... than 
any other line. 


SEE YOU IN 
Nahe 


Ng pack 


JOBBERS! DEALERS! 
Write for Catalog 
and Prices. 


ae (\ 


STEEL CHEST CORP. 


LEROY, NEW YORK 





—s 











Tita 
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Hardware Show Exhibitors 





Booth No. 


Illinois Shade Cloth Co.. 
fescpeence Heights, II]. 


. 089 


.701 


| Rockford, III. 


Be sure to visit 


HARDWARE AGE 


Be sure to visit HARDWARE 
AGE booth No. 399 at the 
National Hardware Show. 
Meet your friends there, 
leave messages for them, use 
the telephone. HARDWARE AGE 
staff members will be there to 
help you. 


Imperial International Co. .. .406 


Toronto, Ont. 


| Imperiai Knife Assoc. 


SA erry 380, 381, 382 


| New York 19, N. Y. 


_ Independent Lock Co. .. 


.259, 260 


| Fitchburg, Mass. 


'Indestro Mfg. Corp 





| Chicago 39, Il. 


RE og os a hie ee 512 


Bristol, Conn. 


International Oil Burner Co.. .537 


| St. Louis 10, Mo. 


| International Overseas 


OE ee ea Fae 1040 


| New York, N. Y. 


_ Iona Mfg. Co 


996, 997, 998 
Manchester, Conn. 


_Irolite Finishing Co 


_Ironees Co. 





New York 13, N. Y. 


Sia alge danas: pee ee 82 
Philadelphia 34, Pa. 


Irving-Cloud Publishing 
Co. 
Chicago 46, II]. 


Booth No. 


J 


pe gg as Dee 2 
West Hartford 10, Conn. 


Jacobsen Products 
Pittsburgh 34, Pa. 


A. G. Jacobus’ Soms.......... 2 
Verona, N. J. 


Jamick Mfg. Corp 
Brooklyn 17, N. Y. 


Jasco Aluminum Products ... 
New Hyde Park, N. Y. 


PE S.C . Mataea dene 
Melrose Park, III. 


Jiffy Enterprises 
Philadelphia 7, Pa. 


Pr PG MIMS so 5.0 ck 0.e ae we 1010A 
Newark 2, N. J. 


Johns-Manville Corp. ....675, 676 
New York 16, N. Y. 


Johnson Service Co., 
Compressor Div. ...........389 
Milwaukee 1, Wis. 


Jordan Industries 
Miami 47, Fla. 


Justrite Mfg. Co 
Chicago 14, Il. 





HARDWARE HUMOR | 
BreWild DIB E ee 
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"Smith, you're here to sell appli- 
onces’ 


HARDWARE SHOW SECTION 





Camp Chemical Announces: 


CARLTON FREDERICKS, Ph.D. 


NOTED RADIO PERSONALITY 
HEARD ON 50 STATIONS 
COAST TO COAST ON 
“LIVING SHOULD BE FUN” 


PRE-SELLS THE CAMP LINE 
FOR YOU! 


Put extra profits in your pocket with the 


BIGGEST CAMPAIGN IN OUR HISTORY! 


NATIONAL NATIONAL NATIONAL TRADE 
NEWSPAPER RADIO MAGAZINES PUBLICATIONS 
CAMPAIGN CAMPAIGN 


Come into Camp Chemical booth #379, Chicago National Hardware Show. See the complete line ... exciting 


new products offered for the first time! Special show deals! FREE ATTRACTIVE DISPLAY RACK with every order 
of $100 or more! From America’s leading manufacturer of sewage chemicals. 


CAMP CESSPOOL AND 
SEPTIC TANK CLEANER REVIVIT ROOTAWAY SEWER CLEANER 


CAMs elinimates need of expen- That “ounce of preven- ) Disintegrates fibrous, clog- 
sive, unhealthy pumping tion”’ that’s even better ging tree roots quickly 
Cesspool and digging up of cess- | than a “pound of cure”’ and efficiently. Does not 
- pools, septic tanks, seep- Revives and feeds bacteria een ss affect plumbing, orange- 
CLEANER age pools, etc. No . by supplying enzymes WER CLEANEAs burg pipe, etc. Plumbers 
ea shutdown either. Dissolves : which feed and rejuvenate (= and professional Rooters 
everything from grease them. Quickly breaks Es =i use Rootaway when other 
to sludges. Results in 12 down and liquefies ee methods fail. 

to 36 hours, Rees greases, fats, etc. ~canie ‘ 








DIGEST CAMP CESSPOOL AND 


SEPTIC TANK CONDITIONER INSTANT DRAIN PIPE CLEANER 
WITH ENZYMES 


This new scientific dis- - 

covery digests fats, sludge | | ) 
and grease. DIGEST Sew- Starts septic action .. . aie # goes to work instantly, 
age Grease and Waste stimulates bacterial growth ye mele the ultimate in drain sol- 


Solvent eliminates odors. CEsseot . . . €liminates odors. ; STANT a Contains no sete 
is harmless to digestive » Meme ane Creates medium in which , lye whatsoever! Works 
bacteria. For septic tanks ee: bacteria thrive and grow when others fail. Money- 
and cesspools receiving by the millions — as- back guarantee. 

kitchen greases. Excellent sures ee my operation of 
for use in grease traps. . septic tanks and cesspools. 














Other Camp products in the sewage line include CLOG-AWAY ENZYME DRAIN CLEANER, INSTANT TOILET BOWL 
CLEANER, CAMP DRAINFIELD CLEANER, SANICAMP SEWAGE DEODORANT, DRAINFIELD LIFE, SEEPAWAY, 
CAMP PRIVY CLEANER, GTC ENZYMES, GREASE-NO-MORE, SURE, etc. The most complete sewage line in world. 
No one miracle product to solve all problems, but a proven product for each specific problem. 


WE WORK HAND IN HAND WITH OUR DEALERS: Free for the asking: Cooperative advertising, Circulars, Signs, 
Newspaper Mats, Display Stands. 


OF -\ \') | aan OF | 1) 1 OF) Me Ol © aa] [on 


“Sanitation For The Nation” Largest Manufacturers Of Sewage Chemicals In The World 


, 2nd Ave. and 13th St. Brooklyn 15, N. Y. 


Export Division, 152 W. 42nd St., N. Y. 36, N. Y., Cable address: Campchemi BY Canadian Factory & Office 


ay 
- 


Warehouses: New York: Chicago: Los Angeles: San Francisco; Portland, Ore 


Want more facts? Circle 194, p. 273 
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Hardware Show Exhibitors 





Booth No. 


K 


Kap Pak Products........... 756 
Chicago, Il. 


Karts Unlimited 
Alexandria, Va. 


817, 818 


Kason Display 
Hardware 
Brooklyn 11, N. Y. 


665, 666, 667 


W. Kay Co 
New York 10, N. Y. 


Kaycrest Products 
Cleveland 13, Ohio 
Salt Lake City, Utah 


R. O. Kent Corp 
New York 1, N. Y. 


Kent Plastics 
Hoboken, N. J. 


Kerr Chemicals 
Des Plaines, Ill. 


Booth No. 


Kerr Wire Products Co...131, 132 
Chicago 51, Ill. 


Kester Solder Co 
Chicago 39, III. 


Keystone Brass & Rubber 
Sy <a0s se ete ewes rae 9 
Hatboro, Pa. 


Kidde Mfg. 
Bloomfield, N. J. 


Walter Kidde & Co 
Belleville, N. J. 


King Cotton Cordage (John 
H. Graham & Co.)......... 635 
New York 8, N. Y. 


Kingsley Mfg. Co 
Detroit 39, Mich. 


ee A ss ens vow de 0h 473, 474 
Ferndale 20, Mich. 


Knape & Vogt Mfg. Co 
Grand Rapids 4, Mich. 


Knapp-Monarch Co. ..... 323, 324 
St. Louis 16, Mo. 


PN SM ricci a cek ceedee 1049 
Dayton 1, Ohio 


Booth No. 


Kord Mfg. Co 914, 915 


Bronx 70, N. Y. 


Englewood, N. J. 


Krako Products 
Compton, Calif. 


Victor J. Krieg 
Mamaroneck, N. Y. 


Kursh Products 
Cleveland 9, Ohio 


Kusic Haines Mfg. Co 
Weirton, W. Va. 


L 


Landers Frary & Clark. . .269, 270 
New Britain, Conn. 


Laitner Brush Co 
Detroit 26, Mich. 
(Continued on page 135) 
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- YTS? 


a 


a 


BLADE: 19”; ENGINE: 4 cycle 2'2 H.P. Briggs & Stratton; “Easy 
Spin’ rewind starter; CONTROL: Choke-A-Matic on handle; 
HOUSING: 16-gauge steel, 20” deck, staggered wheels; BAFFLE: 
reduces clogging, creates suction for even cutting; HANDLE: 
Chrome; Stor-Mower locks upright in storage; Hi-Lo adjustment 
(2 positions, 5” differential); WHEELS: 7” diameter, diamond 
tread, easy height adjustment, oil impregnated sintered iron 
bearings; TRIMMING EDGE: '2”; COLOR; Deluxe red finish; 

NET WEIGHT: 45 |bs.; SHIPPING WEIGHT: 51 Ibs. 


Suggested retail price $59.95 





Sold through Wholesalers on a selective basis 





Model A2ZOA 
20” ROTARY 


THE FINEST 
MOWERS ano 
TILLERS is 


HISTORY 


20” ROTARY 
Model A20OA 


19” Cutting Blade 

4 Cycle, 2% H.P. 
Briggs & Stratton 
Engine 

“Easy-Spin” Rewind 
Starter 

Choke-A-Matic 
Control 


24" ROTARY RIDER 
Model ARR-24A 
24” Cutting Blade 


4.5 H.P. Clint-Alloy 
Clinton Engine 


4 Speeds Forward, 
1 Reverse 

independent Blade 
Clutch 


Floating Skirt for 
Extra Protection 


Automotive Styling 


Quick Blade 
Adjustment 


LOOK WHAT 


4q 20" ROTARY (ibe 
Model B20A 


19” Cutting Blade 

4 Cycle, 2% H.P. 
Briggs & Stratton 
Engine 

“Easy-Spin” Wind-A- 
Matic Starter 

™. Quick-A-Matic Wheel 
—_ Adjustment 


18” REEL P 
Model RL18 


18” Cutting Blade 
4 Cycle, 2 H.P. 
Briggs & Stratton 
Engine 
“Easy-Spin” Rewind 
Starter 
Diamond Roller 
Chain-Sprocket Drive 
Positive Action 
Trouble-free Clutch 
Stor-Mower Handle 
locks upright 


Front wheel 
extender with 


all rotary 
models 


q422" ROTARY 
Model A22A 


21” Cutting Blade 

4 Cycle, 3 H.P. 
Briggs & Stratton 
Engine 

“Easy-Spin” Rewind 
Starter 


21” REEL P 
Model RL21 


21” Cutting Blade 

4 Cycle, 2 H.P. 
Briggs & Stratton 
Engine 

“Easy-Spin” Rewind 
Starter 

Diamond Roller 
Chain-Sprocket 
Drive 

Positive Action 
Trouble-Free Clutch 

Stor-Mower Handle 
Locks Upright 





BUYS/ 


THE FINEST LINE IN 
ATLAS-AIRE HISTORY 


THE 1962 LINE HAS TO OFFER! 


Greater 


horsepower 


in most 


models 


ma 


\ 
\ 


_ 
~ 


—_ 


“Easy-Spin” 
Starter... 
starts with 
half the effort 


422” ROTARY 


Model B22 

21” Cutting Blade 

4 Cycle, 3 H.P. 
Briggs & Stratton 
Engine 

“Easy Spin” Wind-A- 
Matic Starter 

Quick-A-Matic Height 
Adjustment 


HEAVY DUTY 
TILLER P 
Model A17 

17%” Tilling Width 
4 Cycle, 3 H.P. 


Stor-Mower 
handle that 
locks upright 


22” SELF- 
PROPELLED 
qROTARY 
Model SP22A 
\ 21” Cutting Blade 
\\ 4 Cycle, 3 H.P. 


Briggs & Stratton 
Engine 


Ss 


las 

lal “Easy Spin” Wind-A- 
Matic Starter 

Quick-A-Matic Height 
Adjustment 


HEAVY DUTY 


TILLER P 
Model A24 
242” Tilling Width 
Bolo Tines 


Approved 
safety 
features 


1 Year 
Warranty on 
mower and 
engine 


LAWN 
EDGER 
TRIMMER P 


Model A10O 


Change from Edger 
to Trimmer in 
Seconds 
4 Cycle, 2 H.P. 
Briggs & Stratton 
Engine / 
High-Quality Carbon- // 
Steel Blade 
Adjustable Curb 
Wheel 


a7 
t 
iE 


Briggs & Stratton 
Engine 


4 Cycle, 3 H.P. 
Briggs & Stratton 
Engine 

“Easy Spin” Starter 

Retract-A-Matic 
Wheels 

Furrowing Tool 
Available 

(Available with 


' Reverse Control, 
. Model A24R) 


“Easy-Spin” Rewind 
Starter 
Furrowing Tool 
Available 


Tine Kit Available to 
give 24” 
Tilling Width 


Oe i a ae ee — Se, ae — 





POWER MOWERS 
YOU MOVE WITH 
PRIDE... AND PROFIT 


There’s more to show . . . more value to talk about 

. more volume to be done at full margin with 
Atlas-Aire in 1962. “The Finest Atlas-Aire Mowers 
ever built’ —it shows in the rugged character of 
these fine-looking models . . . in the advanced fea- 
tures that add customer appeal. Yet, with it all, the 
price is still down there where it is easy to do volume 
business. 


WHY SHOULD YOU 
ADD ATLAS-AIRE? 


it’s the line you handle without getting in a profit 
squeeze. We want our jobbers and dealers to enjoy 
full margin. Our manufacturing and pricing policy is 
set up to help them get it. Materials and production 
costs are watched carefully so products can be 
marketed at prices that keep Atlas-Aire competitive 
without jobbers and dealers having to sacrifice justi- 


fied margins. 


Jobbers and dealers find the Atlas-Aire policy reduces 
distress merchandising . . . keeps volume moving 
against prices that may be pushing others into the 
narrow margin brackets to get action. 


The basis on which Atlas selects its wholesalers 
puts each in a stronger position to encourage price 
maintenance. 


lf you haven’t handled Atlas-Aire, you may not 
know how much this policy really means. Now cer- 
tainly is a good time to find out .. . the year when 
we're presenting the finest line of mowers in our 
entire 35 years. 





Sales-Aids 


PRICE TAGS 


Se a —— 


NEWSPAPER MATS 


Set eee 


ction a ae a a TE POA ANTI i PA NR ne 


gy 1 GLOSSIES 


WALI, 
BANNER 


Large (38"-x 24"), Colorfy 


pLuU= 
BELLAIRE 


DESIGNED FOR PRICE-FREE PROMOTIONAL FIREWORKS! 
Four models, including a giant 25 inch rotary, and attrac- 
tive color combination. Price to beat the market with 
Bellaire .. . the line that gives you lots of room to pro- 


mote... ata profit... but you price it as you please 
for fast turnover on your sales floor. 


ATLAS TOOL & MANUFACTURING CO. 
FOUNDED IN 1926 


5147 NATURAL BRIDGE BLVD. e« ST. LOUIS 15, MO. 


ALM 962 





Hardware Show Exhibitors 





Booth No. 


Lasko Metal Products 
140, 141, 142 
West Chester, Pa. 


Lavelle Rubber Co 
Chicago 22, IIl. 


Lawrence Products Corp...... 
Brooklyn 7, N. Y. 


W. W. Lawrence & Co........ 
Pittsburgh 19, Pa. 


Lee Rubber & Tire Corp 
Conshohocken, Pa. 


Lenk Mfg. Co 
Franklin, Ky. 


Stuart M. Lerner............. 
New York 1, N. Y. 


Liberty Hardware Mfg. Corp.. 
Long Island City 1, N. Y. 


Liberty Industries ........... 
Brooklyn 5, N. Y. 

Liberty Steel Chest Corp 401 
Rochester 5, N. Y. 


733 
Freeport, N. Y. 


Life-Like Products. . .916, 917, 918 
Baltimore 11, Md. 


Life Sewing Machine Corp... .814 
New York 57, N. Y. 


Lifetime Cutlery Corp........ 
Brooklyn 37, N. Y. 


Lincoln Mfg. Co 
Westminster, Md. 


Lincoln Metal Products Co... 
Brooklyn 32, N. Y. 


Lineators 
Jackson, Tenn. 


Lino Paste Co 
Chicago, Ill. 


Lith-O-Ware Products 
Chicago 14, Ill. 


..612, 613 


HARDWARE SHOW SECTION 


Booth No. 


Littlestown Hardware & 
I Gas és owe ondaeoees 249 
Newark, N. J. 


Living Aluminum 
Farmingdale, N. Y. 


Lockwood Hardware Mfg. 
Beh: <3 3 oa dees ébeae ces cae 
Fitchburg, Mass. 


Loma Industries 
Fort Worth 10, Texas 


eS ee, =| hl 
New York 1, N. Y. 


DMRS oc vice antes 776, 
Omaha, Neb. 


Lufkin Rule Co 
Saginaw, Mich. 


seemomae Ms Gs is Sco cic caves 7 
Pasadena 9, Calif. 


M 


McGraw-Edison Co. 
340, 341, 342, 343 
Boonville, Mo. 


How fo use information 
in advertisements 
in this section 


of HARDWARE AGE 


You can use these exhibi- 
tors’ advertisements to make 
your show visit more profit- 
able. 

Read these advertisements 
for a pre-show tour of the 
Hardware Show. Note the 
products featured. You will 
see products that you will 
want to sell in your store. 

Plan your tour of the show 
to visit the booths of these 
exhibitors. 

If you cannot attend the 
show, use these advertise- 
ments for your at-home tour 
of the exhibit hall. Products 
featured will give you a gen- 
eral view of what is ahead in 
most hardware lines. 


SEE MOORE’S NEW LINES 
BOOTH 769 
NATIONAL HARDWARE SHOW 


‘'MO@RE 1 
__ PICTURE HANGING Ser 


” ag 2 


MOORE No. 31 


PICTURE HANGING SET 


Contains 6 feet of braided 
picture wire; 4 screw eyes; 2 
No. 25 Moore 20 Ib.-capacity 
picture hangers and nails. Blister 


packed—12 cards to the carton. | 


ek Yee - oe 


MAL LESS PICTURE HANGER 


New! 
MOORE 2 in | 


Weriocking Madt-iec; 
Piet hanes 


MOORE No. 10C | 
NAIL-LESS ; 
PICTURE HANGER y 


Hangs articles up to 10 Ibs. in 
weight on walls where the use of 
nails is undesirable or not per- 
mitted. Interlocking feature elimi- 
nates need for separate picture 
mounts and hangers. Blister 


packed—6 hangers per card; 
12 cards to the carton. i 
MB Sh ae 


MOORE PICTURE HANGERS 


Famous for over half a century as 
“The Hanger with the Twist.” 5 sizes 
to support 10-100 Ibs. 


MOORE PUSH-PINS 


Known the world over as “The 
Pin with the Handle.” Unbreak- 
able, plastic heads in 5 colors 
and clear. Also aluminum heads. 


MOORE PUSH-PIN CO. 


SINCE 1900 
113-25 Berkley St. Phila. 44, Pa. 


Want more facts? Circle 196, p. 273 
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Hardware Show Exhibitors Booth No. 





Magla Products 614, 615 


Booth No. Newark 2, N. J. 
Macklanburg-Duncan 
Ek Satadeceee nuns 647, 648, 649 


Magna American Corp 
Oklahoma City 1, Okla. 


Cincinnati, Ohio 


Magic Hostess Corp.......... 453 


Kansas City 29, Mo. .941, 942, 943 


Magnolia Products . 
Columbus, Miss. 


Magic Iron Cement Co. 
536, 2 of 535 
Cleveland 28, Ohio 


Mallory Battery Co 
North Tarrytown, N. Y. 





~INDESTRO offers this beautiful metal 3 
COMBINATION PERF BOARD and: 
COUNTER MERCHANDISER 


FREE 


with each order for these five 
i fast-selling Indestro Socket Sets 


Here’s an all metal display with real 
concentrated selling power—only 24” 
wide by 30” high—so designed that it 
can be used on perf board—or set up 
Bagee in seconds as a counter display. 
we FEATURES 
¢ Permanent Gift Reminder Message 
Pilferage and Dust Proof Plastic Covers 
on Each Set 
Sets Angled to Provide Complete Visibility 
Sets Numbered on Panel to Speed 
Re-Stocking 
Pricing Cards in Each Set 
“Quality Story” on Interior Label 
Makes Each Set a Silent Salesman 
Special Bottom Hanger for Promotion Sets 


SETS UP IN SECONDS! 


GOOD TOOLS Gy 


PLUS FREE ADVERTISING KIT 


With each display No. 5213 you are furnished a complete 
advertising selling kit including Gift Cards, Banners, Win- 
dow Streamers and Brochures. Write for Catalog Sheet 
giving prices and full description of each set. 


Be sure to ask about the Indestro "Golden Leader" Pro- 
gram 


at Booth 183 
National Hardware Show 


Oct. 2-6, McCormick Place, Chicago. 


INDESTRO. 


ey alge sda ROREVRATION 


19 N. Kildar f r . ( 10 » |] 


Want more facts? Circle 197, p. 273 
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Booth No. 


Manhattan Brush Co 
New York 11, N. Y. 


Manning-Bowman Div., Mc- 
Graw-Edison Co. 
340, 341, 342, 343 


Boonville, Mo. 


Mardigian Corp., Buckeye 
DRT Aes eau eae & aoe’ 530 
Wooster, Ohio 


Mark Mfg. Co 
Owosso, Mich. 


Market Forge Co 
Everett 49, Mass. 


Marprox Products 
Oshkosh, Wis. 


Marshall Metal Products 
New York 3, N. Y. 


Hotel accommodations 


The National Hardware 
Show management has made 
arrangements with the con- 
vention bureau to handle ho- 
tel reservations. If you want 
the Show management to ar- 
range your hotel accommoda- 
tions write to National Hard- 
ware Show, 331 Madison 
Ave., New York 17, N. Y., for 
a hotel reservation applica- 
tion blank. 


Marson Corp. .........- 1014, 1015 
Revere 51, Mass. 


Martin Plastics 
Newark, N. J. 


Marvel Lamp Co 
Hoboken, N. J. 


Masco Products 
Chicago 9, Ill. 


Masonite Corp. ......... 658, 659 
Chicago 2, Ill. 


Master Mfg. Co 
Cleveland 5, Ohio 


Master Products Mfg. 
Co. 193, 194 
Los Angeles 23, Calif. 


HARDWARE SHOW SECTION 





Four New Value-Packed Kits From 


iATE 


Designed for F arfo mance ol FiaverPlaadt for Price Appeal and Profit 


Ls 


These outstanding kits from SHOPMATE offer a 
complete array of the most desired electric drills 
and accessory items to meet every purse and 
purpose! Follow the arrows to the most eye- 
catching kit line in power tools. 


nat 
omat™ ae vat PA 
p} { 
" -_packeY 
Horn | t PC Ne r-pa 
‘ 


n dru, 
| , ae | 
detl 


1B a 
er wit 
neat ase oC 


carryi 1B 


der & 


move qnne 


IS 


A A A A A A 


7 @ _____ AIL ORDER COUPON NOW! © 
Portable Electric Tools, Inc. a °°" oot onc 


DEALER PRICE 


1200 East State Street, Geneva, Illinois & Shopmate Kit Model KU-147. $20.00 _ Shopmate Kit Model K740C-82 $13.33 

in Canada: Portable Electric Tools, Ltd. Shopmate Kit Model K748CM-8 16.66 _— Shopmate Kit Model K740C-83 11.33 3 
452 Birchmount Road 
Scarborough 13, Ontario 7 NAME... secseesemenenneeeenee-F IRM NAME 


“Tools with the torque Samet Tite. Ce en 


PREFERRED DISTRIBUTOR 


wry: ty ry TTREEEL LL 
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Hardware Show Exhibitors 


P Wh A BAGGED Booth No. 


Mastercraft Medical & 
Industrial Cerp. .........:: 760 
Jamaica 35, N. Y. 








Mayes Brothers Tool Mfg. 
Co. 
Johnson City, Tenn. 


Mechanix Illustrated 
New York 36, N. Y. 


Melard Mfg. Corp 
New York 67, N. Y. 


Metalart Co., Div. of Cole 
a ee 595 
Cleveland, Ohio 


Metalcraft Mfg. Corp.....323, 324 
St. Louis 16, Mo. 


Metal Ware Corp 96, 457 
Two Rivers, Wis. 


Metropolitan Vacuum Cleaner 
Co. 
New York 57, N. Y. 


Fred Meyer of California .121, 
San Francisco 10, Calif. 


The new small, high tensile malleable iron B&C Craft “C” 
Clamps with red enameled frame and nickel plated screw | Mevercord Co. .......... 953 
and crosspin. are factory packed in ‘poly’ bags with a Chicago 44 Till as 
header label to fit pegboard or bar type racks . . . designed | Sas 

for impulse buying. Bagged to protect against damage or | (Continued on page 141) 
pilferage; ideal for 1001 uses in the home, farm and shop. 

They're American Made by American craftsmen. 


Rack Jobbers and Self Service Outlets: Don’t miss “C” HARDWARE HUMOR 





clamp sales and profits. Stock B&C, the clamp line with a 
performance reputation since 1925. = 


Inquire Now, about the complete B&C line of hand tools. 
Ask your jobber for details or write. 
SPECIFICATIONS AND 
Also available without bags. SUGGESTED SELLING PRICES 
painted or natural finish. (painted, plated and bagged) 
ITEM SIZE PRICE 





a 
- 














(  MEETUSATTHE 


WATIOMAL {ceo | M1” Clamp 22¢ ea. 

ARD . Rad: Aaa 29¢ ea. 
H WARE AT ae ae 45¢ ea. 
sone 


132%2 2%.” Deep Throat 49¢ ea. 

















BOOTH #333 113 3” 58¢ ea. 


\ CHICAGO Es 406” si ? 1.10 ea. 





























Hi} 
alt 


tela 1.41) | @ aS OU MLO), BV tema) 


| See 
33 POLAND STREET « BRIDGEPORT, CONNECTICUT 
| 
| 


“With each purchase we give you a 
record of ‘Music to dig by’. . .” 
Want more facts? Circle 199, p. 273 
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L$ yles-8 --% MD «og 


FASTER ey ="... Mone PROFIT 


1—LP-99 Multi-Torch chest with com- 
plete torch, 1 H.D. burner tip, 
1 flame spreader, | soldering 
tip, 1 spark lighter. 

2—LP-555 Standard Torches with 
pencil point burners @ $4.65. 


6—LP-175 interchangeable, dispos- 
able propane fuel tanks. 


5—""How to Use” booklets. FREE 





1—Repair parts kit for propane 
torches. FREE 


1—Wire display rack to be regis- 
tered in your store name. FREE 


$23.93 44.69 





The new LP-1635 can be hung on pegboard, or is self- 

supporting for use on counters or shelves. Total unit weighs 

only 25 Ibs. fully loaded. 

When you receive this new Turner display merchandiser, you 

register it with your name at the factory. This will entitle 5 FREE “HOW TO USE” BOOKLETS 

you to regular free merchandising material (replaceable rack You get five of these attractive 4-color booklets on How 
banners, window banners, streamers, literature) and other torch. Additional copies ore available of 10¢ each 
special offers made only to registered dealers. each, or use them as a premium with each 

This stock plus display and sales material is designed to help 

you turn over your Turner stock fast and give you greater 

profit. You have nothing more to buy. Just get your display 

merchandiser and we do the rest to help you to greater 

turnover profits. 








NATIONAL ADVERTISING CLIP THIS COUPON AND MAIL IT TODAY 

Turner National Advertising reaches the big ‘'Do-it 

yourself market thot ante § billions on home tools every TURNER Corp., Sycamore, Ill. 

year. We're telling him to see you, his Hardwore Dealer, 

for Turner Torches. Gentlemen: | want to increase my turnover of Turner Torches and Kits. 


=x 
on 


FREE WINDOW BANNERS C7 Have my jobber salesman call. 


and Literature for Turner Dealers [_] ship one LP-1635 Display Merchandiser and bill through my jobber. 








a eel wg al — o@ 


7 
Corporation ty jobber te 
SYCAMORE, ILLINOIS 
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There is a coupon inside each WATERLOO BOX. It offers to the 
owner a personalized, richly-engraved name plate . . . specially 
made to fit his WATERLOO BOX. 

This is another quality feature of the WATERLOO line. 


And quality is the reason why WATERLOO makes more tool and 
tackle boxes than anybody else in the world. 





WATERLOO VALVE SPRING COMPRESSOR CO. @ wWarERLOO, IOWA 


Want more facts? Circle 201, p. 273 
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Hardware Show Exhibitors 





Booth No. 


Mid-Ohio Metal Products.638, 639 
Columbus 11, Ohio 


Millers Falls Co......... 228, 229 
Greenfield, Mass. 


PE CO tccangeepeues 621 
New York 12, N. Y. 


Milwaukee Tool & Equip. Co.. 
Milwaukee 46, Wis. 


Minit Mfg. Co 
Brooklyn 32, N. Y. 


Model Box Co 
Yorkville, Ill. 


Modern Sewing Machine Co.. . 1001 
Brooklyn, N. Y. 


Be MN 4. cs avec t kas ans 277 
Reading, Pa. 


Monroe Fabricators 
Chicago 16, II]. 


682, 683 


Your headquarters 
at the show 


Make the HARDWARE AGE 
Booth No. 399 your head- 
quarters during the _ show. 
When you want to meet peo- 
ple, make a date to meet them 
at the HARDWARE AGE booth. 
We will take messages and 
there will be plenty of chairs. 
There will also be a telephone 
for your convenience. So 
come in and make yourself 
at home; check the HARD- 
WARE AGE Message Board if 
you expect messages while 
at the show. 


Moore Push-Pin Co. ......... 769 
Philadelphia, Pa. 


Morgan Sign Machine Co.....700 
Chicago 40, Ill. 


J. W. Mortell Co 
Kankakee, III. 


Booth No. 


EIS 0 6's d6.0 ep 4cbeaunt 115 
Towson 4, Md. 


Mystik Adhesive Products... .191 
Chicago 39, Ill. 


N 


Nappe-Smith Mfg. Co 
Farmingdale, N. J. 


Booth No. 


Nassau Mfg. Co 
Brooklyn, N. Y. 


National Aluminum Products 
sy tg ate ita a ed Wa ear 795, 796 
Pittsburgh 12, Pa. 


National Brush Co.......526, 527 
Aurora, Ill. 


National Cash Register Co... . .371 
Dayton 9, Ohio 
































‘NEW FROM DISSTON... 





D-100 HANDSAW 


for customers who want the world’s finest 


We sincerely believe the new D-100 to be the “world’s finest handsaw.”’ 
Prime, solid walnut handgrip combines comfort with beauty, matched 
with the permanence and structural strength of aluminum diecasting. Su- 
perbly balanced for easy, effortless work. The 26’’ bladg is Disston’s finest 
special steel exclusively formulated for the D-100 handsaw. Available in 8 
& 10 points. All of Disston’s 121 years of craftsmanship and know-how are 


built into the D-100 to give it quality unmatched by any other saw. Dis- 
| tinguish your handsaw line with the new Disston D-100. Retails at $13.95. 


SEE IT! TRY IT! BOOTH #165 AT THE HARDWARE SHOW, 
October 2-6, McCormick Place, Chicago 


PORTE 


| 


DISSTON DIVISION 
H. K. PORTER COMPANY, INC. 
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A Profitable Combination 
~ |... The Year Round! 


RIBS 535 


Pipe Threading Machine for 
your Pipe Service Department! 


There’s nothing seasonal about plumbing, whether 
it’s repairs or the need for additional facilities. Alert 
dealers find that their Rtteaip Pipe Machines are 
busy making profits all year. They make money at 
custom threading. Spare time and scrap pipe become 
nipples sold at a profit. An active pipe service 
department builds store traffic and tie-in sales of 
big ticket items, pipe tools and fittings. Most dealers 
get their machine investment back in less than a 
year. Profits from then on are pure gravy. 


A Plumbing Department Display 


Featuring Pre-Sold 
Eri C241 Pipe Tools! 


Your customers are pre-sold on Rit@eatp hand pipe 
tools by advertisements appearing in Popular 
Mechanics, Farm Journal and Hoard’s Dairyman 
every month. Let your display remind them of their 
need. Outstanding Rifai quality will do the rest. 


Threads 2”’ to 2”’ pipe with just 

1 Universal Quick-Opening Die 
Head and 12 sets of Dies. Full range %2”’ to 2’ pipe; 
W%4"’ to 2”” bolt dies and stands available. 


‘i, Call your Wholesaler today. For your con- 
> venience, he maintains a complete stock of 
4 > : } RIGAID Work-Saver Pipe Tools and parts! 


Want more facts ircle 203, p. 273 
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Hardware Show Exhibitors 





Booth No. 


National Flaxseed Processors .984 
Buffalo 5, N. Y. 


National Tool & Machine Co. . 1036 
St. Loius 3, Mo. 


James Neill & Co 
Lakeland, Fla. 


Nelson Industries 
Pittsburgh 19, Pa. 


. .498, 499, 500 


Nesco Industries 
St. Louis 16, Mo. 


323, 324 


How to get into 
the Hardware Show 


You can register in ad- 
vance for the National Hard- 
ware Show and have your 
badge of admission when you 
leave for New York. The 
badge is all you need to be 
admitted to the Show. To get 
your badge in advance fill in 
the coupon with the National 
Hardware Show  advertise- 
ment in this issue of HARD- 
WARE AGE and send it to Na- 
tional Hardware Show, 331 
Madison Ave., New York 17, 
N. Y. 


Nevco Wood Products 
ee ae ee 113, 114, 114-A 
Yonkers, N. Y. 


New England Carbide Tool Co. .248 
Medford 55, Mass. 


New Hermes Engraving 
Re 661 
New York 11, N. Y. 


New York Bronze Powder Co..7 
New York, N. Y. 


New York Wire Cloth Co......; 
York, Pa. 


Nicholson File Co 
Providence 1, R. I. 


Booth No. 


Noma Lites 
New York 11, N. Y. 


North American Press........ 655 
Milwaukee 1, Wis. 


North American-Viking Drill 
Cr wena 66d ce secaeewn 626 
St. Paul 1, Minn. 


Booth No. 


Northern Electronics 
Minneapolis 20, Minn. 


Notion Accessories Mfrs., 
Mohawk Textile Mills Div . .709 
New York 1, N. Y. 


Nu-Color Corp. of 
America 
Los Angeles 6, Calif 











NEW FROM DISSTON... 


LC-1 FOLDING 
GARDEN CART 


packed with features that sell on sight 


It’s customer catching! This all new utility garden cart, the latest addition 


| to Disston’s line of garden equipment. Folds compactly for easy storage, 
_ can be hung on garage or basement wall, or placed in trunk of car for shop- 
| ping trips, picnics, etc. When assembled, Disston’s new garden cart has a 
full 3% cubic feet capacity for handling big loads of leaves, grass, and 
_ twigs. The 18’’ by 28” hopper is made of heavy gauge, forest green canvas 


re-inforced at the seams for long wear. Overall weight is a light 12% Ibs. 


tails at $10.95. 


_Complete your garden department with Disston’s new folding cart. Re- 


SEE IT! TRY IT! BOOTH #165 AT THE HARDWARE SHOW. 
October 2-6, McCormick Place, Chicago 


PORTER 


DISSTON DIVISION 
H. K. PORTER COMPANY, INC. 


Want more facts? Circle 204, p. 273 
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Push-button loading 


Rugged, heavy duty steel construction 
o 


* 
. 
* 
«= * 
+. a 
e * 
a 
* 
us 


Built-in extractor 
e 


Handle lock * @ « 


Wide, sturdy, chrome-finish base 


Open channel takes two staple 
sizes: 1/4” and 5/16” Load indicator 


Swingline *4% Staple Guns 
have more selling features 
your customers demand! 


Kosubic: More Swingline *4” Staple Guns are sold 


than all others combined! 


*With exclusive push-button loading and built-in staple extractor. Handle lock. 


a a ® 
FOR COMPLETE INFORMATION, CONTACT: Se ING. LONG ISLAND CITY 1, NEW YORK 
World’s Largest Manufacturer of Stapiers for Home and Office! 
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Hardware Show Exhibitors 





Booth No. 


Oak Ridge Atom Industries... .476 

Oak Ridge, Tenn. 

O-Cedar Div., American-Mari- 
Gee GA 3 Se wd 418, 419, 420, 421 

Chicago 9, Ill. 


a ee 631 
Willoughby, Ohio 


O’Malley Valve Co...........388 
Chicago 28, III. 


Osrow Products Co..764, 765, 766 
Glen Cove, N. Y. 


Ox Fibre Brush Co 
Frederick, Md. 


Oxwall Tool Co..483, 484, 485, 486 
New York 16, N. Y. 


P 


i. .*) Cs a 
Milwaukee, Ore. 


Padco Mfg. Co 
New Brunswick, N. J. 





HARDWARE HUMOR 


Booth No. 


Palmer Bros. 
Harmonburg, Pa. 


Palmer Tool & Forging Co... ..273 
Meadville, Pa. 


Panef Mfg. Co 
Milwaukee 12, Wis. 


Parker Metal Goods Co.. .369, 370 
Worcester, Mass. 


Booth No. 


Pask Mfg. Co 
Haverstraw, N. Y. 


Patent Novelty Co. ..........509 
Fulton, Ill. 


Patio Preducts ..............a0) 
Newark, N. J. 


Peerless Chain Co........... 1008 
Winona, Minn. 











NEW FROM DISSTON... 


THE D-1, 


ay 


re 


114” POWER DRILL 


| 
| Gives your customers famous Disston quality 
at a budget price 


| Now—a quality Disston 4” power drill priced for quick sales to economy- 
_ minded customers. The D-1 drill has a geared chuck and a 2200 rpm, 2.0 
| amp motor to handle all the common household jobs plus reserve power 
_ enough for occasional heavy-duty work. A built-in level helps the user 
_ start holes true, makes it easier to drill them at a right angle to the work. 
| The orange colored, shock-proof plastic handle provides storage space for 
_ extra bits, too. Combine all these features with the Disston reputation for 
_ quality tools and trouble-free performance. Stock the new Disston 4” D-1 
power drill for quick turnover, steady profits. Retails at $16.95. 


SEE IT! TRY IT! BOOTH #165 AT THE HARDWARE SHOW, 


October 2-6, McCormick Place, Chicago 








DISSTON DIVISION 
H. K. PORTER COMPANY, INC. 


Want more facts? Circle 206, p. 273 


HARDWARE SHOW HARDWARE AGE, September 21, 1961 © 145 


SECTION 





Hardware Show Exhibitors 





Penens Too] Corp. ........... 553 


hiller Park, III. 

ih. eee 

Pennant Div., Novo Industrial 
Corp. 

Chicago 28, III. 


Peerless Novelty Co 
Grand Haven, Mich. 


Pendleton Tool Industries... .. 553 
Los Angeles 54, Calif. 


Pennsylvania Saw Corp 
Newark, N. Y. 

joan < eae 578 Perfection Model Products... 
Chicago 24, Ill. 


Penn-Akron Corp. 
New York 7, N. Y. 





Booth No. 


{ivine ne a03 6 bee 6Es 153B 


.819 





KEY-ORAMA 


HOUSEHOLD KEY 
ASSORTMENT 


Stop turning away those custom- 

ers who need these extra-profit basic items. .. . Now, 

_ for the first time, an assortment of fully finiahed keys 
_ to fit these useful household items. 


. se 9 


KEEP YOUR ’ GZ 


PHILADELPHIA 32, PA 


IR KNOBS, KEY BLANKS AND BUILDERS’ HARDWARE Si 


TAYLOR LOCK COMPANY 


OF NIGHT fa. er . 
NIGHT LATCHES, PADLOCKS INCE 1922 


Want more facts? Circle 207, p. 273 
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Booth No. 


Petersen Mfg. Co 
DeWitt, Neb. 


D. J. Peterson Co 
Sheboygan, Wis. 

Pfanstiel Hardware Co.....161-A 
Pearl River, N. Y. 


ee eee 557 
East Longmeadow, Mass. 


eee BOE A. 2 ceo os cess 190 
Michigan City, Ind. 


Be sure to visit 


HARDWARE AGE 


Be sure to visit HARDWARE 
AGE booth No. 399 at the 
National Hardware Show. 
Meet your friends there, 
leave messages for them, use 
the telephone. HARDWARE AGE 
staff members will be there to 
help you. 








Pickett Products 
Alhambra, Calif. 


Pittsburgh Nipple Works..... 815 
Pittsburgh 12, Pa. 


Se nw 0.8 266 
Brooklyn 31, N. Y. 


Plumb-E-Z Mfg. Co 
Elmwood, Conn. 


Sundries Div., Plymouth 
Rubber Co. 
Canton, Mass. 


Pollard Bros. Mfg. Co 
Chicago 30, III. 


Poloron Products . .554, 555, 5: 
New Rochelle, N. Y. 


Popular Mechanics ..........212 
Chicago 11, IIl. 


Portable Electric Tools 
Geneva, II]. 


Precision Lock & Hardware 


I a ie eee cence a 130 
Brooklyn 8, N. Y. 
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*A9> Free 


for dealers who buy and use this display! 


0 


2 
© 
4 


iC 71 
FOR YOUR ELECTRIC DR 





QUAN. = 
11x Keys (%4”) 


BIX Keys (4” 
Large Pilot) 


4 
rs | No. 8600 2 113X Keys (%”) 
: 3 §AX Keys (%”") 
| ee nn — : 
6 











Package 











5X Keys (%2”) 
2X Keys (%”) 
No. 2 Keyholders 





13” 
15 1s" awwioT 
1 














HEIG 


MINIMUM INVENTORY PACKAGE TOTAL LIST VALUE $20.16 


Supreme Chucks, YOU PAY ONLY 13.44 


YOUR REGULAR PROFIT $ 6.72 
Chuck Keys, Keyholders al $4.95 
CARDED, BLISTER PACKED, WITH FREE p co be 
HARDBOARD DISPLAY FOR WALL OR 


COUNTER, ORDER PKG. NO. 8600. Return on investment (87 %) 11.67 


ANOTHER SUPREME PRODUCTS 
BIG CORPORATION , SIGN UP AT BOOTH 255 
SPECIAL 2222 S. CALUMET AVE.) NATIONAL HARDWARE SHOW—OR 
A CHICAGO 16, ILL. 
PRECISION PRODUCTS Jj 


FROM | SEE YOUR WHOLESALER TODAY 
= 


Want more facts? Circle 208, p. 273 
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GOSTS LESS 
THAN IMPORTS 


AND GUARANTEED BETTER 


. . . because they’re precision made, hardened and tempered 
throughout, under rigid atmospheric and electronic control. 
Upland engineered-automation entirely offsets low Japanese 
and European starvation wages. 

. .. assures you lowest price plus highest uniform quality, and 
full employment for American workers. 

Say “NO” to imports and “YES” to “UPLAND”. 

Make Upland your headquarters for pliers, hex keys and 
wrench sets. Call your jobber today. 


New improved 61,4” slip joint 
plier. Available also in 8” and 
10” in all grades and finishes. 
Lists from $.45 to $1.00. 
Complete line of hex keys and 
hex key sets from 7 pcs. to 18 
pes., packaged in plastic and 
pilfer-proof pouches. Lists 
from $.19 to $1.39. 
Four and five piece open end 
wrench sets; clip and skin 
packaged. Can retail as low 
as $.99. 
NEW! Metric hex key sets for 
foreign cars and machinery. 
Lists from $.75 to $3.50. Open 
stock available. 

WRITE FOR NEW CATALOG #11 








a Th 
eet, ee INDUSTRIES 


i ee 


HAE-uI 1260 








UPLAND INDUSTRIES, INC., UPLAND (Suburb of Chester) PA. 
Want more facts? Circle 209, p. 273 
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Booth No. 


Pressure-Pak 
West Palm Beach, Fla. 


Primrose Packaging Co....... 921 
Westbury, N. Y. 


Proctor-Silex Corp...102, 103, 104 
Philadelphia 20, Pa. 


Production Enterprises 

Ashippun, Wis. 

Prolon Plastics Div., Pro-phy- 
metic Brwem Ce... . cc ccees 438 


Florence, Mass. 


Puritan Cordage Mills 
Louisville 6, Ky. 


Puritron Corp. .....924, 963, 964 
New Haven, Conn. 


Pyroil Master Specialty Co.. .1051 
Savage, Minn. 


Q 


Quaker Industries 
Kenosha, Wis. 


Quaker City Metal Products 
Co. 1064, 1065, 1066 
Brooklyn 22, N. Y. 


Quality Steel Products.......272 
West Roxbury 32, Mass. 


Quickee Products 
Yonkers, N. Y. 


Quickie Mfg. Corp. ......... 439A 
Philadelphia 21, Pa. 


R 


Radio Corp. of America, 
Electron Tube Div 
Harrison, N. J. 


Southington, Conn. 
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Bait Your Line with 
SIMONDS 


SAWS and FILES 


and See the 
Action You Get! 





HU : 


4h Shhh 
Nh mi 8 
atk 


a 


® 


Laite 
> . A} 
es +4 MAM 

ete, AS 


“RED TANG” FILES 


it pays to offer them quality products 
they know — quality products you 
know will give complete satisfaction! With SIMoNnDs new 
Chrome-Plated Si-Clone Saws, the Simonds line is more 
profitable than ever for jobbers and retailers to handle 
and sell. Spring, summer, fall, winter — there’s no 
‘*‘season”’ to limit the sales of popular Simonds “Red 
Tang’’ Files, ‘Red End” Hack Saw Blades, Saw Bits and BLUE BES BMS AYO 4RED CIRCLE” S 
Shanks and Cross-Cut Saws. “‘Bait’’ your line the year SOK fed oC ye 4 ‘0° iy 
around for profitable, volume business with Smmonps! _ hy c 
MEET US ATBOOTH # ° 


NATIONAL HARDWARE 


McCormick Place we FITCHBURG, MASS. 
CHICAGO ” 


Factory Branches in Union, N. J., “moans, Shreveport, La., Los Angeles, San Francisco, Portiand, Ore. « ‘Canadien Pociorvin Sadie Que. « Simonds 
Divisions: Simonds Steel Mill, Lockport, N. Y.; Heller Tool Co., Newcomerstown, Ohio; Simonds Abrasive Co., Philadelphia, Pa. and Arvida, Que., Can. 
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Hardware Show Exhibitors 

















if 





N Booth No. 
We H. R. Radomski & Co........ 1023 
hae ¥ 


Jamaica 33, N. Y. 























Ram Associates 677, 678 
Upper Darby, Pa. 





Ram Tool Corp 
Chicago 12, Ill. 








A. L. Randall Co 
Chicago, Ill. 








a 
New Rochelle, N. Y. 





Ray-O-Vac Co., Div. of Elec- 
tric Storage Battery Co.....513 
Madison 10, Wis. 























When you need toggle 
bolts, wall anchors, ex- Red Devil Tools 397, 398 
pansion shields, or any Union, N. J. 

other attaching product 
. . - all are available 
in the Barrett line of 
“fasten ating” devices. Redi-Bolt 

Write for our free cat- East Chicago, Ind. 
alog today. 


Reed & Price Mfg. Co... .656, 657 
Worcester, Mass. 


Regent-Sheffield ............. 22: 
Whitestone 57, N. Y. 
































Rembrandt Hardware Mfg. 
RBS ES Ee ee ee 32: 
Kenilworth, N. J. 
































Remington Hardware Co 
New York 6, N. Y. 
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Gun Dae - —— " 
























































fh 


r T tT, CGH a , ; 
ndbnte |3-0741- "Finishing nails? Goodness, no. I've 


only started.” 
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MASTER BUILDER CONVERTIBLE 
TRANSIT-LEVEL — Model 320 


22-power telescope: coated optics, 
3-ft. short focus. Horizontal circle and 
vertical are read to 5 min. Sliding 
bar-type level lock. $229.50* 





SPEED-A-LINER BUILDERS 
TRANSIT-LEVEL—Model 200 


18-power optical system. Horizontal 
circle; vertical are. Plate and tele- 
scope fine motion controls. Built-in 
sunshade. $112.50* 








—_ 


+ dl 


HEAVY DUTY 12” DUMPY LEVEL 
Model 150 


24-power coated optics. Dust pro- 
tected horizontal circle and vernier 
reads to 5 min. Rugged, accurate cen- 
-ter construction. $174.95* 


SERVICE TRANSIT-LEVEL 
Model 143 


Reinforced one-piece yoke frame. 12- 
power. Fine motion controls on hori- 
zontal circle and telescope. Telescope 
and plate vial. $99.95* 











5 fo RR SS 


> ,, x na YY 
Phe SRT TR RE GaN See 


SPEED-A-LINER DUMPY LEVEL 
Model 190 


18-power internal focusing telescope. 
Circle reads in degrees. Built-in sun- 
shade. 4-screw fully enclosed, dust- 
proof leveling head. $69.95* 











SERVICE DUMPY LEVEL 
Model 110 
12-power. Horizontal circle reads in 
degrees. Micrometer tangent serew 


and clamp for ‘‘on target’’ pointing. 
Undersiung level vial. $59.95* 


we 











——e 
——— a 


HOW MANY 

OF THESE 

BIG TICKET SALES 
ARE GETTING 


AWAY FROM YOU? 


Chances are, if you’re not stocking 
Berger Levels and Transits now, many 
a good sale is slipping through your 
fingers everytime a builder, contractor, 
farmer or maintenance man slips through 
your door. They need transits and levels 


—for the same building jobs they’re 


buying other tools; why let them go 


| elsewhere to buy them? The best way to 


cash in on these big ticket sales (and 
that means big ticket profits) is to stock 
a few. Display them. You’ll find that 
selling time, writing sales checks, 


' wrapping and bookkeeping cost no more 
than for many “penny” items. And there’s 
' no competition from discount and 

/ premium houses. 


- Let your regular customers know they 


can buy Berger instruments in your store, 
too. Take your choice from the complete 
Berger line. The investment is small— 
and you’ll be surprised how soon you'll 
have to re-order. Write today for 
information and discounts. 


' *Prices include stiff leg tripod, plumb bob and case—F.0.B. Factory 


SE Ne 88 Ee Ee OeeeyeeeeeeEeEeEeEeEeEeEeEeEeEeEeEeEeEe—E—Ee—eeeeeeee 


C. L. BERGER & SONS, INC., | 
55 Williams St., Boston 19, Mass. 


Send me literature on Convertible 1 
SPEED-A-LINER Transit-Level (] Pocket Level (1) 
SPEED-A-LINER Dumpy Level [} 12” Dumpy Level [) 








Address 
ENGINEERING & SURVEYING INSTRUMENTS... SINCE 1871 
: City Zone State 





‘ e | 
i 
) - at | 
| | ; dl | 
oe oe. a2 | ie ; | Service Transit-Level [] Service Dumpy Level () | 
THE BEST | Is : : | ame 
| (Please print) | 
| 
| | | 


as tis Sagging. 8 as sills sic , = comms ree 





Want more facts? Circle 212, p. 273 


HARDWARE SHOW SECTION HARDWARE AGE, September 21, 1961 © 151 





Hardware Show Exhibitors Booth No. Booth No. 





Rockwell Mfg. Co. Power Root Mfg. Co 
Booth No. SO ea eee ee Baxter Springs, Kans. 
Pittsburgh 8, Pa. 
Republic Fastener Products Rooto Corp 
Corp. 38 Roe & Sons, Justus........... 394 Detroit 21, Mich. 
Saddle Brook, N. J. Patchogue, L. I., N. Y. 
Rosenberg Brothers & Co..491, 492 
Republic Molding Corp.......985 Roebic Laboratories, Div. of Smithtown,L. I., N. Y. 
Chicago 31, IIl. Edison Suburban Septic 
BE RA. sc cieis ee caves 85 452 ~—- Roto Broil Corp of America 
Reynolds Div. National New Haven 5, Conn. (Samson United of New 
ROE, 5 5 650s Wx e's oe 1056 York) 538, 539, 540 


Niles, Mich. Rona Plastics Corp.......587, 588 Long Island City, N. Y. 
Bronx 61, N. Y. 


Reynolds Metals ............ 295 Royal Merchandise Corp... . .1046 
Richmond 18, Va. Long Island City 6, N. Y. 
Where to meet 

Rex Electric Corp 1038 your friends Rubbermaid 690, 691 
Brooklyn, N. Y. Use the HARDWARE AGE Wooster, Ohio 

Booth at the show as your 
Ridge Tool Co.......345, 346, 347 headquarters. You can leave E. T. Rugg Co.......243, 244, 245 
Elyria, Ohio messages for your friends, Newark, Ohio 

store your packages, or just 
Rival Mfg. Co 489, 490 sit down and relax. There will W. J. Ruscoe Co 134, 135 
Kansas City 29, Mo. also be a telephone for your Akron 1, Ohio 

convenience. So make booth 
Rocco Products ............ 153A No. 399 your headquarters. Ru-Son Products Co..662, 663, 664 
Minneapolis 8, Minn. sre Jersey City 4, N. J. 





Twin Displays... Double Business 
a with UPSON. and HOLD-E-ZEE 
<==, \UPSON# ) SEL-FAST UNITS 


tet 
WRT tite OL bet tu 


TOO) ALM cuLINa, °° edt Qeeiemeieae « Each is different, outstanding and 
cs “TE moka free! Durable, colorful combination 
pegboard and clear plastic shelf con- 
struction. Ideal for counter and peg- 
board wall. A traffic stopper. Imme- 
diate increased sales thru self-service. 
Ce oR | Compact—takes only 11” space. 
a ore ee toe ene: all ne Shelf holds 39 drivers, 9 fastest 
Nes i, eee, eg) moving sizes, two types (31 slotted 
at mer head, 8 crosspoint), number and price 
HOLD-E-ZEE HEZ-9 ASSORTMENT each driver printed on shelf. Each 
assortment packed one to a carton. 


pt semen pa me ge UPSON UP-39 ASSORTMENT Order from your jobber today! 


oo into handle, patented Upson Standard Screwdrivers 


-BLOK insert, chrome va- have sare top quality and out- 
nadium hex blades, special bit standing features (except grip- UPSON BROS., INC. 
fits both crosspoint screws. per) of famous Hold-E- — : 
Popularly priced. List $34.70 ut low priced. List $30.50 Rochester 14, N.Y. 
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wer tools 








Weller expou 


a 


@ 
7s . 


S 


With eye appeal and buy appeal for Christmas shoppers, Weller tools have proved their sales 
year after year. A new Hi-Powered Sander and new Soldering Set have been added for extra 
Christmas sales this ys year. Order early ... and gain in the advantage of the full selling season. And 
order enough... don’t be caught short. Weller Electric Corp., 601 Stone’s Crossing Road, Easton, Pa. 


Nearly 16 million messages will 
pre-sell Weller Tools this Christmas 


NEW Hi-Powered Sander 


Sands twice as fast as any 
other sander at its price. 
Safest sander onthe a 
market. Model 77. list 


Weller roe. 
Sander. Mode! 700. 


wr 


NEW Soldering Set 


Weller 100 watt soldering 
gun plus solder dispenser 
tool. A $12.39 value. $Qo5 
Model WK81. list 


Dual Heat Soidering $7 9s 
Gun Kit. Model 8200K. ~ list 


VALUE! 

Sabre Saw 

Makes every kind of cut 

through plywood, plastics, 

etc. Lubricated for $4495 

life. Model 800. list 
All Weller Tools are 
guaranteed 1 year. 
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LIFE 


Popular Mechanics and 
Popular Science. 
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. . ae Hardware Show Exhibitors 
FULLER stan 


Rust-Oleum Corp. ...........599 
Evanston, Ill. 








J. J. Ryan Tool Co 
Southington, Conn. 


S 


Sabin China Co. .... .. .608, 609 
McKeesport, Pa. 


can oo re re 284 
ASSORTMENT No. 30 : Lansdale, Pa. 


ORDER THIS RED HOT Harry Sall & Co.....616, 617, 618 
PROFIT MAKER TODAY Philadelphia 23, Pa. 


Total of 21 bits, 3 each of the seven Samson Cordage Works..... .520 
most wanted sizes. Each bit individ- Boston 10, Mass. 
ually carded and prepriced with 


FREE DISPLAY RACK Sanjo Utility Mfg. Co.........57! 

DEALERS COST *5?° PER ASST. Brooklyn 11, N. Y. 

Meet us at the Show—Booth 223 
152-35 Tenth Avenue, Whitestone 57, N. Y. Schalk Chemical Co.......... 653 


Chicago 32, Ill. 
Want more facts? Circle 215, p. 273 








3. me Bemert Bate. Ce......... 738 


] 


Scranton Aluminum Mfg. Co., 
United States Silver 
Tree 645, 645 
Scranton, Pa. 


WITH THE POPULAR 
TOWN ‘n* COUNTRY EASY FILL 
BIRD FEEDER 
Complete with 5’ Black Steel Pole 

This colorful and attractive styrene 
plastic feeder is of durable, high impact 
construction. Feeding hopper is of trans- 


lucent polyethylene with “snap-on” hood 
which lifts off easily for filling. 


BIG SALES | sae, | 
a sae 2 


Te 


ow 4 





HARDWARE HUMOR 


NET “TWWS 0d] 





TEL 


SUPER MARKET 


Ie ee ee 
DIMENSIONS —C i en || | = 
Top Cover - 11” dia. . Hive ~ ts } \MEaT ‘yard 
* Feeding Pan - 8” dia. | o No —- \counrven ___ | pons 
ve DIsHE 





1X3 
SNIWuVd 


° tor oo al high J , “Eanes HN PANS 
© Height of Pole - 5’ SALE 


Paik & New Display Rack | 2ir:|K\A\y/V/ er 
$2. 98 i -— a Doubles Bas on te Sales! : 


Sensational new Hy-Ko, "Merchandise Mart" has 
been hailed by merchandising experts as the 
#1 BF TOWN ‘n’ COUNTRY Bonar, apd for —_ sales in this field. _ 
. panels occupying only 15°" swinging space, dis- 

—__WiLD BIRD FEEDER play the tele Hy-Ko line of B-10, R-10, L-100 Re- 
© Shipping Weight 2 Ibs. fo flecting House & Boat Numbers/Letters, Futura 
Packed in individual three Numbers/Letters, and 3 styles of Signs—Day-Glo, 
color carten — Can be . Reflecting and Futura (merchandise that would 
parcel posted ordinarily require a 12' x 12' wall for salable 
. display). All items hang individually for impulse 

* 12 in master carton — Wet. " buying, and faster inventory count. Rack comes 
25 Ibs. FREE with either of two standard assortments. 


ae Can be wall mounted, or hung on Peg Board, “< 
BABE KV, or Reflector hardware fixtures. 
: Products, Inc. Write for circular. Order from your jobber "Do you folks — still 
275 JEFFERSON ST., NEWARK 5, N. J. HY-KO PRODUCTS CO., Cleveland 3, Ohio ceries?"’ 
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NOW...MAKE MORE SALES AND BIGGER PROFITS! 


Complete New Family of Fine 


WRIGHT. power saws 


There’s a Wright Saw that’s right for every customer 
. every budget ... every job 


$1.9.950" 
a 


COMPACT POWER BLADE SAW... weighs only 
19 pounds, can be used by anyone... the lightest, easiest-to- 
handle power saw you can find. Anywhere you can reach, you 
can saw... up a tree, on a ladder, at the ground line. The 
most versatile power saw ever made .. . ideal for sale to 


homeowners . . . do-it-yourselfers. 


10,000 cutting 


strokes per minute 


$ BQs0 


HEAVY-DUTY POWER BLADE SAW... 


WRIGHT CHAIN SAW... 


the only two-speed chain saw in the world, features 
POWER SHIFT, for faster, more powerful cutting. De- 
signed for hour-after-hour use by farmer or professional 
logger. Extra speed and lugging power keeps saw in the 
cut, makes it safer. Dollar for dollar offers the best per- 
formance of any chain saw. 


DEMONSTRATION PROGRAM JUMPS 
WRIGHT SAW SALES 1000%! 
Most people are from Missouri... you’ve got to show ’em 
to sell em. And no one knows that better than Buford 
Parrish, Parrish Brothers Implement Company. The year 
that they started to demonstrate their Wright Saws their 

sales jumped 1000%! 
And you can do the same! 


Ask your distributor salesmen for your complete DEMON- 
STRATE-FOR-SALES Kit ... and set up your own 
saw-selling demonstration program! 


See us at the National Hardware Show—Booth No. 265 


pee SPREE 
Want more facts? Circle 218, p. 273 
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the favorite of farmers everywhere. 
Exclusive Power Blade Principle 
makes it the world’s safest power 
saw. Can be used for felling trees, 
cutting firewood, fence building, 
even carpentry. 


power shift 





: PRS tte 


$ we i901 
Programs . . o Free ae How-To-Sell-Saws Book- 
‘let. Send for yours today . . . Use convenient coupon! 
P% THOMAS INDUSTRIES INC. 
WRIGHT SAW DIVISION 
_ Dept. HAI, 207 East Broadwa 
Louisville 2, Kentucky | 
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Hardware Show Exhibitors 


Booth No. Booth No. 





Serabbe Mfg. Co 
Chicago, III. 


Sheffield Bronze Paint Corp... .447 


Booth No. Cleveland 19, Ohio 


Screw and Bolt Corp. 
of America 749 
Chicago 38, Ill. 


Shelby Metal Products Co.....745 


Seymour of Sycamore : 
Shelby, Ohio 


Sycamore, II]. 


ee CE a ev Se Cw s we ct 696 
Philadelphia 25, Pa. 


Security Hardware Mfg. 
tg hy eae eet, ae argrae 434, 435 
Brooklyn 24, N. Y. 


Sharon Bolt & Screw Co 
Norwood, Mass. 


Shelton Products 


John M. Shawvan Co Shelton, Conn. 


Forest Park, III. 


Select-A-Spring Corp. ........572 
New York 3, N. Y. ” 
Shepherd Casters ....... 458, 459 
Benton Harbor, Mich. 





BUSINESSMAN SKEPTIC GETS THE 
it —7 FACTS 
ABOUT KARTING 


How to use information 
in advertisements 
in this section 


of HARDWARE AGE 


You can use these exhibi- 
tors’ advertisements to make 
your show visit more profit- 
able. 

Read these advertisements 





Questions and Answers 7 


TS stoue Playboy KARTS 
FOR EVERY USE... FOR EVERY BUDGET 


8.S.: ts there really a profit to be made on B.S.: So you've won prizes, but are they safe? 
Karts or is this just another fad? 





PLAYBOY: Karting is looking forward to be- 
coming America's biggest participant racing 
sport. More than 100,000 Karts will be sold 
this yeor 


B.S.: Why should | handle PLAYBOY KARTS? 


PLAYBOY: Because (1) We've got a full-time 
soles force on the road. (2) Playboy is the only 
one in the industry who carries a 6-month 
frame warranty. (3) Playboy bwilds reliable 
Karts. 


B.S.: How will you help me sell them? 


PLAYBOY: National, full-page advertisements 
in leoding Karting and general interest maga- 
zines appeor year ‘round. Many other promo- 
tional plans are now in use. 


PLAYBOY: We've broken several track records, 
but PLAYBOY maintains a rigid safety program 
ot all times. 


B.S.: What do | know about service, stock 
and parts? 


PLAYBOY: We're equipped te give you all 
the help you'll need. 


B.S.: How do ! stand sales-and-profit-wise with 
my PLAYBOY KARTS? 


PLAYBOY: You'll be sitting in the driver's 
seat PLAYBOY KARTS ore proven sellers 
competitively priced from $139.50 to $229.50 
{less engines) (retail) AND YOU MAKE MORE! 





for a pre-show tour of the 
Hardware Show. Note the 
products featured. You will 
see products that you will 
want to sell in your store. 

Plan your tour of the show 
to visit the booths of these 
exhibitors. 

If you cannot attend the 
show, use these advertise- 
ments for your at-home tour 
of the exhibit hall. Products 
featured will give you a gen- 





eral view of what is ahead in 
most hardware lines. 


SEt THE FACTS YOURSELF! 
HOP ON THE KARTWAGON TO FAST, TROUBLE-FREE PROFITS 
. . » YOURS NOW WITH PLAYBOY KARTS 


Shop-King 
New York 34, N. Y. 


Shor-Line Sewer Equip. Co... .502 


Chicago 13, III. 
SUPER PLAYKART 

Strong, stub-axle kart 
for safe family fun. 


PLAYBOY ’61 SPRINTKART STINGRAY tll 
Low-priced, value- Deluxe, super-light, Rugged, durable, re- 
packed open live axle open live axle racing liable kart for con- 
kart. kart. cession tracks. 


Simonds Saw and Steel Co... . . 400 
Fitchburg, Mass. 


WRITE, WIRE OR PHONE TODAY! 
and rake in the profits on AMERICA’S NEWEST FUN CRAZE 


KARTS UNLIMITED, Inc. 


4210 WHEELER AVE. ALEXANDRIA, VIRGINIA 
hone: King 8-1818 





Simonsen Industries 
Chicago 5, III. 





as oT ails 3S oiatp Res 250 
Chicago 30, III. 
(Continued on page 159) 
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DRILL ATTACHMENTS #844... 


at the Nationa] 


H 
AND OTHER FAST-SELLING TOOLS srdware Show 


aa BOOTH 
BIGGEST VARIETY — only partial listing shown below. 


SMARTEST, EYE-CATCHING PACKAGING — for impulse sales! No. 150 
CONSISTANT NATIONAL ADVERTISING — to pre-sell your customers! 
EVERY TOOL A PROFIT-MAKER — no ‘‘duds”’ in the line! 





“ARCO BRAND NEW TOOLS FOR 
SCREW-MATIC” 


Pty | tt 
By Vim) 


impulse sales. 
e Exceptional values 
e ALL MADE IN U.S.A 


“ARCO HOLE-SAW” 


Circular Saw- 
bliades— 
smash hit on 
98¢ tool coun- 
ters! 6”, 7”, 
8” Blades. 
Crosscut, Rip 
or Combina- 








bi 2 
we = 
Pees, aa 
i ala 8 ce 
eee. 
eg 








“ARCO 2-SPEED 
ANGLE-DRIVE”’ 





| Screw-Drills — 
: : 4 sizes, a 
rT ” tec every woocd- 
ARCO ROUTER-DRILL screw. Drills, 
countersinks, 
counterbores 
in 1-operation. 
Bubble- 
packed. 








= Dowel Centers — for 
matching dowel holes 
— fast, accurate. 


Knife & Scissor Sharp- 
=a — fits any Elect. 
rill. 


“ARCO-SAW” 


— “F a Saw, Grind, Buff 
“ARCO 2-Speed ANGLE-BUFFER” Kits — 6 different 
kits. Terrific sell- 
ers on 98¢ coun- 
ters. 








“ARCO STAND” 





CIRCULAR SAWBLADES holds 29 tools, uten- 


sils, brushes, etc. Lowest priced 
rack for quantity it holds! 


PLUS MANY OTHERS 


WRITE TODAY for CATALOG & DEALER PRICES 


ARROW METAL PRODUCTS CO., 421 W. 203 ST., New York 34, N. Y. 
Please rush Catalog & Dealer Price List. 








ORDER TODAY FROM YOUR LOCAL JOBBER 
et AE FSP. ate eae | 


a MAN UG Ret Company Name 


aA ey Sa aint ae SR st 
421 WEST 203rd ST. = NEW YORK 34, N. Y. Zone 


a 
oo eee eee ee ee OR Be ee | 
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TOP PROFIT-MAKERS 
FOR 1962— 


PORTER-CABLE 


MARK 1 SUBURBAN TRACTORI 


Only the Porter-Cable Mark 1 has all these sales-building features: heavy- 

duty 6 hp engine fully-geared automotive transmission, automotive shift, 

3 speeds forward, neutral, reverse; combination clutch and brake pedal; 
fingertip steering; rugged cast-iron front 
axle; all-steel body; articulated front axle 
for maximum stability; fingertip controls; 
big pneumatic tires . . . plus optionals and 
accessories such as the ‘‘Floating’’ 3-point 
hitch, plows, mowers, harrows, rollers, 
sweepers, and other attachments. The Mark 
1 has more for sure! For sales! 


Send for NEW complete Catalog No. 262 full of tested profit-making 
ideas for dealers . . . the HOW in promotions, demonstrations, displays, 
advertising, public relations, etc. 





ROTOTILLER INC., Box 19, Syracuse, N.Y. 
| ROTOTILLE R | A Subsidiary of Porter-Cable Machine Co. 
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Hardware Show Exhibitors 





Booth No. 


Sky-View Wholesale Nursery 
SS SA 6's a ad od a's dooce’ 431 
Lyons, Ill. 


Seymour Smith & Son... .636, 637 
Oakville, Conn. 


se. lees a 1058 
New York 7, N. Y. 


South Bend Toy Mfg. Co... ..1024 
New York 10, N. Y. 


Southern Fabricators 
Corp. 
Steeleville, Ill. 


Southern Hardware 
Atlanta 9, Ga. 


eres 944, 945 
Chicago 12, Ill. 


Specialty Hardware Co....... 654 
New York 7, N. Y. 


Specialty Plastics Co 
Baltimore 15, Md. 


Cleveland 9, Ohio 


Speedex Tractor Co 
Ravenna, Ohio 





HARDWARE AGE 











"Don't be alarmed. It's only his way 
of telling me he’s had a hard day at 
the store.” 


HARDWARE SHOW SECTION 


Booth No. 


Speedry Chemical Products... 
Richmond Hill 18, N. Y. 


Speedway Mfg. Co., Div. of 
Thor Power Tool Co 
La Grange Park, Ill. 


Sponge Specialties Mfg. Corp..670 
Brooklyn 3, N. Y. 











Sprunger Brothers ....305, 306-A | 
Ligonier, Ind. | 


St. James Tool Co 
St. James, L. 1., N. Y. 


Standard-Keil Hardware 
ES Me sab ea We eo eeles 747, 748 
Brooklyn 7, N. Y. 


Standard Products Co... 
Cleveland, Ohio 


.361, 362 


Stanley Works 349, 350, 





351, 352, 353, 354 
New Britain, Conn. 


Star Expansion Industries 
Corp. 
Mountainville, N. 


Star Metal Products Co 
Brooklyn 17, N. Y. 


State Steel Industries 
City of Industry, Calif. 


Steam-O-Matic Corp. ......... 454 | 
Sedalia, Mo. 


Stellad Products 
Indianapolis 8, Ind. 





Stelray Preducts ............ 999 | 
Shelton, Conn. | 


Jerrold Stephan Co..650, 651, 652 | 
Minneapolis 1, Minn. 


Sterling Industries 
Cleveland 3, Ohio 


Stevens Appliance Truck Co..1000 
Augusta, Ga. 


Stevens Walden ............. 275 | 
Worcester 4, Mass. 


Stratton & Terstegge Co..925, 926 
New Albany, Ind. 
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Stock...Display...Sell 
* ® 
7 Magic 


America’s most complete 
line of 
quality repair products 


ADVERTISED i” 
The Saturd 


Want a line that sells fast 12 months 
a year? Then, Magic Home Repair Prod- 
ucts are for you! Colorful bubble cards 
sell on sight to a market that expands 
at least 10% each year. 


THE STeomee 
ST Gus YOU VE EVER VED: 


REAL STEEL IN PLAS! 


eect 
os o2 ‘vert 




















AIRS « ing) ay - 

“S4Tuee | WATE op ~ ES 
ROOFS. cai ve 

‘ > 


. 
rr 
, 


Magic pre-sells your 
SATURDAY EVENING POST 
BETTER HOMES & GARDENS 

HOUSE BEAUTIFUL, HOUSE & GARDEN 
MECHANIX ILLUSTRATED 
POPULAR MECHANICS and SUNSET 


ustomers wilh 


ole) Mis 


FREE Magic 
Home Repair Center 
counter rack dis- 
plays complete stock 
of 12 different 
Magic bubble cards 
in less than 2 sq. ft. 


——_—— 
- - ee 
ee 


A-3769A 


' 
- 


See your jobber today! 
é Et its lron Cement Co., Inc. 
v 4215 Caine Ave Cleveland 28, Ohio 


Tam @tolalole le ied -\-taalelae Miale la ce- GoM Aic P Lelgeuiic 


A. J. H. MacDonald Ltd., Vancouver: 





Hardware Show Exhibitors 





Booth No. 


Sturdi-Bolt, Div. of Standard 
Fasteners 
Chicago 14, Ill. 


Sunbeam Corp. ......... 169, 170 
Chicago 50, Il. 


Superior Electric Products 
AR: A sy ar 105: 
Cape Girardeau, Mo. 


Booth No. 


Superior Insulating Tape 
Co. 
St. Louis 15, Mo. 


Superior Rubber Products 
Co. 
Philadelphia 6, Pa. 


Superior Tool Co 
Cleveland 3, Ohio 


Supreme Products Corp 
New York 17, N. Y. 





The World’s Finest Closet Seat 


SOLID ONE PIECE PLASTIC SEAT 
NO. 170 


¢ the color goes all the way through « flat 


seamless surfaces -« 


withstands hundreds 
of pounds of pressure - 


vinyl replaceable 


bumpers « plastic covered hinges 


Booth No. 


Swan Rubber Co 
Bucyrus, Ohio 


Swing-A-Way Mfg. Co 
St. Louis 16, Mo. 


Swingline 
Long Island City 1, N. Y. 


Swiss Harmony 
Chicago 7, Ill. 


Swivelier Co. 
New York 3, N. Y. 


Synthetic Fabrics 
New York, N. Y. 


Your headquarters 
at the show 


Make the HARDWARE AGE 
Booth No. 399 your head- 
quarters during the _ show. 
When you want to meet peo- 
ple, make a date to meet them 
at the HARDWARE AGE booth. 
We will take messages and 
there will be plenty of chairs. 
There will also be a telephone 
for your convenience. So 
come in and make yourself 
at home; check the HARD- 
WARE AGE Message Board if 
you expect messages while 
at the show. 


Tasco Sales 
Miami, Fla. 


S. G. Taylor Chain Co 
Hammond, Ind. 


Taylor Lock Co 
Philadelphia 32, Pa. 


Technical Tape Corp 
New Rochelle, N. Y. 


Textile Mills Co., Duro 


AMERICAN PLASTIC PRODUCTS CO. 


Hamtramck, Michigan 
Want more facts? Circle 223, p. 273 
160 © HARDWARE AGE, September 21, 1961 


Housewares 
Chicago 14, Ill. 


HARDWARE SHOW SECTION 








pee = 
i ES: 


DISPLAY PACKAGING INSURES FAST TURNOVER 


Every one of these three lines is packed in an attrac- TRADE PROTECTION POLICY. You can never get stuck with 
tive se seller counter display carton. Every carton con- slow moving products because any WRAP-ON product—re- 
tains hand out circulars—ad mats and free advertising gardiess of age or shop-worn condition will be replaced at 
coupons. Notice how greatly our promotional lines have the factory for equal list price value of any other product 
of our manufacture. We even pay the postage on the 
return of the replacement to you. 


_ GUTTER CABLES WRAP-ON INSULATION 


been reduced and simplified. You can now serve ALL cus- 
tomer requirements with a minimum investment. 


AUTOMATIC TAPES 

















$4.00 FREE AD COUPON & MAT IN POP- 
ULARITY PACK DISPLAY CIN. OF 15 
AUTOMATIC TAPES ASSTD. PROPORTION- 
ATE TO SALES—$73.50 


Offering a complete assortment is 
essential because there is only one 
proper tape length for any given 
length of pipe. 


These superior automatic tapes took 
the market in 1959. They are field 
proven and trouble free. The built- 
in automatic thermostat simplifies the 
installation. 


$4.00 FREE AD COUPON & MAT IN EVERY 
DISPLAY CARTON OF 5 ASSORTED UNITS 
—LIST $50.50 


Here is a tremendous potential mar- 
ket that is worth cultivating. Every 
building in the frost zone faces 
the potential hazard of an ice dam 
formation that will back up roof 
drainage water and ruin walls and 
ceilings. Only WRAP-ON offers a 
market proven product with the essen- 
tial lead core for stiffening and 
weighting. The two shorter lengths are 
also ideal for poultry trough heating. 


$2.00 FREE AD COUPON & MAT IN EACH 
CARTON OF 12 GIVES 25% AD ALLOW- 
ANCE IN ADDITION TO DEALERS 50% 
MARK UP 


Be proud to recommend WRAP-ON 
Insulation—it is a “best buy.” 
WRAP-ON actually pays 25% more 
than any competitor for the glass 
fiber in their package. We deliver 
5%,'' thick glass—not 4/8" ('/."'). It 
is the thickness of glass that deter- 
mines the insulating value. Only 
WRAP-ON offers electronically melted 
superior quality fibers that are splin- 
ter and bead free—that do not pull 





| Watts apart during installation. 


15 
30 
45 
65 
90 
120 
150 


lLength | Retail 








Retail 


$ 3.00 
4.00 
6.25 

10.25 
17.50 


in display 
2 GC 40, 


“WO Standard WRAP-ON — 25 ft 
of 3'' x %"" fiber glass with 30 ft 
of 2" vapor seal tape — retail 
$1.00 


*WOJ Jumbo WRAP-ON — 25 ft 
of 6" x %&" fiber glass with 30 ft 
of 4° vapor seal tape — retail 
$2.00 


Cat Watts Length 
40 5 ft 
70 | 8% ft 
160 20 ft 
320 40 ft 
640 SO ft 


Five cables 
20, 





























GC 50-50 
ctn. $50.50 (2 GC 
1 GC 80 


PP15 Popularity Pack — 15 
asst. $73.50 (1 T3T, 3 T6T, 4 TOT. 
3 T13T, 2 T18T, 1 T24T, 1 T30T) 


YOU NEED OUR PROFIT Wits TO MAKE MONEY 


|— PROFIT MARGIN WRAP-ON insists that the deal- 
er keep his full margin of profit. We do not sell price 
cutters. 


























THE EASY WAY 
FOR HARDWARE STORES 
TO GET MORE BUSINESS 


Keep aed name beleve your trade with consistent 
local newspaper advertising. Use WRAP-ON ad mats 
and free advertising coupons that are included in 
every display carton. Left WRAP-ON pay your adver- 
tising bill. 


2— TURNOVER Mark up does not build profits un- 
less you get turnover. You are sure of a rapid turn- 
over with WRAP-ON for the two reasons given in the 
heading of this ad — namely —the self-seller counter 
display cartons to sell your regular store trade and 
the local ads over your name to bring in new cus- 
tomers — all paid for by WRAP-ON. 


Want more facts? Circle 224, 
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Hardware Show Exhibitors 





Booth No. 


Therm-O-Ware 
Brooklyn 36, N. Y. 


Thermwell Products Co.. .5 
New York 1, N. Y. 


Thiel Industries 
Milwaukee, Wis. 


Booth No. 


Thomas Industries, Sprayit 
Div. 
Louisville 2, Ky. 


Thomas Industries, Wright 
es cede espouses 265 
Louisville 2, Ky. 


Thomas Products Co 
Johnson City, Tenn. 


peo ee 129 
Oakland 8, Calif 








Retail Fair 


Trade Price 








A FULL 
MARK-UP 
FOR YOU! 


With the EXTRAS that give you 
the selling edge on competition! 


@ TAMPERPROOF SPRA-LOK SEAL . . 


. Prevents accidental or inten- 


tional spraying at point of sale. insures your customers a full 
measure. Cap relocks after use. 


@ LITHOGRAPHED CANS. . 


. In eye-catching colors. Entire stock 


always clean, fresh, attractive. 


@ GIANT CAPS . 


For easy color selection. Every cap finished 


in the exact color. of the contents. 


@ FORMULATED WITH RUSTLON* . 


. Prevents and stops rust. A 


“plus”’ that makes the sale for you 


@ MAXIMUM COVERAGE! MORE HIDING STRENGTH! . . 


. Unequalied 


for high gloss and weatherability. 


A full 4m ~ of beautiful Decorator Colors in 3 sizes—6 02z./12 0z./ 


16 Oz. C 


orfully displayed in all types of handsome, all-metal mer- 


chandisers to fit your needs. 


OUPL/-COLOR 


Top Quality Alkyd Resin Enamels 


AEROSOL DIVISION @ DUPLI-COLOR PRODUCTS CO., INC., 2440 S. MICHIGAN AVE., CHICAGO 16, ILL. 
Want more facts? Circle 225, p. 273 
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Booth No. 


Tip-Top Brush Co........ 758, 759 
Jersey City 5, N. J. 


Toccoa Metal Products Co., 
EB ns ee to 8 05 60 0 541 
Toccoa, Ga. 


ee, Cn we ct tascnd 231 
Springfield 7, Mass. 


Trade Mfg. Co 
Chicago 16, IIl. 


Traveo Plastics Co 
Brooklyn 3, N. Y. 


TOE: TA bak va kee 937, 938 
Culver City, Calif. 


Triangle Products Co 
Chicago, III. 


Truecraft Tool Co 
Chicago 16, Ill. 


Tucker Products Corp 
Leominster, Mass. 


Turco Mfg. Co 
Du Quoin, Il. 


Turner Corp. 
Sycamore, Ill. 


Lek Cath ne En owas 32 


Twix Mfg. Co 
Long Island City 1, N. Y. 


Tyler Mfg. Co 
Inglewood 1, Calif. 


U 


Ee Bs Sine ci vocccces 205 
Chicago 22, Ill. 


Umstead Mfg. Co......... 946, 947 
Detroit 3, Mich. 


Un:on Carbide Consumer 
Products Co. ......... 495, 496 
New York 17, N. Y. 


Union Steel Chest Corp 
Le Roy, N. Y. 


Union Tool Co 
Orange, Mass. 


HARDWARE SHOW SECTION 








SEHALK'S a i (iL. (| 
| a. =p.6 So\T| —_ 





..,both now available 
in Bubble Packs! 


spackling 
compound 


f 
. ae 2 
, — 
t 
> 
a nS 
? s 
’ —— * 
= gs 
¥ ¥ % a - 
ae 


FORA AANA nn. rinneten netomat 
$ port 


Keeping pace with today’s trend in merchandising, 

Schalk’s Tile Paste and Schalk’s S-14 Spackling Compound 
now come in Bubble Packs—as well as the familiar 
red-and-black-and-white cartons. The price stands pat. 

The choice is yours. Order from your jobber! 


Schalk’s Patch Paste « Sure-X Paint Remover « Liquid Waxoff « Do-X Cleaner « Water Putty « Tile Cement ¢ Liquid Savabrush 
Wood Putty « Tile Paste « Waxoff « Plaster Pencil « Savabrush « Spot Remover « X-it Paint Remover « S-14 « Double X 


SCHALK CHEMICAL COMPANY + FACTORIES: 351 EAST 2ND STREET, LOS ANGELES 12 » 3333 WEST 48TH PLACE, CHICAGO 32 


_—_—ePr ew ee ese weaee ew eae aaeae awed 
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Best 
SELLERS! 


, Mes re se TRF 
Sarva rvre re 
hme ee d 


KESTER | 
SOLDER 


| TV- RADIO | } 
* Nee Ms 


KESTER 


soldering 


KESTER 
SOLDER 


and flux is best for sales, best for | 
profits because they’re 62-years | 
performance-proved for any job! | 
Stock and display Kester products | 


. they sell best! 


FREE! 


¥ 16-page bookiet — 
RJ) SOLDERING SIMPLIFIED” 
 — shows correct solder- 
ing methods and equip- 
ment care. Write for 
your Free stock today! 


SOLDERING ~ 


KESTER 
SOLDER 


KESTER SOLDER COMPANY 


4207 Wrightwood Avenue ©@ Chicago 39, Illinois _ 


Newark 5, N. J. 


Anaheim, California . Brantford, Canada 
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| Hardware Show Exhibitors 





Booth No. 


United Plastic Corp 
Fitchburg, Mass. 


U. S. Caster Corp. ....... 518, 519 
Kansas City 26, Mo. 


U. S. Expansion Bolt Co..287, 288 
York, Pa. 


U. S. Overseas Products 


A RRERBIOS RRR ssa Po . .758, 759 
Jersey City 5, N. J. 


HARDWARE AGE 
invites you 
HARDWARE AGE invites you 

to visit its booth at the Na- 
tional Hardware Show. Come 
to Booth No. 399. Members 
of the staff will be there to 
help you. Come in and use the 
telephone, chairs and other 
facilities. Leave messages for 
your friends. 


United States Electric Mfg. 
OM see iees+isk cn eteain 507 
New York 11, N. Y. 


United States Plywood Corp.. .422 
New York 36, N. Y. 


United States Silver Tree 645, 646 
Scranton, Pa. 


Upland Industries 
Upland, Pa. 


402, 403 
Upson Brothers 
Rochester 14, N. Y. 


Gene Upton Co 
Wichita, Kan. 


V 


Vaco Products Co 
Chicago 11, III. 


Vanderbilt Products ... 
Brooklyn 38, N. Y. 


.706, 707 


Booth No. 


oe Ss 600 
New York 18, N. Y. 


Vaughan & Bushnell Mfg. Co..338 
Chicago 38, IIl. 


Video Master Antenna Co.... .791 
Canoga Park, Calif. 


Vim Laboratories Co 
Adamstown, Md. 


Vincent-McCall Co. .... 
Kenosha, Wis. 


.629, 630 


Visking Co., Div. of Union 
rr ere 727 
Chicago 38, Ill. 


Vichek Tool Co 
Cleveland 4, Ohio 


Volco Brass & Copper Co. .928, 929, 
930, 931, 956, 957, 958, 959 
Kenilworth, N. J. 


W 


P. Wall Mfg. Co 
Grove City, Pa. 


Wamsutta/Pacific Mills 
Domestics 
New York, N. Y. 


Warner Mfg. Co 
Minneapolis 14, Minn. 





HARDWARE HUMOR 


"Sells a lot of floor mops with that 
routine. 


HARDWARE SHOW SECTION 





MARSON TOP EXECUTIVES TO ATTEND | COMPLETE LINE OF MARSON 
CHICAGO NATIONAL HARDWARE SHOW | REPAIR PRODUCTS 10 BE 
One of the most important Hardware Shows in Years.” UNVEILED AT SHOW 


That’s the opinion of Irving Cooper, National Sales Manager 
of Marson Corporation, Revere, Massachusetts, manufac- | New blister cards for Amer- 


: i . Dll . 
turers of automotive, household and marine chemical | 28 tep professional re- 


per : pair shop line on two sizes 
specialty products. of in-store display racks 
Marson will be well represented at the McCormick Place | will be introduced at the 


Show by Cooper, L. S. Lewis, President, and Joseph Azza- | National Hardware Show. 

rito, National Consumer Products Sales Manager, at Marson | Marson makes the only 

Booths 1014-1015. household and auto repair 2 

; line made to professional 

Among the popular Marson products to be featured at the eax g{1J standards—tested and ap- 
gm, * Show are Rez-Zin Fiber- | ee onan = sor proved by thousands of 


S no: RO maf rep air 
glass Filler, K2 Silicone 3 | = =" shops all 


Compound in spray cans #@ a ‘= over Amer- 
and tubes, Epoxy Fiberglass @@ sa =) | ica. Shown 


; here are 
Repair Kits for cars and — four of 
boats, non-stick plastic filler ie OF*Esy Ss their hot- 
spreaders and carded Fiber- ae lite ates does 5 
glass Cloth rs 


at Booths 1014-1015. 








L. S. LEWIS IRVING COOPER 
President Nat. Soles Mgr. 


BIG JOB! small job! 








Sell ‘em both with MARSON 


<a ed 


Whatever your customers’ repair needs — 
you’ve got the right answer with REZ-ZIN. Half 
pint, pint and quart cans in celorful, self-selling 
boxes for major repairs. Handy blister card 
pack for smaller jobs. 

REZ-ZIN is the sales-tested repairer that per- 
manently welds itself to all kinds of surfaces — 
metals, wood, glass, ceramics, plastics, even 
leather. Fills in holes 
and dents ... repairs 
leaking pipes and tanks ae A COMPLETE 
. . « Can be drilled, SHOP IN A JAR 
sawed, sanded and AO 
painted. | : 

Available in black or | ams 
gray, REZ-ZIN' FIBER- 

GLASS PUTTY delivers 
more value for your cus- 
tomers — more profits 

for you. Order all 4 |/-—— 
sizes today! ioe 





Blister Card No. RZ-40B 


Half Pint No. 4000A : 
Pint No. 4000 "sa 98 Te 
Quart No. 4025 STRENGTH 


MARSON 
Fleseanch 
CORPORATION AUTOMOTIVE MARINE 


INDUSTRIAI 


P astic Aluminum ° Plastic Rubb Ae F xx Gl P P HOUSE HOt 0 
| } er e j er e ayze rimer utty 
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Gada tenner dg . 
F\ Srowses incecintits Ghik dite Hardware Show Exhibitor 


DRILL Sex| drill self-seller. 
a 4 Ask for 


Hanson No. 157. Booth No. 





W. E. Warner & Co., Gotham 
Div. 
New York 13, N. Y. 





Warp Brothers 
Chicago 51, Ill. 


Warren Dado Washer Co 
Detroit 2, Mich. 


Waterbury Lock & Specialty 
Co. 
Milford, Conn. 


Waterloo Valve Spring 
Compressor Co. ....... 336, 337 
Waterloo, lowa 


R. D. Werner Co 
Greenville, Pa. 


Wessel Hardware Corp 
Philadelphia 23, Pa. 


Westclox, Div. of General 
Sa 450, 
La Salle, Ill. 


7" 
LE RILL LINK : Western Newell Mfg. Co. .126, 


Freeport, Ill. 


that gives you 


Western Saw Mfrs. .......... 308 
Los Angeles 7, Calif. 


53 OT Hi af U A L | T Y oe Electric Corp., 
~ | sag Os kau. 356 
Wii 


White Metal Rolling & 
Stamping Corp. ....... 123, 
Brooklyn 22, N. Y. 





Whiting-Adams Co. .......... 627 
Boston 18, Mass. 


For your customers sake... 
and for your own sake... 

get the whole Hanson story. Ask 
your wholesaler or write direct. 


Wilhold Glues 
Chicago 12, IIl. 


Watt Pottery 
Acé Taps and Dies by Hanson Crooksville, Ohio 
are equally great tool values. 


Wear-Ever Aluminum ...138, 139 


HENRY L. HANSON COMPANY New Kensington, Pa. 


: Continued on 171 
25 Union Street, Worcester 8S, Massachusetts ( pwr ) 
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SEE OUR COMPLETE DISPLAY BOOTH 1364-1365 NATIONAL HARDWARE SHOW 


Another Sales FIRST from GERING! 

















GERING DELUXE 
REINFORCED HOSE 


Strongest workhorse of all! Ss 4 ii SPRI N 
3-ply, close-weave... ~ | | 

indestructable nylon | fo ? 

tire cord — 4 y “4 

construction. : “SHOCK 


A real sales clincher 
at no extra cost! 


\ 
\ \ \ ® — 
‘ \ -_~- 
~ = 


» ‘ be 


Gering helps you stay ahead in the race to give 
your customers more for their money! This new 
coil spring “shock absorber” at the faucet end 
positively prevents pinching and the resultant 
loss of full water flow. There’s no water pressure 
loss — even with a hose pulled tight to reach the 


GET FULL PROFITS...SELL THE FULL GERING LINE! 


* Award-winning product and packaging * Dept. of 
Commerce Seal of Quality Specifications : Con- deepest corners of the yard! It’s on the % in., 
tains Miracle L.P.A. Booster with ultra-violet inhib- / % in. and %4 in ID sizes of Gering’s Deluxe 3-ply 
itor for better performance * Unconditional aa Reinforced Garden Hose. And it’s an extra cost 
guarantees * Nationally advertised ,¢ free feature to sell, too! 


_F 
a% 
- 
— 
_ 
—* 
_ 
— 
—_ 
— 
- 
pu 


GERING Mirror Finish— “> 
TURF Mirror Finish— Durability Plus! %, 


nteed by ~ 
Promotionally priced, Manufactured to : : 
high quality product. rigid specifications. . Good Housekeeping 


, 
"Oo, at’ 
45 aoveatisto 1 


Sprinkler 


Hose 
ALIFE hs, 
\ 


LAWN SOAKER- 
GERING 3-tube SPRINKLER — SPRINKLER—Soaks 


White" Spray Guide” and sprinkles at 


shows top side. the same time! division of STUDEBAKER-PACKARD CORP.., 
Kenilworth, N. J. 





(oor 
Closer 





install it 
yoursell 
quickly. 














en 
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INSTANT SELLING... 
JUST ADD 





STERLING 


AMERICA’S MOST PROFITABLE LINE OF 
REPLACEMENT HARDWARE FOR WOOD OR METAL 
STORM, SCREEN AND JALOUSIE DOORS 


Ask a door manufacturer. Any door manufacturer. He'll tell you that Sterling has gone 

to the top of the screen and storm door hardware field. Now Sterling has packaged 

six of their fastest selling items in beautifully designed blister packs for the 

replacement market. Colorful, eye-captivating packages that are moving from shelf MEET US AT 
to customer because they're priced right . . . easy to install . . . give a long life of | 300TH 7939-940 


trouble-free service. Also packaged for shelf goods in kits and boxes. NATIONAL 
HARDWARE 


The Swing is to Sterling. Orders are pouring in. Do we have yours? Write, Wire or Phone 


STERLING 


INDUSTRIES, INC. 
5200 Richmond Road « Bedford, Ohio « Phone 292-7900 


FORMER ADDRESS: 2024 EAST 7ZOTH STREET e@ CLEVELAND 3, OHIO e@ UTah 1-0354 


Want more facts? Circle 231, p. 273 A Want more facts? Circle 232, p. 273 > 
168 © HARDWARE ACE, September 21, 1961 HARDWARE SHOW SECTION 





NEW G-PACK MAKES /7T EASIER TO STOCK AND SELL 


unpel 6 mibber 


Sie (Alco) MR. INSIDE), Floor Mats 


Show a woman this attractive, economical way to protect her 
carpeting from tracked-in mud, dirt, rain or snow and from uneven 
wear. You’ve madea sale! 


‘*MR. INSIDE,’’ the versatile floor mat, is quality tweed car- 
peting permanently bonded to a base of carpet-textured rubber 
that won’t slip, slide, curl or bunch up. 


HARD-HI/ITTING 
NATIONAL 
ADVERTISING 
PRE-SELLS 
“MR. INSIDE” 
FOR YOU! 

"MR. INSIDE“Mar 


Three color combinations 
to blend with every setting: 
@ beige tweed/brown base aE eo Seg: 
@ gray tweed/black base | Sree Rie aK 
@ green tweed/zreen base Si ite Se ne ea 


Choice of four sizes, too. ‘ 

: ae ’ 

~ es ~ ce 
SS 


The 6-Pack contains 
3 beige, 2 gray, 1 green. 


Cleans and dries dirty, wet shoes and never 
blocks door openings and closings. 


Protects carpeting and floors at points of great- 
est wear... stair landings, foot of easy chair, 
before TV, all heavy - traffic spots. 


Even serves as a bathmat because rubber back- 
ing prevents water from seeping through. 


Cleans in a jiffy with vacuum, rug shampoo or 
ordinary household detergent. 


® 
GENTLEMEN: Alro 


Please send me more information on: 
Canpll B rubber 
L] “MR. INSIDE’, FLOOR MATS 


[] “STARBURST” KITCHEN RUNNER 


Approx. Size 18’’ x 28’’ 
All this for 9 a 
as little as 3 
RETAIL 
Approx Size Price 
18” x 36”....$5.98 


29" x 29”".... $7.98 
28"x 45”....$9.98 


MAIL THIS FREE POSTCARD TODAY AND GET THE 
WHOLE STORY ON PROFITABLE “MR. INSIDE” 











kro 


THE BUXBAUM COMPANY Canton 1, Ohio 





The Also) ‘STARBURGT’ 


5-Ft. RUBBER KITCHEN RUNNER 
THAT SELLS ON SIGHT! 


THE NEW 6-PACK 
YOU ASKED FOR! 


This bright, gay, resilient rubber runner 
cushions the floor and takes the strain out of 


Wide choice of contemporary 
standing. Just look at the advantages the 


color combinations mix or 


tre * » # oe ° 
ee Y -ae ave chocolate/white on sandal- 
@ New King Length*...covers 5 feet long Pes. ee en ney tg on. 208, 
by 19 inches wide kitchen working area Tenauaee SANDALWOOD eee ee vee 
“ahs . white/black on turquoise. 
... where foot comfort and cushioning are 


needed most. 


‘“‘STARBURST”’ offers your customers: ’ ae: Ee match any kitchen decor: 


Protects the floor against spills and 


Stains and spot wear resulting from heavy 
traffic. Beautifies, too. 


Lies flat. Won’t slip or skid, even on 


waxed floors. 
Cleans with a swish of a damp cloth. 
RETAIL 


* Approx. 5 ft. long 








No 
Postage Stamp 
Necessary 

lf Mailed in the 
United States 


Postage 
Will Be Paid 
By 
Addressee 


THE “STARBURST" HAS A 
REPUTATION FOR BUILDING 
IMPULSE SALES! 


Salas 











BUSINESS REPLY CARD 
First Class Permit-No. 617, Canton, Ohio 


WHY NOT PUT /T TO 
WORK FOR YOU? 





THE BUXBAUM COMPANY 
1212 7th St., S. W. 
Canton 1, Ohio 


Avs) 











w 





Hardware Show Exhibitors 





Booth No. 


Weber Plastics, Weber Tackle 
Co. 
Stevens Point, Wis. 


Weller Electric Corp 
Easton, Pa. 
et ee, oc oc bee eines 325 
Chicago 31, Ill. 


Wilkenson Mfg. Co 
Chicago 1, Ill. 


Williams Products Corp 
Ypsilanti, Mich. 


Wilmart Products Corp.......! 
Brooklyn 22, N. Y. 


Wilshire Mfg. Co.............282 
Los Angeles 39, Calif. 


Wilton Tool Mfg. Co 
Schiller Park, Il. 


J. Wiss & Sons 
Newark 7, N. J. 


246, 247 


Witherby Products Div. (John 
H. Graham & Co., Inc.) .633, 634 
New York 8, N. Y. 


Woodcreftery Shops .. 
Wayland, N. Y. 


. . 163, 770 


Woodhill Chemical Sales 
Corp. 
Cleveland 14, Ohio 


Worldsbest Industries 
New York 1, N. Y. 


Wooster Brush Co 
Wooster, Ohio 


POI. ok ocd biked oa eeren 660 
Chicago 10, Ill. 


Wright Mfg. Co 
Phoenix, Ariz. 


1005, 1006 


Wright-Bernet 
Hamilton, Ohio 


Booth No. 


Wright Mfg. Co. ...... 1005, 1006 
Phoenix, Ariz. 


Wrightway Engineering 
Co. 
Chicago 28, Ill. 


Booth No. 


Yale & Towne Mfg. Co 
White Plains, N. Y. 


Yale & Towne Mfg. Co., 
Towne Hardware Div....... 
New York 17, N. Y. 


pO EE re 455 
Little Rock, Ark. 
(Continued on page 174) 





FOR 


QUICK NEW 
PROFITS— 


MURRAY’. 
HANDY PAK 


A COMPLETE CLAMP 
DEPARTMENT 


Eye-catching 
FREE MERCHANDISER 


self-selling 


containing 50 stainless 
steel adjustable HANDY 
CLAMPS® (worm gear 
drive) in 3 most popular sizes 
and types. 


xxx 
HANDY 
CLAMP °® 


The new flexible 
vise-clamp — a 
self-selling de- 

mand item for 
HARDWARE - 

APPLIANCE - MARINE - 
INDUSTRIAL DEPARTMENTS. 
Contact your 

wholesaler . 

or write 


Maes i wi 2 R ety: cll Cae tS nea Shorea yy SOR IES a 
ro ee ee ee 
Piast sagt 2 Se RE Oe Pe Se eae me ae 3s So RS a 
ewes ck Gee te de bie. ie Se oe ‘: PER Be 3 
4 + a. FS + “ee j os SR Bin sae - - ala Sed 
Sica ce Cities SS SOUP P 





Splicing Fastening 
Compressing _- Repairing 
Clamping 


The Tool of 1001 Uses 











® Trademark 
JOPPA and 
FORMAN ROADS 
TOWSON 4, MARYLAND 
Phone 


VAlley 3-9100 





COME SEE US AT BOOTH #115, NHS 
Want more facts? Circle 233, p. 273 
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GIVE INVENTORY 





Oxco +25 Household Brush 
Merchandiser ... versatile unit that 
displays and sells 25 leading brushes 
+++ eye-catching centerpiece for your 
cleaning supply department ...stands 
alone, fastens to wall or column. 


Oxco +12 Household Brush 
Merchandiser ...condensed version 
of #25 unit for moderate volume 
stores... same flexibility but features 
twelve fast movers in the Oxco 
household brush line ... #12 or #25 
a must for stepped up brush volume. 


Oxco Floor Sweep Display +2 
+ ++ concentrates tested assortment of 
household and commercial sweeps in 
one profitable place ... displays 
sweeps and handies ... reserve stock 
kept in same unit ...a dollar-getter 
for hardware stores. Sweeps and 
prices in accordance with NRHA 
Turnover Handbook, 








Gi is pM. Bgl. ae 


#25 Household Brush Merchandiser 


SEE OXCO AT BOOTHS 4413-414 
NATIONAL HARDWARE © THE LINE THAT 
—_ OX FIBRE BRUSH COMPANY, INC. M OVE $ 


: Frederick SacsGshed /ff4 Maryland 
McCormick Place 7 
c CHICAGO 


See our line in HARDWARE RETAILER CATALOG SERVICE 


Want more facts? Circle 234, p. 273 
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PROBLEMS THE BRUSH-OFF WITH THESE 


Oxco Merchandisers 


Still trying to figure out how to handle your house- Problems go down, profits go up, with brushes, 
hold brush and sweep inventory? Where to display? sweeps, and related cleaning supplies all working 
How to display? What happened to that half dozen together for a concentrated sales push. 
? t? H : 

neue he re Bs nec fips , ~- motley nie Want to see how it’s done? Talk to your Oxco 
Jobber or write for our free folder, “‘How to Mer- 
chandise and Display Cleaning Supplies for Profit’. 
Like the Merchandisers, the Oxco cleaning supply 


Oxco Merchandisers give you the answers. . . come 
complete with proven, volume-selling assortments 


. . . organize brushes and sweeps into easy-to-stock, merchandising program was developed in coopera- 
space-saving, eye-catching displays. Your inventory tion with and approved by the NRHA Merchan- 
is concentrated for easiest control, maximum sales. dising Laboratory. 


NAL @ 
m \o LZ 
Floor Sweep Display #2 


APPROVED 
MERCHANDISING 


PROGRAM #12 Household Brush Merchandiser 


cation it ages ai 7 ; 4 
ny gee ee | 


> 


‘ah 
ba oe 


xs 
2 m 














»: ‘ 
sehen ati, 





p. 273 





Want more facts? Circle 234, 
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DAIRY-BAR 
Home-Styled Drink Mixer 


STAR-LITE 
DELUXE ¢ . lIONABLEND 
Pay | HIGHLANDER ‘The Famous Blender 
Economy Mixer with the Handie”’ 


More likely than not you'll see empty spaces 
on hardware shelves displaying lona quality 
appliances. Reason: another lona appili- 
ance just sold! Replacement coming up. 


Hardware dealers looking for ‘‘sellers’’ 
rather than ‘‘sitters’’ are stocking lona, 
America’s movingest appliance line. For de- 
pendability, styling, selection, *price and 
turnover, lona’s fast becoming first. Ask 
your distributor or write for full details. 


MIXALL DELUXE *for example, where else can you get a 
Stationary 'n Portable guaranteed quality portable mixer for less 
than $7.20 with suggested retail of $11.95? 

You can't! 





IF IT’S MADE BY IONA 
YOU CAN TRUST ITS QUALITY 


LEV-R-MATIC 
Electric Can Opener 


SEE IONA AT Booth 996-997-998 HARDWARE SHOW 
THE (Tey 7-¥ MANUFACTURING COMPANY, INC. connecticut 


Want more facts? Circle 235, p. 273 





Supplemental listing— 


Hardware section exhibitors 


showing lawn, garden 
products 


Exhibitor Booth No. 


Alaska Fish Fertilizer Co..... 1025 
Artistic Latex Form Co.. .961, 962 
Art-Phyl Creations 
Benton-Kirby 
Brookville Glove Co. ........ 1045 
Carey-McFall Co. ........ 547, 548 
Charleston Industries 
Davies Disc Implements ..... 1044 
Fox Go-Boy Carts 
G & S Umbrella Co 
Greening Nursery 1026, 1027 
Germain’s 1020, 1021 
Harrison Home Products 

Corp. 
Jacobsen Products 
et We Wen. ok ee wens 1010-A 
Karts Unlimited 817, 818 
TE ES 1049 
Kusick Haines Mfg. Co 


Martin Plastics 

McLane Tool & Die Co. ...... 1034 
Mid-Ohio Metal Products. .638, 639 
Pemaeem Beas, Us ss cave 566, 567 
Oak Ridge Atom Industries... 476 
Patio Products 

Plymouth Rubber Co. ........ 724 
H. R. Radomski & Co 
[eS eee rere 1018 
Ee. ses powers 153 
E. T. Rugg Co 234, 244, 245 
John M. Shawvan Co 

Sky-View Wholesale Nursery 


Smith-Wolff Co. ............ 1058 
Smith, Seymour & Son... .636, 637 
Speedex Tractor Co. ........ 1048 
Sunbeam Corp. .......... 169, 170 
Swen Rubber Uo. ........... 470 
Thiel Industries 

EE TG G0 6s ow 8D oe 1072 
Re Be GK Fi. 5 oss 788, 789 
Vincent-McCall Co. ...... 629, 630 
GAR, a's ao a wit ae cows 727 
Williams Products Corp 
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thats the line | 


see you at the 
LOMA .. . the basic quality housewares line with the National Hardware Show 
variety that builds traffic, profits and repeat sales. BOOTHS 109 & 110 
Whoever thought of putting beauty in a trash can or 
a laundry basket? LOMA, of course, and is Mrs. Homemaker : 
happy they did! Er )) 
Build some real sales excitement in your housewares 
department. Stock LOMA and get fast movement on high-profit 


housewares — plus a very important quality edge on your LOMA INDUSTRIES 
competition. To get the LOMA story fast and complete, see the 3000 W. PAFFORD 
LOMA representative in your area or write direct. FORT WORTH, TEXAS 


LIVING ROOM & DINING ROOM KITCHEN OUTSIDE BATHROOM BEDROOM NURSERY LAUNDRY 


L¢ 


Pitchers & Laundry 


Dust Pans Tonnietogs Dish Pans Trash Cans Waste Baskets Waste Baskets Baby Baths Baskets 


Want more facts? Circle 236, p. 
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National Hardware Show Exhibitors 


Lawn and Garden Division 


(For listings of Hardware and Allied lines, see page 105 ) 


Booth No. 


ae Mee, Sos a cs wk ca 1430 
Gurdon, Ark. 


ee I occ ok ks oS Be Oe 1327 
Ludington, Mich. 


Acme Quality Paints 
Detroit 11, Mich. 








New 4 Point Program 


ea J 
7 i 2 
IS 7 
‘ 5 


® Bigger Profit 


Booth No. 


Aircapitol Mfrs. ...... 1270, 1274 
Wichita, Kans. 


Ajax Strike Mfg. Co 
Salt Lake City 10, Utah 


PemPOEES GE ADO. bc ccc cs cea’ 1329 
North Hollywood, Calif. 


S. L. Allen & Co. ...... 1243, 1244 
Philadelphia 40, Pa. 


Booth No. 


W. D. Allen Mfg. Co......... 1330 
Bellwood, IIl. 


Allied Wheel Products...... 1479 
Toledo 2, Ohio 


Alston’s Mfg. Div. .......... 1103 
Hamilton, Ohio 


Amchem Products 
Ambler, Pa. 





Displays - Stocks -Sells SS 
360 WINDOW SHADES Wi 


in only 7 Sq. Ft. 


yor 
POL 





—eEeEEi(~ 





A DIVISION OF SLICK AIRWAYS, INC. 


| ILLINOIS SHADE CLOTH COMPANY 


CHICAGO HEIGHTS, ILLINOIS 





COAST TO COAST DISTRIBUTION 
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-Faultless 


Caster 
Card-Paks 


Quickly 
for Fast 


Turnover... 


That’s what Faultless Caster Card-Paks will do at your Hardware Store: Sel]... 
move off your shelves quickly for profitable dollar turnover! Here’s why: 
bright, colorful Card-Paks have customer buy-appeal; they’re designed for —" 
easy counter or peg-board display; and choice of caster styles and wheel colors, NRHA 


APPROVED 
FEATURE 
of your customer’s needs. Ask your wholesaler for complete information. - eats os 


SEE US AT 


‘ BOOTH 
Faultless Caster Corporation Faultle My NO. 528 
Evansville 7, Indiana 
Branch offices in principal cities of the U.S.; see the Yellow Pages of HARDWARE 
the telephone book under “Casters.” Canada: Stratford, Ontario SHOW! 
Want more facts? Circle 238, p. 273 
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which comply with NRHA Turnover Handbook recommendations, fill 80% 








Restock : = Restock 


AGAIN? i 


Only stock boys ™ annoyed at 
fast-selling Rasy-HEAT 


i -lend @lomn ig -1-y4-1 eo] ge) d-lendlola 


Eye-catching counter pack moves this 


merchandise — FA QT 4 


This hard-working displayer sells 
both Regular and Automatic Electric 
Heat Bands with built-in 
thermostat to all do-it-yourselfers 
who demand positive, winter-long 
protection for exposed water 
pipes, poultry troughs, mobile 
home plumbing, etc. Holds 
Fiberglas Insulating Kits, as well. 
Total dealer cost, $37.18— 

you collect (at retail) $57.54! 


NEW! 


Easy-Heat Roof Cable Kit, 
with patented shingle clips 
which simplify installation. 
Prevents winter water 
damage to roofs, ceilings 
and interior walls. 


New Econo-Line Heat Band, 
with simplified construction 
and ‘stat, is the lowest-cost / 
automatic on the market. 
Clinches “Price” sales! 


National advertising builds big demand 
for the EASY-HEAT brand! , 


ee ee See us in Chicago! 
Sines from thecting fer lecc tnagt I NATIONAL HARDWARE SHOW 


day! Stock d tock 
Seerdtesl” Bes etil cialetatinn Booth #716 « Oct. 2-6 


EASY-H EAT, INC. » Electric Anti-freeze Devices" 


Dept. HA, New Carlisie, indiana 
Want more facts? Circle 239, p. 273 
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Hardware Show Exhibitors 





Booth No. 


American Agricultural Chem- 
i 0k 00.06 < cgthow an os 1331 
Carteret, N. J. 


American Biltrite Rubber Co. 
1285, 1286 
Chelsea 50, Mass. 


American Screen Products Co 
1596, 1507 
Chatsworth, Ill. 


Ansan Tool & Mfg. Co. ..... 1406 
Chicago 31, Ill. 


Anthracite Specialties Corp. 1460 
Pottsville, Pa. 


Arcadia Rose Co. ........... 1192 
Newark, N. J. 


SER ae 1193 
Brillion, Wis. 


Arlen Industries 
Brooklyn 15, N. Y. 


Armour Agricultural Chemical 
BG ae eth gin 6 bio ube es 1533 
Atlanta, 1, Ga. 


Ataco Steel Products Co. 1394, 1395 
Grafton, Wis. 


Atlas Tool & Mfg. Co. 
1185, 1186, 1187, 1188 
St. Louis 15, Mo. 


B 


Bar-B-Bowl, Div. of Keystone 
Ri Ge Gales vb coc scass 1360 
New York 1, N. Y. 


Where to meet 
your friends 


Use the HARDWARE AGE 
Booth at the show as your 
headquarters. You can leave 
messages for your friends, 
store your packages, or just 
sit down and relax. There will 
also be a telephone for your 
convenience. So make booth 
No. 399 your headquarters. 





HARDWARE SHOW SECTION 





SELECTION CHART 
AND GUIDE ANSWERS 
ALL GUSTOMER 
QUESTIONS 


A unique chart and 
selection guide tells 
your customer the 
style, size and part 


no. of the kit he needs a “SEM BASIC ASSORTMENT OF 
er = PROVEN TOP SELLERS 


ments. 1 
The Selection Guide ar a, 3 “P”’ Trap Kits 
Booklet goes home Ney | ™ 3 “‘S”’ Trap Kits 
with the customer to See 2 Sink Trap Kits 
help him size his } = 3 Trap Bend 
pipes and correctly as S Replacements 
select the right kit. . 3 Bathroom Sink 
Strainers 
2 Double Bow! 
Kitchen Sink Drains 
3 Kitchen Sink 
Strainers 
10 Deep Wall Flanges 
3 Trap Connectors 
4 Replacement 
Baskets for Basket 
Strainer 
1 Toilet Tank Repair 
Elbow 


BINS FOR RELATED 
ITEM SELLING 


Bins are provided 
for your related 
plumbing items 
such as washers, 
nuts, wrenches, 
pipe cement, solder, 
etc. It’s truly a 
“plumbing center’’. 


—. se &f in hardwaring 


You don’t have to be a plumbing expert to sell this 
line of superior plumbing products. In fact, you don’t 
have to sell at all... just give the Plumb-E-Z Display 
room and it will sell itself 


The Display is villa pre-assembled and fully unveils hidden profits 
stocked with a fast moving selection of Plumb-E-Z ) bi 1g it 

Home Plumbing Kits, each with an easy to read a. ?p um _- ems! 
instruction sheet. Kits are packaged for consumer §) SSB 05) HE NATI | 


=" BLUMB-E-Z MFG. CO., 


P.0. BOX 211 ELMWOOD, CONNECTICUT 


Want more facts? Circle 240, p. 273 
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Hardware Show Exhibitors 





Booth No. 


ee teh, Ga. nc acer 1339 
Worcester 10, Mass. 


ge So ee 1485 
Brooklyn, N. Y. 


Black Leaf Products Co. 
Chicago 40, Ill. 


... 1440 


Bolens Products Div., Food 
Machinery & Chemical Corp.1165 
Port Washington, Wis. 


ee a GO soe ew cds a woe 1514 
Richmond, Calif. 


Borden Chemical Co., Div. of 
ag RISE IER ie Sea 1221 
New York 17, N. Y. 


Boyle-Midway, Div. of Amer- 
ican Products Co. ........ 1271 
New York 16, N. Y. 


I, sng wins nee < sP 1388 
San Diego 1, Calif. 


Bready Tractor & Implement 
GA Sisdiig coc hades «sabia ae 1171 
Solon, Ohio 


Briggs & Stratton Corp. ..... 1157 
Milwaukee 1, Wis. 


Brillion Iron Works ........ 1548 
Brillion, Wis. 


a ee 1167 
Louisville, Ga. 


W. Atlee Burpee Co. ... .... 
Clinton, Iowa 


es I 1459 
Manchester, Conn. 


Calabrian Co 
New York 4, N. Y. 


California Chemical Co., 
I ee ea 1299 
Richmond, Calif. 
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Booth No. 


Carajon Chemical Co. ....... 1350 
Fremont, Mich. 


Carlisle Mfg. Co. ...... 1258, 1259 
Newark 14, N. J. 


Central Metal Products Co., 
Div. of Black Sivalls, Bryson 
1288, 1289, 1290 
Blytheville, Ark. 


Central Stamping & Mfg. Co. 


1283, 1284 
Polo, Ill. 


How fo use information 
in advertisements 
in this section 


of HARDWARE AGE 


You can use these exhibi- 
tors’ advertisements to make 
your show visit more profit- 
able. 

Read these advertisements 
for a pre-show tour of the 
Hardware Show. Note the 
products featured. You will 
see products that you will 
want to sell in your store. 

Plan your tour of the show 
to visit the booths of these 
exhibitors. 

If you cannot attend the 
show, use these advertise- 
ments for your at-home tour 
of the exhibit hall. Products 
featured will give you a gen- 
eral view of what is ahead in 
most hardware lines. 


Chattanooga Royal Co. .1443, 1444 
Chattanooga 6, Tenn. 


Chattanooga Wheelbarrow Co.1328 
Chattanooga, Tenn. 


Glen H. Clemens, Glenco 
Products 
Fort Wayne, Ind. 


Clinton Engines Corp. ...... 1268 
Maquoketa, Iowa 


A. M. Collot Supplies 
Dania, Fla. 


Booth No. 


Colorite Plastics 1256, 1257 


Paterson 3, N. J. 


Columbus Iron Works Co. 
1386, 1387 
Columbus, Ga. 


Comet Industries 
Richmond, Ind. 


Concord Woodworking Co. .. 
West Concord, Mass. 


Conrad Fafard 
Springfield, Mass. 


Continental Motors Corp. ... 
Detroit 15, Mich. 


Corona Clipper Co. ... 
Corona, Calif. 


Cyclone Seeder Co. ......... 


a 


Urbana, Ind. 


Ross Daniels 
Des Moines, lowa 


Demaree Molded Plastics ... 
Kokomo, Ind. 


a ea 1495 
Pasadena 1, Calif. 


Dille & McGuire Mfg. Co. 
1376, 1377, 1378, 1379, 1380 
Richmond, Ind. 


Dobbins Div., Chamberlain Corp. 


Waterloo, lowa 


Douglas Products Co., Div. of 
Sk INE ons 0s hoe Wein hs 1169 
Wyandotte, Mich. 


Dow Chemical Co. ..... 1433, 1434 
Midland, Mich. 


Down Spout-O-Matic Co. ....1453 
Villa Park, Ill. 


Te ee ee 1354 
Madrid, lowa 


Want more facts? Circle 241, p. 273 > 
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BRUG, 


PAINTMASTER 









<—_ 


Vath unique Drybly Kites 


shown, first time, at 
Chicago Hardware Show, October 2-6, Booth 196 
Detroit Paint Show, November 18-20, Booth 362-4 





“NY 


LURY BRU. 


Vr aaTiEees 
SVE as CARRIES COMPLETE « AIVPHASTER 
PYNTASIER US kACK DISPAY? NOV. LUPLICATING PRELNIS THE 
ROME | ENT’ KT BRU, 
ee <a 
aoe fa ~f ‘ CONSOL ATES LYYNIING JOB 
py de _ L OUR SOCK 


CAST 


THE KACKS BL ABY/UIELY 
} PUN TSE 
ASSURES OUR 


Fee! 
AYSTOUER 
OE CHREGT 


COST? 
ay So 
€ = | SELECTION 
oe !' View ‘4 


PAINT MASTER WARRANTEED BRUSHES, a division of Manhattan Brush Co., Inc., mfrs. of private brands for over 40 years * 42 W. 18th St. N.Y.11 


| _ 





SCRATCH-PROOFS 
EVERYTHING 


FLANTASTIC FLAN 


ee YOU CAN'T 
ene STOCK IT 


> / FAST ENOUGH! 


2 COLORS GREEN OR BROWN 
A NATURAL for any HOUSE- 
WARES or HARDWARE DEPT. 





39¢ size available in 
2 dozen self-serve 
counter display. 


= 4 
=~ Beg, . at 4 
Sa Es 


Economy $1.00 rolls available, 12” x 24”. 


FOR LAMPS 
scratch- ( | 
proofs 
everything 
SILVER | 
BOOK ENDS 





ASH TRAYS DRAWERS 
See your jobber or write direct te: 


Forest City Products, INC., 722 Bolivar Road, Cleveland 15, Ohic 


Want more facts? Circle 242, p. 273 


> THE FINEST 
FLASHLIGHTS 
YOU CAN 
SELL! 


HIGHER IN PRICE, 
HIGHER IN QUALITY, 


HIGHER IN PROFITS 


For years, Bright Star Industrial Flash- 
lights have been the choice of large 
industrial users because Bright Star 
makes the best, the most trouble-free 
industrial flashlight you can offer. 


Bright Star Industrial Flashlights last a lifetime with reasonable care .. . they will prob- | 
ably last a lifetime with no care at all. Skilled workmen using Bright Star Flashlights | 
on the job have frequently written to ask if they could buy them for their own use. | 
Now they can — and they can buy them from you! And they will!! Here are perfect | 
flashlights for anyone who appreciates a fine tool ...ideal for mechanics, plumbers, | 
electricians, gas station attendants, sportsmen, boatmen and home-shopmen, The new 

BrRiGHT STAR INDUSTRIAL FLASHLIGHT DisPLay includes an assortment of the most | 
popular styles and sizes. Put it on a counter and watch it work for you ... the market 


is ready-made and waiting. 
BRIGHT STAR BATTERIES 
STAY BRIGHTER LONGER 
Get full information on the line 
of batteries and flashlights 
which is preferred by industry! 











BRIGHT stay 
one 2 LEAR PROC: BATT ERe« 
CRE Rib iee Cia *= £3 


No. 315 Display Assortment | 





* 
BRIGHT STAN S 
%y <\ cer 


“ Quay 
SINCE 1909 
FOR FULL DETAILS, SEE YOUR JOBBER OR WRITE: BRIGHT STAR INDUSTRIES, CLIFTON, N.J. 
Want more facts? Circle 243, p. 273 
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Hardware Show Exhibitors 





Booth No. 


E. I. Du Pont de Nemours 
& Co., Industrial & Bio- 
chemicals Dept., Garden 
Chemical Div. 1119, 1120 
Wilmington 98, Del. 


Duramatic Clutch Co........ 1121 
Berkley, Mich. 


E 


Bernard Edward Co... .1526, 1527 
Chicago 32, Ill. 


Elanco Products Co., Div. 
of Eli Lilly & Co..... 1517, 1518 
Indianapolis 6, Ind. 


Engineering Products Co... ..1228 
Waukesha, Wis. 


es ea eal a 1269 
Dubuque, lowa 


Evans Sales Co 
Toledo 14, Ohio 


Ever-Mulch Co. 
Louisville 7, Ky. 


F 


Faesy & Besthoff 
New York 10, N. Y. 





HARDWARE HUMOR 





CAN-O-MATIC™ Portable Electric Can CAN-O-MATIC™ Electric Can Opener / CAN-O-MATIC ™ Deluxe Portable Elec- 
Opener. Exclusive retractable legs. Wood Clock /Timer. Unique! Elegant! Wood tric Can Opener. New Select-O-Dial™! 
Tone, sandalwood. No. 757 Tone, sandalwood. No. 760 Wood Tone, sandalwood. No. 758 








CAN-O-MAT SLIMLINE 


Most beautiful can opener made! 
Light, medium or dark wood with 


"T TT TI r | sandalwood. No. W362. 
Wh \t 


aa iM New 


The Smartest Look ve Pousewares by Rival: : 


Now—the charm of genuine wood and the subtle warmth of sandalwood 
enrich the modern styling of this famous line. The buyword in decorating 
today is REAL wood. And new Rival Wood Tones lead the way in fashion- 
fresh housewares! Smartly blend with wood-paneled kitchens, home bars, 
woodgrain appliance built-ins. Accent EVERY kitchen decor. Your cue 
now: Be first to stock and sell this exciting new collection! 


WOOD TONE” LINE AVAILABLE 
AT NO INCREASE IN PRICE! 


RIVAL MANUFACTURING CO. 


Kansas City 29, Missouri 
Rival Mfg. Co. of Canada, Ltd... Montreal 


ALL AMERICAN 


Ss 
Bee UY 


<a ~*~ Os 

>" Guaranteed by 

Good Housekeeping 
9°? 45 ayeanstd wit 


ICE-O-MAT® Table and Wall Combi- ICE-O-MATIC® Portable Electric ice GRIND-O-MATIC® Electric Grinder- 
nation. Modern styling! Smart! Wood Crusher. Star performer! Beautifull Chopper. Removable hopper. Excitingl 
Tone, sandalwood. No. TW347 Wood Tone, sandalwood. No. 800 Wood Tone, sandalwood. No. 772 
VISIT OUR BOOTHS 489-490, NATIONAL HARDWARE SHOW, McCORMICK PLACE 
Want more facts? Circle 244, p. 273 
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Hardware Show Exhibitors 





Booth No. 


Fairbanks Morse & Co., & 
Engine Accessories Div. 


1463, 1464 
Beloit, Wis. 


Falls Products 
Sycamore, III. 


1499, 1500 


Fate-Root-Heath Co. 
Plymouth, Ohio 


..1401, 1402 


Feldman Engineering & Mfg. 
ee se ak eure ee 1540 
Sheboygan Falls, Wis. 


Ferry-Morse Seed Co. . 
Fulton, Ky. 


.1291, 1292 


Five M Nurseries .......... 1537 
Lindale, Tex. 


Flower Grower 
New York 16, N. Y. 


Booth No. 


Fox Howard-Roberton 
St. Louis 8, Mo. 


Co. 1520A 


Ra Wee PS oe nc heen 1317 
Somerset, Pa. 


How to get into 
the Hardware Show 


You can register in ad- 
vance for the National Hard- 
ware Show and have your 
badge of admission when you 
leave for New York. The 
badge is all you need to be 
admitted to the Show. To get 
your badge in advance fill in 
the coupon with the National 
Hardware Show  advertise- 
ment in this issue of HARD- 
WARE AGE and send it to Na- 
tional Hardware Show, 33] 
Madison Ave., New York 17, 
N. Y. 


Booth No. 


Fredonia Seed Co. .......... 1491 
Fredonia, N. Y. 


Gametron Research Corp. 
Baltimore 30, Md. 


...1429 


Garden Genie Products, 
Div. of Sawyer’s ....1502, 1509 
Portland 7, Ore. 


1425, 1426 
Michigan City, Ind. 


Geigy Agricultural Chemicals 
1245, 1246 
Ardsley, N. Y. 


General Appliance Mfg. Co. 
1416, 1417, 1418 
Omaha, Neb. 


General Mower Corp. ....... 1336 
Norfolk 2, Va. 





The original 


FOLDING 
FENCE 


now with DuPont 
Vinyl! Coating! 

Greater durability, 

brighter colors! 


World’s Largest Manufacturer of Folding Fence 


DRINK CADDIES 
& ASH TRAYS 


Colorful and popular lawn 
and beach items! 








rt 


Junior 


FOLDING FENCE 


All popular models are 
coated with DuPont Vinyl. 








-s\-ax 
ti td 


Four Footer 




















EVER- a 
GARD — Sy 


Already a best 
seller! An ideal 
tree and plant 
protector ! 





| ' 28 


PLANTER STANDS 
& COASTERS 


A complete line available in all popular 





sizes. 





OHIO WIRE 


products company inc. 
1025 E. 5th Ave., Columbus 3, Ohio 
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PLANT & 
FENCE STAKES 
PLANT SUPPORTS 


White or green vinyl 
finish guarantees 
long life! 











*See The New Additions To Our Line At 
The Shows 

Booth 1467-8 

National Hardware Show 

Booth 155-6 

Eastern Lawn, Garden & Allied 

Products Trade Show 


HARDWARE SHOW SECTION 





Presenting... 


Calli 


ABINET HARDWARE 
| 
»»--IN NEW DECIMAL PACK 


aster shipment to you 
Setter display 
Greater sale 
e Easier ha 
e Space-sc¢ 


Hlus 


COMET SERVA PACK + Packaged individually in AMERICANA SERVA BOX 


ugh, protective see- 
thea polyethylene bags.. 
etey attractive, new 


ns Self-dispensing! 
Is! 
Illustrated End Labe 3+ Complete with screws. Illustrated End-Labels! 
Each piece or pair packaged com- 


plete with screws in see-thru Poly Sie tnen teadaneatie Each Americana Serva Box contains 25 


0 f bi h INGIVICL , r irs 
Bag. Master Carton contains 100 madel Top selling sites individually packaged pieces or pairs, 


Poly Bags, bulk packed. (Full cases and finishes! complete with screws, in see-thru Poly 
only.) Bag. Each Master Carton contains 4 


ain oe ei tenia Americana Serva Boxes (total 100 pieces 
— Say See or pairs). Only full cases Shipped. 




















Ast about oor sow CO ee SEE US AT THE SHOW—BOOTH 310 
Skin-Pak Hardware a 


_ _ These tough, no-tear see-thru Poly Bags 
"keep your stock new, fresh and 
attractive looking, insure against 
loss of screws and parts. 


Write Today for New Complete Price List Catalog Keep ‘em Up front... 
‘oup PRODUCTS CO. for more self-starting sales... 


380 BUTLER STREET, BROOKLYN 17, N.Y. bigger profits! 
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Hardware Show Exhibitors Booth No. Booth No. 





Booth No. Goulard & Olena Greenlawn Aerators 

Skillman, N. J. Greenville, Pa. 

Gravely Tractors, Div. Stude- Gregory General Farms ... .1554 
baker-Packard Corp. ...... 1313 Java, Va. 

Dunbar, W. Va. 


George Garden Tool Div., 
Community Industries 1189, 1190 
Sullivan, Il. 


Grove Plastic Products 1522 


Giant-Vac Mfg. Co. ....1371, 1372 1445 A Downers Grove, III. 


stan Great Lakes Tractor Co. . 
South Will 
ep a ne Rock Creek, Ohio 
Growers Supply Co. ........ 1532 


Gilmour Mfg. Co. ...... 1213, 1214 Ann Arbor, Mich. 


Somerset, Pa. 





Gilson Brothers Co. .. . .1131, 1135 HARDWARE HUMOR 
Plymouth, Wis. 


Re EON i bcs se aus 1302, 1303 ca Oe +3 Hi 
Chicago, III. mt G 


Glaser Products Corp. ...... 1458 Kh Un 8“) 
St. Louis 6, Mo. a — a Hahn-Eclipse Co. .......... 1266 


Evansville 7, Ind. 
Gleason Corp. ......... 1234, 1235 


Milwaukee 3, Wis. ae ak Hall Industries ....... 1551, 1552 


Chicago 5, Ill. 
Goodall Mfg. Corp. 


1368, 1369, 1370 py Harris Hub Co. .......1510, 1511 
"You can move a big load with this.” Chicago 11, III. 








| 


TO WHOLESALERS TO MANUFACTURERS 


DISTURBED ABOUT ¢ t f | DISTURBED ABOUT 
MANUFACTURERS’ € U WHOLESALERS’ 


CATALOG POLICIES: CATALOG DEMANDS: 


THOU LCOL 


helpful suggestion! Tell your a b 0 The one illustration and description 


Don’t just criticize: offer a Take the easy way out! Send CSD 


manufacturers to CSD their line. per product and CSD takes care 
CSD catalog pages save them of copy, layout, type, repros, 


money and are a lifesaver in mailing ... EVERYTHING... 
your catalog-building work. ¢ S y for as little as $12.50 per product! 


at booth 


‘ ia Ro biteyares 
eloigeh fo] J - me Jaleo) 


Catalog Service Division of The North American Press — 728 North Seventh St., Milwaukee 1, Wis. 
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| Mr, alles spe” 
le Fo Self-Locking 


PIN-UPS for Perforated 


Patent No. 2,872,145 Panels 


3 Fast 


SELLING 
ITEMS 


The original self-locking hooks that can’t ever twist, 
turn, or fall out. Terrific repeat business—complete cus- 
tomer satisfaction. 














%e 


bie” lane at 
. EEA Ue 


Ue 


3 





qeeeeneee 


New! 


3 COLOR BUBBLE AND CARD PACKAGING! 
Each card carries price plus suggested uses . . . stimu- 


lates impulse sales. 
Free DISPLAYS 


with your order 


Kerr offers a variety of displays 
from which to choose, including 
counter, wall and floor displays. 


SPECIAL DEAL NOW! 


Heavy duty floor display with the 
D-50 assortment. Send for details 
or ask your Kerr distributor. 


wERR 
Self-Leckiag nooxs 


weeasnor 


so 





Agee . 
GRP ERE S: 


a 


WORKSHOP 
ASSORTMENT 


Save-A-Dollar 
SPECIAL! 


ewe 3 


Want more facts? Circle 


HARDWARE AGE, September 21, 1961 + 187 





Hardware Show Exhibitors 





Booth No. 


Hayes Spray Gun Co.. .1489, 1490 
Pasadena, Calif. 


Hearth Industries (Drake 
Mfg.) 
Friendship, N. Y. 


op 5 a ee ae 1349 

Coopersville, Mich. 

Heineke & Co. ...1105, 1106, 1107, 
1108, 1109 

St. Louis 5, Mo. 


William Heller Co., Stanley 
Electric Mfg. Co. Div. ....1539 
Altoona, Pa. 


Herculean Products Co. 1364, 1365 
New York 1, N. Y. 


How to reach 
your friends 
at the show 


Here’s how to reach your 
friends at McCormick Place 
during the show. 

Come to booth No. 399, 
the HARDWARE .AGE booth. 
Write a message for your 
friend. Your friend’s name 
will be posted on our Mes- 
sage Bulletin Board. 

Your friend sees his name 
on the bulletin board and 
asks for the message you’ve 
written. 

Check the HARDWARE AGE 
booth frequently to see if 
friends have left messages 
for you. 


Hershey Estates, Extraction 
Div. 
Hershey, Pa. 


Hewitt Bros. Mfg. Co. ...... 1542 
National City, Calif. 


Richmond, Ind. 
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Booth No. 


Holiday Sprinkles Div., Os- 
borne-Kemper-Thomas ... .1362 
Cincinnati 6, Ohio 


Home & Garden Supply Mer- 
chandiser 
Towson 4, Md. 


H. D. Hudson Mfg. Co. ....1191-A 
Chicago 11, Ill. 


pamrmeem Beem. Ce. ... 2. cies 1155 
Dayton, Ohio 


Hyde Bird Feeder Co. ...... 1347 
Waltham 54, Mass. 


I 


EIS og 1314, 1315 
Indianapolis 25, Ind. 


Industrial Plastic Co. ...... 1384 
Metuchen, N. J. 


International Harvester Co. 1193-A 
Chicago 1, Ill. 


International Shear Corp. . .1546 
Reading, Pa. 


J 


Jackson Mfg. Co. ...... 1211, 1212 
Harrisburg, Pa. 


Jari Products 
Minneapolis 8, Minn. 


Jensen-McLean Co. 
Seattle 4, Wash. 


Jiffy-Pot Co. of America, Div. 
of George J. Ball 
West Chicago, III. 


K 


& oo SS rae 1492 
Fort Worth, Tex. 


Booth No. 


1503, 1504, 1505 
New York 10, N. Y. 


Kaufman Mfg. Co. .......... 1304 
Manitowoc, Wis. 


Keen Sales Co. .. .1172, 1173, 1199 
Kansas City, Mo. 


Dee eee OS 1326 
Brooklyn 30, N. Y. 


Kensico Mfg. Co. ........... 1226 
Mt. Kisco, N. Y. 


Kent Plastics 
Hoboken, N. J. 


ERE SN INC Ae GAO RE ot 1262 
Kohler, Wis. 


L 


Lafayette Brass Mfg. Co. 


1473, 1474, 1475 
New York 3, N. Y. 


Lambert ....1320, 1321, 1322, 1323 
Dayton 4, Ohio 


Lancaster Pump & Mfg. Co. .1404 
Lancaster, Pa. 


Lauson-Power Products Div., 
Tecumseh Products 


Co. 1209, 1210 
Tecumseh, Mich. 


Lawnhouse Products Div., 
Newcomer Corp. .......... 1545 
Columbia, Mo. 


Lawnmaster Co. 
Richmond, Ind. 


ae. et ee 1361 


Lazy Boy Lawn Mower Co. . .1301 
Kansas City, Mo. 


Lectro Lawnshear Corp. 


1237, 1238, 1239 
West Point, Pa. 


Leipzig & Lippe 
New York 10, N. Y. 


1441, 1442 


HARDWARE SHOW SECTION 





Plastic Coated Welded Wire 


CUT YOURSELF Lawn and Flower Border 
IN ON PANZER’S 


FALL PROFITS! At the Hardware Show 
BOOTH 1437... 


e High-profit, dramatically different compact 
tractor cuts firewood, sweeps leaves, cleans 
snow . . . builds year-round sales with 25 


attachments for every season. MADE TO LAST! 


e Profit-packed consumer promotions for ‘62! DURABLE 
PLASTIC 


Colorful display aids . . . generous co-op ad- COATING 
vertising plus hard-hitting ads in leading | 
national magazines. 


GALVANIZED 
Kx 


Only PANZER offers these exclusive selling features: WIRE 





Most working weight 





'OFel (olen Ciil-laeMelal-la-Melellieli-melaen 
tection! Customers get the rust- 
resistant qualities of galvanized 


Turns in 6 ft. radius / wire combined with this tough, 


plastic outer surface. 


Independent rear wheel brakes 








ipment —_ 
Fenders, tool box, rear lift standard equipme 14” HIGH ... 25’ ROLLS 





Lowest cost up-keep 


ihe enars Webi Hottest NEW ITEM in the 


Actual auto differential Lawn and Garden Section 
COLOR-GUARD is one of the most popular, sales- 


winning, new products ever introduced in the lawn and 

| garden field. We’ll have big news for you at the show 
Call PANZER collect now about open dealerships! _ to tell you how you can make even greater profits . . . 
as well as more sales with COLOR-GUARD during the 

coming season. Be sure to stop at Booth 1437 in the 

PANZER PRODUCTS, ING. Lawn and Garden section of the National Hardware 

Ade Show, October 2-6, McCormick Place, Chicago. 
Waynesboro, Virginia WH 2-8205 Available in White, Green and Yellow 
A subsidiary of Virginia Metaicrafters, Inc. 


Quality Metal Products Since 1890 eT 
Visit PANZER’s display at The National Nort hwes ter Tl 


Hardware Show, Booth 1217-18 
STEEL AND WIRE COMPANY 


See the brand new PANZER Snow Thrower! eventiten, sn ek 
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Floating power 

















NEW RCA 
ALKALINE 
BATTERIES 


increase your pro?rit opportunities 


“= { 


ra ALKALINE 


_<il 


seamen 


_— 


PSit Fhe got 6g Oe RK 


s «4 ‘3 . QE 4 Ma 
a! . “ as 4 : % 3 is A ‘ : 
- : _ oh ‘ Pe Ay — mt ; she 
ons on me an este " 
y . an « 


ene eT Oe ne a ae - Allies AR a 


With longer battery life 


' NEW leak resistant constru: 


Now, you can increase your profit while reducing the number of 
battery types you have to stock. What makes this possible? The 
new RCA Alkaline Battery! This new type of cell outlasts compara- 
ble zinc-carbon batteries yet sells at a lower price than premium 
mercury types. 


here’s how you benefit... 


@ MORE PROFIT PER SALE: Provides perfect opportunity to “sell up” 


@ SIMPLIFIED INVENTORY NEEDS: The RCA Alkaline multi-purpose 
type is designed for use in radios, flashlights, photoflash, toys and 
electronic instruments. A few types cover a wide range of applications. 


@ LONGER SHELF AND OPERATING LIFE: A useful life of 2-to-8 
times that of zinc-carbon types, depending on application. 


@ NO REST PERIOD NEEDED: A big advantage in portable radios. 


Learn the full profit story of RCA Batteries including the 


fast-moving RCA transistor radio batteries now in blister packag- 
ing for highest retail sales impact. See them at the 1961 National 
Hardware Show. 


The Most Trusted Name in Electronics 


RADIO CORPORATION OF AMERICA 


® 
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Hardware Show Exhibitors 














Booth No. 


Lewis Engineering & Mfg. Co.1230 
Alliance, Ohio 


Little Wonder ... .1231, 1232, 1233 
Southampton, Pa. 


Lombard Governor Corp. 1122, 1170 
Ashland, Mass. 


Lynwood Laboratories 
Norwood, Mass. 


M 


McDonough Power Equipment 


McDonough, Ga. 


McHutchison & Co. ......... 1397 
Ridgefield, N. J. 


Magna American Corp. ..... 1195 
Cincinnati 4, Ohio 


Magna Matic Div., A. J. 
SS EE SE 1177 
Port Washington, Wis. 


Melnor Industries 1260, 1261 


Moonachie, N. J. 





HARDWARE HUMOR 
— ph | 3 TOOLS 








"This handy model features a com- 
partment containing a supply of 
iodine, bandages and tape.” 
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Cel-O-Glas No. 
800 CW—Finest 
flexible window ma- 
terial available. 1 4- 
mesh galvanized 
wire heavily coated 
with clear acetate 
plastic. 





R-V-Tex Protective 
Covering 600 X 
—Black on one 
side, aluminum on 
other. Double-thick 
polyethylene film 
reinforced with 4” 
mesh Fiberglas. 


R-V-Lite Alumi- 
num Mesh 700 W 

—Two layers of 
heavy acetate plas- 
tic fused over 4 x 4 
mesh rustproof, cor- 
rosion-proof alumi- 
num wire. 


R-V-Lite Vinyl 
Plastic Sheeting 
No. 15V—Heavy- 
weight crystal clear 
plastic, tough, 
waterproof, highly 
flexible. 


R-V-Lite Green 
Cotton Mesh No. 
100 C —Green 
twisted cotton %4” 
mesh, bonded be- 
tween layers of 
clear, tough acetate 
plastic. 


R-V-Tex Floor and 
Carpet Runner— 
Lies flat, won't curl. 
Embossed underside 
grips carpet. Deep- 
embossed pattern 
traps more water, 
snow and dirt. 


Anvey CORPORATION 
AC) 


3500 N. Kimball Ave., Chicago 18, Ill 





a 


R-V-Tex Protective 
Covering 500 X 

—Clear poly- 
ethylene film rein- 
forced with %4” 
mesh. 


Storm-Lite Storm 
Window Kit No. 
24 SL—Each kit con- 
tains clear poly- 
ethylene sheet 36” 
x 72”, fiber mold- 
ing strips, nails, At- 
tractively pack- 
aged. 


R-V-Lite gives you 
the best products, the 
best prices . . . and 
the best advertising 
and sales aids to 
bring in customers 
and ring up sales. 
Check your stocks of 
R-V-Lite, order from 
your jobber now! 


a 


you ear aa and PROTECT IVE - COVERIN 





pyTHING WINDOW MATERIALS 


Ps “ S 
Pi ae mS 
$ 





PICTURE CONTEST 


ENTER EARLY! 
ENTER OFTEN! 
WIN $$$ 


$JOO 1st PRIZE 
$50 2n¢ =and $50 


PRIZE 
$25 each, 4, 5, 6, 7th prizes 
$10 each for the next 20 prizes! 


3rd 
PRIZE 


Get ovt your camera! Take a picture 
showing any R-V-Lite material in use — 
send it in to Arvey—that's all you do! 


Here's the easiest contest ever! No essays to 
write — no jingles to complete — no “box tops” 
to send in! And look at the big-money prizes 
you can win. Get started now—enter as 
often as you like. When you sell R-V-Lite 
materials or coverings, just ask the customer 
how he plans to use it, get his address — then 
take a picture of the R-V-Lite material in use. 
It's as simple as that You not on'y make a 
tidy profit on the R-V-Lite sale—but your 
picture could be the one that wins that juicy 
$100 top prize. Read the few simple contest 
rules below — and send in your entries: 


PICTURE CONTEST RULES 


1. Any R-V-Lite dealer or jobber salesman 
is eligible. 

2. You may enter as often as you like, but 
each entry should show a different appli- 
cation of R-V-Lite materials. 

. Each picture entered must be identified 
with dealer's name and address, name 
and location of installation, and type of 
R-V-Lite material shown. 

' Pictures can be any size larger than 22” 

3% 


. All entries must be sent directly to Photo 
Contest, Arvey Corporation, 3500 N. 
Kimboll ‘Ave., Chicago 18, lil., and be- 
come their property. None will be re- 
turned. 

. Contest closes November 30, 1961, and 

all entries must be received at Arvey prior 
to midnight that date. 
Entries will be judged on the basis of in- 
terest of application of R-V-Lite materials, 
workmanship of installation, and photo 
quality. 

. Arvey Corporation will be the sole judge 
in determining winning entries. 
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Bassick 
BALL 


CASH IN ON 
HIGH STYLE 
FOR THE HOME 


Now Bassick lets you in on a money- 
maker. 

Your store can sell the new “Bassick 
Ball” casters—in an eye-catching, easy 
to display, easy-to-carry-home pack- 
age of four. You’ll cash in on the grow- 
ing trend to high styling and smooth 
good looks that is sweeping the furni- 
ture design world today. 

“Bassick Ball” casters were designed 
with deep-pile carpets in mind. Their 
wide treads and easy swiveling prevent 
damage to expensive floors and rugs 
and make it especially easy to move 
furniture for cleaning and room reor- 
ganization. 

Available in polished brass, satin 
brass, statuary bronze, English an- 
tique, polished chrome, or satin chrome 
finishes. And with swivel top plate and 
a variety of stems to fit most furniture. 
Ask your Bassick distributor about 
them today. THE BASSICK COMPANY, 
Bridgeport 5, Conn. {n Canada: Belle- 
ville, Ont. 


A DIVIBION OF 
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Booth No. 


peesry Beam, Ce... . ices. 1398, 1399 
Seattle, Wash. 


Mesabi Grow Co. ........... 1111 
Cotton, Minn. 


Michigan Peat 
New York, N. Y. 


Al Middleman 
New York 23, N. Y. 


Millburn Peat Co. .......... 1534 
Chicago 2, IIl. 


Miller Moderns 
Orangeburg, S. C. 


Modern Garden Center 
Costa Mesa, Calif. 


MTD Products 
Cleveland 11, Ohio 


Tom Moore Tractor 
1174, 1175, 1176 
Mantua, Ohio 


Motor Wheel Corp. Consumer 
Products-Reo 


La Grange, Ind. 


Moto-Mower 
Richmond, Ind. 


Mr. Bartender Products 1535, 1536 
Torrance, Calif. 


N 


National Bird Control Labs .1541 
Skokie, Ill. 


National Ideal Co. .......... 1216 
Toledo, Ohio 


L. R. Nelson Mfg. Co 
Peoria, Il. 


1192-A 


PO, TES os oes oh UCR Bie 1501 
New Rochelle, N. Y. 


Northern Fiberglass 
St. Paul 7, Minn. 


(Continued on page 196) 














another _Viehed “best seller” 


Tine Sawer 
Socket Sets 


RELLLE Sy 








11 piece set No. 2906-T 


| 

| 

| 

| 

| 

| 

| 

I 

l 

Each Time Saver socket fits 
" snugly into its own molded con- 
j tour in a plastic tray on the box 
bottom. When lid is closed, sock- 
| ets are locked in position. They 
| cannot be misplaced. 

| Vichek offers6 fast-selling Time 
| Saver sets... 11 to 21 pieces each 
l in %-%-%” drive. Ask your 
| wholesaler for profit facts. A-sova 
| 

| 

| 

| 

| 

| 

| 

| 


x ¥ TON ? 
y - 


7, 
x, 


e (hI 
SUBSIDIARY O A 


a : ‘ 
CeTRit>: 


Y lehek Tool Co. 


Cleveland 4, Ohio a 
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SPRING ASSORTMENT >+S5O 


Order Now! 
(F.0.8. M. Y¥.C.) 
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Come and See Us 








at 
HARDWARE SHOW 
Booth +439 


HARDWARE & INDUSTRIAL 
TOOL C0. 
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SEE THE 


BUYING CHECK 
LIST 


PAGE 270 
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Now ... a big-profit Red Devil department in less space 
than you ever imagined! 


Three compact displays that work together . . . arrange 
them any way your space permits, horizontally, diagon- 
ally, or up and down. Stand out however you use them... 
even in odd spaces no one-piece display would fit! Equipped 
with base for use on counter, too. Tools for everyone, both 
old pro and impulse buyer. 

Make up the 3-unit display best suited to your trade by 
choosing one merchandiser from each of these groups: 
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MERCHANDISER A-65 


4 Ways 
excitingly different: 











Merchandisers A-61 through A-64. Each offers a different 
assortment of professional quality painters’ cutlery. 


Merchandiser A-65. Putty knives, wall scrapers, and 
spachtling knives from Red Devil’s value-priced line. 


Merchandisers A-66 and A-67. Each displays a different 
assortment of nine fast-moving Red Devil wood scrapers 
and specialties. 

Hang up all three merchandisers you select in one eye- 
stopping display. You’re bound to ring up more sales. 


ONLY SMALL OUTLAY NEEDED. Most expensive of these merchandisers costs only 


See us at 
Booths 397-398 
National Hardware 
Show 


$20.07. You pay for tools only, make full 40% profit on each one. Free displays are 
ruggedly built to last. Postcard included with each brings you new price-panel in- 
serts in event of changes. Get this hottest new idea in merchandisers working for 
you now. Get in touch with your Red Devil jobber. 4190 


Red Devil Tooks. on «suse 


World’s largest manufacturer of painters’ and glaziers’ tools — since 1872 





Baltimore’s New 


| MARES YOU FIRST... 
WHERE IT COUNTS! 


First in PRODUCT IMPACT! 


aed Top grade pure bristle . . . many styles fortified with genuine Chinese premium 
bristle . . . set in permanent-grip epoxy resin . . . full weight in each brush .. . all 
nylon types made with 100% Dupont Tapered Tynex . . . comfort-grip handles 
... the industry’s finest quality control system protects you and your customers. 


First in SALES IMPACT! 


Full view packages designed by hardware merchandising leaders increases impulse 
buying .. . “‘tell-it-all’”’ card sells hard on sight . . . brushes are fully protected 
from soilage . . . inspection is easy . . . pilferage reduced. 


First in TURNOVER! 


Hardware dealers nationwide report a 24% sales increase by switching from bulk 
brushes to Baltimore’s sales-powered packages! Many have demonstrated record 
breaking turnover by replacing old fashioned bins with scientifically developed 
displays like Baltimore’s Brush-A-World that gives you a complete paintbrush 
department in an 18” square section of counter! Try it. Profit per square foot 
soars! 


First in SERVICE! 


<9 When you have the right brush . . . the right package . . . the right quality ... at 
the right price you give your customers just what they want — service! That 
means repeat business and satisfied, loyal customers. 
Baltimore gives you all these things — ’way beyond any other brush maker. 
Plus . . . such fast service on all popular types that you can cut your inventory 
costs way down... we inventory for you and deliver when you want it! 


-- LHESE THINGS MAKE YOU 


FIRST IN PROFITS! 


Write or call today for Baltimore’s Merchandising Plan 
and proof that it can work for you. 


Want more facts? Circle 258, p. 273 
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Brush-A-World Space Saver 


y pRUSHE Al WORLDS, th BALTIMORE Brushes 


ARGE ARI A PAINT BRUSH oO 
me os R 
¢ EVERY Antamatahdsstete NEED 


A world of painting. . 
and profits...in 18" 


of counter space! 





See it at the Hardware show — Booth 820. 


BALTIMORE BRUSHES, INC., BOSTON 
2 Northampton Street, Boston, Mass. 


Want more facts? Circle 258, p. 273 
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Hardware Show Exhibitors Booth No. Booth No. 





Organic Compost Corp. Original Productions 
Booth No. 1381, 1382, 1883 Brookfield, Wis. 
Germantown, Wis. 
Northrup King & Co. . . . 1496, 1497 Outdoor Power Equipment 
Minneapolis, Minn. Organic Gardening & Farming Institute 
Washington 6, D. C. 
Northwestern Steel & Wire Co.1437 Emmaus, Pa. 
Sterling, Il. Ozark Nurseries 


Tahlequah, Okla. 
See ee GO, cs o aaa been 1227 


Poughkeepsie, N. Y. Your headquarters 
at the show 


Make the HARDWARE AGE 
Booth No. 399 your head- 
quarters during the show. P.G Line 
When you want to meet peo- Columbus 12, Ohio 
ple, make a date to meet them 
at the HARDWARE AGE booth. 
We will take messages and Panzer Products 1217, 1218 
Q there will be plenty of chairs. Waynesboro, Va. 
There will also be a telephone 
for your convenience. So 
Ohio Wire Products Co. 1467, 1468 come in and make yourself 
Columbus, Ohio at home; check the HARD- 
WARE AGE Message Board if 
OMC Engine & Equip. Div., you expect messages while 1438, 1439 
Outboard Marine Corp. 1411, 1412 at the show. Salt Lake City, Utah 


Waukegan, III. (Continued on page 201) 


Novel Products 1352, 1353 
Philadelphia, Pa. 

Nursery Specialty Products 1366 1451, 1452 
New York, N. Y. 


Parker Sweeper Co. ........ 1163 
Springfield, Ohio 
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Congress PULLEY 


SUPER 60 MERCHANDISER 


Stocks and Displays 60 V-Belt Pulleys 
OVER 40% PROFIT! 


It requires less than % cu. ft. of wall or counter space 
to make your store headquarters for pulleys ... The 
Super 60 Merchandiser is pre-packaged, with 60 
pulleys on a self-storing, sturdy, welded steel wire 
rack. Ready to go to work for you... it features a 
complete assortment of highest quality pulleys in 
the fastest moving sizes. 


The Congress 
famous ¢ 36 
PAC Pulley 
Merchandiser 
is also 
available. 


Immediate delivery from your jobber or order direct. (Jobbers protected) 


CONGRESS DRIVES DIVISION 


ee rho TAN WN corporation 
a ' P TROIYT 34 MICH 


APPROVED DISPLAY 


3750 f OUTER ODOR . DE * PHONE 891-3400 + Area Code 313 
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There’s never been anything just like this in 2% and 
31% horsepower. From basic styling to premium- 
quality features, this new series offers outstanding 
advantages. It enables garden equipment manu- 
facturers to meet any kind of competitive situation, 
delivers efficient, dependable performance to con- 
sumers. 


Included in the Tecumseh advanced-engineering 
features are: Ezee-Start, Tectronic magneto, fixed 
jet carburetor, positive mechanical governor, hush- 
tone muffler, gyro-control and polyurethene air- 
cleaner. Takes any type of starter and shrouding. 
Yet it is remarkably compact and light, delivers 
more horsepower per pound! 


35% MORE COMPACT! 


Tecumseh pioneered the “‘Low Silhouette’? in engine 
design. This new series marks another milestone in this 
trend with a dramatic reduction in the overall dimensions. 
By actual measurement with engines of equal horsepower, 
Tecumseh is over 2” lower. Gives equipment manufacturers 
more flexibility of design with greater eye appeal. 


16% LIGHTER! 


In addition to the weight eliminated through the new 
compact styling, TECUMSEH production ingenuity has 
made other manufacturing refinements. The net result is 
an engine that is \% lighter than engines of equal horse- 
power. This means easier and more efficient operation for 
the consumer. 


MORE HORSEPOWER 
PER POUND! 


The proof is in the power curves that conclusively dem- 
onstrate more efficient performance. 





Lauson Power Products Division 


Grafton, Wisconsin 








Want more facts? 
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EG) GASOLINE ENGINES 


TECUMSEH | 2 VI 


er, 


Delivers 2% horsepower, six ports, cross 
scavenged. Available as illustrated or with 
integral fuel tank and choice of starters. 


TECUMSEH | | VIT 


TECUMSEH PRODUCTS CO. 


Delivers 3% horsepower, seven ports, loop 
scavenged. Can also be used on riders and 
tillers. Also available as illustrated or with 
separate fuel tank and choice of starters. 


Circle 260, p. 273 A 
Want facts about ad on page 198-1997 Circle 261, p. 273 > 

















PUTS NEW LIGHT ON 
RESIDENTIAL LOCKSET 





yA Bl he AN ed ed 9 


No more searching for key hole at night, Here’s the world’s first and only lockset that glows after dark! 
Precision has taken lock design out of the dark ages and given it a bright new outlook... for greater 
sales appeal on sight. GLO-LOK with new tulip knob offers your customers the finest lock design, crafts- 
manship and materials plus the after-dark glow feature at minimum cost. 


Write or call now for full details on GLO-LOK entry sets... including the regular line of standard-faced 
locksets ... for the most exciting news and glowing profit story in the builders’ hardware industry. 


PRECISION'S Family Line of Locksets 
*Model No. T-800, Entry Set 

*Model No. T-800DL, Entry Set with deadlocking latch 
*Mode!l No. T-805, Entry Set with 5” backset 


*Model No. T-805DL, Entry Set with 5” backset and 
deadiocking latch 


Mode! No. T-801, Closet Set 
Model No. T-802, Passage Set 
Model No. T-803, Bedroom Set 
Mode! No. T-804, Bathroom Set 
Model No. T-806, Patio Set 
Model No. T-807, Dummy Knob 


*GLO-LOK feature available only in entry sets. When ordering, 
use prefix GL before entry set number. For example: GLT-800. 


NO IMPORTS—ALL LOCKS MADE IN U.S.A. 


Glowing Sales Features 


© Glow element reactivates itself by daylight or artificial 
light—only 5 minutes’ exposure produces luminescent 
bluish glow for 12 to 15 hours after dark 


© newest design, construction and performance features 


© full height 5-pin tumbler cylinder for maximum 
protection 


© easy-grip turn button on inside tulip knob for positive 
locking 


© standard 2%” backset and 2%” rose; also available are 
5” backsets, deadiocking latches, circular face latches 
and strikes 


© interchangeable with 95% of the locksets on the 
market 


© keyed alike, differently, or master keyed 


© competitively priced—plus the extra sales punch of 
GLO-LOK 


Write or call today for catalog. 


SEE GLO-LOK AT THESE TWO BIG SHOWS 


NATIONAL HARDWARE SHOW 
McCormick Place, Chicago, Illinois 
October 2nd through October 6th 

BOOTH NO. 130 


©1961 Precision Lock Mfg. Co., Inc. 


NATIONAL BUILDERS’ HARDWARE EXPOSITION 


Hotel Fontainebleu, Miami Beach, Florida 
October 16th, 17th, 18th 
BOOTH NO. 90 
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sales, bigger profits with 
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Remember the name PRECISION—it is your key-word and buy-word for 
better looking, better made, better selling locks of all types. Shown here 
are just a few of the sparkling all-new family line of PRECISION locks... 
with built-in sales appeal and priced right to sell fast on the ‘‘impulse”’ 
counter and to volume users. We invite you to get acquainted with 
PRECISION now...and unlock a world of new sales opportunities for 
your business, Write or call today for catalog. 


Outstanding Sellers 


A. Model No. DL-80. Drawer lock for *%,” wood or metal drawers. 


“¢ 


$1.90 list. 
Model No. 999. Police Chain Door Lock, tested against 1-ton 
forcible entry pressure. Locks without key, 4% turn of key ejects 
plunger. $2.98 list. 
Model No. SC-105. Police Travel Lock with protective rubber bumper. 
Unique 5-tumbler design. Used for doors, drawers, sliding doors and 
show cases. $3.66 list. 
Model No. 888SR. Select-0-Matic Combination Padlock. Steel case 
hardened shackle. Corrosion-resistant. Combination can be changed 
as desired. $4.95 list. (br. pl.) 
$5.50 list. (chr. pl.) 
$3.00 list. (br. pl.) 
$3.60 list. (chr. pl.) 
$5.50 list. (br. pl.) 
$6.00 list. (chr. pl.) 


Model 888JR. Junior size Select-0-Matic. 
Model No. 888LS. Long shackle Select-O-Matic. 


E, Model No. DL-82. Drawer lock for '%,° wood or metal drawers. 


$1.30 list. 


NO IMPORTS—ALL LOCKS MADE IN U.S.A. 


*F. 


” gliding doors. 5-pin tumbler. 


Model No. SC-100. DeLuxe Show Case and All-Purpose Lock with 
rubber glass bumper. 5-tumbler heavy duty construction. $3.20 list. 
Model SC-103. Show Case Lock for all types of show cases and 
$2.66 list. 
Model No. £0-54. Slim-Line Electric Door Opener. Simple installation, 
replaces most existing units. $6.00 list. 
Model No. E0-50. Mortise type Electric Door Opener. $6.35 list. 
Model No. £0-52. Knockout mortise type Electric Door Opener. 
$8.10 list. 

Model No. $D-20. Sliding Door Lock. The first universal lock for 
by-passing sliding doors. Easy installation for do-it-yourself. 
$3.95 list. 

Model No. SL-150. Police Window Lock, plunger type. Locks without 
key. 2 cups furnished for setting window openings. $2.19 list. 
Model No. R-40. 7-pin Tumbler Cam Lock. 2 tubular keys. Key 
changes practically unlimited. Can be furnished with different offset 
cams. $4.00 list. 
Model No. MC-10. Replacement Mortise Cylinder 5-pin tumbler. 
Standard diameter and thread. Polished Brass, $2.50 list. 
Polished Chrome, $3.00 list. 


*Pat. Applied for 


” « 


Residential Locksets » Tubular Sets . Select-O-Matic Combination Padlocks , Mortise 
Cylinder Locksets »« Roto Key Locks . Electric Door Openers . Showcase Locks , 
Sliding Door Locks - Cylinder Chain Door Lochs . Specialty Locks. Accessories & Parts 


CNL Nin, 


ECISION LOCK MANUFACTURING CO., INC. 


933 STANLEY AVENUE, BROOKLYN 8,N.Y. & 


BROWNING 2-7700 








...Ll'0ols you will sell the most 


Lite, Saturday 
hanics, Popular Science, Mechanix Illustrated 


NEW industrially Rated... 
Extra Powerful... 
Almost Dustless... 
FULL 3” BELT SANDER 


AT HOME WORKSHOP PRICE........ > e422 LIST 


Finally, the complete answer to home-workshop sanding. Powerful cool- 
running 4% amp. motor turns belt at 850 surface ft. per min. Completely 
gear driven with permanently lubricated precision needle and oversize 
sleeve bearings. Unique tension device maintains peak efficiency, enables 
quick change of belts. Exclusive casting design combines with forced air 
currents to cause dust accumulation at rear—keeps work clean, easy to 
see. Balanced weight, contour grip handle minimize fatigue. Die cast 
polished aluminum housing. Total weight 7 Ibs. Comes with 3 sanding 
belts: coarse, medium, fine. 


Reader's Digest— 


Popular Mec 


Evening Post—Esquire, 


PROMOTED THE YEAR 'ROUND 





Model 202—$13.95 
Small, light, quiet. Strong biac 
plastic case. 14,400 strokes pe 
minute. In display carton with 
abrasive sheets, 2 polishing pads 


Model 303—$16.95 
General utility model in red plas- 
tic. 14,400 strokes per minute 
In gold metal Kit Box with 12 ab 
rasive sheets, 2 polishing pads 


Model 404—$19.95 
Heavy duty with special motor for amazing 
power. 14,400 strokes per minute. Ebony 
plastic in metal Kit Box with 15 abrasive 
sheets, 2 polishing pads, instruction book 


All Saw...Cuts 4x 4 
At 45°...6” Log 
Fine Scroll Work... 


with complete safety. 


Does Everything a Pattern Saw Will Do, More Than A 
Circular Saw Does! Does many things a band saw or nibbier 
will do—and many things that, until now, only a chain saw 
could. No other portable electric-saw can cut a 6” board 
or a 6” log, yet cut any pattern, too! 

Cuts 2x 4, 4x 4, 6x 6—all metals, including steel thin 
gauge to 4”—pipe and thin wail up to 2” in diam. Cuts curves, circles, straight cuts, fine 
pattern work in Masonite, Bakelite, wood, metals, tiles, Formica, wallboard, Plexiglas, 
plaster board, asbestos. Knife blade cuts all materials cut with knife. 

Curved foot plate enables inside cut anywhere; cutting blade in line of sight; air stream 











$29.95 List 
%" 2-Speed 
Power Drill 
Model 808 


Power Saw 
Model 505 
$26.95 ust 


Does work of rip, jig, crosscut, band, hack, 
coping, scroll, keyhole saws. Cuts 2 x 4 
in seconds; cuts plastics, etc.; cuts Y” 
steel plate. 1.8 amp. motor. 2650 5%” 
strokes per minute under load. Motor fan 
keeps guideline free from sawdust. 
Handy, beautifully balanced. 3 blades in- 
ciuded. Also available in kit form (505K) 
with metal carrying case. 


‘Quick Hot’’ Soldering Guns. 


$7.95 List 
Model 199 


$9.95 LIsT 


General purpose gun. Heats 2% seconds. 
Weighs 1% ibs. Has long, durable tips, 
spotlight, sturdy red plastic case. Kit in- 
cludes gun, extra tips for hot-cutting, 
smoothing, rosin core solder, all in strong 


metal box. 


PRODUCT S,.1.N C. stwonom 





Model 199K 


A 2-speed %” Power Drill by Wen—and 
only Wen. Here in one tool is everything 
needed in an electric drill. Easy to change 
speeds. 1000 RPM to 3000 RPM. Husky, 
powerful, but streamlined design. Genuine 
¥_” Geared Chuck. Universal 2 amp. 
Motor. Size 124%” x 434" x 22”. Weight 
4% ibs. 


$9.95 LIST 
Model 286 


Heats in 5 seconds, far beyond 200 
watt rating. Light (24% Ibs.) Has 
long reach, long life tips, spotlight, 
strong shatterproof handle and 
case. 





Famous WEN 250 Watt Heavy Duty Model. 
567 hours continuous operation. Heats in 
5 seconds. Spotlights work. With special 
rip cuts plastic tile. Strong black plastic 
case. Comes in attractive Self-Display 
Carton. Also available in kit form (250K) 


clears dust from line of cut; powerful 4% H.P. motor; 3 wire 8 cord with adaptor; heavy duty 
hardened gears; heavy duty roller and oilite bearings. 


1/2 h.p. 
(tu ) only $4495 : 
Geir listed under Industrial 


Complete with 7 blades, rip guide, circle 
cutter, 45 tilting base plate. Universal Motor: 
AC-DC, 3400 1” strokes per minute. Length 8”, 
Width 7”, Height 74%”, Wt. 6% Ibs. Classification 


..8 standard and special tips 


Promotionally Priced 


$12.95 LIST 
Model 250 


$5.95 LIST 
Model 100 


Feather-light (19 oz.) Slim-line (1'4¢" cross 
section) 100 Watts power. Heats 2% sec- 
onds. Built-in spotlight focused on work. 
Long reach, long life tips, replaceable and 
pe ncey ma with special purpose tips, 
Lustrous black plastic housing. 


with metal carrying case. 


Fs 
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west Highway « Chicago 371, Ill 
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Hardware Show Exhibitors 





Booth No. 


Pennington Mfg. Co. ..1465, 1466 
Addison, III. 





Pennsylvania Power Mower, 
Div. of American Chain & 
Cable Co. 

Bridgeport 2, Conn. 


Pilgrim Products Div., Web- 
ster Industries ........... 1531 
Salem, Mass. 


Pioneer Gen-E-Motor Corp. . .1338 
Chicago 39, Ill. 


Plant Marvel Laboratories ..1515 
Chicago 28, Ill. 


gp ee 1389 
Baltimore 1, Md. 


Portable Kitchens ..... 1512, 1513 
Little Rock, Ark. 


Power Equipment 
1419, 1420, 1421, 1422 
Cicero, Ind. 


ie, Se eR to 1247 
Paterson, N. J. 


Precision Products ....1112,1113 
Springfield, Ill. 





HARDWARE HUMOR 








"Smith, this little tag will do.” 
Want more facts? Circle 263, p. 273 > 
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every home welcomes “little things” 


“BABY” those 
customers who come 
to buy LITTLE THINGS 


That customer who walks in this mor- 
ning for just a few nails or screws, may 
be back tomorrow for gallons of paint. 


Yes, even the smallest customer de- 
serves ““babying’’—so never under-esti- 
mate the importance of “little things” 
—never overlook the profits you make 
when you feature the little specialties 
that WESSEL offers you! 


WESSEL makes more than seventy 
little specialties that your neighbours 
need day after day after day. 


WESSEL house numbers, hand rail 
brackets, casement fasteners, sash fas- 
teners, hat and coat hooks, edge and 
other pulls... all QUALITY merchan- 
dise, competitively priced. 


These little specialties have made a 
BIG business for us—and can, too, for 


YOU. 


WESSEL means fast turnover, good 
markup, good profits because WESSEL 
merchandise is attractively skin pack- 
aged or POLYpak’t to encourage im- 
pulse buying from bins or pegboards. 


Have your jobber’s salesman show you 
the WESSEL line — little things to 
make your PROFITS grow! 





#140 DOUBLE ROLLER CATCH 
Oy ey 


#327 SHUTTER 
HOLDER 


#318 COLONIAL 
HOUSE 
NUMBERS 











WESSEL HARDWARE CORPORATION See us in Chicago Booth 644 


919-931 N. Sth Sr., 
PHILADELPHIA 23, Pa. 


In Canada: Geo. S. Hall Co., 
25 Grenville St., Toronto 1 
Export: Hall & Rei, Inc., 


165 Broadway, New York 6 
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Hardware Show Exhibitors Booth No. 





Booth No. 


Rain Drain 
Bangor, Wis. 


Premier Peat Moss Corp. .. . .1300 


New York 17, N. Y. main Jet Corp. 


Burbank, Calif. 


Rand Sales 
Des Plaines, III. 


Prior Products Corp. ....... 1287 
New York, N. Y. 


Ra-Pid-Gro Corp. 


Proen Products Co. ......... 1555 Dansville, N. Y. 


Berkeley, Calif. 


Hotel accommodations 


QO The National Hardware 
Show management has made 
arrangements with the con- 
vention bureau to handle ho- 
tel reservations. If you want 
the Show management to ar- 
range your hotel accommoda- 
R tions write to National Hard- 
ware Show, 331 Smeg 
Ave., New York 17, N. Y., for 
a hotel dae canted 
tion blank. 


Quick Mfg. Co. 
Springfield, Ohio 


. 1373, 1374, 1375 


Radio Steel & Mfg. Co. 
1413, 1414, 1415 
Chicago 35, Ill. 


Booth No. 


Re-Flect-O-Lite Corp., Uni- 
versal Metal Products Div. 1348 
Toledo, Ohio 


Rolawn 
South River, N. 


Root Mfg. Co. 
Baxter Springs, Kan. 


Root-Lowell Corp. ..... 1423, 1424 
Chicago 11, Ill. 


Roto-Hoe & Sprayer Co. ..... 1334 
Newbury, Ohio 


ag 1 
Alhambra, Calif. 


S 


Savage Arms Corp. ......... 1298 
Westfield, Mass. 





WINTER 


WINTER © SPRING * SUMMER « FALL... 


with the GARDEX line you sell them all! 


GARDEX sells ’round the calendar! Priced for maximum dealer _ 
profits, GARDEX winter tools have outstanding consumer acceptance. ak 
Their sturdy construction and competitive prices make them» Ts 
top values. Do as many volume-conscious dealers ares ee 
doing . . . switch to GARDEX, the complete line 

for year around profitable sales. 


SAVE ON DROP SH{PMENT: Ask your jobber or write for 
details on how direct, factory shipment can save you money — make 
you more competitive\ earn\\plus profits! 


Ly 


SNOW SHOVELS 


TRAC-MAT CAR-KIT SNOW PUSHERS 











LAWN & LEAF RAKES 


Write for com- 
plete catalogs on 
winter tools 

and spring tools 


for early orders! 


GARDE X w« 


SO? NORTH CARROLL AVENUE 
MICHIGAN CITY 9%, INDIANA 
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13 times 
more useful life 
datslame) alt=) 


NEW STANLEY 
LIFE GUARD YELLOW 
FOLDING RULES 


TEAR OFF HERE...USE ILLUSTRATION FOR EFFECTIVE DISPLAY! 


UNITED STATES TESTING COMPANY PACKED WITH FEATURES FOR 
REPORT No. 81557A PROVES IT! TURNOVER AND PROFITS 


Now... Stanley’s all-new LIFE GUARD YELLOW FOLD- @ Lifetime abrasion-resistant finish! 
ING RULES Overcome one of the biggest rule drawbacks 
—stick wear! The U. S. Testing Company test shows that 
the markings on these new Stanley rules wear up to 13 
times longer than other well-known brands. 


@ Lifetime lubricated joints! 
@ Black-on-yellow for maximum visibility! 
® Graduated on all edges—big, black, 


easy-to-read numerals! 
After extensive torture tests on Stanley LIFE GUARD 


YELLOW FOLDING RULES and two well-known competi- 
tive brands, U. S. Testing Company reported: EVERYTHING YOU NEED 


“The Stanley rules tested have a marked superiority FOR PROFITABLE SALES! 
to the other rules tested in terms of continuous 


legibility during and after hard abrasive use.”’ t Sey 11 ccleonget am exten one FREE win 


| your order. 
What a sales story for you—rules that read accurately 


and clearly after 13 times more use! 
7 ° « a 


2 All-New Packaging—with a coupon offering 
your customers a FREE copy of “How To Work 
With Tools And Wood” with purchase of any 
Ask your Stanley wholesaler for FREE sample rule sticks, LIFE GUARD YELLOW RULE. 

catalog pages, prices, and details about sales aids and 3 Three New Merchandisers—for use on wall. 
advertising support to help you outsell competition with counter or pegboard. 

new, long-lasting STANLEY LIFE GUARD YELLOW RULES. 
Or write: Stanley Tools, Div. of The Stanley Works, 
New Britain, Conn. 


4 Pre-sold for you-in Stanley's TOOL-OF-THE- 
MONTH Promotion for November... with new 
rules featured exclusively. 


THE TOOL BOX OF THE WORLD 
STANLEY SEE OTHER SIDE => 





3 to 10 times 
more useful life 
than other 
brands 


















NEW STANLEY 
LIFE GUARD YELLOW 
TAPE RULES 


TEAR OFF HERE ...USE ILLUSTRATION FOR EFFECTIVE DISPLAY! 


New Stanley LIFE GUARD YELLOW TAPE RULES, clad in EXCLUSIVE FEATURES ATTRACT SALES 


miracle Mylar*, can take 3 to 10 times more abrasive 
wear than other leading brands. The proof—United . . 
States Testing Company Report No. 81557B states: ® Resistant to most solvents, oils, alkalies, acids! 


@ Tough, wear-resistant, abrasive-proof! 


® Yellow for maximum visibility! 


@ Smoother “pull-push” action! 


“Stanley Tape Rules... have a marked superiority 
to the other rules tested in terms of CONTINU- 
OUS LEGIBILITY DURING AND AFTER HARD EVERYTHING YOU NEED 


ABRASIVE WEAR.” FOR PROFITABLE SALES! 


1 Buy 11 rules—get an extra one FREE with 


*DuPont Trademark for its polyester film. your order. 


e ° ° e 2 All-New Packaging—with a coupon offering 
your customers a FREE copy of “How To Work 


FREE OFFER TO YOUR CUSTOMERS With Tools And Wood” with purchase of any 
LIFE GUARD YELLOW RULE. 


Coupon with all new LIFE GUARD YELLOW RULES entitles 3 Three New Merchandisers—for use on wall, 
customer to a FREE copy of “How To Work With Tools counter or pegboard. 

And Wood.” Features 400 illustrations and diagrams 4 Pre-sold for you-in Stanley’s TOOL-OF-THE- 
—another sales-stimulator to help you attract more MONTH Promotion for November... with new 
business. rules featured exclusively. 


THE TOOL BOX OF THE WORLD STANLEY 
= SEE OTHER SIDE ® 








Hardware Show Exhibitors 





Booth No. 


Schneider Metal Mfg. Co. 1391, 1392 
Chicago 50, II. 


Science Products Co. ....... 1325 
Chicago 37, Ill. 


Seaboard Seed Co. .......... 1316 
Bristol, Il. 


Be Bt GAR. ceed ecviend eds 1363 
Galesburg, Kans. 


Shepard Engineering Co. 
1476, 1477, 1478 
St. Louis 4, Mo. 


How to get into 
the Hardware Show 


You can register in ad- 
vance for the National Hard- 
ware Show and have your 
badge of admission when you 
leave for New York. The 
badge is all you need to be 
admitted to the Show. To get 
your badge in advance fill in 
the coupon with the National 
Hardware Show  advertise- 
ment in this issue of HARD- 
WARE AGE and send it to Na- 
tional Hardware Show, 331 
Madison Ave., New York 17, 
N. Y. 


H. B. Sherman Mfg. Co 
Battle Creek, Mich. 


1318 


Shield Corp., Div. of Para 
Ss: Ve eR Gade « cu 1471, 1472 
New York 10, N. Y. 


Simplicity Mfg. Co. ......... 1197 
Port Washington, Wis. 


D. B. Smith & Co..% of 1294, 1293 
Utica N. Y. 


Smith-Douglass Co. ......... 1248 
Norfolk, Va. 


Southland Mower Co... . 1343, 1344 
Selma, Ala. 


Booth No. 


Specialty Mfg. Co. ......... 1273 
St. Paul 14, Minn. 


Sprayers & Nozzles 
St. Petersburg 13, Fla. 


Sprinkle Minder Div., Bar- 
clay Engineering Corp. . 
Chicago 7, Ill. 


Stadler Fertilizer Co. .1409, 1410 
Cleveland 9, Ohio 


Stearns Power Mowers 
1482, 1483, 1487, 1488 
St. Louis 5, Mo. 


Stim-U-Plant Laboratories 
Columbus, Ohio 


..1101 


Stitt Spark Plug Co. ........ 1311 
Columbus 1, Ohio 


Storz-All Industries 
Depew, N. Y. 


Structo Mfg. Co. 
.... .1307, 1308, 1309, 1345, 1346 
Freeport, III. 


Swisher Mower & Machine 
Co. 
Warrensburg, Mo. 





HARDWARE HUMOR 
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yes 


"I'd buy that lamp post if it weren't 
for all those extra pieces.” 











HARDWARE SHOW SECTION 





at your self-service 


PY 1 {@ 
Plastic Carded 
Products 


Hollow Wall Anchors 
Toggle Bolts 
Nail Anchors 
Fiber Plugs 

Masonry Drills 


Sold Through 
Recognized 
Distributors Only 


The switch is to ‘‘Dazy'’—Arro’s newest 
product with improved features for 
better installation of fixtures to hollow 
wall construction. It's just one of sev- 
eral popular Arro products that lend 
themselves well to self-service mer- 
chandising. More reason you should 
go with the best . . . and that’s Arro. 


ARRO RE 


Arro Expansion Bolt Company 


P. O. Box 388, Marion, Ohio 
Want more facts? Circle 266, p. 27-2 
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Hardware Show Exhibitors 





Booth No. 


Booth No. 


Union Wadding Co. ........ 1342 
Pawtucket, R. IL. 


Booth No. 


Universal Metal Products 


Co. 1340, 1341 
Saranac, Mich. 


T U.S. Metal-Plastics 1114, 1115, 1116 
Laurel, Md. 


Tennessee Fabricating Co. 
Memphis 6, Tenn. 


.. - 1486 





HARDWARE HUMOR V 


L. Teweles Seed Co. 
Milwaukee 1, Wis. 


...1454, 1455 





K. Van Bourgondien & Sons .1469 
Trio Mfg. Co. ........ 1407, 1408 Babylon, N. Y. 


Griggsville, Il. 


Vaughan’s Seed Co. 
Chicago 6, III. 


1241, 1242 
U 


Union Carbide Consumer 
IN eg 1403 
New York 17, N. Y. 


Velsicol Chemical Corp. 1529, 1530 
Chicago 11, Ill. 


Village Blacksmith, Div. of 
General Metals Corp. ..... 1359 
Watertown, Wis. 


Union Products 
New York 10, N. Y. 


"Well no wonder you're tired, you re 
supposed to ride it, not push it.” 














a” IT’ COPY 
gets 
Nine “BUY IT” ACTION 


adds eye appeal... buy appeal to 


WH -SHHK safety extension cord sets 


“SELL” is designed into this brilliant new NO-SHOK “SHOW- 
CASE” packaging. The magic of four color printing on a die- 
cut sleeve points up the patented self-closing cover that 
safeguards children . . . prevents insertion of objects into 


current outlets. in BROWN or 
IVORY: 6, 9, 12 
or 15 ft. cord 





Safety Story Details 
fully illustrated on 
back 


SEE US AT BOOTH 281, NATIONAL 
HARDWARE SHOW — CHICAGO 


BELL ELECTRIC COMPANY 


5735 S. Claremont Ave. e Chicago 36, Ill. 
¥ Want more facts? Circle 267, p. 273 


HARDWARE SHOW SECTION 


Write for Catalog 
Sheets and Sales 
Aids. 
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SELL THE LINE YOUR CUSTOMERS KNOW... 


line! 


SEYMOUR SMITH 


—~. Wael 


Sl?) Err 


= ie, 
Hidsi 
. ~ 











SEND FOR 


YOUR COPY OF BIG NAME ITEMS 
OUR NEW 


FAST MOVING ITEMS 


1961- -1962 GOOD PROFIT ITEMS 


ote CUSTOMER SATISFACTION 
Comp NEW PACKAGING 


C iglog! if NEW LOCAL NEWSPAPER PROMOTION 
q NATIONAL CONSUMER ADVERTISING 























SNAP-CUT Shears will please all your customers. Home 
owners will like their smooth, powerful cutting action and 
many gardeners will actually be asking for SNAP-CUT 


Tools by name. Be sure you have these money-making tools 
in stock. 


Ask your wholesaler about this fast selling line...GRASS 
SHEARS, PRUNING SHEARS, HEDGE SHEARS, LOP- 
PING SHEARS, PRUNING SAWS, TREE TRIMMERS. 


Ask your wholesaler about the Snap-Cut Profit-Paks and the 
Magic Merchandiser. 


SEYMOUR SMITH 


HARDWARE SHOW | ) | © SEYMOUR SMITH & SON, INC., Oakville, Conn., U.S.A. 
BOOTHS 636-637 Ve 


Quality Tools Sales Representatives 
JOHN H. GRAHAM & CO. INC. 
Since 1560 105 Duane St., New York 8, N. Y. 
Want more facts? Circle 268, p. 273 
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FOR EVERY REPLACEMENT NEED 





SWIVEL-LOK GLIDES 


for metal furniture 


NAIL-ON SWIVEL GLIDES 
gl 
——ae 


for wood furniture 





CHAIR AND TABLE TIPS 


L ML} 


for kitchen ond 
outdocs furniture 


TAPERED : 
FERRULE 
GLIDES 


for tapered wood legs 





TACK GLIDES 


&92 


for wood furniture 


SILENT TACK GLIDES 


for wood furniture legs 





TINY TACK GLIDES 


vod 


for drower roils, as 
thumb tock, efc. 


TACK BUMPERS 


OO 


for chest lids, hampers, etc. 





TINY TIPS 


9d 


for smol! metal legs 


DOORSTOP BUMPER TIPS 


to replace worn out bumpers 





SPIKE CASTER CUPS 


Dea 


for soft-pile rugs and carpets 








REGULAR CASTER CUPS 


Ar] 


for hard surface corpets, 
linoleum and tile floors 








Nothing can compare with this sensa- 
tional new line—in modern styling; 
in beautiful new materials; in new 
processes that end rust and corrosion; 
in new swivel features; in ease of in- 
stalling; in long life; AND IN LOW 
COST. A vast replacement market is 
waiting. Millions of furniture legs 


need “SMOOTHIES”: 


in homes, 


hotels, institutions, restaurants. 








VISUAL-PACKED ON 
FRANKLIN 


DISPLAY CARDS 


FOR IMPULSE SALES 


Hardware Show Exhibitors 





Booth No. 


Wagner Iron Works 
Milwaukee 1, Wis. 


Wallace Mfg. Corp. ........ 1312 
West Springfield, Mass. 


Wallace Products 
Philadelphia 21, Pa. 


Warner Industries 
Detroit 38, Mich. 


Warren’s Turf Nursery 
Palos Park, IIl. 


Wayne Home Equipment Co. 


1446, 1447 
Fort Wayne, Ind. 


Weller Nurseries eas eae 1448 
Holland, Mich. 


West Bend Aluminum Co., In- 
dustrial Engine Div., Hart- 
Sa pI Rr cl iter a GES, | 1543 

Hartford, Wis. 


How fo reach 
your friends 
at the show 


Here’s how to reach your 
friends at McCormick Place 
during the show. 

Come to booth No. 399, 
the HARDWARE AGE booth. 
Write a message for your 
friend. Your friend’s name 
will be posted on our Mes- 
sage Bulletin Board. 

Your friend sees his name 
on the bulletin board and 
asks for the message you’ve 
written. 

Check the HARDWARE AGE 
booth frequently to see if 
friends have left messages 
for you. 


Western Brass Works 
Los Angeles 54, Calif. 


Booth No. 


Whitney Seed Co. ...... 1305, 1306 
Buffalo 5, N. Y. 


Whiz-Mow 
Hamilton, III. 


1435, 1436 
é 

Williams Cutlery 

Seaman, Ohio 


Willis-Reynolds Sales Corp.. .1470 
Lebanon, Ind. 


Wil-Mow Corp. ........ 1480, 1481 
Bridgman, Mich. 


Wisconsin Marine Co. ....... 1200 
Lake Mills, Wis. 


WE TE, o vccnscossesic 1484 
La Crosse, Wis. 


Wolfcrest Products 
Michigan City, Ind. 


Wood Shovel & Tool Co. 
1222, 1223, 1224, 1225 
Piqua, Ohio 


= 


Yard Equipment Co 
Franklin, Mich. 


Jackson, Mich. 


L 


Zonolite Co., Terra-Lite Div. .1427 
Chicago 3, Ill. 





HARDWARE HUMOR 


—— 


\PIPLIANGES 











See them at BOOTHS 933, 934, 935 
NATIONAL HARDWARE SHOW 
McCormick Place, Chicago. Oct. 2 to 6 incl. 
FRANKLIN METAL & RUBBER CO. + HATBORO, PA. 
Want more facts? Circle 269, p. 273 
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Western Tool & Stamping 


1252, 1253, 1254, 1255 


"And you never have to empty the 
Des Moines, Iowa 


bag.” 





HARDWARE SHOW SECTION 





A NEW IDEA 
IN SELF-DISPLAY 
DRILL KITS 


CARRY IT? HANG IT UP! 


lt’s a complete home 
werkshop in your hand! 


Check what SpeedWay 
packs into this 
amazing new kit! 


4” Speed Way Drill with SpeedSight 
6 power wood boring bits (*%” to 1”) 
Set of 7 high quality drill bits (‘%*” to %”) 
Cotton buff 

Rubber backing pad 

Lambs wool polishing bonnet 

Wire scratch brush 

Grinding wheel 

Set of ten sanding discs 

7 piece adapting hardware set 

Steel paint mixer 


Horizontal steel bench mounting stand 


Handsome charcoal gray carrying kit 








hi 


Exclusive new SpeedSight lets you drill angles Kit folds readily into easy-to-carry workshop for New %” Speed Way Drill packs plenty of pow- 
accurately. Just set in 15° steps and drill. on-the-job use. For display, just unfold and hang up. er to operate accessories included in the kit. 


Make sure you see this completely new kit your- "7 CALL, WIRE OR WRITE: 

self. The home workshop you can carry in your ~~ 

hand, anywhere. This is one of a complete line SPEEDWAY MANUFACTURING CO. 
of quality power tools. _ La Grange Park, Illinois - Blshop 2-2200 
VISIT BOOTH NO. 171 AT THE NATIONAL HARDWARE SHOW SpeedWay is a division of Thor Power Tool Company 


McCORMICK PLACE « CHICAGO s FAMOUS FOR QUALITY POWER TOOLS SINCE 1906 
Want more facts? Circle 270, p. 273 
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Here are views on how to grapple with the import 








and discount problems, an idea for a new product 


to eliminate toenailing, in these .. . 


Lotto from Hardware Age Readers 











Imports: we can stop them with a wage, price freeze 


Dear Editor: 


In the issue of Aug. 24, p. 53, 
I have noted with more than casual 
interest the remarks of C. S. Oden, 
president, Oden Motor Supply Co., 
Inc. 

I fully agree that something 
should be done, but heaven forbid 
additional government regulations 
to accomplish that goal. We have 
too much government in business 
already. 

I think protective tariffs are not 
the answer to Mr. Oden’s desire to 
protect “US labor, business and 


taxpayers.” Instead, I think all 
concerned should recognize the fact 
that we must put an end to our 
spiral of increased prices from 
which few, if any, benefit in the 
US. Each time US prices are in- 
creased, more imports come in and 
fewer exports go out. 

I would be most happy to see la- 
bor and management agree on a 
wage and price freeze as I am con- 
fident the end result would be to 
accomplish those things desired by 
Mr. Oden, provided of course it is 
not too late. We can’t have our 


cake and eat it too, so the sooner 
we awaken to that fact the more 
stable will be our economy. 
Cordially yours, 
R. Leslie Kiper 
Secretary-Treasurer 
E. R. Kiper Hardware & 
Supply Co., Inc. 
Monroe, La. 


Panic is over 


Dear Editor: 

Your issue of Aug. 24 was of 
particular interest to me and I’m 
sure to many other hardware re- 
tailers. 

The articles on the discount prob- 
lem, in particular, hits home and 
more of the same would be in order. 

The encouraging note in “The 
Panic Is Over” and the “Second 
Look” (See pp. 7 and 8) is a very 
helpful augury. If the predictions 
are fulfilled, it seems most of the 
old hardware men will still be doing 
business at the old stand in spite 
of the sound and fury of the drum 
beaters. 

Keep bearing down on the manu- 
facturer who wants to graze on 

(Continued on page 214) 





GLIDRAULIC 


PATENT PENDING 





ADS LIKE 
THIS WILL 
APPEAR 

IN THESE 
CONSUMER 





Pans a SS oro 


This special ‘‘Trade-in’’ offer will help you sell more and 
more Illinois Glidraulic — ‘‘All Hydraulic’’ — Storm and 


Screen door closers. A purchase of 
6 closers at the reduced price in- 
cludes all the display material you 
need for this promotion. 


9 


For customers who are sick of heel (Y7gR 4 
bumping and doors that don't ‘Be 


latch—sell the smooth action ‘‘Gli- 


door closer made. 


draulic’’—finest storm and screen 


MAGAZINES 


Your package of 6 closers includes a counter easel, 
window banners, signs and instructions for display 


Modernization 
& Improvement 


Family Popular 
Handyman Mechanics 


| Dealer Roundup Price $3.30 each. 
Write today for details or 
see your jobber salesman 


ote ee oe) OR be Oe OR On Ge On OF Eas -T. Bf 


301-11 W. HINTZ ROAD e WHEELING, ILLINQIS 
Want more facts? Circle 271, p. 273 


HARDWARE SHOW SECTION 


6 Closers plus all display material costs only $19.80. 
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Double-Barreled 


announcement 
from Briggs & Stratton 


EXCLUSIVE 


NEW 


STARTING «=e NOUE-OURE 
PROVEN 
ENGINE DESIGN 








..the builders #f over 
F 25,000,006 single RA So 
cylinder €ngines "NATIONAL WAROWARE 


| SHOW 
Tih OcT. - a 
| MS, McCORMICK PLA 
Se Sh 8 CHICAGO, ILLINOIS 


Booth No. 1157 


Want more facts? Circle 272, p. 273 








EXCLUSIVE: from BRIGGS & STRATTON 


"EASY-SPIN' 


new, safe, fool-proof starting system 
cuts starting effort in half 


212 © HARDWARE AGE, September 21, 1961 


The new “Easy-Spin” Starting System (patented) reduces starting effort 
by 50% — just a smooth, easy pull of the starter cord or a few easy turns 
of the “Shock-Free” starter and the engine’s running — ready to go to 
work — safer too. 

This exclusive new feature is standard on all Briggs & Stratton engine 
models identified by the “Easy-Spin” label. 

The “Easy-Spin” Starting System on Briggs & Stratton engine 
powered equipment gives you another exclusive to sell. 


One of the many exclusive patented features 
built into Briggs & Stratton engines. 


Want more facts? Circle 272, p. 273 
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EXCLUSIVE: over 10,000,000 “‘Kool-Bore” engines 


"KOOL-BORE 


chrome-plated aluminum-alloy piston... 
high silicon-copper aluminum-alloy cylinder 


The over /0,000,000 engines of the “Kool-Bore” design, produced exclu- 
sively by Briggs & Stratton, have established an unmatched record for 
superior performance. These engines with the chrome-plated aluminum- 
alloy piston and the high silicon-copper aluminum-alloy bore are stronger { 


— tougher — run cooler — use less oil — need less service and last longer. BRIGGS & STR ATTON 


‘““Kool-Bore” engines are the finest single-cylinder engines ever built 
— first in quality — first in performance — first in owner acceptance. ~~~ 

Briggs & Stratton “Kool-Bore” engines on powered equipment give Rs" 
you another exclusive feature to sell. most accepted name in power... 


Briggs & Stratton is the worid’s largest and BRIGGS & STRATTON CORP. 
most experienced single-cylinder engine builder MILWAUKEE 1, WISCONSIN 


Want more facts? Circle 272, p. 273 
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Lottore 


from Hardware Age Readers 





(Continued ) 


both sides of the fence. He has the 
power, if he has the “guts” to use 
it. Try to organize the power of all 
retailers so that our needs are 
known. 
Again, thanks for the fine maga- 

zine you keep editing. 

Yours truly, 

R. Preskill 
Preskill Hardware Co. 
Chicago 7, Ill. 


The panic 
Dear Editor: 


In reading over your issue of 
Aug. 24, we came ocross your edi- 
torial “The panic is over... ”. 

Since we here in the Chicago 
warehouse deal, and are concerned 
with, the independent retailer, I 
find your article to be of the utmost 
interest. In fact, we were wonder- 


ing if we could have 10 additional 
copies of this editorial, so that we 
may distribute them to our sales 
force? 

Very truly yours, 

W. R. Whitehead 

Supervisor Dealer Sales 
Pittsburgh Plate Glass Co. 
Chicago 32, IIl. 


Editor’s note: We're always glad 
to mail extra tear sheets, as long as 
our supply lasts. Your 10 copies 
are on the way. 


Stop shoplifting 
Dear Editor: 

On p. 14, July 13 issue, you re- 
port an electronic machine that can 
help reduce shoplifting losses. I 
would like to know where such a 
device can be obtained. 

Yours truly, 
V. Home 
Gee Lumber & Hardware 
Chicago 


Editor’s note: General Nucleonics, 
Inc., Lincoln LeVeque Tower, Co- 
lumbus 15, Ohio, is the manufac- 
turer. 


What is it? 

Editor’s note: Additional read- 
ers have helpfully sent us an iden- 
tification of the mystery item illus- 
trated in the issue of July 13, p. 75. 

The letters from the readers 
listed below arrived after the re- 
port on this item in the issue of 
Aug. 24, p. 52, went to press. Our 
thanks go to these experts, too. 
They all identified the item as a 
sash adjuster. 


Allen’s Hardware 
Saugus, Mass. 


East End Hardware Corp. 
East Hampton, L. I., N. Y. 


Wayne L. Schwartz 
Ashland, Pa. 


No toenailing 


Dear Editor: 

We have been trying, without 
luck, to find out just who makes a 
device which eliminates toenailing. 
Specifically, we believe it is some 
kind of a steel, right-angle plate 

(Continued on page 216) 
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GIVE YOU 


200 WAYS TO HELP CUSTOMERS 


SIMPLIFY STORAGE 


Over 200 styles of K-V Handy-Hooks for %4” and 
4” perforated board simplify storage of bulky, odd- 


shaped items that clutter most homes. 


Ideal for 


kitchen, workshop, closet, garage, basement, bath- 
room and partition. Single or double hooks, tool 
holders, shelf brackets, easels, hat brackets and shoe 
holders. Sturdy, good-looking, low-cost. 


Ask your K-V representative or 
distributor about Bubble Pack 
display stand and bulk Handy- 
Hook merchandisers. 


KNAPE & VOGT MANUFACTURING CO. 
Grand Rapids, Michigan 


Manufacturers of drawer slides, adjustable she/f hardware, sliding and folding door hardware, 
closet and kitchen fixtures. Ask for a complete catalog. 


Want more facts? Circle 274, p. 273 
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SEE YARD-MAN . . . NATIONAL HARDWARE SHOW . . . McCORMICK PLACE, CHICAGO. BOOTH NO. 1143. 


SHOULD 


HANDLE = 
the 1962 





® 
j 
» - - America’s 
LONGER LASTING, BETTER PERFORMING BECAUSE... 


UNIQUE SAFETY °“semAt) 

CLUTCH for safer i 
operation, } 
easier starting. | - | 4s AUSTEMPERED 
Raise to LE === SUCTION LIFT BLADE 

Stop Blade sa Sy gies © resists dulling, 


won't shatter. 
Lower to 
Start Blade A customer's first look tells him these bronze Yard-Man power mowers have the rugged 
| efficiency to mow lawns easier, faster and for more years. Folks recognize the reputation 
V-BELT DRIVE INDEPENDENT BLADE SHAFT of these mowers for outstanding quality. They appreciate the features engineered to make 
cushions shock, og, {04 positive blade support, lawn mowing easier and safer. 


— Yard-Man mowers offer you these selling advantages: 


¢ good profit margin « trouble-free performance « lifetime guarantees * complete product 
UNIQUE SAFETY CLUTCH is only one of information + hard selling literature * eye catching displays » 50-50 newspaper ad pro- 
many exclusive features found on Yard-Man rotary gram * 10 year parts availability 
nares ls it any wonder our dealers report that Yard-Man is America’s SELLINGEST line of lawn 
eee HANG and POWER REELS + SELF-PROPELLED and PUSH TYPE ROTARIES + RIDING 


YARD-MAN, INC. 1410 W. Ganson Jackson, Mich. 














YARD-MAN, INC., JACKSON, MICH. 
GENTLEMEN: 


Please send me your complete dealer kit, including catalog, litera- 
ture samples, price list and dealer program. 


STORE Sic 


STREET 
FAST-SET wheel and roller adjustment CITY 
control makes cutting height selection a “flip of a SS 
wrist,” SIGNED 


Want more facts? Circle 275, p. 273 
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WHY ATLANTIC 
TUF-COAT* TAPES 
ARE BETTER BUYS 


DYG125W 





OTHER ATLANTIC TUF-COAT TAPES 


6’ long, 14” wide TAPES, Retail $ .98 
8’ long, 1” wide TAPES, Retail $1.19 
10’ long, 14” wide TAPES, Retail $1.39 
12’ long, 14” wide TAPES, Retail $1.59 
10’ long, 34.” wide TAPES, Retail $2.19 
12’ long, 34.” wide TAPES, Retail $2.49 


ATLANTIC J 


aTpantic iN 


4] TRIPLE CHROME PLATED CASES WITH 

EXCLUSIVE TUF-COAT YELLOW TAPES outlast any 
white tape on the market 3 to 1. Black inch markings, 
red foot markings, 16” carpenter spacing. Self-adjust- 
ing hook for inside and outside measurements. 


*TUF-COAT — polyester film finish applied. 


2) “QUICK-DRAW” BELT 
CLIP FREE! These Atlantic Tuf- 


Coat tapes now come complete with belt 
clip cases at no extra charge. 


3 INDIVIDUALLY CARDED 

ATLANTIC TAPES PLUS BELT 
CLIP CASE are mounted on an attrac- 
tive colorful card for easy display on 
rack or counter. 


dal ADDITIONAL DISCOUNT. WITH EACH 
DOZEN ORDER OF TUF-COAT TAPES AN ADDI- 
TIONAL DISCOUNT OF 25¢ AWAITS YOU. 


5 LOW PRICES. These DY65W 
Atlantic Precision 6’ long, 12” wide 98< 
ero 


tapes retail not for $1.49, not $1.19 — but 


LO—=z 


<4=<r>co z- 


Ebest Bae ary ete) i fe) 7: eater. 
91-97 West Runyon St.,Newark,N.J. | 


Bigelow 3-5000 


LOW IN PRICE Rywyy~ 


See us at Booth 411 at the National Hardware Show 
Want more facts? Circle 276, p. 273 
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Lotte 


from Hardware Age Readers 
(Continued ) 





which connects the sill plate to the 
stud so that toenailing is not re- 
quired. We would like to know the 
source of such an item. 
Cordially yours, 
Robert Brightman 
Home & Shop Editor 
Mechanix Illustrated 
New York 
Editor’s note: This kind of item 
we haven’t seen. We've checked a 
half dozen directories, and queried 
a number of distributors’ buyers, 
and still can’t find such an item. 





Perhaps some readers of Hardware 
Age know about this specific item 
and will be kind enough to drop us 
a postcard telling us where it can 
be obtained. 


Renting tools 


Dear Editor: 

In the May 4 issue, there was a 
good article on tool rentals. I would 
appreciate a copy. 

Yours truly, 

S.C. Routt 
Salesman for 
Belknap Hardware & Mfg. Co., 
Indianapolis, Ind. 
Editor’s note: That article was one 
of a series. The widespread inter- 
est in this subject has resulted in 
a special reprint of all three arti- 
cies. Copies of this reprint arz 
available to readers at 25¢ each, 
postpaid. 
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| ", .. A real big cork, and hurry!” 
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aw .FRANCIS CO. 


BOX 266, SOMERSET, PENNSYLVANIA - PHONE 6700 


THE HARD WAY 


@ It is comparatively easy to prosper by trickery, the violation of 
confidence, oppression of the weak, sharp practices, cutting corners - 
all of those methods that we are so prone to palliate and condone as 
“business shrewdness.” 


It is difficult to prosper by the keeping of promises, the deliverance 
of value in goods, in services and in deeds — and in the meeting of 
so-called “shrewdness” with sound merit and good ethics. 


The easy way is efficacious and speedy — the hard way arduous 
and long. But, as the clock ticks, the easy way becomes harder and the 
hard way becomes easier. And as the calendar records the years, it 
becomes increasingly evident that the easy way rests hazardously upon 
shifting sands, whereas the hard way builds solidly a foundation of con- 
fidence that cannot be swept away. 


Thus we builded.* 


rr 


A. W. FRANCIS Co. 


a oa 2 , 
0 Thaucce ius | hiwthe 
Al Francis | 


Jane Francis 


*DICTIONARY: 


Present participle and verbal noun. 
To fashion or frame according to a systematic plan or by a definite process; to 
create; to BUILD a reputation. 


OUR 9TH YEAR - 9 NEW PRODUCTS 


See us at- 2, oe by oe Our , | 1962 Catalogue See us at- 


NATIONAL HARDWARE SHOW EASTERN LAWN 
McCormick Place, Chicago AND GARDEN SHOW 


Booth No. 1317 the Coliseum, New York City, N. Y. 
October 2 Booth No. 125 & No. 126 
ctober 2-6) October 20 bizz ii 
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Shopping cart boosts lumber sales 


The shopping basket, supermar- 
ket-style, has a big brother now. 
The item in question looks like 
a big kitchen table, upside down. 
It is a do-it-yourself lumber cart. 

Such lumber carts are being put 
to profitable use at the new Forest 
City Golden Gate Home Center, 
Cleveland. These carts permit cus- 


tomers who want to buy bulk lum- 
ber, sheathing, doors, and the like 
to pick their own orders. 

When the customer picks his own 
order, he feels he can search out 
the best piece in the pile, so there 
is an advantage from the consumer 
end. 

For the dealer, there’s an even 





New Profit-Maker from Reynolds! 


aluminum 
“HA sections 
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Reynolds new ‘‘H” Sections are the perfect answer 
to any paneling problem. And they’re easy to use! 
For paneled walls, bar-fronts or cabinets of any 
kind, just slip the paneling material into the slots 
of the “H” Section and screw or glue into place. 
That’s all there is to it. And with their built-in 
strength, ‘‘H”’ Sections can be extended to form legs 
or center supports on chests, desks or other cabinet 
pieces. Available in 8-ft. lengths for 14”, 44” or 34” 


thick materials . 


. « match perfectly with Reynolds 
Aluminum Corner Posts! 


REYNOLDS METALS COMPANY 
RICHMOND 18, VIRGINIA 


Watch Re 
Powell REYNOLDS ALU 


olds yey AM rograms on NBC: The Dick 
INUM SHOW every other Tues- 
day; ALL STAR GOLF—in living color—every Sa 


turday. 
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Customers pick own orders. 


bigger advantage: Labor and 
money saved. When customers 
help themselves to merchandise 
that formerly had to be picked by 
experienced salesmen, the savings 
multiply quickly. 

The carts themselves can be built 
quickly and cheaply by any dealer. 
You'll need: four heavy-duty cast- 
ers, a platform that can be made 
of reclaimed, used lumber (about 
2x5 ft), and four corner posts. 


Merchants help each 


other in promotion 


Babcock, Hines & Underwood re- 
cently joined with other merchants 
in downtown Binghamton, N. Y., to 
show what can be done when each 
helps the other. 


The three-day sale was labeled 
“Old Fashioned Binghamton Days,” 
drawing its main theme from the 
past. Promotional devices to lure 
shoppers to the main stem were 
many. 

For example, antique cars, bark- 
ers in the streets, costumed sales 
personnel, and a parade boosted 
traffic. Cracker barrels reappeared 
on the scene. 


Inside the stores, salesgirls wore 
sunbonnets to complement fancy 
vests on the salesmen. A barber- 
shop quartet could be heard ram- 
bling from store to store. 


The massive cooperative effort 
produced massive traffic each day, 
and the axiom was once again 
proved: ‘‘In union there is 
strength.” 
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TILLER \. 
CARNIVAL 


DIRECT DRIVE—NO BELTS 
GEARED REVERSE TRANSMISSION 
PATENTED REVERSIBLE TINES 
FULL ONE YEAR GUARANTEE 


4-RING MONEY-MAKING EVENT FOR DEALERS! 


CHOREMASTER offers you a dealer-proven and bigger-than-ever promotion package 
all set to boom store traffic . . . to create buying excitement. You choose one of four 
sales-designed packages tailored to your volume expectations. There’s good profit, 
fast turnover designed into each “ring” of this unique CHOREMASTER “‘built-for- 
sales’’ program! 

@ TV ADVERTISING in your community for your store—factory paid! 

® POWERFUL LITERATURE and colorful point-of-sale material. 

@® EXTRA PRE-SEASON TERMS available now. 


3-RING EVENT FOR GARDENERS! 
a A work-hungry CHOREMASTER for every garden! 


CHOREMASTER 3HP Super-Duty (Illus. above)—Extra rugged, high-powered with 

ci alate Fe advanced labor-saving features . . . trouble-free engineering. Only Magna offers 

+, patented reversible tines to allow pick action for breaking hard ground and sweep 
a action for cultivating. Direct Drive—No Belts for tilling operation. 
CHOREMASTER 4.5HP Til-O-Matic meets professional gardening specifications. 
Impulse starter. 
SEE THEM ALL CHOREMASTER 3HP Suburbanite—Designed for truly low-cost, suburban power 
BOOTH 1195 gardening. Features new fold-away handles for easy storage. 


NATIONAL 





_ Write for name of your nearest distributor. 


HARDWARE SHOW Made by world’s largest manufacturer of tillers .. . Now 


CHICAGO M A GN A/ AMERICAN CORPORATION 
OCTOBER 2-6 el 848 EVANS STREET @® CINCINNATI 4, OHIO 








~~ Also manufacturers of SHOPSMITH, SAWSMITH and MIGHTY MOE 
Want more facts? Circle 279, p. 273 
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How to make money with rentals 


Are rentals profitable? “De- 
finitely.” 

Do rentals account for a signii- 
cant amount of dollar volume in 
your store? “Yes, more than 5 
percent of total sales. 

“But a dealer has got to be care- 
ful,” says Al Linke, Linke Hard- 
ware Co., Lakewood, Colo. “In 
this regard, we request a deposit 
on all rental equipment.” 

Why a deposit? 

First, a little background on 
Linke’s rentals. The store has 
been renting hardware items for 
1~ years. This dealer has learned 
that the rental section must be 
complete in assortments if true 
profit potential is to be realized. 

“In brief, get in or get out.” 

Mr. Linke did not always exact 
a deposit from his rental custom- 
ers. Once upon a time this dealer 
felt that adequate identification 
was sufficient to entrust expensive 
equipment to renters. 








Owner Al Linke treats rental items 
with care. 


Then it happened that some 
identification turned out to be 
spurious. And, in other instances, 
customers brought back items so 
badly damaged that they needed 


repairs to be usable. Some units 
had to be junked. 

Since this unfortunate develop- 
ment, Mr. Linke has been getting 
deposits on all rentals. 

“Folks who are sincere about 
renting equipment for careful use 
don’t mind being asked for identi- 
fication, and a substantial de- 
posit,” Mr. Linke says. 

How substantial is the deposit? 

“We get the actual cost value of 
almost every item, allowing of 
course for depreciation of previ- 
ous rentals,’ Mr. Linke says. 

Customers who ’phone in about 
rental items are told about the big 
deposit factor. This eliminates a 
bit of shock later. Regular cus- 
tomers know that they have to 
ante up the value of the tool. 

Some few customers are lost be- 
cause of the deposit factor, and 
others who would be glad to pay 
it simply don’t have it. But, com- 
pared to the potential loss in un- 








FOR EVERY US 
Merchandised to Sell Profitably 





Attractively packaged for self-selling impulse buying. 
Fast-moving items for counter, peg board or rack display. 


At your wholesaler or write 


ANCHOR WIRE CORPORATION 


183-16 JAMAICA AVE. JAMAICA 23, NEW YORK 


BRAIDED PICTURE WIRE 
Seif-seiling display with | 
- Individually boxed 18° or 4 sungly Ghastartad: 
for every wire job. 





splay with 48 as. . — GLOTHESLINE 
connected, non-snarling coils. — 
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See the complete 1962 Line 


60 PRICES ON at Booths 933, 934, 935 
sue NATIONAL HARDWARE SHOW 
McCormick Place, Chicago, 


October 2 to 6 inclusive. 


ETRE FLEE ELA AICI I 
i FR y+ \ AW K L | | ay Compare the quality, the workman- 


ship, the exclusive patented fea- 


America’s Leading FULL PROFIT LINE of tures, the values, the visual-pack- 


ing. We know you'll conclude that 


Visual-Packed Lawn & Garden Hose Accessories —‘‘In '62, it’s the Line for you.” 


KLAMPON HOSE MENDER ZIP-ON HOSE COUPLING “FLIP” HOSE NOZZLE 


Patent No 2.725 ‘atent No. 2 


INNEE'E| GM Sensational Re-Usable MPEP amasing new NINIEE'' La Completely New! Entirely Differeat ! 
KLAMPON ip 


HOSE MENDER-COUPLING ZIP-ON SUAP-N COUPLING 
The oaly tool you seed it your themb mode «+ DUPONT 7YTE NYLON 


RETAIL 
ie a er RETAIL 


Also KLAMPON Male and Female Couplings RETAIL 


DU PONT ZYTEL” NYLON HOSE STAR-JET STAR-MIST 


NOZZLE 3-ARM SPRINKLER / 2-ARM SPRINKLER 
EE, 
vse 


anacu sawn DUPONT ZYTEL NYLON 


* HARD + TOUGH + STRONG 
+ RUST.PROOF » WEATHER PROOF 


RETAIL 
RETAIL RETAIL 








STANDARD se SOURE OS SCOCiéow. 

ie IMPULSE MR.RAIN aT OWL SPIKE SPRINKLER MMSTTNMMBT CHI 

ee) @® SPRINKLER ch SPIKE Ne SPRINKLER 
Full Circle) ‘soem SPRINKLER | : 


RETAIL RETAIL RETAIL 


Ask your jobber. Write us for Illustrated 


Catalog-Price List on the 1962 Garden Line. FRANKLIN METAL & RUBBER CO., HATBORO, PA. 
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Let's Make A Date 


Time: October 2-6, 196] 
Place: McCormick Place, Chicago 
Purpose: To actually see and inspect 


the better products produced 
by 


REG. U. S. PAT. OFF. 


For Your Inspection in Booth 579 


THE NEW BALL BEARING GLASS CUTTER 


Have you actually seen the new FLETCHER Ball 
Bearing glass cutter? Better yet, have you actually tried 
this cutter to learn for yourself how superior it is to any 
other glass cutter you have ever used? At our Booth in 
the National Hardware Show you will have the opportunity 
to do this and learn the many advantages this tool offers 
you as either a user or a sales person. 


You will also learn first hand about other FLETCHER 
Glass Cutters and the many quality tools for both amateur 
and professional glaziers. And of course the fascinating 
Automatic Glass Cutting Machine will be there. The ma- 
chine that slices off pieces of glass as if by magic. 








oe 


“oma CONTEMPORARY STYLES OF 
PUTTY KNIVES AND WALL SCRAPERS 


Excellent quality at realistic prices best 
4 | describe the wide choice of FLETCHER putty 
knives and wall scrapers. See these attrac- 
tive tools in our Booth and select the price 
bracket that best suits your trade. You will 
find both putty knives and wall scrapers that 
will meet all your requirements. It is wise to 
make your purchase from a single source. 





UNIQUE WOOD SCRAPERS WITH 
THE INSTANTANEOUS BLADE RELEASE 


The model 250 illustrated is the original wood 
scraper with the instantaneous blade release mech- 
anism. A complete blade change can be made in 
10 seconds. Other models of FLETCHER wood 
scrapers have recently been improved. They are 
handy for your inspection in the FLETCHER Booth. 





EXCELLENT PROMOTION DISPLAYS 


All FLETCHER products illustrated here come to you mounted 
on unusual display cards. They are printed in 4 colors which 
causes them to be outstanding among other displays. Much time 
and effort was spent in designing stages to cause these cards to 
attract the attention of buyers and to bring out the important 


features of the tools. They add considerable value to your pur- 
chasing dollars. 


DO YOU HAVE OUR CATALOGUE NO. 600? 


THE FLETCHER-TERRY CO. 


BRISTOL, CONNECTICUT, U.S.A. 
CANADA: 217 KING ST., E. TORONTO @ EXPORT: 111 WALL ST., N. Y., N. Y. 
EE TES TTS MT. Ah LR RUN ee ea TE 
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secured rentals, the amount of 
business discouraged is negligible. 

“The big item in rentals is the 
width and depth of assortment,” 
Mr. Linke says. This dealer 
stocks a minimum of two of every 
rental item. Some items are six 
deep in inventory. The range of 
equipment is from hand tools to a 
tractor. 

The tractor is in big demand 
among suburbanites who have an 
acre or two of ground. This is 
enough land area to need a tractor 
for occasional tilling and building 
projects, but not enough to make 
the average home owner want to 
buy a tractor. The tractor ren- 
tal often ties in with rental of a 
spray gun, posthole digger, etc. 
And such rentals usually trigger 
purchases of seeds, feeds, pesti- 
cides and the like. 

All rental merchandise is kept 
meticulously clean and in perfect 
repair. Records are kept to as- 
sure an even rotation of rental 
stock. 


Reputation pays off 

New trade comes from several 
sources. A large telephone direc- 
tory ad is helpful, and Mr. Linke 
often mentions rentals in display 
ads for the store’s regular lines. 

But the biggest portion of new 
trade calls on Linke because some 
other customer has tried and liked 
the store’s rental service. The 
reputation for complete and re- 
liable rental service is paying off 
at a steadily increasing pace. 

No matter how busy he may be, 
Mr. Linke always takes time out 
to instruct customers on the 
proper use and care of rental 
items, large or small. He has two 
aims here: First, a satisfied cus- 
tomer and, second, a tool kept in 
good working order. 

Mr. Linke prices many items by 
the hour, others by the day. The 
hourly items range from 50¢ to 
$15 per hour. At $15 an hour a 
customer may rent a tractor and 
posthole digger combination. 

There is no question in Mr. 
Linke’s mind that rentals add 
mightily to sales. Whether a cus- 
tomer is making extensive home 
repairs, or reworking his land- 
scape, a vast number of items are 
needed to complete the job begun 
by a rental tool. —End 
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WHAT'S NEWS 
| IN ROPE! 


SELL MORE ROPE BY MERCHANDISING 
HERE’S THE ONLY COMPLETE LINE 


NYLON MERCHANDISER 


A complete Nylon 

Rope Department 

only 24 inches 

high and less than 

1 foot square. 

Rope sizes are /,", 

x”, “* and ” 

-.. your choice as 

to size assortment 

on the 4 reels. Dis- 

play rack FREE 

with order for 4 or 

more spools of 

100% Nylon 

Braided Rope. This is a high turnover, 
high profit item. Ask for the King Cotton 
No. 5050 Rope Rack. 


POLYPROPYLENE 
TWISTED ROPE 


f a, cow soomare, ta a 


The newest synthetic fiber rope, poly- 
propylene is strong, tough, highly abra- 
sion resistant, unaffected by mold, mil- 
dew, acids, alkalis, oils or grease, and 
it’s so light it floats. This merchandiser 
contains 5-50 ft. coils and 5-100 ft. coils 
of Twisted Polypropylene Rope. Natural 
color. FREE rack. Ask for King Cotton No, 
711 Rope Rack, 


MARINE ROPE CENTER 


et = la A low inventory, 

low cost, merchan- 

dising display... 

now you can get 

your share of the 

fast growing ma- 

rine trade. Each 

rack contains one 

spool each of \,” 

Vinyl coated Tiller 

Cable, %” Poly- 

ethylene Rope, 

Y%,”, y,” and %,” 

100% Nylon 

Braided Rope. All 

fast moving items. Rack is only 24” high 

and takes up less than 1 foot square of 

counter or shelf space. Ask for the King 
Cotton No. 3050 Rope Rack, 


MANILA ROPE RACK 


Complete rope depart- 

ment in only 2 sq. ft.; 

low, compact unit. You 

can stock popular sizes 

right on this rack; low 

inventory and high 

turnover in 2 sq. ft. of 

floor space. Connected 

spools let you sell any 

odd length or com- 

plete 50 ft. or 100 ft. 

spool units. Sizes", 

6", Ye", Yo”, He” and %” diameter. Ask 
for Rack No. 7000. Also available Rack No. 
7400; does not contain 5” or %”. 


POLYETHYLENE 
ROPE DEPARTMENT 


~- 


Small space (less 
than 1 sq. foot and 
24” high), low 
cost, low inventory 
way to get your 
share of this busi- 
ness. Widely used 
for ski tow rope, 
mooring lines, tent 
rope, barrier rope, 
utility rope, etc. 
Diamond braided 
polyethylene. Col- 
or is bright yellow. 
Each merchandiser 
contains one spool each of 4”, 4”, 4” 
and %” diameter diamond polyethylene 
rope. Rack is FREE with each order for 4 or 
more spools. Ask for the No. 3070 King 
Cotton Rope Rack, 





JUNIOR NYLON RACK 


More profit per 
square inch than 
you can imagine. 
Only 17” high 
and takes up less 
than Y sq. ft. 
An easy way to 
get into the 
braided nylon 
cord business. 
Each rack con- 
tains one spool 
each of 4”, %,”, %4” and %%”" diameter 
nylon rope. Ask for the No. 5080 King 
Cotton Rope Rack. 


MULTI-FILAMENT SOLID 
BRAIDED JUNIOR POLYPRO- 
PYLENE DEPARTMENT 


Perfect, low in- 
ventory system 
for getting busi- 
ness on solid 
braided poly- 
propylene rope. 
Newest synthetic 
on the market. 
Strong, abrasion 
resistant, un- 
affected by mold, 
mildew, oil, 
grease, acid, 
alkalis, etc. So light it floats. This sales 
builder contains one spool each of 4”, %,”, 
Y¥,” and ,%”. Ask for the No. 3780 King 
Cotton Rope Rack, 


MULTI-FILAMENT SOLID 
BRAIDED POLYPROPYLENE 
ROPE SENIOR MERCHANDISER 


Strong, abrasion re- 

sistant and has a 

good working feel, 

plus a terrific re- 

sistance to oils, gas- 

oline, greases, acids, 

alkalis, mold, mil- 

dew, etc. So light it 

floats. Here is the 

coming number in 

your rope business. 

Profitable and high 

turnover. Each rack 

contains one spool each of the following 
sizes... Vg”, 45", Ve” and %,”. Ask for the 
No. 3750 King Cotton Rope Rack. 


DIAMOND BRAIDED 
POLYPROPYLENE ROPE RACK 


Water ski rope, life 
lines, swimming lane 
rope, tow rope, bar- 
rier rope, farm rope, 
tent rope, anchor 
line. Dozens of uses 
for this wonderful 
new synthetic rope. 
Diamond braid, 
Coast Guard ap- 
proved orange color. 
Each rack contains 
one spool each of 
%,”", y,”, i,” acd 
%” polypropylene 
rope. Ask for the No. 3000 King Cotton 
Rope Rack. 
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N EW FROM NATIONAL 


GIVE YOUR CUSTOMERS MORE REASONS TO BUY WITH THESE NEWCOMERS 


NEW COMBINATION 


—all-plastic Sno-Chaser® brush and broad 
Scraper plus a pair of expanded-steel mats for 
underwheel traction on ice or snow—attrac- 
tively packaged for hang-up display. Push 
this Winter Kit especially for women drivers! 


ORDER NO. 1214 





NEW SNO-CHASER® 


—now a plastic shovel, as well, strong enough 
to dig out a car from heavy snow—on 24” wood- 
handled Sno-Chaser® brush re-designed for your 
replacement market. Filling, colored plastic with 
1%” trim. ORDER NO. 1211 


NEW DESIGN 

—sturdy all-year car whisk and shovel-scraper 
—cleans cars inside and out—clears tire tracks, 
scoops sand, scrapes ice. 12’’ over-all; blue lac- 
quered wood handle; red plastic brush with 3” 
trim; red plastic shovel-scraper with 4" scoop. 
ORDER NO. 1208 


See us at Booth 526-527 at the National Hardware Show— 
or ask your Jobber about our complete Sno-Chaser® line 


NATIONAL BRUSH COMPANY 


AURORA, ILLINOIS 
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your best prospect for HAHN-ECLIPSE 


now owns another brand! 


He sweats and stews over equipment that is in 
the shop for servicing more than it is in his yard 
and still leaves his lawn looking like it needs cut- 
ting a day or two after he does the job. He wor- 
ries about serious accidents caused by rotary 
mowers. His present tiller is hard to handle and 


USE TEST PROVES still leaves him dissatisfied with his garden. 


MOWER SUPERIORITY e | , 
Siew $8 dee, ene N | He’s ripe to buy HAHN-ECLIPSE because hes now 
first Rockets," “‘Parkhounds,” ™ convinced that a quality mower does a better 
and ‘‘Larks'’ — the first power- .’ | lawn-grooming job and is far more economical in 
driven mowers ever manufactured S : the long run. And he can easily be sold on the 
ae complete safety of a HAHN-ECLIPSE reel-type 
. Fi Se GE mower. He can easily be shown, too, that the 
LIFT TEST PROVES ,* 42 ‘ ey a, 4 HAHN-ECLIPSE Pow-R-Boy Rotary Tiller has 
TILLER SUPERIORITY va De) '* superior design, is easy to handle because of the 
Lift up on the handles of a ee | “Y 7 weight distribution, and does a better tilling job 


- -R-Boy Rot iller. ; ' : 
ee Ce ny ae ee because of the exclusive tine design. 
Wheels easily lift off the ground 


because 93% of the tiller weight is on 

the tines for best dig-in — not on the The swing to quality means more profits for you. Sell the com- 
handles where you have to wrestle with plete HAHN-ECLIPSE line of reels, riders, rotaries, tillers, and 
it as with many other tillers. Sold chain saws for FULL profit. Write today for details. 
with or without Power Reverse that 
operates at half the forward speed 
for safe, easy managing. 


yore nen 
sere 


HAHN 


4 


“ECLIPSE 


See the complete HAHN-ECLIPSE line of 


quality lawn and garden equipment in _ Hi A Hi N - E Cc L | ™ Ss E Cc O . 


Booth No. 1266 at the National Hardware “ ‘ ‘ 
Show, McCormick Place, Chicago, Oct. 2-6. Ee DIVISION OF HAHN, INE 


Dept. HA-961, 2000 N. 6th Ave. * Evansville 7, Ind. 
: Phone: HA 4-0931 


Want more facts? Circle 285, p. 273 


HARDWARE SHOW SECTION HARDWARE AGE, September 21, 1961 © 225 





Se 
=p,‘ 1,864 laboratory hours 


min oe 
43 
‘ 


fame —s to’ perfect this paint! 
ay 
iN 


\) NEW 
. | i oe 


MINUTE MAN 
SPRAY PAINT 


At last...a top quality 
spray paint to retail for 


FULL DEALER AND 
JOBBER DISCOUNTS! 


GIANT 16 OZ. CAN! 


FULL RANGE OF 
NON-TOXIC COLORS! N 
QuicK ORYING 


SOLD BY HARDWARE A) 
AND PAINT STORES 


ONLY | ENAMEL 


FLOOR AND COUNTER 
DISPLAYS AVAILABLE fA 


Path ae 
ey ‘OME FARM, INI 


pan eae 
‘emt. + TORS, TOOLS Wees 
Es. ce 


Sei *URWITERE Fe 











PAINT CO. 


FREDERICK, MD. 


SEE US AT THE NATIONAL HARDWAR 
OCT.2TOS |-leleua. mie) 
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TAP A NEW MARKET 
Now Home-Oumers Can 


CAULK 
WITHOUT A GUN! 


SEE i) THE 
CY 


demonstrated 
at booth 


1067 
at the 


Hardware 
Show 


> So fast and easy, even Mom 
can do a professional job. 


> Twist end cap— 
even flow starts. 


> Twist to left— 
flow stops instantly 
—no waste or mess. 


> Top quality compound stays 
fresh in air-tight gun. 


> 12 Flo-Guns packed in 
self-selling counter display. 


> 98¢ retail—full 40% profit 
for dealer. Compound exceeds 
Federal specifications. 


Best selling season starting NOW—order a test case 
(12 Flo-Guns) from your jobber. Your satisfaction 
GUARANTEED. 


WYLORCKYY PRODUCTS. INC. 


1511 West 38th Street - Chicago Q, Illinois 
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Weldwood announces 


“se ee 


New Penetrating Wood Sealer-finish 
helps you tap 3 big markets — 
for more sales, more profit! 


A DANISH-TYPE A SUPER-TOUGH A SEALER FOR 
OIL FINISH FLOOR FINISH ALL WOODS 


Less work! New Deep Finish Firzite® pro- Outwears surface wood finishes! Deep Fin- Perfect sealer like its famous predecessor, 
duces a beautiful Danish-type ‘‘hand- ish Firzite penetrates the wood fibers— Clear Firzite. Deep Finish Firzite helps pre- 
rubbed” effect without laborious rubbing. producing a low-luster finish that wears vent grain raising or checking on paint or 
Just brush on, wipe off! with the wood. varnish work, “wild grain” with softwoods. 





ORDER TODAY 


—get two extra pints Retail Value Merchandise $43.00 
FREE, plus wood (includes free goods) . 
samples, and display Dealer Cost — 

unit — 15%” wide, New Deep Finish Firzite. 24.30 
8%” deep, 30” high (4 gals., 6 qts., 4 pts.) (JOBBER’S NAME WHERE NECESSARY) 


Dealer Profit 
Company 
PLUS THESE FREE EXTRAS 


1. Two pints Deep 
Finish Firzite Address 


2. Eye-catching self- (JOBBER'’S ADDRESS WHERE NECESSARY) 
contained display unit 


WOOD FINISHES 3. Three real wood 


samples 





Products of United States Plywood 
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Model 99-E-—-$99.95 


ONLY LEVER-ACTION RIFLE IN.308 AND 
.243 CALIBERS FOR LESS THAN $100 





... SAVAGE 99-E CARBINE 


Now ...a world-famous lever-action big game rifle, chambered for 
powerful .308 cartridges, priced at less than $100. The Savage 99-E 
carbine, with the classic 99 action, is a rifle that any sportsman will be 
proud to own and can afford to buy at only $99.95. Also in .300 cal. 


But this is only one of the outstanding values, offering a broad choice 
of barrel lengths and calibers, in the Savage 99 line. The Savage 
99-DL, world’s finest lever-action rifle, has new top tang safety, 
new trigger-sear mechanism, Monte Carlo stock in .300, .308, .243, 
.358 calibers. $132.50. The Savage 99-F, a true featherweight at 6'% 
pounds, offers the same calibers, same top tang safety and trigger-sear 
mechanism. $124.50. 


Get the full story on these sales-building big game rifles from your 
Savage distributor now! 


FOR ADDED SALES in ’61, Stock-—Show-Sell 


Savage / Stevens / FOX 


Prices subject to change. Slightly higher in Canada. 


Savage Arms Corporation, Sporting Arms Division, Westfield, Massachusetts 
Want more facts? Circle 289, p. 273 
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Power to Spare for the at — 





: “o 


vi 


it 


booth 774-775 
for the exciting NEW! 


WO) 


ELECTRIC 


at the National Hardware Show in Chicago, October 2-6, 1961 TARY, low ' ates 


WRITE FOR LITERATURE TO 
CABLE ELECTRIC PRODUCTS, INC., PROVIDENCE 7, R. I. 














Fits any % 
HP Motor 


Want more facts? Circle 290, p. 273 | on popular * 
EXTRA PROFITS I W, 20 
NEW! Compact Size | Speed; Sora aig — : G ta 


"pl METER-MATIC 


ea DISPENSER Speedy Sprayer No. 680. The ideal outfit for the 


HAND CLEANER 
do-it-yourself and shop mechanic. Sturdy, all-purpose, 


Instantly removes | | Hold : ‘ ; ; 
paint, grease, tar, ' Suleken Ci eam direct drive, professional type paint sprayer with No. 
putty, mastic . . . : Hand Cleaner. 212 Gun. Develops 25 lbs. working pressure. Complete 


all stubborn stains. f ae ff / Instantly replaced 
Lanolin - enriched, ig A hf} . . NO waste. outfit: gun, air hose, tire chuck, less motor, $29.50. 


gentile as cleansing ee f Fool proof 
tng Baty Quit vil construction . . 
, es no parts to get out 1 lle. : 
drying, dermatitis. ; WATER. £88 of "ended. . Only Advertioes Te Miiiiions in PC st pas ethers 
Completely if { compact, 
rinsable. i HAND 4 economical 
dispenser in the 
eb. i | field! Perfect for 
Make Money AY oer el shop, Store, "arm 
WAP Ps j actory, Farm 
as you Use : o : everywhere! 


Dispenser! Z 
SELLS ON DEMONSTRATION! § Write for FREE Dispenser Deal! 


Work-Saving QU(CK EE. SPECIALIZED CLEANERS 


Clean best, save time and money. Powerfully merchandised naa ee: gs 
| No 990. New low price! No. 544. Powerful % 

for self-service . . . speed turnover, build your profits! WP esate Gan ee lathes Sete Meese 
’ at 30-40 Ibs. With 212 mounted on semi-pneu- 
QUICKEE FLOOR TILE CLEANER | QUICKEE WALL TILE CLEANER Gan, teen mates, 400d. atinih Gnas A ihe tie alot 
40 lbs. Less motor, $88.00. 











Will not soften Asphalt Easy to use... > Wheels, handle, 7.50 


Tile. No rubbing, no water, no mess... 
scrubbing, wipes away simply wipe on, wipe See our catalouy in Hardware fFetailer Catalog 


paint, scuff marks, off! Puts new sparkle = 

mastic, stains from in plastic, vinyl, metal = Order from Your Wholesaler. 

sphalt Tile, Vinyl, and ceramic tile. It’s % | 

Linoleum. Polishes } static free, repels dust, t mu tie in | ine Seep gue Wet Coast UR, ” 
gzame and porcelain, | keeps tile sanitary (memes | WR. BROWN CORP. (Y%,, 


too! clean! 


Service Book. 





Order from your wholesaler ) Nationally Advertised and Pre-Sold Our 40th Year—Specialists in Portable Paint Sprayers 
Write For FREE Samples.. Catalog FQUICKEE PRODUCTS, INC., Yonkers, N.Y.8 2665 N. Normandy Ave., Chicago 35, Ill. 
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Goodell makes a dollar 
do more thanadollar’s 


work! There’s no magicaas 
no twisted wordS ua aa 
just plain old New England 
“horse sense’= Goodell simply 
uses Small Town economys the 
latest in equipment plus the 
highest quality materials avail- 
ables Hundreds of Hardware 
buyers are profiting by these 
factsm You should tool 


Here’s proof! Tool (as shown) with black, 
shatterproof plastic handle guaranteed not 
to dissolve when cleaned with acetone or 


paint remover. KOE sug. list— 


COMPARE GOODELL QUALITY . . . VALUE! 


Write for Free Sample on your letterhead to- 
day and ask about our Discount Schedule. 


GOODELL COMPANY 


ANTRIM, NEW HAMPSHIRE 


Want more facts? Circle 293, p. 273 
230 «© HARDWARE AGE, September 21, 1961 





theres nothing [ike it! = 


PERFECT FOR USE 


® GRIPS ANY MATERIAL ON HOLLOW DOORS 
UP TO 3/8” THICK : 


® NEEDS ONLY 3/8”’ 
EXPANSION SPACE 


¢ NO DAMAGING PRONGS 














to flush doors . . . no prongs 
to split thin wood. 











Perfect for fastening fixtures : 


Perfect for use with thin 
metals, plastics, etc... where 
sheet metal screws won't 
hold, the Jack Nut will. 


Works on same principle as 
famous Molly Screw Anchor. 


EASY TO INSTALL 


aa 6s insert Jack Wut 
i into hole. Needs 
only %" expan- 
= ~=6 Sion space. 
vs Run in screw to 
“4 collapse spider 
anchor backing 


by exerting pull 
on thread. 


-f Jack Nut now is 
§ installed and 

ready to receive 
— attachment 
“A screw. 


Anchorage is permanent... 
fixtures can be removed and 
replaced in same nut. Will 
not pull through. Weight 
Jack Nut will hold is limited 
only by the strength of the 
material in which used. 


= . -_ 

ASK YOUR CORPORATION 

JOBBER ——" READING, PA. 
a 
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BUY 
Zooek CABINET HARDWARE 


EXTRA FEATURES PROVIDE EXTRA QUALITY 
MODERN STYLES WITH MORE EYE APPEAL 


NEW IMPERIAL QUALITY 
7 FINISHES IN CHROME, BRASS, COPPER AND BLACK 
TRIPLE PLATED—FOR GREATER WEAR AND LUSTER 
ZINC ALLOY DIE CAST METAL IS STRONGER 


FORELINE QUALITY 
WHITER AND BRIGHTER—DOES NOT FINGER MARK 
3 TIMES MORE RESISTANT IN SALT SPRAY TEST 


TRIMLINE QUALITY 
CHROME, BRASS AND COPPER FOR THE THRIFTY 


SELF SELLING DISPLAYS 
INCREASE SALES- REDUCE SELLING COST 


FORELINE 
IMPERIAL BAG IMPERIAL BLISTER TRIMLINE DISPLAY COUNTER 
BAG WITH TAG SHELF BOX CARD CARD BOARD DISPLAY 


BETTER PRICES — UP TO 30% SAVING 
WRITE FOR CATALOG AND PRICES 


YODER MFG. CO. i223 « e LITTLE ROCK, ARK 
Want more facts? Circle 295, p. 273 
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‘\ 
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DOOR BOTTOM 
the Only Product of its Kind 


WowWD Automatic 





Here’s a natural wood automatic door 


bottom that’s really easy to install! 


Can be painted, stained or varnished to match any door. 


Made with closed-cell vinyl foam bonded 
to sturdy Ponderosa Pine. . . fully auto- 
matic spring action... keeps cold out, 
keeps heatin. Can be installed in minutes. 
No sharp corners. No “‘tinny” bright parts. 


JUST STOCK ONE SIZE—Fits any 
inside or outside, right or left hand open- 
ing door up to 36” wide! 


FREE colorful demonstrator-display , Jteye a 
carton lets the consumer sell himself! wd af 


GET IN ON THE MORTITE 
PROFIT PICTURE NOW! 


ORDER FROM YOUR JOBBER 
STOCK NO. MB-3 


SELLING PRICE 
(6 units, $2.98 list ea.) . . . . $17.88 


DEALER COST 
(Per carton of 6 units with 
free floor display) 


DEALER PROFIT 
(667%A% markup) 


Kankakee, Illinois bite 

Detroit, Michigan « Lyndhurst, New Jersey 

Makers of nationally famous MORTITE, FOAMFLEX, 
MORTEX and NoDrip Tape. 


Want more facts? Circle 296, p. 273 
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Display carton 


0 
shipping wt. 8 Ibs. 


SMALL { 
SPACE! ¢ 


Pi 





MULTI-DUTY 
ELECTRIC TOOL 


... for year ‘round 
outdoor/indoor use! 


MONEY-SAVING COMBINATIONS 

or sell as INDIVIDUAL ITEMS 
List Price 

Complete Tiller Package —- ~= =  — 
Power Head, Tiller Attachment 
and Extension Tines $ 49.95 
Complete Trimmer/Edger Package 
—Power Head and 
Trimmer/Edger Attachment. . . 39.95 
Power Head 
Floor Polisher Attachment. . .. 
Tiller Attachment ; 
Extension Tine Set 3.80 
Trimmer /Edger Attachment... 11.95 


EASY DEMONSTRATION! 
EXCELLENT FOR RENTALS 


Exciting power tool provides eye-catching display in less than 
a square foot of space. Offers fast turnover, fine profit margin, 
year ‘round attachment sales. 


Sell customers time-saving power: Trim around flower beds, 
walks, trees, hedges. Cultivates, weeds in small areas that 
can't be reached by large tillers or mowers. Quick changeover 
for fast, easy floor polishing and scrubbing. 


Powerful 14 HP G.E. electric motor. Power Head inter- 
changes instantly with any attachment. Lightweight, port- 
able. Plugs in . . . operates and handles with featherweight 
ease. Instant appeal for men, women. . . even children! 


Distributor: Write for details of special distributor profit program, 
salesman incentives! 





See MIGHTY MOE at the National Hardware Show, 








Booth #1195 











=] M A GN A/ AMERICAN CORPORATION 
= 814 EVANS ST. CINCINNATI, OHIO 








RR RR Arr 
ne 


oe 


Manufacturers of Choremaster, Tillsmith Power Tillers, and 
Shopsmith and Sawsmith Power Woodworking Tools 


Want more facts? Circle 297, p. 273 
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Ome up and see our etchings... 


and other engineering advances and style innovations in the new 
Westinghouse Radio-Portable Phonograph line. It's a big line, a 
Strong line, a saleable line, with powerful transistor portables, new 
AM/FM table models, push-button clock radios, low end portable 


phonos and portable stereo with console sound. See them all at 
the Hardware Show, McCormick You can be sure, if it's 


Place, Booth 356, October 2-6. wes Westinghouse 


WESTINGHOUSE ELECTRIC CORPORATION—TELEVISION-RADIO DIVISION. METUCHEN. NEW JERSEY 


Want more facts? Circle 298, p. 273 A Want more facts? Circle 299, p. 273 > 
232 «© HARDWARE AGE, September 21, 1961 HARDWARE SHOW SECTION 





ve 
f eee, 







Wel] Pte”. rare | aes iat 


Those who enw QUALITY ¥ avon want 


| CALKING & GLAZING COMPOUND 


—— PERFECT for Today’s Quality-Built Homes! 


AMERICA'S FAVORITE! 


Hi | SPEED LOAD 


WHEN ONLY THE BEST is good enough—builders and 
home owners choose M-D Speed Loads every time! With 
‘controlled flow’ action, M-D Speed Loads eliminate drip- 
ping or oozing of compound from nozzle. 
\\ Get cleaner, neater jobs. It pays to tell cus- 
j} tomers about the BUILT-IN Polyethylene 
pleated plunger (with accordion action) that 

stops flow of compound when desired. 


@ In white or off-white color © With or without plastic nozzle. 


M-D Speed Loads are packed 12 loads to each carton. Please order in multiples of 12. 
Off-white loads with nozzle always shipped unless otherwise specified. 


Meets Federal Specifications TT-C-598 (Grade 1). 


EXCLUSIVE FEATURES! 
“sg eu 


@ NEW PLASTIC NOZZLE @ BUILT-IN CUT-OFF ON GUN HANDLE 


7 N hats 
ew plastic nozzle pro- 
vides on-the-job choice of 
4 different size nozzle 
openings. As shown, trig- 
ger on CG-4 gun handle 
now has cut-off knife! 


caistié 


-ompour* 





Nu-CALK CALKING COMPOUND 
Knife or Gun Grade 
Off-white color available in knife or gun 
grade. Pure white color in gun grade only 


Gun grade meets Federal Specifications No 
TT-C-598 (Grade 1). 


Nu-Glaze GLAZING COMPOUND 
Always Stays ‘’PUT"’ 

Perfect for glazing sash, replacing putty, 

setting plumbing, boatwork of all kinds 

Clean to handle. Easy to use. Will not dry 

out, harden or crack. 





HAND SQUEEZE TUBES 
For Small Jobs 


Simply remove cap from built-in nozzle, fasten 
key over crimped end, turn key and start 
calking. Packed 12 tubes in handsome Silent 
Salesman display carton 


Nu-Phalt PLASTIC 
ASPHALT CEMENT 


ideal for sticking down shingles and tiles 
for use on roofs, chimneys, flashings. Packed 
12 loads to a carton...with or without 
plastic nozzle. 


Visit our Booth No. 647-48-49 at Natl. Hdwe. Show, Oct. 2-6, ‘61 ~ 





BOX 1197 @© OKLAHOMA CITY 1, OKLAHOMA 


MACKLANBURG-DUNCAN CO. 


MANUFACTURERS OF QUALITY BUILDING PRODUCTS 





Ackerman-Johnson 
Quality FASTENING DEVICES 


TOGGLE BOLTS 


Spring» Wing Type 





i. fee ees hs bavh acatt 


UNION 
CARBIDE 


Expansive Screw Anchor 


With superior Steel Nut 
(threaded cone section)... 
no die cast threads to gali or 
strip. Easily installed, and has 
great holding power. Remains 
firm even if fixtures are re- 
moved and replaced many 


ideal for use on 
Tile, Hollow or Thin 
Wallis, Sheet Metal, 
etc. Wings spring to 
open position instantly—grip 
firmly when bolt is tightened. 





Consists of braided exterior 
with lead core that assures 
even expansion and great hold- 
ing power. Accommodates all 
types of screws—wood, sheet 

metal, and lag 
screws. Easily 
installed. 


TOGGLE - SCREW - ANCHORS 


Securely anchor all types of 
fixtures to Hollow Tile, Wall 
Board, Sheet Metal, Thin Pan- 
els, Soft Wood, Solid or Hol- 
low Gypsum, Metal or Wood 
Lath and Plaster, Open Back 
Marble, Cork, Glass, etc., etc. 
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Write for new catalog covering Complete Line of Fastening Devices 


625 WEST JACKSON BLVD., CHICAGO + 55 PARK PLACE. NEW YORK 


ORIGINATORS OF THE EXPANSIVE SCREW ANCHOR 
Want more facts? Circle 301, p. 273 


Special 


Buyers: Stop at Kidde booth 
and get a new Kidde Kompact 


extinguisher for only 
(retail price, $11.95) $650 


At the National Hardware Show 
only, take advantage of Kidde’s 
special offer and get a new 2% lb. 
dry chemical Kidde Kompact at a 
rock-bottom price! Ideal for 
homes, car, boat or farm, Kidde’s 
Kompact is top-rated, easy to use, 
sells fast, U.S.C.G. and U.L.-ap- 
proved. See it at the show! 


— > KIDDE BOOTH #684 ee 
cis Cmporation is > National Hardware Show, Chicago 


Industrial and Marine Division 
Walter Kidde & Company, inc. 
996 Main St., Belleville 9, N. J. 


Walter Kidde & Company of Canada Ltd. 
ae Pe — Toronto — Vancouver 


Want more facts? Circle 300, p. 273 Want more facts? Circle 302, p. 273 
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No. PA-69 


Genvine “Phillips” assorment  WAGO presents the outstanding tool buy of the sixties 
SS —in a variety of assortments that sell on sight! 


= of the nao selling Values te $1.26 each— 
hillips numbers in- p ~ ; ‘sti " ‘ " ! 
cluding No. 0, No. 1, "eal 69c = Here’s a sure-fire, irresistible combination to boost tool sales in a hurry! 
a. 5 poe Genuine quality Vaco assortments of best sellers packaged in space saving, 
sais niin ei rugged, eye-catching, convenient display cartons—at special value prices! 
So. = 


ccecsiettin tiiiihisstiitaaiiiemenaiiiies Your customers won't pass up buys like these . . . and you still make a full 40% 
mark-up... even at these special prices! 


48 Drivers, Phillips Assortment — Only $19.90 Net 
24 Drivers, Reversibie Assortment — Only $17.50 Net 


Order several display assortments now while this limited offer is in effect! 
6 each of four most Values te $1.94 each— 


popular type VACO Retail 
reversibles—total of 24 at Dy 1, 1 act VACO PRODUCTS COMPANY 
317 East Ontario Street, Chicago 11, lil. 
In Canada: Vaco-Lynn Products, Ltd. and Atlas Radio Corp. 


America’s Leading Manufacturer of 
Plastic Handle Screw Drivers 


Want more facts? Circe 303, p. 273 
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THE “PROFIT-PAK’™ LINE 


HOUSEHOLD 
BRUSHES 











No. 1150 PROFIT-PAK 
HOUSEHOLD BRUSH DISPLAY 


Each brush in poly bag, with prepriced header. 
NO SOILED MERCHANDISE — NO LOST PROFITS 








No. 66 PROFIT-PAK No. 24 PROFIT-PAK 
STEEL WIRE BRUSH DISPLAY FLOOR BRUSH DISPLAY 


MEET US AT BOOTH # 936 


NATIONAL HARDWARE 
i HOW 





McCormick Place 


CHICAGO 








WRIGHT-BERNET, INC. DON'T FORGET — 
1524 Bender Ave., HAMILTON, OHIO I} it’s Brsshes !-"Wright-Bernet’”’ 


Want more facts? Circle 304, p. 273 A 
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Libbey advertising pays off where 14 counts --- 


Your customers and prospec’ will want * 
Glassware when they see this colorful cavertisem 
October issues OF: 


Better Homes g, Gardens . mcCall’ 
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MEET US AT BOOTH # 198 


NATIONAL HARDWARE 
SA 


McCormick Place 
Geege-<— CHICAGO 


ONE SOURCE 


The Largest Product Selection 
In The Hardware Specialty Field 


This great news to buyers of specialty items 
came with the announcement by the Water- 
bury Lock & Specialty Co. that it had recently 
acquired the Reese Padlock Co. Two leading 
brand names now combine their impressive 
years of experience and manufacturing know- 
how to offer an expanded product line from 
one source... 








Measuring Tapes 


Steel Rules 
Utility Knives 
Padlocks 


Combination Padlocks 
Bicycle Locks 


Padlocks 

Cable Locks 
Combination Padlocks 
Bicycle Locks 

Chain Door Guards 
Nightlatches 





: 
: 
F 


Please write for our complete illustrated catalog. 


nanan Guten cee Geen cee eee es ee ee The Waterbury Lock & Specialty Co., Milford, Conn. 
Want more facts? Circle 306, p. 273 A Want more facts? Circle 307, p. 273 > 
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Merchandising for profit 


“Our 

Tool Sales 
are up 244 
with our 
Proto SD4* 
Rotary 
Merchandiser” 


a 
. 
» 
i vn tf 
- S ees >. “ey 


Irwin and Bob Botto, Botto Brothers Hardware, Hicksville, Long Island. 





PROTO meons 
PRO fessional eae 
TOo!s or 


*K (The Bottos have just ordered a larger Proto SD11 Rotary Toolmart 
to handle their growing business.) 


That's the success story of hundreds of Proto dealers 
across the country. Some say 10%, some 15%, some 
more! It can be your story, too. Here’s why: 


THE RIGHT TOOLS FOR YOUR TRADE: The SD4 builds 
impulse sales by displaying 191 Proto tools most needed 
by your trade. (70% of all tool sales are impulse sales. ) 
It revolves for easy customer shopping. It shows price, 
size, number and outline of each tool. Makes it so easy 
for your customers to buy. Makes it easy to re-stock too. 


GUARANTEED QUALITY. Your Proto sales are backed by 
over 50 years of proven quality leadership. The majority 
of tools are drog-forged from tested Protoloy® alloy 
steel for the most strength. Every tool inspected and 
guaranteed to pass your toughest trade requirements. 


RELIABLE POLICIES. Proto has established reputable pol- 
icies for distribution, prices, discounts, shipping, 
replacement —to guarantee you a steady, sound, higher 
profit structure. 


WELL KNOWN, WELL SUPPORTED. The Proto line is 
known by professional mechanics and do-it-yourselfers 
around the world. Proto has a long-established network 
of Hardware partners...leading wholesalers and dealers 
all over the country. They have helped Proto maintain 
merchandising and promotion leadership over the years. 
Proto, in turn, gives them strong support—see next page. 





Proto dealers get strong support... 


MARKETING MANPOWER SUPPORT 


Your Proto sales efforts are backed by a profes- 
sional marketing organization geared to give you 
most sales... best service. 8 REGIONAL MANAGERS, 
under the Hardware Sales Vice-President, keep 
close track of area conditions. They’re sensitive to 
your problems. And they recommend and coordi- 
nate programs tailored to your needs. 


ADVERTISING AND 
MERCHANDISING SUPPORT 


Ads pointing out the special features of Proto 
tools pre-sell your trade in national magazines 
such as Popular Mechanics, Popular Science, and 
Mechanix Illustrated. 


Front door decals, banners, streamers and 
other promotional aids remind your customers and 
create interest. 


Merchandisers of all types...including coun- 
ter cards on new tools...make on-the-spot sales. 


Your customers are pre-sold by the advertis- 
ing...re-sold by good merchandising, service and 
satisfaction. 


Join Proto’s Partnership for Profits. Use your 
Proto support of manpower, advertising, and mer- 
chandising...and watch your tool sales jump. (The 
Bottos, see reverse side, report a 24% increase in 
sales and a 16% increase in PROFITS.) 


Call your Proto wholesaler today for details 
on his easy Proto pay-as-you-go terms, or write to: 


DIVISION OF 


PROFESSIONA! ele Naha am [© Joye: 


PROTOSTOOLS 


2213 Santa Fe Avenue, Los Angeles 54, California 
513 Allen Street, Jamestown, New York 
1713 Oxford East, London, Ontario, Canada 


See other side, too. 


25 FACTORY SPECIALISTS service you...always 
looking for ways to make your selling job faster 
and more profitable. 


This strong team helps implement the most 
complete advertising and merchandising support 
in the industry. 


oS | PROTO * TOOLS 


i4adtd 


Special OFFER’ 





PROTO 
TRUARC 


= t 
“xuTOTOOL 
FOR QUALITY =. 


a ee 











NO ADHESIVE 
=1(e1,.@e) 4 


ADHESIVE 
STAYS 
ANCHORED 








Bull Dog prastic EvecTRIcAL TAPE 


You get full adhesive power — where you want And you do twice the work in half the time 

it — with Bull Dog Vinyl Plastic Tape. The because Bull Dog Vinyl Plastic Tape does the 

adhesive is anchored to the face by a special pro- work of both rubber and friction tape. Available 

cess. It does not pick off, no matter how you in 60 and 66 ft. rolls and the variety of widths 

handle the tape. This means Bull Dog Vinyl] Plastic and lengths you require. Low bulk especially good 

Tape sticks fast, stays tight. for close tolerance work. Approved by Under- 
writers’ Laboratories, Inc. 


There’s a BULL DOG TAPE for every purpose 
¢ Friction 
e Plastic 
Sold only 
¢ Rubber through verified 
wholesalers. 


AMERICAN BILTRITE RUBBER COMPANY 
BOSTON WOVEN HOSE & RUBBER DIVISION =leh-gge], 
BOSTON 3. MASSACHUSETTS 
Also manufacturers of Matting, Stair Treads, Automotive Hose, Garden Hose 


AT THE NATIONAL HARDWARE SHOW BOOTHS 493-4 
Want more facts? Circle 308, p. 273 
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IT’S 
OOM Dicnlay 








FOR ait ELECTRIC ORAS ~FOR EVERY jon \€ 
i 














ELIMINATE PILFERAGE 


WITH THIS HIGHLY PROFITABLE COASTAL 
QUALITY PROMOTIONAL ITEM 


Regular List Price *12.50 


$10. 


LIST PRICE 





34 Pc. Kit Consists of: 
1—4” Grinding Wheel 
1—3” Wire Cup Brush (1/4” Shank) 
1—Paint Homogenizer with Nylon Blade 
1—Rotary Rasp (1/4” Shank) 
1—Countersink (8-Flute; 1/4” Shank) 
1—3” Grinding Wheel 
1—4” Muslin Buff 


IT’S TERRIFIC! The most complete and useful electric drill 1—4” Wire Wheel 


accessory kit anywhere. Board (for wall and counter display only) 1—5” Rubber Backing Pad 
comes completely assembled with items anchored on to prevent nF ” 
pilferage. The actual kit comes in an attractively designed, sturdy 3—Mounted Stones (1/4" Shanks) 


display carton. 1—Rotary File (1/4” Shank) 

1—Heavy Duty Arbor for 1/2” Bore 
ITEM PACKAGING WEIGHT Accessories 

NO. 34-34 PC. SET In a Boxed Kit 6PERMASTER | 24 LBS. 2—Arbors for 1/4" Bore Accessories 

17—5” Sanding Discs in Assorted Grits 


1—Knife and Scissors 
Sharpening Attachment 











NO. 34B - 34 PC. SET On Display Board 1 PER MASTER 5 LBS. 

















AT YOUR JOBBER OR ORDER DIRECT (WITH BILLING THROUGH YOUR JOBBER) 


COASTAL ABRASIVE AND TOOL CO., INC. 


TERMS: 2% 10 DAYS, NET 30 DAYS © FREIGHT ALLOWED ON ALL SHIPMENTS OF 150 IBS. OR MORE 





Want more facts? Circle 309, p. 273 A Want more facts? Circle 310, p. 273 > 
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LINCOLN 


“LADDER | STOOL” 





It’s high, wide and handsome, folds flat to 4” for storage! NEW! UTILITY STOOL 
This double-duty beauty serves as a kitchen stepladder—and an ‘ 
extra chair! Extra-wide non-skid steps hold both feet fully, | F Smart...sturdy...match 
firmly, safely, comfortably! Built to support over 800 lbs. Rust-  _— ri ing companion to the 
resistant steel. Protective glides on legs guard against floor ee ’ %  Ladder/Stool. Contact 
scuffing. Chrome or enamel frame, rubber step, padded seat of ’ your distributor for in- 
scuff-proof, washable simulated leather vinyl. Extra uses for , roducte “Eree Goods” 
“LADDER/STOOL”: A seat for ironing! a television seat! a troductory "Free Goods 

phone seat! a painter’s helper! a bar stool! a playroom seat! offer. 
*We mean even 2 people can stand safely! 











Send for free catalog of 
LINCOLN METAL PRODUCTS CORPORATION, 225 Forty-Second Street, Brooklyn 32, New York), °O”10%¢ line of Beauty' are 


pantry accessories. 


SEE THE COMPLETE BEAUTYWARE LINE—HARDWARE SHOW—McCORMICK PLACE, CHICAGO—BOOTH 230 





more profit-makers for 1962... 


SILENT POWERED 
ALL-NEW CORDLESS 
19” ELECTRIC ROTARY 
MODEL 9100 


Electric motor and bat- 
tery powered with key 
starter for safety and 
convenience. Heavy 
duty, 12 volt overnight 
charger included. 
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the longest profit-margin ... ever! 


SLO fare 


MOWERS 


the most complete line... ever! 


YOUR greatest PROFIT-OPPORTUNITY is here NOW! 


WHY? Because Heineke & Co., Incorporated, has an all-new plant location 
.. . 195,000 square feet of floor space designed and equipped to provide the 
ultimate in quality control, greater production and faster service ... plus 
longer profit margins for you. 

Steel and aluminum decks... 2 and 4 cycle engines...2 HP to5.5 HP... 
recoil, impulse and electric starters ... walking type rotaries, self propelled 
rotaries, riders and reels. 

The time to avail yourself of EXCELLO’s profit-opportunity is NOW! Help 
yourself to the greatest sales in power mowers and allied equipment... ever! 


MODEL H-585 / Reversing 23’ Heavy Duty TILLER 
MODEL H-960 / 9”" blade EDGER TRIMMER 
MODEL H-7078 / Push Type SNOW THROWER 
MODEL H-7079 / Self Propelled SNOW THROWER 
EXCELLO Direct Drive Chain Saws (3 sizes) 


MODEL B 2209-I 


3 HP 4 cycle (impulse 
starter) 22” cut Alumi- 
num Deck Rotary 

~ 4 


MODEL B 2161-1 


2.5 HP 4 Cycle (impulse 
starter) 22” cut, Steel Deck. 
Self Propelled Rotary. 

Ww 


MODEL A 921-I 


2.5 HP 4 cycle (impulse 
starter) 21” cut. Self Pro- 
pelled ive Also available in 
18” and 24”, 

Ww 


MODEL B 229-1! 


22” cut steel deck ro- 
tary...25HPB&S4 
cycle engine with im- 
pulse starter... quick- 
set cutting height ad- 
justment from 1” to 3” 

. and Excellomatic 
choke - run - stop finger 
tip control. 


See Us at the NATIONAL HARDWARE SHOW 


ee ee BOOTH 1105-6-7-8-9 
Want more facts? Circle 311, p. 273 
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heavy-duty Of ( “BOARD fixtures 


in self-service dispenser 


GIVE YOUR ROOMe 
WORKING WALL: 
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Profit line on the go—that’s what this new dispenser of 
14” heavy-duty Peg-Board fixtures brings you. Like fast- 
moving 14” Peg-Board fixtures, quarter-inch fixture sales 
are up— Masonite national advertising and publicity 
promise even more. 

Now you can be headquarters for the heavy-duty fix- 
tures that Masonite 14” Peg-Bcard users need. This com- 
pact selling center of Masonite perforated hardboard can 
be displayed on wall or island or gondola counters...con- 
tains 12 each of seven new fixture cards plus free hanging 
hooks for you. 

Get in on the upsurge of heavy-duty Peg-Board sales 
this fall. Order your genuine Peg-Board and fixtures by 
Masonite now or write for complete information to 
Masonite Corporation. Use the handy coupon below. 


4 LIM MASO NITE shows the way 


®masonite Corporation—monufacturer of 
quality panel products for 
building and industry. 





Masonite Corporation 

Dent. HA-9, Box 777, Chicago 90, Ill. 

Gentlemen: Send literature, price and shipping information 
on 14” Peg-Board fixtures. 

Name 
Company 
Address 
City 


Masonite and Peg-Board are registered 
trade-marks of Masonite Corporation. 


=< 7 


Want more facts? Circle 312, p. 273 A 
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a totally 
new kind of | 
SAUL Saw 


gm A saw that will open up big, profitable new markets 
for Skil dealers everywhere. m A saw that reaffirms 
Skil’s leadership in new power tools, dating from the 


development of the first portable electric saw. 


SKIL 





POWER 9 TOOLS 


*SEE THE DRAMATIC FIRST DEMONSTRATION OF THIS FABULOUS NEW TOOL 
AT SKIL BOOTH 250, NATIONAL HARDWARE SHOW, CHICAGO, OCTOBER 2-6. 











MEET US AT 
BOOTH 423 





ee 


\ for your ventt¥ 
"into the ale oy of 


wall SPACE 


ADB-ALIGN, BEAUTY-BLENDING SHELVES, STANDARDS, BRACKETS 


Soar to new heights of wall beauty. Explore new worlds of 
wall space. Only your imagination can limit the flexibility and 
individuality of wall decor with ‘‘Champion’’ color-cued dec- 
orator shelves and shelving materials. So versatile, so inex- 
pensive, so easy to do-it-yourshelf ! 
18” ADD-ALIGN SHELVES—Perfectly tailored to extend to 
any wall length. Edge curled and reversible. Gold-Dusted 
Ebony Black or Decorator’s White. 
12”-72" ADD-ALIGN STANDARDS—Dovetail flawlessly to 
any desired measure. 6 Decorator-cued colors. Side holes for 
window installations. Optional Solid Brass Ornamental Ends. 
Dealers: Stock up 6-14" BRACKETS—6 Harmonious colors. New Locking de- 
and enjoy easy vice assures rigidity. 


sales and big 
profits ! 








CONTACT YOUR DISTRIBUTOR OR WRITE DIRECT TO: 


Ctandaul - Keil 


Hardware Mfg. Co. Inc. 
2581 Atlantic Ave., Brooklyn 7, New York 








Want more facts? Circle 315, p. 273 


“there is always “ | ff | LOOK HOW MUCH MORE 


a market for the 


YY Bee 


Package Values for the 
Do-It-Yourself Trade AT 
LOW PRICES. Send for 
jobber catalog and price 
list NOW. 


ENNIS 
MANUFACTURING COMPANY 
READING, PA. 
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NATIONAL ‘J when you sell a 
QUICK-WEDGE SCREW-HOLDING 


HARDWARE 4/1] SCREWDRIVER instead of an 
— ordinary screwdriver 


SHOW | BOOTH 798 For every Quick Wedge you 


Nat'l Hdwe Show sell, you make a greater dollar 
profit in the same amount of time 


KEDMAN CON PANY 


P.O. Box 267 — Salt Lake City, Utah 
Want more facts? Circle 314, p. 273 Want more facts? Circle 316, p. 273 
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This New Sensational 


BB 3-TIER DISPLAY 
Will Increase Sales 30 TO 2% 


P11 STO, SOO 


" he ." “ =~ “ ' . tie 
be , ced Bint , j ‘ 
rRneEes TO .- ; voce Nadie 
4s Dawe? 
* e 


DEPARTMENT 


Holds 27 different kinds of Tacks, 

x9 } - Nails, Brads In “‘See-Thru”’ Plastic 

RR RDQRAADE Tubes Plus FREE ALL METAL 
7 é' GRAVITY FEED DISPLAYER 


ACTUAL TESTS* in dozens of stores 
conducted by an independent research 
organization PROVE that Presto tubes 
in this new displayer outsell old-fashioned 
boxes by 30 to 72%! And no wonder. The 
Presto 3-tier displayer is compact (only 
11%” wide) ...contains all the most- 
wanted items and sizes...all in full view. 
Get on the Presto profit bandwagon. 
Order now! 





Aho #8 2 @ Surveys prove that ® Labelled in rear for 
Only 111%" wide x 171%," deep ee modern Presto tacks easy refilling! 
outsell old fashioned © Self-selling rack 


b h ‘ 
10 doz. Carpet Tacks: 1 doz. each #2, 3 and 4; 2 doz. #6 Ree Sy ap wee saves clerk time. 


as 72%. 
% den. Alum af , = Saas om Se eee 27 best-selling items ® Each tube pre-priced. 
oz. Aluminum Tacks— 


No in only 112” of Extra brilliant 3-color 
‘2 doz. Double-Pointed Tacks: 1 doz. each #5 and #11 counter space. sign visible 


1 doz. Linoleum Binding Nails—Brass-plated 3 a as Perennste vies. anywhere in store. 
, , ion: 
8 doz. Wire Brads: 1 doz. each % and %”; 2 doz. %” and Te s ¢Statistics furnished on request 
1 doz. each %”, 1”, 1%” and 1%” AS a. 
8 doz. Wire Nails: 1 doz. each % and %”; 2 doz. %” and 


oe 
1 doz. each %”, 1”, 1%” and 1%” E ‘ USE HANDY COUPON TO ORDER 
~ 
S 


nell-Jones Tacks, Inc. 
PACKING: 1 to a carton—merchandise and rack packed in one carton. Weight: 35 Ibs. Flatiron Bldg., New York 10, N. Y. 
Please send me the following: 
Presto Deal(s) 300 @ $23.70 each 


Your Name Title 








HERE’S THE PRESTO DEAL NO. 300 
Retail Value $36.00 
Dealer Cost 23.70 
Dealer’s Profit $12.30 
PLUS FREE RACK worth $ 4.50 


Company Name 
Address 


City Zone State 
JOBBER’S NAMES (list two) 




















1. Name 








Address 
2. Name 
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Nosales-minded dealer a 


would ever be without AN” yp WenANES 


Cast in 3 di- 

mensional life 

time alumt- 

num. Adjust- 

able Bracket. 

) Fits any roof. 

On y , 5 D es! gn $ 

$9.95 in gleaming 
Retail | black. 





o oo ee J ™~ Rust and 
Be eee Ses a a ae M AIL B OXES 
| ain Proof 

You bet it sells. First, because it’s agood productthat | ue oe se ae a 
does what it claims todo and doesitwell.And second,  & isan a criced mal boxes 
because Mortell Company’s national advertising over | nS Sk ee a available in 
the years, has made MORTITE a household word. et eee §=modern, wade 

What does MORTITE do? It helps keep homes warm eo — sta 
and cozy by stopping those annoying drafts around | SS” wan jee 5 colors. 
windows. Press MORTITE in place—just use fingers, | : | 4 , or FREE Catalog 
no tools required—and there it stays—inside or out- | TYPE ai INC 
side. Stays pliable, too, no matter what the weather. | REMINGTON HARDWARE CO., sare 
What's more, MORTITE is useful as acaulker, gasket, | GREENWICH STREET © NEW YORK 6, N. ¥- 
plugger-upper—in fact it has 1001 uses the year | 100 
‘round. | 


It pays to stock and recommend MORTITE. 
The product is good and so is the profit. 


for the large 


Want more facts? Circle 319, p. 273 





Bargain Box © pArcrcr 
(enough for 5 or 6 windows) performance 
YOUR COST IS ONLY $11" 


for 12 boxes per carton. Shipping wt. 25 Ibs. 


YOU SELL FOR $1688 - ... at lowest 
foe | bench vise prices 


AND YOUR PROFIT IS $556 


and it's fast 


STOCK NO. B-2 cee wget gaff 
workmen di ut. 
for the smaller o 


Junior Box 


(enough for 1 or 2 windows) 


YOUR COST IS ONLY ‘97 


That's per carton and there are 48 

Jr. Boxes packed 12 per Counter 

Display Carton in each Shipping 
Carton. Shipping wt. 16 Ibs. 


li pg nine 
(ORDER BY SHIPPING CARTON 2 ate. 2) ate n ° oth screw an 
OF 48 JR. BOXES ONLY) ‘ swivel. SEE US AT THE 


| . =. La, Ye HARDWARE SHOW 
YOU SELL FOR 513% SSS ; BOOTH 395 
at a fast-turnover retail price of LE = 
only 29¢ per Junior Box 


spvoinensiedil : MILWAUKEE MECHANICS VISES . 


oan Effortless finger-tip control of both screw and 
Ra swivel plus massive ruggedness ... . these are the 
(We think me prsarpnn ty right STOCK NO. JR-48 wanted features of Milwaukee Mechanics Vises. 
5 SOs Seer , Sell them to garages, service centers, industrial 
>» 7 plants and home workshops .... wherever the 
Hy ortell | accent is on precision performance and realistic 
G | rices. Full 160° swivel. Factory lubricated screw. 
COMPANY rrated tool steel replaceable jaws. Three sizes: 

5”, 4” and 3'4” jaw widths. Write for data. 


MILWAUKEE Too! and Equipment Co. 
2773 S$. 29th St., Milwaukee 46, Wis. 


Want more facis? Circle 320, p. 273 
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Makers of nationally famous FOAMFLEX, MORTEX, MORTITE 
AUTOMATIC DOOR BOTTOM and NoDrip Tape. 


Kankakee, Illinois - Detroit, Michigan Lyndhurst, New Jersey 
Want more facts? Circle 318, p. 273 
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FAIRBANKSEMORSE ants 
a major BREAKITEIROU GH 


F ——— NOW! Our new WATER PURITY SYSTEM makes every 
arya servvrr, F-M dealer more than a pump salesman! Today, you're 


a water conditioning’ expert—and as such, your way 
is paved to GREATER SALES...GREATER PROFITS! 
Hm Tei -. 


~4 


F-M PROMOTION PROGRAM with free kit 
makes you a water conditioning expert... 
boosts sales of water systems and pumps! 


Now you can sell thousands of new cus- 
tomers . . . especially in crowded areas that 
make water unsafe or questionable. The 
Fairbanks-Morse Water Purity System 
makes it possible to use water... from any 
source ... pond, cistern or stream! 

Our new Water Purity System means that 
now you can sell a profit-making water system 
in any section...regardless of well conditions, 
and be confident of pure, clean water! 





DEALER TRAINING COURSE—gives you com- 
plete information needed to become the water 
conditioning expert in your area. 


WATER ANALYSIS KiT—gives you a sure-fire, 


educational method of approaching and inter- 
esting prospects by actually analyzing their 
water samples (which they can bring to you). 





NATIONAL ADVERTISING BACKING—A dy- 
namic national advertising campaign will pre- 
sell the Water Purity System . . . will give a 
powerful impetus to your own efforts. Colorful 
ads will be featured in a big selection of leading 


Fairbanks-Morse Water Purity Systems 
automatically chlorinate water. Then the 
water is filtered and completely dechlori- 
nated. No taste or smell remains. Even 
eliminates sulphur or iron taste! The 
F-M Water Purity System works automatic- 
ally...takes up no more space than a water 
heater. Comes in a variety of filter sizes for 
% to 4 gallons per minute of flow. 


farm magazines . . . top national publications! 


PAIRGANIKS MORSE 


A MAJOR INDUSTRIAL COMPONENT OF 


FAIRBANKS WHITNEY 


Your Fairbanks-Morse Field Representative has all 
the details . . get in touch with him NOW! Or write: 








PUBLICITY KiT—gives you the photos, releases, F 
newspaper ad mats and radio scripts to use in 
spreading the word that you’re the one to see 
about water problems. 








DISPLAYS—give you an eye-catching means of 
showing customers how the Fairbanks-Morse 


Dept. HA-© 
Water Purity System works. FAIRBANKS, MORSE & CO., °°? 


Pump & Hydraulic Division, Kansas City, Kansas 
Gentiemen: 

Please rush me: 

Cj Complete Merchandising Kit 

[} Nearest F-M Field Representative name 

As experts you'll be able to see more prospects . . . sell more 
Fairbanks-Morse Water Purity Systems ...You’ll be able to sell 
more Fairbanks-Morse pumps. 


NAME 





ADDRESS 





CITY 








Went more facts? Circle 321, p. 273 





high flying profits 
all year round 


a’ 


BSOLIMGC FEE 


fi iif, 


: "ny fig 
ae al WH i 


METAL and ASBESTOS 





STOVE / COUNTER | MATS 


Used in more kitchens than 
all other kinds of mats combined! 








VOLUME SALES — FAST TURNOVER 
VARIETY OF STYLES AND COLORS 
FULL RANGE OF SIZES 

EVERY PRICE CATEGORY 

ACCESSORY ITEMS FOR EXTRA SALES 
FINEST QUALITY CONSTRUCTION 
MERCHANDISING AIDS 


Easy Cleaning METAL TOPS « Soft ASBESTOS BACKS 


PROTECTS ALL SURFACES AGAINST 
HEAT, SCRATCHES AND MARRING 


on STOVES on COUNTERS on TABLES 


Contact your jobber or 
Write Dept. B!I for full line catalog. 


2490 LEE BOULEVARD «+ P.O. Box 3573 + CLEVELAND 18, OHIO 
Want more facts? Circle 322, p. 273 


252 ¢ HARDWARE AGE, September 21, 1961 





BIGGEST OF THEM ALL! 


SHELTON 


TACKS, NAILS, BRADS, SCREWS 
PLUS ALL POPULAR HARDWARE 
ITEMS SHOW-PACKED IN... 


NEW 2)" 














A, KING SIZE 
ATO as 


UP TO 100% BIGGEST QUANTITY! 
Muu BIGGEST TURNOVER! 
eT BIGGEST PROFITS ! 


NEW SALESATIONAL QUANTITY PACK- 

AGING. Get the facts from us and see 
at C why the SHELTON QUALITY LINE should 
FOR be YOUR PROFIT LINE. 


Regular Size Visible SHELTON TACK CO., Shelton, Conn. 


eee HOLLAND TACK CO., Baltimore, Md. 
Want more facts? Circle 323, p. 273 


SELL in VOLUME to both 
men and women... 


Useful, auaiity Bult 
Low-Priced Utility Cabinets 


Women love the colored plastic 
frames and efficiency of the clear 
drawers. This impulse item is perfect 
for storing jewelry, sewing supplies, 
medicine, cosmetics . . . practical 
for use in every room in the house. 


The grey metal framed models are 
the man’s best friend on his work 
bench, hobby area, garage . . . keep 
all small parts neat, clean, and 
orderly. 


New catalog with complete sales and 
pricing information available from... 





= AKRO-MILS CABINETS 
Box 989-HAI| Akron 9, Ohio 


Want more facts? Circle 324, p. 273 
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New from Johns-Manville! 





Now! Sell the finest plastic tape... 
in the handiest dispenser! 


THIS BRAND-NEW DISPENSER 
makes handling plastic electrical 
tape far easier than ever before! 
Far safer, too, because the cutter is 
permanently shielded ... can’t snag 
hands or clothes. 

From beginning to end, your cus- 
tomers will save time and trouble 
with J-M Dutch Brand Plastic Elec- 
trical Tape in this great new dispen- 
ser. And they will like all ten of the 


important advantages shown on the 
right. 

But, see for yourself! Get all the 
facts on Dutch Brand® Plastic Elec- 
trical Tape in the handy new dis- 
penser from your J-M Dutch Brand 
man. Or write or wire E. H. Wells, 
Vice President, Dutch Brand Divi- 
sicn, Johns-Manville, Box 359, New 
York 16, N. Y. In Canada: Port 
Credit, Ont. Cable: Johnmanvil. 


JOHNS-MANVILLE 5/¥} 


DUTCH BRAND ELECTRICAL TAPE Prcovucrs 
Want more facts? Circle 325, p. 273 
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TEN IMPORTANT ADVANTAGES! 


1. Permanently shielded cutter! 
2. No moving parts-to snag hands, 
clothes! 3. Can’t..dull or clog! 
4. “Tape-and-tear’’ with one hand! 
s. Special “grip-strip” for faster 
starting! 6. Fult-66 of finest plas- 
tic electrical tape made! 7. Pre- 
loaded ... ready to go! 8. Protects 
tape against dirt, grease! 9. Big 
center hole for easy handling! 10. 
COSTS NO MORE THAN TAPE ALONE! 
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340] = 


MAKES DOUGH for dealers 


ROE steel measuring tapes move fast, build big 
eleohale MmacoluMmiliil me yelela—e 


Here is the most complete quality line you can of- 
fer your customers—power tapes, pocket tapes, 
standard tapes (in feet or meters) and unique 
specialty tapes—featuring: precision accuracy, 
rugged yet lightweight and compact construc- 
tion, easy-to-read two-color blades, handsome 
near-indestructible cases. 





gn eer PT kW 
a pe bal 


Remember, only ROE can offer finest 
craftsmanship, superior materials, com- 
plete modern plant facilities—plus 80 
T-tola Wao) me ielel-MuileL dlile ME -b.4 91a + 


Nato Mnel im .4@) oi ielel-t Mele-Mlaleibaleltiolih me elela. cele Lemire 
eliidelamelleMsilultiieli-mt-hitt-1a 114 -meiel (+3 


JUSTUS ROE & SONS, 


< Patchogue, N.Y. 
‘The Measure of Quality Since 1876” 


SEE US AT THE HARDWARE SHOW, BOOTH #394 
Want more facts? Circle 326, p. 273 


OLi.O-) THE NATION’S FASTEST 
SELLING, MOST IMITATED (out never duplicated) 


QUALITY FIX-IT LINE 
Order from The aation’s only ‘mother-in-law approved’’ fix-it line 


your Jobber THe WOODHILL CHEMICAL CORP. _ Sia 34th st. 

















BETTER HOUSEHOLD 
HARDWARE SINCE 1872 


~ — E. H. TATE CO. © 251 CAUSEWAY ST © BOSTON. MASS. 
Want more facts? Circle 327, p. 273 | Want more facts? Circle 328, p. 273 





FULL HYDRAUL icy; Yiservice A 


aS ee wy 


The OMZY'1007% 910 YEAR GUARANTEE ® fne'sano cea re stam 
ADJUSTABLE ALL . HERMETICALLY CONSTANT RETAIL 
DOOR CLOSER ALUMINUM SEALED FOR LIFE CLOSING ACTION $3.95 


WRITE FOR COMPLETE —“ ; IE © DETR 9 y 
s INFORMATION KINGSLEY MEG. | 0.4 "25301 GLENDALE OIT 39, MICH. ame 


ae Sete > 


SEE US AT BOOTH 902 © NATIONAL HARDWARE SHOW, MeCORMICK PLACE © CHICAGO OCT. 2-6, 1961 
Want more facts? Circle 329, p. 273 











VOLUME LEADER ADDS AEROSOL CONVENIENCE; 
CASH IN ON BIG SALES OF SMALL JOB ENAMELS.... 


Just 2 munutes 
sda GLASS-LIKE 


ET-L-NAMEL™ 


IN THE NEW “JUNIOR SIZE” 


® DRIES IN JUST 2 MINUTES 





PRE-TESTED, ATTRACTIVE DISPLAY © MATCHLESS QUALITY NOW WITH 
Gravity-fed, quality-built, special all-metal INSTANT SPRAY CONVENIENCE 
merchandiser is easily serviced by your job- Now! The convenience of aerosol added to MET- 


ber. And you, don’t tie up inventory dollars : ‘ 
unnecessarily. RE-ORDER IN 6-PACKS — six L-NAMEL, the quality small job enamel that has 


cans of a single color, to keep your stock sold over 40 million jars. The same superb paints, 
ey ee ee the same dazzling, sure-to-sell colors, in handy 


GET YOUR MERCHANDISER WITH junior size aerosols. Instant drying, too, from 
WEEROSUETORY ASSORTMENT spray application to ceramic-hard finish in just 


Write today, or ask your jobber two minutes 
for complete details. F 





Colorfully packaged, pocket-change priced, 
non-toxic Instant Spray MET-L-NAMEL is perfect 
for indoor and outdoor painting of wood, metal, 


Double your chances to sell. Team the ; iti i 
seve inalont-Ageen aN -LAAMEN aioe glass, plaster, china and composition materials. 
chandiser with a display of the 2-oz. 

jars of MET-L-NAMEL, world’s best sell- 

ing small job enamel. 








ILLINOIS BRONZE POWDER CO., INC. Afilil sy 
2023 South Clark Street ¢ Chicago 16, Illinois teat 
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NEW TOOLS 


ARE YOU AWARE OF GREAT NECKS’ 
FASTEST SELLING TOOL LINE? 





#25 ALL STEEL 
HACK SAW FRAME 


BX-2 


SPORTSMAN 
AXE 





B-4C 

COPPER FINISH 
12” STEEL 
SQUARE 


K-11-K | 
HANDY q 
UTILITY t 

y | 


KUT-UP-KIT 





CV-5 

5 PIECE 
CHROME 
VANADIUM 
SCREW 
DRIVER 

SET 
(unbreakable 
handles) 


LK-25 
LINOLEUM KNIFE 





GC-101 
GLASS CUTTER 


K-11-M 
UTILITY 
KNIFE 
KUT-UP-KIT 





RIPPING 
CHISEL 





SH-2 
GRASS SHEAR 





MW-5 
5 PIECE 
SABER 
SAW 
SET 
in plastic 
pouch 





GREAT NECK TOOLS ARE NATIONALLY ADVERTISED 


GREAT NECK 
SAW MANUFACTURERS, INC 


SEE US IN BOOTH 390—NTL. HARDWARE SHOW 
Want more facts? Circle 331, p. 273 
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BLACK BEAUTY | 


POWERFULLY 
MERCHANDISED . 
TO SELL 

FOR YOU 


Cranial TAPE 


THERE IS A PACKAGE FOR EVERY CUSTOMER 


Foamade Tape is merchandised in five ways. It is available in 
single and triple-roll blister dispenser packages. It is packaged 
in four-roll and one-roll poly bags with headers directed to the 
weathersiripping and promotional markets. Finally, it is avail- 
able in bulk for installers and manufacturers. 


P. S. We are fabricators, too! Manufacturers, let us supply you with poly- 
urethane and polyethylene foam (rigid and flexible) to fit all your needs. 


Write See us at the 
For * National Hardware Show, October 2, 1961 
Catalogs Booth No. 465 


: 14851 W 11 MILE ROAD 
FOAMADE INDUSTRIES '“83) LI MILE ROA 
Want more facts? Circle 332, p. 273 











MIAMI 47, sw 
Want more facts? Circle 333, p. 273 





| SATISFACTION. 
| GUARANTEED 


_ Finest White Ke XoSOug 


For NL EW or OLD. 
| |PLASTIC OR CERAMIC 


“TILE INSTALLATIONS, 


be Ona aDERDOR L en SN Se 





. SE FOR >. 


39%") DE WITT PRODUCTS CO. 


DETROIT 9, MICH, 





RETAIL 5860 PLUMER ST. 





ALPEN, 


Want more facts? Circle 334, p. 273 
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SEE US AT NATIONAL HARDWARE SHOW—BOOTH 745 


ae Be 4 
. . . ° . . Ci gh Se ware 
= ie Be: BER 
S ce b hindaoe. > rat 
> J 
3 


-sranoae>’ HOUSEHOLD : | Poy 
HARDWARE 2a STANDARD” 
: Se =. 25W DISPLAY 


* o e 





speeds sales 

of fast selling 
household 
ielahiela: 


15 individual 
‘best seller’ items 


Earns *16.18 profit on ‘24.26 investment 


This attractive 14”’ x 20” wall display is free with 
your order for a “STANDARD” No. 25W assort- 
ment. All carded items—hinges, hasps, barrel bolts, 
sash locks and lifts, corner braces—are specially 
selected to assure fast turnover, big profits. There are 
no throw-ins, no slow movers. Each sells on sight. 


Eye-catching No. 25W peg board display with 3-color 
“STANDARD” cards provides complete “household hard- 
ware center” in space only 14” x 20”. 





“STANDARD” No. 25W Display Assortment... 15 fast selling items... 162 merchandise cards 


Catalo =e No. of Suggested Retail Total 
No. : sire — Cards Price, Each Value 
226-BB Closet Rod Holder Brt. Brass 12 $ 2.28 
622-BB Coat & Hat Hook . Brass 12 ; 2.28 
321-2-BB Barrel Bolt——2” Brt. Brass 12 , 3.00 
321-3-BB Barrel Bolt—3” Brt. Brass 12 3.48 
529-BB Sash Lock Brt. Brass 12 3.00 
625-BB Bar Sash Lift Brt. Brass 12 2.28 
822-3-Z Tee Hinge—3” 6 , 2.58 
823-3-Z Strap Hinge—3” 6 2.40 
824-1'A2-Z Butt Hinge—1 2” 12 3.00 
824-2-Z Butt Hinge—2” 12 3.48 
922-2'2-Z Safety Hasp—2'/2” 12 3.48 
922-4'2-Z Safety Hasp—4'2” 6 2.70 
923-1'A-Z Corner Brace—1 2” 12 : 1.80 
923-2'2-Z Corner Brace—2'r2” 12 2.64 
924-2'2-Z Flat Corner Brace—2'2” 12 2.04 
Total Retail Value “$40.44 
DISPLAY RACK AND SIGN SUPPLIED FREE Dealer Cost 24.26 
Dealer Profit $16.18 











Shipping data: 2 cases—total weight 27 Ibs. 











PRINTED IN U.S.A 


“STANDARD” carded hardware meets 
Turnover Handbook recommendations! 


L-5116A 


PDS eS 
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BOWERS FULL-PROFIT TUBE PACK FAUCET STEMS 


Easy to Inventory, Easier to Sell 


Both distributor and dealer enjoy Full Profit on 
this popular item. Stems are individually packed 
in a plastic tube with easy-to-read labels showing 
manufacturer’s name, faucet number, picture of 
faucet, Bowers catalog number, Hot or Cold identi- 
fication and the retail price. 


The Tube package is far superior to other manu- 
facturers’ packaging methods. There is no danger 
of losing identification, having the stem become 
damaged or shopworn and no necessity of breaking 
a package to sell one stem. Bulk 

packaging or packaging by the pair 

in polyethylene bags means loss either 

physical or through mark-downs. 


“VISIT US AT BOOTH 591 NHS" 


OTHER DEPENDABLE PRODUCTS BY BOWERS INCLUDE 


Bonnet Packings « Swing Spout Gaskets - Shower Head Gaskets 
and Fiber Coupling Washers in Bulk or Packaged Assortments. 


ANUFACTURING CO. on ed « hy 
ro MICHIGAN ST. - TOLEDO 5, OHIO | Where “ Quality is higher than price! 


Want more facts? Circle 336, p. 273 
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| SQUEEZ-KLIP KITS at Booth 188 || _HANDI GROMMET KIT 


it's a CLIP... STAPLE... FASTENER KIT CONTAINS Size —1.D. Hole 
See us at the HARDWARE SHOW and try | INSERTING DIE ~ E 0 1/4 





HOLE CUTTER 5/16" 


1 
aa! 
Republic’s patented SQUEEZ-KLIPS 4 DOZEN - ? 3/8” 
Now packaged for sales Each kit contains special pliers and GROMMETS — 3 7/16” 
120 Klips. Five Klip sizes available. CUTTING BLOCK Geer ~ al i 4 1/2” 
in 3 departments Republic's patented Klips are used by 
professional craftsmen fo fasten auto pom stilliatniitees 

, wphol . fencing, floral A handy compact d ical kit for “ON THE SPOT" 

© HOUSEHOLD = fh 1, c1it ihetiery fecing, ora ee ee cats 


i GROMMET REFILL PACKETS 
s AUTO paper, wire, and wood. 


3d k Brass - Nickel Plated 
Nationally advertised. Dealer Aids ozen per package—Bras 


® GARDEN - | COMPLETE LINE METALLIC GROMMETS—WASHER - TEETH - SPUR - 
Representatives in principal cities. MB | © EYELET - GROMMET RINGS - INSERTING DIES & HOLE CUTTERS 


REPUBLIC FASTENER PRODUCTS CORP. <osa2%%32y. v. | Lord & Hodge Inc. 


| 22 Evergreen Ave. Middletown, Conn. 





Want more facts? Circle 337, p. 273 | Want more facts? Circle 338, p. 273 











TWO NEW EPOXIES — SPACE AGE SUPER GLUES 


WihiMOLe 


CLEAR EPOXY ADHESIVE Th ILHO! MB) —sEPOXY-METAL ADHESIVE Zea merAl 


Dries clear... easy to use. For home Does difficult jobs with wonder- 
... @rtist...shop. Carded or Kits GLUES ful results. Molds and machines. 


STRONG ENOUGH TO HOLD TONS— PERMANENT-—WATERPROOF 
WILHOLD GLUES, Inc., Los Angeles 31, Calif. * Chicago 12, Ill. 





Want more facts? Circle 339, p. 273 











& 


Have the fastener you need= 
wcohen you need it! 
Sharon Bolt & Screw Co., Norwood, Mass. 


See Our Display At Booth No. 311 At The National Hardware Show, 
McCormick Place, Chicago, October 2-6 


anaee GERE 
i 


4% BRUAG Te 








RELGR FRTRE 
, i , : 
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NEW IDEA IN 
7 ud T ELECTRIC 
CAN OPENERS! 


AUTOMATIC - 
ELECTRIC crenes 


Wall Can Opener... Counter Can Opener... Under- 
Cabinet Can Opener—you name it — SWING -A-WAY 
has it! This wall can opener can be bought with a 
counter stand or under-cabinet bracket, the choice is 
yours. It looks and acts like a super-deluxe, super- 
expensive job, yet the price-tag is a lowly $14.95 
Accessories extra: Counter Stand... . $3.98 
Under-Cabinet Bracket... . $1.00 


Finest Quality Features « Completely automatic « Opens 
all standard cans « Powerful, ceramic magnet ¢ Strong, 
die-cast housing and stand « Exclusive gear-driven 
cutter ¢ Stand has convenient cord storage area 
e Sandalwood enamel, Chrome trim ¢ Fully guaranteed 


Swinc AWAY THE COMPANY WITH 
FROM THE CAN OPENER REPUTATION! 


SWING-A-WAY MANUFACTURING CO., 4100 BECK AVE., ST.LOUIS 16,M0. 
iN CANADA: FOX AGENCIES PORT CREDIT, ONTARIO 


Want more facts? Circle 341, p. 273 
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Town & Country 
SUBURBAN 
MAILBOX 


Southern tops them all again with 

the hottest, fastest-selling, most 

asked-for item of 1961. Nothing like 

it anywhere! 

This smart new mailbox marks the first 
design change in 50 years. Steel body 

with baked-on acrylic finish... won't 

fade, crack or peel. Exciting colors: chrome 
blue, turquoise, chocolate, suburban pink, 
thunderbird white. Chrome plated hood and 
flag base. Mounting pole and bracket accessories. ;); 


SMART SOUTHERN EXCLUSIVES FOR SURFACE MOUNTING 


FABRICATORS CORP. 


STEELEVILLE, ILL 
Want more facts? Circle 342, p. 273 
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BROAL WAY 








Protect Your Profit Margin 
with Parker Quality Products 


PARKER METAL GOODS GAs. 
153 Summer St., Worcester, Mass. 


BOOTHS 369-370 
Want more facts? Circle 343, p. 273 


BRASS CABINET BUTTS 
roto 


Oo 
































HINGES for 
FOLDING SCREENS 


BUTT HINGES 


Single or Double Acting 
for installation 
with or without Hanging Strips. 


F Various Finishes 
Button Tips 











TEMPLATE HALF-SURFACE 
BUTT HINGES 


Plain and Ball Bearing for Kalamein, 
Hollow Metol and Wood Fireproof Doors. 
Reversible for R.H. of L.H. installation. 


$. PARKER HARDWARE MEG. CORP. 
Quality Hardware Since 1900 
27 LUDLOW STREET © Phone WAlker 5-6300 © NEW YORK 2,N. ! 
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HERE'S THE SAW 
YOU CAN SELL 
FOR MORE JOBS 
THAN ANY OTHER 
POWER HAND SAW 


= * z FA 
2A 
Sat w= “ Southern offers the most complete line of distinctive 


mailboxes with established consumer acceptance. Sturdy 
construction and newest, freshest designs are 
immediately obvious to buyers. Made of durable 
en : | wrought iron. Finished in handsome black enamel. 
, ° y Set off by striking gold medallions. 


se 


With 16” blade Your best buy is the Southern line... priced for 


profit and turnover, designed to please your customers 
and sell on sight. 





Write for catalog and prices today. 
With 8” blade ~- 


THE 
WELISAW 400 


ELECTRIC HAND SAW 


Saw buyers buy usefulness. And the Wellsaw 400 
offers more usefulness than any other power hand 
saw. Just check the following list of “extra” jobs for 
which you can sell the Wellsaw 400: 


Cut flush with support 

Cut big beams 

Notch without undercutting 
Cutting openings in walls 
Tree pruning and trimming 
Dehorning cattle 

Home butchering 


Any job that can be done with an 
ordinary handsaw or power hand 
Saw 





You can profit from the sales building extra useful- 
ness of the Wellsaw 400. The unique design catches 
the eye and the imagination — makes people want bial 
to try it. Once they learn what the Wellsaw 400 can Town & Country 


do, you have a good prospect. sensational new 


, suburban-rural mailbox 
Write for full information or ask your wholesaler 


or distributor to place an order for you. 


Wolds SAW SPECIALISTS SINCE 1925 


iiateneote a 


WELLS MANUFACTURING CORPORATION 1010 W. BROADWAY + STEELEVILLE, It 
503 Fourth Avenue e Three Rivers, Michigan 
Want more facts? Circle 345, p. 273 Want more facts? Circle 346, p. 273 
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‘ .. your representative 


was most helpful in suggesting the best 


selling items and in setting up our department for us. Several times he 
has changed this display to keep it up to date... We have been very 
pleased with the results and our sales continue to 








exceed our expectations.”’ 











A TRUE STORY 


of how 





yeuet O8 4 filung o 


F Sumarnet by = 
Good Housekeeping 
\ for 


45 aoviensto >, 


DRAPERY 
HARDWARE 


= 


is helping to 
MAKE MONEY 


AST-TO-COAST STORES 


BOOTHS 126- 





F Guaranteed by > 
Good Houscheeping 
<< 


45 aoviensio rates 


Date 





Piease send me the following information: 
C) Newell's new color-keyed catalog. 
CJ] Newell's “Automatic” Stock Contro! brochure. 


C] What | need for a complete Drapery Hardware Department 
icanassign JC) 7-1/2feet J) 10 feet feet 


LL) Please have service man cali to help me plan my Drapery 
Hardware Department. 


Store Name 








Street Address 








City and State 





~ Your Name 





—— 








Lakeside Coast-to-Coast Stores 
Springfield, Illinois 


7 
WY “ 
Ca 





127 * NATIONAL HARDWARE SHOW + OCTOBER 2-6 


“IN THE NEAR FUTURE WE PLAN TO EXPAND OUR 
DRAPERY HARDWARE FACILITIES AND WOULD 
APPRECIATE HAVING YOUR REPRESENTATIVE 
VISIT US TO MAKE THE NECESSARY PLANS.” 


These are Mr. Fafoglia’s words — not ours. All the above is 
a direct quotation from his letter to us, stating his feeling 
about Newell Drapery Hardware SERVICE. 


This same Service is just part of Newell's complete Mer- 
chandising Program — designed to tailor the Newell Drapery 
Hardware picture to your own profit-making requirements. 


The Newell Service Story is a good one — which can be im- 
portant to you. To get the details first-hand, just mail the 
coupon at left. 


THE NEWELL COMPANIES 
Quality since 1903 
Western Newell Mfg. Co. 
Freeport, Ill. 


WAREHOUSES: 
Atlanta; Cleveland; Dallas: Detroit; North Bergen, N.J.; Seattle; Woonsocket, R.I, 


Newell Mfg. Co. 


Drapery Hardware Mfg. Co. 
Ogdensburg, N.Y. 


Monrovia, Calif. 


Want more facts? Circle 347, p. 273 A 
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—_ Age Science Scores a Major Break- Through 
in the Field of Portable Electric Power 


POWER! 


in the palm of your hand! 








‘2000’ 


115-Volt, 60-Cycle 


ELECTRIC POWER 


WAN 


- +. a NEW 
. CONCEPT 


Patents and 
Patents Pending 


See You Alt the NATIONAL HARDWARE SHOW, OCTOBER 2-6 


wey EARTH INDUSTRIES, INC. 


: ille, N York 
General Offices: Friendship, New York Factory: Wellsville, New 





STYLED RIGHT ... PRICED RIGHT 
FOR GREATER SALES! 


HAS THE COMPLETE LINE OF 


ELECTRIC COFFEE MAKERS 





No. 2015 


12 to 32- CUP PARTY FAVORITE 


SMART .. . MODERN .. . DISTINGUISHED with 
exclusive complete coffee drainage feature . . 
No Tipping . . . No Tilting! 


Attractive, self closing ‘'No-Drip"' faucet and 
Red Signalite that indicates when coffee is done. 


PROMOTION PRICED 


No. 58 


2-CUP "‘COFFEE QUICKIE" 
Newly styled easy pouring lip spout... 


: . Great for home, students, travelers, 
Fully automatic with sturdy thermostat . . . drip- — ’ oe We ‘ * 
less spout . . . lustrous aluminum. Designed for erc. $4.50 
beauty and lasting service. $1 * 


; No. 1910 always stays clean. Durable element starts 
(gor percolation quickly—delicious coffee every 
, \ All METAL WARE Coffee Makers 12-CUP AUTOMATIC with FLAVOR SELECTOR ‘ 
UJ ¢ are UL Approved and Made in 
U.S.A. 
° (CORD SET EXTRA) 


cues oace Mowe cracaes™” “Sx WRITE FOR YOUR CATALOG . . . TODAY! 


She METAL WARE Corporation TWO RIVERS 


WISCONSIN 
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Here's ps This ¥asmors 


KEY-BAK - | ( 
COUNTER CARD. (08h | 


MAKES EASY MONEY | 





THE GREATEST NAME 
IN DO-IT-YOURSELF 


TIZED in such magazines as POPULAR | | 


MECHANICS, TRUE MAGAZINE, etc. RETAIL | 

KEY-BAK advertising is seen by over | FELT-SEAL 
5,000,000 people EACH MONTH. You $995 | THERMKING 
make money from KEY-BAK advertis- LIOUI-KAULK 

. 9 

ing when you prominently display the = ORDER IT , 

, em . SPLENDO-MAT 
famous self-selling KEY-BAK Counter im | ; FLEX.0-MOLD 
Display Card in your store. We'll tell cg & THERMETAL 
them . . . then, you sell them! Get \e | we Be 
KEY-BAK now from your jobber .. . j i ¥ y THERM-WRAP 
or write direct. ‘ach ik 1 a THERM-SEAL 

OVER TWO MILLION ; + . SEE YOU AT 
KEY-BAKS NOW IN USE! « | BOOTHS 580-581 
Key-Bak is pocket-watch size, highly-polished chrome finish. It's | a NATIONAL HARDWARE SHOW 
worn on the belt by millions of men who carry keys. Swedish clock | McCORMICK PLACE, CHICAGO 

spring reels in the 24” long STAINLESS STEEL chain; keeps keys | 
always safe and handy at wearer's side. LIFETIME GUARANTEE THERMWELL 
West of Missrssipp | East of Missitsipp PRODUCTS CO., INC. 


UMMIS MFG COMPANY CTL COMPANY 120 WEST 31st Street, NEW YORK he N. Y. 


riO W Stewart Ave 





Wausau, Wisconsin 
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PACKAGES! 
IMPULSE 
PROFIT-MAKERS 


By the originators of Plastic Garden Hose... 


A FULL LINE FROM [PF ean em 
34” to 34” FULL 1.D. her @ 
| : mown ye SO seer | 

Plymouth offers you the profitable line | ere 
in every price range — brightly \ pe 3 
packaged and fully guaranteed — by 
the originators of plastic garden hose. 
FREE CATALOG. 





FRICTION 


a A FULL LINE OF SLIPKNOT 


ELECTRICAL TAPES 


SLIPKNOT FRICTION TAPE — the most 
widely used brand in the world — in 
counter display and impulse-sale 
cards. SLIPKNOT PLASTIC ELECTRICAL 
TAPE — displays, cards, and the ex- 
clusive FLIP-N-CUT® dispenser-cutter 
package. FREE CATALOG. 


ae fi gt SLIPKNOT 
642” deep COLOR PLASTIC TAPE 


2042” high 

ALL-AROUND HOUSEHOLD TAPE in a 
new self-service merchandising display 
rack. 12 decorator colors in self- 
sticking, stretchy, waterproof vinyl 
tape. More footage — 120 inch rolls 
— 12 inches more than other brands. 
Proven faster turnover with greater 
profits! 7 doz. rolls, shipped on FREE 
rack. FREE CATALOG SHEET. 





) =o D> @\, (0) OM WD = GD 5208 5353 0) 5 a OL O28 7- Un @ Oe On i OP 


QUALITY SINCE 1896 CANTON, MASSACHUSETTS 
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NOL ARS BDRM 


the only plow 





PRP NIP 
age 
el 
wae 


, Sno-Flyr ¢ 


20” —-4 HP. & 
26" —7 H.-P. 


SEE at Hardware Show — Booth 1269 


engineered for tough snow removal jobs 








The SNO-FLYR literally does the work of 100 men. One man 
and a SNO-FLYR easily clears a clean 26” path 125 feet long in 
about a minute . . . up to 1500 Ibs. of snow per minute. This 
rugged snow plow casts snow 25’ in either direction . . . away 
from traffic. The big 7 H.P. winterized Kohler engine, with two 
speeds forward, completely self-propels this SNO-FLYR through 3’ 
and 4’ drifts. 


the only plow with patented slit-spiral auger 


the only plow with heavy-duty cast-iron Kohler indus- 


trial engine with built-in gear reduction unit 
the only plow with efficient 1-stage blower 
the only plow with positive chain drive 


Exclusive franchises available in certain areas. 


For complete details, WRITE or CALL: 


The Eska Company, 
DUBUQUE, IOWA 


Inc. 
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ROTARY 
GRASS SHEAR by 


j ' ROWEA-EZLY 


FOR 
PROFITS 


~~ 
>< 


f ay ¢ 
fa Model 300 £7 


4 i $6.958 


America’s favorite 
all purpose lawn and 
garden edgers... 


Model 100 


$5.65 | y . Finest Quality 


Materials and 
Workmanship 
¢ A Real Labor 
Saving Garden Tool 
¢ Colorful 48-inch Handles 


A FAST SELLER! 
NOW! A 40% 
DEALER DISCOUNT ITEM 


CASH IN ON ROWE'L-EZY POPULARITY 


ORDER NOW FROM YOUR JOBBER 
Rowe Tool Co., 312 S. Palm Ave., Alhambra, Cal 


Want more facts? Circle 354, p. 273 
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Model 200 
$6.65 














Announcing ... The First Annual 


HARDWARE PACKAGING 
EXPOSITION 


Sponsored by the 
Hardware Packaging Committee 
of the Packaging Institute 
to be held during 


The National Hardware Show, 
McCormick Place, Chicago, Ill. 


October 2nd to 6th, 1961 


ELIGIBILITY AWARDS .. . 





distributed through retail outlets. 
Awards to be made for best packaging in 


various product classifications. 


ENTRY BLANKS AVAILABLE FROM .. 


Hardware Packaging Committee, c/o Packaging 
Institute, 342 Madison Ave., N. Y. 17, N. Y. 








Any manufacturer is eligible whose products are 








HARDWARE SHOW SECTION 





participate in the * GREAT” 


Bonney Tool $PRIZE$ 
DRAW I NG and [ secret ballot } 


ELECTION at our Booth 
(no. 1b) at the National 
Hardware Show, Chicago 


October 2-6 


We think our new line is tops in the hand-tool field. But only (valued at more than $1000). Drawing every hour on the 
your opinion matters. We want to know what you think. In hour. Winner’s naraes posted immediately. The sooner you 
return for your rating of tool companies (on secret ballot — get your entry in, the more chances you have to be drawn 
sample below), we offer you a chance at the 50 valuable prizes —so make the Bonney Tool booth one of your first visits. 


VORUUOUE OE E0000E DEe0000000000000S888 


Bonney Hand Tool ELECTION 


Which tool company, in your opinion, is outstanding in each of the 
following categories ? 


* Best packaging __ 

* Most eye-appeal__ 

* Best quality on close examination 
* Most durable alloy 


PERFORATIONS 


* Best organized line 


* Best price structure _ 


TEAR ALONG 


* Best selling aids 





* Best advertising support 








ESS. 


* Best service 
(returns policy, special orders etc.) 


THIS PART GOES IN SECRET BALLOT BOX 


9500550000000000000000000050500000006 
BONNEY TOOLS/ALLIANCE, OHIO 
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THIS PART FOR PRIZE DRAWING 
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only *16“° Investment 


gives you ‘10° Profit 
vith FOAMFLEX” 


The World’s Fastest- 
Selling Doorstrip! 


This is an absolute fact, and 
dealers from coast-to-coast are 
cashing in on it. You can, too! 


It’s a Superior Product! 


The only nationally advertised doorstrip with the 
exclusive ‘‘offset design.’ The offset design gives 
perfect 2-way seal—Seals cold out... Keeps 
heat in. Foamflex. is made of non-absorbent, 
flexible vinyl foam permanently bonded to clear 
Ponderosa Pine wood moulding. 

Easy to install—any ‘‘do-it-yourselfer’’ can do 
it in minutes. Can be painted, stained or var- 
nished. Comes completely packaged with in- 
structions, two 7 ft. Igths., one 3 ft. Igth. and the 
nails to do the job. Packed 12 consumer units ina 
handsome self-seller floor display that takes only 
inches of floor space. Shipping wt. only 9 Ibs. 


We help you move the Goods! 


With point-of-sale demonstrator material, win- 
dow streamers, ad mats and envelope stuffers 
PLUS continued national advertising. 


You get a clear 91 profit on 
every sale! 


You handle a well-known, much-wanted, thor- 
oughly dependable item. It sells at the advertised 
retail price of only $2.29... you get a full 664% 
markup ! 
YOUR SELLING PRICE 
YOUR COST _ 16.49 
YOUR PROFIT $10.99 

Order FOAMFLEX DOORSTRIP today! 

STOCK No. F-1 

















KmrFRETDON 
marn®Idon 
xmrnipon 
xmerntTpon 


$27.48 (per carton) 











a 


And for your economy-minded customers, Morteli Company offers 


MORTEX DOORSTRIP 


Lowest-priced wood and vinyl foam door weatherstrip of its 
kind on the market. 


RETAILS FOR ONLY $1.89 


Stock No. M-2. Shipping wt. 8% Ibs. Each self-seller display carton con- 
tains 12 consumer units. Your cost is only $13.61 (a full 40% discount). 


You sell for $22.68. YOUR PROFIT IS $9.07. 


Kankakee, Illinois 


Makers of nationally famous MORTEX, MORTITE AUTOMATIC DOOR BOTTOM, 
MORTITE and NoDrip Tape 


Kankakee, Illinois * Detroit, Michigan * Lyndhurst, New Jersey 
Want more facts? Circle 356, p. 273 
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ACCESSORIES 


“TUMBLE ACTION” SPIT BASKETS 
“KING SIZE” FLAT SPIT BASKETS 
GRILL & TOASTER BASKETS 
WIENIE & KABOB WHEEL 

BAR-B-Q TOOL RACKS 
DRIP PANS (cast aluminum) 
UTILITY PANS (cast aluminum) 
BAR-B-Q TONGS 
SECTIONAL DIVIDERS for 


round baskets 


BRAND OF QUALITY 


SEE US IN BOOTH NO. 1542 IN THE LAWN, GARDEN & 
OUTDOOR LIVING DIVISION... . OF THE NATIONAL HARD- 
WARE SHOW OCTOBER 2-6, 1961. 

McCORMICK PLACE, CHICAGO 


HEWITT BROS. Mfg.Co. National City, California 


Want more facts? Circle 357, p. 273 














How to start a new promotion .. . 


| 


| 
| 


7 


Hardware Age has de- 
signed large (21x15'% 
in.) posters in colorful 
blue-green and sandal- 
wood as the center- 
point for a productive 
display in your store. 


center 


lor MODER 
HOMEMAKER 





Around these posters, 
hundreds of dealers 








are building displays 





of provocative new 
items for the home. 
When spotlighted thus, they get the attention of 
every shopper in your store. You get a wider audi- 
ence for every new product you stock. 


The display can be as large or small as you care 
to make it. Some dealers use a single counter-top. 
Others convert a whole gondola to a “New Idea 
Center for Modern Homemakers.” 


This is an inexpensive way to enhance your con- 
sumer “image,” by becoming headquarters for 
new ideas. 


Two posters cost $1, postage paid. Send check or 
money order to Reader Service Dept., Hardware 
Age, Chestnut & o6th Sts., Philadelphia 39. Please 
specify form No. 19. 








HARDWARE SHOW SECTION 





Decorative Pfanstiel Hardware of solid brass of- 
fers a golden opportunity to those in search of 
new sources of profit. Architects, decorators and 
homeowners everywhere are discovering the im- 
portance of decorative hardware in interior de- 
sign. If you are interested in big new profits, and 
prestige too, see the Pfanstiel display of decora- 
aa [ OPPORTUNITY tive hardware at The National Hardware Show. 


DECORATIVE 
PFANSTIEL 
HARDWARE 


showing for the first time at 
THE NATIONAL HARDWARE SHOW 
BOOTH 161A 
BUILDERS HARDWARE ieee also showing at the N.B.H.A. Convention in Miami 


LEVERS * KNOBS * LOCKS * 
PLATES * KNOCKERS * CATCHES 


FURNITURE HARDWARE (t \ie (p f 
0) & ae 4) 10) >> ae - 1.1) eee , ° 
HARDWARE CO. INC. 
ROSETTES * SPRAYS 1 Za 4 | i Wie 95 $0. PEARL ST., PEARL RIVER, N.Y. 


AVAILABLE IN A VARIETY OF FINISHES 


Want more facts? Circle 358, p. 273 








PRECISION PRODUCTS, Inc. / 8007HS 1112-1113 


a tohilelalelMmalelichiaclicelilchs 7 


Presents the RED DEN L line of yard and home products October 2-9 


*All lawn spreaders 
: equipped with the 
*A complete promotional, % new ‘‘Accu-rate’’ 





*Sno-Slide—Highly 


promotionally quality built, 
priced line of manval snow 

manual and power plow. 
lawn sweeps. 


flow control 
system. 


ALSO 
INTRODUCING 
THE NEW 
PRECISION 
POWER 
SNO-PLOW 





*ADD-A-SHELF brackets, 
**Customized"’ 
heavy-duty storage 
elving. 


Manufactured in Springfield, Illinois, by. «e PRECISION PRODUCTS, INC. 
Want more facts? Circle 359, p. 273 


The all-steel outdoor utility building 
STORZ-ALL with ‘aonarad her 20 for: 
@ Quality, appearance, ease of assembly. 


@ Practical, useful, protected space. 


@ Design that fits any setting; 
residential, industrial, farm, 
commercial, recreational. 


@ Dealer satisfaction because of customer satisfaction. 


@ All these and PROFIT, too. 
Let STORZ-ALL prove itself. See new STORZ-ALL products ... 


BOOTH 1118—NATIONAL HARDWARE SHOW 
Chicago—Oct. 2nd thru 6th—McCormick Plaza 


Want more facts? Circle 360, p. 273 
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Buying Check List 


of new hardware items 


Keep up to date. Check these new items 


Each item in the following pages has a number above it. When 
you want more details about an item, just circle corresponding 


number on postcard on page 273, and mail 


Item 1 


Complete cordage department 


An entire cordage department is 
concentrated into this welded steel 
display rack. Coils, spoois, and 
reels are held in lower part while 
hanks, balls, and other small items 
are displayed at the top. The dis- 
play requires 20 sq in. of floor 
space and is available free with 


purchase of $100 worth of mer- 
chandise. Puritan Cordage Mills, 
Dept. HA, 1205 E. Washington St., 
Louisville 6, Ky. 


Item 2 
Air pistol target set 


Here’s a complete home shooting 
gallery with an electrically oper- 
ated moving target and precision 
repeater air pistol in a promo- 
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tional-priced package. Included are 
34 assorted replacement targets 
and a supply of ammunition. Made 
of heavy weight steel the unit will 


stand up under heavy use with air 
guns firing .177 and .22 caliber 
pellets and BB’s. Combination tar- 
get and air pistol set lists at $19.95. 
Marksman Products, Dept. HA, 
2101 Barrington Ave., Los Angeles 
25, Caltf. | 


Item 3 
Latex glove display 


A color-coordinated package has 
been designed for Comfys latex 
gloves. Gloves are color-matched 
with package, sealed in clear plastic 
bag making color and texture clear- 
ly visible. Size marked on front of 
each package. On back is the self 


service Comfyselector so customer 
can measure his hand and find 
proper size without opening the 
package. All-metal display shown, 
16 x 9 x 54 in., is free with order 
of 14% doz small, 3 doz medium and 
1% doz large gloves. Seiberling 
Latex Products, Dept. HA, New 
Bremen, Ohio. 


Item 4 
New white extension rule 


The X46A white extension rule 
is the newest addition to the Luf- 
kin Red End line of folding rules. 
It is marked in both consecutive 
inches and feet and inches and 
every 16 in. (standard stud spac- 
ing) figures are printed in red. 
Other features are: heavy-duty 
hardwood lath; larger, brass-plat- 





Here is a quick Check 
List of items described 
in the following pages 


ed lock joints riveted through the 
sections; markings embedded into 
the wood; solid brass extension 
slide, strike plates and end caps; 
and a long-wearing, abrasion re- 
sistant plastic coating. The rule is 
packaged in an attractive hang-up 
sleeve. Suggested retail price is 
$2.50. Lufkin Rule Co., Dept. HA, 
1730 Hess Ave., Saginaw, Mich. 


Item 5 
Patching-repair materials 


Here’s a complete line of cement 
mix, black-top, mortar mix and 
driveway sealer for the do-it-your- 





Quick Index 


to Buying Check List 





[] Complete cordage department ... 
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Air pistol target set .. 
Latex glove display _.. 
New white extension rule _.. 
Patching-repair materials 
One unit ice-roller skates 
Cordless electric mower . 
Wood bits for impact wrench 
Compact paint spray outfit 
Hot water filter | 
Hickory handles display .. 
Lightweight belt sander . 
Color trim clock line ... 
Staple gun attachment .. 
Display for weather strip 
New chain saw line .. 
50-piece U-bolt display 
Hydraulic door closer 
Three bulb merchandisers 
Rectangular sprinkler unit 
Three 1962 mower models 
Convenient night light . 
Colorful kitchen tools 

Metal cleaning compound 
Automotive key blanks 
Bathroom accessories .... 
Barbecue, patio dinner bell 
Aerosol defrosting compound 
Small-parts storage bin . 
New line of paint brushes 
Wood finish repair kit 

Chain for hanging baskets 
Line of masonry drills 

Seven piece archery set ... 
Flexible 


Epoxy contact adhesive 


lastic grout 


Lightweight chain saw line 
Trick shot toy gun 

Silicone water repellent 
Marine finishes display 
Two plastic utility cans .. 
Pine scented odor killer 
Power tool display stand 
Mounted firearms models 

Snow shovel for car use 
Small tool display rack | 
Versatile aerosol lubricant _. 
Reusable coffee filters 
Aerosol rust inhibitor 

Carded padlock combination 
Multi-use cap remover tool 
Electric clippers for dogs .. 
Reuseable sanding material .. 
Decorative door hardware .. 


Improved power mower blade 


OOoO0oUu 


JO OOOOOOOO0000T0! 


NQNoooopoooooOooooOoononooooOoOoO0O0000000000 


Electronic door opener 
Household brushes display 
Redesigned heater line 
Nylon washer for faucets 
Low-priced garden tiller 
Decorative metal planters 
Bathroom mirror cabinets 
Portable outdoor lantern 
Adhesive plastic covering . 
Chore gloves rack display 
New packaging for chain 
Portable tool display 
Contour-shape car sponge 
Shoe and boot caddy 
Mitre clamp of aluminum 
Aerosol de-icing agent . 
Garage floor protector .. 
Locking extension cord 
Porcelain touch-up compound 
Glass fireplace screen . 
Dispenser pack for tape .. 
Guns and shells display 
Planter with six pots 

Unique chain lock device 
Steel-sealed batteries 
Cookware gift display unit 
Cast aluminum weather vane 
50-ft heavy-duty tape reel 
Restyled electric cleaner 
Improved package for snips 
Display packaged reels .. 
Eight new clocks 

Lightweight fly-cast reel 
Solder gun, dispenser kit 
Model ‘49 saddlegun 

17-in. snow thrower line 
Safety-handle screwdrivers 
Portable gas power saw 
Outdoor color wheels 

Two wide-slot toasters 
Hygrometer for desk, wall 
Pump information booklet 
Pipe fitting guide 

Electric trimmer information 
Housewares catalog 
Household hardware bulletin . 
Pump folder, sales aid 
Labeler-imprinter booklet 
Airless spray equipment 
Drapery hardware catalog 
Two vise catalogs 

Specialty locks catalog .... 
Masking tape bulletin 
Water systems catalog 
Lighting fixture catalog 


NOoOoOoOoooo0oo0u0u”u 


Modern outdoor lamp-post .. [] Fishing reels window streamer 
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BUYING CHECK LIST 


Want more details? Just circle item number on p. 273 


selfer. Pre-mixed colors are avail- 
able in concrete and mortar mix. 
Shelf life guaranteed for 12 
months. Items are packaged in 10, 
25, 50 and 85-lb bags. Drive-Patch 
Inc., Dept. HA, Box 137, Gettys- 
burg, Pa. 


Item 6 
One unit ice-roller skates 


Here’s an ice blade that quickly 
converts roller skates into ice 
skates, and back again. Blades are 
packed in an attractive box con- 


» CHICAgo” 


taining instructions for conversion. 
A three-color display showing the 
adaptibility of the skates is also 
available. Chicago Roller Skate Co.. 
Dept. HA, 4416 W. Lake St., Chi- 
cago 24, Ill. 


Item 7 
Cordless electric mower 


This battery powered cordless 
electric mower provides 114-to-2 
hours mowing time on one battery 
charge. It is powered by a contin- 
uous duty cycle 12-volt DC motor 
which is weatherproofed. The 12- 
volt battery is explosion and spill- 
proof. The unit has baffled circular 
chamber to cut clippings twice and 
eliminate clumps; durable steel 
- deck with lifetime guarantee; fin- 
gertip adjustment; and one-knob 
control handle. Crankshaft is pro- 
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tected by the Reoflex treated steel 
blade. A battery charger is in- 
cluded with each mower. Norma! 
charging time is 12 to 16 hours. 
The unit has a lock-type switch 
with removable key. Consumer 
Products Div., Motor Wheel Corp., 
Dept. HA, LaGrange, Ind. 


Item 8 
Wood bits for impact wrench 


Irwin’s line of wood bits for im- 
pact wrenches are forged in one- 
piece from solid bars of special 
tool steel so there are no welds and 
they are heat-treated for extra 
strength. They’re available with 
7/16- and %-in. hex shanks for 
quick change chucks, and '%- and 
Yg-in. female square socket drive 
for direct attachment. Line fea- 
tures solid center and single twist 


FILL II LT SL 


Se et ee ie ie ie ie eo aa 
tie 


designs in 12- and 18-in. lengths. 
These bits are specially designed 
for telephone and power linemen. 


Irwin Auger Bit Co., Dept. HA, 
132 Grant Ave., Wilmington, Ohio. 


Item 9 
Compact paint spray outfit 
Sprayit 600 is compact, light- 
weight, and provides. virtually 
noiseless operation. It features a 
one-piece housing for motor and 
compressor. The spray gun has an 
all aluminum one-piece body with 
aluminum paint container. Spray 
pattern can be adjusted from 10-in. 


to width of a dime and has mini- 
mum of overspray. Unit will handle 
oil base, latex base and water- 
soluble paints, enamels, lacquers, 
stains and varnishes. A 6-ft elec- 
tric cord, 8-ft air hose and paint 
strainer come with each sprayer. 
Retails for $34.95. Sprayit Div., 
Thomas Industries, Inc., Dept. HA, 
207 E. Broadway, Louisville, Ky. 


Item 10 
Hot water filter 


Aqua-Pure hot water filter and 
cartridge are designed to filter 
rust, iron, scale, algae, silt and 
other suspended matter from hot 
water. Filter sump, of stainless 
steel with brass head, is for sys- 
tems with 100 to 210 degrees F. 
Special hot water cartridge is in- 
cluded in ready-to-install package. 
Typical applications are homes, ho- 





FREE CHECK LIST SERVICE FOR HARDWARE AGE READERS 


Use this new, quick way to 


KEEP POSTED on 


NEW ITEMS AND NEW SELLING IDEAS 


These two easy steps will keep you up-to-date on latest information on new items, new 
merchandising ideas, special deals and other profit building information. 


As you read through this issue you will find numbers beneath all adver- 
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HARDWARE AGE BUYING CHECK LIST 


A quick, easy way to keep up to date 


P Each issue of HARDWARE AGE contains hundreds of new profit 
making ideas on selling, merchandising, etc., as well as 
the largest listing of new items of any hardware magazine. 


BP You must keep posted on these new ideas if you want to 
keep your store profitable. HARDWARE AGE makes it easy 
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BUYING CHECK LIST 


Want more details? Just circle item number on p. 273 


tels, laundromats, restaurants. No. 
P12 filter can be installed on any 
%4-in. pipe and uses Cuno’s dis- 
posable hot water filter cartridge 
P112. Cuno Engineering Corp., 
Dept. HA, W. Main & Spruce Sts., 
Meriden, Conn. 


Item 11 
Hickory handles display 

This Seal Brand long hickory 
handle display holds five each of six 
different kinds of handles includ- 





ing axe, sledge, and pick handles. 
The handles are held off the floor 
by double holding grips which help 
prevent them from becoming crook- 
ed. Display is free with purchase 
of an assortment of 40 handles all 
in five pack cartons. LaPierre-Saw- 
yer Handle Co., Dept. HA, Box 328, 
Jackson, Mo. 


Item 12 
Lightweight belt sander 


Wen’s 3-in. belt sander, Model 
No. 910, weighs only 7 lb. Unit has 
a 4144 amp motor, drives belt at 850 
surface feet per minute. Has large 
vents for cool operation, and vent 
fan to keep dust from unit. Hous- 
ing is die-cast aluminum with con- 
tour handle and 2-position knob. 
Travel guard prevents belt from 
damaging casing. Belt edge is flush 
with housing for close sanding 
jobs. Extra-heavy gears are per- 


manently lubricated for long life. 
Comes with 3 belts: coarse; me- 
dium; and fine. Retail price is 
$44.95. Wen Products, Dept. HA, 
5808 Northwest Hwy., Chicago 31, 
Ill. 


Item 13 
Color trim lock line 


Colored trim with knobs of 
duPont Delrin and roses of fired 
copper are now available with Sen- 
tryLocks. The line including locks 
in standard metal finishes has been 
repackaged in a two-color corru- 
gated box. To help introduce the 
new trim to builders Sargent has 
prepared a promotion package in- 
cluding a cigarette or jewelry box 
with fired copper cover that can be 
used to present gold plated keys to 
owners of new homes that use Sen- 
tryLock. Sargent & Co., Dept. HA, 
New Haven 9, Conn. 


Item 14 
Staple gun attachment 


Here’s a new slip-on attachment 
for use on the JT-21 junior staple 
gun and designed for dual-purpose 
tacking. Claw design stretches 
screens taut for quick, neat tack- 
ing to frames. Grooved guide be- 
tween claws is also designed to 
completely straddle low voltage 
wire for safe, secure fastening to 
walls, floors, or baseboards. Indi- 


vidually packaged to sell as a re- 
lated profit item along with the 
JT-21 staple gun. Arrow Fastener 
Co., Dept. HA, 1 Junius St., Brook- 
lyn 12, N.Y. 


Item 15 
Display for weather strip 


This display holds 24 rolls of Nu- 
Koil weather strip and comes ready 
to use on island, counter or shelf. 
Each roll has 17-ft with nails and 


instructions for the average door or 
window. Display is free with pur- 
chase of contents. Dealer cost is 
$18. The weather strip sells for 
$1.25 per roll. Macklanburg-Duncan 
Co., Dept. HA, Box 1197, Oklahoma 
City 1, Okla. 


Item 16 
New chain saw line 
This Super 75 G chain saw is one 
of Remington’s line consisting of 
five models. Line features power 
drive transmission which gives 
smooth flow of power with mini- 
mum vibration. A variety of guides 
(Continued on page 278) 
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Fixing and Painting 


TOOLS 


Handy to take-it-off or put-it-on 





HYDE TOOLS PACKAGED 
TO ATTRACT AND SELL 


Hyde offers the retailer the most colorful 
packaging on the market today to increase 
paint department tool sales. All tools are 
individually packaged on colorful infor- 
mative self-serve cards. Each brand of 
Hyde tools has its own distinctive pack- 
age color to simplify customer selection. 
A minimum display of the different Hyde 
brands produces a multicolor exhibit of 
tools for eye and buy appeal. Here are 
quality tools plus colorful packaging 
priced right for good profit. Order Hyde 
tools, open stock or assortments with fix- 
tures from your wholesaler. 






HYDE TOOLS SELL HYDE TOe28-3-3338 
a 

Tool Center 500 

fixture displays 

popular Hyde 

brands-minimum 

stock. 


‘Maile =Smorgas-board 
400 versatile 
4-way fixture 
Fix-up Paint-up displays popular 


BEele LS Hyde brands- 


minimum stock. 


Visit the new big Hyde booth Nos. 330-331-332 at the National Hardware Show. 


Want more facts? Circle 361, p. 273 
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All wanted items 
for the professional 
and home owner. A 
complete line of 
putty knives, wall 
scrapers, joint 
knives, paint and 
— wood scrapers, the - 
Hydetectric Paint 
Remover and the 
Hyde Spray Painter. 


















Write For Free New Catalog. 
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BUYING CHECK LIST 


WANT MORE DETAILS ON THESE ITEMS? JUST CIRCLE 


(Continued from page 275) 


are available, including a roller 
bearing nose bar, pinchless bows 
and all-purpose bars. All models 
have Flat Top Pro Kerf chain in 
7/16 in. pitch, 0.058 in. tang size. 
Power Tool Dept., Remington Arms 
Co., Dept. HA, Bridgeport, Conn. 


Item 17 
50-piece U-bolt display 
Assortment No. 611 includes five 
different U-bolt sizes and a three- 
color display for wall or rack use. 
Ten each of the five items are held 
on the display. They range in size 
from a U-bolt with thread diameter 
of %4-in. and an inside length of 


2-in. to one with a thread diameter 
of 5/16-in. and an inside length of 
3 3/16-in. Widths between legs 
vary from 1 %-in. to 2\%4-in. Hind- 
ley Mfg. Co., Dept. HA, Cumber- 
land, R. I. 
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Item 18 
Hydraulic door closer 


Modern design and compact size 
are features of the Reading Silver 
60 hydraulic door closer. Extruded 
aluminum case is 1% x 2 5/16 x 
8 in. Main arms are of ductile iron. 
Maximum opening is 180 degrees. 


Complete closer assembly is in- 
stalled with template sheet and 
four screws. Aluminum case is also 
available in anodized finishes on 
special order. Hardware Products, 
Inc., Dept. HA, 806 N. Sixth St., 
Reading, Pa. 


Item 19 

Three bulb merchandisers 
Sylvania’s fall light bulb display 

units include: R-281 floor unit 

(left), takes 1% sq ft of floor 

space, comes with order of 48 30/ 


70/100 Soft White bulbs and 96 
50/100/150 Soft White bulbs; R- 
267 Big Lamp (center) takes 9 sq 
ft of floor space, comes with order 
for 648 color packs (18 cases); R- 
280 (right) takes about 3 sq ft of 
floor space, is available with 21 
cases of Soft White bulbs (252 
color packs). Sylvania Electric 
Products, Dept. HA, 60 Boston St., 
Salem, Mass. 


Item 20 
Rectangular sprinkler unit 


This rectangular spray lawn and 
garden sprinkler unit sprays areas 
from 2 x 4 ft to 20 x 40 ft. It’s 
made of metal with a nylon whirl- 


ing vane to break up the stream of 
water for even distribution. Re- 
tails at $1.95. Proen Products Co., 
Dept. HA, 9th & Grayson Sts., 
Berkeley, Calif. 


Item 21 
Three 1962 mower medels 


Pennsylvania Power Mower has 
three power mowers added to the 
Pennsylvania line. Models are a 
Deluxe Reelrider (shown), a de- 
luxe 18 in. reel power mower, and 
an 18 in. Standard Series rotary. 
Reelrider has low center of gravity 
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design, and 24 in. cutting reel with 
five self sharpening blades. Penn- 
sylvania Power Mower Div., Amer- 
ican Chain & Cable Co., Dept. HA, 
929 Connecticut Ave., Bridgeport 2, 
Conn. 


Item 22 
Convenient night light 
Stooping, bending and groping is 
eliminated with this Touch-A-Matic 
Nite-Lite which will operate at the 
touch of a toe when used in base- 
board outlets, or with the touch of 
an elbow when used at arm level 
outlets. The unit’s shade rotates 
360-degrees and adjusts light to 


any direction. Available in brown, 
ivory, rose and blue. Several pack- 
age assortments are available. 
Eagle Electric Mfg. Co., Inc., Dept. 
HA, 23-10 Bridge Plaza South, 
Long Island City 1, N. Y. 


Item 23 
Colorful kitchen tools 


Gold ’n Rose kitchen tools fea- 
ture wild rose pattern in gold and 
rose on black. Stainless steel tools 
are offered in gift-boxed T7-piece 


and 3-piece sets, and in open stock. 
Seven-piece set includes masher, 
spatula, slotted turner, fork, ladle 
and 6-place hanger, list $10.95 with 
standard 12-in. long and serving 
10-in. long handles. Ace Mfg. Co., 
Inc., Dept. HA, Chalfont, Bucks 
County, Pa. 


Item 24 
Metal cleaning compound 


Glamorene Metal Cleaner can be 
used on copper, brass, chrome and 
stainless steel. Double action for- 
mula cleans and polishes metals, 


removes stains from sinks, tubs and 
ceramic tile. Comes in an 8-oz bot- 
tle which retails at 59¢. Shipped 
12 bottles per case. Glamorene, 
Inc., Dept. HA, Clifton, N. J. 


Item 25 
Automotive key blanks 


Seven automotive key blanks 
have been added to Yale & Towne’s 
line of replacement blanks. Blanks 
for ignition, door, glove compart- 
ment and deck locks for all late 
model American cars are packed 50 
to a shelf box. All blanks are 
stamped with the Yale trademark. 
Yale Lock & Hardware Div., Yale 
& Towne Mfg. Co., Dept. HA, 11 S. 
Broadway, White Plains, N. Y. 


Item 26 
Bathroom accessories 


One of the see-through boxes 
used for Contemporary 1900 series 
bathroom accessories. Boxes can 
be used on racks, perforated board 


ig 
displays, or tables. Accessories are 
of Del Mar pure Zamak, die-cast 
ehrome. Del Mar Mfg. Co., Dept. 
HA, 12901 S. Western Ave., Gar- 
dena, Los Angeles, Calif. 


Item 27 
Barbecue, patio dinner bell 


This solid brass barbecue and 
patio bell with satin black pony- 
shoe bracket is a good year-round 
gift item. Bell is 4%4 in. in diam- 
eter, 4% in. high. Can also be used 
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VICTOR Animal Traps 


New, humane, body-gripping 
Victor Conibeor traps kill quickly. 
ideal for all types of sets. Available 
in 444°" and 10" jow sizes for 
muskrat, mink, opossum, 

skunk, beaver, otter and 

similar size animals. 

= Also a complete 


>< line of Victor 
No. 110 Victor Conibeor leg-hold traps. 


It’s a profit shelf V/ 
that displays 


VICTOR Mouse 
and Rat Traps 


Victor traps are quality-built, 
assure positive action. Mouse 
traps are packaged and priced 
to sell; availabie in colorful 
2-Pac and 4-Pac cartons and 
Twin-Pac clear plastic bag. 
————— Only Victor offers a complete 
Victor Twin-Pac_ line of rodent traps. 














Y It’s a profit shelf that displays 
VICTOR Duck Decoys 


So realistic you'd swear 
they could fly. Victor 
offers a complete line 
including molded fiber, 
hard and soft plastic, 
and wood. Regular and 
oversize models; 9 
species. Aiso goose, crow 
and ow! decoys. 


Y It’s a profit shelf that displays 
OLD PAL Tackle Boxes 


Brand New...in 
design and construc- 
tion. They're quality 
boxes that look expen- 
sive—priced to sell in 
the popular price 
range with exclusive 
features that fishermen 
want. Steel and alumi- 
num, one and two tray 
models. 








No. SFI220 Deluxe 








It’s a profit shelf V/ 
that displays 


OLD PAL Bait Buckets 


Tomorrow's designs today in 

metal and molded fiber buckets. 

Also minnow traps. 

© No. 24GI0 metal and fiber worm 
© Minnow containers, metal and 
Bucket plastic fly and lure boxes. 





It’s a profit shelf that displays V 
TRUMP Garden Tools 


TRUMP offers a quality garden tool 
in every price range. From the 
heavy chrome-plated Estate line 





800 series and the Trump f 
700 series, you can't find a , 
finer tool at a lower price. 





To make profit you've got to 
stock profitable items... 


Order these profitable brands by 
name from your wholesaler. 


ANIMAL TRAP COMPANY OF AMERICA 


Lititz, Pa. « Pascagoula, Miss. « Niagara Falls, Ont. 
Want more facts? Circle 362, p. 273 
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in recreation rooms, den, or porch. 
Comes individually packed in coun- 
ter display box. Suggested retail 
price is $4.25. Bevin Bros. Mfg. 
Co., Dept. HA, East Hampton, 
Conn. 


ltem 28 
Aerosol defrosting compound 
This aerosol compound, Mr. D’- 


Frost, fills housewives’ needs for 
convenience and ease in defrosting 


&. 


refrigerators. Comes in a 15-0z 
aerosol can, pre-priced at $1.79. 
Ralm Products, Dept. HA, 206 Lar- 
kin Ave., Joliet, Ill. 


Item 29 
Small-parts storage bins 


This portable metal UC storage 
cabinet comes with 6, 12, or 24 
bins. Each bin is 3 x 3% x 4% 
in., and has a removable divider. 
Design prevents accidental pull-out 


of drawers. Glass front of bins 
have slots for labels. Cabinet is 
made of welded heavy gauge steel 
finished in baked Hammertone blue. 
Other colors available in quantity 


orders. The 24-bin model (shown) 
retails at $18.95. Bowers Mfg. Co., 
Dept. HA, 105 Michigan St., To- 
ledo 2, Ohio. 


Item 30 
New line of paint brushes 


A new line of paint brushes, 
called Paintmaster, features retail 
prices ranging from 19¢ to $9.95. 
Each brush in the line is slotted for 
ease of handling on the self-service 
display which comes in several sizes 
and is free. Each brush also carries 
a customer warranty card. The dis- 
play is to promote impulse sales. 
Manhattan Brush Co., Inc., Dept. 
HA, 42 W. 18th St., New York 11, 
N.Y. 


Item 31 
Wood finish repair kit 


The Matchwood wood repair kit 
matches and repairs most wood fin- 
ishes. Matchwood putty hardens 
into a wooden like finish. It will 
adhere to metal, glass and stone, 
and once applied and hard, it can be 
sandpapered and filed. The match- 
stick stains are water and grease 
resistant. Four-ounce tube and four 








matchstick stains retail for $1. Kit 
comes on a bubble pack display card. 
Woodhill Chemical Corp., Dept. HA, 
1390 E. 34th St., Cleveland, Ohio. 


Item 32 
Chain for hanging baskets 


Lummis’ basket chain hanger fits 
all shapes of flower baskets. Con- 
sists of four strands of sturdy jack- 
chain attached to hook holder, and 
can easily be converted to 3-strand 
holder. Chain is in Lustrebrite 


brass or copper. Hanger is packed 
in transparent envelope on individ- 
ual cards, or one dozen to a display 
ecard. Lummis Mfg. Co., Dept. HA, 
2242 E. Foothill Blvd., Pasadena, 
Calif. 


Item 33 
Line of masonry drills 


Joran carbide tipped masonry 
drills have grooves in the flutes to 
aid in removal of dust and to avoid 
clogging and overheating of drill. 
Nickel-plated tempered steel shaft 
gives fast cutting and long wear. 
Drills come in sizes from % to 1 
in. diameter; shank diameter sizes 
from ¥% to % in., and in lengths 





How snap judgment 
pays off... 
STOCK AND SHOW 
ANCHOR BRAND SNAPS 


1 Anchor Brand quality is nationally known 
and accepted. It means dependability. 


ai 


4 Anchor Brand snaps are pack- 
aged right. 


2 Anchor Brand snaps provide a 
wide range of types and sizes. 


3 Anchor Brand snaps Offer a full 
margin of profit. 


5 Anchor Brand snaps are sold 
through hardware wholesalers. 


A WIDE SELECTION 


No. 225 SNAP, 


No. 3142 SNAP, Swivel Round Eye 


Swivel Eye 
Cast Malleable tron, %4” 


No. 3141 SNAP, 
Round Eye 
Cast Malleable tron, %4” 


Cast Malleable Iron, 
I”, 5”, %”, Va", _ 


No. 333 SNAP, 
Swivel Eye 





Cast Malleable iron 7.” 


No. 245 SNAP, Open Eye, 
Heavy Pattern 
2” eye, 5” length 
No. 240 SNAP, Open Eye, No. 250 SNAP, Open Eye, 
Heavy Pattern Heavy Pattern 
2” eye, 4144” length 56” eye, 5/2” length 


All Cast Malleable Iron 


No. 231 SNAP, Bolt, 
¥%” eye, 3/2” length 
No. 232 SNAP, Bolt, 
Yo” eye, 4” length 

No. 235 SNAP, Bolt, 
¥%” eye, 3%” length 


All Cast Malleable tron — No. 225, 34” and 
No. 235 also available in solid brass. 


No. 229 SNAP, Bolt, 
4” eye, 2%” length 
No. 230 SNAP, Bolt, 
Ye” eye, 314” length 


Stock and show these ANCHOR BRAND SNAPS on your counter, 
in your windows. They suggest many uses...on chain, rope, web- 
bing, leather ...on the farm and ranch... around the house... for 
fishing and hunting gear. Order from your jobber today. 


NORTH _— 


Manufacturing Company 


New Britain Connecticut 


New York © Boston © Philadelphia * Atlanta * Jackson(Miss.) © West Palm Beach(Fia.) * Rochester(N.Y.) © Pittsburgh 
Detroit « Chicago * Minneapolis * St. Louis * Dallas * Los Angeles « San Francisco * Seattle * Montreal « London 


Want more facts? Circle 363, p. 273 
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WANT MORE DETAILS ON THESE ITEMS? JUST CIRCLE 


from 3 to 20 in. Each drill is 
packed in individual plastic tube, 
and is fully guaranteed. Display 
unit is also furnished. Danish Im- 
port, Dept. HA, Box 101, Birming- 
ham, Mich. 


Item 34 

Seven-piece archery set 
Pearson’s No. 51 archery set is 

for young beginners. Set includes: 

42-in. hickory bow with wrapped 

grip and sight window; four 18- 


in. arrows; target stand with rub- 
ber tipped legs and supports for 
targets; 24-in. corrugated board 
target. Set retails at $6.50. Ben 
Pearson, Inc., Dept. HA, Pine 
Bluff, Ark. 


litem 35 
Fiexible plastic grout 


Miracle Flexible Grout provides 
a semi-flexible joint when used 
with ceramic tile floors and counter 
tops. Gives a joint that will not 
crack with normal flexing of sub- 
surface materials. Also used with 
exterior ceramic tile where tem- 
perature changes cause expansion 
and contraction. Comes separately 
packed, powder and liquid latex, in 
one carton. Available in white or 
gray. Miracle Adhesives Corp., 
Dept. HA, 250 Pettit Ave., Bell- 
more, N. Y. 
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Item 36 
Epoxy contact adhesive 


Magic Bond is an all-purpose 
epoxy base compound which devel- 
ops more than 1000 lb per square 


ACTIVATOR 


3 3 OR 
- MAGIC BOND 


Mi the say — Ger mapas ; 


inch bonding strength. It will per- 
manently bond practically anything 
including hard-to-bond, non-porous 
materials such as porcelain, steel, 
ceramic tile, aluminum and glass. 
Magic Bond can be used inside or 
outdoors. Kristal Kraft, Inc., Dept. 
HA, Palmetto, Fla. 











Item 37 
Lightweight chain saw line 


The Timberline series of light- 
weight heavy-duty chain saws 
features magnesium alloy castings, 
automatic centrifugal clutch, all- 
position carburetor and _ easy-to- 
clean polyethylene filter. Line also 
has large fuel tank, recoil starter 
pressure chain oiler. All models 
are available with 16 to 36-in. 
chain, and come with 7-tooth 


sprocket, 7/16-in. pitch chain. Mod- 
els with 16-in. bar and chain in- 
clude: Timberline 81 (top) 22 lb, 
$159.50; Timberline 47 (lower 
left) 21 lb, $109.50, and Timber- 
line 58 (lower right) 19 lb, $135.50. 
Hoffco, Inc., Dept. HA, 411 N. 8th 
St., Richmond, Ind. 


Item 38 
Trick shot toy gun 


Here’s a gun with an extra trig- 
ger for standard forward shooting 
and a trigger for firing backwards 
like trick shooting experts. Shooter 
aims at the bull’s-eye in the reflect- 


™ 


es a 


ag 4 rf 
Eo =<. if 


"er Vib 


" 


eH 
7 “ee 


ing mirror sight. Gun has target 
and four rubber-tipped darts. List 
$2.98. Ideal Toy Corp., Dept. HA, 
200 Fifth Ave., New York 10, N.Y. 


Item 39 
Silicone water repellent 


Chek silicone water repellent for 
masonry prevents ice from binding 
to surface, permits easier ice and 
snow removal, protects surface, and 
prevents salt corrosion and dete- 
rioration. Clear solution leaves ma- 
sonry color intact. Chek can be 
applied with brush, roller, sprayer 
or mop. McDougall-Butler Co., 
Dept. HA, 2929 Main St., Buffalo 
4 i Zi 
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Item 40 
Marine finishes display 


Smith-Valspar Marine Center 
displays varnishes, sealers, primers, 
undereoating, anti-fouling and 
fumeproof materials. Fixture has 


seven shelves, takes 6 sq ft of floor 
space. Features lighted sign at top, 
supplies of how-to booklets on fin- 
ishing, marine color cards, and il- 
lustrative wood panels. Unit also 
has a Tint-A-Marine coloring unit 
to produce a variety of colors in 
flat, semi-gloss and gloss finishes. 
Valspar Corp., Dept. HA, 200 Sayre 
St., Rockford, Il. 


Item 41 


Two plastic utility cans 

Jeepo, an unbreakable plastic 
utility can, is suitable for all 
liquids. It is made of lightweight 
plastic and is available in red, 
green, and yellow in 1 and 3-gal 
sizes. Cans have carrying handle 


and special air vents for smooth 
easy pouring. The 1-gal size has a 
swivel spout for pouring at any 
angle. Miller Safety Co., Dept. HA, 
1011 Chestnut St., Philadelphia 7, 
Pa. 


Item 42 
Pine scented odor killer 


Sani-Chlor is effective in mask- 
ing malodors in septic tanks, catch 
basins, cesspools, grease traps, 
kennels, in addition to dissolving 
grease and slime. It mixes with 


water and can be fed directly into 
sewage line or diluted for spray 
application. It is non-corrosive and 
will not harm metals. Comes in 
pints, quarts, gallon and 5-gallon. 
Boyer Chemical Co., Dept. HA, 
1611 Church St., Evanston, Ill. 


Item 43 
Power tool display stand 


Toolkraft’s 5-tool display stand 
is made of steel and has a 20 x 21 
in. base. Display assembles in 
minutes, and each tool is bolted to 
stand for safety. Stand has a re- 
tail value of $19.95, and comes free 
with dealer purchase of five best- 
selling Toolkraft power tools. As- 
sortment includes: Motertool tilt- 
ing arbor saw (Model No. 815 A); 
414-in. Motertool jointer (Model 


Be 
a 


No. 645 <A); 9'%-in. bandsaw 
(Model No. 385 C); 12-in. drill 
press (Model No. 350 B), and a 
15-in. jigsaw (Model No. 215). To- 
tal retail value of assortment is 
$394.75. Toolkraft Corp., Dept. 
HA, Plainfield St., Springfield, 
Mass. 


Item 44 
Mounted firearms models 


This Derringer pistol is one of 
eight full-size models of antique 
firearms ideal as gifts for sports- 
men or for decorating recreation 


room, den, office, club room. Mod- 
els are in original color, mounted 
on 9 x 5 in. mahogany plaques. 
Marcalan Associates, Dept. HA, 79 
Chambers St., New York 7, N. Y. 


Item 45 
Snow shovel for car use 


Wood’s car shovel is to meet the 
market demand for an automobile 
snow shovel caused by the dimin- 
ishing ground clearance of new 
cars. This is a new item of an old- 
time car accessory, a shovel to dig 
out of heavy snows and drifts. The 
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NEW SANDING 
WOOD SEALER 


SANDS WITHIN 








(CLEAR) 


Early sanding and recoat- 

ability—that’s the big 

advantage for your cus- 
tomers when you profit by selling them 
Indo Wood Sealer! 

Made of top quality ingredients, this 
new Indo product brushes or rolls on 
easily, dries quickly. It produces a clear 
tough finish that sands easily, seals 
completely—does not have irritating 
lacquer type odors. Indo guaranteed. 

See your local distributor. Write for 
complete information. 


*Under normal conditions. 


Oo te gee 


ee 








When your customers 
are buying supplies for 
floor and wood finish- 
ing jobs, you'll make a 
quick sale when you 
suggest Indo Shellac. They know Indo is 
the world’s finest quality—made to dry 
fast with a tough, brilliant finish. 

Your local distributor has Indo Shellac 
... in dated cans. 


SOUTHERN SHELLAC MFG. CO. 


Division of Plough, inc. Memphis 1, Tennessee 


Want more facts? Circle 364, p. 273 
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S 


blade is 934 x 12 in. of 16 gauge 
heat treated high carbon steel. It 
has a shortened White Ash handle 
and a sturdy steel D grip. Shovel 
will fit trunk of any car, including 
compacts. Retails for $2.50. Wood 
Shovel & Tool Co., Dept. HA, Piqua, 
Ohio. 


Item 46 
Small tool display rack 


Here’s the new compact wire 
rack stand for showing 16 carded 


Tool line. SM-12 is a minimum as- 
sortment. Moody Machine Prod- 
ucts Co., Dept. HA, Providence 5, 
R. I. 


Item 47 
Versatile aerosol lubricant 


Motion is a versatile lubricant 
and rust preventer in an aerosol 
container. Contains a moisture- 


displacing agent that keeps motors, 
tools and all metal parts dry. Can 
be used to loosen tightly-fitted 
parts that have frozen by corrosion. 
Motion never gets dry or hard, will 
not harm paint, rubber or plastic, 


and is non-toxic and non-irritating. 
Comes in three sizes with exten- 
sion spout: 2 oz 98¢; 6 oz $1.69, 
and 12 oz $2.25. Product Research 
& Development Corp., Dept. HA, 
Blue Bell, Pa. 


Item 48 
Reusable coffee filters 


AMF Coffee Filters improve cof- 
fee taste by removing fats, oils and 
tiny particles of grounds. Can be 
fitted to percolator or drip pot with 
baskets up to 4 in. in diameter. 
Filter is odorless, made of non-ab- 
sorbent fibers coated with Du Pont 
Teflon. Filters retail at 39¢ for two 





5) COFFE FILTERS 


(3-month supply), and 88¢ for five 
(6-month supply). American Ma- 
chine & Foundry Co., Dept. HA, 
261 Madison Ave., New York 16, 
Ne Se 





Item 49 
Aerosol rust inhibitor 

Rime, quick-drying rust-inhibi- 
tive marine enamel, is handy for 
touch-up work on boats, motors and 


marine equipment. Stands up effec- 
tively in and around salt water. 
Rime comes in 16-oz cans, nine col- 
ors, retailing at $2.98. Wire rack 
display is free. Seymour of Syca- 
more, Inc., Dept. HA, 220 Lucas 
St., Sycamore, Ill. 


Item 50 
Carded padlock combination 


Slaymaker’s 3-in-1 combination 
consists of a blister-packed pad- 
lock, hasp and seven screws for in- 


it i he 
padlock “3 | tee) 


hasp & screws” 


stallation. Two styles are avail- 
able: laminated steel (shown), and 
brass-plated die-cast alloy. Steel 
hasp is 3% x 1% in. Slaymaker 
Lock Co., Dept. HA, Lancaster, Pa. 


Item 51 


Multi-use cap remover tool 


Number 10 Open-all cap remover 
easily removes bottle caps, anchor- 
type and press-on jar covers, paint 
can covers and tight seal lids. It’s 
made of nickel-plated steel and has 























TOUCH A: MATIC 


iy ieee 


NO BEND FLIP IT 


Vertical design hugs wall. Shade rotates 360°—adjusts light 


to any direction. Modern streamlined design, pleasing colors. 
Has long life 3000 hour bulb. 


DEALERS’ CHOICE OF 
MODERN, MONEY-MAKING DISPLAYS 


$D850 — 20 Nite - Lites in 
D800—10 Nite-Lites on a D850—20 Nite-Lites to a SHO-PAK to a counter dis- 
3 dimensional display card counter display carton play carton 


ORDER A DISPLAY FROM YOUR WHOLESALER TODAY 


EAGLE ELECTRIC MFG. Of 0 Frm |) 102 


LONG ISLAND C | NEW YORK 
“PERFECTION IS NOT AN ACCIDENT" 


Want more facts? Circle 365, p. 273 
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plastic handles in red, turquoise 
and yellow. The Number 7 can key 
(shown) opens cans of any shape 
and also removes bottle caps. Both 
items are packed one dozen per box, 
carded for display. Edlund Co., 
Dept. HA, Burlington, Vt. 


Item 52 
Electric clippers for dogs 


Oster’s electric dog _ clippers, 
Model No. 95-01, come complete 
with instruction book on cutting 


dogs’ hair. Book has pictures of 
dogs and grooming charts. Retail 
price of clippers is $29.95. John 
Oster Mfg. Co., Dept. HA, 5055 
N. Lydell Ave., Milwaukee 17, Wis. 


Item 53 
Reuseable sanding material 


Flex-I-Grit reuseable sanding 
material has a flexible backing, 
making it ideal for hobby uses. Pro- 
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duces fine finishes on wood, plastic 
and paint. Flex-I-Grit will not 
crack, clog, peel or break down 
when wet, and can be cleaned for 
reuse by flexing. Comes in packs 
of 5 sheets, 4% x 5 in., in fine, me- 


dium-fine and extra-fine. Shipped 


25 packs to a counter display box. 
Retail price is 49¢. Manhattan 
Rubber Div., Raybestos-Manhattan, 
Inc., Dept. HA, Passaic, N. J. 


Item 54 
Decorative door hardware 


This decorative half-moon ro- 
sette, Model No. 1-287, will fit any 
standard 2%, in. backset. The 
rosette, for use with Kwikset’s 400 
line of residential locksets, is re- 
versible for left or right hand doors 
and can be used with existing lock- 
sets. It measures 11 x 15 in., is 


packaged in a polyethylene bag, 
comes in popular finishes. Retail 
price is $4.70. Kwikset Div., Amer- 
ican Hardware Corp., Dept. HA, 
516 E. Santa Ana St., Anaheim, 
Calif. 


Item 55 
improved power mower blade 


Moto-Mower’s line of rotary 
power mowers has a new blade de- 
sign engineered to reduce danger 
of injury from objects thrown by 
mower. Blade is called Saf-T-Temp, 
with a cutting edge of lightweight 
and sturdy manganese alloy. New 
design gives more lift in setting 
up grass for cutting. Five-in. cut- 
ting edge gives finer cut and pul- 
verizes clippings for smooth dis- 
charging. Moto-Mower, Inc., Dept. 
HA, 625 S. G St., Richmond, Ind. 


Item 56 
Modern outdoor lamp-post 


Andrews’ contemporary series of 
outdoor post lanterns are weather- 
tight, dust and bug free, non-break- 


able and non-rusting. The 22-watt 
fluorescent lamp gives light up tv 
that of a 100-watt incandescent 
bulb. Operation cost is about 7¢ 
per month. Post is 7% ft tall when 
erected, or it can be obtained with 
a 2 ft 8 in. post for walk-way light- 
ing. Set of house numbers is in- 
cluded. A. M. Andrews Co., Dept. 
HA, 4621 SW Beaverton Hwy., 
Portland 1, Ore. 


Item 57 
Electronic door opener 

This Slim-Line electric door 
opener, Model No. EQ-54, is made 
to accommodate narrow door stiles 
and to give a modern appearance. 
It’s easy to install, replaces most 
existing AC or DC openers. Comes 


Want more facts? Circle 366, p. 273 > 
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“YOU SAY YOU WANT 
ONE PAINT YOU CAN 
USE ON 9 DIFFERENT 
MATERIALS? 


What you need is BONDEX Multi- 

Surface house paint. Believe me, I 

never thought I’d see a paint you can 

use on concrete, brick, wood, asbestos 

siding, plaster, almost anything, but 

BONDEX is it. This Multi-Surface 

house paint has an exclusive new latex 

formula which resists blistering even 

when the surface you paint is damp! 

If you want a tough, scrub-proof 

| eee weather-resistant finish inside, out- 

Bondex side, ALL AROUND THE HOUSE 

“Try AIM you want BONDEX Multi-Surface 
house paint!” 





NOTE TO DEALERS: Remember there’s a Reardon product for every paint, patch and protection 
problem. For customers with wet basement walls recommend BONDEX Heavy Duty Waterproofer 
...it’s GUARANTEED waterproof. : 


THE REARDON COMPANY = 7501 PAGE BLVD., ST. LOUIS 33, mo. fade 


©THE REARDON COMPANY 196! 
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in individual boxes, 30 to a master 
carton. List price is $6. Model No. 
EO-50 mortise type is $6.35; Model 
No. EQ-52 knockout mortise type is 
$8.10. Precision Lock Mfg. Co., 
Dept. HA, 933 Stanley Ave., Brook- 
lyn 8, N. Y. 


Item 58 
Household brushes display 


Hertzberg’s self-contained house- 
hold brush merchandiser adds im- 
pact to aisle or counter displays. 


Four assortments are available. 
Shipping size is 32% x 14 x 20 in.; 
71 in. high when displayed. Comes 
with hooks for hanging, depending 
on selection. H. Hertzberg & Son, 
Dept. HA, Middletown, N. Y. 


Item 59 : 
Redesigned heater line 


Titan line of portable electric 
heaters has been redesigned and 
shortened for better inventory con- 
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trol. A $24.95 model has instant 
glowing radiant heat from ribbon 
elements and forced-air, circulat- 
ing heat from a separate set of 
helical elements. Green and white 
heater has safety tip-over switch, 








automatic thermostat and fan. 
Other heaters list at $29.95 and 
$19.95. Titan Sales Corp., Dept. 
HA, 701 Seneca St., Buffalo 10, 
eS 


Item 60 
Nylon washer for faucets 


This one-piece washer made of 
Plaskon Nylon will last the life of 
an ordinary faucet and can be in- 
stalled easily. Washer is acid re- 
sistant, works equally well in hot 
or cold water, has self threading 
stem that fits four thread sizes. 


Chlorine does not affect it, and hard 
water will not abrade it. ASK Mfg. 
Co., Dept. HA, 1843 N. Howard St., 
Philadelphia, Pa. 


Item 61 
Low-priced garden tiller 


The Tillsmith Compact Custom 
garden-tiller is designed, priced, 
and powered for the average home 
gardener. It has a 3-hp Briggs & 
Stratton engine with direct drive, 
double - sealed transmission unit, 
and pick-type tines that work a 22- 
in. swath 914-in. deep. Space-Saver 
handles allow the tiller to be com- 


pactly stored and readily trans- 
ported in an auto trunk. Magna 
American Corp., Dept. HA, 800 
Evan St., Cincinnati 4, Ohio. 


Item 62 
Decorative metal planters 


Prettie-Planters, a line of deco- 
rative metal planters, are available 
in a variety of colors and designs. 
They are 7 x 11 x 34%4-in. deep, with 
l1-in. feet. Come in black, coral and 
antique gold, with an embossed 
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scroll design in white with a gold 
printed kitchen design, and in red 
and green simulated leather with a 
gold star design (shown). Sugges- 
ed retail is 98¢. Harvell-Kilgore 
Sales Corp., Dept. HA, Bolivar, 
Tenn. 


Item 63 
Bathroom mirror cabinets 


Lawson’s vanitory mirrors now 
come in 24, 30, 36, 42, and 48 in. 
widths. Mirror and compartment 
frames are of stainless steel. Units 
are surface mounted; 3/16 in. 
doors glide on plastic tracks which 
are moisture and corrosion resis- 


tant. Available in plate or window 
glass, with five-year guarantee 
against silver spoilage. F. H. Law- 
son Co., Bathroom Products Div., 
Dept. HA, 801 Evans St., Cincin- 
nati, Ohio. 


Item 64 
Portable outdoor lantern 


This Insta-Lite lantern features 
automatic Insta-Clean clog elimi- 
nator which insures continuous 
light without stoppage. Lamp will 
burn from 6 to 7 hours through 
wind, rain, or rough movement. 
Pumping is not necessary. Large 
control knob permits various light 
settings. Lamp has widened base 


ee 


and easy-carry bail handle. Large 
Pyrex globe is easily removed for 
cleaning. Knapp-Monarch, Dept. 
HA, 3501 Bent Ave., St. Louis 16, 
Mo. 


Item 65 
Adhesive plastic covering 


Pom Pom is the latest pattern 
addition to Stix self adhesive plas- 
tic covering for shelves, cabinets, 
splash areas and walls. Material is 
18 in. wide, and comes in yellow, 


lavender or pink. Price is 49¢ per 
yard. Stix Products, Inc., Dept. 
HA, 866 Sixth Ave., New York i, 
N. Y. 


Item 66 
Chore gloves rack display 


Riegel’s wire rack display as- 
sortment of Green Giant and 
Brown Giant chore gloves is an 


. NEW Og “lage ines en o 
Giant Values in 


RUGGE 


D 
Y CHORE cloves on 


impulse item for home handymen. 
Gloves are made of fabric woven 
from two weights for durability. 
Prepacked rack displays four dozen 
gloves, can be used on counter or 
perforated panel board. Glove Div., 
Riegel Textile Corp., Dept. HA, 
Conover, N. C. 


Item 67 
New packaging for chain 


Both the TM Dog Runner Chain 
and TM Halter and Dog Chain, in 
the Champion pattern, are now 
packaged in polyethylene bags, sad- 


« 


dle punched for hanging on wall 
board display. One side of saddle 
shows product use, the other the 
size, finish, and price. S. G. Taylor 
Chain Co., Dept. HA, Hammond, 
Ind. 


Item 68 
Portable tool display 


Circle of Power portable tool 
counter display is green and white 
with red and black trim display 
holder of hardboard and wood con- 
struction. Display stands 18 in. 
high, 18 in. wide, 15 in. deep. Unit 
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is to show four basic Cummins 
tools. Total retail value of four 
tools is $162.80, dealer cost $115.23. 
Display unit free with tools. Cum- 
mins Portable Tool Dviv., John 
Oster Mfg. Co., Dept. HA, 5055 N. 
Lydell Ave., Milwaukee 17, Wis. 


Item 69 
Contour-shape car sponge 

This Turtle Shape car sponge is 
made to fit the hand. It’s 434 x 7% 
in., provides maximum scrub, ab- 
sorb and wipe features without 


marring or scratching car surface. 
Sponge is poly packed and can be 
hung from a perforated panel board 
display. Magle Products, Dept. HA, 
412 Halsey St., Newark, N. J. 


Item 70 
Shoe and boot caddy 


This rubber caddy for shoes, 
boots and overshoes can also be 
used as a drip-tray for umbrellas. 
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It is made of heavy-duty rubber 
and has a raised edge to prevent 
leakage. Available in two sizes: 
No. B42 is 15% x 22-in., with sug- 
gested retail of $1.59; No. B43 
Deluxe is 17 x 28-in., with a sug- 


gested retail of $2.98. Superior 
Rubber Products Co., Dept. HA, 
418 W. Ontario St., Philadelphia 
6, Pa. 


Item 71 
Mitre clamp of aluminum 


This mitre clamp has two screw 
clamps and triangular frames 
hinged to each other to hold vises 
in the same place, yet permit them 
to swivel in relation to each other 
around a common center. Pivotal 
dial is calibrated in 15-degree 
units. Clamp may be adjusted to 
180 degrees. Jaws will hold flat, 


round, angular or contoured stock. 
Tool made of aluminum alloy. 
Abernathy Vise & Tool Co., Dept. 
HA, 132 W. Home Ave., Villa Park, 
ul. 


Item 72 
Aerosol de-icing agent 


Spray De-Icer melts and loosens 
ice on windshields and lights, and 
frees frozen locks in below-zero 
weather. Leaves no oily film, does 
not smear windshield, and is harm- 


less to car finishes. Will also pre- 
vent window fogging and can be 
used to provide tire traction on ice. 
Spray Products Corp., Dept. HA, 
Box 1988, Camden 1, N. J. 


Item 73 
Garage floor protector 


Auto-Blot-O keeps oil and grease 
drippings from garage floors and 
driveways. It’s made of heavy- 


gauge aluminum sheet with pan- 
like sides, firmly holds a thick dis- 
posable absorbent pad that acts as 
a blotter for grease and oil. Pan is 
30 x 36 in., will not mar concrete or 


asphalt surfaces. Retail price is 
$3.99. Mardigan Corp., Buckeye 
Div., Dept. HA, Wooster, Ohio. 


Item 74 
Locking extension cord 


Lock-On extension cord locks on 
any standard cap, eliminates inter- 
ruption and inconvenience of plugs 

(Continued on page 295) 
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[| EVERYTHING IN LAWN AND GARDEN ih | 
HOSE BY B.F.GOODRICH 


Now you can satisfy every garden-hose buyer quickly and easily. 
h A For 62 BFG offers profitable Koroseal King Size, new Koroseal 
nylon reinforced, plus a complete selection of plastic and rubber. 
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In 62, appeal to every buyer 


BFGoodrich 


Koroseal 


NYLON REINFORCED VINYL 
5/8 inch 
17 gallons 
per minute 
Shutoff at nozzle 
Full flow couplings 
Fully guaranteed 
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KOROSEAL, NYLON-REINFORCED 
VINYL AT COMPETITIVE PRICES 


You'll really outclass competition with this new value. For just 
$5.95, a 50-ft. nylon-reinforced hose that can be shut off at the 
nozzle. KOROSEAL pays you a good profit margin and is a great 
base for stepping up sales. 





Coupled Lengths 
Lengths per Shipping Suggested 


Style 


Feet 


Carton 


Wr. Lbs. 


Retail 





KOROSEAL 
Nylon Reinforced 


Green 
Opaque 








25 
50 
75 
100 


25 
50 
75 


25 
50 
75 








90-2250 
90-2500 
90-2750 
90-3000 


90-1250 
90-1500 
90-1750 


90-0250 
90-0500 
90-0750 








$ 7.25 
11.95 
16.95 
22.95 


5.50 
8.95 
12.98 


3.95 
5.95 
8.50 





BFG RUBBER, IN RED, GREEN AND 
BLACK—WIDER SELECTION OF SIZES 


MAXECON— The dependable rubber hose value that helped make 
B.F.Goodrich garden hose famous. Black, green and a new 1” size. 


GOLF COURSE — Finest quality all-rubber hose in green with a 
special B.F.Goodrich cover compound that resists sunchecking and 
cracking. Won’t balloon, burst or crack, even with water off at 
nozzle. Never gets stiff, brittle, or hard to coil even in cold weather. 
Rayon cord reinforced. 


AKRON — A new good-quality hose designed to increase your sell- 
ing range and profits. Nylon cord reinforced. In green and red. 





Coupled | Lengths 
Lengths per Shipping Suggested 
Style .D. Feet Carton ‘ Wt. Lbs. Retail 





RUBBER 


Maxecon 


Black 


Maxecon 


Black 


Maxecon 
Green 


Golf Course 


Green 


Akron 
Green 


Akron 
Red 
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$25.00 
48.00 


9.45 
16.95 


8.50 
14.95 


7.95 
13.95 


5.75 
9.95 


6.50 
10.95 








with BFG lawn and garden hose 


POPULAR KOROSEAL KING SIZE 
A NATURAL TRADE-UP 


Your top BFG profit maker — puts more money in your pocket 
with every length sold. Best-advertised, best-known name in 


garden hose. Kooseal 


KING SIZE 


BF Goodrich 





Coupled | Lengths 
Lengths per Shipping Suggested 
Style .D. Feet Carton . Wt. Lbs. Retail 





KOROSEAL 


King Size 
Green 
Opaque 


80-4250 
80-4500 
80-4750 


$ 5.95 
9.95 
13.95 























GARDEN CLUB MORE COMPETITIVE 
THAN EVER WITH NEW CRYSTAL cos 


GARDEN CLUB OPAQUE — A new selection of sizes planned for Garden Club : 
easy sell-ups. Real price flexibility. All colorfully packaged to catch | 
your customer’s eye. 


GARDEN~CLUB CRYSTAL—A new clear plastic model to widen 
your selling range. Popular %-inch size. 





Coupled | Lengths 
Lengths per Shipping Suggested 
Style D. Feet Carton ' Wt. Lbs. Retail 





GARDEN CLUB 


Green 
Opaque 


70-4250 
70-4500 
70-4750 


$ 6.35 
9.95 
14.35 


70-1250 4.25 | i) 
70-1500 6.75 
70-1750 9.50 


70-2250 3.25 
70-2500 4.95 
70-2750 6.95 


70-9250 2.65 
70-9500 3.95 


70-3025 4.45 
70-3050 6.95 
70-3075 9.78 


GARDEN CLUB 
Clear 

Green 
Translucent 
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Display all 4 B.EGoodrich lines and you'll sell all 4 lines 


The sales impact of BFG national advertising gives 
you good reason to display all 4 lines. And the free 
merchandising kit has what it takes to make your 
store headquarters for lawn and garden supplies. 
hose profits. And do it with smaller inventories! a 


A garden hose for every buyer, with the widest 
possible margin of dealer profit. That’s our ticket 
for 62! Now, within one famous brand name, you 
can use the power of selection to increase your 


See for yourself 








You get this complete merchandising kit to help you 
Cash in on nationally advertised B.F.Goodrich hose! 


Month after month, powerful national adver- 

tising will build preference as never before for 

B.F.Goodrich and Koroseal products. The 

brand recognition will be firmly impressed in 

the minds of your best prospects. So punch 

hard and often. Use the ad mats to tell pros- Korosea 
pects where to buy. Then follow through with RYLON REINFORCED 
the complete merchandising kit to stop 


shoppers in your store! AD Src avs Garden Club 


Colorful 
New Packages 


New 
Mobile 


OSEAL 
Display aa HOSE 








Plastic Hose 
in Easy-to-open 


ia f= tear-tape cartons 
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Hand-Out 
Pieces 


For details, contact your dis- 
tributor, or write: B.F.Goodrich 
Industrial Products Company, 
Akron 18, Ohio 
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extension ee sel 


pulling out. Cord is moisture proof, 
grease and oil resistant. Comes in 
16 and 18 gauge, lengths 15 to 100 
ft. Retail prices from 95¢ to $3.05. 
Drop-Lite Electric Mfg. Corp.., 
Dept. HA, 305 First St., Brooklyn 
| Re Be a 


Item 75 
Porcelain touch-up compound 


Plastic Porcelain is an appliance- 
white touch up compound for 
stoves, sinks and refrigerators. Re- 
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sists heat up to 400 degrees, stays 
flexible, waterproof, won’t chip. 
Tubes have applicator top and are 
on bubble card. Retails for 39¢. 
Wilhold Glues, Inc., Dept. HA, 678 
Clover St., Los Angeles 31, Calif. 


Item 76 
Glass fireplace screen 


Glassfyre fireplace screen is for 
modern appearance and _ utility. 
Tempered glass panels are housed 


in a polished solid brass frame. 
Sereen has dual draft controls, 
folding French doors and double- 
wall frame. Frame finish is pro- 
tected by clear baked enamel that 
never needs polishing. Unit is fac- 
tory assembled and fitted with lin- 


tel clamps for quick installation. 
Eight other finishes are available. 
Portland-Willamette Co., Dept. HA, 
2136 SE 7th Ave., Portland 14, Ore. 


Item 77 
Dispenser pack for tape 


Foamade, an all-purpose self- 
adhesive polyurethane foam strip 
is available in a dispenser pack- 
age. Tape is displayed under plas- 
tic blister, mounted on a color- 
ful display card. Blister becomes 
nandy dispenser at a clip of the 
scissors. Available in three sizes, 
No. 3715, 15-ft roll; No. 4618, 18-ft 
roll; and No. 3525, 25-ft roll. 
Foamade Industries, Dept. HA, 
14851 W. Eleven Mile Rd., Oak 
Park 37, Mich. 


Item 78 
Guns and shells display 


This two-sided display, litho- 
graphed in full color, holds and de- 
scribes the Winchester Model 59 
automatic shotgun and Model 100 
automatic rifle. Background is a 
montage of shells appropriate to 
the firearm displayed. Fully opened 


6 6 te ets ee A OR 


Te eer , 
men ® FYINCHESTERS 


it requires less than 30-in. in width 
by 24-in. in height. Wéinchester- 
Western Div., Olin Mathieson 
Chemical Corp., Dept. HA, New 
Haven, Conn. 


Item 79 
Planter with six pots 


This deluxe 6-pot planter, Model 
No. 351-B, is made of heavy gauge 
Lustre-Bright brass plated wire. 


Each pot holder accommodates a 
standard 3% or 4 in. potted plant. 
Unit is 17% in. wide, 12 in. deep, 
35 in. high. Comes three to a ship- 
ping carton weighing 15 lb. Sug- 
gested retail price is $5.98. Artis- 
tic Wire Products Co., Dept. HA, 
Norwich Ave., Taftville, Conn. 


Item 80 
Unique chain lock device 


National Lock’s Locking Chain 
Door Guard, Model No. 409, fea- 
tures an interior mounted lock 
which can be opened with a key 
from the outside. Special snap-in 
chain feature permits locking of 
guard from outside. Slide lock de- 
sign prevents removal. Case-hard- 
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ened chain can’t be filed or chipped 
with tools. Unit is made of brass- 
plated heavy-gauge steel and has 
sturdy pin-tumbler lock. Medalist 
Lock Div., National Lock Co., Dept. 
HA, Rockford, Ill. 


Item 81 
Steel-sealed batteries 


Ray-O-Vac’s 6-volt lantern bat- 
tery, Model No. 941, is sealed with 
steel on all sides to keep battery 
fresher longer. Battery is weather- 
proof, resists loss of moisture or 
swelling. Available in spring, clip 
and screw terminal types. Retail 
price is $1.19. Ray-O-Vac Co., 
Dept. HA, 212 E. Washington Ave., 
Madison 10, Wis. 


Item 82 
Cookware gift display unit 


This Pyrex Gift Center display 
fixture is 44 in. wide, 18 in. deep, 
60 in. high. The fixture, plus a 4- 
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ft aluminum Christmas tree, is of- 
fered to dealers with Pyrex fall and 
Christmas gift items, and Pyrex 
color gift ware. To get fixture deal- 
ers order one case each of seven 
seasonal items. To get tree dealers 
purchase three cases of holiday gift 
items and any four cases of color 
gift ware. Corning Glass Works, 
Dept. HA, Corning, N. Y. 


Item 83 
Cast aluminum weather vane 


Newest addition to the Reming- 
ton line of home beautifiers is this 
cast aluminum black Crowing Cock 


weather vane. The unit stands 38- 
in. high and has a full 25-in. to the 
slightest breeze. Has multi-posi- 
tion mounting bracket making it 
adaptable for all roofs. Weighs 5- 
lb, retails for $19.75. Remington 
Hardware Co., Inc., Dept. HA, 100 
Greenwich St., New York 6, N, Y. 


Item 84 
50-ft heavy-duty tape reel 

This Tape-O-Matic 50-ft heavy- 
duty tape reel is automatic, with 
fast rewind powered by an 84-in. 
spring. Open reel design prevents 
clogging, makes it excellent for 
outdoor use. Reel is equipped with 
point or loop to hold free end of 
tape. Unit has steel gears, hard- 
ened pinion and spindle and over- 
riding clutch on the hub. Tape is 


white enameled, marked in inches 
and fractions. Retail price is 
$15.95 with belt hanger. Martin 
Reel Co., Dept. HA, Mohawk, N. Y. 


Item 85 

Restyled electric cleaner 
Here’s the restyled model C-7 

cord reel cleaner in cypress green 

and chrome. Carrying caddy for 

attachments has been redesigned 

in a more convenient, wider and 


shallower shape. A wall and floor 
brush has been substituted for the 
drapery nozzle formerly included 
among the cleaner attachments. 
List price $69.95. General Electric 
Co., Housewares & Commercial 
Equipment Div., Dept. HA, 1285 
Boston Ave., Bridgeport, Conn. 


ltem 86 
Improved package for snips 


Bergman has new packages for 
its Blue Bird line of straight, duck- 
bill and aviation-style tin snips. 
Clear window lets customers see 
blade, yet keeps blade protected. 
Package is made to hang from rack 
display. Top flap bends back so cus- 





Masking Tape Rack and Displays 


BEAR Masking Tape Deal M-59 at left, has 4-dozen 
dispenser-packed rolls in 3 popular-priced sizes. Each 
size also available separately in colorful counter 
displays, above, featuring homecrafter cartoons that 
sell. Natural “go-along” items with every sandpaper 
or paint sale. BEHR-MANNING Co., Troy, N. Y. 


ANOTHER QNORTOND PRODUCT 


NEW Cartoon Counter-Display Packaging for 


ADALOX 


the five-times-better 


SANDPAPER 


New colorful handy-pock counter 
displays for ADALOX Sheets and 
Discs feature eye-catching car- 
toons as appearing in Saturday 
Evening Post advertisements. Re- 
minds home-owners, triggers im- 
pulse sales. Get your ADALOX 
merchandising kit, write Dept. H-5, 
BEHR-MANNING co., Troy, N. Y.., 
a division of Norton Company. 


ADALOX= the quality sandpaper 
backed by Saturday Evening Post 

advertising and merchandising. 
plus powerful in-store promotion aids! 


Want more facts? Circle 368, p. 273 


Merchandising the 
5-times better sandpaper 


Get the most out of powerful national 
advertising. Display one or both of 
these colorful racks with a complete 
assortment of ADALOX sandpaper. 
Use top shelf for displaying BEAR 
Masking Tape, Sanding Discs or 
Belts and watch ‘em all move fast. 
BEHR-MANNING Co., Troy, N. Y. 


ADALOX Belts for 
Growing Market 


More and more portable belt sanders 
in use mean continuing belt sales 
for you. ADALOX Belts give your 
customers top-dollar performance with 
top profits for you. Available in 
OPENKOTE and CLOSEKOTE, in sizes 
to fit all popular belt sanders. 
BEHR-MANNING Co., Troy, N. Y. 


Popular Hand Sanding Block 


BEAR Sanding Block is a colorful 
impulse sale item for homecrafters, 
contractors, hobbyists and boat own- 
ers. Made of resilient rubber, it 
takes standard 234” x9” Bear Sander 
Sheets or 9” x11” sheets cut to fit. 
BEHR-MANNING Co., Troy, N. Y. 


Combination Sharpening Stones 


NORTON Combination Sharpening 
Stones have one side Coarse for pre- 
liminary stoning . . . the other side 
Fine, for keen edges on cutting tools. 
Contractors and homecraftsmen get 
perfect edges on cutting tools easily. 
BEHR-MANNING Co., Troy, N. Y. 
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tomers can inspect shears. Back of 
package tells uses. Bergman Tool 
Mfg. Co., Dept. HA, 1573 Niagara 
St., Buffalo 13, N. Y. 


Item 87 
Display packaged reels 


All eight medels of Perrine reels 
are now offered in a choice of four 
colors, and are packaged in a clear 
plastic counter display box. Model 
numbers, line capacity, mount type 


and price are all clearly shown on 


label. Perrine fly box packaging 
now illustrates type of box it car- 
ries. Aladdin Laboratories, Inc.. 
Dept. HA, 620 S. 8th St., Minne- 
apolis 4, Minn. 


Item 88 
Eight new clocks 


New numbers in the Seth Thomas 
clock line include two mantel 
clocks that strike and chime, four 
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table-top alarms, a wall clock and 
a travel clock and a barometer. The 
Facet is a 40-hour alarm with 
crystal-clear see-through case. List- 
ing at $10.95, it has polished solid 


brass bezel, raised numerals. Hands 
and hour dots are luminous. Seth 
Thomas Clocks, Dept. HA, 1385 
South Main St., Thomaston, Conn. 


Item 89 
Lightweight fily-cast reel 


Johnson’s Magnetic Fly Reel, 
Model No. 3, now comes in a small- 
er, C-level line capacity and lighter 
size, 54% oz. Reel has silent alnico 
magnetic drag, quick change spool, 
oil impregnated bearing that elimi- 
nates lubrication. Case is hard 
chromed aluminum with black 
melamine spool and back plate. Pil- 
lar bars are chromed, and unit is 
equipped with two matching spools. 
Johnson Reels, Dept. HA, Johnsun 
Park, Mankato, Minn. 


Item 90 
Solder gun, dispenser kit 


This solder gun and solder dis- 
penser kit will attract do-it-your- 
selfers. Soldering gun, Model No. 
8100B, has prefocused spotlight 
and is guaranteed one year. Kormat 
dispenser handles wire sizes from 
0.028 to 0.074 in. Comes in display 
carton with large price spot offer- 


ing consumers savings. List price 
of set is $9.95. Weller Electric 
Corp., Dept. HA, 601 Stone’s Cross- 
ing Rd., Easton, Pa. 


Item 91 
Model ‘49 saddlegun 


Designed to retail at $19.95, 
Model ’49 saddlegun is a single 
shot, Martini type action .22. It 
is chambered for .22 rim fire: 
short, iong, long rifle, long rifle 


shot, BB cap and CB cap. Auto- 
matic rebounding hammer safety is 
hand operated and independent of 
lever action. Rifle will not fire un- 
less action is locked. A leather sad- 
dle scabbard for this gun is avail- 
able to sell for $5. Ithaca Gun Co., 
Dept. HA, Ithaca, N. Y. 


Item 92 
17-in. snow thrower line 


The 17-in. Excello snow thrower 
line feature 3 hp Briggs & Stratton 
engines, height adjustment, snow 
discharge to right or left. Model 
No. H 7079 (shown) is self pro- 





ANNOUNCING... 


NEW 1962 PPG 
Brush Assortment 


with 





'TWO| completely new features | 
to help you sell more brushes 





1. Unique 
Motion 


GUARANTEED - 
Merchandiser 


a 


, This new type of display needs only 
RFOR M ANC ; 1.2 cubic feet of space. 


“ 


e Contains 6 popular sizes of pre- 
mium-quality, all-bristle brushes 

. each attractively packaged 
and prepriced. 


e Ideal for eye-catching display in 
window or on paint counter. 


2. Liberal 
Factory 
Guarantee 


for the first time 


. that will attract attention and 
gain more sales for you. 


GUARANTEE 








At no cost to you, our factory 
will recondition or replace this 


Priced to net Special low net cost $9988 PPG Striped-Handle Brush 


for complete assortment — if defective in performance, 


you more than workmanship or materials. 
YOUR S$ R ‘3 2 5 Simply return the brush with 


45% profit! PROFIT 


\ & 








G 


this Guarantee. 


Pittsburgh Plate Glass Company, Brush Division, Baltimore 29, Maryland 


Striped-Handle Brushes 


Want more facts? Circle 369, p. 273 
HARDWARE AGE, September 21, 1961 © 299 





—— 





—_————— OO —_— 


There's just one 
reason why more 
stores sell Atlas 
Tacks, Nails and 
Brads than any 
other brand: 


BETTER 
PROFITS 


| 








reasons why they 
make better profits 
with Atlas: 


| 1. Better displays | 


2. Complete line 
3. Faster turnover | 


“BETTER 
| PACKAGES: 


But there are four 











Famous Atlas “Window Box’ sells 
everywhere at 15¢ for 2 full ounces. 
Compared to plastic tubes and 
smaller boxes at 10¢, your cus- 
tomers get up to 100% more qual- 
ity merchandise and you get 65% 
to 100% more profit. Everybody 
wins with better Atlas packaging. 


810 


Atlas = 
=” CORP. 


Fairhaven, Mass. e Henderson, Ky. 
1810-1961 


ONE HUNDRED AND FIFTY-ONE YEARS OF SERVICE 
Want more facts? Circle 370, p. 273 
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BUYING CHECK LIST 


Want more details? Just circle item number on p. 273 


pelled; Model No. H 7078 is push 
type. Other features are gear box 
drive and angled blower fins. Hein- 
eke & Co., Dept. HA, 160 Potomac 
St., St. Louis 18, Mo. 


Item 93 

Safety-handle screwdrivers 
Bridgeport has added four elec- 

trician’s and auto mechanic’s 

screwdrivers to its Cushion Grip 

line. Additions consist of 4 in. (No. 





i 
rt 


2142-4 in.) and 6 in. (No. 2142-6 
in.) screwdrivers; a 1% in. stubby 
(No. 2343) with crossground key- 
stone point; and a 1% in. stubby 
(No. 2522) with Phillips point. 
Bridgeport Hardware Mfg. Corp., 
Dept. HA, Bridgeport 5, Conn. 


Item 94 
Portable gas power saw 


This C/Saw portable saw has a 
3, hp gas engine with roller bear- 
ings and fast-start recoil starter. 


Saw is lightweight, operates one 
hour on a full tank. Diaphragm 
pump assures full power to saw 
being used in any position. Depth 
of cut with standard 8-in. blade is 
254 in. at 90 degrees, 1% in. at 45 


degrees. Suggested retail price is 
$119.95. Comet Mfg. Div., Siegler 
Corp., Dept. HA, 875 Arroyo Pkwy., 
Pasadena, Calif. 


Item 95 
Outdoor color wheels 


This Steber outdoor color wheel, 
Model No. U-62, is completely 
weatherproof. Two styles are avail- 
able: with spike for mounting in 
ground (shown); or with clamp 
for mounting on pipe, fence, gut- 


ter, etc. Unit is equipped with elec- 
tric cord and plug. Packed indi- 
vidually, six to a shipping carton 
weighing 24 lb. List price is $15.75. 
Steber Div., Pyle-National Co., 
Dept. HA, 2700 Roosevelt Rd., 
Broadview, Ill. 





Item 96 
Two wide-slot toasters 


The slots in these Magic Maid 
toasters are wide enough for muf- 
fins, rolls, bagels, or home made 
bread. Units have 9-position Select- 
Q-Matic dial, snap-out crumb doors, 
all chrome finish. Unique Coil- 
Cord works like telephone cord, is 
space saving and simplifies storing. 


Both Model No. 6092 (left) and 
Model No. 6094 (right) are UL 
approved. Son-Chief Electrics, Inc.., 
Dept. HA, Winsted, Conn. 


Item 97 


Hygrometer for desk, wall 


The Ashton Humidiguide hy- 
grometer makes an attractive desk 
or wall accessory. Gold finished dial 
gives temperature and humidity 
readings at a glance. Square white 
plastic case has a_ gold-finished 





stand that can be repositioned to 
serve as a wall hanger. Also avail- 
able with black dial and gold and 
white markings. Retails for $2.95. 
Taylor Instrument Co., Dept. HA, 
95 Ames St., Rochester 1, N. Y. 





COMPLETE HARDWARE SETS 
FOR SLIDING DOORS 


_.. for industrial, commercial 
and farm installations 


4 Hangers of desired 
type. 

Sufficient Lock Joint 
Track (approximately 
twice width of door 
opening). 
One Center 
Bracket. 

Two End Track Brackets 
plus necessary Center 
and Lock Joint Track 
Brackets for spacing on 
2’0” centers. 


Stop 





Two Bow Handles. 
Two Flush Pulls. 
Eight No. 435-72 Bump- 


er Shoes. 
Two Floor End Stops. 


One Center Floor 
Guide. 


Two Stay Rollers and 
sufficient No. 102-88 


Guide Roller Strip. 


NOTE: Complete Hardware Sets 
ore available for both Single 
and Double [illustrated) Slid- 


a 


ing Doors. 


The growing use of sliding doors proviaes a continuous and excellent market 


for increased sales .. 


. assure yourself a share of this market by offering 


the customer R-W complete hardware sets. Includes everything necessary to 
install a sliding door. Sets are available in a type and size to meet customers 
specific requirements . .. ideal for barn doors, industrial doors, garage doors 
and doors on commercial buildings. Customer satisfaction is your greatest 


asset . 


line of “‘profit-plus’’ hardware specialties. 


R-W TRACK AND HANGERS 


R-W WEATHERPROOF BARN- 
DOOR TRACK AND HANGERS 
. . the favorite of* farmers 
everywhere. R-W Self-cleaning 
36 Track is weather and bird 
proof. R-W 423 Hangers fea- 
ture roller bearings and lateral 
and vertical adjustment for 
easy, dependable operation. 


Write today for com- 
plete information... 
request your free copy 
of Catalog No. A-400. 


R-W “EaR-Way" TRACK AND 
HANGERS for effortless opera- 
tion. No brackets needed: Track 
has ears spaced on 12” centers 
that attach to the wall by lag 
screws. Bosses on track permit 
free passage of air to prevent 
rust. Hangers have ball bear- 
ings and vertical and lateral 
adjustments. 


. . protect this by offering them the best — sell the R-W QUALITY 


R-W “LOCK-JOINT” TRACK 
AND HANGERS for doors 13/,” 
to 2," thick. Track available 
in 4, 6,8, 10 and 12 ft. lengths. 
R-W No. 20-2 Hangers feature 
roller bearing steel wheels and 
lateral and vertical adjustments. 


| Richards-Wilcox 





MANUFACTURING COMPANY 


A HANGER FOR ANY DOOR THAT SLIDES 
310 W. Third St. ¢ Aurora, Ill. ¢ Branches in all Principal Cities 


Want more facts? Circle 371, p. 273 
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NEW AIDS TO HELP YOU SELL 


New catalogs, specification sheets, catalog sheets and other free 
literature to keep you posted. Circle number, p. 273 for your copy 


ITEM 105— PUMP FUNDAMENTALS 
BOOKLET—Gives an elementary out- 
line of characteristics, operation 
and selection of reciprocating, ro- 
tary and centrifugal pumps. Defi- 
nitions, basic formulae, examples 
and miscellaneous data used in 
pump application are also included 
in the 16-page booklet. Goulds 
Pumps, Inc., Dept. HA, 226 Black 
Brook Rd., Seneca Falls, N. Y. 


ITEM 106—PIPE FITTING REFER- 
ENCE GUIDE—Comes in the form of 
a wall chart 14 x 20-in. Lists the 
full range of malleable, solder-joint 
copper pressure and drainage fit- 
tings, cast iron screwed and drain- 
age fittings as well as standard steel 
pipe nipples. All popular sizes are 
shown with area for retail prices. 
All items are illustrated for easy 
reference and identification. Grab- 
ler Mfg. Co., Dept. HA, 6565 Broad- 
way, Cleveland 5, Ohio. 


ITEM 107—ELECTRIC TRIMMER IN- 
FORMATION—Contains information 
ana price schedule on the new Model 
12-50 electric trimmer by Ameri- 
can Power Tool Co. The unit is a 
vibrationless garden tool for 
hedges, shrubs, evergreens and 
small branches. American Power 
Tool Co., Div. of American Lincoln 
Corp., Dept. HA, Toledo 3, Ohio. 


ITEM 108—HOUSEWARES CATALOG-— 
Lustro-ware’s Fall 1961 catalog 
and merchandising guide describes 
and illustrates more than 200 plas- 
tic housewares items. Special pro- 
motion ideas, dealer aids, new label- 
ing and packaging are included in 
the 16-page book. Columbus Plas- 
tic Products, Inc., Dept. HA, 1625 
W. Mound St., Columbus 23, Ohio. 


ITEM 109—HOUSEHOLD HARDWARE 
BULLETIN — Describes and _ illus- 
trates the Shelby No. 25W assort- 
ment of Standard carded household 
hardware, including hinges, hasps, 
barrel bolts, closet rod _ holders. 
sash locks, coat and hat hooks and 
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corner braces. Form’  L-5116A. 
Shelby Metal Products Co., Dept. 
HA, Shelby, Ohio. 


ITEM 110—PUMP FOLDER, SALES 
AIpD—Shows 11 different Kenco sub- 
mersible pumps plus the Model 114 
portable, self-powered centrifugal 
pump. Also has a handy pump ap- 
plication guide to assist users in 
the selection of the right pump for 
26 different pumping jobs. Folder 
will fit standard size envelopes for 
including with monthly mailings. 
Kenco Pump Div. American Cruci- 
ble Products Co., Dept. HA, 1305 
Oberlin Ave., Lorain, Ohio. 


ITEM 111 — LABELER - IMPRINTER 
BOOKLET — describes a new auto- 
mated system for labeling and im- 
printing a wide variety of packages 
with the Model 275E Labeler-im- 
printer. Photorraphs illustrate the 
operation of the unit, and all de- 
tails are given. Avery Label Co., 
Dept. HA, 1616 S. California Ave., 
Monrovia, Calif. 


ITEM 112—AIRLFSS SPRAY EQUIP- 
MENT CATALOG—Lists specifications 
and information on all airless spray 
equipment by DeVilbiss. Equip- 
ment covered includes the new me- 
dium production pump for single 
gun operation, and available acces- 
sories, the heavv-duty pump for 
multiple gun operation, including 
tank mounted and portable models, 
spray guns, including pole and au- 
tomatic guns, the range of spray 
caps available. and tvpes of hose 
and connections. DeVilbiss Co., 
Dept. HA, Toledo 1, Ohio. 


ITEM 113 — DRAPERY HARDWARE 
CATALOG — Simplifies ordering by 
giving complete product descrip- 
tions and clearlv illustrated facts. 
Easy-to-use index contains com- 
plete line of new and improved 
drapery hardware products, miscel- 
laneous accessories, tools, and sales 
aids. Stanley-Judd, Div. of Stanley 
Works, Dept. HA, Wallingford, 
Conn. 


ITEM 114—TWO VISE CATALOGS — 
Two miniature catalogs contain 
complete specifications and infor- 
mation of various Columbian Ma- 
chinists’ vises and Woodworkers’ 
vises. L-5155-6. Columbian Vise 
& Mfg. Co., Dept. HA, 9023 Besse- 
mer Ave., Cleveland, Ohio. 


ITEM 115—SPECIALTY LOCKS CATA- 
LoG—Features the popular items 
in the new comprehensive Precision 
line of residential locksets and spe- 
cialty locks. Some items included 
are drawer locks, police chain door, 
travel and window locks, show case 
locks, ete. Catalog No. 761. Preci- 
sion Lock Mfg. Co., Inc., Dept. HA, 
933 Stanley Ave., Brooklyn 8, N.Y. 


ITEM 116—MASKING TAPE BULLE- 
TIN—Gives information on Arm- 
our’s new high-temperature, pres- 
sure-sensitive, crene-backed paper 
masking tape. Bulletin R-2000. 
Armour Alliance Industries, Dept. 
HA, 16123 Armour St., NE, Alli- 
ance, Ohio. 


ITEM 117—WATER SYSTEMS CATA- 
LOG—16-page catalog features the 
new full line of Rapidayton water 
softeners and filters. Contains com- 
plete information on all models in- 
cluding capacity tables, selection 
guides and charts. Tait Mfg. Co., 
Dept. HA, 500 Webster St., Day- 
ton, Ohio. 


ITEM 118—LIGHTING FIXTURE CATA- 
LOG — Features traditional items, 
new designs making use of material 
such as ceramics, cased-opal glass 
and plastics, and new chandeliers 
and accent lights, in the Trend- 
lighting line. The line has been ex- 
panded to include 246 fixtures for 
every room in the house plus out- 
doors. Emerson Electric Co., Dept. 
HA, 8100 Florissant, St. Louis 36, 
Mo. 


ITEM 119—FISHING REELS WINDOW 
STREAMER—This 9 x 23-in. window 
streamer can be put up in seconds 
by removing two strips of tape and 
pressing against the window. The 
bright, colorful streamer headlines 
the store and invites customers in. 
Penn Fishing Tackle Mfg. Cuv., 
Dept. HA, 3028 W. Hunting Park 
Ave., Philadelphia 32, Pa. 





Here's what can 
happen to a DAP 
display rack— when 
you put it “up front” 
in your store! 


Talk about Turnover! Watch what this space-saving 
DAP display rack can do when you put it in a good 
traffic spot in your store! Dealers who’ve used it 
know the DAP rack moves more merchandise in a 
hurry — stimulates multiple sales, increases im- 
pulse buying. 


Why? Because the DAP rack reminds people of all 
the DAP products they need for countless do-it- 
yourself jobs around the house — caulking, glazing, 
patching plaster and sealing. 


What’s more, you'll find more and more people 
looking for DAP in your store. They’re pre-sold on 
all DAP products because DAP does the biggest 
advertising job in this business! 


Get your DAP rack with minimum order for fast- 
est-selling DAP Glazing, Caulking, Sealing and 
Spackling products... now! 


Now the full DAP line includes <> products... 


WOOD DOUGH « SURFACING PUTTY ¢ WHITE GLUE 
HOUSEHOLD CEMENTS © METAL FILLERS ¢ PORCELAIN GLAZE 
LIQUID SOLDER AND OTHER FINE PRODUCTS 


SEAL UP AND SAVE 


WITH 























































































































FREE with this order— 
$10.00 value DAP rack 


20 DAP Caulking Cartridges (2 cases) 
50 Rely-On Caulking Cartridges 
(5 cases) 
24 V2 pts. and 12 qts., DAP 
Spackling (2 cases) 
36 1% pts. and 12 qts., DAP “33” 
Glazing Compound (2 cases) 
40 Tubes, DAP Kwik-Seal (4 cases) 
20 DAP 6 oz. Caulking Tubes 
(2 cases) 
10 DAP 12 oz. Caulking Tubes 
(1 case) 


DEALER COST 


DEALER PROFIT 
(on merchandise) 


$93.50 
$62.27 


DAP inc., General Offices, Dayton 31, Ohio 
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Dept. HA 


I want to order the DAP Display Rack Special—and need 
the name of my nearest DAP wholesaler. 


NAME 





STORE 





ADDRESS 








CITY 
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World’s Finest 
Tools & Cutlery 


a 
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Sold only ‘through franchised 
distributors—check with your 
favorite distributor or write to 
KEEN KUTTER, 400 N. Wells 
Street, Chicago 10, Illinois 


WHOLESALERS 
A limited number of excellent 
franchise areas are still available 
— please write for information. 


NA 
va KEEN KUTTER 

















KEEN KUTTER 
—==_ ff 
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Another key show: 


New York, Oct. 20-22 


Eastern Lawn, Garden, and 


Allied Products Trade Show 


The mushrooming garden supply market will 
fall sharply into focus in a few weeks. 

Time: Oct. 20-22. 

Place: New York City’s Coliseum. 

Focal point: Eastern Lawn, Garden, and Allied 
Products Trade Show. 

“Thousands of buyers are expected to attend 
the show to find out how to get their share of 
the current $2 billion market for power and hand 
tools and equipment, and the $1.7 billion being 
spent for fertilizers, insecticides, chemicals, 
seeds, etc.,” says Show Director Frank M. 
Y eager. 

Why this special show of outdoor goods? 
What’s ahead? 

“Eastern Show exhibitors agree almost com- 
pletely with a recent Printer’s Ink prediction 
that the persent $3.7 billion market for outdoor 
goods may hit $5 billion by 1968,” Mr. Yeager 
Says. 

“Thus new products, promotions, and mer- 
chandising plans are the key to sharing in this 
growth for dealers everywhere. And our hun- 
dreds of exhibitors are concentrating in this 
area.” 

Buyers who wish to save time can register in 
advance by mail. 

Pre-registration may be made by writing 
Eastern Lawn, Garden, and Allied Products 
Trade Show, 331 Madison Ave., New York 
City 17. 


Show hours: 
Friday, Oct. 20, 11 a.m. to 10 p.m. 
Saturday, Oct. 21, 11 a.m. to 6 p.m. 


Sunday, Oct. 22, 1 p.m. to 6 p.m. 











These exhibitors will display their wares at the Eastern Show 


Acme Quality Paints . 
Ajax Strike Mfg. Co. 
Amchem Products 
American Agricultural Chemical Co. 
American Biltrite Rubber Co. 
Arien Industries 
Armour Agricultural Chemical Co. 
Arnold-Dain Corp. 
Artistic Latex Form Co. 
Asgrow Seed Co. 
Baird Machine Co. 
Barco Manufacturing Co. 
Bare Spotter Seed Co. 
Bilnor Co. ‘gfe 
Welles L. Bishop Co. 
Black & Decker Mfg. Co. 
Bolens Products Div., Food panes & Chemical Corp. 102 
Buckner Sales Co. | Pe eas 198 
Burgess Vibrocrafters __. - eure ae 
Burns Tool Co. » ety inate, ina SP 
W. Atlee Burpee Co. . ae PAPC 170 
Cal-Cod Process Co. .... | . 217 
California Chemical Co. 
Central Chemical Co. .. 
Central Metal Products 
Chipman Chemical Co. 
Comet Industries ts 
Concord Woodworking Co. 
Continental Motors Corp. 
Cooper Mfg. Co. 
Cyclone Seeder Co. 
Ross Daniels 
Davol Rubber Co. .... 
Demaree Molded Plastics 
Dow Chemical Co. 
E. |. Du Pont de Nemours & Co. 
E-H 
Eimco Distributors ... .224, 225, 226, 227, 228, 229, 
Engineering Products Co. 
Espoma Co. 
Faesy & Besthoff .._ . 
Conrad Fafard 
Fairfax Biological Laboratory 
Fate-Root-Heath Co. 
Ferry-Morse Seed Co. 
Fleetway Mfg. Co. 
Flower Grower 
Follows & Bate Ltd. 
A. W. Francis Co. . 
Gansco Products 
Garden Supply Sales Corp. 
Gar-Prod 
Geigy Agricultural Chemicals _._. 
General Battery & Ceramic Corp. 
Giant-Vac Mfg. Co. 
Goulard & Olena 
Greenlawn Aerators _.. 
Great Lakes Tractor Co. 
Gregory Farm Products 
Grower’s Supply Co. 
Hahn 
Hall Industries 
Harrison Home Products Corp. 
Hayes Spray Gun Co. 
Hershey Estates 


Hoffco i 
Homelite, Div. Textron oe 
House & Garden 


International Harvester Co. 
Jensen McLean Co. 

Jiffy Pot Co. of America ... 
Karts Unlimited 

Kelcey Manufacturing Co. 
Kensico Manufacturing Co. 
Kohler Co. 

Little Wonder 

Mandeville & King Co. 

Melinor Industries . 

Meskers Bulb Co. ._. 

Henry F. Michell Co. 

Michigan Peat 

Midland Corp. 

Miller Chemical & Fertilizer Corp. 
Miller Moderns 

Mite-Lite Generators . 
Mold-Craft 

Mono Mfg. Co. . 

Nassau Mfg. Co. 

National Glove . 

National ideal Co. 

Nickerson Supply 
Northwestern Steel & Wire Co. . 
Nursery Specialty Products Co. 
Oak Ridge Atom Industries . 
Ohio Wire Products Co. 
Organic Compost Corp. 

Otto Bernz Co. 

Ozark Nurseries 


Pax Co. ... 

Pedigreed Lawnseed Co. 
B. G. Pratt Co. my 
Premier Peat Moss Corp. 
Prior Products Corp. 
Qualcast, Ltd. 

Quick Mfg. 

Radio Steel & Mfg. Co. 
A. L. Randall Co. 
RA-PID-GRO Corp. 

Rolawn 

Roto-Hoe & Sprayer Co. 
Science Products Co. 
Seco Co. 

D. B. Smith & Co. 
Sprayers & Nozzles .__. 
Stadler Fertilizer Co. 

Stitt Spark Plug Co. 
Suffolk Iron Foundry .._._. 
Swiss Farms 

T. F. H. Publications ._. 
Trebor Plant & Soil Co. 
Tunlaw Co. ... 

Valley Feed & Supply Co. 
Vaughan’s Seed Co. 
Velsicol Chemical Corp. 
Visking Co., Div. Union Carbide Corp. 
Wagner Iron Works 
Western Tool & Stamping Co. .. 
Wheel Horse Products 
Willis-Reynolds Corp. 
Wright Saw Div., Thomas Industries . 





HARDWARE AGE, September 21, 1961 © 305 





How to sell marine lines 


Tell your customers you have marine paint and hardware. That’s the 


sales policy of a hardware dealer several miles from water. 


P MME g 





Sign used by Joe's Hardware to promote marine paint, hardware sales down 


at the river. 


This marine pgints merchandiser surrounded by brushes and marine hardware 
is in store's front display window to tie-in with the sign. 


The marine paint market is not 
concentrated on the shores of lakes 
or rivers. 

Hardwaremen inland sell paint 
and realize that this is a profitable, 
growing market. Their customers 
are boat owners who bring their 
boats home on trailers, and cus- 
tomers who buy at their local 
hardware store and take the ma- 
rine merchandise to the water. 

Joe Rentz, owner of Joe’s Hard- 
ware, Chester, Pa., has proven 
that a hardware dealer need not 
be located right on the water front 
to sell marine paints and supplies. 

Joe’s store is on the far edge 
of town,.some distance from the 
river where boating enthusiasts 
enjoy and repair their boats. Some 
time ago, when boating enthusi- 
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asm began catching on in Chester, 
Joe saw the potential for added 
traffic and sales in handling marine 
paints and hardware. 

His main concern was the dis- 
tance between his store and the 
area of boating activity. What 
methods could he use to tell these 
potential customers that he stocked 
these items they would need when 
it came time to paint or repair 
their boats? 

Joe found the answer to this 
question by using two simple mer- 
chandising techniques. First, he 
had a sign painter make up a 
colorful sign which he had posted 
in a heavily travelled area down 
at the river. The sign serves as a 
reminder to all boat owners, all 
through the boating season, that 


Be tikes 


ana gaia! 
S3339agnze" 


Joe’s Hardware stocks marine 
paints and supplies. The sign also 
lists the store’s address and phone 
number. 

Second, Joe set up a display in 
one of the store’s front windows 
showing his selection of marine 
paints, brushes, hardware. The dis- 
play points out to passing traffic 
that Joe’s Hardware is equipped 
to supply their boating needs. 

An added advantage, Joe feels, 
is his tool rental service. Renting 
a drill or sander for a job often 
results in selling the materials to 
complete the job. 

These simple merchandising tech- 
niques backed by Joe’s philosophy 
of “tell ’em you have it” has paid 
off handsomely in increased traffic 
and sales in his store. 


Want more facts? Circle 374, p. 273 > 





Wicket Fencing 


Highly versatile modern 
wicket fencing in many 
styles —using plastic 
lok-links —in point-of- 
sale display packages. 


Grass-Chek 
Lawn Edging 


Aluminum with hemmed 
edges for maximum 
safety and greater 
strength. All sizes and 
gauges. Special promo- 
tional line available. 


Lawn & Beach 
Coasters 


Assorted colors and 
Stripes, they present an 
eye striking appearance, 
and are packed in 
attractive display car- 
tons. Holds beverage 
cans, bottles and 
glasses. 


Coaster Tray 


This combination 
coaster and ashtray 
stand can be used on 
patios, lawns and 
porches. Holds bottles, 
glasses and beverage 
cans. 


10 YEAR 
GUARANTEE 


U.S. Metal Plastics guarantees 
that its butyrate plastic coated 
steel items will not chip, crack 
or peel for 10 years. Any defec- 
tive units must be returned pre- 
paid to the manufacturer along 
with the guarantee. A replace- 
ment will be made free of 
charge by the manufacturer. 
U.S. Metal Plastics, Inc. Laurel, 
Maryland. 


iK 


Duo Lite 


Two lamps in one. 
Uniquely designed, 
merely remove top unit 
and have a table lamp. 
Use citronella candles 
to repel insects. 


Swing Glow Lamp 


This beautifully designed 
all-aluminum lamp is 
ideal for outdoor parties. 
Use citronella candles 
to repel insects. 


Grass Catcher 


For clean and easy 
lawn cutting—comes in 
many different designs 
for all sizes hand or 
power mowers. 


Snuff-EE Ash Tray 


This well-known best 
seller comes in assorted 
colors and attractive 
display cartons. 


Folding Fence 


Unfolds to a strong 10 
foot fence. Makes cir- 
cles, squares, rectan- 
gles, lines. No posts, no 
tools, no digging. 








large 


(If your annual volume is over $100,000) 


NO OTHER SCALE 
IS MADE LIKE A 


BORG 


A SEALE 


PE TIME SERVICE Pua y 








[_] FREE with Deal #2001 


Deal includes Free 12-scale display, Free 
sales foiders and Guaranteed Sale, with 20- 
scale assortment. Your cost, $118.53—your 
40% profit, $79.02—average profit per sale, $3.95! 


medium 


(lf your annnal volume is $50,000 to $100,000) 


BORG 


(__j FREE with Deal #1200 


Deal includes Free 8-scale display and sales 
folders with 12-scale assortment. Your cost, 
$75.50—your profit, $43.90—average profit per 
sale, $3.66! 


Want more facts? Circle 375, p. 273 
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has the perfect scale display for YOU! 


You tuck a complete bath scale depart- 
ment into a space less than 2 feet sq. 
using a colorful self-seller display of 
Borg fast-moving numbers, getting a 
profit-per-sale that only Borg offers. 


small 


(if your annual volume is $50,000 or less) 


NO OTHER SCALE 
IS MADE LIKE A 


BORG Choose one 


A SCALE 


LHETIME SERVICE POLICY Get one 


(Coupon below is a handy way to order. Hand it to your 
salesman, or mail it to Borg-Erickson Corp., 1133 N. 
Kilbourn Ave., Chicago 51, Ill.) 











a 


My wholesaler 





Send us Borg Display Deal checked below: 


T] LARGE Deal #2001—20-scale assortment with Free 12- 
scale display. Our cost, $118.53. (Retail value, $197.55) 
e MEDIUM Deal #1200 —12-scale assortment with Free 8- 

scale display. Our cost, $75.50. (Retail value, $119.40) 


Ss SMALL Deal #600—6-scale assortment with Free 4- 
scale display. Our cost, $37.13. (Retail value, $55.70) 


(Denver west prices slightly higher) 


Store Name 





[ | FREE with Deal #600 


Deal includes a 4-scale display for your count- Address 
ers, in 1 sq. ft. of space! Free with 6-scale 
assortment. Your cost, $37.13—your profit, By 
$18.57—average profit per sale, $3.09! 

(Denver west prices slightly higher) Limes ewadseMensecoaeeteseeeessasoahoewaseoaoeeens wé 
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Want to be a better salesman? 


(Continued from page 89) 


Or, you claim that you make de- 
liveries in record time. In a series 
of photographs, you show what 
happens to an order placed with 
you, how it is processed, filled, 
packed, and shipped. 

That is precisely what one dealer 
does to boost the sales of his big 
ticket items. With three pictures 


containing clocks, the “history” of 


an order is traced. The order is 
received at 10 a.m., filled at 12, 
packed and shipped by 2 p.m. 


i 


Case histories 


Every salesman has had the 
pleasant experience of hearing 
good news about his product from 








Cut Yourself In on Extra PROFITS With The 


1962 Clemson Line 
Of Hand Lawn Mowers 


Engineered for Those 
who Want the Best 


Cthe- 


Super Special 16” cut, 
E-16 (16” cut), and Cub 14” cut Models. 


THRIFTEE 
16” CUT | 


A Quality 
Leader 


5 Models — A complete Line — and every- 


one of them top-rated, top-profit perform- 
ers. Clemson’s not letting any grass grow 
under your feet — just profits — by making 
a mower for every lawn—for every budget 
—spells easier, faster sales for you. Light- 
weight and sturdily constructed, Clemson 
mowers trim any lawn clean— put more of 
the green stuff in your pockets. Get full 
details on the complete Clemson ’62 line 


from your distributor now! 


@ 2753-R 


e High carbon, self honing steel 
cutting blades 

e Cutting widths from 17” to 14” 

e Easily adjusted height from 
7/16” to 2° — without tools 

e Oversize wheels with semi- 
pneumatic tires for easier 
pushing 

e Attractive stay-on yellow infra- 
red baked enamel finish 

e Protected cone-type ball bear- 
ings for long life 


CLEMSON BROS., INC. 


Middletown, N. Y. @ Since 1883... Makers of quality cutting tools: 
Hand and Power Hack Saw Blades, Metal and Wood Cutting Band Saw Blades, Files and Hole Saws 
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a customer. Perhaps it has done 
its job exceedingly well, surpassed 
expectations and been put to profit- 
able use. 

Whatever the good news, be sure 
to get particulars. 

If, for instance, Bill White tells 
you that the machine you sold him 
has already made a big difference 
in his workshop, don’t thank him 
and stop there. 

Say, rather, “Tell me all about 
it. What specific improvements 
have you noticed? How has it 
helped most? Can you give me any 
precise figures?” Then, when you 
are faced with a prospect who 
doubts your claims, you can bol- 
ster them by saying, “Here’s what 
my product has done for Bill 
White.” 

A word of caution, be sure your 
case history is just that. Em- 
broider on customer benefits and 
you risk not only loss of face, but 
loss of business. 


O 


Testimonial telephone calls 


A salesman for one hardware 
dealer has found this technique 
immensely effective. 

“Mr. Clark,” he says to a dubi- 
ous prospect, “I’ll tell you what 
you can do. Right now and at my 
expense, please call any or all of 
these three customers of ours and 
ask them whether or not this prod- 
uct can do all I say it can. [’ll 
leave the room while you phone.” 

Even those prospects who don’t 
take his offer are impressed. 

This approach has a subsidiary 
advantage. People like to be con- 
sulted. Tell Smith to call Brown 
and when he does, Brown will be 
flattered by his role as expert.” 
In the glow of good feeling, he wil! 
almost surely give an enthusiastic 
report. 


9 


The testimony of experts 


We tend to respect the testimony 
of “experts,” those men and women 
who because of their knowledge 
are authorities in their fields. 

The testimony of such persons 
is rightly taken as evidence. If 

(Continued on page 315) 
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HERE $ THE 





FCONOMICAL PROTECTS YOUR HOSE 
Rugged Stect. durable finssh Veors of 
caretlree serene 


SAVES TIME AND TROUBLE Water flows 
thre reel. Desired hose length ready 
whee seeded 


QUKK. SAFE STORAGE Reel :astaatly 


Coscomaects for cll season storage 


SAFER Wo trippiag over tangles sad excess 
bose. Mo damage to pleats. Out of lowe 
@ewer + way 


... from AMES 


FREE DISPLAY 


Never before has anyone effectively merchandised 
the tremendous convenience of flo-through hose 
reels. Now, Ames offers you a display that sells 
the many conveniences of flo-through reels so well 
that every home becomes a prospect. 





AMES SILL COCK 
WOSE REEL 23-806 


+HR-32 DEAL, consisting of Free Display and: 


STOCK DEALER 
QUANTITY NUMBER COST EACH 


2 23-809 $10.64 
2 23-815 6.64 
2 23-807 
2 23-806 

12 23-830 

23-820 
Accessory Fittings 
Kit 









RETAIL 
EACH 









YOU PF 46 RETAIL VALUE $113.29 


Order through your favorit Bistributor. Drop 
shipped, freight pre-paid. (Except Westwe 
from open stock. See your distributor.) Spring dating. 


IN HOSE REELS 


flo-through reels 






storage reel 
g ors AMES HANDI-TRUK 


HOSE REEL 23-809 
(illustrating display) 


hose hangers 


THE NAME'S 


Watch for Our Ads in 
The Saturday Evening 


O. AMES CO. 
POS j Parkersburg, W. Va. 
All shipments from one 
place at one time! 








HOW WOULD YOU LIKE THIS TOOL DISPLAY? 
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while permanently improving your store 


HERE'S 4 STREATER WALLCASE DEAL 

With each $300 order of Ames Tools, your selection’, 
you can buy a 3 foot section of the above Association 
J Approved Display, your regular cost $90, at $30 delivered! 








e Your selection of tools 
*(see list of items on last page of ad) 
e Spring dating. (except on shovels) 
e Drop Shipped. Freight prepaid. 
e Billed through the Ames distributor of your choice. 


Watch for Our Ads in 


The Saturday Evening 


Sales of Ames Tools will be supported by ads in 
the Saturday Evening Post during April and May, 1962. 


Oo. AMES Cco., Parkersburg, W. Va. 





WOULD YOU LINE THESE TOOL BRACKETS FREE? 


GARDEN [ReRos% 
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while increasing profits with quality Ames Tools 





r 
‘ FRE '< YOU ORDER #STB-60* VALUE YOU PAY 
. of ike Consisting of 60 Retail Value (tools) $212.67 $141.78 

r {)} W full size Ames Tools Dealer Cost (brackets) 21.95 FREE 


and 10 Streater Tool Brackets Total Value $234.62 $141.78 








—_ 
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*STB-60 CONSISTS OF: 


# P/ A, 
3 Steel-Lite Shovels (803) 6 Dandelion Weeders (ADW) p/ / 5 Fork & Shovel Y 2 Hoe Brackets 10 Peg Board Adapters 
9 Bow Rakes (A14RB) 3 Floral Rakes (ATR8) 4 i Brackets V// 
3 Floral Hoes (AFH5) 3 Garden Spades (AGSD) 3 Rake Brackets 
3 Floral Spades (AFGSD) 3 All Purpose Hoes (ASTO) 
6 Garden Hoes (AG6'4) 3 Speedy Cultivators (A3SC) Watch for Our Ads in 
3 Floral Shovels (AFS3') 3 Warren Hoes (AW7) 
3 Turf Edgers (AFTSHD) 10 Peg Board Adapters—FREE 
3 Garden Rakes (A14C) 5 Shovel & Fork Brackets—FREE 
3 Spading Forks (ATLDA) 3 Rake Brackets—FREE 
3 Floral Spades (AFGS) 2 Hoe Brackets—FREE 


Oo. AMES Cco., Parkersburg, W. Va. 


The Saturday Evening 





You can buy sections of the Association Approved display shown in this ad at $30 for each 3 
foot section with every $300 order you place for Ames tools. Buy through the Ames Distributor 
of your choice. Make up your own assortments from the tools listed below for drop-shipment, 
freight prepaid. Standard factory packs only. Please allow four to six weeks for delivery of 
display unit. 





. 
Descrit 








Hedge Shear 

Hedge Shear 

Hedge Shear 

Deluxe Lopping Shear 
Lopping Shear 

Pruning Shear 

Parrot-Head Pruning Shear 
Ladies Pruning Shear 
Draw-Cut Grass Shear 
Deluxe Grass Shear 


‘‘D"’ Handle Floral Shovel 
ATLDA Medium Spading Fork 

Ram Spading Fork 
A4D Ladies Spading Fork 
A3SC 3 Tine Speedy Cultivator 
A4SC 4 Tine Speedy Cultivator 
R4SC Ram Speedy Cultivator 
A3PC Adjustable Cultivator 
A4BOL Potato Hook 
AMH4 Manure Hook 
Scissors Grass Shear AMT44 Ames 4T Manure Fork 
Regular Trowel ‘ RMT44 Ram 4T Manure Fork 
Transplanting Trowel 6 . RMT44% Ram 4T Manure Fork (4¥’ Hdl.) 
Hand Cultivator AMT54 Ames 5T Manure Fork 
Lawn Weeder RMT54 Ram 5T Manure Fork 
Hand Bulb Planter RMT54% #$=.Ram5T Manure Fork (4’ Hdi.) 
Steel Handle Bulb Planter A10EB 10T Ensilage Fork 
Wood Handle Bulb Planter AGS6% Socket Field & Garden Hoe 
Deluxe Leaf Rake AG6% Shank Field & Garden Hoe 
Medium Leaf Rake RG6% Ram Field & Garden Hoe 
Fan Shaped Broom Rake AFHS5 Ames Floral Hoe 
Light Leaf Rake AESC Push-Pull Scuffle Hoe 
18 Tine Lawncomb Rake AFSH Floral Scuffie Hoe 
24 Tine Lawncomb Rake ASTO Square Top Onion Hoe 
Heavy-Duty Bow Rake A2PF Ames 2 Prong Hoe 
Medium Bow Rake R2P Ram 2 Prong Hoe 
Ram Bow Rake R1P Ram 1 Prong Hoe 
Wide Level Head Rake AW7 Warren Hoe 
Medium Level Head Rake ADE-3 Dig-Ezy Mattock Hoe 
Ram Level Head Rake AN-9 Mortar Mixer Hoe 
Short Tooth Landscaper’s Rake AM-10 Mortar Mixer Hoe 
Wide Garden Rake ASMS6 Ames Blackland Hoe 
Medium Garden Rake ASMS7 Ames Blackland Hoe 
Ram Garden Rake ASMS8 Ames Blackland Hoe 
Ames Floral Rake RSMS6 Ram Blackland Hoe 
Crab Grass Rake RSMS7 Ram Blackland Hoe 
Road Rake RSMS8 Ram Blackland Hoe 
Asphalt Rake RSM7 Ram Shank Blackland Hoe 
Serrated Weed Whip RSM8 Ram Shank Blackland Hoe 
Plain Weed Whip RC64% Goose Neck Cotton Hoe 
Serrated Weed Cutter RC65 Goose Neck Cotton Hoe 
Dandelion Weeder RC75 Goose Neck Cotton Hoe 
Socket Turf Edger RC85 Goose Neck Cotton Hoe 
Shank Turf Edger RLC64% _ Light Cotton Hoe 
Ram Turf Edger RLC65 Light Cotton Hoe 
BAB ne aa a RLC75 Light Cotton Hoe 
iia RLC64%4F Light Cotton Hoe (Field Trim) 

uxe Roto-Edger RLC65F Li , 

' ight Cotton Hoe (Field Trim) 
Universal Roto-Edger 
Standard Roto-Edger RLC75F Light Cotton Hoe (Field Trim) 
Ram Sidewalk Scraper ACC8 Ames Cotton Chopper Hoe 
Junior Garden Set RCC7 Ram Cotton Chopper Hoe 
Long Handle Floral Spade RCC8 Ram Cotton Chopper Hoe 
“D" Handle Floral Spade RSC75 Straight Shank Cotton Hoe 
507 Atias Post Hole Digger 
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Long Handle Floral Shovel 
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Following items Do Not Take Spring Dating Terms 


DHSP Steel-Lite Shovel ' 201 LHSP Pony Shovel 

LHSP Steel-Lite Shovel . DHRP Pony Shovel 

DHRP Steel-Lite Shovel . DHRP Pony Shovel (Steps) 
LHRP Steel-Lite Shovel ‘ LHRP Pony Shovel 
Steel-Lite Garden Spade . LHRP Pony Shovel 

DHSP Pony Shovel i Pony Garden Spade 


DAAAAHAAH 


FREE! SEND FOR THE NEW AMES “HIGH 
SPEED” CATALOG. USE IT AS A GUIDE. 
YOUR DOLLARS WORK HARDER WHEN 
YOU INVEST IN THE FASTER MOVING 
ITEMS. 





Want to be a better 


salesman ? 
continued 


you can show a prospect a state- 
ment signed by the chief engineer 
of a large corporation that the 
tools you sell exceed his com- 
pany’s specifications, you have 
powerful evidence to back up your 
claims. 

Other assurances that fall under 
this category are the label of the 
Good Housekeeping Institute, the 
National Institute of Fire Under- 
writers, independent testing lab- 
oratories, and the like. 


10 


Published articles 


Overwhelmingly, the odds are 
that your prospect will accept as 
compelling evidence any favorable 
mention of your product on the 
printed page. 

Some examples of published 
“evidence” : 

Straight news items of product 
research and development, test re- 
sults, product performance, con- 
tract and sub-contract awards or 
optimistic sales reports. 

Photographs in magazines or 
newspapers showing your product 
or service being used. 


..- And a dash of showmanship 


A top salesman for a Connecti- 
cut hardware dealer has found a 
virtually sure-fire way to impress 
prospects with the truth of his 
claims. He writes up his claims 
for his products on separate sheets 
of paper which he has notarized 
beneath his signature. After his 
sales presentation, he hands the 
paper to the prospect, saying, 
“Here’s my personal guarantee.” 
Not only does this unexpected doc- 
ument underscore the salesman’s 
good faith. It also makes him the 
best remembered salesman in any 
prospect’s experience. 


Before you approach each pros- 
pect from here on, arm yourself 
with at least one kind of evidence 
for each claim you will be mak- 
ing for your product. Then, when 
he says, “Can you prove it?” show 
him... and sell! 


—} je) i 


from 


LESS SPACE 


with... 


HANDISERS 


*® 


Open-vision design lets you put case lots of nails, rivets, fittings 
and other similar items out where customers can see them and 
feel them to increase impulse buying. Revolvo Merchandisers 
accommodate complete stocks...end the need to store surplus 
stock in other storage areas. 


Bonderized steel Revolvo rotation Merchandisers make floor 
space more productive and more profitable, time required to 
serve customers is reduced, sales increase because customers help 
themselves, and you have a better display in less space . . . order 
your Revolvo Merchandisers now ... 


Write for FREE Folder 320 get FEO a 
‘*MODERNIZE WITH REVOLVO”. a 


Shows full range of sizes and models. Bonder! 
The Frick-Gallagher Mfg. Co., : S 
102 S. Michigan Ave., Wellston, Ohio % QUALITY iS 

< 

FOsion 


BONDERIZED 


REVOLVO REVOLVO NAIL BIN DISPLAY 
counter | PARTS CASES | wan pins COUNTERS COUNTERS 
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NON-STICK 


FAT FREE ALUMINUM PANS 


BY 
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fro” GLAZED 


NEEDED! 


BAKEWARE 


COATED WITH 
DOW-CORNING SILICONE GLAZE 


the time tested original release coating 


AVAILABLE IN 6 POPULAR TYPES 


Ne. 8058 SQUARE READY-MIX Wo. 8252 BREAD. 9%"x5%"x Wo. 8318 MUFFIN. 7'4°x13%," 
$”x8"x2” sizes. For ready-mix or 2%” size. For bread, meat loaf, size. Bakes 8 cup cakes or muf- 
recipe baking. cakes. fins. 


Ne. 8214 COOKIE. 16”x11"x%," We. 8008 ROUND READY-MIX. No. 8145 OBLONG READY-MIX. 
size. For cookies, coffee cakes, 8”xl4%” size. For ready-mix or 13°x9'4"x2” size. For ready-mix 
etc. recipe baking. or recipe baking. 


Write for full information and prices on Chicago Metallic 
complete-line Bake-King Ware. 


WE NU Ke 
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Cupboard doors double 


as silent salesmen 


Stoneham’s Hardware, South 
Orange, N. J., has cupboards built 
above canopies to make maximum 
use of storage space. Many dealers 
have similar cupboards in their 
stores to utilize out-of-the-way 
space. 

“We’ve always used this storage 
area to good advantage,” says own- 
er Jack Zitrin. “But recently we 
decided to make even more use of 
the cupboards by putting the 18 in. 
high doors to work for us. 

“We covered each of the cupboard 
doors with adhesive-backed sheet 
plastic. In all, we show some 50 
different types, and the light from 


Each "door has different covering. 


the canopies brings out their full 
color and beauty.” 

The idea has boosted sales of 
sheet plastics by 25 percent. 

“Seeing this application of the 
coverings has stirred many custom- 
ers to make their first purchases. 
Often as not, they return to buy 
more,” dealer Zitrin says. 


Dealers’ problems the 
same the world over 


“If we could speak in a united 
voice we could tell manufacturers: 
You must choose between the cut 
price discount store and the genu- 
ine selling merchant.”’ 

This statement was made to in- 
dependent hardware dealers in 
Scarborough, England, during the 
convention of the National Federa- 
tion of Ironmongers (hardware 
dealers). 

Discounters and the future of 





Only The ROBERTS Co. 
gives you these 
sales builders: 


ANIMATED DISPLAY 
Colorful, eye-catching, 
different, for counter or 
window. Customers will 

stop...look and buy 

DRAFSTOP® 


SELLING FOLDERS 
Envelope enclosure size 
for counter use or your 

direct mail to tell and 
sell the ROBERTS 

weatherproofing story 
to your customers 


NEWSPAPER AD MATS 
Artwork and suggested copy 
for your local advertising 


Write The Roberts Co. 
or ask your wholesaler 
for samples 
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INSULATED DOOR STOP 
“BUILT-IN” WEATHERPROOFING 


Cuts costs for new construc- 
tion, remodeling... provides 
temperature comfort, indoor 
quiet. Combines door stop and 
weatherstripping in one easy- 
to-install unit, coped for per- 
fect fit, ideal for “do-it-your- 
self” trade. 
ITEM NO. D-400 DRAFSTOP® 
INSULATED DOOR STOP 
Two 7’, one 3’ lengths 
Suggested Resale. . . $3.90 





DOOR BOTTOM® IN 
SELL-ON-SIGHT POLY SLEEVE 


Easy to display and sell... 
always clean, unmarred by 
handling. This is the “fully 
automatic” door bottom with 
spring action opening, nylon 
stop-roller for tight threshold 
closing. Anodized aluminum, 
tough, pliable vinyl guard. 
ITEM NO. D-200 3’ DRAFSTOP® 
DOOR BOTTOM® with hardware 
Suggested Resale. . . $3.59 


*U.S. PATENT NO. 26556386 














WEATHERSTRIPPING IN NEW 3'%’ 
LENGTH IS “EASY-TO-CARRY” 
IMPULSE ITEM 


A real sales booster ...DRAFSTOP® 
Weatherstripping ITEM NO. D-101, 
featuring five 32’ lengths. Light, 
easy to handle. Makes it easier to 
sell quality weatherproofing... quickly 
and easily installed... . 

Suggested Resale...$1.89 per unit. 
DRAFSTOP® Weatherstripping also 
available in ITEM No. D-100 standard 
two 7’, one 3’ lengths 

Suggested Resale...$1.89 per unit. 


Write Dept. 2030H for information on how you can expedite sales 


Trax EQ EE: Ee"k's co. 


Precision engineered products for customer satisfaction and profitable sales 
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SPACE-SAVING 


act (elie! 


Don’t fool yourself... your 
stocking space costs money, 
especially when it can be more 
profitably used for seasonals. 


Our phenomenal (really!) delivery 
has enabled some wholesalers to turn 
their heavy hand tool stock 

7 and 8 times, compared to 

their previous 3 or 4. 


If you wouldn’t mind saving some 
cold, hard cash (and keep your 
customers happy, too) why not 

give us a call, or better still, send an 
order .. . then sit back and count 
the hours it takes us to deliver. 


WARREN TOOL CORP. 
WARREN, OHIO 
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small independent hardware deal- 
ers are as important a topic of dis- 
cussion in England as they are 
here. The above statement was 
made by D. Morley-Smith, manag- 
ing director of a group of stores. 
The gist of his statement was 
given in one paragraph by the 
newspaper Hardware Trade Jour- 
nal: “Combine and conquer. By 
amalgamations (mergers), new 
techniques and a vigorous seizing 
of opportunities, competition from 
the multiples (chains) and depart- 
ment stores can be met.” 

Richard St. George predicted 
there will be more and bigger 
stores with super-markets of 15,- 
000 sq ft instead of today’s 2000 sq 
ft store. Super-markets will have 
entire floors of non-food lines. De- 
partment stores will open discount 
centers. 

To fight these predicted condi- 
tions, Mr. St. George urged dealers 
to make their stores bigger and to 
introduce housewares. He cau- 
tioned not to lose sight of the hard- 
ware store’s principal strength— 
service. 

W. Cynog-Jones, a research offi- 
cer, cited the growth of super-mar- 
kets in recent years. The chains 
and large firms are getting a large 
share of the market already. He 
predicted that they will grow even 
faster in England in the months to 
come. 


Dealer’s coffee maker 
boosts morale, profit 


A New Jersey dealer got a little 
tired of seeing employees duck 
out for coffee, although he some- 
times wished he could join them. 
He got to thinking about a coffee 
dispensing machine. 

Before calling a vending com- 
pany, the dealer surveyed his 
customers. He asked many patrons 
if they’d like a cup of coffee. Many, 
thinking this was an odd offer said, 
“Yes, where is it?” 

The dealer became certain that 
a coffee machine would be a busy 
device in his store. 

He called a vending company 
in a nearby city. The representative 
told him that by averaging 50-100 
small cups of coffee daily he would 
receive a profit rebate at the end 
of each month. This seemed feas- 





Furniture Leg <<; 7 . YOUR OWN ASSORTMENT! 
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FURNITURE LEGS NATIONAL AWARD WINNER 


Modern 

Early American 

Adjustable Glides 

Popular Sizes and Finishes 


Complete with Screws and Attachment 
Brackets 


Numerous Dealer Aids 


SHELF DIVIDERS 
Two Styles 
Five Lengths 
Attractive Self Selling Package 








BARTON WOOD PRODUCTS CO. 


LYNNWOOD WASHINGTON 


New! Revolving SALES RACK 
(Approx. 5’ High, 30° Wide) 


x ATTRACTIVE 
«x COMPACT 


ADJUSTABLE SEE YOUR FAVORITE DISTRIBUTOR FOR BEE-LINE PRODUCTS 
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FIXTURE FLEXIBILITY 


Custom Quality 
Mass Produced! 
—_ 


One source for every 
planning - fixturing - 
merchandising need! 


An entire weatherproofing department shown in 4’ x 10’ of floor area! * Holds and GP 6 OOOO eee & 
merchandises everything from calking guns to sealing compounds... weatherstrip- i REFLECTOR HARDWARE CORP., Dept. HA-9 
ping to house numbers! ¢ Slotted end frames permit four-sided merchandise arrange- 
ments! ¢ Instantly adjustable diamond-perforated metal shelves accommodate all f 1400 NORTH 25th AVE. 
types and sizes of merchandise! * Shelves may be used horizontally, vertically or in j MELROSE PARK, ILL. 
inclined position! * Versatile island unit for easy seasonal or special promotional Gentlemen: Please send me your 
change overs! * Entire unit can be assembled in minutes—without any special tools! 4 CURRENT SPACEMASTER CATALOGS. 
3 
i 
' 
i 


REFLECTOR HARDWARE CORP. 


NEW YORK OFFICE MAIN OFFICE, FACTORY PACIFIC COAST OFFICE, 
AND SHOWROOM: AND SHOWROOM: SHOWROOM AND WAREHOUSE: 
225 W. 34th ST. 1400 N. 25th AVE. 511 W. OLYMPIC BLVD. 
NEW YORK I, N.Y. MELROSE PARK, ILL. LOS ANGELES 15, CALIF. ‘ 
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with CHROMALOX 
ELECTRIC HEAT 


Microtube-equipped 
portable heaters 
sell fast at a profit 


Give your customers the sturdy, trouble-free 
portable heaters they want—Chromalox brand 
with safe, long-lived Microtube heating ele- 
ments. Seven different air-flow models availa- 
ble. Each is truly portable, and built with the 
rugged all-metal enclosed heating element. . . 
the type found on better kitchen ranges. You 
can sell Chromalox with the assurance your 
customers will have the finest in quality. You 
can stock Chromalox portable electric heaters 
at a small investment. They’re the lowest cost 
portable with an enclosed heating element! 





function as trading post. 








WRITE TODAY for descriptive literature 
and information on how you can sell more 
portable heoters of o greoter profit. Ask 
for bulletin M70101. 





WM-12 





CHROMALOX 
mr «=6C ELECTRIC HEAT 


EDWIN L. WIEGAND COMPANY 
7598 THOMAS BOULEVARD ¢ PITTSBURGH 8, PA. 
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ible, so the dealer 
coffee maker. 

The machine and its installation 
cost the dealer nothing. It is ser- 
viced quickly, should any break- 
down occur. The dispenser is only 
on loan. 

Now 
have coffee when they want it, 


ordered the 


without losing time. And custom- | 
'ers have gotten 
_of dropping in for a cup of coffee, 
|_whether they 
| not. 


into the habit 
need hardware or 


Here’s traffic and profit, and 


| more productive employees in ex- | 
_change for about 4 sq ft of floor 
| space. 


Shoppers’ trading post 
creates repeat traffic 


| Customers are urged to post per- | 
_sonal notices on the big bulletin | 
_ board at Bayshore Hardware, Bra- | 
_denton, Fla. And they do. 
_ Items for sale or swap are com- | 
mon here. 
business cards are popular uses for | 


Personal services and 


the board. 


The value of the board for the | 
dealer lies in its everyday popular- | 


ity. Customers, many of them, are 


in the habit of looking in, just plain | 
curious. Thus a new source of traf- | 
fic is created. 


Customers value the board in its 
They 
think highly of this dealer for his 
thoughtfulness in providing the 
service. Each time a sale, swap, or 
follow-up call is made as a result of 
exposure on the board, another 


'_wedge is driven for goodwill be- 


tween dealer and “advertiser.” 


The bulletin board usually is jammed. 








the dealer and his staff | 





NEW LOW COST 


FLEXO-SPAN 
SELF-SERVICE ISLAND 


H 
"DIAMOND" PERFORATED 
METAL SHELVING . 
YOU'LL ENJOY 
PLUS SALES—PLUS PROFITS 
WITH NEW, LOW COST 
FLEXO-SPAN 
NEW CATALOG 
LOWER PRICES 


ON SELF-SERVICE MULTIPLE BASE UNITS — 
SLTD. WALL STDS.—BRACKETS—AND ALL 
OTHER FIXTURES AND FIXTURE HARDWARE. 


WRITE TODAY FOR YOUR 


FREE 
WHOLESALE DISCOUNT CATALOG 
NEW LOWER PRICES 


ADD SALES CO. 


824 York St. Manitowoc, Wisconsin 
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SLICK Mr 





New Miracle Lubricant 
with Silicones 


Makes Anything Slide Easier! 


1001 USES! Customers need it all over home, 
workshop, garage, office. For drawers, doors, 
screens, cars, hinges, many more! 2 types—bot- 
tle with applicator 59¢ and spray can $1.29. 
Order Mr. Slick today! 


Pre-Sold to 
OVER 34 
MILLION 
READERS 


in Top Magazines 





POPLLAEK 
SCIENCE gira 


G. N. COUGHLAN CO., WEST ORANGE, N. J. 
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UNITED'S “PRO” DeVILLE 


And for that golfer who has 
everything, here is United’s 
top of the line—the ‘“‘Pro”’ 
DeVille. It is a sparkling 
beauty with gleaming, life- 
time, triple-plated chrome 
finish and Dyna-F lex Wheel 
Suspension which utilizes 
the flexing action of rubber 
loaded in shear to float the 
cart over any terrain. Retail 
price: $39.95. 


EIGHT UNITED MODELS 
AVAILABLE BEGINNING 


at $14.95 


ALL NEW! 


“Pra” golf seat fits 


" all United carts. $2. 


Here are three United accessories which make ideal gifts for 
the golfer. The GOLF PACK—a pack of real sales power; 
the GOLF BALL MARKER—permanently imprints full name 
on one line; and the popular PRACTICE PUTTING DISC— 
ideal for practicing putting indoors or out anytime of the year. 
Excellent counter items to boost sales, increase traffic. 


Send for full information. 


nited 
THE BIGGEST NAME IN GOLF CARTS 


UNITED METAL PRODUCTS CORP., DEPT.V-9, 8101 LYNDON, DETROIT 38, MICH. 
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Knock on any door: be surprised 


(Continued from page 83) 


with the store: 
time salespersons. 

All kinds of obstacles began to 
present themselves. 

How could we spare the time 
away from the store? What about 
the possibility of offending prospec- 
tive customers by disturbing them 
in their homes? 


The owner, full 


As we discussed the possible 
pitfalls of direct canvassing it 
became more and more evident 
that the major drawback was sim- 
ply that we hated the idea of 
actually going out and doing it. 
We had built a sort of mental 
block against confronting our cus- 
tomers on their home ground. 





your wife can sell WAS 
packaged like these 


Maybe your wife helps out sometimes, and maybe she doesn’t 
— but ask any woman who has seen our Mil-Pac Twins pack- 
age, and we’ll bet she’ll agree this is the best way yet developed 


to sell washers! 


maker .. 





Naturally Wrought Washer, the world’s 
largest producer, developed this dual-sales 
. all dolled up in a neat yellow- 
and black carton holding two red-topped 


plastic tubes of lock washers and flat wash- 
ers. We repeat: you sell two items instead 
of one, every time. 


Packaging alone isn’t enough, so you should remember this 
is top-quality merchandise, offered only by the best-known 


brand name in washers, completely > ie geqagacga 


able, too. Stock up now. 


Order from your jobber. Ask 
yous cohen > to show you 

rought Washer’s other 
sales-minded packages: ex- 
clusive Klip-Pac, Assort- 
ments and Single Tubes, 
Standard Shelf Packs, Bulk 
Washer Containers. 


WW/3/6061/HP 


. very profit- 


2108 SOUTH BAY STREET, MILWAUKEE 7, WIS. 
SHeridan 4-0771 * twx MI 277 


WORLD'S LARGEST PRODUCER OF WASHERS 
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Gradually our plan evolved. 

We would each take three hours 
per week for personal solicitation. 
That way the original dread of 
the task could be overcome by its 
short duration. Then too, we would 
not be away from the business too 
long at a time. We simply marked 
off a city map in sections and 
planned to work each section house 
by house. 

It seemed reasonable that a hand- 
shake and invitation to come in 
would need some reinforcement to 
leave a lasting impression. So we 
decided to try several give away 
ideas. It seemed best to offer a 
card of some type which could be 
redeemed for a gift at the store. 

So, with a good measure of 
temerity we set out. 

The first day we chose to give 
cards offering a free house or car 
key for each home we visited. We 
also carried a supply of paint 
charts and decorator books to offer 
prospective customers in their 
home. As an afterthought we car- 
ried copies of a circular which we 
had just mass distributed in the 
same area. 

At once we observed 
things that surprised us. 


several 


—Almost without exception we 
were courteously received and made 
to feel welcome. 


—Most of the people we ap- 
proached now expressed interest im 
the circular, but said they had 
scarcely noticed it when it was 
mass delivered a few days before. 


—Almost every*day we were able 
to develop enough specific sales 
leads, to handsomely reward our 
efforts. 


—QOur regular customers, whom 
we saw at their homes in many 
cases for the first time, were anx- 
ious to show us around. Often they 
asked advice on do it yourself 
projects, lawns, gardens, etc. 


—Most surprising of all we found 
ourselves enjoying the experience 
of getting out and meeting new 
people. We began actually looking 
forward to the job that we had 
dreaded. 

By varying our program we 
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Ces Bg 


SQUARE GEE” 


1 different 


limes of pipe fittings 


— and from each ‘“‘line’’ you can select from a complete range of sizes and types. 
Grabler Square ‘‘Gee’”’ Fittings are right for your customer — right for the job. 
They save you time — they save your customer’s time. You both save money. 
And, it is easy for you to get just what you need, when you need it. Just ask your 


best source — your wholesaler for Grabler Square ‘‘Gee’’ Fittings. They're your 


best real value buy. 


the mark of 
quality, 
service and 
dependability 





THE GRABLER MANUFACTURING COMPANY 
6565 Broadway « Cleveland 5S, Ohio 


Grabler Warehouses Serving Your best source — Your Wholesaler 


New York « Boston « Cincinnati * St.Louis * Minneapolis 
Philadelphia « Atlanta « Dallas -« Detroit * San Francisco 
New Orleans ¢« Pittsburgh « Chicago « Denver * Los Angeles 

















Why do so many building supply and hardware dealers tag Griffin as 
“A Good Line To Handle?” 


Because—-Griffin makes a product builders and architects respect; 
Griffin offers a complete line of hinges, straps and tee-hinges, screen, 
builder and industrial hardware; Griffin prices its product 
to offer the distributor a good profit; Griffin service is ex- 
ceptionally quick and dependable. Griffin Manufacturing 


Company, Erie, Pennsylvania. GRIFFIN HINGES 
Want more facts? Circle 390, p. 273 
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found that a simple merchandise 
gift of about 25¢ retail value had 
more pulling power than the key. 
We found it more effective to give 
printed cards with expiration dates 
than to have no time limit in re- 
deeming the gift certificate. 

We were never able to decide 
whether morning or afternoon 
hours were best so we continued 
using both alternately. 

We found that, even on their 
initial visit to the store, most people 
made rf: rchases that more than 
offset t:.c cost of the gifts. 

One of the most effective door 
openers was discovered quite by 
accident. We had some imprinted 
balloons left from a promotion and 
offered one to each child playing 
in yards as we approached houses. 
These children would bring their 
parents pronto to meet the “man 
who gave us the balloons.” 

In evaluating the success of direct 
canvassing, we are still somewhat 
awed by its pulling power. We 
know that it is profitable through 
our direct tracing of sales results. 
But perhaps its most valuable and 
lasting asset was summed up by 
one lady we approached, 

“I didn’t think,” she said, “that 
anybody cared enough about my 
business to actually come out and 
ask me for it.”—End 


Hardware humor: a 


mother misunderstood 


A young Kansas City mother 
found a way to keep her 18-month 
old son from opening kitchen draw- 
ers, and playing with sharp knives 
and can openers. She laid in a sup- 
ply of ordinary yardsticks. 

She stuck the yardstick through 
the handles of the row of drawers. 
But the youngster kept tugging, 
and finally breaking each of the 
sticks. 

The mother went to her hard- 
ware dealer and requested some 
extra-thick yardsticks: 

“I use them to keep my little boy 
out of the kitchen drawers,” she 
explained, “but they keep break- 
ing.” 

The salesman looked at her with 
alarm and then, as politely as pos- 
sible, suggested: 

“Well maybe you shouldn’t hit 
the boy so hard.” 





73-014 73-010 5) 


STERLING’S “DIAMONDS” are a dealer’s best friend! 


Sterling’s “Diamonds-for- Dealers” Plumbing Brass Goods — 
that’s the line for up-to-date retailers interested in rapid turn- 
over and maximum profit. Sterling, you know, is the World’s 
Largest Independent Producer of Plumbing Fittings. Millions 
of pieces sold prove this line your best buy and your customer’s 
best buy. Send for our descriptive folder today! 


STERLING enscet company 


“Where Quolity is Produced in Quantity” Morgantown, West Virginia 
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STERLING FAUCET COMPANY 
Morgantown, W. Va. 


Please send folder “Hardware Group of 
Plumbing Fittings” 


NAME 

COMPANY 
ADDRESS 
CITY 
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Tcan tell the difference 


LIBBEY -OWENS-FOR 
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the minute [cut it” 


says Frank Schwartz, 


Schwartz Bros. Hardware Co., East St. Louis, Ill. 


easier, snaps clean. You can depend on 
less breakage with L°O-F. 
‘“‘How do you like my new glass storage 
rack? The plans came from L:O-F. They’ve 
got a lot of sales aids, too.”’ 


‘I’ve been in the hardware, paint and glass 
business for 31 years. You can’t tell me that 
window glass is all alike. I can tell the 
difference the minute I cut it. 

‘‘Libbey:Owens’Ford Window Glass cuts 





Keep Fall fix-up sales rolling 


It’s that time of year when people are checking their windows 
and storm sash. Keep your glass stock up... and when you 
reorder, specify L:O-F for less wastage and greater profits. ron 


Fey raorses 
GLASS RACK DESIGNS 


Booklet contains plans for 
building several types of dis- 
play storage racks. It also 
lists quality window glass 
sales aids to help you get 
more business. Order ‘‘For 


se «°° ao _ 


Greater Profits’’ booklet 
from your L:O-F distribu- 
tor, listed under ‘‘Glass”’ in 
the Yellow Pages. He’s your 
source for Libbey * Owens° 
Ford window glass... the 
glass that cuts easier, snaps 
clean! 


—————_—_ — , z 
Tf y , 
o 

\ 


in | 


| th 





MADE IN U.S.A. 





LIBBEY -OWENS-FORD GLASS COMPANY 


S11 MADISON AVENUE 


TOLEDO 1, OHIO 
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SALES MAKERS! 


PIC-PAKS 
draw customers 


PIC-PAKS 
make sales 


anpuey PIC-PAKS 


the profitable pre-packaged line! 


They’re colorful and compact, as well as convenient. They include every 
bright wire item for house, workshop, garage. Their “see-thru” covers let 
customers see at a glance exactly what they want. And PIC-PAKS are 
pre-packaged, pre-counted, for modern hardware merchandising! 


Hindley PIC-PAKS also cut inventory 
time and speed turnover. Deliver full 
profits, too! All of which means — 
Hindley PIC-PAKS are the bright wire 
line you should carry. Order your new 
assortments or rack refills from your 
wholesaler today. 





FILLS ALL BRIGHT WIRE NEEDS. 
Hindley PIC-PAK Assortment No. 36. 
Takes only 16” x 20” wall or counter 
space. Holds 216 units of the 36 most 
wanted items. Included are screw eyes, 
cup hooks, screw hooks, curtain rod 
hooks, shoulder hooks, clothesline hooks 
— and many others! 


HINDLEY MANUFACTURING COMPANY 
Cumberland, Rhode Island 


WIRE HARDWARE * COTTER PINS * PLUMBING SPECIALTIES 





Space-age theme is a 
window display gimmick 


What is more topical than rocket 
ships and small-world conversation? 

To tie-in with this space-age 
thinking, Otten & Jagels Hardware, 
Madison, N. J., recently created a 
traffic-stopping window 

The window is dominated by a 
globe of the world, spun constantly 
by a tiny motor. Rocket ships are 
cut out of perforated paneling. The 
sign reads: “Around the world 
you'll find no better hardware.” 

Display merchandise is a normal 





Globe cof world is focal point. 


assortment, picked for quality and 
price emphasis and Summer utility. 
And the window has served its pur- 
pose. It has caught the eye of pass- 
ing traffic, and caused more of that 
traffic to inspect the store. 


Educating buyers is 


gift sales’ booster 


What gift is proper for an 11th, 
33rd, or 47th wedding anniversary ? 

Simply listing the proper gift 
anniversary from the first to the 
75th, and showing examples of 
each, has boosted housewares gift 
sales for Mrs. Maude Coffee, of 
Englewood (Colo.) Hardware Co. 

“Many more men would buy anh- 
niversary gifts for their wives 
from the hardware store if they 
knew what the appropriate gift 
was,” Mrs. Coffee says. This was 
the basis for setting up a display 
several years ago. 

The focal point of the program 
is an “anniversaries” sign which is 
displayed above a greeting card 
rack at the head of the giftwares 
department. It lists the traditional 
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THERE’S 


MONEY IN BOWLING 


SELL TO: a. Cosom’s Candle Pin Game 


CLUBS 3 | Brings Youa New Share! 
SCHOOLS 4 a iat Sa eee 

HURCH 7 e millions who delight in bowling can now 
CHURCHES . enjoy a REAL bowling game, with regulation- 
ee size pins and balls on any level space. 


PLAYGROUNDS 3 ; More Fun than 10-Pin Bowling 
INSTITUTIONS . 4 Faster e No Tedious Pin Setting 
ane wd 4 q Each player bowls 3 balls, using down pins to 
3 3 pick up spares. No pin setting between balls. 
Fast, full of fun and competitive excitement. 
Fascinating for children as well as adults. The 
ideal way to enjoy bowling by anyone, any- 


A REGULATION-TYPE GAME. 
NOT TOYS! BALLS AND PINS 
PRECISION BALANCED. 


10 Polyethylene pins, 15% in. high, precision molded 
for accurate bowling and long life. 3 top quality, 
soft rubber balls, 42 in. diameter, 17 ounces each. 
1 set up sheet. | rules book. 1 score pad of 100 


sheets, 4 players to a sheet. 5 
A GREAT FAMILY UGGESTED 


GIFT AT CHRISTMAS RETAIL: 


22500 


ASK YOUR JOBBER OR WRITE FOR INFORMATION 
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Ask 
ror \f WU 


WEIGHMASTER 
with the 


STAR VIEW DIAL 


High power transistor type 
battery lights up dial over 2,000 
times. HANSON features high 
styling and reliability in this 
no. 244 model. 


Model <-Brass or chrome finish and white 
DuPont “Mylar” gold embossed mat. 

no. 244 Retail $12.95. 

Model -—Six fashion leading colors with chrome 

no. 255 trim. Retail $16.95. 


Write for full line catalog. 


HANSON 


A 


HANSON SCALE CO. (est. 1888) 
Northbrook, Illinois, U.S.A. 











materials for each wedding anni- 
versary. 

The first, of course, is paper; 
second cotton; through such mate- 
rials as sugar and candy, wool and 
copper, bronze and pottery, tin and 
aluminum, steel, silk and linen, 
ivory, crystal, pearl, ruby, sapphire, 
all the way up to diamonds for the 
75th year. 

Throughout the store, Mrs. Coffee 
shows examples of proper gifts, 
each identified with a small sign. 

A ruby glass flower vase, for 
example, is shown with a small 
sign reading “for your 40th wed- 
ding anniversary.” Similarly, a set 
of copper serving dishes are iden- 
tified as “for the 7th wedding anni- 
versary.” 

There is at least one, and in 
many cases as many as a half dozen 
gift items, selected from the house- 
wares and gift inventory, for every 
category. 

Mrs. Coffee and her salespeople 
make a point of reminding every 
man shopping in the store of the 
anniversary subjects. They do this 
by simply asking which is the next 
anniversary coming up for the per- 
son concerned. When it is the 15th, 
for example, crystal gifts are sug- 
gested. 

The important point, Mrs. Coffee 
says, “is to get the customer think- 
ing about his next anniversary gift, 
no matter what he came in to buy. 
We offer him an attractive price 
range of practical gifts that will 
stick in his memory.” 


Men are decision makers 
in appliance market 


“The man of the house has a 
(surprisingly) powerful voice in 
deciding what brand of major 
household appliance the family will 
buy,” concludes Look magazine. 

This is one of the surprise find- 
ings brought out in a recent na- 
tional study of consumer buying 
patterns during 1959-60, conducted 
under sponsorship of the magazine, 

Items such as TV, dishwashers, 
and air conditioners are bought on 
decisions by male heads of house- 
holds in 40 percent or more of pur- 
chases. Electric refrigerators and 
separate freezers are bought by 
joint decision of male and female 
household heads in more than 30 
percent of purchases, Look finds. 


new tips 


for more sales 
GARDNER Packaged 


WEATHERSTRIPS 


Gard-Strip The modern gasket type 
vinyl plastic weatherstrip for 
doors and double hung windows. 


Holdfast Treated felt on notched brass 
or white metal; also, burlap re- 
inforced jute and hair felt. 


Firm-Flex (gasket type) Specially- 
treated vermin-proof felt with 
hemp core and covered with rub- 
ber-covered fabric. Reinforced 
tacking flange. 


Storm Seal (gasket type) Cotton filler 
with maroon color, rubber-coated 
sheeting. 


Spring Bronze Durable, tempered 
bronze weatherstrip for doors 
and double hung windows. Also, 
Door and Window Sets and Door 
Bottoms. 


Order from your jobber, or write us 


Also Stock Spring Assortment 
Clean-out Augers 


7909 Pole Sockeis 


ARDNER WIRE CO. 
1329 Se. Cicero Ave., Chicago 50, Ill. 
Want more facts? Circle 396, p. 273 








rol-O-valve 


TOILET TANK BALL 
GUARANTEED TO 


STOP 
TOILET TAN| 
LEAKS 


@SEATS IN DIFFERENT 
POSITION EACH TIME 


@NO TOOLS REQUIRED 
@SELF THREADING 
@ACID RESISTANT 


@ GUARANTEED 
5 YEARS 


Rol-O-Valve is a vinyl plastic device 
guoranteed to stop tank leaks, 
it’s New—It’s Different —it Works 
and It Sells. Returns good profit a? 
a suggested retail of $1.00. 

Sold through leading distributors. 
if your present source cannot sup- 
ply write or wire — 
ROL-O-VALVE SALES 
BOX 167 AMERICUS, GA, 
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Stock the brand that painters use...£0 ol mor-tk 


America’s largest selling linseed oil. 
Used by more professional painters than 
any other brand. Golden Pol-mer-ik is 
the only linseed oil that’s Super-treated, 
100% pure linseed oil that’s polymerized 
to make paints brush on easier . . . stand 
up longer. Yet Pol-mer-ik costs no more 
than ordinary linseed oils. So, of course, 
it outsells all other brands. Be sure you 


stock Pol-mer-ik Linseed Oil...in the 
outstanding red and blue can. It pays to 
push the leader. 

And write for Pol-mer-ik’s new book- 
lets: “How To Refinish Antiques’’, ‘‘Re- 
finishing Gun Stocks’’, and “101 Money 
Saving Ideas’. They’re ideal envelope 
enclosures or counter hand-outs. Free 
to Pol-mer-ik dealers. 


farcher- | 
E,.}aniels-~ 4 
MA idland 


700 Investors Bidg. « Minneapolis 2, Minn 





WHO FINDS EXTRA MILLIONS OF DOLLARS IN 
GENERAL ELECTRIC VACUUM CLEANERS? 






































YOU MAKE OVER 50% PROFIT | 


Piiges Be 


ON EACH $25°° INVESTED! SMTA Mie | PS tet 


There’s a multi-million dollar market in Disposable Filter Bags — GMSTER TE | CANISTER TYPE | aa i 
...and your share is ready to fall right into the register. Stock, a eeceieesanammanenmaneioment ~; 
display and sell General Electric Disposable Filter Bags...the 
only bags designed to meet General Electric engineering specifi- 


cations. They assure proper fit and air flow for optimum suction 


° ° s Ble. tine the % : oe # eS 4 sti th. pens Gr eee = 
as well as for most effective filtering. a = % _ E! <b | 


General Electric Bags assure top vacuum cleaner performance. , , G 
Don’t lose customers by offering substitute bags for General Biores a eee 
Electric Cleaners. | a  . 




















You get all this, in one ready-to-set-up unit for only 
$25.00 (Retail value $39.64)! 
@ 31 package assortment of General Electric Disposable Filter Bags, 
to fit canister and upright G-E Cleaner models. 
e 3 FREE packages of regular 6-pack Canister Bags. 


e FREE bag rack, for wall or counter. Faster moving bags are up 
front for faster sales. 


e FREE Window Decal and Newspaper Mats to draw attention to 
your store, to use in conjunction with your Cleaner advertising. 


Bid 1789 
Bie BLAH 








Sk SO RE 
DEALER DATE 








Bag business is repeat business! Don’t overlook your chance to 


; ung <a . STREET CITY 
really cash in. Quantities are limited, so get your order in fast YES! | WANT THE GENERAL ELECTRIC DISPOSABLE BAG 
with this coupon. RACK PACK 


Please send__.....RACK PACK’s at $25.00 each. 
General Electric Company, Home Care & Comfort Products Dept., Bridgeport 2, Conn. Please bill me (_] Check enclosed [_] 


a 

p 

é 

i] 

8 

My order No - 

Progress /s Our Most Important Product sain eae ; 
q 

h 

ee 


Mail to your General Electric Distributor or send to: 
Sales Manager, Home Care & Comfort Products Dept. 
General Electric Co., Bridgeport 2, Conn. 
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Quality is a‘‘buyword’’ with today’s hand tool user. 


Now as never before, your customers want a wrench that looks 
and feels right. And this is why S-K/Lectrolite wrenches 
deliver: such remarkable sales results. 


Properly displayed, S-K / Lectrolite wrenches literally sell 
themselves. Once a customer gets one of these fine tools in his 
hand, he can actually feel the difference in quality .. . the 
highly polished finish, the fist-fitting comfort, the perfect weight 
and balance. Result: his own judgment tells him, 

““This is the tool for me!”’ 


o| 


4 
p+ Iy . 


S-K /Lectrolite .. . the quality wrench line. A complete 
selection of sockets, handles and wrenches .. . sold in sets to 
give you 4 to 6 time turnover. 


See reverse side for sales-proven S-K /Lectrolite Displays. 





That extra quality ‘ 
your customers 
can feel 












SK-82A 
SpaSaver* 
Display 
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Adjustables...ratchets...sockets...open 


end wrenches... pliers... pipe wrenches... 
SpaSaver* 


Display 


speeders...extensions...combination wrenches... 


box end wrenches... flex sockets...deep sockets... 


universal joints... flex handles... spark plug sockets...adapters...tire tools 


»-K/Lectrolite has ’em all 


...plus the finest array of point- 
of-purchase merchandisers available. 


SpaSaver* 


eps S-K/Lectrolite SpaSaver* Displays invite 
your customers to stop, look, feel and buy 


You use a minimum of space and get 
maximum tool exposure 


714R 
~™ SET wo. | . 
\4 piece on REAR SHELF 


ei Merchandisers are supplied FREE with 
purchase of tools displayed 





Nationally advertised in outstanding 
trade and consumer publications 


Yes, you get professional merchandising aid from 
‘eeaver™ S-K /Lectrolite. These displays stand head and shoulders 
eae above competition . . . in eye-catching appeal, proper tool 
exposure and space-saving economy. Remember, there’s a 
big, proven market for S-K/Lectrolite tools. Why not find out 


now how you, too, can cash in on this proven profit line! 











*Trademark 


CHICAGO 32, ILLINOIS 


oa 
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gerare 3 Naat a TT 
&— , Display 


> »_pEEee —_—s 
-_ Designers and manufacturers of quality wrenches since 1923 
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For more details, circle No. 101 on your Information Card 


Printed in U.S. A. 





HARDWARE AGE 


BQ Yar hab 


ALFRED H. BORMAN, 
president of A. H. Bor- 
man & Co., Inc., St. Charles 
Ill., began his career in 
hardware retailing in 1908 
with Wm. Nord Hardware, 
St. Charles. Mr. Borman 
worked at Nord Hardware 
until 1925, at which time 
he purchased the business, 
and changed the name to 
A. H. Borman & Co., Inc. 
Mr. Borman’s wife and son 
are associated with him in 
the business. His wife, Ethel, is treasurer, and 
son, Alfred N., is secretary. Mr. Borman is active 
in many civic and social organizations including 
the St. Charles Savings & Loan, Baker Rockwell 
Community Center, Chamber of Commerce, Red 
Cross, Masons, Moose, and the Congregational 
Church. During World War I he was in service in 
France and then was with the Peace Delegation at 
Versailles. His hobbies are guns and farming. 


BARNETT HOUSER 

MATTHEWS, president of 

the Matthews Hardware 

Co., Camden, Ala., has 

completed more than 66 

years of service to the 

Hardware industry. Mr. 

Matthews began his ¢a- 

reer with Teague & Sons 

now Teague Hardware Co., 

wholesaler at Montgom- 

ery, Ala., on June 1, 1895. 

After two years as ship- 

ping clerk, he became a 

salesman for five years. In 1902 Mr. Matthews ac- 

cepted a sales position with Barney Cavanaugh 

Hardware Co., Mobile. Five years later he re- 

signed to form the Matthews Hardware Co., Inc. 

Mr. Matthews has served with several Southern 

hardware associations and is currently a mem- 

ber of the Alabama Retail Hardware Assn. He 

was a congressman from 1931 to 1940. Mr. Mat- 

thews is a Mason and a member of the Methodist 
Church. His hobby is photography. 





PAINT 


AND 
VARNISH 
REMOVER 


Fast! Easy! Quick! Removes 
paint, varnish, enamel, lac- 
quer, synthetics at the touch 
of a button! No skill needed. 
Big demand. Bigger profits. 
Order from your KWIK sup- 
plier today! 


gs 


al 





Easier to use ... easier to sell! 


Make extra profits with KWIK 8 





Complete KWIK line satisfies every customer! 


* KWIK All Purpose Non-Flammable - KWIK Marine Non-Flammable 
* KWIK Liquid No-Wash- KWIK Liquid Brush Cleaner - KWIK Deglos 


KWIk 
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YOUR MOST 

PROFITABLE CUSTOMERS 
ARE THOSE WHO 

WANT THE BEST 





In pliers 


201-NE 
Side cutting plier 


High leverage plier 


202-5 
Oblique cutting plier 


im ong nose cutting plier 
. , | , \ 
7 \ 
, 














the best Is 


KLEIN 


Any workman who appreci- 
ates good tools knows that the 
name Klein stands for the fin- 
est in pliers. Not only are 
Klein Pliers made with crafts- 
man’s skill and individually 
heat-treated . . . individually 
tested, but they are offered in 
a wide range of sizes and styles 
to meet the specialized needs 
of today’s wiring problems. 

Despite this high quality, 
Klein Pliers cost no more than 
many inferior makes. Be sure 
to stock Klein Pliers for all 
your customers, but most par- 
ticularly for those who want 
the best. 


Write today for a Klein cat- 
alog listing over 150 different 
Klein Pliers. 


Distributed Through Wholesalers 


Foreign Distributor: International 
Standard Electric Corp., New York 


r rt o so KLEIN=m & Sons 


nen 


CORMICK 


ROAD. CHICAG 


Mathias Klein & Sons, Inc., 7200 McCormick Road, Chicago 45, Ill. 
Please send me a copy of the Klein Plier Catalog. 





e ge 








Zone____. State 


Booke 


for a dealer's library 
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“Furniture Refinishing At Home” 
has several values to hardware 
dealers. It is a virtual encyclopedia 
of knowledge for do-it-yourselfers 
who shop for their materials in 
your store. It’s a good training aid 
for paint and sundries salesmen. 
It could be the focal point for a 
variety of interesting “fix-up” dis- 
plays in your store and windows. 
The book covers stripping down, 
repairing, and refinishing various 
types of furniture. It offers basic 
training on woods, hardware, and 
finishes, and tells how to modernize 
old pieces with missile-age devices 
and finishes. Special sections cover 
items such as picture frames, trays, 
baskets, lamps, etc. Profusely illus- 
trated. Available from Book Div., 
Chilton Co., Chestnut & 56th Sts., 
Philadelphia 39, Pa. Pages: 91. 
Price: $2.95. 


“Problems of Small Retailers’”’ is 
an analysis of administrative and 
managerial problems faced by 487 
small independent Wyoming busi- 
nessmen. The findings show definite 
trends in the areas of credit, labor 
problems, wages, and financial 
analysis that are food for thought 
for dealers everywhere. This bro- 
chure summarizes a full report 
made by the University of Wyo- 
ming. Available free from Small 
Business Administration field of- 
fices, or headquarters, Washington 
25, D. C. Specify Research Sum- 
mary No. 9. 


“Family Boating” is a book for 
display or resale in stores that fea- 
ture marine products. This book 
tells a family how to buy, trade, 
maintain, and operate its boat. 
Comprehensive articles deal with 
important subjects such as wind, 
water and weather, safety, types of 
boats and controls, and other basic 
areas for the novice boatsman. 
Available from Arco Publishing, 
480 Lexington Ave., New York 17, 
N. Y. Pages: 144. Price: $2.50. 





NEW! 
QUICK MOUNT CLOSET ROD “°- ‘725 


Installs in Seconds... Lasts a Lifetime! 


NEW IMPROVED END-BRACKET 
FOR FAST, EASY INSTALLATION 





LIFETIME LUSTER 


(adjusts to any closet width— 
quick-mount bracket) 








HAS ITS OWN FASTENERS 
-»-NO NAILS REQUIRED! 


Telescoping Steel seamless tubing TWO 


gives greater strength 

Bees eater ero motusheam. LIFETIME FINISHES 
sion closet rod, individually packaged. Mount- 

ing screws enclosed. New end-mount has 

projecting flange that rests on top the hook 

rail (standard in most closets). Flange lip may 

be bent down when no molding is available, 

5 SIZES 


18”... extends to 30” 48”...extends to 72” Spar kling Chr omium! 


30”... extends to 48” 72”...extends to 96” 
96’... extends to 120” Beautiful, durable rust-resistant chrome 


(center support packed with 72” and 96” size) 


Z24-KARAT GOLD 


24-Karat Gold! 


Lustrous, smooth 24-karat gold elegance 


nee 4 Write or wire your jobber or C. Hager & Sons for full information today. 


C. HAGER & SONS HINGE MANUFACTURING COMPANY « St. Louis 4, Mo. 
Hager Hinge Canada, Limited « Gi Laurel Street, East, Waterico, Ontario 


EVERYTHING HINGES ON fpagot/ © 
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Window shades: How to 
awaken this sleeper 


While most hardware stores 
carry window shades, many dealers 
do not realize the important sales 
and profit potential they represent. 

Many dealers have shades high 
on a shelf or in the back room. 
They are shown or sold only on 
request. Yet, in the experience of 
many dealers, this line easily can 
On spools in single cartons, produce sales of $200 a month with 

and 2 or 4 Porta-Paks a little active promotion. 

. One trained person is needed for 
accurate cutting to size. This is 
vital. Also needed is a clean storage 
area, for this is often fragile 
merchandise. 

An occasional mention of shades 
in display ads, and a sample or 
two prominently displayed with a 
sign in the store will focus atten- 
tion on this most staple of lines. 
Such attention is bound to stir up 
sales. And such sales are almost 
Coils in cartons On non-returnable always in multiple units with a 
wood reels fairly big ticket. 

This is the clincher. Many lines 
of shades return a markup of some 
: : 42 percent, and the discount houses, 
V check size, type, voltage and quantity at a glance Te Calas ee bili le aioe 


v reduce handling and stocking time dise. 











DIAMOND PORTABLE CORDS Fries eggs; volume in 


: non-stick pans zooms 
and the new Q.1.D. Labels Porta-Pak Packaging "i Pa aa 


In stock or on the sales floor youcan you time and money in quick sales standing in line to buy the new 
pick your portable cord fast with and error-free assembly of orders. non-stick fry pans at a department 
Q.1.D. (Quick Identity Diamond) The wire remains clean, and the new store. That clinched it for him, and 
labels. Type, size, voltage and  Porta-Pak packaging is equally con- h Pa Bs d f hi 
quantity are so plain you get positive venient for stocking, handling and e ordered three dozen from his 
identification at only a glance. Saves _ transporting. wholesaler. 


Q. |. D. labels and Porta-Paks cover the complete line of Diamond portable cords The dealer sold 11 in the first 
including Red-D-Prene, Black Diamond and Signal Yellow... which are also color coded. week after the pans arrived. But 
he wasn’t content, and he had 
nearly $100 tied-up in inventory. 
18/4 The dealer’s wife said, “Why 
18/2-3 16/3-4 
16/2 .4 /2-3 don’t you demonstrate them? You 
carton know, fry an egg once in a while.”’ 
Four 250’ 
Porta-Paks 18/2-3 | 18/2-3 18/2-3/18/2 So the dealer bought a dozen 
per master 16/2 | 16/2 16/2 eggs the next day. He had a sales- 
carton ; ; girl put on an apron and plug in a 
18/4, 16/3-4|18/4, 16/3-4 18/4, 16/3-4 
250’ Coils |14/203-4 |14/2-3-4 14/2-3-4. mre hot plate near the front of the 
in cartons |12/2-3-4 |12/2-3-4 12/2-3-4 store. Whenever more than a 
10/2-3-4 /|10/2-3-4 10/2-3-4 couple of customers gathered, she 
250° Non-| 9 /9_3.4 8/2-3-4 heated the pan and fried an egg 
Returnable 
weed reets| °/ 27374 6/2-3-4 the greaseless way. 
Each time she was careful to 


show how the pan was to be cleaned 

D ; A ‘el © al BD) to protect its chemical coating 
WIRE and CABLE Company from abrasion. Result: More pans 
Sycamore, Illinois had to be ordered, for sales began 

WAREHOUSES: Pittsburgh + Cleveland » Minneapolis * Denver * Dallas * Atlanta to average four or five a day at $6. 
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Type > s sO SJ $jO ST SJT | SV SvO | 
Two 250’ 
Porta-Paks| 18/2-3 18/2-3 
permaster| 16/2 16/2 





18/4 |18/4 
16/3-4 | 16/3-4 
14/3-2 | 14/2 


















































EXCLUSIVE with fiv= 


a complete line of steel tape rules... all with 2-color blades 
prey I peas 1} Lae preryen ollgae a [iy Pbke 4 


.».at no extra cost! 


aul &tadatte vt QM rorlin HO 


WYTEFACE® 90 


Rewinds itself with simple 
squeeze or press control. 
Running foot numbers in red 
every inch...stud marks 
every 16 inches. In 6, 8, 10, 
and 12 foot lengths, all in- 
dividually carded. Self-dem- 
onstrating: blade pulls out 
easily for inspection. 


LST Level Square Tape 


Accurate, unbreakable level 
plus handy built-in square. 
Full 10-foot replaceable 
WYTEFACE® blade with 
red foot markings, sliding 
end hook. Rugged die-cast 
case with durable chrome 
finish. Individually carded... 
packed 6 to display box. 


AI 





CAPE MAY Wyteface 


Streamlined design looks 
good, fits the hand! Clear, 
bold blade markings: one 
edge shows feet, inches, 16ths 
(first 6 inches to 32nds), with 
foot numbers in red at every 
inch. Other edge shows con- 
tinuous inches, to 16ths. Stud 
marks every 16 inches. In 6, 
8, 10, 12 foot lengths (%2” 
blade); 10 and 12 foot lengths 


(%4” blade). Individually “blister” carded 
... blade pulls out easily. 


FAVORITE® WYTEFACE 


Red foot numbers, repeated 
at every inch. Marked in feet, 
inches, 4% inches, black on 
white. Sturdy welded steel 
case, vinyl-covered, with 
handsome nickel-plated 
mountings. In 25, 50, 75, 100 
foot lengths, individually dis- 
play-packed, with plain end 
ring or K&E End Fastener. 
Replaceable lines are %” 
wide. 





CROWN™ WYTEFACE 


Case covered with black 
Plastide!?-M- — tougher 
than leather! Chrome- 
plated mountings. Wide- 
sweep extension handle 
for easy rewinding. 
Marked in feet, inches, % 
inches . . . foot numbers in 
red, every inch. In 25, 50, 


BOSS® WYTEFACE 


Famous finger-grip edge 
on sturdy, 2-color alumi- 
num case with plated 
mountings. Marked in 
feet, inches, % inches, 
with red foot numbers at 
every inch. Wide-sweep 
extension handle. 50 and 
{00 feet, plain end ring or 


75 and 100 foot lengths — boxed individually with plain K&E End Fastener. Boxed 
end ring or K&E End Fastener. individually. 








ACCESSORIES BY K&E — Round out your line with these Hand Levels, 
Plumb Bobs, Sheaths and Targets — respected everywhere for precision and 
durability. See your jobber or write K&E for information. 


POWER-PACKED K&E MERCHANDISING CAN HELP YOU MAKE MONEY! 


iL), Write today for details on packaging... displays... profitable assortments 
K+ > that move fast. 


KEUFFEL & ESSER CO. nardaware Division 


Town of CAPE MAY COURT HOUSE, N. J. 
Want more facts? Circle 404, p. 273 
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P| RESS lever, whi seine 3 
STARTS machine, which automatica 
TS Key — machine automatically 
itself. 


No FUSSCNO BOTHER 


It's a MONEY-MAKER 


KEIL LOCK CO., INC. 
Charlestown, New Hampshire 


Please send complete information on your 
No. 1 series of Key Duplicating Machines 


Name 





PLEASE PRINT 


Address 


CO; UPON Slay ones 





City 


Zone State 
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Dealer finds easy way to 


build key window display 





A large section of perforated paneling has solved 
a display problem for Ernst Hardware Co., Seattle, 
Wash. 

Ernst uses the paneling as a centerpiece for front 
display windows. It lends itself especially well to 
hard-to-show items such as roofers’ supplies (see 
photograph). 

Such a display panel can be arranged within the 
store, and quickly. When it is then hoisted into the 
window, it becomes the focal point of the window. A 
few related accessories set on either side and in front 
of the centerpiece completes the decor. 


Motor traffic caught 
\| by effective signing 


“If you’re going to invest in a road sign, do it 
right. Make it interesting and quick to impress mo- 
torists,” says management at Gus’s Hardware, Tar- 
zana, Calif. 

Many dealers invest modest sums in road signs to 


: 


Snr nee ee Se ng rn ee oe — - va oe eee 


"TOOLS ° PIPE & FITTINGS 





capture interest of new residents and tourists. This 


is good. But sometimes the signs are wasted. | > ibl W S as 
That is, the signs say too much. Often the letter- | onverti e ater yste S 
ing is too small to make an impression on fast mov- 


ing traffic, or the color combinations are too dark for for Every Capacity, Pressure, 


quick recognition. Depth — A D % Ys 
% 


on 


How to boost sales, traffic 
by making use of waste space 


If you have some wall space, too far up to be of 
practical everyday use, you have room for a new de- 
partment. One dealer’s experience points up the value 
of serious consideration here. 

Owner Claude Gibson, Fairway Paint & Hardware, 
Bossier City, La., has found V-belts a bonus line in 
several ways. Besides fitting waste area that other- 
wise wouldn’t be used, V-belts: 

“Brings us an average of 15 sales a week, and 
maybe 10 of those customers might never come to 
my store otherwise,” says Mr. Gibson. 

Belts stocked range from automobile to appliance 
models. Customers include motel owners for air condi- 
tioners, janitors for refrigerators, vacuum cleaners, 
and many ordinary consumers who can’t find belts 
elsewhere. 

Generally, just a couple of each type and size of 
belt are kept on hand. Restocking orders are called 
in frequently, and delivery is fast. 





Owner Gibson reaches belts with grocery-store stick. 


DEMPSTER Convert-o-jet water systems are easier 
and more profitable to sell, easier to install, and 
their high quality of construction and performance 
are a guarantee that they’ll stay sold, without com- 
plaints. 

You can offer your customers a complete range 
of these better Dempster convertible water sys- 
tems to suit every practical capacity, depth or pres- 
sure requirement and practically every budget... 
from the thrifty 4% and 14% HP models to the power- 
ful 44 and 1 HP systems—plus the extra power and 
performance of the Dual Convert-o-jet whose 
unique back-to-back impeller design requires only 
an economical % HP motor. 

Dempster Convert-o-jets have quality features 
you'll find in no other convertible pumps—features 
that mean longer life, higher performance and 
easier installation and conversion from shallow- 
well to deep well operation. All models are avail- 
able with either parallel or inner pipe systems. 


DEMPSTER PRIME-O-JET is the thrifty quality 
shallow well system that is self-priming 
(after case is initially filled) and has guar- 
anteed suction at 25 ft. Delivers up to 
1010 gals. per hour. Available with either 
4 or Y2 HP horizontal jet-type motor and 
with pressure tanks (from 13 to 42 gals.) 
or in a matched-flow system with a mounted 
4 gal. tank. 


Write for Full Details Today! 
DEMPSTER MILL MFG. CO. 


Beatrice, Nebraska 
Home Office and Factory: Beatrice, Neb. 


Denver, Colo. Oklahoma City, Okla. /Amarilio, Texas 
San Antonio, Texas es Moines, lowa 
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Convention Calendar 





conventions shows 


conferences 





Convention Check List 








the alphabetical listing following this quick check list. 


October 
2-6 National Hardware Show, Chi- 


January 


14-16 Minnesota Retail 
Assn., Minneapolis. 

14-16 Pennsylvania & Atlantic Sea- 
board Hardware Assn., Phila- 
delphia. 

14-16 Wisconsin Retail 
Assn., Stevens Point. 

15-19 National Housewares 
Chicago. 

21-22 Louisiana-Mississippi Retail 
Hardware Assn., Baton Rouge, 


Hardware 


Hardware 
Scottsdale, 


cago. 
9-11 Pacific Southwest 
Assn. Convention, 
Ariz. 
15 Wm. L. Blumberg Co., Fall 
Dealer Show, Brooklyn, N. Y. 
15-18 National Builders’ Hardware 
Convention, Miami Beach, Fla. 
20-22 Eastern Lawn, Garden & Allied 
Products Trade Show, New York, 
2 
22-25 Atlantic City Convention of 
American Hardware Manufac- 
turers’ Assn.—National Whole- 
sale Hardware Assn.—National 
Assn. of Sheet Metal Distribu- 
tors. 
29-30 L. J. Kingsley Co., Inc., Dealer 
Show, Johnson City, N. Y . 
Hardwore Wholesalers, Inc., 
Annua! Convention, Merchandise 
Show and Stockholders’ Meet- 
ing, Fort Wayne, Ind. 
Water Systems Council, Annual 
Meeting, Chicago. 
30to Cotter & Co., Semi-Annual 
Nov. 10 Convention, Spring Goods & 
Fishing Tackle Show, Chicago. 
31 to M. S. Young & Co., Fall Hard- 
Nov. | ware Show & Pro Dealer Cor- 
vention, Allentown, Pa. 


Hardware 


Exhibit, 


o. 

21-23 Ace Hardware Corp., Annual 
Convention & Exhibit, Chicago. 

21-23 Albany Hardware & Iron Co., 
Dealer Show, Albany, N. Y. 

21-23 Hibbard, Spencer, Bartlett & 

Co., Annual convention of True 

Value, Auburn, Associated and 

Buhl Sons Co. Dealers, Evans- 

ton, Ill. 

Pacific Northwest Hardware & 

Implement Assn., Portland, Ore. 

22-23 South Dakota Retail Hardware 
Assn., Sioux Falls. 

23-25 Mountain States Hardware & 
Implement Assn., Denver, Colo. 

26-28 Oklahoma Hardware & Imple- 
ment Assn., Oklahoma City. 

27-28 Southwest Hardware & House- 
wares Show of Pacific Southwest 
Hardwore Assn., Phoenix, Ariz. 

28-30 Indiana Retail Hardware Assn., 
Indianapolis. 

28-30 Intermountain Assn., Idaho Falls, 
Idaho. 

28-30 Texas Hardware & Implement 
Assn., Dallas. 


29-31 
21-23 


30-31 


November 
2-4 Montana Hardware & 


ment Assn. Convention, 
Falls, Mont. 

18-20 Retail Paint & Wallpaper Dis- 
tributors of America, Inc., An- 
nual Convention & Trade Show, 
Detroit. 


Imple- 
Great 


February 


4-5 Nebraska Retail 
Assn., Lincoln. 

4-5 Tennesseee Retail 
Assn., Nashville. 
4-6 Virginia Retail Hardware Assn., 

Norfolk. 


Hardware 


December 
3-7 National Assn. of Homebuilders 
18th Annual Convention-Expo- 
sition, Chicago. 


Hardware 





For complete details about the convention listed by dates below use 


4-7 Ohio Hardware Assn. Conven- 
tion & Mid-America Hardware 
Show, Cleveland. 

5-8 Canadian Hardware Show of 
Canadian Retail Hardware 
Assn., Toronto, Canada. 
Connecticut Hardware 
Bridgeport. 
Arkansas Retail 
Assn., Little Rock. 
Tri-State Hardware & Imple- 
ment Assn., Amarillo, Texas. 
Western States Hardware, 
Housewares, Paint & Garden 
Supply Show of California Re- 
tail Hardware Assn., San Fran- 
cisco. 
lowa Retail 
Des Moines. 
C. Y. Schelly & Bro., Inc., Spring 
Merchandise Show, Allentown, 
Pa. 

Illinois Retail Hardware Assn., 
Peoria. 

Michigan Retail 
Assn., Lansing. 
New York State Retail Hard- 
ware Assn., Rochester. 


West Virginia Hardware Assn., 
Parkersburg. 
Western Retail 
Hardware Assn., 
Mo. 

Albany Hardware Co., Annual 
Trade Show, Albany, Ga. 


Hardwore Assn. of the Caro- 
linas Hardware & Housewares 
Show & Convention, Charlotte, 
N. C. 

Alabama Retail 
Assn., Montgomery. 


New England Hardware Deal- 
ers Assn. Convention & Hard- 
ware & Housewares Show, Bos- 
ton, Mass. 


Assn., 


Hardware 


Hardware Assn., 


Hardware 


Implement & 
Kansas City, 


Hardware 








tion, Oct. 15-18, Miami Beach, Fla. 
Headquarters at Fontainebleau Ho- 


National Events 
Atlantic City Convention of the Amer- 


ican Hardware Manufacturers’ 
Assn. — national Wholesale Hard- 
ware Assn. — National Assn. of 
Sheet Metal Distributors, Oct. 
22-25, Atlantic City, N. J. Head- 
quarters: Dennis and Shelburne 


tel. Sponsored by National Build- 
ers’ Hardware Assn., William S. 
Haswell, managing director, 515 
Madison Ave., New York, and 
American Society of Architectural 
Hardware Consultants, George P. 
Merrill, executive secretary, 220 


Water Systems Council 


Hotels. Arthur L. Faubel, AHMA 
secretary, 342 Madison Ave., New 
York 17. Thomas A. Fernley, Jr., 
NWHA managing director, 1900 
Arch St., Philadelphia 3. 


“E” St., Santa Rosa, Calif. 


National Hardware Show, Oct. 2-6, at 
McCormick Place, Chicago. Spon- 
sored by National Hardware Show, 
Inc., 331 Madison Ave., New York 
17, N. Y. Frank Yeager, managing 
director. 


National Assn. of Home Builders, 18th 
Annual Convention-Exposition, Dec. 
3-7, at McCormick Place, Chicago. 
Melvin E. Kimmey, Dayton, Ohio, 


National Housewares Exhibit, Jan. 
chairman. 


15-19, McCormick Place, Chicago. 
Sponsored by National Housewares 
Mfrs. Assn., 1130 Merchandise 


National Builders’ Hardware Conven- 
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Mart, Chicago 54; Dolph Zapfel, 
secretary. 


Retail Paint & Wallpaper Distribu- 


tors of America, Inc. Annual con- 
vention and Trade Show, Nov. 18- 
20, at Cobo Hall, Detroit. 


(Formerly 
National Assn. Domestic & Farm 
Pump Mfrs.) Annual Meeting, Oct. 
30-31, at Hotel Knickerbocker, Chi- 
cago, R. C. Breeden, 1201 Waukee- 
gan Rd., Glenview, IIl., secretary- 
manager. 


Regional—State 


Ace Hardware Corp., Annual Conven- 


tion and exhibit, Jan. 21-23, at Con- 
rad Hilton Hotel, Chicago. 
(Continued on page 346) 
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MERCHANDISERS de- 
signed to assure high 
turnover. Up-To-The- 
Minute packaging for 
self-service mass mer- 
chandizing is one of 
many reasons for the 
rowing demand for 
urnbuckles’ hardware 
and bright wire goods. 


Le 


Casy Haug perforated 


board fixtures .. .-com- 
plete line of 149 popular 
consumer-tested self-lock- 
ing fixtures for both %” 
and %” board. 


ILLUSTRATED CATALOG AND PRICES UPON REQUEST 


Products sold through leading wholesalers 


URNBUCKLES 


MICHIGAN CITY, INDIANA 
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HOW HALF A FOOT OF SHELF SPACE 
CAN BOOST YOUR FASTENER PROFITS 


REPUBLIC NYLOK NUTS—displayed in attention-getting, 
new point-of-sale counter tray— provide the answer to getting 
higher profits from fastener sales. The colorful display unit, 
which takes only half a square foot of counter space, illustrates 
typical customer uses for unique self-locking NYLOK Nuts. 

Suggest higher-profit NYLOK Nuts, rather than conventional 
fasteners, for use in repairing toys, lawnmowers, automobiles, 
gardening tools, and for home, shop and farm use. Your 
customers will be interested in NYLOK’s permanent locking 
action, and they’ll appreciate the easy-to-apply, can’t-shake- 
loose features. 

The handy NYLOK counter tray, containing 150 of the six 
most popular NYLOK Nut sizes, is available through your 
Republic Distributor. He’s at your service with a complete 
line of quality Republic Products, including... 


BOLTS AND NUTS e« PLASTIC PIPE ¢ STEEL PIPE 
ROOF DRAINAGE PRODUCTS ¢ NAILS & STAPLES 


> \ This STEELMARK of the American Steel Industry 
yy) tells you a product is made of Steel. Look for it FUNCTIONAL PACKAGING makes your 


when you buy. Place it on products you sell. stocks of Republic Fasteners instantly 


identifiable, simplifies stocking and dis- 
play. A soil-resistant surface coating 
keeps boxes neat and bright looking. 


Inverted package design, with the bottom 

cn F P U FR L i C Ss T & > L of the box containing the top, prevents 
spilling when the package is handled. 

; : : ' ( E ) It can be opened and set up as a bin 
Quality Subp hie. eo Quality Sunbird or handy self-service display. Label 


stays right side up. 








REPUBLIC STEEL CORPORATION 
DEPT. SH-1566-R 
1441 REPUBLIC BUILDING + CLEVELAND 1, OHIO 


Please send more information on: 

O Flexible Plastic Pipe Type FE® 0) Steel Pipe 

(1) Semi-Rigid Plastic Pipe Type SRK® O Bolts and Nuts 
C) Roof Drainage Products C) Nails and Staples 
C1) NYLOK Nut Counter Tray 





HERE’S HOW 
NYLOK WORKS 


A nylon plug firmly staked 
into one of the faces of the 
cold forged hex nut forces 
a tight, metal to metal contact 
of opposite mating threads 
for vibration-proof lock. 








Name Title 





Company 
Address 
City Zone State 











A avy 
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| = §6Shrhdr High-impact 

: a _ Dow Styron 480 re- 
sists chipping, peeling, cracking and dent- 
ing. All models have leaping-fish custom 
design plastic handle and non-corrosive 
brass hardware. One-, two- and three- 
tray models have sturdy, full-size, plastic 
trays. Patented nylon safety catch auto- 
matically prevents accidental spilling on 
contents; watertight edge construction 
fully protects tackle inside the box. 


RETAINING WELLS iN LIDS 


f OF ALL OLD PAL BOXES -_ 


perfect for laying flies, hooks, 
etc. while changing lures. 











19” STEEL TACKLE BOXES 


A man-size box for a man-size job. Two- 
and three-tray models with adjustable 
compartment dividers. 24-gauge steel, 
phosphate coated to prevent rust; baked 
enamel finish provides attractive appear- 
ance. Rounded corners and fully returned 
edges assure maximum safety. All trays 
full-size. Leaping-fish custom handle; 
nickel-plated hardware: full-opening lid. 


In steel, aluminum, or the new i 
; . plastic— 
Old Pal tackle boxes create sales! 


Your wholesaler has the new Old Pal 
catalog of fishing equipment. Get it soon 
—there’s profit for you on every page! 


OLD PAL, INC. : 


Subsidiary of Animal Trap Company of America 


Lititz, Pa. ¢ Pascagoula, Miss. « Fenton, Mich. 
Nioagora Falls, Ont. 
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Alabama Retail Hardware Assn. Con- 
vention, Feb. 25-27. Hotel Head- 
quarters at Whitley Hotel. Sessions 
and exhibit at Alabama State Coli- 
seum, Montgomery. A. B. Hill, 2201 
Highland Ave., Birmingham. 


Albany Hardware Co., Inc., Annual 
Trade Show, Feb. 20-22, at company 
offices, 419 Hodges Ave., Albany, 
Ga. 


Albany Hardware & Iron Co., Dealer 
Show, Jan. 21-23, at Albany Hard- 
ware Bldg., Broadway & Arch Sts., 
Albany, N. Y. 


Arkansas Retail Hardware Assn. Con- 
vention, Feb. 11-12. Hotel Head- 
quarters at Marion Hotel. Sessions 
and exhibit at Robinson Memorial 
Auditorium, Little Rock, Tom R. 
Pickney, 1014% Main, Little Rock. 


Wm. L. Blumberg Co., Inc., Fall 
Dealer Show, Oct. 15, at company 
offices, 1133 Manhattan Ave., 
Brooklyn, N. Y. 


Canadian Hardware Show, sponsored 
by Canadian Retail Hardware 
Assn., Feb. 5-8. Convention and ex- 
hibits at Industry Bldg., and East 
Coliseum, Exhibition Park, Toronto. 
Angus T. Firth, 290 Merton St., 
Toronto 7, Ont. 


Connecticut Hardware Assn. Conven- 
tion, Feb. 7. Hotel Headquarters 
and sessions at Stratfield Hotel, 
Bridgeport. Russell V. Carlson, 10 
Bank St., New Milford. 


Cotter & Co., Semi-Annual Conven- 
tion, Spring Goods & Fishing Tackle 
Show, Oct. 30 to Nov. 10, at com- 
pany offices, 2740 N. Clybourn Ave., 
Chicago. 


Eastern Lawn, Garden, & Allied 
Products Trade Show, Oct. 20-22, at 
Coliseum, New York, N. Y. Frank 
Yeager, Suite 1103, 331 Madison 
Ave., New York, N. Y. 


Hardware Assn. of the Carolinas 
Hardware & Housewares Show & 
Convention, Feb. 20-22. Hotel Head- 
quarters at Hotel Charlotte. Ses- 
sions and exhibit at Charlotte Mer- 
chandise Mart, Charlotte, N. C. 
Martin F. Kaelke, Box 6215 Char- 
lotte 7, N. C. 


Hardware Wholesalers, Inc., Annual 
Convention, Merchandise Show and 
Stockholders’ Meeting, Oct. 29-31, 
at company offices, Nelson Rd., Fort 
Wayne, Ind. 


Hibbard, Spencer, Bartlett & Co., An- 
nual Convention of True Value, 


Auburn, Associated and Buhl Sons 
Co. Dealers, Jan. 21-23, at 2300 
Brummel Place, Evanston, Il. 


Illinois Retail Hardware Assn. Con- 
vention, Feb. 18-20. Hotel Head- 
quarters and sessions at Pere Mar- 
quette Hotel, Peoria. William F. 
Ewert, 1451 Merchandise Mart 
Plaza, Chicago 54. 


Indiana Retail Hardware Assn. Con- 
vention, Jan. 28-30. Hotel Head- 
quarters at Sheraton-Lincoln Hotel. 
Sessions and exhibit at Murat 
Temple, Indianapolis. W. J. Sheely, 
4120 N. Keystone, Indianapolis. 


Intermountain Assn. of Hardware & 
Implement Dealers Assn. Conven- 
tion, Jan. 28-30. Hotel Headquarters 
and sessions at Bonneville Hotel, 
Idaho Falls, Idaho. Leon L. Weeks, 
308 Bank of Idaho Bldg., Boise, 
Idaho. 


Iowa Retail Hardware Assn. Conven- 
tion, Feb. 11-14. Hotel Headquar- 
ters at Hotel Savery. Exhibit at 
Veterans Memorial Auditorium, Des 
Moines. Philip R. Jacobsen, 520 W. 
35th St., Des Moines 12. 


L. J. Kingsley Co., Inc., Binghamton, 
N. Y., Dealer Show, Oct. 29-30, at 
Endicott Johnson Recreation Bldg., 
Main St., Johnson City, N. Y. 


Louisiana - Mississippi Retail Hard- 
ware Assn. Convention, Jan. 21-22. 
Hotel Headquarters, sessions and 
exhibit at the Capitol House, Baton 
Rouge, La. David O. Mansfield, Box 
1619, Jackson, Miss. 


Michigan Retail Hardware Assn. Con- 
vention, Feb. 18-20. Hotel Head- 
quarters and sessions at Jack-Tar. 
Exhibit at Lansing Civic Center, 
Lansing. Harold W. Shumacher, 
1916 Michigan National Tower, 
Lansing 8. 


Minresota Retail Hardware Assn. 
Convention, Jan. 14-16. Hotel Head- 
quarters and sessions at Leaming- 
ton Hotel, Minneapolis. C. J. 
Christopher, 3033 Excelsior Blvd., 
Minneapolis 16. 


Montana Hardware & Implement 
Assn. Convention, Nov. 2-4, Hotel 
Headquarters and Sessions at Rain- 
bow Hotel, Great Falls, Mont. Nor- 
man O. Blevins, Box 1152, Helena, 
Mont. 


Mountain States Hardware & Imple- 
ment Assn. Convention, Jan. 23-25. 
Hotel Headquarters at Cosmopoli- 
tan Hotel, Denver, Colo. Francis W. 
Reich, Box 73, Boulder, Colo. 


Nebraska Retail Hardware Assn. Con- 
vention, Feb. 4-5. Hotel Headquar- 
ters and sessions at Cornhusker 
Hotel. Exhibit at Pershing Munici- 





most “wanted” 


pee dbf, agree 


CHAN nyc; LOCK 


No. 420 


The ‘Want Books”... and ringing 

cash registers... of hardware stores 

all over America give profitable 

proof of the growing sales of the 
Channellock No. 420. Hundreds of 
thousands of these handy, popular 
pliers are bought each year by 
mechanics and householders alike. 
They like its pipe-wrench grip... its all 
‘round usefulness. And you'll like the 
Steady profits when you put America’s 
most ‘‘wanted”’ plier up front for your 
customers to see... “heft’’...and buy. Let 
us send you our new catalog. 


CHAMPION DeARMENT TOOL COMPANY 


MEADVILLE, PENNSYLVANIA 











It’s easier to stock 
just one line of pliers. 


It’s PROFIT-WISE to stock the 
genuine CHANNELLOCK line. 


; Be Ae mes 
i/ Pa | . 
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HARDWARE AGE, September 21, 1961 © 347 





ry 


at C or) . | rT } 


b 3 ' 


E 


MR. DEALER: Powerful permanent magnet and 
heavy-duty paperholder give the Magnetic 
Quick-Clip” tremendous utility value every- 
where. Easily moved from one location to 
another, attaches in an instant, hundreds of 
important uses. 

Magnetic “Quick-Clip” is handsomely finished 
in antique copper or brass and mounted on 
individual or dozen cards in a colorful, eye- 
catching display. Attracts attention, tells its 
own story, appeals to everyone. 


For Further Information, Contact: HA 9-2 
2) SA ot ae on 
er) at: pecans 
eneiad onnecticut 
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pal Auditorium, Lincoln. Frank 
Capalino, 303 Insurance Bldg., Lin- 
coln 8. 


New England Hardware Dealers 
Assn. Convention & Hardware & 
Housewares Show, Feb. 25-27. Hotel 
Headquarters and sessions at Stat- 
ler-Hilton Hotel. Exhibit at Stat- 
ler-Hilton and First Corps of 
Cadets Armory, Boston, Mass. 
Chester C. Putney, 665 Boylston 
St., Boston 16. 


New York State Retail Hardware 
Assn. Convention, Feb. 18-20. Hotel 
Headquarters and sessions at Man- 
ger Hotel. Exhibit at War Mem- 
orial, Rochester. Nicholas H. Kiley, 
Hills Bldg., Syracuse. 


Ohio Hardware Assn. Convention & 
Mid-America Hardware Show, Feb. 
4-7. Hotel Headquarters and ses- 
sions at Sheraton-Cleveland Hotel. 
Exhibit at Cleveland Public Audi- 
torium. John B. Conklin, 1540 W. 
5th Ave., Columbus 12. 


Oklahoma Hardware & Implement 
Assn. Convention, Jan. 26-28. Hotel 
Headquarters and sessions at Skir- 
vin Hotel. Exhibit at General Ex- 
hibits Bldg., State Fair Grounds, 
Oklahoma City. Tom. J. Crooks, 
Corbyn Bldg., 2720 Classen Blvd., 
Oklahoma City 6. 


Pacific Northwest Hardware & Imple- 
ment Dealers Assn. Convention, 
Jan. 21-23. Hotel Headquarters, 
sessions and exhibit at Multnomah 
Hotel, Portland, Ore. J. Malcolm 
Smith, 303 Empire State Bldg., 
Spokane 1, Wash. 


Pacific Southwest Hardware Assn. 
Convention, Oct. 9-11. Hotel Head- 
quarters and sessions at Valley Ho 
Hotel, Scottsdale, Ariz. Otto H. 
Grigg, 1519 S. Garfield Ave., Los 
Angeles 22, Calif. 


Pennsylvania & Atlantic Seaboard 
Hardware Assn. Convention, Jan. 
14-16. Hotel Headquarters, sessions 
and exhibit at Sheraton Hotel, Phil- 
adelphia. J. Wayne Tisdale, 3820 
Walnut St., Harrisburg, Pa. 


C. Y. Schelly & Bro., Inc., Allentown, 
Pa. Spring Merchandise Show, Feb. 
13-15, at Agricultural Exposition 
Bldg., Allentown, Pa., Fairgrounds. 


South Dakota Retail Hardware Assn. 
Convention, Jan. 22-23. Hotel Head- 
quarters and sessions at Sheraton- 
Cataract Hotel, Sioux Falls. Harris 
T. Benson, 2108 S. Western Ave., 
Sioux Falls. 


Southwest Hardware & Housewares 


307 First St., Brooklyn 15, N.Y. 


DELUXE 
JUMBO 
PLASTIC 


CLOTHES 
LINE 


Priced for fast, profitable sales 
at $1.29 to $1.49. Verified $1.98 
retail value, 100-foot, heavy-duty 
steel core clothes line. Guaran- 
teed for two years against 
stretching and sagging. Dries 
fast, stays clean, resists mil- 
dew, colorfast. Packed in sales- 
stimulating vinyl display bag. 


Write, wire, phone NOW for 
catalog sheets, prices, samples. 


drop:lite 
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THE TRADE CALLS = 


74.43 


Lena | 
Dies and IY KEM 


Templates) 


STEEL BLUE @3 


~ pump 
a. 


Popular package 8-oz. can fitted with == 
Bakelite cap holding soft-hair brush S= 
for applyin ht at bench; metal sur- 
face ready for layout in a few minutes. 

e dark blue background makes the 
scribed lines show up in sharp relief, 
prevents metal glare. Increases effi- 
ciency and accuracy. 


Write for full information 


THE DYKEM COMPANY 


Established 1920 — 
23058 North 11th St. + St. Lovisé,Mo. ; 
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wae EXTAA 22% PROFIT 


HERE’S HOW mening iT IS ees 


oii Wixile of these 
two groups of fast- turnover CRESTOLOY 
ya: with colorful FREE display rack... 


- 
CRESCENT | — <= CNP1 PEGBOARD RACK 
_—— ; 2 acl4 — 4” 3 AC18 — 8” 
2 AC16 — 6” 3 AC110 — 10” 
2 AC112 — 12” 


CND1 DISPLAY PANEL 
2acl4 — 4” 3aAC18 — 8” 
2 aC1l6 — 6” 3 AC110— 10” 

2 AC112 — 12” 


: 
% 
_ 
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fot ’ 
&§ 
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: | this famous CNP1 
10” CRESCENT UTILITY PLIER ABSOLUTELY FREE! 


@ Quick Positive @ Won't Slip Even 
Adjustment Under Severe Loads 
_ @ Stronger Than Any 
© Four Positions Other Utility Plier Made 
@ Grips Like a Pipe @® Thinner Than Any 
Wrench Other Utility Plier Made 





y 
HERE’S HOW HT For either display you pay only 
ADDS UP TO You sell the tools for 


— PLUS . . . OR AN EXTRA 22% PROFIT! 
IN THE the bonus Crescent Utility Plier AND YOU KEEP THE HANDSOME 
RECISTER with a retail value of ; CRESCENT TOOL DISPLAY 
FOR YOU TOTAL PROFIT... FOR A LIFETIME OF SELLING! 











oe ee ee ee ee 2 es 
This offer expires October 31, 1961 . . . so order your Crescent Tool Company, Dept. HA9 C) each, CNP1 PEGBOARD 
CRESCENT TOOL DISPLAYS NOW! Jamestown, N.Y. DISPLA — 
(Offer also good on Crescent’s line of AT wrenches. * Gentlemen: Please send me the following Crescent ee DI y 
Write for details.) a Tool Displays, along with my free 22% extra-profit 

rhe bonus Crescent Utility Pliers (free Plier with each 


CRESCENT TOOLS — Bin far one 
Cive Wings lo Work 





Crescent is our trade-mark, registered in the United States and cs 
abroad, for wrenches and other tools. Sold by spony | distributors 2 
and retailers everywhere and made only by 


CRESCENT TOOL COMPANY, JAMESTOWN, N.Y. BERR RRR RR eee eee eee eee 
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MANN’S 
“TRUE AMERICAN” 


means value challenges 
all higher price axes 
for quality 





Versatile, too: 7 double-bit patterns from 3 to 
4% |Ibs.; 5 double-bit patterns from 3 to 5 Ibs. 
Precision crafted by tradition-trained workmen 

from finest American made steel: 

black finish; handles 28” to 44”, 
Weatherproof®, flame hardened 
si or lacquered. 


We believe there is 
NO BETTER AXE MADE 
ANYWHERE IN THE WORLD in this price range 


a 


Call, wire or write for catalog and prices. 


MANN 


EDGE TOOL COMPANY 


LEWISTOWN 1, PENNSYLVANIA 


— 
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THE BRIDGEPORT 


LIMITED “Ge 
TIME OFFER’ 


eTeteye Baty 
Until 
Oct. 31, 1961 


SPECIAL, LOW PRICE! 


MR. DEALER: Here’s your chance to stock up on the most popular assortments of top quality 
Bridgeport wrenches at an extra low price! Seli them at your regular prices and make an extra 
1g proti 


All are hot drop forged steel, heat treated, accurately broached and milled. Bright plated for 


extra sales appeal. The handy pouches make an attractive display on pegboard fixtures or your 
too! counter. 


You can’t go wrong — they’re staple year ‘round sellers — sure to make money for you. Take 
advantage of this special deal — order new from your jobber. 


WRITE DIRECT TO THE FACTORY FOR COMPLETE INFORMATION. 


eases Ch ae SR Py 
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Show of Pacific Southwest Hard- 
ware Assn., Jan. 27-28. State Fair 
Grounds, Phoenix, Ariz. Otto H. 
Grigg, 1519 S. Garfield Ave., Los 
Angeles, Calif. 


Tennessee Retail Hardware Assn. 
Convention, Feb. 4-5. Hotel Head- 
quarters and sessions at Dinkler- 
Andrew Jackson Hotel. Exhibit at 
Fairground Coliseum, Nashville. 
Rufus J. Parish, Box 784, Nashville. 


Texas Hardware & Implement Assn. 
Convention, Jan. 28-30. Hotel Head- 
quarters, sessions and exhibit at 
Statler-Hilton Hotel, Dallas. R. M. 
Souder, 1108 Gibraltar Life Bldg., 
Dallas 1. 


Tri-State Hardware & Implement 
Assn. Convention, Feb. 11-12. Hotel 
Headquarters at Herring Hotel. 
Sessions and Exhibit at Commercial 
Exhibits Bldg., Tri-State Fair 
Grounds, Amarillo, Texas. R. B. 
Allen, 1409 Fourth Ave., Box 269, 
Canyon, Texas. 


Virginia Retail Hardware Assn. Con- 
vention, Feb. 4-6. Hotel Headquar- 
ters, sessions and exhibit at Golden 
Triangle Motor Hotel, Norfolk. G. 
T. Omohundro, Jr., Box 206, Scotts- 
ville. 


Western Retail Implement & Hard- 
ware Assn. Convention, Feb. 18-20. 
Hotel Headquarters at Hotel Pres- 
ident. Sessions and exhibit at Mu- 
nicipal Auditorium, Kansas City, 
Mo. J. Keith Melvin, 638-40 W. 3¥th 
St., Kansas City 11, Mo. 


West Virginia Hardware Assn. Con- 
vention, Feb. 18-20. Hotel Head- 
quarters, sessions and exhibit at 
Chancellor Hotel, Parkersburg. 
Leonard Holdren, 1711 Covert St., 
Parkersburg. 


Western States Hardware, House- 
wares, Paint & Garden Supply 
Show, Sponsored by California Re- 
tail Hardware Assn., Feb. 11-13. 
Hotel Headquarters and sessions at 
Del Webb’s Towne House. Exhibit 
at Brooks Exhibit Hall, Civic Cen- 
ter, San Francisco. Krueger B. 
Jacobsen, 122 Ninth St., San Fran- 
cisco. 


Wisconsin Retail Hardware Assn. 
Convention, Jan. 14-16. Hotel Head- 
quarters at Hotel Whiting. Sessions 
at Hardware Mutuals Auditorium. 
L. C. Wood, 200 Strongs Ave., 
Stevens Point. 


M. S. Young & Co., Fall Hardware 
and Pro Dealer Convention, Oct. 31 
to Nov. 1, at Frolics Ballroom, 1411 
Union Blvd., Allentown, Pa. 


Want more facts? Circle 417, p. 273 > 





W.W. Cross & Compony - Jaffrey, N. H. 





Ol fo\-}- am Wr- (ol ¢-ae = ] -Co }- Pm F- 0 1 -r- alo Mm ¢- 1 0) (-1-alo) mate -1-l le Lalo Mn cels 
f-1-3 4>] ae -1-1 1 Dale Bt a ote) (o] mmm ovolol-le PAW alaleleh' 22 0ge]a) aml ole> <1 mm dal-U am al- tale p 
\" =} ¢-lalo me) ahah an eal-mia-Ulal elo) arell-jeli-0\ma- lol. y a0) ole l-mag-1-mn lel mmtal-m-t-) dialer 


2 Z 


on your BOAT: 4 


COC PEED 


Gasca m6. oo 
* eee err ee awe 
*-* - 


— , 
Mle Se iamae ae amene awe 


- 
ant. 
“ 


.ernee 
's.°e 


f | \ tne aS a 


GUIDE TO 


PAIRING 
it BOAT 


GUIDE TO 


BOATMANSHIP. tu 


Seamanship end Sate Boat Honing 


NONE 


ai ets | 


Start things moving at your marine supply 
counter with CHILTON’S fast-selling 


MODERN BOATING GUIDE SERIES 


H™ are the latest books in the most 
enthusiastically received series to 
hit the country’s marine supply coun- 
ters. Let these point-of-sale, quick turn- 
over items lead your customers on to 
more marine goods purchases. 


GUIDE TO BOATMANSHIP, SEAMANSHIP 
AND SAFE BOAT HANDLING 

By Branpt AyMaAR and JoHN MARSHALL. 
Large, step-by-step photographs and easy- 
to-follow directions tell the new boat owner 
how to run his craft, and help the old-time 
owner brush up on seamanship. 


GUIDE TO SAILING 

By Leonarp M. Fow xe. Here, in one fully 
illustrated book, is all the beginner has to 
know about the art of sailing, clearly ex- 
plained for youngsters and adults alike. 


HANK BOWMAN’S GUIDE TO CARE AND 
REPAIR OF YOUR OUTBOARD MOTOR 
A seasoned expert tells how to keep a well- 
maintained motor, how to spot danger signals 
before it’s too late, and what-o do if a break- 
down does occur. 


CARE AND REPAIR OF YOUR 
INBOARD ENGINE 


By Epwarp H. Nass. Complete coverage of 
all gasoline engines including new light high- 
performance V-8’s, plus diesel engine main- 
tenance and troubleshooting. 


THE GALLEY COOKBOOK 


By Heren Lyon Apamson and Hans Cuais- 
TIAN Apamson. For the galley slave who 
relishes simple but gourmet 10-30-minute 
recipes for top-of-stove or galley-oven (col- 
lapsible ) cooking. 


Order from your marine distributor, or direct from: 
CHILTON COMPANY 56th and Chestnut Streets, Philadelphia 39, Pa. 


OTHER CURRENT BIG SELLERS 
Guide for the Expert Outboarder 
By Bob Whittier 
Fitting Out and Repairing Your Boat 
By James D. Canfield 


Hank Bowman's Guide 
Te Buying Your Boat 


Guide To Equipping Your Beat 
By Bob Whittier 


By ar Kells Your Beat From Plans and Kits 
By Hal 


Usi sain Boat For Fishing 
By “Buck” Rogers 


Tommy Bartlett's Guide Te Water Skiing 





Each 128 pages, packed with photos 
$1.95 paperback $2 95 ciothbound 


FREE wire counter rack (11” x 12%” 
x 16%”) holding 48 paperbacks or 40 
clothbound books. Free with minimum 
order of 24 assorted titles, either edi- 
tion. 40% off list price to dealers. 




















and take the guesswork out of vondediei 
TESTED . . . SELLOUT BALANCED STOCK . . . PRICE-MARKED ... NO NEED TO 


SHIFT OTHER STOCK . 


1 ELECTRI 


SUGGESTED 
DEALER 


> PRICES 


Measures 13'” wide, 
18” deep, 10” high 


#285 COUNTER DISPLAY for smaller stores or 
multiple display; good at checkouts. Features 3 fastest 
sellers in G-E Christmas lamps with quantity balanced 
to demand —75 C6, 180 C7%, 30 D14. All in price- 
marked 5-bulb packs, assorted colors. Ship. wt. 6 lbs. 


. JUST SET UP AND SELL 


senenaL@etecree ae 
cHRIS — "eay 


990 ig * a, 


Size: 14” wide, 17” deep, 
10” high 
NEW #138 DISPLAY. Helps you cash in on growing 
demand for newer G-E lamps .. . especially General 
Electric Transparent lamps, as featured in G-E na- 
tional ads this Christmas. Holds 15 D27, 15 D15, 
60 D26, 48 D30. Ship. wt. 5 Ibs. 


*Suggested dealer prices do not include cash discount. All prices 


include Federal Excise tax. 


#915 FLOOR DISPLAY 


For high traffic stores. Holds 915 G-E lamps... all 


in 5-pack, except D30. Takes about 2 sq, ft. of floor 
space. 20” wide; 14%” deep; 60” high. All packages 
price-marked. New mix includes popular new out- 
door transparent lamps. 20 D15, 5 D27, 120 D26, 
50 D14, 90 D30, 180 C6, 450 C7. Ship. weight 23 Ibs. 


#1565 FLOOR DISPLAY 

For stores with average weekly sales of $25,000 or 
more. Holds 1565 fast-selling G-E Christmas lamps. 
Takes about 3 sq. ft. of floor space; 25” wide, 17” 
deep, 60” high. All packs price-marked. New mix 
includes transparent lamps featured in G-E advertis- 
ing: 10 D27, 40 D15, 150 D26, 95 D14, 120 D30, 825 
C74, 325 C6. Shipping weight 37 lbs. 


AND THERE’S MORE 





5 CARTONS 
TO STANDARD 
PACKAGE 


New 100 bulb sealed-cartons...5-lamp or twinlamp packs... 
in C6, C7, 014, DI5, D26, D27 .. . solid or assorted colors 


NEW G-E SEALED-CARTONS are easier to handle, speed re-stocking of displays. Stocks can 


be filled from new cartons easily held in one hand, instead of working from a big case on the 


New 24-lamp sealed-cartons for D30 
. « solid or assorted colors 


floor. Simplifies broken package orders for solid colors or re-orders of fast sellers. 


q ij wires TVFe 
C/ 7 ‘mPeooce ovuTeoor 
42 reawei VOEHT 


NEW G-E TWINLAMP PACK 


Proved a good seller last Christmas. Practical 
for self-service. Easy to display. Customers like 
choosing just the colors they want. Pack cuts 


demand for testing. No price-marking cost; 
pack is already marked . . 
Readily visible 


£2 CHRISTMAS 
LAMPS 


cs 
508 
Jo 


SNOWBALL ASSORTMENT 


120 D40 bulbs (they’re white 
til they light) in assorted colors 
and a free lighted display with 
6-socket string. Demonstrates 
low price $23.60*. 

Suggested Retail eenee. 


NEW (Suggested 


NOW: 35¢ ea. 


5/97¢ 
PRICES? was: SAME 


5/$1.07 


sagest = D40 oa af C7 Vt 
LOW 


29C ea. 


EACH WITH FREE 


PLUS Z ASSORTMENTS . « « LIGHTED DISPLAY 


7 
. =e: 


= at . 


226 ASSORTMENT 


Includes free lighted display with 
special 14-socket string. All in one 
case with 96 D30, 80 D15, 50 D27. 
Ties in with growing demand for 
outdoor lamps and ad on G-E trans- 
parent bulbs. Ship. wt. 10% lbs. New 
dealer cost $29.35*. Sug. Retail $51.36. 


5/62¢ 
SAME 5/72¢ 


. speeds checkout. 
| G-E” gives quick assurance of onpiilliaiicins. tes at AS 
G-E quality. New sales-balanced color mix in 
cartons of assorted colors. 


5/$1.12 
5/$1.17 


= Good in bin 


Kars =>. or basket 


C6, C72, 014,'°4 Co. 
D1I5, D26, D27 


SATIN-GLO 


Beautiful . . . es henhiil 
unlighted and : 
lighted! A new touch Retail $14.40 
for the whole tree! Fit C7' sockets. In 
100-bulb self-displaying carton of 5 lamp 


packs; also in twin lamp packs in stand- 
ard packages. (Assorted colors only) 


Dealer cost—carton $8.20 


D23 


®.. 
T.. 
5/77¢ 5/82¢ 5/37¢ 
5/92¢ 5/97¢ 5/42¢ 


LITHO. IN U.S.A 8-19 
2 


Se ates ode a8 Coton tees meatiien leroy 3 bors thin yore Cash in; 


Electric Co., Cleveland 12, Ohio. 





How’s the Hardware Business? 





Recovery pace slacks during summer, 
but signs point to gains this fall 


In brief: There was a general tapering off of the 





economic upswing during the summer months. The sharp 
upward trend was blunted slightly by mid-summer slack 











in auto and steel producing industries. However, 
incomes and construction continued to make sizeable 











gains throughout summer, and economists look for 
vigorous activity in all areas during the fall. 





Auto and steel cutbacks during 
the summer months produced a 
leveling-off in the economy’s cur- 
rent upswing. But economists gen- 
erally conceded that this was no 
cause for alarm, since a tempo- 
rary slack was anticipated during 
the summer. 

The trend, however, for the fall 
is closely tied in with consumer 
spending. Persistent rise in in- 
comes is expected to play a major 
role in a rapid growth period this 
fall. Solid gains are predicted in 
autos, home building, retail sales, 
and purchases of big ticket items. 

Auto manufacturers’ sales dur- 
ing June were only about 5 per- 
cent off the pace of a year ago. 
Previous monthly output figures 
had been running up to 40 percent 
behind last year’s pace. Auto pro- 
duction was cut back considerably 
during the third quarter as auto 
plants began to gear up for 1962 
models. Sharp increase in new car 
sales is expected this fall. 

Continued advances in incomes 
gives strong support to the auto 
industry’s optimism. Personal in- 
come total in July continued to 
make sizeable gains, advancing $4.5 
billion from the previous month’s 
total. 


Largest income gains were $1.8 
billion in wages and salaries and 
$2.6 billion in government life in- 
surance payments to veterans. 
Other increases were noted in 
government payrolls and social se- 
curity benefits. Farm income was 
off slightly from June to July, but 
was still 5 percent higher than a 








sumer buying power, retail sales 
dropped off during July, after 
June had set a record for the year. 


Credit buying rises. Consumers 
continued to direct more of their 
spending to credit buying, and 
made further inroads on big-ticket 
purchases. This trend is expected 
to continue, since incomes are ex- 
pected to make further gains. 


Consumers are also making repay- 
ments on credit purchases at a 
rapid rate, leaving them with more 
open-to-buy. 

Wholesale trade. Sales dipped 
in July about 8 percent, but were 
still about 1 percent higher than a 
year ago. Hardware wholesalers’ 
sales in June were 3. percent 
higher than the previous month 
but were 2 percent lower than last 
year. 

Steel production. Rebounded in 
August after a July downturn. 
Slower steel rate in July came as 
a result of auto cutbacks and va- 
cation slack. Steel output is ex- 
pected to rise sharply this fall 
when auto production is again in 
full swing. 

Durables make gains. Durable 
goods industries have been keep- 
ing the steel output stable even 
though autos have been cut back. 
Manufacturers have been receiv- 
ing new orders faster than ship- 
ments have been going out, so that 
new order backlogs are steadily 
building up. Some manufacturers 


>» Key business indicators at a glance 


These key business indicators give a quick picture of general busi- 
ness trends. This information is the latest available. Reference num- 
bers in parentheses after each item tell which is the “latest month.” 
For example: (1) = August; (2) = July; (3) = June. 


® Retail Trade 


Hardware store sales (2) 
Department store sales (2) 
All retail store sales (2) 
Factory car sales (3) 


Consumer prices, all items (3)... (1947-49—100) 


© Wholesale Trade 


Hardware wholesale sales (3) 
All wholesale sales (2) 


LATEST MONTH YEAR 
MONTH AGO AGO 


($ million) 228 240 237 
($ million) 
($ million) 


1,016 
17,965 
576,563 
127.6 


1,180 970 
18,907 18,066 
539,858 605,587 
127.4 126.5 


(units) 


($ million) 


($ billion) 


Wholesale prices, all items (3). .(1947-49—100) 


© Industrial Supplies 
New Order Index (2) 


® General Barometers 
Total personal income (2) 
Wages & salaries (2) 

Farm income (2) 


(1948=—100) 


($ billion) 421.8 417.3 404.7 
($ billion) 282.5 280.7 273.6 
($ billion) 12.9 13.0 12.3 


Industrial prod’n (2)...(FRB index-1957=—100) 106 111 103 


New construction put in place (1) ...($ million) 
($ million) 
Consumer credit outstanding (3) ....($ million) 
(million kw-hr.) 


Residential construction (1) 


Electric power output (3) 
Business failures (2) 
Steel output, index (1) 


(1957-59—100) 
Steel prices (1)..(composite mill base-¢ per lb) 


5,433 
2,120 
54,786 


5,389 
2,137 
54,390 
72,410 71,032 69,304 
1,275 1,403 1,146 
108.4 99.3 52.7 
6.196 6.196 6.196 


5,205 
2,031 
53,662 


SOURCE OF DATA: U. S. Dept. of Commerce, except Industrial Supplies and Machinery 
New Order Index by American Supply & Machinery Mfrs, Assn. Business failures by 
Dun & Bradstreet, Inc. Factory car sales by Automobile Mfrs. Assn. Steel output 
index by American Iron & Steel Institute. Steel prices by The Iron Age. 


year ago. 


Despite the increase in con- 
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have stopped paring inventories 
and are now beginning to rebuild 
stocks. 

Construction industry. Contin- 
ued to show gains into August. 
Building total was about $50 mil- 
lion up from the previous month 
and was more than $200 million 
higher than a year ago. Largest 
gains were in government build- 
ing and in construction of multi- 
family dwelling units. 

Private residential building. 
Also made gains, but was still 


slightly off last year’s pace. FHA 
reports show that home loan ap- 
plications have been increasing 
steadily over the past several 
months. 


Business failures dip 


Commercial and industrial fail- 
ures dropped to 321 in the week 
ended Aug. 31 from 352 the preced- 
ing week, reports Dun & Bradstreet. 
Failures totaled 288 in the compa- 
rable week a year ago. 


Industrial supply orders 
level off during July 

New orders for industrial sup- 
plies and machinery leveled off in 
July, reports the American Supply 
& Machinery Mfrs. Assn. 

The new order index was at 200, 








SCREEN 
and 


STORM 
DOORS 


need sturdy 
Hardware 


—make it Safe! 


ve l 


I Industrial Supplies & Machinery 
| New Order Index—July 1948-100 


Seasonally Adjusted 
Source: American Supply & Machinery Mfrs.’ Amn. 
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Safe Screen and Storm Door 
Hardware is designed for a 
long life of reliable per- 
formance. Depend upon it 
. . . for quality .... for 
endurance... for beauty. 
There’s a style, mate- 
rialand finish forevery 
season...every 


purpose. 


-» + you can count 
on SAFE for 


Flawless 
FINISH 


Prompt 
DELIVERY 


and 


Competitive 
PRICE 


SAFE PADLOCK and 
HARDWARE Co. 


Subsidiary of 


THE AMERICAN HARDWARE CORPORATION 


LANCASTER, PENNSYLVANIA 
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compared to 201 the previous 
month and 188 a year ago (July 
1948=100). 

The leveling-off came after five 
months of a rising trend in indus- 
trial supplies. The dip was expect- 
ed as auto manufacturers and pro- 
ducers of primary metals moved 
into the usual summer slack period. 

Uptrend is expected to resume in 
early fall. 


Retail sales for August 
equal last year’s figure 


Retail store sales in August were 
$18.3 billion, about the same fig- 
ure as for July, 1961, and August, 
1960. The estimate by the Com- 
merce Dept. is based on an ad- 
vanced sample estimate on retail 
sales. 

Sales for the hardware, lumber, 
building and farm equipment group 
were up 6 percent in August over 
July. The advanced sample estimate 
for August is $1,382 million against 
$1,380 million for August, 1960. 


Factory paint shipments 
dip slightly during July 
Factory shipments of paint, 
varnish and lacquer totaled $155.1 
million in July, compared to $155.5 
million during July, 1960, ac- 
cording to the Dept. of Commerce. 
July production was 53.9 million 
gallons against 54.6 million gallons 
a year ago. 





FEEDER LEADER 


FOR YOUR PET DEPARTMENT 
BOIL-PROOF POLYETHYLENE 


Gay “food ‘n water” bowls in 3 popular sizes to 
interest a pet-minded public. Famous Lustro-Ware 
quality, too, for top sales appeal and guaranteed 
lasting satisfaction. Bowls nest in indestruc- 

tible steel stand, remove easily for cleaning. 
Cushioned tips on stand protect the floor, 
prevent “pushing around” by eager eaters. 

All units with attractive prepriced tag. 


Compact PET FEEDER selling unit in 
eye-catching brown and turquoise, packed 
with 12 standard, 14 large, 6 jumbo 
feeders. Display carton takes less 

than 2 square feet of counter space. 


P-5015S, Large 3-cup bow! size. 
Just right for the average pooch. 
Size 13% x6%x3% high. 


P-5025S, Jumbo 8-cup size. : 


Holds a full meal for all big dogs. _ 
ing easier for the feline trade. Matching water bow! lets ‘em drink 
Size 13% x 6% x 2% high. their fill. 17% x8%x3% high. 


COLUMBUS PLASTIC PRODUCTS, INC., Columbus 23, Ohio 
Want more facts? Circle 420, p. 273 


P-500S, Standard 2-cup size} 
with flat bottoms to make din- @ 
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“Hi-RED’ Plastic 
SCREW ANCHORS 


é 
5 
=. 
& 


~ Re VOOR ed DOSE 
Le geercam 9, 


¢ 


PACKAGED TO SELL—SELF-SERVICE 
CARDS, KITS OR CARTONS! 


This is a quality anchor that sells on sight 

.a@ good repeater. Can be used indoors 
or outdoors in any material. No special tools 
required! Superior holding power proved by 
Pittsburgh Testing Laboratory. 


it ii ie RGM BE ose 


Nationally advertised 
BIG SELLER! 


SEND ‘'Hi-RED 
LIFETIME ANCHOR NAME 
Sizes for No. 4 screw FIRM 
up to '" lag . , 
® Works mechanically — © size marked on every STREET 
No tape to unwind i ¥ CITY 


The one marking pencil that writes 
on everything you sell or service 

















anchor. 
Neat, strong case 
Handy pocket clip 
Refills in 6 bright colors 


ASK YOUR WHOLESALER OR WRITE TO LISTO PENCIL CORPORATION, ALAMEDA, CALIFORNIA 
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at 
2 HOLUB INDUSTRIES, Inc 


il 463 ELM STREET © SYCAMORE, ILL. 
Want more facts? Circle 422, p. 273 
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240 50-pound cartons take the same space... 


NOW! STOCK MORE CUT 


Got an “out of space” problem when it comes to storing 
kegs of nails? Now Wheeling solves it—with LaBelle Cut 
Nails packed in new 50-pound corrugated cartons. 

Yes, out go the old cumbersome kegs... in come the 
new corrugated cartons! Easy to store and easy to stack, 
LaBelle cartons save up to 60% of your space... make 
room for more merchandise and profits. In addition, 
LaBelle Cut Nail cartons are: 

+ Easy to inventory because every carton is color- 
coded for quick, positive identification. 

* Faster to use and weigh because they’re parallel- 
packed, to assure a full handful every grab. 

+ More economical on freight costs because two empty 
50-pound cartons weigh only two pounds, compared to 





... as 48 ordinary kegs! 


NAILS IN LESS SPACE! 


a weight of seven pounds for one empty 100-pound keg. 

* Quicker, safer to handle because these new cartons 
always stack straight and sure on both pallets and hand- 
trucks. 

Remember—only the container has changed. You still 
get the same high nail quality — the famous dependabil- 
ity that has made famed LaBelle Cut Nails the first 
choice of pros everywhere. See your Wheeling man about 
the new money-saving, space-saving LaBelle cartons. 
Wheeling Corrugating Company, Wheeling, W. Virginia. 


Fully Approved by FHA. 


IT’S WHEELING STEEL! 


WHEELING STEEL CORPORATION - WHEELING CORRUGATING COMPANY 


Subsidiary 


Warehouses: Boston, Buffalo, Chicago, Columbus, Detroit, Kansas City, Louisville, Martins Ferry, Minne- 
apolis, New York, Philadelphia, Richmond; St. Louis. Sales Offices: Atlanta, Houston, New Orleans. 
Want more facts? Circle 423, p. 273 
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Galvanized Steel Rain Goods are low in ini- 
tial cost... yet so strong and rugged that 
they withstand nearly any abuse. 


. 3 


Corrugated Metal Culvert Pipe and Fittings 
are ideal for all types of farm and roadside 
drainage. Low in cost, too. 


Super-Channeldrain® Roofing is made of 
tough, full-gauged Cop-R-Loy® Steel, then 
heavily galvanized to give years and years 
of dependable service. 


i i 


Wheeling Galvanized Ware fills a wide range | 


of needs both in the home and around the 
farm. Over one hundred styles and sizes. 


OT x 


ee ae wr 


Wheeling SofTite® Cop-R-Loy® Galvanized 
Steel Sheets for heating and air-condition- 
ing ducts, will not flake or peel under rough 


use. Made of Cop-R-Loy Steel for extra life. 


Want more facts? Circle 423, p. 273 


A new line of integral-motor 
bench type power tools will be put 
on the market this Fall by Rock- 
well Mfg. Co., Pittsburgh, Pa. 

The new line, to be marketed as 
the “Rockwell Compactool,” will 
consist of three units—a circular 
bench saw, a jointer and a drill 
press. The tools will be marketed 


Power tool market may be enlarged 
Dy new integral-motor bench units 


through Delta and Porter-Cable 
distribution channels and merchan- 
dised throughout the hardware and 
building supply trade. The tools 
are expected to sell at $79.99 each, 
including a capacitor-type motor 
which is built into each tool. 

The integral-motor construction, 
plus a number of other design fea- 


Key men in merchandising of the new Rockwell Compactool line are, ! to r, 
|. Meyer, special accounts sales manager; E. L. Tabat, the Power Too! Div. 
marketing vice-president, and F. P. Maxwell, vice-president, Power Too/ Div. 


The new Rockwell Compactools—/ to r, bench saw, jointer and drill press. 





MORE SATISFIED 
HOME BUYERS 


Prevents wood checking, 
cracking—inside and out 


Ends warping, swelling and 
shrinking of doors, windows 


Eliminates tile“pop outs” — 
protects grout from 
cracking 


Prevents efflorescence of 
plaster, stucco, brick 


Moisture proofs concrete 
floors prior to laying 
asphalt or vinyl tile 


Deep penetrating, colorless Thomp- 
son’s Water Seal locks out moisture 
from any porous material for 5 years 
and longer. Easy to apply by brush, 


spray, roller. 


Recommended by 


Leading Contractors 


Sold by paint, hardware 
and building supply stores. 


Thompdond 


MANUFACTURERS OF FINE PROTECTIVE 
CHEMICALS SINCE 1929 

- A Thompson Co Tale sal da aalelalenh taal? ial 

San Francisco 3, California 


a“ 


San Francisco * Los Angeles * San Diego ° 
Portland * Chicago * Seattle * Denver ¢ Dallas 
Houston * St. Louis * St. Paul * Detroit ¢ 
Philadelphia « New York City * Memphis ¢ 
Cleveland * Factory: King City, California 


Want more facts? Circle 424, p. 273 
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tures, are expected to make the 
tools especially attractive for sale 
through hardware stores. Each tool 
is packed in its own easy-to-carry 
carton and can be put to use by 
simply plugging the cord into an 
electrical outlet. 

A major factor in the appeal of 


| these units to both retailer and con- 
| sumer is the elimination, by use of 
_ integral motors, of the need for 
| technical knowledge 
| pulleys, belts and separate motors, 


in selecting 


etc. This factor, combined with the 
compact size and lightweight—30 
to 35 lb—will make it possible to 
step up customers from portable to 
bench type tools, and to appeal to 
wives as gifts for men, according 
to E. L. Tabat, Rockwell’s Power 
Tool Div. marketing vice-president. 

The design of the new line is also 
expected to widen the market for 
stationary tools by appealing to 
apartment, small home and even 
mobile home dwellers. 

The new drill has a %-in. chuck 
and drills to the center of a 10%- 
in. circle. Drilling depth is 3 in., 
with adjustable drilling speeds of 
800, 1750, and 4000 rpm. 

The circular saw has a 7\%4-in. 
blade, a tilting arbor and depth ad- 


_justment. Table size is 14 in. x 


104% in. wide and, with extensions, 
24 in. wide. Speed is 3800 rpm. 

The jointer has a maximum cut 
width of 4 in. and a maximum 
depth of % in. Table length is 
19% in. 


Farm pump shipments dip 


| 9 percent during July 


Factory shipments of domestic 


_ water systems totaled 71,285 units 


in July, 9 percent less than the pre- 
vious month’s total, according to 


_ the Dept. of Commerce. Deep-well 
| systems accounted for 11,057 units 
| shipped; shallow-well 22,906 units; 


convertible jets 24,362 units, and 
submersible pumps 12,960 units. 


Manufacturers expand, 
move to new facilities 


R. D. Werner Co., Greenville, Pa. 
—recently broke ground for a 53,- 
000 sq ft addition to its present 
plant. 

American Thermos Products Co., 
Norwich, Conn.—is moving its 
New York display room to the 14th 
floor of 733 Third Ave. 


CAULKING 
COMPOUND 


In eye-catching foil car- 
tridges, key-squeeze 
tubes, bulk cans 


CAULKING GUNS 


Convenient drop-in or featherlite 
barrel-type precision guns 


CALBAR sells better... because 
CALBAR is better! It’s the only complete 
line of quality caulking products. Ask 
your jobber. 


CALBAR, inc 
Philadelphia 25, Pa. 


Manufacturers of Technical Products 
for over 40 years 
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New Merchandising Ideas 
Looking for more profits, 
better salesmanship? Hun- 
dreds of dealers have used 
this Hardware Age reprint as 
a source of ideas for sales 
training meetings, etc. 


More Sports’ Sales, 25¢ ea. 


How you can increase profit in 
your sporting goods section is out- 
lined in this 32-page Sporting 
Goods Merchandising Guide. Po- 
tential is analyzed, ad ideas de- 
scribed, display improvements sug- 
gested, basic stocks are listed. 


order coples from 
Readers’ Service Dept. 


HARDWARE AGE 


Chestnut & Séth Sts., Phila. 39, Pa. 


Cash must accompany order 











Stanley ad serves dual 
purpose as display aid 

An unusual example of dual-pur- 
pose advertising appears in this 
issue of HARDWARE AGE, on pages 
203-204. 

This advertisement of the Stan- 
ley Tool Div., The Stanley Works, 
includes a perforated section that 
may be removed by dealers and 
used for in-store displays. 

The perforated section will fit 
into a standard 5% x 7 in. sign 
holder, as illustrated. Or, it may be 
tacked or taped to a display. 


This display aid may be lifted from 


the pages of this issue of HARD- 
WARE AGE. 


Cohn-Hall-Marx extends 
fair trade to 23 states 


Extension of fair trade resale 
prices on Con-Tact products in 23 
states has been announced by Cohn- 
Hall-Marx Co., New York City. 

Minimum or stipulated retail 
selling prices of Con-Tact products 
are: Con-Tact, 49¢ per linear yd 
(18 in. wide) ; Con-Tact Top, $1.98 
per linear yd (36 in. wide) ; Sculp- 
ture Con-Tact, 99¢ per panel (18 x 
241% in.). 

In these states, stated prices are 
minimum: Alabama, Connecticut, 
Delaware, Maine, Maryland, Ne- 
vada, New Hampshire, North 
Carolina, Ohio, Rhode Island, South 
Dakota, Virginia. 

In the following states, the agree- 
ments specify stipulated prices 
only: Arizona, California, Illinois, 
Massachusetts, Mississippi, New 
Jersey, New York, North Dakota, 
Pennsylvania, Tennessee and Wis- 
consin. 


Use these knobs to open 
the door to profitable sales... 


RAINERD 
Brass Inlaid KNOBS 


“Do-it-yourselfers” are ready customers for 
these smartly designed knobs. . . for use on 
furniture, cabinets and modern doors. 
Stock up now and cash-in on this 
highly profitable “plus” business. 


ORDER THROUGH YOUR JOBBER 


@ Polished brass finish inlays. 


@ Inlay is pre-masked to permit easy finishing. 
Just peel off tape after decorating. 


@ Made of selected grain-free hardwood. 


@ Double sanded, extra smooth finish—ready 
for painting, staining or decorating. 


@ Packaged with washer head screws for 
quick, easy installation. 


@ Selection of 6 sizes and styles. 


fo44 two-color display board No. 2033 
— 


(9” x 113/,"") with initial order. 


F3 RAINERD MFG.CO. 
EAST ROCHESTER, N. Y. 


i J , 
Nw j 
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Keep any drinkable liquid COLD for 
much longer periods of time. The 
lightest and most sanitary water 
| = cooler available. 
/ | —R * Withstands temperatures 240° 
errr tee above zero... 150° below 2vro. 
* Tough and resilient. . 
or become brittle. 
* Sanitary and pure... 
* Light in weight. 
URETHANE * Will not corrode. 
FOAMED a : 
SUPPORT ie 2.8 
Made in 2-, 3-, 5-, | — 2 
10-galion sizes with 
or without rece 
flush - mounted ete. 
faucet. WINFIELD « KANSAS 
Want more facts? Circle 427, p. 273 
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POLYETHYLENE- 
LINED LID AND 
BODY 


. will not crack 


easily cleaned. 


NYLON 
FLUSH-MOUNTED 
FAUCET 


MANUFACTURING CO. 


oT TT 


WATER CANS AND COOLERS 





Promotions 
Manufacturers’ New 
Promotion Plans 





Do-it-yourself is theme 
of Stanley’s holiday ads 


“Better Your Home on Your 
Own ... And Save!” is the theme 
of a Christmas promotion for hand 
and power tools by the Stanley 
Works, New Britain, Conn. Ads 
will be concentrated in Saturday 


Evening Post, Popular Science 
Monthly and Popular Mechanics 
during the holiday season. 

Tool specials will include a Sur- 
form plane, Steelmaster all-steel 
hammer and chisel set in plastic 
case, Life Guard yellow tape rule, a 
bargain tool table of 39 items in- 
dividually carded or bagged, and a 
new gift Smart Set of nine 
matched tools. 

Power tool specials include a 
router, sabre saw, 4-in. drill, and 
builders’ saw. 

Stanley Hardware Div. is featur- 





Sandvik Saws serve the world! 


Traditional Swedish Craftsmanship 





OTHER PRODUCTS 
SANDVIK OFFERS 


HAND SAWS 
FILES 
CHISELS 
AXES 


HACK SAW 
BLADES 


... all made 
from the finest 
Swedish Steel! 











... 1S built into every fine Sandvik buck 
saw. ‘‘Hard Point’’ patented blade of 
Sandvik Swedish Steel, recognized the 
world over for its exceptional cutting | 
qualities. | 

Recommend, stock and display Sandvik | 
buck saws, because when you offer | 
Sandvik you are offering the best. 


i SANDVIK steex inc. 


Saw & Too! Department 


1702 NEVINS ROAD. FAIR LAWN, WN.J. 
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ing a Quik-Kit do-it-yourself util- 
ity cabinet at an introductory price. 

Dealers are offered a window dis- 
play assortment, 24 x 48 in. center- 
piece; 75 x 17 in. window banner; 
36 x 12 in. fall special product ban- 
ners; and an enlarged Saturday 
Evening Post cover, and tent-style 
special value price cards. 


Fall-winter promotion 
begun by Versa Products 


Versa Products, Lodi, Ohio, is 
stepping-up its consumer advertis- 
ing and increasing its sales promo- 
tion, merchandising and publicity 
program to build sales of ornamen- 
tal iron railings and columns 
through the fall and winter months. 

The promotion is based on the 
idea that the fall and winter months 
are fix-up months for homeowners. 

Dealers are offered a merchan- 
dising kit to tie-in with the pro- 
gram. The kit includes a colorful 
wall poster, suggested newspaper 
mats and a variety of product lit- 
erature. 


International Salt Co. 
begins winter promotion 


International Salt Co., Clarks 
Summit, Pa., will repeat its one-ton 
display promotion for Sterling 
Halite this winter. 

Banners and posters are offered 
to dealers to promote Sterling 
Halite in a one-ton display of 10 
and 25 lb packages. The display 
takes 24 x 54 in. of floor space. 

International will back the cam- 
paign with 1400 outdoor posters, 
newspaper ads and radio spots in 
major market areas throughout the 
snow belt, 


Stewart adds magazine 
to its dealer program 


James A. Stewart Co., Carnegie, 
Pa., has added a quarterly maga- 
zine to its merchandising services 
for dealers. 

The magazine is ealled Super 
Service Stores News, and will be 
published four times a year for 
dealers participating in the Stewart 
program. 

Contents of the magazine is 
planned with four annual major 





PIONEER LINE 
+) inylite” KO ss SONEROALE Ee 
WIRE KITCHEN AIDS 





THRIFTY SHOPPERS 


Want their money's worth! ¢ 








Feature These Extreme Values! 


PLATE STORING RACKS 
No. 750 — 10%” x 6” Small 


No. 7000 — 21” x 6” Large 
DINNERWARE STORFPGE RACK 


No. 208 — 17%” long, a Deep, 


PLASTIC DRAIN A TRAY 


| Hi-impact Styron 
DRI-ALL DISHDRAINERS pe ee ye 
No. 2800 — 17” x 13%" x 5%” 
No. 3750 — 18” x 15” x 6” 


DOUBLE DUTY 
PROTECTORS DISHDRAINERS 
No. 149 — 13%” x 10” Twin Sink No. 109 — 17” x 13’’ x 3%" 
No. 149 — 16” x 12” Regular No. 119 — 17” x 13” x 4” 


Send for complete Catalogue today or contact our local representative. 


ARTUWIRE CREANUONS LNG. SUFFERN, N.Y 
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4 Attractive package fits 
board hook. Permits merc 
Giaing display in small sr 


At last, a low-cost drai ae 
with an edlustable. crap: Gate 


GENERAL WIRE SPRING COMPANY 


WHOLESALERS THROUGHOUT THE U. S. AND CANADA 


Want more facts? Circle 430, p. 273 


BB tb 


ellogg 
++ ality 


Brushes 


NEW Fashion 
Styled Handles... 
Smart eye-catching 





design combined 
with proven utility 


NEW Tailor-made 

Packaging ... 

Gold tags, bubblepacks, 
-3-color poly bags 





ee 


Ce es 


MODERN DISPLAYS... 
NEW ITEMS... 

FULL PROFIT... 
MAKE THIS EXCLUSIVE 
LINE SELL FOR YOU 








Spy SOLE IIE MESBB IIE LAPS 


Represented in Canada by: 
Self-Serv-Pac Company 
St. Hyacinthe, P. 9. 


Kellogg Brush 
Manufacturing ; 


Company 





Westfield, Mass. 3 | 
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KEEP YOUR INVENTORY AT A MINIMUM 
WITH THIS ALL PURPOSE BLADE 


Buy Diamond Arbor Blades with free 34" 
& 1%," rd. adaptor in Sales Envelope. 
(DESIGNATED AS AE PACK] 


promotions, and gives dealers help 
in planning and conducting sales. 
It has how-to articles on advertis- 
ing, sales promotion, merchandis- 
ing, sales training, store and win- 
dow displays, dealer feature stories. 

Super Service Stores News is be- 


FREE RACK with X-24-D Unit. Asst. 


Retail Value $21.70 


et Rack contains 2 each of 
™» % | X24—6", 614", 7" and 
- 8” Blades with Dia- 


mond Arbor. 
with 
Sales 


included 
each Blade in 
Envelope 


ae 


free 3%" round and 1” 


round Adaptor. 
and Display 


THE ALL PURPOSE 
BLADE FOR ALL 
PORTABLE SAWS. 
WET OR DRY 
CUTTING 


Boxed. Rack 
sion 10” 
deep, 18” 


Blades 


Indv. 


Dimen- 
wide, 
high—Total 
Shpg. wt. 5 Ibs. 


ge 





Diamond Blades 
For All Purposes. 


XX—Tuck Pointing Blades 


For All Purpose 


Renovating. 


Write for Complete Information 


, |INDIAN HEAD MASONRY BLADE CO., 


oo oe) 
MILWAUKEE 22, 
Sunset 


124th STREET 
WISCONSIN 
11-3350 





nuts, 
screws, 


OVER 22 MILLION 
NATIONAL MONTHLY 
ye oe a oe ee 
FOR YOU! 


At Wholesalers Everywhere! 
RADIATOR SPECIALTY CO. 
CHARLOTTE, NORTH CAROLINA 
Want more facts? Circle 433, p. 273 
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THERE IS A DIFFERENCE IN CHAMOIS 
\ | \\ l ALD 


ee nee Sih 
24 bf yt 


/ 4 
GENUINE 
bey rsdgygl aoe Oe 


"EASIER TO USE 
ASTS LONGER 

eaae vba tenes | 

RP HAVERH MASS 
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DON'T MISS THE 


BUYING CHECK LIST 


ON PAGE 270 




















( WRITE FOR YOUR ee 


vf Complete co a Set 
of Key Boord vocoo 
vColorful Str 
That Will Bri ra ‘Up wn 








Your Store 
Y anal Edition of ro\ 
Comparative List 
an Key & Lock 
Manufacturing Co. 





51 South First Street 
Brooklyn, N. Y. 





Want more facts? Circle 435, p. 273 





ing received by Dealer Advertising 
Program participants of the follow- 
ing wholesalers: W. W. Conde 
Hardware Co., Watertown, N. Y.; 
Edward K. Tryon Co., Philadel- 
phia; Fries, Beall & Sharp Co., 
Washington, D. C.; S. Federbush 
Co., Paterson, N. J.; Black Hard- 
ware Co., Galveston, Tex., and the 
Swank Hardware Co., Johnstown, 
Pa. 

A copy of the magazine is avail- 
able by writing James A. Stewart 
Co., Rosslyn Rd., Carnegie, Pa. 


Glamorene rental plan 
features new shampooer 


Glamorene, Inc., Clifton, N. J., 
has a new rental plan that features 
a lightweight electric rug sham- 
pooer. 

The new rental plan gives deal- 
ers profits two ways—from rental 
of the shampooer and sale of Glam- 
orene’s new super - concentrate 
shampoo designed for use with the 
machine. 

Dealers purchasing the sham- 
pooer at $49.95 receive a free bonus 
case of the 1%-gallon size shampoo, 
a regular retail value of $23.88. 

The new shampooer was designed 
and built for Glamorene by West- 
inghouse. It’s made specifically for 
rug cleaning rental service and 
will not appear on the consumer 
market. The unit’s heavy-duty mo- 
tor also carries a l-year guarantee, 
effective regardless of hours of use. 


Manufacturers name new 
distributors for lines 


Wright Saw Div., Thomas Indus- 
tries, Louisville, Ky.—Skarie, Inc., 
Baltimore, Md. 

Goldblatt Tool Co., Kansas City 
—William L. Blumberg Co., Brook- 
lyn, N. Y.; Goldberg Wholesale Sup- 
ply Co., Tarrytown, N. Y.; Newark 
Specialty Co., Newark, N. J.; Sick- 
els- Loder Hardware Co., Law- 
rence, N. Y.; Superior Column Co., 
Boston, Budrow Wholesale Hard- 
ware Co., Los Angeles; Clancy 
Tools, San Jose, Calif.; Superior 
Featherweight Tool Co., Haw- 
thorne, Calif. 














BEAK HOOKS 





will improve the 
speed, ease and 
volume of your 
fish hooks sales! 


O. MUSTAD & SON 


Manufacturers 
Established 1832 
Oslo, Norway 


Sales Agents 
Ed. W. Simon Co., Inc., 320 Broadway, New York 7 
H. L. Bowlds & Son, 2345 W. 3rd St., Los Angeles 57 
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THE BIG NAME 


HOPPE’S 
New . 


and 
better 
than ever! 


GUN CLEANING OUTFITS 
Show ‘EM aud you Sell ‘EM! 


Put Hoppe’s Outfits Right On Your Counter 


Millions of hunters and gun fanciers have proved Hoppe’s Gun 
Cleaning Outfits best! Hoppe's Outfits contain everything needed 
to keep guns in A-1 condition — famous Hoppe’s No. 9 Solvent, 
Oil, patches, wipers, nylon bristle brush, cleaning rod, instruc- 
tions. All in a beautiful redwood chest (De Luxe: $3. 75 retail) 
or in a sturdy green enameled steel carrier (Utility: $3 retail). 
Sells on dali the year ‘round. Pe ect for gifts. 

Display them for fast turnover. 





Hay} 


UTILITY 


ik 2 ASK YOUR 
ee JOBBER FOR 
HOPPE’S 


FRANK A. HOPPE, INC. 


2314A N. STH STREET ¢ PHILADELPHIA, PA 
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BLUE BIRD 


TELL- n-SELL 


SNIP PACKAGING 


COLORFUL DISPLAY, FREE 
MINIATURE SNIP ATTRACT 
CUSTOMER ATTENTION 

MANY ILLUSTRATED USES 

SELL CUSTOMER ON HIS 

NEED FOR THESE SHEARS 





a 


CLEAR MYLAR 
WINDOW 


i 
; 
: 

f 


@ PROTECTS THE PRODUCT 


@ SELLS THE TOOLS @ FASTER TURNOVER 


BLUE BIRD IS FIRST TO MERCHANDISE EFFECTIVELY! 
New packaging covers the entire line of Blue Bird 
Straight, Duckbill and Aviation-Style Tin Snips. Each 
package hangs from the Blue Bird display unit or peg- 
board rack. Your customers can remove the shears to 
try them. All you do is price them and ring up the sale. 
Order from your distributor today. 
FREE MINIATURE SNIPS 


for you or your children. 


Mail a post card to Dept. M-373 at address below. 
Be sure to print name and mailing address. 


BLWE BIRD 
TOOLS 


v ':4-{cF. 0:1) Bickel a icteo Mal a 
mT) 1573 NIAGARA ST., BUFFALO 13, N. Y., U.S.A. 
Mt 


Manufacturing Fine Quality Tools for Over 60 Years 
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McGILL 


gheg! 


. ‘MOUSE TRAPS 


PRE. 2. 
BAITED 


. - FEATURING A FLAVORED 

PLASTIC TRIGGER WITH 

AROMATIC “LOCKED-IN” 
BAIT SCENTS 


New pre-baited trigger offers special 
laboratory-tested lure scent XS-127 
that works like magic in attracting 
mice . . . scent will last indefinitely. 
Special jaw-type trigger will also hold 
additional bait if desired. Traps fea- 
ture easy-set, four-way action. 
Packed in eonvenient, self-service 2- 
PAC with large eye-catching capper 

. Stops traffic . . . builds sales. 
Your customers know about and want 
“BEST” Mouse Traps... now's the 
time to order your supply. 


McGILL" ‘OMPA 


AA A REN a G 0 
Want more facts? Circle 439, p. 273 
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Nighttime is profit-time 
(Continued ) 


families, lean more to self service.”’ 

The firm uses one checkout coun- 
ter where all cash and charge busi- 
ness is transacted, including the 
posting of charges and accounts 
receivable. Speedy handling of 
heavy trade is a “must.” 

The main sales floor measures 
76 x 105 ft. The store has a 12 x 
25 ft shop where all service work 
is handled, including motors, bikes, 
glazing, etc. 


Good for night trade 


“The shop setup is working out 
beautifully,” says Mr. Roush. “It 
also draws much evening trade.”’ 

The store also has a 65 x 34 ft 
stock room which is used for over- 
flow stock, incoming merchandise 
and other purposes. 

The interior is laid out in a man- 
ner to invite self inspection and 
self selection. Merchandise is dis- 
played openly on tiered island fix- 
tures with four shelf levels. On 
some of these fixtures, shelving is 
changed or removed entirely to dis- 
play bulky items to best advantage. 

Supplementing the island display 
fixtures are wall shelf and wall 
panel displays, conventional floor 
displays of larger items and ceiling 
display of lighting fixtures. 


A panorama of light 


The new store is brilliantly illu- 
minated through a combination of 
daylight admitted through full 
depth display windows and four 
rows of strip fluorescent lighting 
extending from front to rear. At 
night, it is a panorama of light, 
visible far away. 

The recessed front of the stere 
is canopied the full width. It pro- 
vides shoppers with protection 
from the weather. A large off-street 
parking area is provided in front 
of the store. 

The store presents an especially 
imposing appearance at night with 
its electric sign and open view 
front that gives passing traffic an 
excellent view of the interior. This 
striking display effect has been a 
factor in pulling the large volume 
of night business. —End 





me . dustpak 99 


PROFITS 


SALES-PACKED 
PRINTED 
POLYETHYLENE 


New Patented 
Process 


PACKAGE 


Outsell because 
they excel! 


DISPOSABLE 
VACUUM CLEANER BAGS 
. for TANK, CANISTER, 
UPRIGHT 
Made to standard specifications 
in high quality filter paper. 


See our NEW 
Redesigned Packaging 


We Have a Very Profitable 
New Merchandising Offer 
to Show Youl 


A Premium Coupon 
Included in Every Package. 


CONTACT US NOW! 
DUSTPAK LTD., Inc., Dept. 6 


205 North 7th St., Brooklyn Ii, N. Y. 
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NEW—IMPROVED 


WOOD JOINERS 


Ask your jobber or write 








SUPERIOR FASTENER CORP. 
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No More of This! A few drops of 
INFOIL 
~ Stops **Skin"’ on Paint 
Add extra profit te every 


Eye - eatehing ee, eard 

makes sale a ‘‘natu 

Write for Free Sample and 
Dealer information 


CHAIR-LOC CO., Lakehurst 8, N. J. 
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TIME SAVER 
ZINC ALLOY “T” WRENCH | 


with east-in tempered tod! steel bit auaes 
that resists ‘round off’ & breakage 

SAVES 50% labor cost on assembly 6% to 
and adjustment. End bit-wiggle 12 
and fall-out that could damage SKIN 
machine parts. Extra handie- PACKED 
torque asswes utmost tightness 9” BULK 
even in deep recesses and BOXED 
counter bores. GET PRICES. . pe 


get catalog to-day. 
Dept. P, 3523 W. 9th Street, Chester, Penna. 


BOWERSOX 
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only HOWARD has it! 


rH at Oh i ae pele) & 
BRUSHES 


ciiiiie with 
na sensational! 


SLIDE - PAK 


and 
3-D Display! 


Now, the Howard line 
of cup and wheel 
wire brushes for all 
power tools in a new 
hard-sell package! 
Plus free metal rack 
-s-» With assortment for 
-::+ counter or pegboard. 
:::: Also in open stock. 
Full 40% dealer 


** sane 
BP by wih eer Se 
= —s * 


HOWARD 
re HARDWARE PRODUCTS, INC. 


Newark 8, New Jersey 














Campbell-Hausfeld 


PRESSURE 
PAL 


Portable 
Paint Sprayer 


Ideal for the home workshop, this trouble-free 
unit includes matched spray gun, compressor 
and a 15’ hose (motor optional). Displaces 2.98 
CFM ... smooth delivery at 1.6 CFM at 35 Psi. 


Write for literature today! 
The Campbell-Hausfeld Co.,215! Railroad Ave., Harrison, Ohio 


CAMPBELL-HAUSFELD 
Want more facts? Circle 445, p. 273 


. HIGHEST QUALITY 

. at LOWEST COST 

. with QUICK TURNOVER 
. and INCREASED PROFIT 


> . 
ee 
el 


. ». Stops Sweating Pipes 
4. «+. Insulates Hot Water Pipes 
\ ,. Reduces Freezing Hazard 


Pat When you sell “Easy Wrap” 


you sell the finest pipe wrap 

made—unaffected by water, ver- 

min and fungi, because it is made 

of genuine Owens-Corning Fiber- 

glas—easy to use—provides years 

of dependable protection. Attrac- 

C tively packaged in window-front 

display carton to sell on sight— 

25 feet of highest quality, mois- 

with full ture resistant tape and fiberglas 

insulation. 

P sen 1 Write today for full details, in- 

cluding bonus discount—make 

this widely used product avail- 

able to your customers for added 
sales and profit. 


Khopac, \nc. 


3427 Cleveland Street, Skokie, Ill. 


Retails for 
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Read it in HARDWARE 


NEWS OF 


HARDWARE AGE FOR 


KKKKKKSK 








News About Dealers: Shopping Center Store 
Opens in Ohio; Southern Store Has Opening 


Wilmington, Ohio—Melvin 
Mueller recently celebrated 
the grand opening of MUEL- 
LER’S HARDWARE & APPLIANCE 
at the Wilmington Plaza 
shopping center. Store’s op- 
eration is semi-self service 
and features an appliance 
service department. 


Fulton, Miss.—Basil Earn- 
est recently had a grand 
opening of his EARNEST 
HARDWARE & #£FURNITURE 
store in Fulton. Refreshments 
and prizes were given, and 
more than 1500 attended. 


Seattle, Wash. — Larry 
Stumbaugh has purchased 


ZIEBARTHS HARDWARE. Mr. 
Stumbaugh had been with a 
meat firm for the past 12 
years. 


Belle Plaine, Iowa—Milo 
F. Stok opened the StToK 
HARDWARE & ELECTRIC store. 
Mr. Stok will handle a com- 
plete hardware and appliance 
line and will also do elec- 
trical contracting. 


Trenton, N. J. — A fire 
gutted the HOFFMAN PAINT 
& HARDWARE store, causing 
property damage estimated 
at $25,000 and set the stock 
loss at $40,000. 





Walton Hicks, Jr., Is 
Phillips Co. President 


Walton Hicks, Jr., has 
been elected president and 
general manager of I. W. 
Phillips & Co., Tampa, Fla., 
wholesaler. 

He succeeds his father, 
Walton Hicks, Sr., who has 
been president, general man- 
ager and board chairman 
since 1953. Mr. Hicks, Sr., 
continues as board chairman 
and chief executive officer. 


WALTON HICKS, JR. 


Other officers elected are: 

I. W. Phillips, Jr., first 
vice-president. 

Robert W. Trice, Arthur 

(Continued on page 378) 


MELVIN L. LLOYD 


M. L. Lloyd Is Supplex 
Sales Vice-President 


Melvin L. Lloyd has been 
appointed vice-president of 
sales for Supplex Co., Gar- 
wood, N. J. 


His appointment was an- 
nounced by Supplex president, 
Howard Shannon. 


Mr. Lloyd was sales man- 
ager, Retail Products Div., 
Armour Alliance Industries, 
Alliance, Ohio. 


In his new position, Mr. 
Lloyd will direct marketing 
and sales of Supplex rein- 
forced plastic and _ rubber 
garden hose and related 
products. 
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Vereen Is Chairman 
Of Packaging Group 


Robert C. Vereen, manag- 
ing director, Liberty Distrib- 
utors, Philadelphia, is the 
new chairman of the Hard- 


a 


ROBERT C. VEREEN 


ware & Housewares Packag- 
ing Committee of the Pack- 
aging Institute. 

He succeeds N. Allan Pet- 
tit, Campbell Chain Co., 
York, Pa., chairman of the 
past year. E. L. Barringer, 
managing editor of HaArpD- 
WARE AGE, who was secre- 
tary, becomes vice-chairman. 

P. Jay Harris, Empire 
Brushes, Port Chester, N. Y., 
was elected secretary. 


The elections took place at 
the committee’s quarterly 


meeting Aug. 25 in New 
York. The next committee 
meeting will be on Oct. 4 in 
McCormick Place, Chicago, 
when winners of the Hard- 
ware Packaging Exposition 
Oct. 2-6 will be announced. 


C. S. Bauman Manages 
P. & F. Corbin Sales 


Carl S. Bauman has been 
appointed general sales man- 


bapes an ae SRD 
REDE: TORR, Se 
Pi 


CARL 8S. BAUMAN 


ager of the P. & F. Corbin 
Division of American Hard- 
ware Corp., New Britain, 
Conn. He had been assistant 
sales manager since 1959. 

From 1952 to 1958 he was 
assistant general sales man- 
ager of the Hardware Divi- 
sion of Stanley Works, New 
Britain, Conn. 





Stratton Baldwin Co. Elects New Officers; 
R. J. Treadaway Becomes The New President 


R. J. Treadaway has been 
elected president of Stratton 


Baldwin Co., New Orleans 


wholesaler. He succeeds the 
late P. W. Stratton. 

Other officers elected are: 

Executive vice-president, 
J. M. Webb, formerly vice- 
president. 

Vice-president, C. J. 
Barnes, formerly secretary. 

Treasurer-secretary, A. J. 
Keenan, Jr., formerly assist- 
ant secretary. 

V. E. Dauphin continues 
as assistant vice-president. 
J. A. Bertus continues as as- 


sistant secretary. 

The sales manager is Geo. 
M. Kern, Jr. He was assist- 
ant sales manager. 

One new director was 
elected, Mr. Keenan, Jr. 
Other board members are 
Mrs. P. W. Stratton, Leslie 
Stratton III, C. S. Baldwin, 
Mr. Treadaway, Mr. Webb, 
and Mr. Barnes. 

Mr. Treadaway joined the 
company in 1920. In 1951 he 
was elected a vice-president, 
and appointed sales man- 
ager. In 1954 he was elected 
a director. 
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CHARLES C. GATES, JR. 


Gates Jr. Elected 
Gates President 


Gates Rubber Co., Denver, 
elected Charles C. Gates, Jr., 
to succeed his late father as 
president of the company. 

Mr. Gates joined the com- 
pany in 1946 after three 
years as assistant chief en- 


gineer with Copolymer Corp., 
New Orleans synthetic rub- 
ber manufacturer. 

He was elected a _ vice- 
president in 1949. In 1958 
he was elected executive 
vice-president. 


Lunz Heads Promotions 
For Trustworthy Group 


John Lunz has succeeded 
A. H. Wagman as the pro- 
motion manager for Trust- 
worthy Retail Stores, hard- 
ware and housewares dealers 
in Pennsylvania, West Vir- 
ginia, and Ohio. 

Mr. Lunz formerly was 
assistant promotion and ad- 
vertising manager for 
'Trustworthy’s sponsoring 
firm, J. A. Williams Co., 
Pittsburgh hardware whole- 
saler. 





New Format For Program Will Be A Feature 
Of Miami Beach Builders’ Hardware Meeting 


J. E. O° KEEFE 
NBHA president 


A new program format 
and a new convention city 
will be highlights of the 
builders hardware convention 
Oct. 15 to 19 in Miami Beach. 

This will be the 25th an- 
nual convention of the Na- 
tional Builders’ Hardware 
Assn. and the American 
Society of Architectural 


Hardware Consultants. Also, 
it will be the 16th National 
Builders’ Hardware Exposi- 
tion. 

Miami Beach is host to 
the convention for the first 
time. The location makes 
possible adding several trips 
to the formal program. The 

(Continued on page 376) 


. B. VEIHMEYER 
ASAHC president 


Answer to Imports and Executive Training 
Are Topics For Atlantic City Convention 


The answer to imports, 
how to motivate salesmen, 
how to sell against a price 
cut, developing second line 
executives, and greater ef- 
ficiency and profits at the 
wholesale level will be some 
of the topics considered at 
the Atlantic City convention 
Oct. 22-25. 

The sponsoring associations 
are the National Wholesale 
Hardware Assn., 67th annual 
convention; American Hard- 
ware Manufacturers Assn., 
121st semi-annual convention; 
National Assn. of Sheet 
Metal Distributors, 5lst an- 
nual meeting. 

The formal programs this 
year will consist of meetings 
on Oct. 23 of the NWHA 
and of the NASMD. A joint 
meeting of the associations 
will be held Oct. 24. NWHA 
will hold another meeting on 
Oct. 25. 

The Conference Booth Pro- 
gram will he held on Oct. 
23 and 24. 

Then there will be the 
various luncheons, for the 
ladies, former presidents, and 
young executives. 

Dancing is on the pro- 
gram for the evenings of 
Oct. 23 and 24. And the 
convention opens with the 
Presidents’ Reception on Oct. 
22. 

The Central States Hard- 
ware Club will hold its 21st 
annual stag party on Oct. 
22 in the Hotel Shelburne 
Ballroom, immediately after 
the Presidents’ Reception. 

Following is a detailed 
schedule of the convention: 


Saturday, Oct. 21. 


Registration, 1 to 5 p. m., 
Hotel Dennis, lower lobby. 


Sunday, Oct. 22. 


Registration, beginning 10 
a. m., Hotel Dennis, lower 
lobby. 

Meetings, association 
boards and committees. 


HOWARD W. PRICE 
NWHA president 


PAUL C. NICHOLSON 
AHMA president 


ROBERT W. MASON 
NASMD president 


Presidents’ Reception, 5:30 
to 7 p. m., Hotel Dennis, 
Borton Hall. 


Monday, Oct. 23. 
NWHA and NASMD 


(Continued on page 373) 
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AMERICA’S FAMOUS SELF-ADHERING 
PLASTIC KITCHEN AND BATH ACCESSORIES 


No Nails! No Screws! 


Just MOISTEN 
witH WATER ano 
STICK’ EM UP 


Only Selfix has 
the patented wood 
insert with special 
adhesive, assuring 
strong and 

lasting bond! 


wo 
wailS! 


no 
screws! 





Set DIRECTIONS On 


Protective Blister Packing 


Bright, Fresh, Functional! Now, extra sales-boosting potential 
for the popular self-adhering line of plastic household aids. 
Modern blister packing holds merchandise on matching 3-color 
cards—punched for rack or counter display. Re-order now. Bring 
your Selfix selection of Closet, Kitchen and Bath accessories 
up-to-date with smart, new Selfix sales-pulling packaging. 


No. 101 HOOK (illustrated) PRE-PRICED 2 per card 29¢ 


=| Brand New Design 
Soups Toilet Tissue Holder 


The newest, most beautiful plastic tissue holder! Designed to 
match the new Selfix contemporary styling. Silver flecked trans- 


porent holder held in place by side spring action. So easy to 
mount! Just moisten with water and stick ‘em up! Molded of 
durable plastic, available in 6 colors: white, yellow, sandalwood, 
pink, turquoise, black. Carded and double punched for space- 
saving counter, rack or peg display. 


No. 208 TOILET TISSUE HOLDER PRE-PRICED, EACH 59¢ 


WRITE FOR COMPLETE COLOR CATALOG AND 
PRICE LIST. POWERFUL DISPLAYS AND SPECIAL 
“STARTING ASSORTMENTS” AVAILABLE. 
PRODUCTS COMPANY 


' LE> 223 W. ERIE ST. © CHICAGO 10, ILL. 
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News of the Trade 


brief reports of 


MANUFACTURERS SALESMEN 


@ Columbian Rope Co., Auburn, N. Y.—William S. Stroud 
has been named Pacific Coast manager. He has been with 
Columbian since 1952. 


@ Smith-Gates Corp., Farmington, Conn.—Richard M. 
Holcomb has been named regional sales manager to cover 
Wisconsin, Illinois, Indiana, Michigan and Kentucky. 


@ Ballonoff Metal Products Co., Cleveland—Jack Green- 
berg to cover northern Ohio. 


@ Bissell, Inc., Grand Rapids, Mich.—William F. Hector 
Chicago territory sales representative. He was a salesman 
for Diamond Expansion Bolt Co. and the E. F. Slattery Co., 
both of Chicago. 


@ Smith-Gates Corp., Farmington, Conn. — Samuel M. 
Black regional sales manager for Pennsylvania, Ohio, West 
Virginia, Maryland, Delaware, Virginia and District of 
Columbia. 


@ Sylvania Home Electronics Corp., Batavia, N. Y.—Her- 
man S. Albert, former general manager, Spokane Div. of 
Admiral Sales Corp., to Seattle as district sales manager. 


@ Wallace Silversmiths, Inc., Lancaster, Pa.—Carl Beres- 
ford, former new products and sales manager, stainless 
steel division of the Gorham Co., to New England whole- 
sale division including parts of New York state. 


@ Vining Broom Co., Springfield, Ohio—Michael H. Scott 
to eastern sales representative. 


@ Desmond Bros. Paint Co., Torrance, Calif.—St. Louis 
and Evansville, Ind., trading areas to John R. Ure; Florida 
to Kurland-Zager & Associates; Puerto Rico to Jose Rolan, 
San Juan, P. R. 


@ Berns Air King Corp., Chicago, Ill—David Zuckerman 
to manage northern California sales office. 


@ Reardon Co., St. Louis, Mo.—Clay Billingsley to north 
central division sales manager including Illinois, lowa, Wis- 
consin, Minnesota, South Dakota, North Dakota, northern 
Indiana and western Pennsylvania. 


@ True Temper Corp., fishing tackle div., Cleveland, Ohio— 
Ohio, Indiana, Illinois and lower Michigan territory to 
Robert P. Cary Co., Ashtabula, Ohio, and Chicago. 


@ Deming Div., Crane Co., Salem, Ohio—Richard L. 
Nicholson to Cincinnati to cover southwestern Ohio, Ken- 
tucky and southeastern Indiana. 


@ L. H. Weller Co., Houston—Edwin N. Luther has joined 
staff to cover North Texas out of Dallas. He was with True 
Temper Corp. and is a past president of the Texas Hard- 
ware Boosters Club. 


@ Kennatrack Corp., Elkhart, Ind.—Ralph Pederson, for- 
merly with Rich, Inc., Erie, Pa., to cover the Chicago area. 


@ Gottschalk Metal Sponge Sales Corp., Philadelphia— 
Edward R. Chatterton, Sr., has joined the staff and will 
operate from the home office. 


@ Melnor Industries, Inc., Moonachie, N. J.—Nate Getis 
to cover western Pennsylvania and Virginia. 


@ Skil Corp., Chicago—Noel N. Diaz, formerly of Gould 
National Batteries, to north Georgia; Kenneth W. Malcolm, 
formerly with Lone Star Boat Co., to New Hampshire, 
Maine, Vermont and northeastern New York. 


@ Waring Products Corp., Winsted, Conn.—William F. 
Dugan, sales manager for New York City. He has been 
a salesman in this territory for the past nine years. 





No. 510—Bar Accessories Assortment 


A complete self-service department in less than 2’ of 
counter space. This is a tested and proven profit 
builder across the nation. A trial will convince you. 


23” wide, 
6” deep, 
30” high. 


FREE! 
Permanent 
two-color 
display 
with your 
order for 

1 doz. ea. 
of these 
18 items 


Further information and 
catalog sheets are available from 


IRVIN WARE COMPANY | : 


ay 


43-30 38th Street, Long Island City 1, N. ¥ 3 ae 
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HOMEOWNER’S and 
MECHANIC'S 
BEST FRIEND 


Champion Quality Enamels and 
Lacquers in foolproof can 

® Chrome Aluminum Paints [all types) 

® Special Aluminum Paints 

* Metal-Glo Gold & Copper Finishes 

® Lacquer Thinners 


© Dry Bronze Powders 
e Fibrated Asphalt Aluminum Roof Coating 


CHAMPION BRONZE POWDER & PAINT CO. 
2101 N. Elston Ave., Chicago 14, Illinois, Dept. HA 
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DA NM DE. E Adhesive CLOTH 


PICTURE HANGERS 


© : 
§ HAROWARE SINCE 1872 


E. H. TATE CO. © 251 CAUSEWAY ST. © BOSTON, MASS. 
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REMEMBER 
-. LAST 


¢ 


KR RA 


Electric 
ROOF 
DE-ICER 
KITS 


De-Icers prevent formation : Cable | Retail 
of ice dams which cause . Length Price 
water to back up under 20 ft. | $ 5.35 
roof shingles and drip into 40 ft. 8.55 
the house. Kits consist of =. 4 eo 
heating cable, hardware, 100 ft. 18.75 
instructions. Kits available 

individually or one of each 
size in a free display box, 
retail value, $59.95. 























Figure 2 ft. of cable for each 
foot of roof edge, 1 ft. of 
cable per foot of gutter and 
downspout. 


me ce ps a ee 
Si i ea : 


World’s Largest-Selling Heating Tape 


LINE-O-HEAT-: 


“Yell-’n’-Sell’ metal merchandiser 
holds 12 fast-selling lengths of Line- 
O-Heat and two thermostats. You 
pay $39.95, sell contents for $58.90, 
make $18.95! 


Rack only 914” deep, 814” wide, 
23” high. For counter display or > 
hanging on wall or pegboard. Free &§ 
window streamer with each rack. 


Aer RS CAE Sg 


| Bird WATER WARMERS [new] 


Wild bird watchers have been looking 
for this drinking-station heater to keep 
water open all winter. Ideal for poultry, 
horses and ponies and many other 
uses as well. Display carton con- 

tains five warmers, retailing 

for $6.95 each. 


ASK YOUR JOBBER OR WRITE FOR DETAILS 


THE SMITH-GATES core. 


FARMINGTON, ome. 


ee, ee ee ee ee ee re ol 4 
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$$Loaded with Dealer Profits! 


ITAL 
Professional 
Caulking 
Guns! , 


You'll sell more Vital & thal: soap ZA, 
job-designed caulking job tapi 
guns because they are 
contractor favorites. » 
They load easier... » 
cleaner and give posi- © 
tive control for smooth, 
even beads. Ask for 
profit facts today! Un- 
conditionally guaran- 
teed. 





Model A - 5/8 gallon, 
Contractor’s Gun. 





Model D - Bulk or 
Cartridge, quick- 
close breech cap. 





Model L - Speed cap 
—bulk or cartridge. 


Interchangeable nozzle set». 16 styles and sizes! 


Since 1909 


Vita PRODUCTS MFG. CO. 


7500 QUINCY AVE. 
CLEVELAND 4, OHIO 
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best-sellers by Perfect-Line 


Perfect-Line’s new one-gang T-11 box SAVES TIME, LABOR AND 

MONEY. Replaces 3 ordinary boxes, weighs 24 less and comes 

with 3, 4 or 5 42” or 34” tapped holes. Takes ail std. weather- 

proof devices, lamphoider pilates or blanks. For grounding 

specify TG-11. Window-box pkgd. 2 aluminum plugs sup- 
plied. Only 234"x442"x2”. 


ONE-GANG WEATHERPROOF 
CAST ALUMINUM 
MULTI-PURPOSE 
}e) 43- 


FLUSH-DUPLEX 
WEATHERPROOF 
“DUO-LOK” 
RECEPTACLES 


New grounding-type P-L Receptacle or Receptacle /Switch comes 
with dual position ‘‘Duo-Lok’’ snap-caps. Protects fingers and 
cords and provides completely weatherproof seai. Made of die- 
cast aluminum, the ‘‘Duo-Lok’’ comes with long-life stainless 
steel hinge-springs, gasketed die-cast cover, rubber mat & 
mtg. screws. Handsomely packaged to sell on sight. 


PERFECT-LINE MFG. CORP. 


HICKSVILLE, L. 1.. NEW YORK « WE 1-3330 
Want more facts? Circle 453, p. 273 
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News of the Trade 





_ news in brief of 


MANUFACTURERS’ AGENTS 


| @ Fry-Holbrook & Associates, Atlanta—Appointed Rich- 
_ard J. English representative for Alabama, Mississippi, 


_western Tennessee and Florida Panhandle. 


Territorial 


_ changes: North Carolina and Virginia to Hugh Cochrane; 

| South Carolina, northern Georgia, eastern Tennessee to 
| Dan Fry; Florida and southern Georgia to George Hol- 
_ brook; Georgia, South Carolina and eastern Tennessee to 


Frazier to Direct 


| Emmett Wright. 


@ Todd, Blunt & Williams, Inc., Narberth, Pa.—Repre- 
sentatives for Wickwire Brothers, Inc., Cortland, N. Y. 


R. Earl Whitmer has recently joined the staff. 


ie Goodell Co., Antrim, N. H.—New York state, excepting 


New York City, to Barron K. Throckmorton & Co., 11 W. 


| 42nd St., New York 36. Joseph G. Linington will be the 
sales representative to cover. 


_@ Dennis Mitchell Industries, Philadelphia — Housewares 
_lines in Michigan to Oscar Grey & Associates, Detroit; 
| Texas, excepting El Paso, and Oklahoma to Quint-Rusk & 
_ Associates, Richardson, Tex. and Dallas. 


@ Dominion Electric Corp., Mansfield, Ohio—New York 


_ state north of Westchester County to W. S. Owen Co., 


Syracuse, N. Y., on Dominion’s complete line of portable 


electric appliances. 


| @ E. R. Wagner Mfg. Co., Milwaukee—Upper New York 
state to Nelson-Heintz Associates, 
_ Charles H. Grauss, Kailua, Oahu, Hawaii. 


Buffalo; Hawaii to 


@ Van Brauman & Co., Dallas, Tex.—Lowell D. Elkins has 
been added to this agency’s staff to cover east Texas and 
northern Louisiana. 


@ Atlas Tack Corp., Fairhaven, Mass.——New England to 
John J. Gillis, Inc., Boston. Mr. Gillis and William F. 
Naughton, both formerly with Wickwire Brothers, Inc., 
Cortland, N. Y., will handle wholesale and industrial 
accounts. 





vice-president, New York 
Wire Cloth Co., has been 
elected president of the In- 
sect Wire Screening Bureau. 


Bingham Closes Out 
Remaining Inventory 


The W. Bingham Co., 
Cleveland wholesaler, has 
taken the final step in closing 
the business down. Inventory 
remaining at the end of 
August has been sold in bulk 
to Sunshine Distributors. 

Sunshine will offer this 
merchandise to dealers at ap- 
proximately distributor cost. 
For the next several months, 


R. M. FRAZIER 


Royal Brass Sales 


Richard M. Frazier has 
been named sales manager of 
Royal Brass Mfg. Co., Cleve- 
land. He had been with 
General Motors Corp. and 
Goodyear Tire & Rubber Co. 


_Insect Wire Screening 


Bureau Elects Officers 


Stuart M. Jones, executive 


Sunshine will operate out of 
the Bingham building at 1278 
W. Ninth St., Cleveland. 
The inventory purchased 
by Sunshine represents the 
merchandise remaining after 
about $2 million of stock was 
sold by Bingham to its deal- 
ers, following announce- 
ment of plans to go out of 
the general hardware busi- 
ness (See HA June 1, p. 118) 





——News of the Trade— 


Program Announced for 
Atlantic City Meeting 


(Continued from page 369) 


Forty and Under, breakfast 
8 a. m., Hotel Dennis, Ozone 
Room. 

AHMA Forty and Under, 
breakfast, 8:30 a.m., Claridge 
Hotel. 

NWHA open session, 10 a.m., 
Hotel Dennis, Borton Hall. 

Presiding, Howard W. 
Price, The Salt Lake Hard- 
ware Co., Salt Lake City, 
Utah, president. 

“The Activities of the As- 
sociation,” Thomas A. Fern- 
ley, Jr., managing director. 

“President’s Address,” Mr. 
Price. 

“The Problem of Secur- 
ity,” Robert A. Haw, presi- 
dent, Haw Hardware Co., Ot- 
tumwa, lowa. 

Announcement of nominat- 
ing and resolutions commit- 
tees. 

“How to Motivate Sales- 
men,” a panel discussion by: 

Gordon W. Hill, vice-presi- 
dent, J. Russell & Co., Holy- 
oke, Mass., “Prize Contests 
and Sales Gimmicks.” 

William A. Parker, Jr., 
vice-president, Beck & Gregg 
Hardware Co., Atlanta, 
“Sales Meetings, Including 
the Use of Skits and Role 
Playing.” 

John Sieff, sales manager, 
S & M Co., Minneapolis, 
“Compensation and _ Incen- 
tives of Recognition.” 

Charles L. Hildreth, Jr., 
manager, Emery-Waterhouse 
Co., Manchester, N. H., 
“Field Supervision and Com- 
munications.” 

NASMD, open session, 10a.m., 
Hotel Dennis, garden lounge. 

Presiding, Robert W. 
Mason, Marathon Equipment 
& Supply, Ltd., Toronto, 
Ont., Canada. 

“The Activities of the As- 


Wholesaler Groups To 
Meet At Atlantic City 


These wholesaler groups 
will meet at Atlantic City 
during the national conven- 
tions: 

Liberty Distributors, Hotel 
Dennis, Oct. 20 and 21. 

Keen Kutter distributors, 
Meyer Merchandising Serv- 
ice, Marlborough - Blenheim 
Hotel, 10 a.m., Oct. 22. 

Super Service Stores’ 
wholesalers, Shelburne Hotel, 
Oct. 21. 

Pro Hardware Inc. dis- 
tributors, Traymore Hotel, 
9 a.m., Oct. 21. 
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THOMAS A. FERNLEY, JR. 
NWHA managing director 


ARTHUR L. FAUBEL 
AHMA secretary-treasurer 


sociation,” R. Bruce Wall, 
secretary. 

“A Poor Man’s IBM Sys- 
tem,” J. H. Wilkinson, J. H. 
Wilkinson Co., Greensboro, 
N. C. 

“Selling Against a Price 
Cut,” a panel discussion, by 
Daniel Cades, president, 
Northeast Roofing Supply, 
Philadelphia; A. B. Lewis, 
president, Palmer-Donavin 
Mfg. Co., Columbus, Ohio; 
Allen H. Kirby, Jr., director 
of sales, Berger Bros. Co., 
Philadelphia. 

“New Products and Meth- 
ods,” William O. Schoedinger, 
chairman, Product and In- 
formation Committee of 
NASMD, and president of 
F. O. Schoedinger, Inc., Co- 
lumbus, Ohio. 

Report of resolutions and 
nominating committees. 
Ladies Luncheon, 1 p.m., Ho- 
tel Shelburne, ballroom. 
Conference Booth Program. 

Convention hall, 2 to 5 
p. m. 

Evening Program. 

Musical hour, 8:30 p. m., 
Hotel Dennis, Upper Lobby. 

Dancing, 9:30 p. m., Hotel 
Dennis, Borton Hall. 


Tuesday, Oct. 24. 


AHMA, annual membership 

meeting, 9:15 am., Hotel 

Shelburne, ballroom. 

AHMA, NWHA, NASMD, 

joint session, Hotel Shel- 
(Continued on next page) 
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with National Weatherstrip Products 


Here are just a few of National’s complete line of weatherstrip 
products . . . every one means profits for you. From thresholds 
and doorstops to sealer-strip and sweeps, National’s attractive, 
economical, high quality line will stimulate your sales and build 
your weatherstrip business. 

Place a sample order with your jobber today or write for 
more information. 





Mail this today! 








> 


CO 





CAROLINA METAL PRODUCTS CORP. 


Subsidiary of National Metal Products Co. 
2222 South Bivd., Charlotte 3, N.C. 








L] Send me catalog on National’s complete line of weather- 
strip products. 


] Send me pricing information. 


Name 


Address 


City. 











- THIS IS 

¢ THE LINE 
TO FOLLOW 
FOR SURE 
PROFITS ON 
HIGH-QUALITY 
SNOW TOOLS 


A complete line 
of aluminum and 
steel snow shovels 
and pushers, snow 
scoops, children’s 
shovels and 
sidewalk scrapers 


RUGG MFG. CO. 
Greenfield, Mass. 



































Rugged lifetime aluminum guides with | 
genuine Stimsonite lenses, front and | 


rear, 


cars from damage. Gleaming, twisted 
aluminum for lasting beauty. Will not 
rust or rot. Five sizes for every need. 


List Price 
No. 220 — 4M om. ha ao reflectors, 
1/8” x 1/2” 
(Packed 6 to a sy meg Sard 
No. 223 — 20” tall, 3” red reflectors, 
1/8” x 1/2” body stock 
(Bulk Packed Only) 
No. 230 — 30” tall, 1-3/4” red reflectors, 
3/16” x 3/4” body stock $1.4 
Packed 6 toa Display Card) 
No. 236 — 36” tall, 3” red reflectors, 
3/16” x 3/4” body TE mesnicas 
(Packed 6 to a Display Card) 
No. 248 — 48” tall, 3” red reflectors, 
3/16” x 3/4” body stock 
(Bulk Packed Only) 


Numbers 220, 230 and 236 come mounted 
six to a handsome, throw-away Display 
Card as shown in illustration at left. 


OReR Rew: , emia en. a. ae me On Ol 
48 -N. VALLEY ST . AKRON OHIO 
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reflect headlights and back-up | 
lights to protect lawn, shrubs, and | 








Program Announced for 
Atlantic City Meeting 


(Continued) 
burne, ballroom. 

“Opening Remarks,” 
Mason. 

Presentation of awards 
committee, Munroe Best, W. 
H. Best & Sons, Goldsboro, 
N. C. 

“The Development of Sec- 
ond Line Management,’’ 
Clyde H. Wilkinson, presi- 
dent, Air Conditioning Div., 
American Radiator & Stand- 
ard Sanitary Corp., New 
York. 

“Foreign Competition— 
What’s the Answer?” George 
F. Sullivan, editor The Iron 
Age, Philadelphia. 

“Atomic Energy in Peace 
and War,” Senator John O. 
Pastore, Rhode Island. 


Mr. 


Conference Booth Program. 


Convention Hall, 2 to 5 
p. m. 


Evening program. 
Entertainment, 9 p. m., 

Hotel Dennis, Borton Hall. 
Dancing, 10 p. m., Hotel 

Dennis, Borton Hall. 


Wednesday, Oct. 25. 


NWHA open session, 9:30 
a. m., Hotel Dennis, Borton 
Hall. 

“The Status of Equal Tax- 
ation,” H. L. Thompson, Jr., 
co-chairman of Committee 
on Equal Taxation NWHA, 
and president of Bostwick- 
Braun Co., Toledo, Ohio. 


News of the Trade——— 


“Our Anti-Trust Laws and 
Regulations,” Andrew B. 
Young, Stradley, Ronon, Ste- 
vens & Young, Philadelphia. 

“Approaches to Greater 
Efficiency and Improve Prof- 
its,’ Charles M. Harrell, 
president, Bluefield Hard- 
ware Co., Bluefield, W. Va.; 
J. L. Meagher, president, 
Stratton & Terstegge Co., 
Louisville, Ky. 

“Comments on Sales Moti- 
vation,” James P. Townley, 
chairman, Committee on 
Sales Motivation NWHA, 
and president Townley Metal 
& Hardware Co., Kansas 
City, Mo. 

“A Close Look at Hard- 
ware Distribution,’’ Reed 
Drummond, marketing spe- 
cialist, Glenview, III. 

Presentation of awards to 
manufacturers. 

Report of resolutions com- 
mittee. 

Report of nominating com- 
mittee. 

Election of officers 
executive committee. 

Introduction of new presi- 
dent of AHMA. 

The luncheons, part of the 
official program, are: 
NASMD executive commit- 
tee, 12:15 p. m. Oct. 23, 
Hotel Dennis, The Tent; 
X-Club, 12:30 p. m. Oct. 24. 

A special feature of the 
Conference Booth program 
will be a display of the 
award winning entries from 
the Hardware & Housewares 
Packaging Exposition. These 
will be on display in the 
lobby of Convention Hall. 


and 





Wooster Brush Elects 
J. G. Zapf, R. H. Bunn 


Wooster Brush Co., Woo- 
ster, Ohio has elected John 
G. Zapf vice - president of 
sales and Robert H. Bunn 
vice-president of raw ma- 
terials. 


JOHN G. ZAPF 


Messrs. Zapf and Bunn 
have been with the company 
for some years in executive 
capacities. Mr. Zapf has been 
sales manager, and Mr. Bunn 
has been in raw materials 


and production. 


ROBERT H. BUNN 
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ea oSTEEL wool PADS. 


FLEX-FOLD: PADS 


SPLIT—YOU MAKE 2 PERFECT 8 PACKS! 
1 POUND TUBES @ SPOOL WOOL 
FLOOR PADS @ HANDI-KITS 
SCOUR PADS @ SOAP-FILLED PADS 
Not sold direct. Order pari st -— Waeteentar. 
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SELF-SERVICE +» SELF-STORING 
ECONOMICAL © EXCLUSIVELY IVES 


Stack * Reach in 
Inspect + BUY! 


Unique method of merchandising 








oleate pet cia tte aii, em, Si «saline © ic eee a Pubtdy 
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Mr. Retailer: 


ROCKET MASONRY DRILLS 


will pay you Rent and increase your Sales. 


Ask your Wholesaler about ROCKET'S 
new "RAPID SALE DISPLAY" Rental Deal. 


ROCKET realizes 
the Dealer problem 
in Display space 
and has designed 
this attractive Dis- 
play for your Peg- 
board and will at 
the same time PAY 
YOU RENT for 


your space. 


PLACE YOUR ORDER NOW 
ROCKET CONCRETE DRILL COMPANY 


STACKING 


Space saver only 12” x 
6” counter or floor crea 
needed for a sure-fire 
traffic stopper! 


and stocking—real space saver- 
the fast moving, ever expanding 
items in the Ives hardware line. 
DOOR STOPS e SASH LIFTS 
e SASH LOCKS e COAT and 
HAT HOOKS e HAND RAIL 
BRACKETS e MAGNETIC 
CATCHES e FLUSH SLIDING 
DOOR PULLS. The various items 
are packed in economical quanti- 
ties varying from 75 to 300 de- 
pendent upon size of article. Each 
item ‘Poly-wrapped” for ready 
sale. 


BUY ’EM from your 
IVES WHOLESALER 


THE H. B. IVES COMPANY 
NEW HAVEN, CONN. 
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HARDWARE AGE, September 21, 1961 © 375 


211 LOS MOLINOS, SAN CLEMENTE, CALIF. 
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There’s a big, complete line of T&S weldiess chain 
in all sizes, metals and types including SASH e 
JACK e@ SAFETY e REGISTER e DOUBLE and 
SINGLE LOOP e PLUMBERS’ LINK e NAVY LINK 
e@ FURNACE e BEADED e CABLE e UNIVERSAL 
@ AND MORE PLUS “S” HOOKS and other 
attachments. 


®@ CHAIN 


COMPACT, SALES-BUILDER 
CHAIN DISPLAY 


Only 9” wide; 6%” deep; 
17” high 
More facts and prices on 


complete line are yours 
for the asking. 


THE TURNER & SEYMOUR 


MFG. CO. 
TORRINGTON, CONNECTICUT 


‘Want more facts? Circle 460, p. 273 
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|New Program Format 


Feature of Meeting 
(Continued from Page 369) 


trip to Nassau begins on 
Oct. 19, and a trip to 
Jamaica - Haiti- Puerto Rico 
on Oct. 20. 


The new format for the 
program has the Exposition 
open during morning hours, 
instead of during the after- 
noon as at previous conven- 
tions. The speaking program 
comes in the late afternoon 
instead of in the morning. 


The annual banquet will 
be on the evening of Oct. 18. 
The golf tournament is on 
Oct. 19. 

Following are the high- 
lights of the program, day 
by day: 


Sunday, Oct. 15. 


NBHA directors meeting 
all day, open to NBHA 
members. 

Registration. 

NBHA-ASAHC annual re- 
ception, 6 p.m. 


Monday, Oct. 16. 


| Exposition open 8 a.m. to 
1 p.m. 


NBHA workshop meeting, 
4:30 p.m. 

Meeting A, “More Selling, 
Less Bidding in Contract 
Hardware.” Jno. Worner, 
Jr., presiding. Panel mem- 


_ bers, Howard MacCarthy, Jr., 


Norman F. Barber, W. R. 
Stigler, and L. E. Atkins, 


| Jr. 


Meeting B, Joint Industry 


_Committee on Metal Door 


Hardware Standards, David 
H. Eskin presiding. 
Meeting C, “Increasing 


| Distributors’ Sales Through 


Advertising and Promotion.”’ 
William Davies, moderator. 
Participants R. G. Edwards, 


_W. J. Hanley, Carl D. Himes, 


-News of the Trade 





WILLIAM 8S. HASWELL 
NBHA managing director 


GEORGE P. MERRILL 
ASAHC executive director 


James Longacre, and Ken 
Schuham. 


Tuesday, Oct. 17. 


Exposition open 8 a.m. to 
1 p.m. 

Ladies luncheon and fash- 
ion show, 12:30 p.m. 

ASAHC open meeting 4:30 
p.m. 


Wednesday, Oct. 18. 


NBHA member breakfast, 
8 a.m. W. H. McAninch and 
F, E. Traver will present 
findings from a recent NBHA 
statistical study. 

Exposition open 10 a.m. 
to 3 p.m. 

Annual banquet, 7:30 p.m. 

The conventions sessions 
wiil be in the Fountainebleau 
Hotel. The golf tournament, 
tee-off at 8 a.m., will be at 
the La Gorce Country Club. 





| Promotions Announced 


By Minnesota Mining 


Appointment of two com- 
pany vice - presidents and 
three divisional vice-presi- 
dents has been announced 
by Minnesota Mining & Mfg. 
Co., St. Paul. 

Harry Heltzer and Ray- 
mond H. Herzog have been 
named vice-presidents of the 
company. Mr. Heltzer will 
continue as a vice-president 
for reflective products and 


will also assume responsibil- 
ity for National Advertising 
Co., wholly-owned subsidiary 
of Minnesota Mining. 

Mr. Herzog will continue 
as vice-president for the 
duplicating products division 
and will take over the print- 
ing products division. 

Divisional vice - president 
appointments are E. J. Kane, 
printing products; A. H. Red- 
path, retail tape and gift 
wrap; and R. W. Adam, 
industrial tape. 





THE NEW 
DENNIX 
CAFE LEG 


C 


EASY-TO-REACH SALES AND PROF- 
ITS WITH DENNIX EASY-TO-DO-IT- 
YOURSELF PRODUCTS... WRITE 
FOR DATA ON ATTACHABLE FURNI- 
TURE LEGS ... THE NEW CAFE LEGS 
... NEW PRE-FAB DRAWERS... 
BOOKCASE BUILDERS .. . STAND- 
ARD-SIZED SHELVING . . . ADJUST- 
ABLE SHELF KITS . . . WOOD AND 
METAL BRACKETS . . . BEDSPRING 
LEGS. 


dennix 


PRODUCTS COMPANY 
33/TEN DOWNING ST., FLUSHING 54, N. Y. 


Want more facts? Circle 461, p. 273 





Kenberry GADGETS r 
ARE PROFITABLE # 


Sell Fast, Use 
Little Space 
4 Color Cards 


Display as a family of 
gadgets in one place on 
peg boards or counter 
bins for fastest self-serv- 
ice sales. Serving Tongs 
in many sizes, styles. 
Cheese Slicers. Jar 
Wrenches. Deluxe Roast 
Rack. Skewers in all 
sizes. em Pins. Plate 
Hangers. otato Bake 
Rack, Broom Clips. Food 
Mixers. Beaters. Many 
other gadgets. 


More than 50 
Kenberry GADGETS 


JAR WRENCH WHISK BEATER 


JOHN CLARK BROWN '#¢ 


Ask your jobber ONE MONTGOMERY ST. 
er write for list BELLEVILLE 9,N.V. en berry GADGETS 


Want more facts? Circle 462, p. 273 








@ Adjustable from 
7%" to 10” 


® Ball bearing 


ey 


@ Rubber cushioned 
oscillating trucks 


Speed King @ 
Skates are 

“‘shaped- to-the * 

shoe"’ for perfect 
balance. 


Your “full size’’ low priced sales winner! 
Bright plated finish for top appeal. 


AT TOY AND HARDWARE JOBBERS COAST TO COAST 


HUSTLER CORPORATION STERLING, ILLINOIS 


Want more facts? Circle 463, p. 273 





Tew 


e push button latch = 
a 


°. by ideal @ 
~Cocccceee®® 


AAAS 
LLL mane ere 
RALLIES 


one-piece handle, 
optional key-lock- 
ing push button 


Modern, streamlined de- 
sign . . . engineered for 
the utmost convenience, 
styled to sell. New ‘Spring. 
Loaded” push button fits 
the thumb perfectly for 
easier opening. One-piece 
handle construction adds 
strength for greater du- 
rability. Easy to install... 
only three 14” holes thru 
door. Drill jig for installing 
and adapter plate for cov- 
ering existing holes are 
available. 


Ideal Push Button 
Latches convert easily from 
standard push button to 
key operated push button. 
No inventory complica- 
tions! To make the conver- 
sion, all you need is the 
standard latch and the 
easy-to-install cylinder 
locking unit. 


Castings are Zamax... 
available in baked silver 
aluminum or gold enamel 
and chrome plate finishes. 
Clear lucite handle is also 


| available. 
Write today for complete prices 
and delivery information. e 
LATCHES  OILITE BEARING | —& 
HINGES @ CLOSERS e CHAINS e  _ 
SASH ADJUSTERS e PUSH BARS 
e QUIK! WINDOW CONTROLS 


Reg 


IDEAL BRASS 
WORKS, INC. 


215 E. 9th St., St. Paul 1, Minn. 
Ideal Builders Hardware Corporation 
LaSalle, Quebec, Canada 
Want more facts? Circle 464, p. 273 
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As Officers; Others Receive Key Positions 


Van Camp Hardware and 
Iron Co., Indianapolis whole- 
saler, has elected three new 
officers of the company, and 
promoted three other men to 
top management positions. 

The new officers are: V. A. 
Snow, Jr., Louis A. Weather- 
ford, and Robert B. Johnson. 

Mr. Snow, elected a vice- 
president, joined the company 
in mid-1961 as director of 
sales. He was with Belknap 
Hardware & Mfg. Co. for 
22 years. 

Mr. Weatherford, elected 
assistant secretary, joined 
Van Camp in 1939. He has 
been credit manager since 
1958. 

Mr. Johnson, elected as- 
sistant treasurer, joined the 
company in 1940 as a ship- 
ping clerk. By 1955, he had 
risen to personnel and office 
manager. 

The newly elected manage- 
ment executives are: E. M. 
Craft, Jr., D. J. Moriarty, 
and Robert L. Westervelt. 

Mr. Craft, elected executive 


vice-president in 1956, be- 
came vice-chairman of the 
board. He began with the 
company in 1939. 

Mr. Moriarty, elected a 
vice-president, had been as- 
istant secretary of the 
company since July, this 
year. He joined Van Camp 
in 1927. 

Mr. Westervelt, elected a 
vice-president, became assis- 
tant treasurer in 1959. He 
has been with the company 
since 1927. 


Edward G. Jesinsky Is 
Named by Rubbermaid 


Edward G. Jesinsky has 
been named a divisional mer- 
chandising manager, Rubber- 
maid Inc., Wooster, Ohio. He 
has been in national adver- 
tising and sales promotion 
work for some years. 

Mr. Jesinsky is responsible 
for advertising and merchan- 
dising programs for specialty 
accounts. 


News of the Trade 


Van Camp Elects Snow, Weatherford, Johnson "ya" Manages Sales 
r Le Page's, Inc. 


Charles C. Ryan, former 


CHARLES C. RYAN 





national field sales manager, 
has been named sales man- 
ager of Le Page’s, Inc., 
subsidiary of the Papercraft 
Corp., Pittsburgh. 

Ross J. Castles, former 
eastern regional sales man- 
ager, succeeds Mr. Ryan as 
national field sales manager. 


Walton Hicks, Jr., Is 
Phillips Co. President 
(Continued from page 368) 


E. Slack, Kenneth E. Wynns, 
vice-presidents. 

Carroll C. Phillips, secre- 
tary and treasurer. 

Sydney Potter, assistant 
secretary and assistant trea- 
surer. 

Mr. Hicks, Jr., has been 
with I. W. Phillips all of his 
business career, and was 
vice-president and. general 
manager. He was elected a 
member of the Southern 
Wholesale Hardware Assn. 
executive committee at the 
Southern Convention April 
19. 

Mr. Hicks, Sr., was with 
a number of hardware man- 
ufacturers before joining the 
I. W. Phillips organization 
in 1946. 








INA 


* 
SRR AH Onn ds 
ee RON. 


Woy 


Nh WS any 
SARA Ne RO. 
. 











4 


LZ | 


Want more facts? Circle 465, p. 273 





PLASTIC 


MIRROR HOLDERS 


BETTER HOUSEHOLD 
HARDWARE SINCE 1872 


E. H. TATE CO. © 251 CAUSEWAY S1. © BOSTON, MASS. 
Want more facts? Circle 466, p. 273 
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it will pay you to display fast selling 
RUBYFLUID soldering flux—liquid or 
paste — from eye-catching counter mer- 
chandisers. Get repeat sales because 
customers prefer RUBYFLUID, the solder 
that is fast acting . . . wets out freely 
. makes strong, neat unions... . 
easy to use. 


RUBY CHEMICAL CO. 


58 S$. McDowell S?t., Columbus 22, Ohio 


Want more facts? Circle 467, p. 273 


























PERT 07” SPRINKLERS 
Prstehat pesage ANTISYPHON CHECK VALVE 


Full water-way.No restriction, 34" pipe $h90 


UNION VALVE (Non-Union $2.80) 


Swivel seat for long life, 4" pipe $390 




















A ec ae 





te. ae 
lange 


sot Sieanen POP-UP SPRINKLER HEAD 


/ Po 1%” ab 1° 
Double Acting...with no ps up 12” above grass 


Hanging Strip Required 
Shallow mortise design ... suit- REGULAR SPRINKLER HEAD 


able for plywood or hollow core Fully adjustable, solid brass 54 
wood doors, hollow metal doors, 


formica or metal-clad doors of 
various types. Always specify HOSE T0 PIPE FITTINGS 
exact thickness of door. . . . 

3 Various sizes available 


Type 11001— 4”, 5”, 6” 


Furnished in All Standard Finishes HOSE y 


Now specified and used on stock room doors ° ° 10 
in many nationally known chain food stores. Ideal for Siamese connections 


ES 


po 


32 











= fay fring Hinges of Luality | OUR PRODUCTS MANUFACTURED FROM HIGH QUALITY BRASS, 
| GUARANTEED AGAINST DEFECTIVE WORKMANSHIP 
Chicago. Sprin 8 ‘Hinge To. PRODUCTS SOLD THROUGH YOUR LOCAL JOBBER ONLY 
1500 CARROLL AVE., CHICAGO 7 ILL. BB CHAMPION BRASS MFG. CO. 


me _1460 NAUD ST. ¢ LOS ANGELES 12, CALIF. © CApitol 1-2108 
Want more facts? Circle 468, p. 273 | Want more facts? Circle 469, p. 273 
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HY PONS | m=» | Have You 


Soluble PLANT tele). Complete 


FAST SELLING, NATIONALLY ADVERTISED ese lg ee Hs {2 
Now demanded by millions for houseplants, flowers, vegetables, lawns = = ee @di Fr 

igardens. Produces vigorous, beautiful growth in all plants quickly. Pays a 

dealer 334% profit. Attractively packaged for display. Does not deter- 
iorate, is clean, odorless and SAFE. Dissolves instantly in water for use 


l-or. makes 6 gallons liquid plant food. P aT I ) : - .. rhe : - . | eb | The birds are staying at home 

y a ant Dealer & —— endl elias ae: * | this winter to dine on the famous 
oz. pkt. 0 case. — wt. 80 case uae : ; - 

2oz. can 29¢ %6 to case. — wt. % | BISHOP wild bird cake. It’s 
Soz. can 24 to case. — wt. | | made of pure beef suet and a well 
10 oz. can $1.00 12 to case. — wt. balanced assortment of wild bird seeds. Attractively 
2 Ibs. can $2.45 6 to case. — wi. | packaged, 3 to a box. Retails for $1.00 per box. 
5 Ibs. can $4.95 4 to case. — wi. 


Larger Sizes Available. if Jobber Can't Supply, Order Direct. | | | “site for latest catalogue to 


‘* Write for list of other ONeX home and garden products. | WELLES L. BISHOP CO., INC. 


Dept. HA, 1245 E. Main St., Meriden, Conn. 


: 
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padlocks are 
Slaymaker’s See-Pack—a colorful boat in a removable clear plastic sleeve—has 


revolutionized padlock merchandising. The See-Pack is eye-appealing, sales- y , of . GU AR ANTEED 
compelling, versatile. It saves shelf space, keeps locks clean, is easy to open. And ~ SF pe 7% 

>. tests prove that See-Packed locks outsell similar locks as much as five to one! 

& : 


PULL-OUT TAB eed ah ae : | ce 
FOR HANGING : Ys | “ay 


IN CARTON 8 ON WIRE RACK ON PEGBOARD’ IN OPEN BIN OR ON SHELF 








olaymaker LOCK COMPANY, LANCASTER, PA. World’s Largest Producer of Brass Padlocks 


Want more facts? Circle 472, p. 273 
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Water Systems Council Starts New Member 
Drive Prior To Oct. 30-31 Annual Meeting 


RUSSELL W. LEWIS 


A new invitation-to-mem- 
bership booklet has been dis- 
tributed in a drive for new 
members by the Water Sys- 
tems Council, formerly Na- 
tional Assn., Domestic and 
Farm Pump Mfrs., _Inc., 
Glenview, Ill. 

The booklet’s theme is 
“Abundant water supply 
from source to site.” 

Council President Russell 
W. Lewis says, “Our custom- 
ers are interested in plenty 
of safe, palatable water... 
not pumps, wells, filters. We 
must weld together a strong 


R. G. BREEDEN 


public relations program by 
selling the advantages of an 
individual water system.” 


The upcoming annual 
meeting of the Council, Oct. 
30-31, Knickerbocker Hotel, 
Chicago, will include working 
assignments for new mem- 
bers, based upon the new 
public relations program. 

Individuals and companies 
interested in more informa- 
tion should write to R. G. 
Breeden, secretary-manager, 
Water Systems Council, 1201 
Waukegan Rd., Glenview, III. 





FRITZ C. HYDE, JR. 


Revere Appoints Hyde 
General Sales Manager 


Fritz C. Hyde, Jr., has 
been named general sales 
manager of Revere Copper 
and Brass Inc., New York 
City. 

Mr. Hyde, a vice-president, 
was assistant general sales 
manager. He succeeds Ray- 
mond P. Winberg, who has 
been elected vice-president of 
foreign operations. 


Liberty Group Meets 


The Bargain-of-the-Month 
Committee of Liberty Dis- 


tributors will meet Oct. 19 
at the home offices, Philadel- 
phia, the day before general 
membership meeting Oct. 20- 
21 at Atlantic City. Items 
will be selected for promo- 
tions for the following six 
months by the committee. 


Six Wholesalers Join 
In Store Identity Plan 


Wholesalers participating 
in the Dealer Advertising 
Plan of James A. Stewart 
Co., Carnegie, Pa., now may 


® 
Nervice wen 


offer their dealers a complete 
store identity program. 

The wholesalers are: 
W. W. Conde Hardware Co., 
Watertown, N. Y.; Edward 
K. Tryon Co., Philadelphia; 
Fries, Beall and Sharp Co., 
Washington, D. C.; S. Feder- 
bush Co., Paterson, N. J.; 
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Dates Announced For 
Wholesalers’ Shows 


Ace Hardware Corp., 
Annual Convention and 
Exhibit, Jan. 21-23, at 
Conrad Hilton Hotel, 
Chicago. 


Albany Hardware 
Co., Inc., Annual Trade 
Show, Feb. 20-22, at 
company offices, 419 
Hodges Ave., Albany, 
Ga. 


Albany Hardware & 
Iron Co., Dealer Show, 
Jan. 21-23, at Albany 
Hardware Bldg., Broad- 
way & Arch Sts., Al- 
bany, N. Y. 


Wm. L. Blumberg 
Co., Inc., Fall Dealer 
Show, Oct. 15, at com- 
pany offices, 1133 Man- 
hattan Ave., Brooklyn, 
N. Y. 


Hibbard, Spencer, 
Bartlett & Co., Annual 
Convention of True 
Value, Auburn, Asso- 
ciated and Buhl Sons 
Co., Dealers, Jan. 21-23, 
at Evanston Head- 
quarters, 2300 Brum- 
mel Place, Evanston, 
Ill. 


C. Y. Schelly & Bro., 
Inc., Spring Merchan- 
dise Show, Feb. 13-15, 
at Agricultural Exposi- 
tion Bldg., Fair- 
grounds, Allentown, 
Pa. 


Wisco Hardware Co., 
Annual Merchandising 
School and Sales Show, 
Jan. 28-30, at company 
headquarters, 15 S. 
Brearly St., Madison, 
Wis. 


Dates of other wholesalers’ 
shows and conventions an- 
nounced previously are 
shown in the Convention 
Calendar on page 342. 











Black Hardware Co., Gal- 
veston, Tex.; and Swank 
Hardware, Johnstown, Pa. 

The identity program hing- 
es on the slogan, “Super 
Service Stores” (see illus- 
tration). This slogan will be 
part of all advertising and 
sales promotion material 
offered to dealers in the 
DAP plan. 


ROBERT B. HUMPHREY 


Rockwell Manufacturing 
Promotes R. B. Humphrey 


Robert B. Humphrey has 
been named woodworking 
product manager for Rock- 
well Mfg. Company’s Power 
Tool Division, Pittsburgh. 

Mr. Humphrey, with Rock- 
well since 1951, has been 
sales manager, Power Tool 
Div., Rockwell Mfg. Co. of 
Canada, Ltd., for the past 
two years. 





OBITUARIES 


CHARLES C. GATES 


Charles C. Gates 


Charles C. Gates, 84, pres- 
ident of Gates Rubber Co., 
Denver, Colo., died on Aug. 
29. He had been president 
of the company since he 
founded it in 1911. 


George Harrigan 


George Harrigan, assistant 
hardware buyer, Woodward, 
Wight & Co., Ltd., New Or- 
leans wholesaler, died. He 
was with the company 32 
years. 


Charles A. McGuire 


Charles A. McGuire, 86, 
president of Dille & McGuire 
Mfg. Co., Richmond, Ind., 
died at Richmond, Sept. 6. 





HA Photo Angles 


A report in pictures 
of events in the trade 


This group of salesmen and customers typifies the atmosphere of 
the recent annual Summer toy exhibit in the showrooms of E. K. 
Tryon Co., Philadelphia wholesaler. They're smiling because "this 
was one of the best toy buying shows in many a year," said toy 
buyer Fred B. McMaster. Mr. McMaster (third from left) demon- 
strates a key item in the "hot" aircraft and missile section of the 
firm's huge toy display. 


NERAL 
FICES 


ROAD me 


th: 
KEHO! 


Sales and management joined recently for 
an annual four day sales meeting of Union 
Fork & Hoe Co., Fort Hayes Hotel, Colum- 
bus, Ohio. New items, finishes, and mer- 
chandising plans highlighted the meeting. 
A new catalog was presented. Attendees, 
front row (from left): George McMahan; 
John Denius; Robert Kincaid, director of 
sales; Howard Olson; Stuart Schneible; and 
Walter Martin. Middle row (from left, 
irregular) William Volk; Lou Seiler; Edwin 
Schmitz; William Gillespie, vice-president 
marketing; George Finkes (a step up); 
Bruce Burgess (forward); Edward Durell 
(a step up); and Brice Sarver. Back row 
(from left): Jerry Albrightson; Bud Mc- 
Carty; Brit Durell; Richard Speed; Lloyd 


Scanlan; and William Cormany. 
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Assorted new items were the highlight of the recent annual sales meeting of Panzer Products, Inc., Division of Virginia Metalcrafters, 


Inc., at Waynesboro, Va. Visiting sales representatives tested the many new items before hearing presentation of merchandising plans 
for the next season. 
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Classified Opportunities Section 





Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 
Set solid, 50 words or less 
Each additional word 
Positions Wanted 
+ oe 


or Your Address 





Rate) set solid, 50 words or 
$2.00 


Ai 
Allow Seven Words for Keyed Address 


CLASSIFIED ADVERTISING RATES 


BOXED DISPLAY AD RATES 
$8.00 per column inch 


5% discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 
Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportanities Dept. 
Chestnut & 5Séth Sts., Philadelphia 39, Pa. 


NOTE: Sampies of merchandise, literature, 
catalogs, etc., will not be forwarded to box 
number advertisers, unless accompanied by 
sufficient postage for remailing. 


No agency commission allowed. 
HARDWARE AGE is published every other 


Thursday. Classified forms close 3 w 
prior to publication date. 


Remittance must accompany order in form 
of check or money order, payable to HARD- 
WARE AGE—Cliassified Section, not currency 
or stamps. 








REPRESENTATIVES WANTED REPRESENTATIVES WANTED 


a4 od od ) 2 ek en 2 





MFRS. REPS. WANTED 


Established Mfr. of Wire & Cable selling to the 
Electronic & Electric Supply Distributor is expand- 
ing operations to include Hardware Supply Jobbers, 
Discount Houses, Mill Supply Distr. & Chain Stores. 
Reps. with established following preferred. Terri- 
tory available: Mich.: Minn., N. & S. Dak.: lowa, 
Nebr., Kan., Mo.: Ohio, Pa., Md., Va., W. Ya.: 
N. & S. Car., Tenn., Ala., Ga., Miss., La.: Ky. & 
Ind.: Wyo., Mont., Colo., Utah., N. Mex., Okla. 
Tex. & New York State. 

Contact Mr. S. Gracen at the 

Blackstone Hotel, Oct. 2 to 6. 


International Wire & Cable Co. 


1665 N. Milwaukee, Chicago, Illinois 











REPRESENTATIVES WANTED 


Established firm marketing complete line of 
peghooks and boards packaged and priced 
right—wants representation by aggressive 
“Reps” in Hardware and Housewares field. 
Good commission rate, proven repeat busi- 
ness and varied product line. List territory 
lines, and principals of your firm in your 
response. Showing at National Hardware 
Show in Chicago. 


Write now for appointment 


Box 921, c/o HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 


REPRESENTATIVES WANTED 
NEW portable (E-Z Slip On) door 


lock for homes, motels, hotels & 
offices. Great sales potential in 
hardware, variety, drug chain and 
department stores. 


GOOD COMMISSION 


Supply territory and details in 
letter. Inquiries held confidential. 


RICE LOCK COMPANY 


130 NO. WELLS ST. CHICAGO 6, ILL. 











PAINT BRUSH SALESMEN WANTED 


Several protected territories epen for men with 

established following now calling on Paint, Hardware 

Stores and Lumber Yards, etc. Give all particulars 

a letter, all inquiries held strictly confidential. 
rite: 


Majestic Brush Mfg. Corp. 


210 W. 29th St., New York 1 











MANUFACTURERS REPRESENTATIVES 
who have following with heating, air condition 
ing, plumbing, department buyers of larger hard- 
ware jobbers and distributors to represent estab- 
lished manufacturer of air filters for home warm 
air furnaces and air conditioning window anits 
New attractive throwaway filter, competitively 
prieed. Many superior sales advantages now 
present in competitive products. Large repeat 
volume. Box 923, c/o Harpware Ace, Chestnut 
& 56th Sts., Philadelphia 39, Pa. 





MANUFACTURERS REPRESENTATIVE 
WANTED: For top line Cork Bulletin and Chalk 
Boards. Excellent territories open, high commis- 
sions paid, turnover steady. Natural outlets: 
Variety, Hardware, Chain stores, Lumber Yards 
other outlets. Give all particulars Ist letter. Box 
917, c/o Harpware Ace, Chestnut & 56th Sts., 
Philadelphia 39, Pa. 





ASSOCIATE WANTED FOR WEST 
GINIA. Established territory for top name build- 
ers hardware and specialties. Must be willing to 
travel and develop new accounts along with exist- 
ing business. In reply please state lines now 
carrying and exact territory covered. Must be re- 
liable and aggressive. Box 925, c/o HArpware 
Act, Chestnut & 56th Sts., Philadelphia 39, Pa. 


VIR. 





WANTED—Distributor or Sales Representa- 
tive for a new manufacturer of non-ferrous nails 
—Aluminum, Cepper and Stainless Steel. Will 
package to your specifications. Box 819, c/o 
Harpware Ace, Chestnut & Séth Sts., Phila- 
delphia 39, Pa. 
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REPRESENTATIVE WANTED 


EXCELLENT LINE for sales representatives calling 
on the retail trade in hardware, department, variety 
and chain stores. Item has excellent repeat busi- 
ness! Good commissions. Write, giving territory and 
background. 


Midwest Plastics Incorporated 
208 Bates Avenue St. Paul 6, Minn. 














SALESMEN WANTED 


Now qamtiee on Retail Hdwe., Lumber, Auto Stores, 
te sell POPULAR PRICED line of POCKET 
KNIVES. Commission basis. Protected territories. 
In reply give complete resume, experience, lines 

earri and territories covered. Ali replies held 


strietly confidential. 


GESCO CUTLERY COMPANY, INC. 
P. 0. Box 7277, Jacksonville 10, Florida 











MANUFACTURER’S 
wanted. Presently selling 
count trades in New England, Eastern & South- 
eastern States. To add new, exclusive, non-cor- 
flict items to their line in tool and hobby depts. 
Se ee Carolyn Creations, Box 2042, New York 
se ts ff 


REPRESENTATIVE 
retail hardware, dis- 








MANUFACTURERS’ REPRESENTATIVES 
for complete lines of aluminum thresholds, sliding 
track, metal moulding and other building special- 
ties. Men calling on dealers in the hardware 
and/or building material fields are best qualified. 
Some items sold thru jobbers. Most areas open. 
Box 927, c/o Harpware Ace, Chestnut & 56th 
Sts., Philadelphia 39, Pa. 





AGENTS WANTED—Manufacturer of new 
type Picnic Cooler and Ice Bucket wants coverage 
for hardware outlets. Company well rated, pays 
commission when due. Several good territories 
are available. Send complete information in first 
letter. Box 924, c/o Harpware Ace, Chestnut & 
56th Sts., Philadelphia 39, Pa. 





SALESMEN WANTED 
With following to sell direct to Hardware, Paint, 
Building Supply Stores and Lumber Yards, a leading 
line of competitive unconditionally guaranteed paint 
brushes. Full or side line. Guaranteed territories. 
Give particulars and territories covered in first letter. 


Box 834, c/o HARDWARE AGE 
Chestnut & 5éth Sts., Philadelphia 39, Pa. 











REPRESENTATIVES WANTED. Experienced 
aggressive salesmen, to promote a profitable, pat 
ented, quality established plumbing specialty tc 
hardware and plumbing jobbers. We have pro 
tected territories available. Item has had 12 
years successful promotion. Send us resume of 
your activities and we will tell you about our- 
selves. Sturgis Plating & Mfg. Co., 400 Nor 
wood Ave., Sturgis, Michigan. 





WANTED: Mfrs. rep. to sell complete line of 
iawnmower parts on commission basis. Our rotary 
blades proven to out-last and out-perform any 
now on market. Also, lawnmower handles, 
brackets, shoulder bolts, clutches, starter ropes. 
etc. Furnish references, lines carried and states 
you cover. 922, c/o Harpware Ace, Chest 
nut & 56th Sts., Philadelphia 39, Pa. 








PROVEN MONEY MAKER — The original 
and patented Down Spout-O-Matic for homes. 
Sold preferably to Distributors though not ad- 
verse to retail contacts. Natural outlets: Lawn 
and Garden Stores—Hardwares—Lumber Yards— 
Landscapers—Legitimate Catalog Houses—many 
more outlets. Received national publicity. Be 
ready for 1962 business. See us at The National 
Hardware Show or contact Down Spout-O-Matic 
Co., 431 S. Princeton Ave., Villa Park, [Minois, 
c/o V. R. Arnt. Legitimate discounts and com- 
missions. Many choice territories open. Send 
resume letter to see if you are QUR man 








SALESMAN PLUMBING & HEATING SPE 
CIALTIES. Sell for established firm 10% com- 
mission. Exclusive Territory. Replies held con- 
fidential. Akron Supply Co., Inc., 216 Grand 
Street, Bklyn., N. Y. 





REPRESENTATIVES WANTED BUSINESS OPPORTUNITIES HELP WANTED 


ESTABLISHED MANUFACTURER OF 
PLASTIC GARDEN HOSE nd = sprinklers, 
lawn edging, floor matting, shelf lining, weather- 
strip, storm windows, freezer bags, rain guards, 
drop cloths and tarpaulins, and numerous aerosol 
products has desireable areas open for aggressive, 
experienced representatives. State lines carried; 
territory cowered. Reply in confidence to Reliance 
Plastic & Chemical Corp., Paterson 26, N. J 








FOR SALE—IN FLORIDA 


In one of the fastest growing sections on the 
West Coast, Retail Hardware Business, Build- 
ings and property, handling general line hard- 
ware, paints, pipe and fittings. Wonderful op- 
portunity to do wholesale and retail busi- 
ness. Address inquiries to 


Box 825, c/o HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 











REPRESENTATIVE WANTED for the MEL 
ARD JET-AERATOR and Faucet Accessories 
line in upstate New York; Mountain States; 
Southeast—Booths 367 and 368, or write Melard 
~ ja Corp., 2926 White Pins, Rd., New York 67, 


ACCOUNTS WANTED 





Metropolitan New York 
and New Jersey 


15% OF THE NATION'S SALES 
15% OF THE NATION'S POPULATION 
PLAN NOW FOR YOUR SHARE! 


Now through the October Hardware 
Show is the time to reappraise your 
sales effort in our market! Our 4 man 
selling organization can give you con- 
sistent, complete and conscientious cov- 
erage. Grow with the fastest growing 
agency in the East. Write today. 


Box 615, c/o HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 














REPRESENTATIVES 


Covering all phases of jobbers. Can render 
reliable aggressive service. e are na- 
tional distributors with established ac- 
tively operating branch offices in New 
York, Philadelphia, Detroit, Cleveland and 
Louisville. We oarry the acceunt or you 
can bill direct. Inquiries invited. Write 


ANCO CORPORATION 
7 Wood Street, Pittsburgh 22, Pa. 











ILLINOIS and WISCONSIN ONLY for con- 
centrated representation by aggressive 3 man or- 
ganization. Over 10 years experience in whole 
sale hardware and tools field, with chain and 
catalog houses, lumber yards, volume specialty 
outlets. We have volume buyers in the most un- 
expected places. Box 918, c/o Harpware Ace, 
Chestnut & 56th Sts., Philadelphia 39, Pa. 





ESTABLISHED MANUFACTURERS 
AGENT DESIRES ADDITIONAL LINES for 
the wholesale Hardware, Lawn and Garden and 
Automotive Jobbers and Distributors, for the 
states of Missouri, Kansas, Iowa, Nebraska and 
the Mississippi river counties in Illinois includ- 
ing Springfield south. Only Top lines considered. 
Personal interview can be arranged at National 
Hardware Show. end information to Box 906, 
c/o HArpware AGgz, Chestnut & 56th Sts., Phila- 
delphia 39, Pa 





INDIANA, SOUTHERN 
TUCK Y—Need additional volume line in 
states. 16 years of coverage. Box 919, 
Harpware Ace, Chestnut & 56th Sts., 
phia 39, Pa. 


OHIO, KEN. 
these 
c/o 


Philadel 


BUSINESS OPPORTUNITIES 


HARDWARE STORE, FULL LINE, central 
Indiana, population 5500, approximate inventory 
$50,000, well fixtured, room to expand, owner 
will rent building. Box 916, c/o Harpware AGE, 
Chestnut & 56th Sts., Philadelphia 39, Pa. 


HARDWARE PAINT BUSINESS 15 miles 
southwest of Los Angeles, Calif. Good family 
business established 35 years, $30,000.00 stock, 
fixtures and machinery for $25,000.00 cash. Long 
term low rental lease. Owner forced to sell due 
to health and age. Good op ng to live in 
sunny Southern California. Son 10, c/o Harp- 
—_ Ace, Chestnut & 56th Ste, Philadelphia 
39, Pa. 








FOR SALE. DuPont Color Mixing Machine, 
Formula File Cabinet and Cards, Color Bar Unit 
& Cards, Color Chips and Decorating Books. Com- 
plete set-up on DuPont Paints, 3’ x 4’ Electric 
Outdoor Sign, Neon Sign. Cost $620.88. Prepaid 
for $400.00. West York Hardware, 1501 W. Mar- 
ket St., York, Pa. 


HELP WANTED 





THE SALES EXECUTIVE 
WE WANT 


PROBABLY HAS A GOOD JOB 
RIGHT NOW! 


We manufacture and sell paint . .. good 
paint. We sell many, many gallons of it to 
leading hardware and paint distributors and 
dealers every year. 


There is a splendid opportunity in our or- 
ganization today for a topnotch man who is 
now selling and is familiar with paint out- 
lets. 


You will have a chance to grow in responsi- 
bility and remuneration, share in the present 
success and future growth of our well-estab- 
lished, progressive, promotion minded com- 
pany, manufacturing top-quality products for 
more than 70 years and constantly producing 
new ones, 


If you can qualify as a Sales Manager, if 
you have proved your ability to open new 
accounts and develop established ones—if 
you are looking for increased earnings and 
more responsibility—this may be the oppor- 
tunity you are looking for. 


You should be familiar with the distribution 
and selling problems of the hardware and 
paint trade, willing to travel and be able 
to assist our men in the field and our cus- 
tomers with their merchandising problems. 


If you can measure up to this job, we offer 
you a Substantial Starting Salary, a Gener- 
ous Bonus and Liberal Fringe Benefits. 


Write us fully regarding your background 
and experience. Your letter will be held in 
strict confidence. Our men know of this 
advertisement. 


Write Box 914 c/o HARDWARE AGE 
Chestnut & Séth Sts., Philadelphia 39, Pa. 





MERCHANDISING MANAGER 
for VOLUNTARY CHAIN 


Progressive, long established voluntary chain 
in East is seeking top-grade Merchandising 
Manager. Real opportunity for man capable 
of coordinating buying and merchandising 
hardware, housewares, related lines, using 
modern techniques. This job offers attrac- 
tive, long term future for right man. Loca- 
tion is suburban area, with pleasant family 
living, good schools. 


Box 915, c/o HARDWARE AGE 
Chestnut & 56h Sts., Philadelphia 39, Pa. 














MASBACK, INC. has an opening for an experi- 
enced man with following, to call on Hardware 
Retailers in the Mass.-Rhode Island area. Write 
in 3 Sales Manager, 330 Hudson St., 


, _ . 


GENERAL SALES MANAGER 


Fifteen Year old Southern California Builders 
Hardware Manufacturer, recognized as second 
in the industry, seeks top flight, aggressive, 
creative, and experienced sales executive to 
accept full responsibility for national estab- 
lished marketing program. Liberal benefits, 
responsible to President. 
Box 929, c/o HARDWARE AGE 

Chestnut & 56th Sts., Philadelphia 39, Pa. 











POSITIONS WANTED 


INDUSTRIAL AND HARDWARE 
MARKETING EXECUTIVE 
Seeks position with aggressive manufacturer. Fully 
experienced and qualified in management and admin- 


istration of total marketing function for successful 
industrial and hardware distribution. 


Box 928, c/o HARDWARE AGE 
Chestnut & Séth Sts., Philadelphia 39, Pa. 














SALES MANAGEMENT, SALES PROMO 
TION & ADVERTISING, MARKETING. Four- 
teen years broad experience in sales administra- 
tion, promotion, marketing consumer hard lines 
for major retailer, wholesale, manufacturer, quali 
fies me for similar responsibilities and duties in 
your organization. Know- how in up- dating op 
erations, cutting costs, increasing profitable sales 
Judge for yourself. Box 926, c/o HARpWare 
Ace, Chestnut & 56th Sts., Philadelphia 39, Pa 





RELIABLE MAN with 12 years sclling ex 
perience calling on top wholesalers and dealers in 
Middle Atlantic States desires sales position with 
reputable manufacturer or Manufacturer Repre- 
sentative Agency. Have excellent proven sales 
record. College graduate, family man, presently) 
representing leading manufacturer in its field 
Desires more opportunity and chance for advance- 
ment. Will relocate. Box 902, c/o HARDWARE 
Ace, Chestnut & 56th Sts., Philadelphia 39, Pa 





POSITION WANTED: A semi-retired Sales 
Executive with 35 years experience and acquaint 
ance with the Hardware and Automotive Whole- 
salers in an area from Chicago and St. Louis to 
the East coast including New England States, 
wants to associate himself with am established or- 
ganization of Manufacturers Representatives cov- 
ering this type of distribution. Experience has 
been with one company for this entire period 
Excellent health. Top quality references will be 
furnished gladly. Box 910, c/o Harpware AGE, 
Chestnut & 56th Sts., Philadelphia 39, Pa. 





MERCHANDISE MANAGER-BUYER. Over 
ten years experience buying, merchandising house 
wares, hardware, wer tools, lawn, garden, me- 
chanics tools, hard lines. Know-how in reducing 
costs, increasing margins, turnover, profitable 
sales, improving merchandise lines. Substantial 
contacts. Major retail, wholesale, manufacturer 
experience. Self. started, good coordinator. Box 
920, c/o HARDWARE Ace, Chestnut & 56th Sts., 
Philadelphia 39, Pa. 
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Wells Mfg. Corp. 

Wen Products, Inc. 
Wessel Hardware Corp. 
Western Newell Co. 


Westinghouse Electric Corp. 
Television & Radio Corp. ...... 232 
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Increase Your Sales 
of WOOD SCREWS 
STOVE BOLTS 
TAPPING SCREWS 
with ATLANTIC’S 
NEW IMPULSE 
SALES PACKAGE 


These new self-selling pack- 
ages will move right off your 
peg board displays and prove 
to be a continuing source of 
profit for you. 


Contents are precounted and 
prepriced with the same retail 
price. 

Color-coded labels make for 
easy product identification: 


Red—Wood Screws 
Blue—Stove Bolts 
Green—Tapping Screws 


Color-coded pressure sensi- 
tive labels make for easy peg 
board arrangement. 

All steel products are Zinc 
Chromate Plated. Packed 10 
transparent packages per box 
with handy order “reminder” | 
card, oa 


Order through your wholesaler 
A, ATLANTIC SCREW WORKS Inc. 


85 Charter Oak Ave., Hartford, Conn. 


STOVE BOLTS 
a * ROUND HEAD 


STEEL 
CHROMATE 
~ 


> 
iin OO I 0... 











Want more facts? Circle 473, p. 273 











Magnesiun 


The wide selection of these 
quality, extruded magnesi- 
um, adjustable levels gives 
you off-the-shelf availability 
with unsurpassed sale ap- 
peal. Magnesium, a third 
lighter than aluminum yet 
stronger, has proven itself 
the ideal material for light- 
weight, long levels. 


* Lightweight, strong 
magnesium 


%& Rugged Pyrex metallic 
sealed vials 


% Replaceable vial 
assemblies 


% Contoured hand holes 
%& Maximum vial exposure 


* Die cast vial holders 


Sold only through wholesalers. 
H-4-661 


Want more emer Circle 474, Pp. 273 
HARDWARE AGE, September 21, 1961 © 385 





“PENN STATE” 


SAWS 


PENNSYLVANIA SAW CORPORATION wie) =1-@ PA. 
_Want more facts? Circle 475, p. 273 _ 


ad 4 TYPE NUTS 


REPAIRS HUNDREDS OF ITEMS! 


IN THE ALL NEW 
HANDY-PAK or REPAIR-PAK 


Used on millions of shopping carts, 

toys, outdoor grills and furniture and 

baby accessories. Each Handy-Pak and ka. & 
Repair-Pak contains an assortment of “1... ppaniaweeewn 
press type nuts most commonly used. NECESSA PRODUCTS CO. 


Repair-Pak Cat. No. DR 87 attrac- ow 
tively designed for peg board display. ad 


- Order from your jobber. 1091-95 STUYVESANT AVE. 
CAT. NO. DR 67 IRVINGTON, N. J. 


Want more facts? Circle 476, p. 273 


QUALITY TOOLS lat 
ALE file rasp no.0 — carded eos 


Spe coun 


list price ... 09% TEC IMPORTS, INC. 


15001-03 Califa Van Nuys, California 














Want more facts? Circle 477, p. 273 
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under all paints. 
retail 25¢ 


R AV C 0 7 GALA PROFIT Beeman 
S REVIEWS ITEMS Works equally wel 


MEET US AT BooTH # FOG 


F 
for : 
WATIONAL HARDWARE -2\| Tisaseuie TY. ') a az) «==: TRIM-GUARD 


, SHOW : ER APPEALING, Y, i keeps paint where it 
thru | VISUALLY YY 5 Ai OA belongs, protects ad- 
joining surfaces. 


PACKAGED KITS GS. Spring steel blade. 
HARDWARE & a 1m | Retail 25¢ 


TRAVCO PLASTICS COMPANY HOUSEWARES ! wholesalers by Write for catalog showing full line 
Dept. S, 1041 E. 46th Street, Brooklyn 3, N. Y. . 4 mest Eee Dept,B, 506 Third St. Des Moines, lowa 
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DOMES OF SILENCE 
RUBBER CUSHION GLIDES 





Rubber Expander 
Tubular Glide 





RUBBER CUSHION GLIDES 9 (= OY manor 
Wonderful for all wood — 





Bakelite Furniture Rest 6 Sizes, 
%”, %”, 1", I 1/16", 1%”, 1Ye". 


PROMPT SHIPMENT a 
Ask your jobber, if he is not supplied, write a 
ROBERT E. MILLER & CO., INC.., Adjustable Rubber | Ajystbie Tubal 
35 Pearl St.. New York 4. N. Y. — 
Want more facts? Circle 480, p. 273 








Monopoint Glide Bakelite Caster Cup 
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The most important part of any fitting 


is the threads. The same Army-Navy 
gauging procedure used on CAPITOL 
high pressure fittings is also used for 
standard pressure fittings to assure 
perfect threads for leak-proof joints 
and fast make-up. 


Steel ensures maximum tensile 
strength, eliminates any possibility of 
sand holes or porosity. 


CAPITOL fittings are carefully in- 
spected and tested to meet or exceed 
all Federal specifications. 


All CAPITOL fittings are fully pro- 
tected against corrosion by job-deter- 
mined coatings that have proved most 
effective. Special coatings are avail- 
able when needed. 


All of these extras plus convenient 
packaging are available to you at no 
additional cost. 





SOLD ONLY THROUGH 
RECOGNIZED DISTRIBUTORS 


- 
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All CAPITOL fittings made 
to high pressure standards 
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